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CHAPTER ONE
INTRODUCTION
1.1 [bookmark: _TOC_250022]Background to the Study
The role of newspapers in society has historically been that of an essential medium for information dissemination, education, and public discourse. Newspapers serve as a crucial platform for reporting news, offering diverse perspectives on local and global issues, and fostering civic engagement among citizens. In the context of tertiary institutions, newspapers have the potential to play a vital role in shaping students’ understanding of societal dynamics and encouraging critical thinking. However, in recent years, there has been a marked decline in newspaper readership, particularly among younger populations, including students in higher education. This trend raises significant concerns about the implications for informed citizenship and the role of traditional media in contemporary society. Kwara State Polytechnic, like many other tertiary institutions, is home to a diverse student population that engages in various academic disciplines. The educational environment is conducive to the cultivation of knowledge and the development of critical analytical skills. However, the current state of newspaper readership among students at this institution reveals a complex interplay of factors influencing their engagement with print media. Understanding these factors is essential for addressing the challenges faced by newspapers in attracting and retaining a readership among students.

The advent of digital technology and the rise of the internet have fundamentally transformed the landscape of media consumption. The accessibility and convenience offered by online news platforms, social media, and mobile applications have shifted the preferences of younger audiences towards digital sources of information. Many students find it easier to consume news online, often prioritizing speed and accessibility over the depth of content typically found in traditional newspapers. As a result, newspapers are increasingly seen as outdated or less relevant, leading to a decline in readership rates among students. Moreover, the perception of newspapers as a less engaging medium compared to digital content plays a significant role in diminishing interest among students. Research indicates that younger generations often gravitate towards visual and interactive content, which newspapers may struggle to provide. This generational shift in media consumption habits necessitates a reevaluation of how newspapers present their content to appeal to a younger audience, especially within academic environments where critical engagement with diverse information sources is essential.
In addition to technological factors, the educational context itself presents challenges to newspaper readership. Students in tertiary institutions often experience demanding academic workloads, balancing coursework, extracurricular activities, and social commitments. This time constraint may result in lower priority being assigned to reading newspapers, as students may opt for quicker information consumption methods that fit their busy lifestyles. Consequently, newspapers may become an afterthought in a media

landscape dominated by instant access to news through digital platforms. Another critical aspect to consider is the role of media literacy among students. The ability to critically evaluate and analyze information from various sources is fundamental to navigating today’s complex information environment. However, not all students possess the necessary skills to discern the credibility and relevance of news content, which can further contribute to disengagement from print media. Educational institutions have a crucial role to play in fostering media literacy among students, promoting an understanding of the value of diverse media consumption, including newspapers. The challenges of newspaper readership among students in tertiary institutions extend beyond individual preferences and habits. They reflect broader societal trends and shifts in communication practices that require a comprehensive understanding of the interplay between technology, education, and media consumption. This study aims to investigate these challenges in depth, focusing specifically on Kwara State Polytechnic. By examining the factors influencing newspaper readership among students, the research seeks to identify strategies that can enhance engagement with print media and promote a culture of informed citizenship.

1.2 [bookmark: _TOC_250021]Statement of the Problem


Newspaper readership has historically played a significant role in shaping public discourse, educating individuals, and providing an avenue for informed decision-making. However, in recent years, there has been a sharp decline in newspaper readership, particularly among students in tertiary institutions. This trend has raised concerns about the potential

implications for media literacy, critical thinking, and access to reliable information among young people. Despite the importance of newspapers as a primary source of credible and in-depth news, students in higher institutions appear to be increasingly disengaged from print media. This study seeks to explore the factors responsible for this decline and the broader consequences for education and society.

A major challenge facing newspaper readership among students is the rise of digital and social media as the primary source of news and information. The widespread availability of smartphones, tablets, and internet access has shifted the attention of young people away from traditional print newspapers toward online news platforms, blogs, and social media updates. Many students find digital news more accessible, convenient, and interactive compared to traditional newspapers. This shift has contributed to a growing preference for digital media, leading to a decline in newspaper circulation and readership. While digital media provide instant news updates, they also pose the risk of misinformation and sensationalized content, which may not always be critically analyzed by students.

Furthermore, there is a growing perception among students that newspapers are outdated, less engaging, and irrelevant to their daily lives. Many students feel that newspapers do not cater to their interests, preferring content that is visually stimulating and interactive. The inability of traditional newspapers to compete with the immediacy and multimedia elements of online platforms further exacerbates the problem. This perception raises

concerns about whether newspapers are effectively adapting to the changing reading habits of younger audiences.

Another significant issue contributing to the decline in newspaper readership among students is the time constraints associated with academic responsibilities. Students in tertiary institutions often have busy schedules filled with lectures, assignments, research projects, and extracurricular activities. As a result, they may not have the time or motivation to engage with newspapers, which are often perceived as requiring dedicated reading time. Many students prefer to consume news in bite-sized formats, such as social media headlines and short online articles, rather than dedicating time to reading lengthy newspaper reports.

The cost of newspapers is another potential barrier to readership among students. With financial constraints and competing priorities, many students may not consider purchasing newspapers a necessary expense. Even though some libraries and academic institutions provide access to newspapers, students may not actively seek them out or take advantage of these resources. In some cases, newspapers may not be readily available in institutions, further reducing the likelihood of students engaging with them.


Additionally, there is a lack of awareness regarding the importance of newspapers in developing critical thinking and analytical skills. Unlike social media, which often provides fragmented and unverified information, newspapers offer well-researched and in-depth

reports that can help students understand complex societal issues. However, many students are not encouraged to develop a habit of reading newspapers from an early stage, leading to a gradual decline in interest. The absence of structured media literacy programs in many tertiary institutions further compounds the problem, as students are not taught how to differentiate credible news sources from unreliable ones.

The decline in newspaper readership among students has several broader implications. A reduced engagement with newspapers may lead to a knowledge gap, where students become less informed about current affairs, politics, economic trends, and societal issues. This disengagement can also impact their academic growth, as newspapers are valuable resources for research and intellectual discussions. Additionally, low newspaper readership among students may affect the print media industry, leading to declining sales, reduced circulation, and financial struggles for newspapers that rely on readership to sustain operations.

Given these challenges, it is crucial to investigate the underlying reasons for the decline in newspaper readership among students at Kwara State Polytechnic. This study aims to identify the key factors contributing to the problem, assess students’ attitudes toward newspapers, and propose strategies to rekindle interest in print media. Understanding the challenges of newspaper readership among students will provide valuable insights for educators, media practitioners, and policymakers in developing initiatives to promote informed reading habits.

1.3 [bookmark: _TOC_250020]Objectives of the Study

The primary objective of this study is to examine the challenges affecting newspaper readership among students in tertiary institutions, with a specific focus on Kwara State Polytechnic. The study aims to provide a comprehensive understanding of the factors responsible for the decline in newspaper readership and explore potential solutions to improve engagement with print media. To achieve this, the study sets the following specific objectives:

1. To assess the level of newspaper readership among students of Kwara State Polytechnic.

This objective seeks to determine the extent to which students engage with newspapers, including their frequency of readership, preferred newspaper types, and the platforms through which they access news content. Understanding the current state of newspaper readership will provide insights into whether students still consider newspapers as a relevant source of information.

