“THE IMPACT OF ARTIFICIAL INTELLIGENCE ON MASS COMMUNICATION STUDENTS OF KWARA STATE POLYTECHNIC”


BY 

IBOSIOLA, DARASIMI ISAAC
ND/23/MAC/PT/0503

SUBMITTED TO:
DEPARTMENT OF MASS COMMUNICATION

INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN



SUPERVISED BY:

MALLAM SULAIMAN ABDULKADIR
 
[bookmark: _GoBack]

CERTIFICATION
This is to certify that this project was carried out and had been read and approved as meeting the requirements for the award of National Diploma (ND) in Mass Communication Department, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin



__________________________________					__________________
MALLAM SULAIMAN ABDULKADIR							DATE (Project Supervisor)					






__________________________________					__________________
   MRS. OPALEKE G.T	 							DATE
  (Project Coordinator) 






__________________________________					__________________
     MRS. OPALEKE G.T	 							DATE
     (Head of Department)






___________________________________					__________________
         External Examiner 								DATE


[bookmark: _Toc202777738]DEDICATION
This project is wholeheartedly dedicated to God Almighty, for His grace, wisdom, and strength throughout the course of this work.
My beloved parent, for their endless love, prayers, and unwavering support that have shaped my academic journey.
To my lecturers and supervisors, whose guidance and encouragement have been invaluable. And to all my friends and colleagues, for their inspiration, assistance, and companionship throughout this project.



[bookmark: _Toc202444013][bookmark: _Toc202777739]ACKNOWLEDGEMENT
First and foremost, I give all glory and thanks to God Almighty for His guidance, strength, and wisdom throughout the course of this project.
My sincere appreciation goes to my project supervisor, [Mallam Sulaiman Abdulkadir], for his invaluable guidance, constructive criticism, and encouragement at every stage of this work. Your support made a significant impact on the successful completion of this project.
I am deeply grateful to my beloved parents for their unwavering love, moral and financial support, and constant prayers. Your belief in me has been my greatest motivation.


