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CHAPTER ONE
INTRODUCTION
1.1	Background of the study 
Social media has become an integral part of modern society, influencing various aspects of human life, including social control mechanisms. Social control refers to the various means used by a society to bring its members back into line with accepted norms and behaviors. The integration of social media into social control processes has transformed traditional methods, introducing new dynamics in monitoring, regulating, and influencing societal behaviors (Carter & Bélanger, 2005). This study explores the role of social media as a tool for social control, with a particular focus on recent developments and applications.
Traditionally, societies have employed various methods to maintain order and conformity. These methods range from informal mechanisms, such as family and community expectations, to formal institutions like laws and law enforcement agencies (Durkheim, 1893). In many African societies, including Nigeria, traditional methods of social control have been deeply rooted in cultural and communal practices. For instance, in Afikpo North Local Government Area of Ebonyi State, southeastern Nigeria, traditional social control mechanisms such as age grades, secret societies, and communal institutions have been instrumental in ensuring social cohesiveness and order (Eze, 2020).
However, the advent of social media has introduced new dimensions to these traditional mechanisms. The proliferation of digital technologies has enabled more efficient and widespread methods of monitoring and influencing behavior, thereby enhancing or, in some cases, challenging existing social control 
The integration of social media into social control mechanisms has manifested in various forms, including surveillance systems, data collection and analysis, and digital communication platforms. These technologies have enabled authorities to monitor activities in real-time, predsocial media potential disruptions, and respond more effectively to social issues (Ball et al., 2012).

In Nigeria, Social Media's role in enhancing security has been a subject of study. For instance, research conducted at the University of Ibadan highlighted the potential of social media tools in improving crime detection and school security (Okoroafor & Emeka, 2021). The study emphasized the importance of adequate infrastructure, skilled personnel, and a comprehensive regulatory framework to ensure the effective implementation of social media in security measures.
The role of social media in crime detection has been explored in various Nigerian contexts. A study focusing on Kaduna metropolis examined the impact of social media on crime detection, highlighting the effectiveness of digital tools in enhancing law enforcement capabilities. The research emphasized the need for continuous learning and adaptation to new technologies within law enforcement agencies to detect and prevent technology-enabled crimes effectively (Adamu et al., 2019).
In Nigeria, the #EndSARS movement is a prominent example. The movement utilized social media platforms to document and protest against police brutality, particularly by the Special Anti-Robbery Squad (SARS). The widespread sharing of personal experiences and mobilization through hashtags led to significant public outcry and eventual government action (Olumide, 2020). Similarly, online social movements advocating for good governance have been instrumental in influencing government policies and actions. These movements utilize social media to mobilize resources, coordinate activities, and disseminate information, playing a crucial role in promoting transparency and accountability (Oseni, 2022).
The influence of social media extends to the moral behaviors of individuals, particularly among adolescents. The accessibility of information and exposure to diverse content through digital platforms have raised concerns about the impact on moral development and social adjustment. A study in Lagos State, Nigeria, examined the impact of social media on secondary school students' moral behavior, identifying both positive and negative implications (Adebayo, 2021). The study recommended the integration of social media into school curricula to enhance teaching and learning while cautioning against exposure to inappropriate content. While social media offers significant advantages in enhancing social control mechanisms, it also presents challenges that need to be addressed. Issues such as data privacy, the digital divide, and the potential for misuse of technology for surveillance and repression are critical considerations (Zuboff, 2019).
The effectiveness of social media in social control is also contingent upon factors such as infrastructure, regulatory frameworks, and the digital literacy of the population (Castells, 2013). Ensuring that social media tools are accessible and used ethically is essential to maximize their benefits and mitigate potential drawbacks.
The idea that people enjoy to be connected and to exchange their feelings and wishes has been the success story for most of the social media outlets like Twitter and Facebook etc. Within a few years, social media has become an integral part of the world. Young people especially cannot think of communication without thinking of onlinenetworks like Facebook, Google+, Twitter and Youtube etc. which bags the question of why are people so enthusiastic about using these new technologies of virtual interaction. Since the time of Aristotle, humans have been described as social beings, and one might state that these technologies allow them to act out their crucial feeling of social belonging accordingly (Spitzer, 2012). One of the most important achievements of globalization lies in the democratization and participation process as an important tool against oppressors, corruption, tyranny, maladministration and other social ills and injustices via social media (Zeitel-Bank and Tat, 2014). Syria and Egypt during the Arabic Spring are among countries that had witnessed the efficacy of social media and networking tools as effective tools in driving political remunerations and social changes.
 The world over, media has continued to play a creative role in keeping the society strong. Apart from bringing fresh news from several sources, it is also seen as a guardian of peace and order. Media’s role is not limited to just that but it is also recognized for its creative input into the making of a civil society. Crime has tormented the civil society for centuries but media’s arrival in this regard can be seen as a blow to criminal organizations and syndicates. Often media has been successful at reaching the corners where the police and other crime control institutions have failed to or when it concerns the law enforcement agencies like in the case of Nigeria. There are thousands of such cases, in fact millions, which were discovered and successfully solved because of media’s efforts and contribution. Apart from bringing up cases of corruption into public’s eye and covering cases that require public’s attention media has also been known for an impartial contribution to peacekeeping and maintenance of order across nations. Several times media has been able to successfully bring the deficiencies of the public agencies into light and raise the level of social awareness. Social awareness has been recognized to be the best weapon to fight against crime and this role cannot be played alone by the government agencies but the media alike.
1.2	Statement of the problem 
In contemporary society, Social media has emerged as a powerful force driving innovation, connectivity, and efficiency. social media has influenced various aspects of human life, including governance, education, commerce, and social interactions. Its transformative capabilities have introduced new paradigms in social control mechanisms, providing tools for surveillance, behavior monitoring, and enforcement of societal norms. However, the rapid integration of social media into social control frameworks has given rise to significant challenges, ethical dilemmas, and unintended consequences that require thorough investigation. The problem lies in the duality of social media as both an enabler of societal progress and a potential instrument of misuse. While social media enhances social control by improving governance and security, it simultaneously poses risks related to privacy violations, digital exclusion, and authoritarianism. This study seeks to examine the multidimensional issues arising from the application of social media in social control mechanisms, particularly in contexts where regulatory and ethical frameworks are insufficient or poorly implemented.
One of the core issues in utilizing social media as a tool for social control is the absence of robust and comprehensive regulatory frameworks. In many developing nations, including Nigeria, laws governing social media use often lag behind technological advancements. This gap allows for the misuse of social media tools by state and non-state actors. For example, surveillance technologies intended for national security purposes have been repurposed to suppress dissent and target political opposition (Zuboff, 2019). The lack of clear guidelines also extends to data privacy and protection. Citizens' personal information is increasingly being collected, stored, and analyzed by governments and corporations without adequate safeguards. This raises concerns about misuse, unauthorized access, and data breaches. In Nigeria, for instance, the absence of a unified data protection law has left many individuals vulnerable to privacy violations (Okoroafor & Emeka, 2021).
social media tools, particularly surveillance technologies, have enabled unprecedented levels of monitoring and data collection. While these tools are instrumental in ensuring security and social order, their misuse has led to significant privacy concerns. Governments and private organizations now have the capability to track individuals' movements, monitor communications, and analyze personal data on a scale previously unimaginable (Lyon, 2017).
1.3	Objectives of the Study
The aim of this study is to examine the role of Information and Communication Technology as a tool for social control and its implications for governance, security, and social development in Nigeria.
1. To investigate the impact of social media on privacy, ethical considerations, and individual autonomy in social control mechanisms.
2. To assess the role of social media in promoting or undermining democracy, accountability, and transparency in Nigeria.
3. To examine the influence of social media on the mobilization and effectiveness of social movements like #EndSARS.
1.4	Research Questions
1. How does the use of social media for social control impact privacy, autonomy, and ethical considerations?
2. To what extent does social media contribute to enhancing or undermining democratic governance and human rights?
3. How has social media influenced the mobilization and effectiveness of social movements like #EndSARS in Nigeria?
1.5	Significance of the study 
Social mediaencompasses a broad spectrum of technologies that facilitate communication, information dissemination, and societal interactions. From the internet and social media platforms to surveillance technologies and digital governance systems, social media plays a pivotal role in modern societies. However, alongside its benefits, social media can also be wielded as a tool for social control, influencing behaviors, beliefs, and the exercise of power. This study delves into the multifaceted impacts of social media on social control mechanisms, addressing both its positive and negative implications.
One of the most pervasive uses of social media in social control is through surveillance and monitoring technologies. Governments, corporations, and even individuals can use surveillance cameras, facial recognition software, and digital tracking tools to monitor activities, track movements, and gather data on individuals. This capability raises concerns about privacy invasion, civil liberties, and the potential for misuse by authoritarian regimes.
social media also facilitates information manipulation and propaganda, influencing public opinion and shaping societal norms. Social media platforms, search engines, and online news sources can algorithmically tailor content to users' preferences, creating filter bubbles and echo chambers that reinforce existing beliefs and ideologies. This phenomenon can be exploited to spread misinformation, manipulate public discourse, and undermine democratic processes. During elections or political crises, for instance, social media platforms have been used to disseminate fake news, sow discord among populations, and sway public opinion in favor of particular agendas. This manipulation of information highlights social media's potential as a tool for ideological control and social engineering, posing significant challenges to democratic governance and societal cohesion.
1.6	Scope of the Study
This study explores the role of Social mediaas a tool for social control, focusing on its application in governance, law enforcement, and societal management. It examines how social media tools such as surveillance systems, big data analytics, social media platforms, and communication networks are employed to monitor, regulate, and influence social behavior. The study encompasses a wide range of areas, including the use of facial recognition, predsocial mediaive policing, content moderation, and digital platforms for public communication. It also investigates the ethical and privacy implications of these technologies, emphasizing their impact on individual freedoms, societal norms, and the balance between security and personal liberty. The geographic and thematic focus includes both developed and developing countries, offering a comparative perspective on how different governments and organizations leverage social media for social control.
1.7	Limitations of the Study
While the study aims to provide a comprehensive overview, it is constrained by several limitations. First, the rapid pace of technological advancements in social media makes it challenging to capture the most current trends and tools. Second, the study relies on available data and case studies, which may not fully represent the global diversity of social media applications. Additionally, the ethical and legal aspects of social media usage vary across regions, making it difficult to draw universally applicable conclusions. The study also acknowledges potential biases in data interpretation and limitations in accessing classified or proprietary information related to surveillance and control technologies. Finally, the societal impact of social media is dynamic and multifaceted, which may limit the depth of analysis in certain areas due to the complexity and interconnected nature of the subject.
1.7	Definition of Key Terms
Information and Communication Technology (SOCIAL MEDIA): A broad term that refers to the use of technological tools and resources to handle information and facilitate communication. This includes devices like computers, smartphones, and applications such as the internet, social media platforms, and software used for data processing and communication.
Social Control: The mechanisms, processes, and strategies used by individuals, groups, or institutions to regulate behavior and ensure conformity to societal norms, laws, and expectations. Social control can be informal, such as cultural norms, or formal, such as laws and regulations.
Tool: A tool is any device, instrument, or resource used to accomplish a specific task or achieve a particular goal. 
Control: Control refers to the ability to regulate, direct, or influence the behavior, actions, or outcomes of individuals, systems, or processes. 













CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction
This chapter review related literatures on the impact of information and communication on customer service in united bank for Africa. To this end the literature highlight expert opinion and concept about the subject matter in accordance with the objective of the study.
2.2	CONCEPTUAL REVIEW
Social media(social media) refers to the integration of telecommunications (telephones, radio, television) with computers and necessary software, enabling the use of digital technologies to manage and process information. It encompasses the tools and systems that facilitate communication, data processing, and information sharing across various platforms. The increasing role of social media in modern societies is paramount as it influences numerous aspects of daily life, education, business, governance, healthcare, and entertainment. Social media, therefore, has revolutionized industries, empowering individuals, organizations, and governments with efficient solutions to problems that were once difficult to tackle (Dutta & Bilbao-Osorio, 2012).
2.2.1	Historical Evolution of Social Media
The history of social media is marked by groundbreaking innovations that have transformed society. The journey began with the invention of the telegraph and telephone, which allowed communication over long distances for the first time. These early advancements in communication were followed by the development of computers, which initially were large and cumbersome machines used for specialized tasks in academic and government research (Tapscott & Williams, 2010). The second half of the 20th century witnessed rapid technological advancements. The invention of the personal computer (PC) and the subsequent development of user-friendly operating systems opened up computing to the masses. In the 1990s, the internet began to take shape, transforming communication, commerce, and education. The World Wide Web became a tool for disseminating information, leading to the establishment of the information society (UNCTAD, 2019).
In recent decades, social media has expanded further with the proliferation of mobile technologies, cloud computing, artificial intelligence (AI), and the Internet of Things (IoT). Smartphones have become ubiquitous, with millions of people relying on them for a variety of services, from communication and entertainment to financial transactions and shopping. Moreover, cloud-based services have revolutionized how data is stored and accessed, providing scalability and flexibility for both individuals and businesses (World Bank, 2016).
2.2.2.	Impact of SOCIAL MEDIA on Society
Economic Growth
One of the most profound effects of social media is its contribution to economic growth. It has fostered the creation of new industries, such as e-commerce, digital marketing, and cloud computing, and has also improved the productivity of traditional industries. Social media enables businesses to operate more efficiently by automating processes, streamlining operations, and enhancing communication. It allows for better decision-making through data analytics, which in turn can improve customer service, enhance product development, and increase profitability (OECD, 2017). Social media has transformed labor markets by creating jobs in emerging sectors such as cybersecurity, data science, software development, and digital marketing. These jobs are often more flexible and location-independent, facilitating remote work opportunities that have become increasingly popular in recent years (Tapscott & Williams, 2010).
Education and Learning
In the field of education, Social media has revolutionized the teaching and learning process. The use of digital tools such as online learning platforms, e-books, and multimedia content has transformed the traditional classroom environment. Students have greater access to educational resources and can learn at their own pace through online courses, making education more accessible and flexible (UNCTAD, 2019). E-learning and distance education have expanded opportunities for people in remote and underserved regions to acquire knowledge and skills. The rise of Massive Open Online Courses (MOOCs) has made higher education more affordable and accessible to a global audience, democratizing knowledge (Dutta & Bilbao-Osorio, 2012).
Healthcare
Social media has also had a significant impact on the healthcare sector. Telemedicine, for example, has enabled healthcare providers to offer remote consultations, reducing the need for in-person visits and improving access to medical care in rural or underserved areas. Electronic Health Records (EHR) systems have streamlined the management of patient data, allowing for better coordination of care and improved health outcomes (Rainer, 2019). Social media has supported advancements in medical research, enabling scientists to collaborate globally, share data, and use sophisticated algorithms to analyze complex datasets. This has accelerated the development of treatments and therapies for various diseases (World Bank, 2016).
Governance and Public Services
In governance, social media has facilitated the digitalization of public services, improving transparency, efficiency, and accountability. E-Government initiatives have streamlined administrative processes, making it easier for citizens to access government services, pay taxes, and participate in civic activities (OECD, 2017). Social media has been crucial in disaster response and management. Governments and international organizations use social media systems to coordinate aid, monitor conditions, and distribute resources during natural disasters and crises. Social media platforms and messaging services have also played a pivotal role in disaster communication, helping authorities disseminate information quickly to the public (UNCTAD, 2019).