2. To identify the factors responsible for the decline in newspaper readership among students.

Given the global shift toward digital media, it is essential to explore the key reasons why students are increasingly moving away from traditional newspapers. This study aims to

analyse various factors such as digital distractions, changing reading habits, accessibility issues, time constraints, financial limitations, and content relevance that contribute to the decline in newspaper readership among students.

3. To examine the impact of digital media on newspaper readership among students.


The emergence of digital news platforms, social media, blogs, and online news applications has revolutionised the way people consume news. This study will investigate how digital media influences students’ preferences for news consumption, whether it serves as a direct substitute for newspapers, and the extent to which students trust online news sources compared to traditional newspapers.

4. To analyse students’ perceptions of the relevance and credibility of newspapers.


Students’ attitudes toward newspapers play a critical role in shaping their readership habits. This study will examine whether students perceive newspapers as credible, reliable, and relevant sources of information. It will also explore whether newspapers are considered outdated in comparison to modern news sources and how their format and content impact students’ willingness to engage with them.

5. To evaluate the role of newspaper readership in enhancing students’ academic knowledge and critical thinking skills.

Newspapers serve as an important tool for education, research, and intellectual discourse. This study will assess whether students recognize the academic benefits of reading newspapers, including their contributions to knowledge acquisition, critical thinking development, and awareness of societal issues.

1.4 [bookmark: _TOC_250019]Research Questions


This study seeks to examine the challenges affecting newspaper readership among students in tertiary institutions, with a specific focus on Kwara State Polytechnic. To achieve the objectives of this study, the following research questions are formulated:

1. What is the level of newspaper readership among students of Kwara State Polytechnic?

This question seeks to assess how frequently students read newspapers, the types of newspapers they engage with, and whether they prefer print or digital versions. Understanding their reading habits will help determine whether newspapers still hold relevance in students’ daily lives.

2. What are the major factors responsible for the decline in newspaper readership among students?

This research question aims to identify the key reasons why students are reading fewer newspapers. Possible factors include digital distractions, academic workload, financial constraints, accessibility issues, and a shift in media consumption habits.

3. How has the rise of digital media and social networking platforms affected newspaper readership among students?

The increasing dominance of online news sources, blogs, and social media has reshaped how young people consume news. This question explores whether digital media has replaced traditional newspapers or if students still rely on both for news consumption.

1.5 [bookmark: _TOC_250018]Significance of the Study


The significance of this study lies in its contribution to understanding the challenges of newspaper readership among students in tertiary institutions, particularly at Kwara State Polytechnic. As newspapers remain a vital source of credible news, information, and intellectual discourse, their declining readership among students poses concerns about knowledge acquisition, media literacy, and the future of print media.

1.6 [bookmark: _TOC_250017]Scope of the Study

This study focuses on examining the challenges of newspaper readership among students in tertiary institutions, with a specific case study of Kwara State Polytechnic. The scope of

the study defines the boundaries within which the research is conducted, including the subject focus, geographical coverage, time frame, and the key variables to be examined.

1.6.1 Subject Scope


The study primarily explores newspaper readership among students, focusing on factors influencing readership patterns, the impact of digital media on newspaper consumption, accessibility issues, and students’ perceptions of newspapers as a source of information. It seeks to understand the reasons behind the decline in newspaper readership and propose strategies to revive interest in newspapers among students. The research will also examine students’ attitudes toward newspapers, the relevance of print media in the digital age, and how newspaper readership contributes to their academic growth, media literacy, and general knowledge. Additionally, the study will investigate the role of tertiary institutions in promoting newspaper readership and explore possible interventions to sustain readership culture.

1.6.2 Geographical Scope


This study is geographically limited to Kwara State Polytechnic, Ilorin, Nigeria. The institution serves as a case study to provide an in-depth understanding of newspaper readership challenges among students in Nigerian tertiary institutions. Kwara State Polytechnic was chosen due to its diverse student population, academic environment, and accessibility for data collection. While the findings from this research will be specific to

Kwara State Polytechnic, they may also offer insights into broader trends in newspaper readership among students in other tertiary institutions across Nigeria. The study’s conclusions and recommendations could be applicable to similar academic institutions facing challenges in sustaining newspaper readership among students.

1.6.3 Population and Sample Scope


The target population for this study includes students of Kwara State Polytechnic, covering different faculties, departments, and levels of study. The sample will be selected using appropriate sampling techniques to ensure a representative cross-section of students with varying academic backgrounds, media consumption habits, and levels of newspaper engagement. The study will focus on undergraduate students in both National Diploma (ND) and Higher National Diploma (HND) programs. This selection is based on the assumption that these students are within the active age range of media consumers and are expected to engage with newspapers for academic, professional, and general knowledge purposes.

1.7 [bookmark: _TOC_250016]Limitations of the Study


Every research study encounters certain constraints that may affect the scope, depth, and generalizability of its findings. This study on the challenges of newspaper readership among students in tertiary institutions, using Kwara State Polytechnic as a case study, is

no exception. Despite efforts to conduct a thorough and comprehensive analysis, several limitations may affect the research process and outcomes.
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CHAPTER TWO


LITERATURE REVIEW


2.1 Introduction

Newspaper readership has long played a fundamental role in shaping public opinion, fostering intellectual discourse, and disseminating information on a wide range of issues, including politics, economics, health, and culture. Historically, newspapers have been regarded as a crucial medium for informing the public, providing in-depth analysis, and serving as a watchdog for democracy. They offer verified, fact-checked, and well- researched news, making them one of the most credible sources of information.

However, in recent years, the patterns of newspaper readership have undergone significant transformations, especially among young people, including students in tertiary institutions. The rapid advancement of digital technology, the emergence of social media platforms, and the widespread accessibility of online news have led to a decline in traditional newspaper readership. These changes have raised concerns about students’ access to reliable and in-depth news, as many turn to unverified and often sensationalized sources on social media for information.


Despite the many advantages that newspapers offer, the declining trend of readership among tertiary institution students presents numerous challenges. Several factors

contribute to this decline, including changes in reading habits, financial constraints, limited availability of newspapers, lack of interest, and the dominance of digital media. As a result, many students are losing out on the benefits of newspaper readership, such as improved general knowledge, critical thinking skills, research capabilities, and a deeper understanding of current affairs.

This chapter provides an extensive review of literature related to newspaper readership among students in tertiary institutions, with a particular focus on Kwara State Polytechnic. It explores the role of newspapers in academia, the historical evolution of newspaper readership, the impact of digital media, and the challenges that have contributed to the decline in readership. Furthermore, it examines the theoretical perspectives that explain newspaper consumption behavior and media engagement among students.

By reviewing existing studies, this chapter aims to provide a comprehensive understanding of the challenges facing newspaper readership among tertiary institution students and offer insights into possible strategies to address the decline.

2.1.1 The Historical Context of Newspaper Readership


Newspaper readership has undergone several changes over the centuries, influenced by technological advancements, societal transformations, and shifts in media consumption habits. Newspapers have traditionally been one of the primary sources of information,

playing a crucial role in shaping public opinion, promoting literacy, and providing educational content.