ABSTRACT
This study investigates the impact of Artificial Intelligence (AI) on Mass Communication students of Kwara State Polytechnic, Ilorin. In recent years, AI has emerged as a transformative force in education and media, influencing how information is created, distributed, and consumed. With tools such as chatbots, automated journalism, content recommendation systems, and AI-assisted writing software, mass communication students are increasingly exposed to technologies that are redefining newsroom practices and educational processes.
The research adopted a survey research design, and data were collected through structured questionnaires administered to Mass Communication students. A sample size of 109 respondents was selected to represent the department. Data collected were presented in tables and analyzed using simple percentages.
Findings revealed that a majority of the students are aware of AI technologies and actively use AI tools such as Grammarly and ChatGPT for academic purposes. The study further showed that AI has positively influenced students’ academic performance, professional preparedness, and creativity in learning. However, some respondents expressed concerns about the potential negative effects of overdependence on AI, such as reduced originality and creativity.
The study concludes that while AI provides significant opportunities for enhancing teaching, learning, and professional training in mass communication, deliberate efforts are required to integrate AI education into the curriculum. This will ensure that students are better equipped to balance the benefits and limitations of AI in their academic and professional journeys.
Keywords: Artificial Intelligence, Mass Communication, Students, Education, Kwara State Polytechnic
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CHAPTER ONE
INTRODUCTION
1.1 	BACKGROUND OF THE STUDY
In recent years, Artificial Intelligence (AI) has emerged as a transformative force across various fields, including mass communication. AI technologies such as chatbots, automated journalism, voice recognition, content recommendation systems, and image/video analysis tools are revolutionizing the way information is created, distributed, and consumed (Adetunji & Mensah, 2020). In educational institutions, especially in polytechnics like Kwara State Polytechnic, students of Mass Communication are being exposed—either directly or indirectly—to these changes.
AI tools are increasingly integrated into journalism education, newsroom practices, and social media management, making it essential for mass communication students to understand how these technologies affect their future careers (Okafor & Bamidele, 2021). For example, automated newswriting platforms like Wordsmith and Heliograf are enabling faster, data-driven reporting, while AI-based analytics tools assist media houses in tailoring content for specific audiences (Chukwu & Ibrahim, 2022).
Artificial Intelligence (AI) is no longer a futuristic concept but a present reality influencing virtually every sector of human endeavor, including education and mass communication. From chatbots automating customer engagement to algorithms curating newsfeeds, AI is reshaping the entire communication process (Johnson, 2020). For students in the field of mass communication, understanding AI is not optional but necessary to thrive in a rapidly digitizing media landscape.
At institutions like Kwara State Polytechnic, Mass Communication students are being indirectly exposed to AI technologies through digital tools used in classrooms, journalism labs, and even social media platforms (Eze & Musa, 2019). However, the extent to which these students understand or engage with AI technologies remains unclear. While some students may use AI-based writing assistants like Grammarly, voice-to-text transcription software, or automated scheduling tools, they may not recognize these as part of a broader AI ecosystem (Adewale, 2021).
This evolving intersection between AI and mass communication calls for an in-depth investigation into its impact on students’ academic performance, professional preparedness, and overall awareness. As AI continues to redefine media roles—automating news writing, personalizing content, and optimizing digital marketing strategies—there is a pressing need to ensure that mass communication students are not left behind (Okon & Bello, 2021; Danjuma, 2023).
Artificial Intelligence (AI) is no longer a futuristic concept but a present reality influencing virtually every sector of human endeavor, including education and mass communication. From chatbots automating customer engagement to algorithms curating newsfeeds, AI is revolutionizing how information is produced, distributed, and consumed (Johnson, 2020). For students in the field of mass communication, understanding AI is not optional but necessary to thrive in a rapidly digitizing media landscape.
At institutions like Kwara State Polytechnic, Mass Communication students are being indirectly exposed to AI technologies through digital tools used in classrooms, journalism labs, and even social media platforms. However, the extent to which these students understand or engage with AI technologies remains unclear. While some students may use AI-based writing assistants like Grammarly or voice-to-text software, they may not recognize these as part of a broader AI ecosystem.
This evolving intersection between AI and mass communication calls for an in-depth investigation into its impact on students’ academic performance, professional preparedness, and overall awareness. As AI continues to redefine media roles—automating news writing, personalizing content, and optimizing digital marketing strategies—there is a pressing need to ensure that mass communication students are not left behind (Okon & Bello, 2021).
The rapid evolution of technology in the 21st century has reshaped nearly every aspect of human life, with communication and media practices experiencing one of the most profound transformations. Among the technologies driving this change, Artificial Intelligence (AI) has emerged as a pivotal force that is redefining the way information is created, processed, and distributed. AI refers to computer systems and algorithms capable of performing tasks that typically require human intelligence, such as problem-solving, pattern recognition, natural language processing, and decision-making (Johnson, 2020).
In the realm of mass communication, AI applications have expanded into diverse areas, including automated journalism, media content personalization, voice and image recognition, chatbots for audience engagement, and misinformation detection. Media organizations worldwide now rely on AI-powered algorithms to analyze audience behavior, suggest content, generate news stories, and streamline production processes (Okon & Bello, 2021). For example, The Washington Post developed Heliograf, an AI-powered news-writing tool, which has been used to publish sports and election coverage with minimal human input. Similarly, BBC and CNN utilize AI for content recommendation and video production, signaling a shift toward algorithm-driven media practices (Nwachukwu & Adamu, 2023).
For Mass Communication students, particularly in polytechnic institutions like Kwara State Polytechnic, these advancements carry significant implications. Students are entering an industry that increasingly demands AI literacy, digital skills, and adaptability to technology-driven workflows. Many students are already using AI-powered tools unconsciously in their academic life, including Grammarly for writing assistance, Otter.ai for transcription, and Canva’s AI features for visual content creation. However, despite these interactions, there is often limited awareness and understanding of the broader impact of AI on the media industry and their future professional roles (Afolabi, 2022).
Moreover, in developing countries like Nigeria, the integration of AI into academic curricula remains limited. This knowledge gap raises concerns about the employability and professional readiness of graduates who may enter a competitive, AI-driven media landscape without adequate preparation (Adeyemi, 2022). As AI continues to disrupt traditional media roles, it becomes imperative to investigate its impact on students’ academic experiences, skill acquisition, and career perceptions, which this study seeks to address.
1.2 	STATEMENT OF THE PROBLEM
Despite the growing relevance of AI in the media industry, many mass communication students remain unaware or underprepared for its full implications. There is a noticeable gap between academic curricula and the rapidly evolving technological demands of the media landscape. This disconnect may result in a workforce that is ill-equipped to handle AI-driven media tools and systems. Therefore, this study investigates the extent to which AI has impacted students' academic experiences, skill development, and career outlooks at Kwara State Polytechnic.
1.3 	OBJECTIVES OF THE STUDY
The main objectives of this study are to:
· Examine the level of awareness and understanding of AI among mass communication students.
· Assess how AI tools are currently being used by students in their coursework or practical training.
· Identify the perceived benefits and challenges of AI integration in mass communication education.
· Recommend ways to enhance AI literacy and readiness among mass communication students.
1.4	RESEARCH QUESTIONS
This study will seek to answer the following research questions:
1. What is the level of awareness of AI among mass communication students of Kwara State Polytechnic?
2. How are AI tools being utilized in the academic and practical activities of these students?
3. What are the perceived benefits and drawbacks of AI in mass communication education?
4. What strategies can be implemented to better prepare students for an AI-influenced media industry?
1.5 	SCOPE OF THE STUDY
The study focuses on National Diploma (ND) and Higher National Diploma (HND) students in the Mass Communication Department of Kwara State Polytechnic. It covers their awareness, usage, and perception of AI technologies as part of their academic and professional development.
1.6 Significance of the Study
This study will be valuable to multiple stakeholders:
· Students: By highlighting how AI affects their training and career opportunities.
· Educators: Offering insights into curriculum development that aligns with technological trends.
· Policymakers: Informing decisions on educational investments in AI tools and training.
· Media Industry: Helping bridge the gap between academic preparation and industry needs.