Social and Cultural Changes
Social media has brought about profound social and cultural changes. The rise of social media platforms such as Facebook, Twitter, Instagram, and TikTok has reshaped how people interact, communicate, and form communities. These platforms have provided people with unprecedented ways to express themselves, share experiences, and connect with others around the world (Pew Research Center, 2018). Social media’s role in shaping society is not without challenges. The overuse of social media has been linked to issues such as cyberbullying, misinformation, privacy concerns, and addsocial mediaion. These concerns have prompted ongoing discussions about the ethical use of social media and the need for regulatory frameworks to ensure responsible behavior in the digital space (Pew Research Center, 2018).
2.2.3	The Digital Divide
Despite the widespread adoption of social media, a digital divide still exists between different populations. Access to technology is often limited by factors such as geographic location, income, education, and infrastructure. People in rural or economically disadvantaged areas may not have access to reliable internet connections or the necessary devices to take full advantage of social media tools (World Bank, 2016).
Efforts are being made by governments, NGOs, and the private sector to bridge this divide through initiatives aimed at improving internet connectivity and providing affordable devices. However, overcoming the digital divide remains a challenge that requires collaboration across various sectors (OECD, 2017).
2.2.4	Historical Development of SOCIAL MEDIA in Nigeria
Social mediahas played a pivotal role in Nigeria's socio-economic development. The country’s journey in social media has been marked by significant milestones that reflect the interplay of technological evolution, policy initiatives, and global trends. This essay explores the historical development of social media in Nigeria, emphasizing key phases, policy frameworks, and the broader implications of social media on Nigeria's economy and society.
social media in Nigeria began in the pre-independence era when the country relied on basic communication tools such as postal services, telegrams, and telephones. The establishment of the first telegraph service in Lagos in 1886 by the British colonial administration marked the beginning of formal communication infrastructure in Nigeria. Telecommunication services gradually expanded to other parts of the country, but access remained limited to government and businesses. During the 1950s and 1960s, the Nigerian government, under British colonial influence, laid the foundation for more structured communication systems. The Nigeria Posts and Telecommunications (NIPOST), established in 1960, became the primary body managing postal and telecommunication services. However, the technology available at the time was rudimentary, and social media was not yet a major focus of economic development.
The 1970s and 1980s saw significant growth in Nigeria's telecommunications sector, spurred by global advancements in technology and domestic demand for better communication systems. In 1975, the government established the Nigerian Telecommunications Limited (NITEL), a state-owned enterprise that merged the telecommunication arm of NIPOST with the Nigeria External Telecommunications (NET) to improve telecommunication services. NITEL was responsible for the installation of telephone lines and the management of international and domestic telecommunications. However, its monopoly led to inefficiencies, including poor service delivery and limited access. By the mid-1980s, there were fewer than 500,000 fixed telephone lines for a population of over 80 million, highlighting the inadequacy of infrastructure.
The introduction of satellite technology in the late 1970s marked a significant milestone. Nigeria became part of the global satellite network through the establishment of ground satellite stations in Lagos and Kaduna, facilitating international communication. Despite these advancements, social media remained underdeveloped due to limited investment, poor maintenance, and an over-reliance on imported technology.
The introduction of the internet in Nigeria during the early 1990s marked a turning point in the country's social media landscape. The first internet connection in Nigeria was established by a private company, Linkserve, in 1996. This was followed by the establishment of the Nigerian Internet Exchange Point (IXPN), which facilitated local internet traffic. By the late 1990s, several Internet Service Providers (ISPs) had emerged, though internet access remained expensive and was primarily limited to urban centers and corporate entities. The government recognized the transformative potential of Social media and began implementing policies to encourage internet penetration. In 1999, the administration of President Olusegun Obasanjo established the National Information Technology Development Agency (NITDA) to promote social media development in Nigeria. The liberalization of the telecommunications sector during this period also played a crucial role in expanding internet access.
One of the most transformative moments in Nigeria’s social media history was the liberalization of the telecommunications sector in 2001. The establishment of the Nigerian Communications Commission (NCC) in 1992 as the regulatory body for telecommunications laid the groundwork for this reform. However, it was the auctioning of Global System for Mobile Communications (GSM) licenses in 2001 that revolutionized social media in Nigeria.
The introduction of GSM technology by private operators such as MTN, Airtel (then Econet), and Glo Mobile led to a rapid increase in mobile phone penetration. By 2004, Nigeria had over 10 million mobile subscribers, a remarkable leap from the less than one million fixed-line subscribers in 2000. The expansion of mobile telecommunications also created opportunities for internet access via mobile devices, which became a driving force behind Nigeria’s social media growth.
2.2.5	The Role of SOCIAL MEDIA in Economic Development
SOCIAL MEDIA has become a critical driver of Nigeria's economy, contributing significantly to the country’s GDP. The growth of the telecommunications sector, in particular, has been a major factor. According to the National Bureau of Statistics, the social media sector contributed 15% to Nigeria’s GDP in 2021, up from 9% in 2015.
The rise of fintech companies, e-commerce platforms, and tech startups has also demonstrated the economic potential of social media. Companies like Flutterwave, Paystack, and Jumia have gained international recognition, showcasing Nigeria’s growing influence in the global tech ecosystem. The government’s establishment of innovation hubs and technology parks has further supported the development of the social media sector. Despite significant progress, Nigeria’s social media sector faces several challenges. Infrastructure deficits remain a major issue, with many rural areas lacking access to reliable electricity and internet connectivity. The digital divide between urban and rural areas exacerbates inequalities, limiting the potential of social media to drive inclusive development. High costs of broadband services and limited digital literacy also hinder social media adoption. While smartphone penetration has increased, many Nigerians lack the skills to fully utilize digital tools for economic and social empowerment. Additionally, cybersecurity concerns and data privacy issues pose risks to the growth of social media in Nigeria.
The regulatory environment has also been a point of contention. While the NCC has made strides in promoting competition and innovation, issues such as inconsistent policies and bureaucratic bottlenecks continue to affect the business environment. Addressing these challenges requires a collaborative approach involving the government, private sector, and international partners.
2.3 THEORETICAL FRAMEWORK
2.3.1 Technological Determinism Theory
Technological determinism is a theory that examines the influence of technology on society and culture. It posits that technological innovations drive societal changes, shaping human behavior and cultural norms. This perspective often implies that technology develops autonomously and acts as a primary driver of societal transformation, often independent of human agency (Fuchs, 2017; Castells, 2015). Within this framework, information and communication technologies (social Media) play a critical role in shaping societal structures and exercising social control. This essay explores technological determinism with a particular focus on social Medias as tools for social control, delving into their implications for surveillance, governance, and societal behavior.
The theory of technological determinism can be traced back to early theorists, but more recent works emphasize how social media are integrated into the social fabric. Scholars such as Fuchs (2017) argue that technology should not be seen as a force independent of human influence, but rather as a product of social processes that interact with political and economic structures. Manuel Castells (2015) emphasizes that the rise of the network society has been greatly influenced by the widespread adoption of information technologies, which mediate social and political dynamics in the digital age.
Social media also play a significant role in governance, influencing decision-making processes and enabling social control. Digital tools are used to manage populations, allocate resources, and enforce laws. Technological determinism suggests that the development and deployment of such technologies are inevitable, driven by a logic that prioritizes efficiency and control over individual autonomy.
Surveillance is a ubiquitous aspect of modern society, embedded deeply into the social, political, and technological fabric that governs human interaction, behavior, and societal functioning. In the context of surveillance, the theory that best explains the underlying dynamics of social control is Michel Foucault’s concept of Panopticism (Foucault, 2015), which forms part of his broader theory of power and social regulation. This theory posits that modern society operates through constant surveillance, whereby individuals regulate their behavior due to the awareness of being potentially watched. Foucault's ideas provide a framework for understanding how power dynamics and societal norms shape human actions and interactions.
 2.3.2 Foucault’s Panopticism: The Concept of Surveillance
Michel Foucault (2015), a French philosopher and social theorist, is perhaps best known for his analysis of power structures in society. His work Discipline and Punish: The Birth of the Prison (Foucault, 2015) is pivotal in understanding how surveillance functions as a tool for social control. Central to this work is the concept of the Panopticon, a type of institutional design envisioned by the English philosopher Jeremy Bentham (1791) in the late 18th century. The Panopticon was an architectural structure designed to allow a single watchman to observe all inmates in a prison without them being able to tell when they were being watched. This design created a sense of permanent visibility, leading individuals to regulate their own behavior, as they could never be sure when they were under observation.
Foucault adapted Bentham’s concept to develop a broader theory of how modern societies regulate behavior. He argued that the idea of constant surveillance, whether physically realized or not, became a key feature of social control mechanisms in contemporary society. The Panopticon, as described by Foucault, is not just a physical structure, but a metaphor for the way power operates through visibility. In essence, the Panopticon represents a shift from the traditional use of physical punishment to more subtle, yet pervasive, forms of discipline that operate through surveillance and self-regulation.
Foucault’s broader analysis of the Panopticon is tied to his theory of disciplinary power, which he believes pervades all aspects of society. Rather than relying on overt acts of force, power in modern society operates through the internalization of norms and behaviors, which individuals conform to under the assumption that they are being watched. In this system, individuals become both the subject and the object of power, constantly regulating their own behavior based on the possibility of surveillance. Foucault states that “visibility is a trap,” and this continuous surveillance functions as an invisible mechanism of control that shapes societal behavior and norms.
Surveillance is not limited to public spaces; it extends into private and intimate domains. Corporate surveillance, for instance, is employed to track consumer behavior, influencing purchasing decisions, and even manipulating political views. Social media platforms, such as Facebook, Twitter, and Instagram, gather vast amounts of data from users, shaping how information is consumed and influencing personal choices. These platforms use algorithms to categorize individuals, subtly guiding them toward content that aligns with their past behavior and societal norms. In this way, surveillance has become a form of control that operates beyond the state, carried out by private entities for commercial and political purposes.
The relationship between surveillance and social media in modern society reflects a growing trend toward digital panopticism, where individuals are increasingly aware of the potential for surveillance in their daily lives. Big Data, a term referring to the large volumes of data generated by online activities, has become a powerful tool for monitoring and regulating behavior. Companies and governments are able to gather massive amounts of data and apply analytics to predsocial media behavior, shape public opinion, and enforce social control. One of the most important aspects of digital surveillance is its ability to operate invisibly. Unlike traditional forms of surveillance, where individuals could clearly see the presence of a watchman or monitor, digital surveillance is largely invisible. Cookies, for example, track users’ online activity without their explicit consent, and metadata can be collected from phone calls and emails, revealing patterns of social behavior. Geospatial data, collected through smartphones and other devices, provides a real-time location of individuals, further enhancing the capacity for control. The advent of artificial intelligence (AI) and machine learning enables these systems to analyze data at unprecedented speeds, offering the potential to predsocial media behavior with high accuracy.
Surveillance capitalism, a term coined by Shoshana Zuboff (2019), refers to the commodification of personal data by companies that collect information on individuals to sell targeted advertising and create consumer profiles. In this context, surveillance becomes a method for shaping behavior by providing rewards for conformity. The digital surveillance infrastructure is a mechanism for profit generation, wherein individuals’ personal data is the primary commodity. The spread of surveillance capitalism has significant implications for privacy and freedom, as it allows powerful entities to manipulate and influence the behavior of individuals and populations at large. The expansion of surveillance technologies has profound implications for individual privacy and freedom. The concept of the “surveillance society” describes a reality in which every aspect of life—ranging from the most intimate personal moments to mundane daily activities—is potentially subject to observation. This raises ethical questions regarding the balance between security and individual rights. On one hand, surveillance technologies can help prevent crime, monitor security threats, and ensure public safety. On the other hand, they also present a threat to personal freedom and privacy, particularly when used by governments or corporations to monitor citizens without their consent.
Foucault’s concept of Panopticism speaks directly to these concerns by highlighting how the internalization of surveillance practices leads to self-censorship and conformity. The constant awareness of being watched creates an environment where individuals begin to regulate their own actions to conform to societal expectations. This phenomenon extends beyond the physical world into the digital realm, where the fear of judgment or reprimand from peers, authorities, or employers leads individuals to self-police their online behaviors. Social media, for example, fosters a culture of constant monitoring, where individuals are influenced by the fear of negative social judgment, reinforcing conformity and compliance.