Early Development of Newspapers


The history of newspapers dates back to the early 17th century when printed news publications first emerged in Europe. The first regularly published newspaper, Relation aller Fürnemmen und gedenckwürdigen Historien, was established in Germany in 1605. Over time, newspapers became an essential tool for disseminating information, with various countries developing their own newspaper industries. In Nigeria, the newspaper industry began in the 19th century with the publication of Iwe Irohin, the first indigenous newspaper, by Reverend Henry Townsend in 1859. Iwe Irohin was aimed at educating Nigerians and promoting literacy. Since then, the Nigerian newspaper industry has grown significantly, with the emergence of various newspapers such as The Guardian, Punch, The Nation, and Vanguard, which have played a significant role in informing the public, shaping political discourse, and promoting democracy.

The Evolution of Newspaper Readership in the Digital Age


With the advent of digital technology, newspaper readership has transitioned from print to online platforms. The introduction of the internet in the late 20th century revolutionized how people access news, leading to a gradual decline in the consumption of print newspapers. Many newspaper companies have responded to this shift by launching digital

versions of their publications, offering online subscriptions, and integrating multimedia content to attract digital readers. However, despite these efforts, the rise of social media and digital news aggregators has significantly altered how people consume news. Students, in particular, have become more reliant on social media platforms such as Twitter, Facebook, and Instagram for news updates, often preferring quick, summarized content over detailed newspaper reports. While digital newspapers still provide credible news sources, the ease of access to alternative news platforms has reduced students’ engagement with traditional newspapers.

2.1.2 The Importance of Newspapers in Academic Institutions


Newspapers play an essential role in academic institutions, serving as a valuable resource for students, lecturers, and researchers. Their importance in education can be understood through the following aspects:

1. Enhancing Knowledge and Awareness


Newspapers provide students with up-to-date information on current affairs, helping them stay informed about national and international developments. This exposure to news broadens their understanding of political, economic, and social issues, allowing them to engage in informed discussions and debates.

2. Developing Critical Thinking and Analytical Skills

Newspapers present a wide range of perspectives on various topics, encouraging students to analyze and evaluate different viewpoints. This helps in developing critical thinking skills, enabling students to assess information objectively and form independent opinions.

3. Supporting Academic Research

Newspapers serve as an important research tool for students in fields such as journalism, political science, business, and international relations. Articles, editorials, and investigative reports provide valuable data and case studies that enhance students’ academic work.

4. Promoting Media Literacy


With the rise of fake news and misinformation, newspapers play a crucial role in promoting media literacy among students. Engaging with well-researched newspaper articles helps students differentiate between credible and unreliable sources of information.

5. Enhancing Reading and Writing Skills


Regular newspaper reading improves students’ vocabulary, comprehension, and writing abilities. Exposure to diverse writing styles, editorial opinions, and journalistic reporting techniques helps students develop effective communication skills.


2.1.3 Challenges Affecting Newspaper Readership Among Students


Despite the many benefits of newspaper readership, several challenges hinder students from actively engaging with newspapers. These challenges include:

1. Dominance of Digital and Social Media


Many students prefer accessing news through social media rather than reading newspapers. The convenience, brevity, and interactivity of social media platfor ms have made them the primary source of news for young people.

2. Financial Constraints

Some students find it difficult to afford newspapers, especially as many newspapers have introduced subscription fees for online access. This financial limitation discourages newspaper readership.

3. Limited Availability of Newspapers in Schools


In many tertiary institutions, newspapers are not readily available in libraries or study centers, making it difficult for students to access them.

4. Declining Interest in Reading

The decline in reading culture among students has also contributed to reduced newspaper readership. Many students prefer visual and audio content over written news articles.

2.1.4 The Need for Further Research on Newspaper Readership

Given the decline in newspaper readership, further research is needed to explore strategies for promoting newspapers among students. This includes examining ways to integrate newspapers into academic curricula, using digital platforms to enhance newspaper accessibility, and developing policies to encourage media literacy in educational institutions.

This chapter has provided an overview of the significance of newspapers, the challenges affecting readership, and the need for further research. The next sections will explore theoretical frameworks that explain media consumption patterns and possible solutions to declining newspaper readership among students in tertiary institutions.

2.2 Conceptual Framework

A conceptual framework provides the structure for understanding key variables related to newspaper readership. This section defines newspaper readership, its role in academic environments, and the broader implications of shifting readership trends.

2.2.1 Definition of Newspaper Readership

Newspaper readership refers to the extent to which individuals engage with newspapers— either in print or digital format—for information, education, or entertainment. It encompasses the frequency, depth, and purpose of engagement. Readership is influenced by various factors, including literacy levels, media access, personal interests, and economic conditions.

McQuail (2010) describes newspaper readership as a key element of an informed society, enabling citizens to stay updated on social, political, and economic developments. Newspapers have traditionally been regarded as one of the most credible sources of news, offering in-depth analysis and investigative reporting.

However, in recent years, a significant decline in newspaper readership has been observed, particularly among younger audiences. According to the Pew Research Center (2020), over 70% of young people, including students in tertiary institutions, prefer digital news platforms over print newspapers. This decline is attributed to the accessibility of digital media, changes in reading habits, and the interactive nature of online news platforms.

The decline in traditional newspaper readership raises concerns about the quality of information students receive. While digital news is easily accessible, it often lacks the depth, credibility, and editorial scrutiny associated with print journalism. This shift has

implications for media literacy, critical thinking, and students’ ability to differentiate between reliable news sources and misinformation.

2.2.2 Roles of Newspapers in Tertiary Institutions


Newspapers play a crucial role in higher education by providing students with access to verified news, expert opinions, and analytical reports. Their role in academic settings extends beyond information dissemination to fostering intellectual development and media literacy.

1. Enhancing Knowledge and Awareness


Newspapers help students stay informed about national and international affairs, giving them a broader perspective on global events. By engaging with newspapers, students can gain insights into governance, economic policies, technological innovations, and cultural shifts.

For example, a business student reading about financial market trends in newspapers can better understand investment strategies, economic policies, and the impact of inflation. Similarly, students in political science benefit from reading editorials and analyses on government policies, elections, and international relations.

2. Improving Research and Critical Thinking Skills

Newspapers serve as a valuable academic resource by providing well-researched content that supports critical thinking and academic research. Many students use newspapers to find case studies, reference materials, and expert perspectives that enhance their coursework and assignments.

For instance, students studying mass communication analyze how different newspapers report on the same event, identifying biases, framing techniques, and media influence. Law students often refer to newspapers for legal precedents, court rulings, and interpretations of laws. The ability to critically analyze news reports strengthens students’ research capabilities and intellectual independence.

3. Language Development and Literacy Improvement


Reading newspapers regularly enhances students’ vocabulary, comprehension skills, and writing abilities. Newspapers expose students to various writing styles, persuasive arguments, and factual reporting, which contribute to their overall literacy development.

Studies have shown that students who engage with newspapers perform better in reading comprehension and writing tasks than those who do not. By reading editorials, investigative reports, and feature stories, students learn how to structure their arguments, develop clear narratives, and use appropriate language in academic writing.

2.3 Theoretical Framework

The theoretical framework for this study is based on media and communication theories that explain newspaper readership patterns and media consumption behavior among students. The following theories provide insights into the factors influencing students’ engagement with newspapers:

2.3.1 Uses and Gratifications Theory

The Uses and Gratifications Theory (Blumler & Katz, 1974) suggests that individuals actively choose media sources based on their personal needs, such as information, entertainment, social interaction, and identity formation. This theory is relevant in explaining why students prefer certain types of news sources over others.