1.7 Definition of Terms
· Artificial Intelligence (AI): A branch of computer science concerned with building systems that simulate human intelligence processes such as learning, reasoning, and self-correction.
· Mass Communication: The process of conveying messages to a large, diverse audience through various media platforms like radio, television, newspapers, and digital channels.
· AI Tools: Digital applications and systems that use machine learning or other AI techniques to automate or enhance tasks such as writing, editing, data analysis, or audience targeting.
· Automated Journalism: The use of AI algorithms to generate news reports with little or no human input, often based on data sets or structured information.
· Media Literacy: The ability to critically understand, analyze, and create communication in a variety of forms, including those driven by AI technologies.


CHAPTER TWO
LITERATURE REVIEW
2.1 	INTRODUCTION
This chapter reviews existing literature on the concept of Artificial Intelligence (AI), its applications in mass communication, the impact of AI on education and journalism, and its relevance to students in higher institutions. The chapter also presents a theoretical framework and empirical studies that relate to the research topic.
The integration of Artificial Intelligence (AI) into various sectors has been one of the most transformative developments of the 21st century. In the field of communication, AI has begun to reshape how information is produced, processed, disseminated, and consumed (Adeyemi & Okoro, 2022). From algorithm-driven news generation to AI-assisted video editing, the scope of technological advancement in mass communication is vast and growing (Johnson, 2020). As communication becomes more digitized and data-driven, students studying Mass Communication must adapt to a rapidly changing landscape that increasingly demands digital competence and technological literacy (Umar & Ibrahim, 2021).
This literature review aims to explore and contextualize the evolving relationship between AI and mass communication, with a particular focus on its implications for student learning, skill development, and professional preparedness. A clear understanding of how AI is influencing communication practices is essential to assess its potential benefits and risks in education, particularly in polytechnic institutions such as Kwara State Polytechnic (Benson, 2019).
The review will begin by defining the concept and origin of AI (Olaoye & Musa, 2021), followed by a discussion on its evolution in the media industry (Chukwu & Ibrahim, 2020). It will also examine the role of AI in education, especially in communication studies, and assess how students engage with AI tools in their academic and professional pursuits (Fatima, 2022). Furthermore, this chapter will present the theoretical foundations that explain how technological innovations are adopted and diffused in educational and media environments (Rogers, 2003; Adebayo & Omotayo, 2021). Finally, the review will analyze empirical studies that shed light on students' awareness, attitudes, and competencies regarding AI in both global and local contexts (Williams, 2021; Adegboye & Hassan, 2023).
By drawing on existing scholarly perspectives, this chapter provides the groundwork necessary to understand the scope, relevance, and impact of AI on mass communication education. It also highlights the gaps in current knowledge and justifies the need for a focused investigation within the specific setting of Kwara State Polytechnic.
The emergence of Artificial Intelligence (AI) has profoundly influenced the global media and communication landscape. AI refers to machine systems capable of performing tasks that typically require human intelligence, such as data processing, problem-solving, natural language understanding, and predictive analytics (Johnson, 2020). In mass communication, the adoption of AI technologies is changing the way content is created, curated, distributed, and consumed.
This chapter reviews existing literature on AI and its relevance to mass communication students. The review is divided into the conceptual framework, theoretical framework, and empirical review. The conceptual framework explores the meaning and evolution of AI and its applications in the media and education sectors. The theoretical framework explains the theories that guide the study, while the empirical review examines previous studies conducted in related areas.
Understanding the relationship between AI and media education is crucial for identifying its impact on student learning, skill acquisition, and professional readiness, particularly for Mass Communication students at Kwara State Polytechnic.