The erosion of privacy in a surveillance society has created a paradox: individuals often willingly surrender personal information in exchange for access to services and entertainment, unknowingly participating in their own surveillance. The right to be forgotten and data protection laws are responses to the growing concern over the loss of privacy. However, these measures are often insufficient to fully address the ethical and legal implications of mass surveillance. The absence of clear boundaries regarding the use of personal data has led to a situation where individuals have little control over how their information is used or who has access to it.
2.3.3 Agenda-Setting Theory (McCombs and Shaw)
The Agenda-Setting Theory is one of the most influential communication theories, particularly in the context of mass media's role in shaping public opinion and the political agenda. Developed by Maxwell McCombs and Donald Shaw (1972) in the 1970s, the theory asserts that the media doesn't tell people what to think, but rather what to think about. The theory focuses on how the media influences the public by highlighting certain issues, thus setting the agenda for public discourse. By prioritizing specific topics and framing them in particular ways, the media shapes the perceptions of its audience, influencing what they consider important. This essay explores the key concepts of the Agenda-Setting Theory, its evolution, application in contemporary media, and its impact on society.
The media plays a central role in the agenda-setting process, but it is not the sole determinant of what issues become prominent. While the media has significant power to highlight certain issues, other factors, such as political actors, interest groups, and public opinion, can also shape the public agenda. However, research consistently shows that media outlets, particularly mass media, have a dominant influence on shaping the agenda due to their extensive reach and ability to shape public discourse.
In the digital age, the role of the media in agenda-setting has evolved. Traditional mass media outlets, such as newspapers and television networks, still exert substantial influence on setting the agenda, but new media platforms—particularly social media—have introduced new dynamics. Social media platforms, such as Twitter, Facebook, and YouTube, enable users to participate in the agenda-setting process, potentially amplifying certain issues or creating new ones. These platforms allow users to share content, discuss issues, and create viral movements that can force traditional media to cover previously overlooked topics. This shift has led to a democratization of agenda-setting, where not just journalists and politicians, but also ordinary people, can influence the issues that gain prominence.
2.4 EMPIRICAL REVIEW
Social media is a term that broadly refers to the convergence of telecommunications, computing, and media technologies. The proliferation of digital technologies, particularly the internet and mobile devices, has brought about profound changes in social, political, and economic systems. Social media has become a pervasive force in daily life, influencing how people interact, communicate, access information, and govern. This power has inevitably been harnessed as a tool for social control, and it has raised important questions regarding the nature of this control and its implications on privacy, autonomy, democracy, and the relationship between individuals and institutions. This empirical review examines the use of Social media in social control, exploring various facets such as surveillance, data collection, digital manipulation, and its impact on social behaviors.
One of the most widely recognized uses of social media for social control is the facilitation of surveillance. Governments, corporations, and individuals now have access to vast amounts of data that can be used to track, monitor, and sometimes manipulate human behavior. This surveillance is carried out through various digital means, including social media monitoring, internet activity tracking, and the collection of personal data through devices like smartphones and smartwatches (Zuboff, 2019). Surveillance capitalism, as coined by Shoshana Zuboff, refers to the phenomenon where companies harvest data from individuals' digital behaviors and monetize it, often without explicit consent. Through targeted advertisements and behavioral predsocial mediaions, social media companies like Google, Facebook, and Amazon shape consumer behavior, exerting control over what individuals see, consume, and act upon.
At a governmental level, social media is employed in surveillance practices that often infringe on personal freedoms. Surveillance technologies, such as CCTV cameras, drones, and facial recognition software, have been implemented in public spaces to monitor citizens' movements. China’s use of facial recognition technology and its integration with a social credit system is a notable example of how social media can be used to regulate behavior by rewarding or punishing citizens based on their actions and compliance with social norms (Hao, 2018). This data-driven control system is indicative of the ways in which social media has become a central tool in the enforcement of conformity to state-sanctioned behaviors.
The growing sophistication of social media surveillance tools has raised critical concerns about privacy and the extent to which individuals' personal lives can be monitored. Fuchs (2017) suggests that the increasing integration of social media systems into both private and public spheres has created an environment where the line between public and private is becoming increasingly blurred, and individuals have little to no control over the data collected about them. As a result, governments and corporations are able to shape public behavior by curating and controlling the flow of information, leading to what some scholars call the “surveillance society.”
Beyond surveillance, social media also enables social control through algorithms that govern the flow of information. Platforms such as Google, Facebook, and YouTube use algorithms to filter and prioritize content, subtly shaping what users see and, by extension, what they believe and act upon. These algorithms have the power to create “filter bubbles,” wherein individuals are only exposed to information that aligns with their preexisting beliefs, leading to the reinforcement of biases and polarization (Pariser, 2011).
The manipulation of information through algorithms is not limited to social media platforms. Search engines like Google play a crucial role in shaping public perception by ranking certain content over others. The algorithms behind these platforms prioritize certain keywords, topics, and articles based on user behavior and other factors, thereby influencing the narratives that individuals are exposed to (Tufekci, 2015). These algorithms, designed to increase engagement and maximize profits, do not only serve economic interests but also function as tools of social control by reinforcing dominant political ideologies or silencing dissenting voices.
The rise of “fake news” and misinformation is another dimension of algorithmic control. The ability to rapidly disseminate false information through social media platforms has become a significant concern in many democracies. Political actors have leveraged social media tools to manipulate public opinion and sway elections, as seen in the 2016 U.S. presidential election, where Russian interference through social media manipulation led to widespread disinformation (Fuchs, 2017). In these cases, social media becomes a tool for exerting power and control over the political process, steering citizens towards certain views and actions.
Moreover, the use of big data analytics allows governments and corporations to predsocial media and influence behaviors on an unprecedented scale. Data brokers aggregate massive amounts of personal information, which is then used to target individuals with tailored political messaging, advertisements, and even social pressure. This predsocial mediaive capability is a powerful tool for controlling individuals, as it enables the anticipation and shaping of behavior before it even happens. Social media campaigns designed to influence voting behavior or consumer choices exemplify how social media tools manipulate individuals in ways that are often invisible or unconscious.
2.5 REVIEW OF RELATED STUDY 
2.5.1	social media in Government and Political Systems
Social media has become an indispensable tool in modern governance and political systems. Its pervasive influence is reshaping the relationship between governments and citizens, enhancing transparency, improving efficiency, and facilitating more participatory and inclusive governance (Heeks, 2006; United Nations, 2022). The integration of social media into government operations and political frameworks has created transformative opportunities and challenges, making it a central focus for policymakers, administrators, and political actors globally.
One of the most significant contributions of social media in government is the improvement of public service delivery. E-government initiatives leverage social media to provide citizens with convenient access to government services. These initiatives range from online tax filing systems and e-visa applications to public grievance redressal platforms and digital health records. For instance, countries like Estonia have implemented comprehensive e-governance systems that allow citizens to vote, access public records, and conduct business registrations entirely online. Such systems save time, reduce bureaucratic inefficiencies, and promote accountability by minimizing opportunities for corruption (Heeks, 2006; United Nations, 2022). Social media also plays a pivotal role in enhancing transparency and accountability in government operations. Open data platforms enable governments to share critical information with the public, fostering trust and encouraging civic engagement. These platforms often include budgetary information, public procurement details, and performance metrics for various government projects. For example, the Open Government Partnership (OGP) has helped numerous countries adopt social media-driven transparency measures that empower citizens to monitor governmental activities (OGP, n.d.). Transparency International, a leading global organization fighting corruption, also underscores the importance of social media tools in exposing corrupt practices and ensuring integrity in public administration (Transparency International, 2020).
In the realm of political systems, social media has transformed the way political campaigns are conducted and how political messages are disseminated. Social media platforms like Facebook, Twitter, and Instagram have become essential tools for political communication, enabling politicians to engage directly with voters. These platforms allow for targeted messaging, data-driven campaign strategies, and real-time interaction, fundamentally altering the dynamics of electoral politics (Kreiss, 2016). For example, the 2008 and 2012 presidential campaigns of Barack Obama in the United States are often cited as milestones in leveraging social media for grassroots mobilization and voter outreach (Smith, 2009).
Social Media also facilitates greater political participation by providing citizens with platforms to express their opinions, discuss policies, and advocate for change. Online petitions, digital forums, and social media campaigns have become powerful tools for activism, enabling individuals and groups to influence policy decisions. The Arab Spring uprisings, for instance, highlighted the role of social media in mobilizing citizens, disseminating information, and organizing protests against authoritarian regimes (Castells, 2012; Howard & Hussain, 2013). Similarly, digital platforms have empowered marginalized communities to voice their concerns and demand accountability from their governments.
2.5.2	Corporate Influence on Social Behavior
Governments and political institutions are increasingly targeted by cyberattacks, which can compromise sensitive information, disrupt critical services, and undermine public trust. For instance, the hacking of election systems and political party databases has raised concerns about the integrity of democratic processes in several countries (Singer & Friedman, 2014). Addressing these threats requires investments in cybersecurity infrastructure, robust legal frameworks, and international cooperation to combat cybercrime. Corporate influence on social behavior is a multifaceted and pervasive phenomenon that shapes individual and collective actions, values, and norms. Through marketing strategies, corporate social responsibility initiatives, and the production of cultural content, corporations exert a significant impact on society. This influence extends beyond consumer habits to encompass social attitudes, political engagement, and lifestyle choices, making it a critical subject of study in sociology, economics, and media studies (Smith & Jones, 2020).
One of the most direct ways corporations influence social behavior is through advertising and marketing. These strategies are designed to create demand for products and services while subtly shaping consumer preferences and aspirations. By leveraging psychological insights and data analytics, corporations craft messages that resonate with target audiences, often linking their products to ideals such as happiness, success, or social status (Brown, 2018). For instance, luxury brands often associate their products with exclusivity and prestige, encouraging consumers to view their purchases as symbols of personal achievement (Taylor, 2019). Similarly, companies in the health and wellness industry promote fitness and self-care as lifestyle choices, influencing societal norms around body image and health (Williams, 2021).
The advent of digital media and targeted advertising has amplified the reach and precision of corporate messaging. Platforms like Facebook, Google, and Instagram enable corporations to deliver personalized advertisements based on user data, including browsing history, purchase behavior, and social media activity (Johnson, 2020). This level of customization not only increases the effectiveness of advertising but also raises ethical concerns about privacy and manipulation. Critics argue that such practices can lead to consumerism, where individuals are driven to prioritize material possessions over other values, potentially fostering dissatisfaction and anxiety (Anderson & Lee, 2019).
Beyond advertising, corporations wield influence through their corporate social responsibility (CSR) initiatives. By addressing social and environmental issues, corporations position themselves as responsible actors contributing to the public good. These initiatives often include philanthropic efforts, sustainability programs, and community development projects. For example, tech companies like Microsoft and Google have invested heavily in education and digital literacy programs, aiming to bridge the digital divide (Carter, 2017). Similarly, companies like Patagonia and Unilever have championed environmental sustainability, influencing consumer behavior toward eco-friendly practices (Green & Carter, 2020).
Corporate influence is also evident in the workplace, where companies shape employee behavior through organizational culture and policies. Workplace norms, values, and expectations are often aligned with corporate goals, influencing how employees interact with each other and their communities (Smith, 2018). For instance, companies that emphasize innovation and collaboration foster environments where employees are encouraged to think creatively and work in teams (Anderson, 2020). Conversely, corporations with rigid hierarchies and profit-driven cultures may prioritize productivity over employee well-being, affecting job satisfaction and work-life balance (Wilson, 2021).
Corporate influence on social behavior is not without resistance. Activist movements, consumer advocacy groups, and non-governmental organizations (NGOs) challenge corporate practices and demand greater accountability (Green, 2019). Campaigns such as #BoycottAmazon and #StopHateForProfit highlight how public pressure can influence corporate policies and practices (Wilson, 2020). Additionally, the rise of ethical consumerism reflects a growing awareness among individuals about the social and environmental impact of their purchasing decisions (Parker, 2021). Consumers increasingly seek out brands that align with their values, pushing corporations to adopt more sustainable and socially responsible practices (Martin, 2019).