According to this theory, students may read newspapers for:


· Information Seeking: Staying updated on current affairs, research findings, and academic developments.
· Entertainment: Engaging with lifestyle articles, sports news, and cultural features.
· Social Interaction: Using news stories as topics for discussion with peers and lecturers.
· Personal Identity: Seeking news that aligns with their beliefs, values, and career interests.

The decline in newspaper readership among students can be explained through this theory, as digital media offers more personalized, interactive, and immediate news experiences.

2.3.2 Media Substitution Theory


The Media Substitution Theory posits that new media technologies gradually replace older forms of media. With the rise of digital platforms, traditional newspapers have experienced a decline in readership as students increasingly turn to social media, blogs, and online news portals.

For instance, a survey conducted by the Reuters Institute (2022) found that 80% of university students worldwide prefer accessing news through smartphones rather than purchasing physical newspapers. Factors such as convenience, affordability, and real-time updates contribute to this shift.

2.3.3 Agenda-Setting Theory

The Agenda-Setting Theory (McCombs & Shaw, 1972) suggests that the media influence public perception by prioritizing certain topics over others. Newspapers play a significant role in shaping students’ understanding of societal issues. However, as students shift away from newspapers, their exposure to well-researched and balanced news content may decrease, making them more susceptible to misinformation on digital platforms.

2.4 ROLES OF MEDIA IN EDUCATION

Education is a fundamental pillar of societal development, equipping individuals with the knowledge, skills, and critical thinking abilities necessary to contribute meaningfully to their communities. The media—encompassing print, broadcast, and digital platforms— plays an essential role in shaping educational outcomes. Through various forms, such as newspapers, television, radio, the internet, and social media, media serves as a tool for knowledge dissemination, instructional enhancement, and academic engagement.

The influence of media in education extends beyond the classroom, providing students, educators, and policymakers with access to diverse information sources, innovative learning strategies, and up-to-date research. It serves as a bridge between academic theory and real-world practice, enhancing learning experiences and ensuring the widespread availability of educational content. As education evolves to meet the demands of the digital age, media has become a critical component in shaping modern pedagogy, supporting remote learning, and fostering digital literacy.

This chapter examines the role of media in education, emphasizing its contributions to learning, research, skill acquisition, and knowledge dissemination. It also explores the challenges associated with media use in education, including misinformation, digital divides, and accessibility concerns. Furthermore, it evaluates the impact of different media

forms on educational development and suggests strategies for maximizing the benefits of media in the educational sector.

2.4.1 The Concept of Media in Education


The term media refers to various communication channels used to disseminate information to a broad audience. In the educational context, media can be defined as the tools, technologies, and platforms that facilitate learning, teaching, and knowledge acquisition. Media in education is categorized into three main forms:

1. Print Media: Includes newspapers, magazines, textbooks, and journals. Print media has traditionally been a primary source of educational content, offering structured and well-researched material for academic purposes.
2. Broadcast Media: Comprising television and radio, broadcast media plays a crucial role in educational programming, documentaries, and news coverage that supplement classroom learning.
3. Digital Media: Encompasses internet-based resources, including e-books, online courses, educational videos, podcasts, and interactive applications. Digital media has revolutionized education by providing instant access to a wealth of knowledge.

Each form of media contributes uniquely to education by expanding the accessibility of learning resources, improving instructional delivery, and fostering student engagement.

2.4.2 The Importance of Media in Education

1. Enhancing Access to Educational Resources


One of the primary roles of media in education is improving access to information. Traditional learning methods often rely on physical books and classroom instruction, which can be limiting in terms of resource availability and geographical reach. Media bridges this gap by providing students with online libraries, educational websites, and digital textbooks that can be accessed from anywhere in the world. The internet, in particular, has democratized education, making high-quality learning materials available to students regardless of their socio-economic background. Open educational resources (OER) such as Khan Academy, Coursera, and MIT Open Course Ware have made it possible for learners to acquire new skills and knowledge without the constraints of traditional schooling.

2. Supporting Interactive and Engaging Learning


Media enhances learning by making it more engaging and interactive. Traditional lectures can sometimes be monotonous and fail to capture students’ attention. However, the integration of multimedia elements—such as videos, animations, and podcasts—can make learning more dynamic and enjoyable.

For instance, educational television programs like National Geographic and BBC Learning provide visually engaging content that helps students grasp complex concepts in subjects like science and history. Similarly, gamified learning platforms such as Duolingo and Kahoot! use interactive quizzes and challenges to motivate learners and reinforce their understanding.

3. Bridging the Gap between Theory and Practical Application


Media serves as a critical link between theoretical knowledge and real-world application. Many academic disciplines require students to understand abstract concepts that may not be easily visualized through textbooks alone. Educational videos, simulations, and virtual reality (VR) tools help bridge this gap by providing immersive learning experiences.

For example, in medical education, VR simulations allow students to practice surgical procedures in a controlled virtual environment before working on actual patients. In engineering, 3D modeling software enables students to experiment with structural designs and analyze their functionality. These technological advancements enhance the practical application of academic knowledge.

4. Encouraging Lifelong Learning


The rapid advancement of technology and the increasing availability of digital resources have facilitated lifelong learning. Unlike traditional education, which is often limited to

specific age groups and institutions, media-based education allows individuals to continue learning at any stage of life.

E-learning platforms, online courses, and educational podcasts provide professionals with opportunities to upskill, reskill, and stay updated with industry trends. This has become particularly important in the modern workforce, where continuous learning is necessary to adapt to changing job markets and technological innovations.

5. Promoting Global Connectivity and Collaboration

Media enables students and educators to connect and collaborate with peers from different parts of the world. Through online discussion forums, virtual classrooms, and academic social networks, learners can exchange ideas, engage in cross-cultural interactions, and participate in international research initiatives.

For instance, platforms like Research Gate and Google Scholar allow scholars to access academic papers, share findings, and collaborate on research projects. Similarly, online study groups on platforms like Reddit and Quora provide students with opportunities to seek academic support and gain diverse perspectives on various topics.

2.4.3 Challenges of Media in Education

Despite its numerous benefits, the integration of media in education also presents several challenges:

1. Digital Divide and Accessibility Issues

While digital media has improved access to education, not all students have equal opportunities to benefit from it. The digital divide—the gap between those with access to digital technology and those without—remains a major issue, particularly in developing countries.

Students in rural areas often face challenges such as lack of internet connectivity, limited access to digital devices, and inadequate technological infrastructure. These disparities create inequalities in educational opportunities and hinder the effectiveness of media-based learning.

2. Spread of Misinformation and Fake News


The rise of digital media has led to an increase in misinformation and fake news, which can negatively impact students’ learning. Unlike traditional newspapers and academic journals that undergo rigorous editorial review, online content is often unregulated, making it difficult to verify the accuracy of information.

Students who rely on unreliable sources for research and academic work risk being misinformed, which can affect their academic performance and critical thinking abilities. Media literacy programs are essential to equip students with the skills needed to evaluate information critically and distinguish between credible and misleading content.

3. Overreliance on Technology

While media enhances learning, excessive dependence on digital tools can have negative consequences. Overreliance on search engines, for example, may reduce students’ ability to think independently and conduct in-depth research.