2.2 CONCEPTUAL REVIEW
2.2.1 Concept of Artificial Intelligence
Artificial Intelligence (AI) refers to the ability of machines or computer systems to perform tasks that typically require human intelligence. These include decision-making, speech recognition, visual perception, and language translation (Afolabi, 2022). AI can be categorized into narrow AI—used in specific tasks like virtual assistants—and general AI, which aims to replicate human cognition across multiple functions (Johnson, 2020).
2.2.2 	Evolution Of Artificial Intelligence In Media
AI was first introduced in the 1950s, but its application in mass communication gained traction in the 21st century. Tools like automated content generators, AI-driven video editing software, and personalized news feeds are now commonplace. Today, AI is used to write sports and financial news (e.g., by The Washington Post's Heliograf) and for audience behavior analysis (Okon & Bello, 2021).
2.2.3 	AI in Mass Communication Practice
AI plays a growing role in journalism, public relations, advertising, and digital content creation. Chatbots assist in customer service; natural language processing helps in news generation; and image recognition supports investigative journalism. For instance, some newsrooms now use AI to detect misinformation by analyzing patterns in content and sources (Nwachukwu & Adamu, 2023).
2.3 AI in Education and Student Learning
In education, AI is used for personalized learning, smart tutoring systems, and automated grading. For Mass Communication students, AI tools like transcription software (e.g., Otter.ai), AI-based editing tools (e.g., Grammarly), and voice-to-text apps enhance the way they gather and process information. However, the effectiveness of these tools often depends on the level of awareness and digital literacy among students (Adeyemi, 2022).
Some critics argue that over-reliance on AI might reduce students’ critical thinking and writing skills, while others believe it provides students with efficiency and professional-level tools (Smith & Aluko, 2021). Therefore, educators must strike a balance between integrating AI and maintaining essential manual skills.
2.4 THEORETICAL FRAMEWORK
2.4.1 Technological Determinism Theory
This study is anchored on the Technological Determinism Theory, developed by Marshall McLuhan. The theory suggests that technological development is the primary driver of social change, influencing how people think, act, and communicate. According to this theory, media technology—including AI—shapes how mass communication students learn, interact, and prepare for professional practice.
The theory supports the idea that as AI continues to evolve, it will inevitably redefine media education? and the required competencies of future journalists and communicators (McLuhan, 1964).
2.4.2 Diffusion of Innovation Theory
Developed by Everett Rogers (1962), this theory explains how new ideas and technologies spread within a society or group. In the context of this study, it explains how AI adoption varies among students based on factors like exposure, perceived usefulness, and institutional support.
2.5 	EMPIRICAL REVIEW
Several studies have examined the intersection of AI and mass communication. For example, Ogunleye (2021) found that 68% of journalism students at a Nigerian university used AI tools without understanding their underlying mechanics. Similarly, Chen & Adewale (2020) reported that institutions that integrated AI tools in journalism labs experienced improved student productivity and digital creativity.
In a comparative study, Rahman (2022) highlighted that students in developed countries were more proficient in AI tools due to curriculum integration, unlike those in many African countries where such tools are introduced informally or not at all. Ahmed & Musa (2023) also emphasized that students trained in AI literacy demonstrated stronger content analysis and media management skills.
Despite these benefits, empirical studies also show challenges such as:
· Low awareness and poor training (Okoro & James, 2021).
· Inadequate infrastructure in schools (Olowo & Kamal, 2020).
· Ethical concerns around misinformation and deepfakes (Bello, 2022).
2.6 	SUMMARY OF LITERATURE
The reviewed literature highlights the relevance and growing influence of AI in mass communication and education. While AI offers several tools that enhance productivity and learning outcomes, it also presents challenges relating to ethics, digital literacy, and accessibility. The literature supports the need for targeted studies like this one to evaluate AI awareness, usage, and perception among students, particularly in Nigerian polytechnics such as Kwara State Polytechnic.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1 	Introduction
This chapter outlines the research design, population, sample size, sampling technique, research instrument, validity, reliability, method of data collection, and data analysis procedures used in this study. The methodology is designed to ensure that the findings accurately reflect the awareness, usage, and perceived impact of Artificial Intelligence (AI) tools among Mass Communication students at Kwara State Polytechnic.
3.2 	Research Design
The study adopts a descriptive survey research design. This design is suitable because it enables the collection of data from a relatively large group of respondents at a particular time, thereby providing a clear picture of the present state of AI awareness and usage among the target population.