CHAPTER THREE
RESEARCH METHODOLOGY
3.0 	Introduction
The chapter on research methodology took a look at the research background, research design, population sampling size, sampling techniques, data collection procedure and data analysis.
3.1	Research Design
According to de vaus, (2001) research design is an overall schedule or plan that one’s chooses to mix up the various parts of the research in a coherent and step by step manner thus, ensuring that the problem under the research is well addressed. Research designs are basically of two forms, the qualitative and quantitative variants.
The research design for this study is an explanatory or descriptive survey. This approach allows the researcher to collect data and focus on the quantitative variant to broaden the outcome of the study of the population.
The explanatory or descriptive survey research approach is ideal for investigations that deal with event and public opinion or sentiment, and the survey is quantitative research design in which social data is gotten from a sample of individuals through their feedback to questionnaire.
3.2	Population Of The Study
A population can be referred to as the entire or whole group that one wants to draw or gather conclusion from (Bhadari, 2022). The population of the study area which is  5,000 participants.  The respondent will be drawn from the participants of Endsars protest in Ilorin by selecting 100 respondents from the entire population. 
The study will focus on the protesters in Ilorin. The survey will cut across all the institutes in a form of questionnaire distribution which will be given randomly. 100 questionnaires will be shared in all.

3.3 Sample Size And Sampling Technique
According to Salant&Dillman, 2004, sample size is a set of number of individual or participant selected from a larger population for the purpose of survey.
Sampling technique that was adopted for the purpose of this study is the random sampling Technique for the purpose of this study is the random sampling technique for the purpose of this study a total of 100 persons were selected from the entire station that will be studied. This will help for easy administration of questionnaire and they showed a simple representation of the target audience. 
3.4	Instrument of Data Collection
Data collection is an essential component of conducting research.  According to O’Leary, 2004, data collection instrument is a complicated and hard task. Indeed, it is also very difficult to say which the best method of data collection is collecting credible or valid data is a tough task.
The main instrument to be used for this study is questionnaire. This is because the questionnaire is a vital instrument for gathering information from people about their opinion, attitudes, behavior and perception on a given phenomenon.
The questionnaire contained both structured and unstructured question which elicited answers from respondents. The first section will contain information related to the listeners, while the second section will be based on the information and option of the population about the subject matter. Which is impact of political conciliates door-to-door advertisement on their chances of willing election.
3.5	Validity And Reliability Of Instrument
Validity explains how well the collected data cover the actual area of investigation (Ghaurt and Gronhang, 2005).
Reliability concerns the extent to which a measurement of a phenomenon provide able and consist result (earmines and zeller, 1979). The question will be reviewed by a supervisor and scholar who assessed all the features and component part of the questionnaire fro grammatical and ambiguity errors. The instrument was also satisfied to reliable in measuring the variable raised in the study.
3.6	Method Of Data Gathering
The researcher will adopt primary data (questionnaire) to carry out the study. The questionnaire include structured with Likert scale (Agree, strongly agree, Neutral, Disagree and strongly Disagree) and unstructured (open-ended) question and will be administer through drop and pick method to respondent. The research method questionnaire will conducted by student in Kwara State Polytechnic, the questionnaire is distributed to the respondents, filled and return for administered with immediate effect.
3.7	Method of Data Analysis
Marshall and Rossman (1999) describe data analysis as the process of bringing order, structure and meaning to the mass of collected data. It is describe as messy and ambiguous and time consuming but also as a creative and fascinating process.
Frequency table were used to analyse the collation of raw data were translated into percentage % to enable the researcher draw reasonable conclusion based on the information gathered which is based on the actual reactions of the respondent concern with the questionnaire administered 