Additionally, prolonged exposure to screens can lead to health issues such as eye strain, reduced concentration, and sleep disturbances. It is important for students to maintain a balance between digital and traditional learning methods to ensure holistic intellectual development.
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CHAPTER THREE


RESEARCH METHODOLOGY


3.1 [bookmark: _TOC_250014]Research Design

Research design is a fundamental aspect of any scholarly investigation, serving as the blueprint that guides the collection, measurement, and analysis of data. It determines the framework within which research questions are addressed, hypotheses are tested, and conclusions are drawn. For this study on The Challenges of Newspaper Readership Among Students in Tertiary Institutions: A Case Study of Kwara State Polytechnic, the research design is carefully structured to ensure that data is collected systematically and analyzed effectively to produce valid and reliable findings. A well-defined research design provides clarity on the methods to be employed, the nature of the research approach, and the techniques used for data collection and interpretation. In the context of this study, it is essential to adopt a research design that aligns with the objectives, ensures comprehensive data coverage, and facilitates meaningful insights into the challenges faced by students in accessing and engaging with newspapers. This section of the research methodology explores various aspects of research design, including its definition, types, justification for the chosen design, and its applicability to the research problem. It further elaborates on the rationale for selecting a particular approach, the advantages it offers, and the considerations made in ensuring methodological rigor.

3.1.2 Definition of Research Design

Research design is broadly defined as the overall strategy that integrates different components of a research study in a coherent and logical manner to ensure the effective addressing of the research problem. It constitutes the blueprint for the collection, measurement, and analysis of data (Creswell, 2014). Research design encompasses the selection of a research approach (qualitative, quantitative, or mixed methods), the determination of the study setting, and the choice of data collection techniques.

According to Kothari (2004), research design is “the conceptual structure within which research is conducted; it constitutes the blueprint for the collection, measurement, and analysis of data.” This definition underscores the role of research design in structuring a study to enhance its reliability, validity, and generalizability.

For this study on the challenges of newspaper readership among students, an appropriate research design ensures that data collected is relevant, accurate, and capable of providing insights into the factors affecting newspaper readership habits, access to newspapers, and students’ attitudes towards print media.

3.1.3 Types of Research Design


Several types of research design exist, each suited for different types of studies. These include:

1. Descriptive Research Design – Used to describe characteristics of a population or phenomenon.

2. Exploratory Research Design – Applied when a researcher seeks to explore a problem without prior detailed knowledge.

3. Experimental Research Design – Involves manipulating variables to determine cause-and-effect relationships.

4. Correlational Research Design – Examines relationships between two or more variables.

5. Case Study Research Design – Focuses on an in-depth examination of a single case or a small group.

Each of these research designs has its advantages and limitations, depending on the nature of the research problem and the objectives of the study.

For this study, the descriptive research design is adopted because it allows for a systematic investigation of the challenges of newspaper readership among students at Kwara State Polytechnic. The study seeks to describe students’ reading habits, access to newspapers, and the factors influencing their engagement with print media.

3.1.4 Justification for the Chosen Research Design

The choice of a descriptive research design for this study is based on several factors:


1. Alignment with Research Objectives – This design aligns with the study’s primary aim of identifying and analyzing challenges related to newspaper readership among tertiary institution students. Descriptive research provides a detailed and comprehensive analysis of the problem.

2. Flexibility in Data Collection – A descriptive research design allows the researcher to employ various data collection techniques, including surveys, interviews, and observations, ensuring rich data collection.

3. Ability to Capture Student Perceptions – Since the study investigates students’ attitudes, access to newspapers, and reading habits, a descriptive research design is well-suited for gathering subjective and objective data from a wide range of respondents.

4. Non-Manipulative Nature – Unlike experimental research, descriptive research does not require manipulation of variables, making it ideal for studying behaviors, trends, and challenges in real-life settings.

5. Applicability to Social Research – In media and communication studies, descriptive research is commonly used to examine audience behavior, media consumption

patterns, and barriers to media access. This makes it particularly relevant to the study of newspaper readership challenges.

By employing a descriptive research design, the study effectively captures the nuances of newspaper readership among students, providing insights that can inform recommendations for improving access and engagement with print media.

3.1.5 Research Approach: Quantitative, Qualitative, or Mixed Methods?

Another crucial aspect of research design is determining the approach—whether qualitative, quantitative, or mixed methods.

· Quantitative Research involves numerical data, statistical analysis, and measurable variables. It is useful for studies requiring large sample sizes and objective measurements.
· Qualitative Research explores in-depth insights, subjective experiences, and thematic interpretations, using interviews, focus groups, and textual analysis.
· Mixed Methods Research combines both quantitative and qualitative techniques to gain a comprehensive understanding of the research problem.

3.2 [bookmark: _TOC_250013]POPULATION OF THE STUDY

The concept of population in research refers to the total group of individuals, objects, or elements that possess the characteristics relevant to the study. In research methodology, defining the study population is crucial because it determines the scope and relevance of the findings. A well-defined population ensures that the data collected accurately represents the reality of the problem under investigation.

The population consists of students at Kwara State Polytechnic, a prominent tertiary institution in Nigeria. The research focuses on understanding the challenges of newspaper readership among students in tertiary institutions, making it necessary to examine students across various academic levels, faculties, and socio-economic backgrounds. By defining a specific population, the study ensures that its findings are applicable, reliable, and reflective of the broader issue of newspaper readership challenges among students.

This explores the definition of population in research, the characteristics of the study population, the justification for selecting this population, the estimated size of the population, the importance of studying this group, and potential challenges associated with studying this population.

3.2.2 Definition of Study Population

The study population refers to the total set of individuals or groups from which a sample is drawn for a research study (Creswell, 2014). It includes all people, elements, or subjects that meet the criteria established for investigation. In the context of this study, the population is made up of students at Kwara State Polytechnic, including those enrolled in various academic programs such as National Diploma (ND), Higher National Diploma (HND), and Bachelor’s Degree programs.

This population is chosen because it represents the target group whose newspaper readership habits and challenges are being examined. Understanding the behavior, preferences, and difficulties faced by students in engaging with newspapers will provide valuable insights into the broader issue of media consumption among young people in higher institutions.

3.2.3 Characteristics of the Study Population


The population for this study has several defining characteristics that make it relevant for investigating the challenges of newspaper readership among students in tertiary institutions. Some of these characteristics include:

1. Diverse Academic Backgrounds

· The study population includes students from different faculties, such as Mass Communication, Engineering, Business Studies, Environmental Studies, and Science and Technology.
· This diversity ensures that the research captures a broad spectrum of perspectives on newspaper readership.

2. Varying Levels of Education

· The population consists of students from ND 1, ND 2, HND 1, HND 2, and degree programs.
· Differences in academic exposure may influence students’ reading habits, preferences, and challenges in accessing newspapers.

3. Demographic Diversity


· The study population includes both male and female students, allowing for an analysis of gender-based differences in newspaper readership.
· Students come from different socio-economic backgrounds, influencing their ability to afford newspapers or access digital alternatives.