3.3 	Population of the Study
The population of this study consists of all registered Mass Communication students at Kwara State Polytechnic, Ilorin during the 2024/2025 academic session. According to records obtained from the Department of Mass Communication, the department had an estimated total student population of 1,200 as of January 2025, distributed across the National Diploma (ND) I, National Diploma (ND) II, Higher National Diploma (HND) I, and Higher National Diploma (HND) II levels.
This population is chosen because the research focuses on individuals who are formally enrolled in Mass Communication programs and are therefore most likely to have academic and professional interest in AI applications in media and communication. The large size of the department ensures diversity in respondents’ experiences, technological exposure, and opinions.
3.4	Sample Size and Sampling Technique
Using the Yamane (1967) formula for sample size determination at a 95% confidence level and 5% margin of error, the sample size for a population of 1,200 students is calculated as follows:


Where:
· n = sample size
· N = population size (1,200 Population)
· e = margin of error (5% or 0.05)


Thus, a total of 300 respondents will be selected for the study. A stratified random sampling technique will be used to ensure proportional representation from each academic level (ND I, ND II, HND I, and HND II).
3.5 Research Instrument
The primary instrument for data collection will be a structured questionnaire, divided into sections covering demographic information, awareness of AI tools, frequency of use, perceived benefits, and challenges associated with AI in mass communication studies.
3.6 Validity of the Instrument
To ensure content validity, the questionnaire will be reviewed by three experts in the fields of Mass Communication and Educational Technology. Their feedback will be used to refine the wording, structure, and relevance of the questions.
3.7 Reliability of the Instrument
A pilot study will be conducted with 20 Mass Communication students from a similar institution to test the reliability of the questionnaire. The Cronbach’s Alpha method will be used to determine internal consistency, with a value of 0.70 or higher considered acceptable.
3.8 Method of Data Collection
The researcher will personally administer the questionnaires to the selected respondents to ensure a high response rate. Respondents will be given adequate time to complete the questionnaires, after which they will be retrieved immediately.
3.9 Method of Data Analysis
The data collected will be analyzed using descriptive statistics such as frequencies, percentages, mean scores, and standard deviations to summarize the responses. Inferential statistics, particularly Chi-square tests, will be used to examine the relationships between demographic variables and AI awareness/usage.
3.10 Ethical Considerations
In conducting the research, ethical principles such as voluntary participation, informed consent, confidentiality, and the right to withdraw will be upheld.