CHAPTER FOUR
DATA PRESENTATION, INTERPRETATION AND ANALYSIS OF DATA 
4.0 Introduction
This chapter presents the data collected from the field through the administration of questionnaires. The purpose of this chapter is to analyze and interpret the responses in relation to the objectives and research questions stated earlier in the study. The analysis seeks to uncover patterns, trends, and insights concerning the role of social media as a tool for social control, especially in the context of the #EndSARS movement in Nigeria.
The data collected from 100 respondents are categorized and analyzed in three main sections. Section A deals with the demographic profile of the respondents, providing insights into their gender, age, marital status, occupation, and nationality. Section B examines respondents’ perceptions of social media in relation to privacy, autonomy, and ethical concerns. Section C addresses the impact of social media on democracy, accountability, and governance, while Section D focuses on the influence of social media in mobilizing and sustaining social movements like #EndSARS.
4.1	DATA PRESENTATION AND ANALYSIS 
SECTION A: Demographic Details of Respondents
Q1: Sex
	Response
	Frequency
	Percentage (%)

	Male
	58
	58%

	Female
	42
	42%

	Total
	100
	100%


Source: Survey, 2025
The distribution shows that 58% of respondents were male, while 42% were female. This slight male dominance suggests a gender imbalance, albeit not severe, among the participants. It also indicates that both genders are fairly well represented, which helps to balance the perspectives gathered from the study. This diversity is important in understanding how different genders perceive and use social media in the context of privacy and political discourse.
Q2: Age
	Response
	Frequency
	Percentage (%)

	18–25
	50
	50%

	26–35
	30
	30%

	36–45
	10
	10%

	45–60
	6
	6%

	60 and above
	4
	4%

	Total
	100
	100%


Source: Survey, 2025
Half of the respondents (50%) fall within the 18–25 age bracket, while 30% are aged 26–35. Only a small fraction (20%) are aged 36 and above. This data shows that younger people dominate the survey, which reflects the typical demographic of social media users. This skew towards youth implies the findings may largely represent the views and experiences of Nigeria’s youth, who are also the most active online.
Q3: Marital Status
	Response
	Frequency
	Percentage (%)

	Married
	30
	30%

	Single
	66
	66%

	Divorced
	4
	4%

	Total
	100
	100%


Source: Survey, 2025
The majority of respondents (66%) are single, while 30% are married, and only 4% are divorced. This is consistent with the age distribution, where a large portion is young adults likely in school or early in their careers. Being single may also influence online behavior and attitudes toward privacy, ethics, and engagement with social movements such as #EndSARS.
Q4: Occupation
	Response
	Frequency
	Percentage (%)

	Civil Servant
	18
	18%

	Enterprise Staff
	12
	12%

	Self Employed
	20
	20%

	Student
	45
	45%

	Others
	5
	5%

	Total
	100
	100%


Source: Survey, 2025
The largest group of respondents are students (45%), followed by the self-employed (20%) and civil servants (18%). Enterprise staff and others make up a smaller portion. The dominance of students again aligns with the age and marital data, reinforcing the relevance of youth voices in this study. Students are likely to be more tech-savvy and active on social media, especially in protest movements and political expression.
Q5: Nationality
	Response
	Frequency
	Percentage (%)

	Nigerian
	94
	94%

	Non-Nigerian
	6
	6%

	Total
	100
	100%


Source: Survey, 2025
An overwhelming majority of respondents (94%) are Nigerians, while only 6% are non-Nigerians. This strong Nigerian representation is ideal for a study focused on local socio-political dynamics, ensuring that the results are reflective of national sentiments. This composition also supports meaningful insights into Nigeria-specific movements like #EndSARS, democracy, and governance as experienced by locals.
SECTION B: Social Media, Privacy, Ethics & Autonomy
Q6: Social media compromises users’ privacy.
	Response
	Frequency
	Percentage (%)

	Very True
	40
	40%

	True
	35
	35%

	Not True
	15
	15%

	Not at All
	10
	10%

	Total
	100
	100%


Source: Survey, 2025
A significant 75% of respondents (combining “Very True” and “True”) believe that social media compromises users’ privacy. This indicates strong concern about digital data safety and suggests that many users are aware of potential risks. Only 25% disagree to varying extents, showing a minority who feel secure online. This high level of concern has implications for platform trust and usage behaviors.
Q7: I believe my personal data is safe on social media platforms.
	Response
	Frequency
	Percentage (%)

	Very Safe
	8
	8%

	Somehow Safe
	28
	28%

	Not Really Safe
	40
	40%

	Not Safe at All
	24
	24%

	Total
	100
	100%


Source: Survey, 2025.
A notable 64% of respondents expressed a lack of trust in the safety of their personal data (combining “Not Really Safe” and “Not Safe at All”). This distrust contrasts with only 36% who feel somewhat or very safe. The data reveals growing skepticism about how platforms manage user information, reinforcing fears over surveillance, data leaks, and unethical practices.
Q8: Social media companies act ethically with user data.
	Response
	Frequency
	Percentage (%)

	Yes, always
	6
	6%

	Sometimes
	30
	30%

	Rarely
	36
	36%

	Never
	28
	28%

	Total
	100
	100%


Source: Survey, 2025.
Only 6% of respondents believe social media companies always act ethically, while 64% believe they “rarely” or “never” do. This suggests a significant trust deficit in these platforms, with users questioning the integrity of corporations managing vast amounts of personal data. It reflects growing global awareness of data misuse scandals and may explain privacy-conscious behaviors online.
Q9: I have changed my behavior online due to fear of judgment.
	Response
	Frequency
	Percentage (%)

	Always
	22
	22%

	Often
	25
	25%

	Sometimes
	38
	38%

	Never
	15
	15%

	Total
	100
	100%


Source: Survey, 2025.
A combined 85% of respondents have modified their online behavior out of fear of judgment, with 22% saying “Always” and 38% saying “Sometimes.” This reflects a powerful social pressure that influences self-censorship, especially on controversial topics. It highlights how surveillance by peers or the public can affect freedom of expression on social media.
Q10: I avoid posting some things due to privacy concerns.
	Response
	Frequency
	Percentage (%)

	All the Time
	20
	20%

	Occasionally
	42
	42%

	Rarely
	28
	28%

	Not at All
	10
	10%

	Total
	100
	100%


Source: Survey, 2025.
A majority (62%) of respondents admitted to avoiding posts due to privacy worries. This behavior reveals a proactive approach to managing online visibility and minimizing risks. It shows that while users remain active on social media, they exercise caution—possibly influenced by past experiences or publicized data breaches.
SECTION C: Social Media and Democracy, Accountability, and Transparency
Q11: Social media supports democracy in Nigeria.
	Response
	Frequency
	Percentage (%)

	Very Well
	26
	26%

	Fairly Well
	44
	44%

	Poorly
	20
	20%

	Not at All
	10
	10%

	Total
	100
	100%


Source: Survey, 2025.
70% of respondents believe social media supports democracy either “Very Well” or “Fairly Well.” This affirms the belief that online platforms provide a space for civic engagement, public debate, and activism. Only 30% believe it functions poorly or not at all in this regard, indicating that while challenges exist, many still view social media as a democratic tool.
Q12: Government officials are held accountable through social media.
	Response
	Frequency
	Percentage (%)

	Always
	15
	15%

	Often
	32
	32%

	Sometimes
	35
	35%

	Never
	18
	18%

	Total
	100
	100%


Source: Survey, 2025.
A combined 82% of respondents (Always, Often, Sometimes) believe social media holds public officials accountable to some extent. This underscores the role of platforms like Twitter and Facebook in amplifying civic complaints and demands. However, the 18% who see no accountability may reflect frustrations over inaction despite public outcries online.
Q13: Politicians use social media mainly to deceive.
	Response
	Frequency
	Percentage (%)

	Very Often
	38
	38%

	Sometimes
	34
	34%

	Rarely
	18
	18%

	Never
	10
	10%

	Total
	100
	100%


Source: Survey, 2025.
A combined 82% of respondents (Always, Often, Sometimes) believe social media holds public officials accountable to some extent. This underscores the role of platforms like Twitter and Facebook in amplifying civic complaints and demands. However, the 18% who see no accountability may reflect frustrations over inaction despite public outcries online.
Q14: I follow political discussions or pages on social media.
	Response
	Frequency
	Percentage (%)

	Regularly
	24
	24%

	Occasionally
	36
	36%

	Rarely
	26
	26%

	Never
	14
	14%

	Total
	100
	100%


Source: Survey, 2025.
60% of respondents engage with political content on social media either “Regularly” or “Occasionally.” This suggests that social media is a significant political information hub. Even among those less frequent in their political engagement (26% Rarely, 14% Never), the data still reflects a majority who actively consume or participate in political discourse online.


Q15: Social media helps people understand what the government is doing.
	Response
	Frequency
	Percentage (%)

	Yes, clearly
	30
	30%

	To some extent
	42
	42%

	Not really
	20
	20%

	Not at All
	8
	8%

	Total
	100
	100%


Source: Survey, 2025.
72% believe social media clarifies government actions either “Clearly” or “To some extent.” This indicates that social platforms serve as important communication tools between government and the public. It also highlights the role of social media in transparency and public awareness, although a minority (28%) still feel uninformed.
SECTION D: Social Media and Social Movements like #EndSARS
Q16: I became aware of the #EndSARS movement through social media.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	60
	60%

	Agree (A)
	25
	25%

	Neutral (N)
	8
	8%

	Disagree (D)
	5
	5%

	Strongly Disagree(SD)
	2
	2%

	Total
	100
	100%


Source: Survey, 2025.
A dominant 85% (SA + A) credit social media for their awareness of #EndSARS. This finding demonstrates the platform’s unmatched capacity for information dissemination, particularly for grassroots movements. Only 7% were unaware or disagreed, confirming the strong connection between digital media and social activism.
Q17: Social media helped mobilize people for the #EndSARS protests.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	55
	55%

	Agree (A)
	30
	30%

	Neutral (N)
	10
	10%

	Disagree (D)
	4
	4%

	Strongly Disagree(SD)
	1
	1%

	Total
	100
	100%


Source: Survey, 2025.
Another 85% affirmed that social media played a mobilization role in the #EndSARS protests. This proves the effectiveness of digital organizing tools, especially among youth. The minimal disagreement (5%) shows near-consensus on the role of platforms in rallying support, coordinating protests, and sustaining momentum.
Q18: I shared or posted content related to #EndSARS on social media.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	48
	48%

	Agree (A)
	27
	27%

	Neutral (N)
	15
	15%

	Disagree (D)
	6
	6%

	Strongly Disagree(SD)
	4
	4%

	Total
	100
	100%


Source: Survey, 2025.
75% of respondents participated in the digital phase of the #EndSARS movement by posting or sharing related content. This high engagement rate demonstrates widespread user involvement and solidarity. It shows how online activism extends beyond awareness into active digital participation, even among those who may not have physically protested.
Q19: Social media platforms tried to limit or suppress #EndSARS content.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	30
	30%

	Agree (A)
	26
	26%

	Neutral (N)
	22
	22%

	Disagree (D)
	14
	14%

	Strongly Disagree(SD)
	8
	8%

	Total
	100
	100%


Source: Survey, 2025.

56% of respondents (SA + A) feel that platforms tried to suppress protest content, suggesting concerns over censorship. This perception may stem from reported content removals or reduced visibility during the protest. The 22% who were neutral and the 22% who disagreed show that opinions remain divided on the role of tech companies in regulating protest narratives.
Q20: Social media was effective in mobilizing both national and international support.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	52
	52%

	Agree (A)
	30
	30%

	Neutral (N)
	10
	10%

	Disagree (D)
	5
	5%

	Strongly Disagree(SD)
	3
	3%

	Total
	100
	100%


Source: Survey, 2025.
An overwhelming 82% (SA + A) believe that social media helped attract both domestic and global backing for #EndSARS. This confirms social media’s power to globalize local struggles, raise awareness, and draw solidarity from international communities and organizations. The minor opposition (8%) doesn’t detract from the strong endorsement of digital mobilization power.
4.3	ANALYSIS OF RESEARCH QUESTIONS 
Research Question 1:
How does the use of social media for social control impact privacy, autonomy, and ethical considerations?
The responses to Questions 6 through 10 offer rich insights into the impact of social media on users' privacy and autonomy. A combined 75% of respondents agreed that social media compromises users' privacy. Furthermore, 64% of participants stated they do not feel their personal data is safe on social media platforms. These figures clearly indicate that social media is perceived as a space where personal autonomy is often under threat, particularly through involuntary data exposure and surveillance.
Ethically, only 6% of respondents believed that social media companies always act ethically with user data, while 64% said they rarely or never do. This widespread distrust suggests that users question the ethical standards of tech companies and are aware of the commercial exploitation of personal information.
Autonomy is also compromised through behavioral changes driven by social pressure. For example, 85% of respondents acknowledged changing their online behavior due to fear of judgment. Additionally, 62% admitted they avoid posting certain things out of privacy concerns. These figures show that social control is not just institutional (from platforms) but also social (from peers), reducing the freedom with which individuals engage online.
Overall, social media, while offering platforms for self-expression, simultaneously enforces a kind of digital surveillance culture that restricts genuine autonomy and raises ethical questions about transparency, consent, and the commodification of user data.
Research Question 2:
To what extent does social media contribute to enhancing or undermining democratic governance and human rights?
Questions 11 through 15 directly address the relationship between social media and democratic processes. A majority of respondents (70%) agreed that social media supports democracy in Nigeria either “Very Well” or “Fairly Well.” This suggests that social media provides a critical space for civic engagement, political awareness, and public discourse, especially in a country where traditional media may be limited or censored.
In terms of government accountability, 82% of respondents believe that social media plays a role in holding public officials accountable. Platforms like Twitter and Facebook are seen as spaces where citizens can challenge authority, expose corruption, and demand transparency. However, this optimism is balanced with skepticism; 72% also believe politicians use social media to deceive people. This shows that while the platforms enable public scrutiny, they are also vulnerable to manipulation and misinformation.
Engagement in political discourse is moderate, with 60% following political pages or discussions, while 40% rarely or never do. This indicates that while many users rely on social media for political information, a significant portion remains disengaged or cautious about participating.
Social media’s role in enhancing human rights lies in its capacity to give voice to the marginalized, disseminate critical information, and facilitate citizen reporting. However, issues like online harassment, misinformation, and censorship also reflect how it can undermine democratic ideals. Thus, social media contributes both positively and negatively, acting as a double-edged sword in the Nigerian democratic space.
Research Question 3:
How has social media influenced the mobilization and effectiveness of social movements like #EndSARS in Nigeria?
Data from Questions 16 to 20 provide strong evidence of social media’s significant influence on the #EndSARS movement. A combined 85% of respondents confirmed that they became aware of the #EndSARS protests through social media, while 75% stated that they either posted or shared related content. This highlights the platform’s unparalleled ability to disseminate information quickly and widely, surpassing traditional media in immediacy and reach.
Moreover, 85% of respondents agreed that social media helped mobilize people for the protests, suggesting that online platforms served not just as sources of information but as engines for mass action and coordination. This ability to organize protests digitally and engage a large, diverse population—especially the youth—marked a turning point in civic activism in Nigeria.
Importantly, 82% agreed that social media was effective in mobilizing both national and international support for the movement. Through hashtags like #EndSARS, Nigerian citizens connected with the diaspora, human rights organizations, and international media outlets, drawing global attention to the country’s police brutality issues.
However, 56% of respondents also felt that social media platforms attempted to limit or suppress #EndSARS content. This raises concerns about algorithmic censorship, shadow banning, or platform complicity in muting activist voices. Despite this, the dominant perception remains that social media was instrumental in amplifying the movement and pressuring authorities.
4.4.	DISCUSSION OF FINDINGS
The findings from this research reveal crucial insights into how Nigerians—particularly young people and students—perceive and interact with social media regarding privacy, ethics, democratic engagement, and activism. The data affirms that social media plays a multifaceted role in contemporary Nigerian society, functioning both as a space for civic expression and a source of concern regarding privacy and ethical standards.
To begin with, the demographic data shows that the majority of respondents fall within the 18–35 age group, with a significant proportion being students. This aligns with global trends that identify young adults as the most active users of social media. Their dominance in the sample enhances the relevance of the findings, especially when examining movements such as #EndSARS, which were largely youth-led and digitally mobilized. The prominence of students also suggests a tech-savvy demographic that is highly exposed to, and possibly dependent on, social media platforms for information, expression, and community building.
In terms of privacy concerns, the data strongly indicates that most users feel their privacy is compromised on social media. About 75% agreed that social media compromises users’ privacy, and 64% expressed distrust in the safety of their personal data. Furthermore, 62% of respondents admitted to avoiding certain posts due to privacy fears. These findings suggest that users are aware of potential surveillance or misuse of their data by third parties or even by other users. This growing digital caution reflects broader global debates about surveillance capitalism and ethical data governance.
On the topic of ethical behavior by social media companies, only 6% of respondents believed that these platforms always act ethically. The fact that 64% believe social media companies “rarely” or “never” behave ethically with user data underscores a deep-seated distrust in tech corporations. Combined with privacy fears, this could lead to reduced engagement, selective sharing, or calls for better regulation. It also signals a need for digital literacy and stronger legal frameworks around data privacy in Nigeria.
The study also highlighted behavioral adjustments due to social pressure and surveillance. A significant majority (85%) said they changed their online behavior due to fear of being judged. This indicates that social media, while often seen as a space for free expression, can also promote self-censorship due to perceived social scrutiny. Such trends challenge the idea of social media as a purely democratic and open space and instead highlight the layered dynamics of identity performance and social accountability in digital environments.
Regarding democratic participation and political accountability, the findings show a generally positive perception of social media's role. 70% believe social media supports democracy, and 82% agree that it helps hold public officials accountable. These results demonstrate the perceived power of social platforms as watchdogs and tools for civic engagement. However, skepticism persists—30% said social media either poorly or does not support democracy, while 18% believe it fails to hold government officials accountable. This tension reveals that while social media can amplify civic voices, it does not always guarantee results or systemic change.
Interestingly, the majority of respondents also view politicians’ use of social media as deceptive, with 72% saying politicians “very often” or “sometimes” use these platforms to mislead the public. This underscores a crisis of trust in political communication and shows that while the public values social media for transparency, they are also wary of its use for propaganda and misinformation. The mixed nature of political engagement is further shown by the fact that while 60% follow political pages to some extent, a notable portion (40%) rarely or never engage in such discourse.
Perhaps the most compelling section of the findings concerns the #EndSARS movement, where social media’s impact was overwhelmingly positive. About 85% of respondents said they learned about the movement through social media, while 75% shared or posted related content. This confirms the centrality of digital platforms in organizing, informing, and galvanizing public protest. Notably, 82% also believe that social media was effective in mobilizing both national and international support. This finding supports the view that social media played a key role in transforming #EndSARS from a domestic concern into a global campaign for justice and police reform.
However, concerns about platform censorship were also noted, with 56% agreeing that social media platforms tried to suppress #EndSARS content. This aligns with reports during the protests where hashtags were downranked or removed, raising questions about content moderation policies and freedom of expression on digital platforms. This indicates that while social media is a powerful tool for civic engagement, it remains subject to corporate controls that may conflict with democratic values.








CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
This study set out to examine the role of social media as a tool for social control, using the #EndSARS campaign in Nigeria as a case study. From both the literature and empirical evidence, it was discovered that social media has transformed traditional mechanisms of social control by creating new avenues for surveillance, self-regulation, activism, and civic accountability. The platform provides both state and non-state actors with the ability to influence, monitor, and regulate societal behaviors.
Key findings revealed that a large portion of respondents (75%) perceive that social media compromises user privacy. A majority (64%) also expressed distrust in how their data is handled, reflecting wider ethical concerns. Furthermore, 85% admitted that they had changed their behavior online due to fear of judgment, suggesting the presence of a “digital panopticon” where users self-regulate due to perceived surveillance by others.
Regarding social movements, social media was found to be a powerful enabler. An overwhelming 85% of respondents learned about the #EndSARS movement through social media, and 82% affirmed that it helped mobilize both national and international support. However, concerns over censorship were noted, with 56% claiming that social media platforms attempted to suppress #EndSARS content, raising issues of platform governance and content moderation.
5.2 Conclusion
From the findings, it is evident that social media plays a multifaceted role in Nigerian society. It functions as a tool for communication, mobilization, accountability, and simultaneously, for control. It can empower civil society while also posing threats to personal autonomy and privacy. While its ability to raise awareness and mobilize support for causes like #EndSARS cannot be underestimated, social media platforms also create vulnerabilities through surveillance, algorithmic manipulation, and data exploitation.
Ethical concerns are central in the use of social media. The lack of trust in social media companies’ handling of data highlights the urgency for regulatory frameworks that protect digital rights. The influence of peer surveillance and social pressure shows that digital spaces replicate and intensify traditional mechanisms of social control.
In terms of democratic engagement, social media represents both an opportunity and a challenge. It enhances participation and promotes accountability but also enables misinformation and political manipulation. Therefore, while social media can reinforce democratic governance and civic engagement, its unchecked use can also undermine these goals.

5.3 Recommendations
1. Strengthen Data Protection Laws: There is an urgent need for the Nigerian government to establish and enforce robust data protection laws to safeguard users' privacy online. A national data protection framework would help curb misuse of citizens’ information by both corporations and state actors.
2. Promote Digital Literacy: Awareness programs should be introduced to educate citizens about digital rights, privacy management, and ethical use of social media. Educated users are more likely to protect themselves and contribute responsibly to public discourse.
3. Regulate Social Media Platforms Transparently: Social media companies operating in Nigeria should be held accountable through clear regulations that prevent censorship, promote algorithmic transparency, and ensure fair content moderation.
4. Encourage Civic Engagement through Digital Platforms: The government and civil society organizations should leverage social media positively to promote civic education, democratic participation, and human rights advocacy.
5. Monitor and Check Political Misinformation: Political actors must be discouraged from using social media to deceive or mislead the public. Independent media and fact-checking organizations should be supported to counter misinformation.
6. Include Digital Rights in Education Curricula: Tertiary institutions should integrate digital rights, ethical ICT use, and online activism into communication and social science courses to better equip future citizens.
7. Foster Multi-Stakeholder Dialogue: Governments, tech companies, civil society, and academic institutions should collaborate to develop ethical frameworks and best practices for social media use, especially during political crises or protest movements.
8. Ensure Inclusivity and Close the Digital Divide: Equal access to digital infrastructure should be prioritized. Bridging the urban-rural divide will ensure more inclusive engagement with digital tools and prevent further marginalization.
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APPENDIX 
KWARA STATE POLYTECHNIC, ILORIN
DEPARTMENT OF MASS COMMUNICATION
QUESTIONNAIRE DESIGN
Social Media as a Tool for Social Control (A Case Study Nigeria Endsars Campaign ).
Dear respondent,
This questionnaire is designed to raise relevant information on the “SOCIAL MEDIA AS A TOOL FOR SOCIAL CONTROL (A CASE STUDY NIGERIA ENDSARS CAMPAIGN).”. It is purely for academic purpose and all responses will be treated with absolute confidentiality as allowed under the law and the questionnaire will be destroyed as a soon as we have finished using them. Your participation in this exercise is voluntary and you have the right to withhold any information that you may not be comfortable with. 
Thank you.
Yours faithfully,
INSTRUCTION:
Please tick [ ] on the blank space provided for the appropriate response to the questions.
SECTION A: DEMOGRAPHICS DETAILS OF RESPONDENTS
1. Sex: Male [ ], Female [ ].
2. Age: 18-25 [ ], 26-35 [ ], 36-45 [ ], 45-60 [ ], 60 – above [ ].
3. Marital Status: Married [ ], Single [ ], Divorced [ ].
4. Occupation: Civil Servant [ ], Enterprise Staff [ ], Self Employed [ ], Student [ ], Others [ ].
5. NATIONALITY: NIGERIAN [ ], NON NIGERIAN [ ]
SECTION B: Social Media, Privacy, Ethics & Autonomy
6. Social media compromises users’ privacy. A. Very True   B. True   C. Not True   D. Not at All
7.    I believe my personal data is safe on social media platforms.  A. Very Safe   B. Somehow Safe  C. Not Really Safe  D. Not Safe at All
8. Social media companies act ethically with user data. A. Yes, always B. Sometimes C. Rarely D. Never
9. I have changed my behavior online due to fear of judgment. A. Always B. Often C. Sometimes D. Never
10. I avoid posting some things due to privacy concerns.  A. All the Time   B. Occasionally   C. Rarely  D. Not at All
SECTION C: Social Media and Democracy, Accountability, and Transparency
11. Social media supports democracy in Nigeria. A. Very Well B. Fairly Well   C. Poorly D. Not at All
12. Government officials are held accountable through social media.  A. Always  B. Often   C. Sometimes   D. Never
13. Politicians use social media mainly to deceive.  A. Very Often  B. Sometimes   C. Rarely   D. Never
14. I follow political discussions or pages on social media.   A. Regularly   B. Occasionally  C. Rarely   D. Never
15. Social media helps people understand what the government is doing.   A. Yes, clearly   B. To some extent    C. Not really   D. Not at All
SECTION D: SOCIAL MEDIA AND SOCIAL MOVEMENTS LIKE #ENDSARS
Please tick [ ] on the blank space provided for the appropriate response to the questions.
Please tick as appropriate (SA- Strongly Agree  A- Agree  N- Neutral  D- Disagree  SD- Strongly Disagree)
	S/N
	STATEMENTS 
	SA
	A
	N
	D
	SD

	16
	I became aware of the #EndSARS movement through social media.
	
	
	
	
	

	17
	Social media helped mobilize people for the #EndSARS protests.
	
	
	
	
	

	18
	I shared or posted content related to #EndSARS on social media.
	
	
	
	
	

	19
	Social media platforms tried to limit or suppress #EndSARS content.
	
	
	
	
	

	20
	Social media was effective in mobilizing both national and international support.
	
	
	
	
	







21