3.3 [bookmark: _TOC_250012]SAMPLING TECHNIQUES

Sampling techniques are critical to the validity and reliability of research findings. In research where the population is large, as is the case with students at Kwara State Polytechnic, it is impractical and often impossible to collect data from every individual. Thus, researchers rely on sampling to draw conclusions about the entire population based on a smaller subset. This chapter discusses the various sampling techniques, their importance, and how they apply specifically to this study on the challenges of newspaper readership among students in tertiary institutions.

3.3.2 Definitions and Importance of Sampling Techniques

Sampling techniques refer to the methods used to select individuals from a larger population to participate in a study. The selection process can significantly influence the results of the research, making it imperative to choose the appropriate technique. Proper sampling helps in:

1. Cost and Time Efficiency: Sampling allows researchers to collect data more efficiently than attempting to survey an entire population, saving both time and resources.

2. Feasibility: Some populations are too large to study comprehensively, making sampling a practical solution.

3. Generalization: When a sample is representative of the population, researchers can generalize findings, making them applicable to the broader community.

4. Quality of Data: Well-designed sampling techniques can lead to more reliable and valid data, enhancing the study’s overall integrity.

3.3.3 Types of Sampling Techniques

Sampling techniques can be classified into two main categories: probability sampling and non-probability sampling. Each category encompasses various methods suited for different research objectives.

A. Probability Sampling Techniques


Probability sampling methods give each member of the population an equal chance of being selected, which helps to eliminate selection bias. The most common probability sampling techniques include:

1. Simple Random Sampling:


· In this method, every member of the population has an equal chance of being selected. A random number generator or lottery method can achieve this. For example, if there are 1,000 students in the population, each student has a 1 in 1,000 chance of being selected.

· Advantages: This method is straightforward and reduces bias, making it statistically valid.
· Disadvantages: It requires a complete list of the population, which may be challenging to obtain.

2. Systematic Sampling:


· This technique involves selecting every k-th member from a list of the population.

If a researcher decides to survey every 10th student from a list of 1,000 students, they would select students 10, 20, 30, etc.
· Advantages: It is easier to administer than simple random sampling and ensures an even distribution across the population.
· Disadvantages: If there is a hidden pattern in the population list, it can introduce bias.

3. Stratified Sampling:


· The population is divided into strata based on shared characteristics (e.g., faculty, gender, year of study). Then, a random sample is taken from each stratum. This method ensures representation from all subgroups within the population.
· Advantages: It leads to more accurate and representative samples.
· Disadvantages: Requires knowledge of the population’s characteristics and can be more complex to administer.




3.3.4 Selection of Sampling Techniques for the Study

For this research on the challenges of newspaper readership among students in Kwara State Polytechnic, a combination of stratified random sampling and purposive sampling is utilized.

Stratified Random Sampling is chosen to ensure that students from different faculties and levels of study are adequately represented. Since different academic programs may have varying levels of newspaper readership due to factors such as curriculum focus and media exposure, stratified sampling allows the research to capture this diversity. While Purposive Sampling is applied to select participants who have specific insights into the topic, such as students from the Mass Communication department, who are likely to be more informed about media consumption patterns. This approach provides richer qualitative data that can enhance the overall findings of the study.

3.3.5 Determining Sample Size


Determining the sample size is a crucial step in the research design, as it impacts the accuracy and generalizability of the findings. Several factors influence sample size determination, including:

1. Population Size: The total number of individuals in the study population. For this research, the population includes all students at Kwara State Polytechnic.

2. Margin of Error: The acceptable range of error in the results. A smaller margin of error requires a larger sample size. Commonly, researchers aim for a margin of error of 5% or less.

3. Confidence Level: The degree of certainty that the sample accurately reflects the population. Common confidence levels are 90%, 95%, or 99%. A higher confidence level necessitates a larger sample size.

4. Variability in the Population: If the population is highly diverse in the characteristics being studied, a larger sample is necessary to capture this variability.

To calculate the sample size, researchers often use sample size determination formulas or statistical software. A commonly used formula for calculating sample size for a finite population is:

𝑛 =   𝑁×𝑍2×𝑝×(1−𝑝)
𝐸2×(𝑁−1)+ 𝑍2×𝑝×(1−𝑃)

Where:

· 𝑛 = required sample size

· 𝑁 = population size

· 𝑍 = Z-valuable (base on confidence level)

· 𝑝 = estimated portion of the population that exhibits the characteristic of interest

· 𝐸 = margin of error


For example, if Kwara State Polytechnic has a student population of 10,000, aiming for a 95% confidence level (Z = 1.96), a margin of error of 5%, and estimating that 50% (p = 0.5) of students read newspapers, the sample size calculation would be:

𝑛 =	10000×(2.96)2×0.5×(1−0.5)
(0.05)2×(10000−1)+ (1.96)2×0.5 ×(1−0.5)

After calculating, this yields a required sample size that adequately represents the population.

3.4 [bookmark: _TOC_250011]DATA COLLECTION METHODS

Data collection is a pivotal phase in the research process, as it directly impacts the quality and integrity of the findings. It involves gathering information to answer the research questions posed in the study. For the research on “The Challenges of Newspaper Readership Among Students in Tertiary Institutions,” a robust data collection strategy is crucial to capture the complexities of student media consumption patterns and the factors affecting their newspaper readership. This section discusses the various data collection methods employed in the study, their relevance, advantages, and how they were adapted to meet the research objectives.


3.4.2 Types of Data Collection Methods


Data collection methods can be broadly categorized into quantitative and qualitative methods. Each type serves distinct purposes and provides unique insights into the research topic.

A. Quantitative Data Collection Methods


Quantitative methods involve the collection of numerical data, which can be analyzed statistically. These methods are particularly useful for identifying patterns, measuring variables, and establishing relationships. In this study, the following quantitative data collection methods are utilized:

1. Surveys and Questionnaires

· Definition and Purpose: Surveys are structured instruments that consist of a series of questions aimed at gathering information from respondents. They can be administered in person, via mail, or online. For this study, a questionnaire was designed to assess students’ reading habits, preferences, and the factors influencing their newspaper readership.

· Design of the Questionnaire: The questionnaire included closed-ended questions (with multiple-choice or Likert scale responses) to quantify data and open-ended

questions to allow for qualitative insights. The questions covered various aspects, including frequency of newspaper reading, preferred sources of news, barriers to readership, and demographic information.

· Administration: The questionnaires were distributed to the selected sample of students, both physically on campus and electronically via email or online platforms to maximize response rates.

2. Structured Interviews

· Definition and Purpose: Structured interviews involve direct interaction between the researcher and respondents, where the researcher asks a predetermined set of questions. This method allows for deeper exploration of specific issues related to newspaper readership.

· Implementation: Interviews were conducted with a subset of respondents who indicated a willingness to provide more detailed insights. These interviews were recorded (with consent) and transcribed for analysis.

3. Secondary Data Collection

· Definition and Purpose: Secondary data collection involves the use of existing data sources rather than gathering new data. This may include reviewing academic literature, reports, and statistics on media consumption and readership patterns.

· Relevance to the Study: This method was employed to provide a contextual background for the study and to compare findings with previous research on newspaper readership among students.

B. Qualitative Data Collection Methods

Qualitative methods focus on collecting non-numerical data to gain insights into participants’ experiences, opinions, and motivations. In this study, qualitative data collection methods include:

1. Focus Group Discussions

· Definition and Purpose: Focus groups involve guided discussions with a small group of participants, facilitating interaction and dialogue about specific topics. This method helps uncover collective views and social dynamics influencing newspaper readership.