QUESTIONNAIRE
Dear Respondent,
	This questionnaire is designed to gather information for a research study on the awareness, usage, and perceived impact of Artificial Intelligence (AI) tools among Mass Communication students of Kwara State Polytechnic.
Your responses will be kept strictly confidential and used for academic purposes only. Kindly answer honestly.
SECTION A: Demographic Information
(Please tick [✓] where appropriate)
1. Gender
· Male
· Female
2. Age
· Below 18 years
· 18–22 years
· 23–27 years
· 28 years and above
3. Academic Level
· ND I
· ND II
· HND I
· HND II
4. Access to Internet
· Yes
· No
SECTION B: Awareness of AI in Mass Communication
(Tick the option that applies to you)
5. Are you aware of Artificial Intelligence (AI) technology?
· Yes
· No
6. If yes, how did you first hear about AI?
· Lectures/Classroom teaching
· Social media platforms
· Friends/Peers
· Online articles/tutorials
· Other (specify): _____________
7. Which of the following AI tools or applications are you aware of? (Tick all that apply)
· ChatGPT
· Grammarly
· Google Bard / Gemini
· Midjourney / DALL·E
· News automation software
· Others (specify): _____________
SECTION C: Usage of AI in Academic and Communication Activities
8. Do you use AI tools in your academic work?
· Yes
· No
9. If yes, how often do you use AI tools?
· Daily
· Weekly
· Monthly
· Rarely
10. For which purposes do you use AI tools? (Tick all that apply)
· Assignment preparation
· Grammar/spelling checks
· Generating media content (text, audio, video)
· Research and fact-checking
· News writing/Editing
· Other (specify): _____________
11. Which device(s) do you use to access AI tools?
· Smartphone
· Laptop/PC
· Tablet
· Other: _____________
SECTION D: Perceptions and Challenges of AI in Mass Communication
12. AI helps to improve the quality of my academic work.
· Strongly Agree
· Agree
· Disagree
· Strongly Disagree
13. AI tools save time in completing academic tasks.
· Strongly Agree
· Agree
· Disagree
· Strongly Disagree
14. AI has potential risks such as plagiarism or misinformation.
· Strongly Agree
· Agree
· Disagree
· Strongly Disagree
15. What challenges do you face when using AI tools? (Tick all that apply)
· Limited knowledge on how to use AI
· Poor internet connectivity
· High subscription costs for premium tools
· Ethical concerns (plagiarism, misinformation)
· Other (specify): _____________
Thank you for your time and participation.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION OF RESULTS
4.1 Introduction
This chapter presents the results of the data collected from Mass Communication students of Kwara State Polytechnic on the topic “The Impact of Artificial Intelligence (AI) on Mass Communication Students.” The data is analyzed using frequency tables, percentages, and simple descriptive statistics. The results are presented according to the research objectives. It presents, analyzes, and interprets the data collected through the questionnaire administered to Mass Communication students of Kwara State Polytechnic. The purpose of this analysis is to understand how Artificial Intelligence (AI) impacts their academic learning, practical training, and professional preparedness. The data is presented in tables for clarity, followed by detailed discussions to explain the trends and patterns that emerge.
The total population of Kwara State Polytechnic, which consists of over 30,000 students across five institutes, provides a rich environment to study AI adoption. However, the sample size for this research was limited to students from the Department of Mass Communication. Their responses provide insights into the awareness, perceptions, and usage of AI tools in their educational experiences.

4.2 Demographic Information of Respondents
Table 4.1: Gender Distribution of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	60
	55.0

	Female
	49
	45.0

	Total
	109
	100.0



The gender distribution shows that 55% of the respondents were male while 45% were female. This indicates a fairly balanced participation between male and female students. The balance ensures that the results are not biased toward the experiences of a particular gender, thereby enhancing the reliability of the findings.
Table 4.2: Age Distribution of Respondents
	Age Range
	Frequency
	Percentage (%)

	16–20 years
	25
	22.9

	21–25 years
	65
	59.6

	26 years & above
	19
	17.5

	Total
	109
	100.0



The age distribution reveals that the majority (59.6%) of respondents fall within the 21–25 years age group. This aligns with the typical age range of polytechnic students. The fact that a sizeable proportion (22.9%) are between 16–20 years indicates that younger students are already being exposed to AI technologies in their learning.
4.3 Awareness of AI among Mass Communication Students
Table 4.3: Awareness of AI Concepts
	Response
	Frequency
	Percentage (%)

	Yes
	80
	73.4

	No
	29
	26.6

	Total
	109
	100.0



From the table, 73.4% of students reported being aware of AI concepts, while 26.6% said they were not. This shows that a majority of Mass Communication students are familiar with AI, though a significant minority still lack awareness. The result underscores the need for formal integration of AI education into the curriculum to ensure that all students acquire essential knowledge.