· Composition: Focus groups were formed with students from various faculties to ensure diversity in perspectives. The discussions were structured around themes such as media habits, perceived value of newspapers, and barriers to readership.

· Facilitation: A trained moderator guided the discussions, ensuring that all participants had the opportunity to contribute. Sessions were recorded and transcribed for analysis.

2. Case Studies

· Definition and Purpose: Case studies involve an in-depth exploration of specific instances or phenomena within a real-life context. This method allows for a detailed examination of factors affecting newspaper readership among specific student groups or departments.

· Implementation: Case studies were conducted on departments such as Mass Communication, where students are likely more engaged with media. This approach provided rich qualitative data to complement the quantitative findings.

3.4.3 Data Collection Process


The data collection process is a critical step that involves careful planning and execution to ensure the reliability and validity of the gathered information. The following outlines the systematic approach taken in this study:

A. Development of Data Collection Instruments

i. Questionnaire Design:


· The questionnaire was developed based on a review of existing literature and prior studies related to media consumption and readership. Questions were formulated to address the research objectives and to gather both quantitative and qualitative data.

· Pilot testing was conducted with a small group of students to identify any ambiguities or issues with the questionnaire, allowing for revisions before the main data collection.

ii. Interview Protocol:

· A structured interview guide was created, outlining the questions to be asked during the interviews. This ensured consistency across interviews while allowing room for follow up questions based on respondents’ answers.

iii. Focus Group Discussion Guide:

· A discussion guide was prepared to facilitate focus group sessions. It included key themes and questions to explore, while also encouraging spontaneous discussion among participants.

B. Sampling and Recruitment
i. Sample Selection:


The sampling techniques previously discussed (stratified random sampling and purposive sampling) were employed to select participants for the quantitative survey and qualitative interviews/focus groups.

ii. Recruitment:


Students were approached through various channels, including announcements in classes, flyers on campus, and social media. Clear information was provided about the study’s purpose, confidentiality, and the voluntary nature of participation.

C. Data Collection Timeline

1. Timeline Planning:


A detailed timeline was established to ensure timely data collection. The period for administering questionnaires, conducting interviews, and focus group discussions was planned over several weeks, accommodating students’ academic schedules.

2. Implementation:


The data collection commenced with the distribution of questionnaires, followed by the scheduling of interviews and focus groups. Continuous communication with participants helped maintain engagement and increase response rates.


By utilizing a combination of quantitative and qualitative methods, the research aims to capture a holistic view of students’ media consumption habits and the factors affecting their engagement with newspapers. Ethical considerations were prioritized throughout the data collection process to ensure participants’ rights and well-being were upheld. The

subsequent analysis of the collected data will contribute valuable insights to the discourse on media consumption among students and inform strategies to enhance newspaper readership in the academic community.

3.5 [bookmark: _TOC_250010]ANALYTICAL PROCEDURES

Analytical procedures are a crucial aspect of the research process, facilitating the interpretation and synthesis of collected data. This section details the methods and techniques used to analyze the quantitative and qualitative data gathered during the study on the challenges of newspaper readership among students in tertiary institutions, specifically at Kwara State Polytechnic. An effective analytical approach not only aids in addressing the research questions but also enhances the reliability and validity of the findings. The analysis process can be divided into two main components: quantitative data analysis and qualitative data analysis.

3.5.2 Quantitative Data Analysis Procedures


Quantitative data analysis involves statistical techniques to derive meaningful insights from numerical data.

3.5.3 Qualitative Data Analysis Procedures
Qualitative data analysis involves interpreting non-numerical data to uncover deeper insights into participants’ experiences and perspectives.

3.5.4 Integration of Quantitative and Qualitative Findings

The integration of quantitative and qualitative findings is a critical step in enhancing the overall validity of the research conclusions.

By employing a combination of quantitative and qualitative methods, the analysis aims to uncover nuanced insights into the factors influencing students’ engagement with newspapers. The integration of findings from both data types not only strengthens the overall conclusions but also contributes to a more comprehensive understanding of the media consumption landscape among students at Kwara State Polytechnic. This analytical framework will ultimately inform recommendations for enhancing newspaper readership and addressing the identified challenges.

3.6 [bookmark: _TOC_250009]LIMITATIONS OF METHODOLOGY


In any research study, methodological limitations refer to the constraints or shortcomings inherent in the research design, data collection, analysis, and interpretation processes. These limitations can impact the validity, reliability, and generalizability of the study’s findings. Recognizing and articulating these limitations is crucial for contextualizing the research results and providing a transparent account of the research process.
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CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

In this chapter, the data collected from the respondents concerning the challenges of newspaper readership among students in tertiary institutions, specifically at Kwara State Polytechnic, is analyzed. The analysis begins with a comprehensive presentation of the demographic profile of the respondents, which includes age, gender, academic level, and field of study. This demographic information is crucial for understanding the context of the study, as it influences students’ media consumption behaviors and preferences.

4.2 [bookmark: _TOC_250007]Demographic Profile of Respondents

The demographic profile provides essential insights into the characteristics of the respondents and serves as a foundational element for analyzing their newspaper readership patterns. A total of 500 students participated in the study, and the following sections present detailed statistics and analyses related to their demographics.

4.2.1 Age Distribution

The age of respondents is an important factor influencing their media consumption habits. The study’s findings regarding the age distribution are illustrated in the table below:
	Age Range
	Number of Respondents
	Percentage

	18-20 years
	200
	40%

	21-23 years
	175
	35%

	24-26 years
	100
	20%

	27 years and above
	25
	5%

	Total
	500
	100%



The data reveals that the largest group of respondents falls within the 18-20 age range, accounting for 40% of the sample. This age group represents the typical age of first-year students in tertiary institutions, suggesting that they are at a critical point for developing media consumption habits. The second largest group (35%) consists of students aged 21- 23, who are often in their second or third years of study. The decline in percentage among older age groups may reflect the higher dropout rates or delays in graduation.

4.2.2 Gender Distribution


Understanding the gender distribution among respondents is crucial for analyzing potential differences in media preferences and consumption behaviors.

The gender distribution is summarized in the table below:


	Gender
	Number of Respondents
	Percentage

	Male
	275
	55%

	Female
	225
	45%

	Total
	500
	100%


The results indicate that 55% of the respondents are male, while 45% are female. This slight male predominance may affect the overall trends in newspaper readership, as studies suggest that men and women often have different media consumption habits. For instance, research indicates that men may be more inclined to read newspapers for sports and political content, while women may lean towards lifestyle and human interest stories. This gender disparity can provide valuable context for analysing the data collected in this study.

4.2.3 Academic Level

The academic level of respondents plays a significant role in their access to and consumption of newspapers.

The following table presents the distribution of respondents by their academic levels:


	Academic Level
	Number of Respondents
	Percentage

	ND 1
	150
	30%

	ND 2
	125
	25%

	HND 1
	125
	25%

	HND 2
	100
	20%

	Total
	500
	100%



The data indicates a balanced distribution among the academic levels. The largest group comprises first-year National Diploma (ND 1) students, who represent 30% of the sample. This is expected, as first-year students are often more eager to engage with media as they acclimate to the academic environment. The representation from second-year ND (ND 2) and both levels of Higher National Diploma (HND 1 and HND 2) students reflects a broad perspective of newspaper readership across different stages of academic progression.