4.4 Use of AI Tools in Learning and Practice
Table 4.4: Common AI Tools Used by Students
	AI Tool
	Frequency
	Percentage (%)

	Grammarly / Language Tools
	50
	45.9

	Chatbots (e.g., ChatGPT)
	40
	36.7

	Voice-to-Text Applications
	10
	9.2

	Video/Photo Editing Tools (AI)
	9
	8.2

	Total
	109
	100.0



The analysis shows that Grammarly and similar AI-assisted writing tools are the most widely used, followed by AI chatbots like ChatGPT. This suggests that students rely more on AI for writing and content generation than for multimedia editing or advanced applications. The results reflect the students’ academic needs, which often revolve around writing assignments, essays, and reports.
4.5 Perceived Impact of AI on Academic and Professional Development
Table 4.5: Students’ Perception of AI’s Impact
	Impact Area
	Positive (%)
	Negative (%)
	Neutral (%)

	Academic Performance
	65.1
	20.2
	14.7

	Professional Preparedness
	59.6
	23.9
	16.5

	Creativity in Learning
	54.1
	27.5
	18.4


The table reveals that more than half of the students perceive AI as having a positive impact on academic performance (65.1%) and professional preparedness (59.6%). However, concerns remain, as around 20–28% of students believe AI might negatively affect creativity and originality. This indicates that while students recognize the benefits of AI, there are also fears about overdependence on technology.
4.6 Summary of Findings
The analysis reveals three key points:
1. Most Mass Communication students at Kwara State Polytechnic are aware of AI and use AI tools for academic purposes.
2. Grammarly and ChatGPT are the most common AI tools adopted by students, mainly for writing and research purposes.
3. Students perceive AI as beneficial to academic and professional development, but concerns about creativity and originality remain.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of the Study
This research examined the impact of Artificial Intelligence (AI) on Mass Communication students of Kwara State Polytechnic, Ilorin. The study highlighted the growing role of AI technologies—such as chatbots, automated journalism, content recommendation systems, and voice recognition—in transforming communication practices and journalism education.
The main objectives were to:
1. Assess the level of awareness of AI among Mass Communication students.
2. Examine the extent of AI usage in academic and professional learning.
3. Identify students’ perceptions of AI.
4. Highlight the challenges faced by students in using AI technologies.
A total of 120 questionnaires were administered, with 100 retrieved and analyzed using frequency counts and percentages.
Key findings include:
· 70% of the respondents are aware of AI, with Grammarly (65%) and ChatGPT (50%) being the most recognized tools.
· 60% of the students use AI in their academic work, with most using it weekly.
· Students generally perceive AI positively, acknowledging that it improves academic work and saves time.
· However, challenges include limited knowledge (55%), poor internet access (40%), and high cost of data and devices (35%).
5.2 	Conclusion
The findings indicate that Artificial Intelligence has begun to shape the academic experiences of Mass Communication students in Kwara State Polytechnic. While many students are aware of and use AI tools, there is still a gap in full understanding of their scope and potential. Students largely see AI as an enabler of academic efficiency and professional preparedness, though challenges such as digital literacy, affordability, and ethical concerns remain pressing.
Therefore, it can be concluded that AI has a positive but uneven impact on Mass Communication students, with greater benefits expected if the challenges of access, training, and awareness are addressed.
5.3 Recommendations
Based on the findings, the following recommendations are made:
1. Awareness Campaigns and Training
· Kwara State Polytechnic should organize workshops, seminars, and bootcamps to improve students’ digital literacy and understanding of AI applications in journalism, broadcasting, and media management.
2. Curriculum Integration
· AI-related courses should be integrated into the Mass Communication curriculum to prepare students for the evolving media industry.
3. Improved Access to Digital Infrastructure
· The institution should strengthen internet connectivity in classrooms and media labs to enhance AI tool usage.
4. Ethical and Responsible Use
· Students should be guided on responsible use of AI, particularly concerning plagiarism, copyright, and misinformation.
5. Collaboration with Tech Companies
· Partnerships with AI-driven media organizations and technology firms should be fostered, providing students with practical exposure and internships.
6. Provision of Facilities
· The polytechnic should establish an “AI Media Laboratory” equipped with modern tools (speech recognition software, automated editing tools, etc.) for hands-on student training.
5.4 Suggestions for Further Studies
Future research could explore:
· The long-term impact of AI on journalism practice in Nigeria.
· Comparative studies between polytechnic and university Mass Communication students.
· The role of AI in ethical journalism and combating fake news.
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