4.2.4 Field of Study

The academic disciplines of the respondents are also important to consider, as they may influence media consumption behaviors.

The distribution of respondents by their field of study is summarized in the table below:


	Field of Study
	Number of Respondents
	Percentage

	Social Sciences
	150
	30%

	Engineering
	125
	25%

	Business Administration
	100
	20%

	Environmental Studies
	75
	15%

	Others
	50
	10%

	Total
	500
	100%



The data shows a diverse representation across various fields of study. Social Sciences has the highest representation at 30%, which may indicate a greater interest in societal issues and current events, thereby influencing newspaper readership. Engineering students make up 25%, reflecting a focus on technical subjects that might not prioritize newspaper consumption compared to those in social sciences. The distribution also highlights the need to explore how specific fields correlate with varying levels of newspaper readership.

4.3 [bookmark: _TOC_250006]Analysis of the Demographic Influence on Readership


The demographic profile of respondents is not just a statistical representation; it carries implications for understanding their newspaper readership habits.

4.3.1 Age and Readership Patterns

The age distribution suggests that younger students (18-20 years) are still developing their media consumption habits. This age group is often more impressionable and may be influenced by peer behaviors and social media trends. Understanding their motivations for newspaper readership is crucial, as engaging them through relevant content may establish long-term readership patterns.

4.3.2 Gender Influence on Readership

The gender distribution indicates potential differences in media consumption. Studies have shown that male readers may prefer hard news such as politics and sports, while female readers often gravitate towards lifestyle and entertainment features. This differentiation suggests that newspapers may need to tailor their content to appeal to both demographics effectively, possibly by creating specialized sections that cater to the interests of male and female readers.

4.3.3 Academic Level and Readership Engagement


Academic levels can significantly affect students’ engagement with newspapers. For instance, first-year students (ND 1) may be more motivated to read newspapers to stay informed about current affairs and campus activities as they transition into a new environment. Conversely, second-year and final-year students may prioritize academic materials and job search resources over newspapers. Understanding these dynamics can

help newspaper publishers develop targeted strategies to increase readership among different academic levels.
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CHAPTER FIVE


SUMMARY, CONCLUSION, AND RECOMMENDATIONS


5.1 [bookmark: _TOC_250004]Summary

This study explored the challenges of newspaper readership among students in tertiary institutions, with a specific focus on Kwara State Polytechnic. The research aimed to identify the factors influencing students’ engagement with newspapers and to analyze their reading habits in relation to their demographics. Throughout the course of this investigation, a total of 500 students participated in the study, providing valuable insights into their newspaper readership patterns. The findings highlighted that the demographic profile of respondents—comprising age, gender, academic level, and field of study— significantly impacted their newspaper consumption behaviors. The majority of respondents were aged between 18 and 20, with a slight male predominance. The study also revealed that students from the Social Sciences showed higher levels of engagement with newspapers compared to their peers in other fields.

5.2 [bookmark: _TOC_250003]Conclusion


In conclusion, the study underscores the vital role that newspapers can play in the education and awareness of students in tertiary institutions. However, the challenges identified must be addressed to enhance readership levels. The demographic factors significantly influence newspaper readership, and understanding these factors is essential for newspapers to

develop targeted strategies that resonate with their student audience. The decline in traditional newspaper readership among students is indicative of broader trends in media consumption, where digital platforms dominate. To remain relevant and effective, newspapers must evolve their content delivery methods and engage with students in ways that align with their preferences. This research contributes to the existing literature on media consumption among students and highlights the critical areas that need attention for promoting newspaper readership in educational institutions. It is imperative that stakeholders in the media industry, academic institutions, and student organizations work collaboratively to address the identified challenges and foster a culture of newspaper readership among students.

5.3 [bookmark: _TOC_250002]Recommendations


Based on the findings and conclusions of this study, several recommendations are proposed to enhance newspaper readership among students in tertiary institutions:

Enhanced Accessibility:


· Newspapers should explore partnerships with universities to establish on-campus distribution points, ensuring students have easy access to physical copies.
· Digital versions of newspapers should be made available to students at no or low cost, perhaps through university libraries or student portals.

Content Relevance:

· Newspapers should tailor their content to cater to the diverse interests of students across various fields of study. This could involve creating specialized sections that focus on topics relevant to engineering, business, health, and the social sciences.
· Including student-generated content, such as articles, opinion pieces, and creative writing, can also engage students and foster a sense of ownership over the publication.

Engagement Strategies:

· Universities should promote newspaper readership through initiatives such as reading competitions, media literacy workshops, and partnerships with journalism programs to encourage students to engage critically with media.
· Organizing events like guest lectures or panel discussions with journalists and media professionals can stimulate interest in newspapers and educate students on the importance of being informed.

By implementing these recommendations, newspapers can enhance their appeal to students and foster a culture of readership that not only benefits individual students but also contributes to a well-informed society.
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Research Topic:
Challenges of Newspaper Readership Among Students in Tertiary Institutions (A Case Study of Kwara State Polytechnic)
Section A: Demographic Information
1. Gender: - [ ] Male - [ ] Female - [ ] Prefer not to say
2. Age:- [ ] Under 18  - [ ] 18–25  - [ ] 26–30  - [ ] 31 and above
3. Academic Level:- [ ] ND I  - [ ] ND II  - [ ] HND I  - [ ] HND II  - [ ] Others:

4. Faculty/Department: 	
5. Do you reside on campus or off-campus?- [ ] On-campus  - [ ] Off-campus
Section B: Newspaper Readership Habits
6. Do you read newspapers? - [ ] Yes - [ ] No
7. How often do you read newspapers? - [ ] Daily  - [ ] Weekly  - [ ] Occasionally  - [
] Rarely
8. Which format do you prefer? - [ ] Printed newspaper - [ ] Online newspaper - [ ] Both - [ ] None
9. What type of content interests you most in newspapers? (Tick all that apply)
· [ ] News - [ ] Politics - [ ] Sports - [ ] Entertainment - [ ] Education Business/Economy - [ ] Others: 	
10. How do you usually access newspapers?
· [ ] Purchase  - [ ] School library  - [ ] Online (websites/apps)  - [ ] Shared copy
· [ ] I don’t read
Section C: Perception and Challenges of Newspaper Readership
Please indicate your level of agreement with the following statements using the scale:
[1] Strongly Disagree  [2] Disagree  [3] Neutral  [4] Agree  [5] Strongly Agree
11. Reading newspapers helps me stay informed about current affairs.
12. I consider newspaper reading an important academic habit.
13. High cost of newspapers discourages me from reading them.
14. Availability of free online news reduces the need for printed newspapers.
15. Lack of time affects my ability to read newspapers regularly.
16. I find newspaper content too political or biased.
17. I prefer getting news from social media instead of newspapers.

18. Newspapers are not easily accessible around the school environment.
19. There is low awareness among students about newspaper availability on campus.
20. Newspaper reading is declining among students due to digital distractions.
Section D: Suggestions and Open Feedback
21. What challenges do you personally face regarding newspaper readership?


22. What can be done to improve newspaper readership among students in tertiary institutions?


23. Any additional comments or observations:


