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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
Social media has emerged as a transformative force in modern communication, altering the way individuals interact, access information, and participate in political processes. Globally, platforms such as Facebook, Twitter (now X), Instagram, WhatsApp, and TikTok have become vital tools for political expression and mobilization. Unlike traditional media, social media allows for two-way interaction, enabling users not just to receive political information but also to engage, respond, and influence others (Dimitrova et al., 2014). This interactive nature has made social media particularly influential among youths who are seeking platforms to express their views, hold leaders accountable, and participate actively in governance.
In Nigeria, the role of social media in political mobilization has grown significantly, especially among young people. The youth, who constitute over 60% of Nigeria’s population, have historically been underrepresented in political processes due to systemic exclusion, voter apathy, and a lack of political education (Olanrewaju, 2020). However, with the advent of social media, this trend is gradually changing. Social media provides the youth with easier access to political news, platforms for discussion, and opportunities to support causes or candidates, thus lowering the barriers to political participation (Adeyanju, 2015). Events such as the #EndSARS protest in 2020 demonstrated how young Nigerians could use social media to drive political conversations and organize collective action.
Students in tertiary institutions, particularly those in Kwara State Polytechnic, Ilorin, are active users of social media and are therefore well positioned to benefit from its political engagement potential. They use these platforms not only for social interactions but also for accessing news, participating in debates, and following political developments. According to Okoro and Nwafor (2013), students are increasingly turning to social media as a source of political information, replacing traditional media like newspapers and radio. Through platforms like WhatsApp and Twitter, students can engage with real-time political updates, interact with political actors, and participate in virtual activism, all of which can influence their level of political awareness and participation.
Despite the potential of social media to enhance political participation, there are concerns regarding its actual impact. Some scholars argue that social media may foster passive engagement, where users like or share political content without taking real-life political action such as voting or attending civic meetings (Boulianne, 2015). Moreover, the spread of misinformation and fake news on social media can mislead young voters, create cynicism, and even polarize opinions (Wardle & Derakhshan, 2017). These challenges raise critical questions about whether social media truly promotes meaningful political engagement or merely provides an illusion of participation.
Given the increasing reliance on social media among students and the growing interest in youth political engagement in Nigeria, it becomes necessary to assess the actual influence of social media on political participation. This study, therefore, focuses on students of Kwara State Polytechnic, Ilorin, to investigate how social media platforms are being used for political engagement, the nature of content consumed, and whether such use translates into active political participation. The study aims to provide insight into the effectiveness and limitations of social media as a tool for fostering democratic involvement among students in a Nigerian tertiary institution.
The emergence of social media has redefined traditional models of political engagement and participation, particularly among younger populations. Globally, digital platforms have become indispensable tools for information dissemination, political mobilization, and civic engagement. Social media’s ability to bypass traditional media gatekeeping has empowered ordinary citizens—especially students and young adults—to voice opinions, interact directly with political figures, and organize grassroots movements (Loader & Mercea, 2011). Unlike the top-down communication model of traditional media, social media thrives on user-generated content, offering students a space to participate in political discourse actively rather than passively consume information.
In developing democracies like Nigeria, where mainstream political structures have historically excluded or marginalized young people, the rise of social media presents a unique opportunity for increased youth political inclusion. Social media has become a platform through which youths challenge the status quo, demand accountability, and express dissatisfaction with governance. The 2020 #EndSARS protest, largely driven by Nigerian youths on Twitter and Instagram, is a vivid example of how digital platforms can translate online activism into real-life political action (Ojebuyi & Salawu, 2021). This wave of political activism has highlighted the growing political consciousness among students and youths, prompting questions about the extent to which such platforms influence long-term democratic participation.
Among students in higher institutions like Kwara State Polytechnic, Ilorin, the integration of social media into daily life is profound. Students use these platforms not just for entertainment and academic purposes but also for staying informed about political developments. With the increasing digitalization of political campaigns, politicians now use social media to reach students and youths directly, bypassing traditional political communication channels. According to Opeibi (2020), political campaigns in Nigeria now heavily rely on WhatsApp, Facebook, and Twitter to circulate manifestos, engage voters, and even counter political opponents. This digital transformation suggests that students are no longer mere spectators in political matters but are becoming active participants through digital engagement.
However, while the proliferation of political content on social media has increased awareness, the actual impact on political participation remains contested. Some studies argue that while social media increases political exposure, it does not necessarily lead to higher voter turnout or sustained civic involvement (Tufekci & Wilson, 2012). Others emphasize the problem of "slacktivism," where students might share, like, or repost political content without engaging in meaningful offline actions such as voting or policy advocacy (Christensen, 2011). Furthermore, the unregulated nature of social media in Nigeria has led to the spread of political propaganda, hate speech, and misinformation, which could misguide student audiences or lead to political disengagement due to confusion and distrust (Ibrahim, 2020).
The need to understand how students interpret and respond to political content on social media is, therefore, critical. In an environment where digital tools can be both empowering and manipulative, it becomes essential to assess the depth of political knowledge, attitudes, and behaviors resulting from social media exposure. This is particularly relevant for students of Kwara State Polytechnic, Ilorin, a demographically diverse institution where online engagement is high and political consciousness among students is evolving. As digital platforms continue to influence public life, educational institutions must understand their role in shaping democratic values and political participation.
This study seeks to fill a gap in existing literature by examining the specific relationship between social media usage and political participation among students of Kwara State Polytechnic. By exploring how students interact with political content, the study aims to uncover whether social media fosters critical thinking, encourages electoral participation, and inspires collective political action. The outcome will not only deepen our understanding of youth political behavior in the digital age but will also guide policymakers, educators, and political communicators in harnessing social media for democratic development.
1.2 	Statement of the Problem
Despite the increasing use of social media among Nigerian youths, particularly students in tertiary institutions, there remains a significant gap in understanding whether this digital engagement translates into meaningful political participation. Social media platforms such as Twitter (X), Facebook, WhatsApp, and Instagram have become major sources of political information for students, providing them with real-time updates, campaign messages, and opportunities for civic discourse. However, the actual impact of this exposure on students' political behavior is unclear. While some scholars argue that social media has the potential to enhance political participation by increasing political awareness, civic interest, and mobilization (Boulianne, 2015), others contend that it often results in superficial engagement, where users consume or share content without taking substantive political actions like voting, protesting, or engaging in policy discussions (Christensen, 2011).
In Nigeria, youth political participation has historically been low due to factors such as political disillusionment, corruption, electoral violence, and a lack of inclusive governance (Olanrewaju, 2020). Although social media provides an alternative channel for political expression, it may also serve as a double-edged sword. On the one hand, it allows students to bypass traditional media filters and engage directly with political issues; on the other hand, it exposes them to misinformation, political propaganda, and echo chambers that may distort political knowledge and hinder critical engagement (Wardle & Derakhshan, 2017). Consequently, many students may remain passive recipients of political content without being actively involved in democratic processes.
Furthermore, most existing studies on political participation in Nigeria have focused on general youth populations or national case studies, with limited attention paid to specific academic environments such as polytechnics. Students of Kwara State Polytechnic, Ilorin, are among the most active social media users, yet there is little empirical evidence to determine how their online activities relate to offline political engagement. Questions remain as to whether these students are using social media to simply observe political discourse or if they are leveraging these platforms to engage, influence, or participate in Nigeria’s political system. The absence of localized research makes it difficult for educators, policymakers, and civil society actors to understand the dynamics at play and to design targeted interventions that could promote active citizenship among students.
Therefore, this study seeks to address the problem by investigating the impact of social media on political participation among students of Kwara State Polytechnic, Ilorin. It aims to explore the nature of political content students engage with, the platforms they use, the extent of their political involvement online, and whether this correlates with offline political behavior such as voting, advocacy, or campaign participation. Understanding this relationship is crucial for enhancing student involvement in democratic governance and for maximizing the civic potential of social media in Nigerian higher education contexts.

1.3	Objectives of the Study
1. To examine the extent to which students of Kwara State Polytechnic use social media to access political information.
2. To assess the influence of social media engagement on the political awareness and participation of students.
3. To investigate the challenges and limitations students face in using social media as a tool for political participation.
1.4 	Research Questions
1. To what extent do students of Kwara State Polytechnic use social media to access political information?
2. How does social media usage influence students’ political awareness and participation?
3. What challenges do students face in using social media as a tool for political participation?
1.5	Significance of the Study
The significance of this study lies in its potential to deepen the understanding of how social media platforms influence political participation among students in tertiary institutions, specifically at Kwara State Polytechnic, Ilorin. In a democratic society, active political participation is essential for ensuring representative governance and accountability. With the rise of digital technologies, particularly social media, the political landscape has shifted from traditional models of engagement to more interactive, decentralized, and youth-driven forms of participation (Loader & Mercea, 2011). As students constitute a critical segment of the youth population and future leaders, understanding their digital political behavior is essential to the sustainability of Nigeria’s democratic process.
Firstly, the study is of great importance to educational institutions. By uncovering the patterns of political engagement via social media among students, the findings can help academic administrators and curriculum developers design civic education programs that promote critical political awareness and digital literacy. According to Livingstone et al. (2014), digital literacy in higher education enhances students’ capacity to engage responsibly in online political spaces, thereby strengthening democratic values and reducing susceptibility to misinformation and online manipulation.
Secondly, the research holds significance for governmental agencies and policymakers. In a context where political apathy and voter indifference remain challenges, especially among young people (Olanrewaju, 2020), this study can inform policy interventions aimed at promoting inclusive political participation through youth-centered digital campaigns. Understanding how students interact with political content online can help government institutions leverage social media tools to communicate policies, educate voters, and foster civic involvement.
Thirdly, political actors and campaign strategists will benefit from this research by gaining insights into the most effective digital platforms and messaging strategies that resonate with student populations. This is particularly crucial in Nigeria’s evolving political landscape, where social media has become a battleground for political communication and public persuasion (Opeibi, 2020). Campaigns that fail to understand the dynamics of youth engagement on digital platforms risk alienating a significant portion of the electorate.
Moreover, civil society organizations (CSOs) and non-governmental organizations (NGOs) working on democracy, governance, and youth empowerment can utilize the findings to develop targeted initiatives that support online civic education and combat political misinformation. Wardle and Derakhshan (2017) argue that strengthening digital resilience among youths is key to safeguarding democratic integrity in the digital age.
Finally, this study contributes to academic scholarship by addressing a research gap concerning political engagement among students in polytechnic institutions, which are often underrepresented in civic research. Most existing literature focuses on university settings or general youth populations. This study offers a localized, data-driven perspective that enriches the field of political communication, youth studies, and digital media research in Nigeria and similar developing democracies.
1.6	Scope of the Study
This study focuses on the impact of social media on political participation among students of Kwara State Polytechnic, Ilorin, Nigeria. The study specifically targets students enrolled in various departments at the institution, as they represent a critical demographic for understanding youth political engagement in the digital age. Given the growing use of social media among young people (especially students) for political information and activism (Boulianne, 2015), this research seeks to investigate how social media influences their political behaviors, including their awareness, participation, and engagement in political activities.
The scope of this study is geographically limited to Kwara State Polytechnic, Ilorin, which is a significant educational institution within Kwara State. By focusing on this specific institution, the study narrows its analysis to the unique political, social, and cultural contexts of students in the polytechnic sector, distinguishing it from university settings. It is particularly important to note that while the findings may reflect trends common to students in polytechnics, the results are not intended to be generalizable to all students across Nigeria but rather serve as a case study of student behavior in a specific institution.
In terms of content, the study will explore various aspects of students' social media usage, including the types of platforms they use (e.g., Facebook, Twitter, WhatsApp, Instagram), the political content they engage with (e.g., campaign messages, political discussions, news updates), and how this content influences their political participation, such as voting, protest participation, or political discussions. Moreover, it will examine the challenges faced by students in using social media for political engagement, including misinformation, political polarization, and digital literacy barriers (Christensen, 2011; Wardle & Derakhshan, 2017).
The time frame for the study is limited to the academic year 2024/2025, and the research will primarily collect data through surveys and interviews with students currently enrolled at the institution. These methods are appropriate for capturing students' current political engagement patterns and social media usage habits. It should be noted that the study will not address the broader impact of social media on national political participation or delve into specific social media policies in Nigeria but will instead concentrate on the experiences of students within Kwara State Polytechnic.
The study will also be delimited to students who are actively using social media platforms and will exclude those who are not engaged with these platforms, as their perspectives would not provide relevant insights into the research questions posed. Therefore, the findings of the study will focus on the digital political participation behaviors of students who are frequent social media users, with an emphasis on the intersection between online engagement and offline political action.
1.7	Definition of Terms
Impact: refers to the significant effect or influence that social media has on the political behavior and participation of students. In this study, impact explores how social media exposure influences students' political knowledge, awareness, attitudes, and actual involvement in political activities, such as voting, advocacy, or discussions. It is the measurable outcome of social media use on students' engagement with political processes (Boulianne, 2015).
Social Media: refers to online platforms that enable users to create, share, and interact with content, as well as communicate with others. For the purpose of this study, social media includes platforms such as Facebook, Twitter (X), Instagram, WhatsApp, and other digital spaces where political information, discussions, campaigns, and movements are shared and discussed. These platforms provide an interactive and immediate channel for students to engage with political content (Christensen, 2011).
Promoting: refers to the active encouragement or facilitation of political participation among students through social media. It involves the use of social media platforms to raise awareness, spread information, and motivate students to engage in political actions, such as voting, protests, or other forms of civic participation. Promotion in this sense also implies efforts to increase the visibility and accessibility of political issues to students through digital means (Loader & Mercea, 2011).
Political Participation: refers to the activities that individuals or groups engage in to influence political decisions, policies, or governance. In this study, political participation encompasses both online and offline actions, such as voting, attending political rallies, sharing political content on social media, joining discussions, supporting campaigns, or advocating for political change. It is an essential aspect of democratic engagement, and the study examines how social media may encourage or discourage these behaviors among students (Verba, Schlozman, & Brady, 1995).
Student: a student is an individual enrolled in an academic institution, in this case, Kwara State Polytechnic, Ilorin. The focus of this study is on students who are actively using social media and are involved in or exposed to political content. These students are the primary participants in the research, and their engagement with social media and political participation is central to understanding how digital platforms influence youth political behavior (Olanrewaju, 2020).
Kwara State Polytechnic: is a public higher education institution located in Ilorin, Kwara State, Nigeria. It offers various diploma and higher national diploma (HND) programs to students across multiple disciplines. This study specifically focuses on students from Kwara State Polytechnic, examining how their social media usage correlates with their political awareness and participation. The institution represents a unique setting to explore how students from polytechnic environments engage with political issues online (Kwara State Polytechnic, 2020).












CHAPTER TWO
LITERATURE REVIEW
Introduction
The emergence of social media as a dominant mode of communication has transformed how individuals, especially young people, interact with political systems. Political participation is no longer confined to traditional forms such as voting or attending rallies but now includes engaging with political content online. This chapter reviews relevant literature, conceptual clarifications, theoretical perspectives, and empirical studies relating to the role of social media in enhancing political participation, particularly among students in tertiary institutions like Kwara State Polytechnic, Ilorin.
2.1 	Conceptual Review
2.1.1	Social Media
Social media refers to a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0 and allow the creation and exchange of user-generated content (Kaplan & Haenlein, 2010). These platforms include Facebook, Twitter (now X), WhatsApp, Instagram, TikTok, YouTube, and others that support real-time communication, content sharing, networking, and collaboration among users. Social media has evolved into a critical tool for communication in the 21st century, offering users not only entertainment and social connectivity but also platforms for learning, advocacy, and civic engagement.
The primary characteristic of social media is its participatory nature, which contrasts with traditional media’s one-way communication model. Through blogs, forums, and social networking sites, users can generate and distribute content without the need for professional production or editorial oversight (Boyd & Ellison, 2007). This democratization of media has transformed the way individuals and groups disseminate information, express opinions, and influence societal trends, including political outcomes.
In the realm of political communication, social media has emerged as a powerful force that allows political actors and citizens to bypass traditional gatekeepers like newspapers, radio, or television. Political candidates and institutions use platforms like Facebook and Twitter to share manifestos, engage with followers, respond to public concerns, and mobilize voters (Loader & Mercea, 2011). Citizens, on the other hand, utilize these platforms to access political information, participate in discussions, organize protests, and express their political views, thereby enhancing political participation and accountability.
In Nigeria and other developing democracies, social media has played a critical role in mobilizing young people around political issues. Campaigns such as #EndSARS and #OccupyNigeria gained momentum through the use of Twitter and WhatsApp, demonstrating the capacity of these platforms to organize collective action and draw national and international attention to local grievances (Ojebuyi & Salawu, 2020). As such, social media not only bridges communication gaps between the government and the governed but also provides a space where democratic participation is nurtured, especially among the youth.
However, while social media provides a platform for engagement and activism, it also presents challenges such as misinformation, cyberbullying, and the spread of propaganda, which can undermine democratic processes. Despite these issues, the role of social media in political mobilization and discourse continues to expand globally and within Nigeria’s socio-political context.
Social media has redefined how people access information, communicate, and participate in social and political life. Traditionally, political communication relied heavily on print media, radio, and television, where content was disseminated in a top-down fashion from elites to the masses. However, the rise of Web 2.0 technologies has shifted this dynamic, giving ordinary individuals the tools to not only consume but also produce and distribute information. As Kaplan and Haenlein (2010) explain, social media are "a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated content."
Social media platforms—such as Facebook, Twitter (X), Instagram, WhatsApp, TikTok, and YouTube—provide interactive environments where users can share ideas, images, videos, links, and opinions in real time. These platforms enable horizontal communication and encourage participation in discussions and decision-making processes. According to Boyd and Ellison (2007), social network sites not only facilitate the creation of public or semi-public profiles but also allow users to articulate relationships with others and traverse these connections for mutual benefit, including political engagement.
In political communication, the implications of social media are particularly significant. They allow political actors, interest groups, and institutions to directly engage with the public, bypassing traditional media gatekeepers. Social media has become a tool for politicians to personalize their messages, manage their image, and mobilize supporters. As noted by Castells (2012), social media serves as a platform for networked social movements and political engagement, allowing users to organize grassroots campaigns, coordinate protests, and sustain civic participation.
In the Nigerian context, social media has played an increasingly influential role in political mobilization, particularly among youth. The 2012 Occupy Nigeria movement and the 2020 #EndSARS protest against police brutality both demonstrated the power of social media to organize, inform, and galvanize large numbers of young people within a short time (Okunola & Amoo, 2017; Alimi, 2021). These examples highlight how platforms like Twitter and WhatsApp have become tools of political resistance and platforms for political activism.
Moreover, social media allows for real-time feedback, public accountability, and increased access to political information. Research by Olorunnisola and Martin (2013) suggests that Nigerian youths are increasingly using social media to access political content, deliberate on policy issues, and engage with civic processes. In academic settings, students often rely on platforms like WhatsApp and Facebook groups to share political news, debate national issues, and participate in student union elections or protests. The interactive features of these platforms—such as comments, likes, shares, and live video—create a participatory political culture that is reshaping civic engagement.
Despite these benefits, the use of social media for political purposes also comes with challenges. The rapid spread of misinformation, echo chambers, online harassment, and political manipulation are some of the negative consequences. Wardle and Derakhshan (2017) coined the term "information disorder" to describe the growing problem of fake news, misinformation, and disinformation that plague digital spaces, including during elections and political campaigns. Such challenges highlight the need for digital literacy and regulatory frameworks that can balance freedom of expression with responsible information sharing.
In summary, social media has transformed the landscape of political communication and participation by enabling greater inclusivity, immediacy, and interaction. For students of tertiary institutions like Kwara State Polytechnic, these platforms offer not only a space for socialization but also a channel for active citizenship and political engagement.
2.1.2	Political Participation
Political participation refers to the various ways in which individuals take part in the political process and seek to influence decisions that affect governance and public policy. Traditionally, this involvement includes voting in elections, attending political rallies, participating in civic groups, contacting elected officials, signing petitions, joining political parties, and protesting government policies. These forms of engagement reflect the core of democratic systems, where the legitimacy of government is rooted in citizen involvement.
Verba, Schlozman, and Brady (1995) provide a foundational definition, describing political participation as “activity that has the intent or effect of influencing government action—either directly by affecting the making or implementation of public policy or indirectly by influencing the selection of people who make those policies.” This definition captures both conventional forms of engagement, such as voting and campaigning, and non-conventional forms like protests and civil disobedience.
In contemporary times, the scope of political participation has expanded significantly due to the proliferation of digital technologies and social media platforms. Activities such as online campaigning, digital petitioning, hashtag activism (e.g., #EndSARS), and political discourse in virtual spaces are now recognized as integral components of modern political engagement. This new wave of participation is often referred to as digital political participation or clicktivism, where users engage politically by clicking, sharing, liking, or posting content that supports a cause (Theocharis, 2015).
According to Norris (2001), political participation is essential for sustaining democracy, as it fosters political knowledge, builds civic skills, and strengthens trust in institutions. Citizens, particularly young people, are more likely to participate politically when they feel informed, empowered, and believe their actions can lead to tangible change. Social media has made this more accessible by lowering the barriers to entry into political discourse and allowing voices that are traditionally marginalized in mainstream politics to be heard.
In the Nigerian context, political participation has historically been hindered by factors such as political apathy, electoral violence, poor governance, and youth disenfranchisement. However, recent trends show a growing interest in political engagement among the youth, particularly facilitated through online platforms. Campaigns like #NotTooYoungToRun and #EndSARS illustrate how digital tools have enabled young Nigerians to organize, advocate, and demand accountability from leaders (Ibrahim & Adedeji, 2019).
Furthermore, students in tertiary institutions such as Kwara State Polytechnic represent a critical demographic in Nigeria’s political landscape. Their participation, both online and offline, contributes to shaping national conversations and influencing political decisions. Through the use of social media, these students engage in debates, support political candidates, criticize government policies, and mobilize peers for collective action, thereby reinforcing democratic norms and accountability.
Political participation is not only a hallmark of democratic governance but also a measure of how inclusive and representative a political system is. It embodies the rights and responsibilities of citizens in shaping their political destiny, ensuring accountability, and influencing public policy. While voting remains the most widely recognized form of participation, it is only one of many mechanisms available to citizens to engage with the political system.
In the 21st century, the expansion of political participation has become more complex and multi-dimensional. Young people, who were previously considered politically apathetic, have become more politically expressive, especially on digital platforms. According to Ekström and Shehata (2018), the digital era has redefined youth political engagement by providing new avenues such as online political discussions, virtual protests, and digital content creation that address socio-political issues. These forms of participation may not always involve traditional institutional engagement but still reflect a strong political orientation.
Political participation is often categorized into conventional and unconventional activities. Conventional participation includes lawful activities like voting, campaigning, or contacting representatives, while unconventional participation includes more radical actions such as protests, boycotts, and civil disobedience (Dalton, 2008). In Nigeria, political participation is deeply influenced by socioeconomic, cultural, and institutional factors. Ethnic affiliations, political violence, electoral fraud, and lack of trust in institutions often discourage meaningful engagement, especially among the youth (Omotola, 2010).
Nonetheless, there is a growing wave of political consciousness among Nigerian youths, particularly those in higher education institutions. Students at Kwara State Polytechnic, like their counterparts elsewhere, are exposed to political issues through both formal education and informal interactions on social media. This environment fosters critical thinking and enables them to participate in political discourse, advocate for change, and demand transparency from political leaders.
Social media has made political information more accessible and interaction more immediate. Platforms like Twitter (X) and Facebook have become essential tools for mobilizing public opinion and organizing protests. During the #EndSARS movement, for example, social media was instrumental in coordinating nationwide protests and attracting global attention. As observed by Ojebuyi and Salawu (2020), the political landscape in Nigeria is gradually being reshaped by political activism, with students at the forefront of this transformation.
Additionally, digital political participation is not limited to mass protests. It also includes micro-acts such as retweeting a political post, signing an e-petition, or engaging in WhatsApp group discussions on governance. These low-cost, high-reach activities have the potential to significantly influence political outcomes. As Boulianne (2015) notes, social media can reinforce political engagement by increasing exposure to political content and encouraging users to discuss issues and take action.
Despite its promise, political participation in Nigeria still faces structural barriers, including voter suppression, limited access to credible political information, poor digital infrastructure in rural areas, and disillusionment with the political elite. These issues highlight the need for civic education, institutional reforms, and inclusive digital policies that ensure young people, especially students, can meaningfully engage in the democratic process.
In conclusion, political participation is a dynamic and evolving concept that now includes both offline and online forms of engagement. As digital tools continue to permeate everyday life, especially among students in higher institutions, they offer unique opportunities to deepen democratic participation and enhance youth inclusion in governance processes.
2.1.3	Students and Youth Political Engagement
Students constitute a vital and dynamic subset of the youth population, often playing a pivotal role in shaping political discourse and driving socio-political transformation. Historically, students have been at the forefront of advocacy, reform movements, and political activism across the world. In Nigeria, student activism dates back to the colonial period and has continued through various political epochs, from military regimes to democratic governance. Today, the rise of digital communication technologies has further empowered students to engage more actively and visibly in political processes.
Due to their relative access to education and exposure to information, students are typically more aware of their civic rights and responsibilities. This awareness, combined with their enthusiasm and idealism, often positions them as change agents within society. According to Olorunnisola and Martin (2013), Nigerian youth—especially students—have embraced digital media as a platform for increasing political awareness, mobilizing support, demanding accountability, and influencing public policy. Social media tools such as Twitter, Facebook, WhatsApp, and Instagram serve as channels through which students can voice dissent, organize campaigns, and share political opinions.
Youth political engagement encompasses both conventional forms (like voting and campaigning) and unconventional forms (such as protests, demonstrations, and online activism). While many Nigerian youths express apathy towards traditional political institutions, they often display high levels of engagement through informal and digital platforms. Uji (2015) asserts that the seeming political apathy among Nigerian youth is not necessarily due to disinterest but stems from disenchantment with the political system, which they perceive as corrupt and unresponsive. However, when alternative, less hierarchical avenues for expression—like social media—are available, youth engagement surges significantly.
Students in tertiary institutions such as Kwara State Polytechnic are particularly active in this regard. Through online platforms, they participate in political discussions, criticize governmental actions, promote electoral participation, and even organize on-campus political activities. Events such as the #EndSARS protests in 2020 demonstrated the potential of student-led activism in Nigeria, where young people used digital tools to coordinate nationwide protests against police brutality and demand governance reform. These movements were largely powered by social media, with students contributing significantly to mobilization, content creation, and digital campaigning (Ojebuyi & Salawu, 2020).
Moreover, social media provides an avenue for students to bypass traditional media filters, giving them a direct voice in the political arena. It democratizes participation by enabling real-time interaction with policymakers, access to diverse viewpoints, and greater visibility for grassroots movements. As Theocharis (2015) notes, youth today are not disengaged from politics; rather, they are redefining what political participation means in the digital era. Their modes of engagement may be less formal but are equally impactful in influencing public opinion and initiating social change.
However, youth political participation also faces challenges. Structural barriers such as electoral disenfranchisement, lack of political education, economic instability, and skepticism about the effectiveness of participation continue to impede deeper engagement. Nevertheless, the enthusiasm and activism shown by students suggest a growing trend of youth inclusion in political processes, especially when they are empowered with the right tools and platforms.
Youth participation in politics has evolved significantly, particularly with the advent of social media. Among the youth, students form a critical group that not only absorbs political information but also acts as catalysts for change. In tertiary institutions like Kwara State Polytechnic, students are often at the center of political discourse and activism due to their access to information and education, as well as their proximity to social and economic challenges affecting the country.
The political engagement of students is driven by a combination of social awareness, peer influence, and the enabling environment that academic institutions provide. These factors collectively foster political interest and action. According to Banaji and Buckingham (2013), youth political participation today is more issue-driven than partisan, meaning students are more likely to engage with causes they are passionate about, such as good governance, human rights, and social justice, rather than align strictly with political parties.
The rise of social media has amplified student voices and given them new ways to participate in civic life. Through platforms like Twitter, Facebook, Instagram, and WhatsApp, students engage in what is referred to as political activism a modern form of political engagement that includes sharing political content, debating current issues, organizing online campaigns, and even initiating petitions. These platforms reduce the barriers to participation by allowing students to engage at their convenience and at minimal cost. According to Loader, Vromen, and Xenos (2014), this new digital political engagement is characterized by its informal, peer-driven, and non-institutional nature.
In Nigeria, youth-led movements such as the #OccupyNigeria protests in 2012 and the #EndSARS movement in 2020 have underscored the critical role of students in pushing for political reforms. Students did not only participate in these movements—they also organized, promoted, and sustained them using social media. These protests marked a shift in how young Nigerians engage politically—less through conventional party politics and more through advocacy and activism. As Adebayo (2021) notes, the vibrancy of Nigerian student activism lies in its adaptability and the use of digital tools to challenge state power and demand accountability.
However, while the potential for student political participation is immense, there are several challenges that inhibit it. Political repression, fear of victimization, lack of institutional support for student unions, and limited political education all serve as barriers. Moreover, some students express skepticism about whether their participation yields tangible results, given the persistent issues of corruption, political elitism, and poor governance.
Despite these challenges, students in institutions like Kwara State Polytechnic continue to find ways to engage politically. Some participate in student union politics, others in campus debates, and many more through online platforms. This participation plays an important role in political socialization and in preparing them for future roles in national leadership and civic responsibility.
Furthermore, scholars like Cammaerts et al. (2016) argue that youth political engagement in the digital age should not be undervalued simply because it does not follow traditional patterns. Engagement through memes, hashtags, live streams, and online discussions may appear informal but they contribute significantly to raising awareness, shaping public discourse, and prompting real-world actions.
In essence, students are not passive observers in Nigeria’s political environment. They are engaged citizens who leverage the tools at their disposal—particularly social media—to participate in and influence political processes. Their engagement, while sometimes unconventional, is essential to the health and evolution of Nigeria’s democracy.
2.2	Theoretical Framework
2.2.1	Uses and Gratifications Theory (UGT)
The Uses and Gratifications Theory (UGT) provides a foundational lens for understanding how individuals engage with media based on their personal needs, motives, and expectations. Unlike earlier media effects theories that positioned the audience as passive recipients, UGT presents a more active audience model. It suggests that individuals are rational and goal-directed in their media consumption, deliberately selecting specific media and content to satisfy particular psychological or social needs (Katz, Blumler, & Gurevitch, 1973).
According to Katz et al. (1973), people use media for a variety of reasons, which generally fall into five broad categories: information (seeking news and political knowledge), personal identity (reinforcing personal values or self-understanding), integration and social interaction (connecting with others and feeling a sense of community), entertainment (diversion and enjoyment), and escapism (relieving stress or avoiding reality). This framework has since been extended to digital and social media contexts, offering valuable insight into why and how people, especially youth, engage with online platforms.
Applied to this study, UGT helps explain how students at Kwara State Polytechnic actively use social media platforms like Twitter (X), WhatsApp, Facebook, and Instagram not just for leisure, but as tools for civic and political engagement. These platforms provide opportunities to seek political knowledge, express opinions, and connect with like-minded individuals. As argued by Ruggiero (2000), the emergence of new communication technologies—including social media—has reinforced the relevance of UGT by introducing more interactive, user-centered communication environments.
In political contexts, UGT suggests that students engage with social media to fulfill needs such as cognitive gratifications (e.g., gaining political awareness and staying informed about government policies), affective gratifications (e.g., expressing support or dissatisfaction with political developments), and social integrative gratifications (e.g., belonging to online communities advocating for political causes). These gratifications help build a politically conscious student body that is informed, expressive, and motivated to act.
Moreover, the theory accounts for the diversity in student engagement on social media. While some students may use social media primarily for entertainment, others use it as a platform to debate national issues, share opinions about elections, or mobilize for protests. As noted by Quan-Haase and Young (2010), social media users experience different gratifications, including “social connection, information sharing, and status seeking”—all of which are relevant to political participation.
Ultimately, UGT aligns with the growing trend of digital political participation among youth. It emphasizes the agency of students as media users who are not manipulated by content but who actively shape their media environments based on personal, social, and political needs. This theory is particularly useful in explaining the motivation behind students’ use of social media for political activities and supports the argument that increased access to social platforms enhances the political engagement of young people.
Uses and Gratifications Theory (UGT) remains one of the most influential frameworks in media and communication research, especially in the context of digital and interactive media. Originally developed by Katz, Blumler, and Gurevitch (1973), the theory emphasizes that media consumers are not passive recipients but active agents who select media content based on their individual needs, desires, and social contexts. In today's digital era, where media choices are abundant and interactive, UGT is particularly applicable in understanding how youth and students utilize platforms such as Facebook, Twitter (X), WhatsApp, Instagram, and YouTube for political engagement.
In the context of student political participation, UGT sheds light on the motivations behind why students turn to social media platforms. As political content becomes increasingly accessible online, students are able to fulfill several gratifications. First, informational needs drive students to use social media to stay updated on political developments, policy changes, and election news. This is critical in Nigeria where traditional media may be limited by bias, censorship, or access (Okoro & Nwafor, 2013). Social media fills this gap by offering unfiltered, real-time political content.
Second, personal identity and social integration needs are prominent. Students use political memes, hashtags, profile picture frames, and opinion posts to express their political beliefs, align with peer ideologies, and signal belonging to a political or activist community. For example, movements like #EndSARS demonstrated how students across Nigeria used platforms not only to gather but to express shared values and frustrations, reinforcing a sense of collective identity (Ibrahim & Adamu, 2021).
Third, the interactive nature of social media enhances political participation through two-way communication. Students are not limited to consuming content—they can respond, share, challenge, or generate their own content. This interactivity satisfies participatory needs, such as influencing discussions, engaging politicians directly, or mobilizing peers for protests and campaigns. Unlike traditional forms of participation such as voting or attending rallies, social media allows for micro-activism or “clicktivism,” which involves low-effort but meaningful online actions like signing petitions or retweeting protest messages (Valenzuela, 2013).
Moreover, UGT accounts for selective exposure students gravitate toward content that aligns with their beliefs or gratifies specific motivations. This creates echo chambers but also empowers individuals to find supportive communities that reinforce their engagement. For many students at Kwara State Polytechnic, social media serves as an entry point into broader civic awareness, helping them transition from passive observers to active participants in Nigeria’s democratic processes.
The theory also underscores that gratification patterns vary across individuals. While one student may use Twitter to track political debates, another may engage with Instagram stories of activist influencers, and another may rely on WhatsApp group discussions for political dialogue. This variation emphasizes the versatility of social media in meeting diverse political communication needs and illustrates how deeply embedded it has become in the political lives of young people.
Finally, the framework remains relevant in addressing concerns about political apathy among youth. UGT reveals that youth disengagement from formal political processes does not necessarily equate to political disinterest. Instead, students are finding alternative, personalized, and more expressive ways to participate politically through media that meets their expectations for relevance, immediacy, and interaction (Papacharissi, 2009).
2.2.2	Political Efficacy Theory
Political efficacy refers to an individual's belief in their ability to understand and influence political processes and decisions. According to the theory, individuals with high political efficacy are more likely to engage in political activities, such as voting, protesting, or participating in political discussions. The theory posits that political participation is closely tied to people's confidence in their ability to influence governmental actions and decisions (Miller & Shanks, 1996).
In the digital age, social media has emerged as a powerful tool for enhancing political efficacy, especially among younger populations such as students. The interactive nature of social media platforms—such as Facebook, Twitter (X), WhatsApp, Instagram, and TikTok—enables users to actively participate in political discourse and action, thereby increasing their sense of political efficacy. Through these platforms, students can easily access political information, express opinions, join discussions, and even mobilize for collective action, which reinforces their belief that their voices matter in the political sphere.
According to Bandura (1997), self-efficacy—the belief in one's ability to influence events—is a critical concept in understanding human behavior and motivation. Bandura's work suggests that individuals with high self-efficacy are more likely to engage in activities that they believe will result in successful outcomes. This belief extends to the political sphere, where citizens who believe their actions can influence policy outcomes are more likely to participate in the democratic process. In the context of social media, the interactivity of platforms and the ability to share political opinions, information, and content contribute significantly to boosting users' political efficacy.
For students, social media can play a crucial role in building political efficacy. First, platforms provide easy access to political information, allowing students to stay informed about national and local political events, elections, and public policies. This information helps students form opinions and engage with the political environment more effectively. Second, social media creates opportunities for political expression, where students can share their views, participate in political discussions, and interact with other users who have similar political interests. This participation reinforces the idea that their opinions matter, further enhancing their sense of political efficacy.
Moreover, social media platforms often provide immediate feedback, which can strengthen individuals' belief in their ability to influence political processes. For instance, students who participate in online debates or share political content may receive likes, retweets, or comments that validate their opinions and reinforce their belief in the power of their voice. Stereotypes and feedback loops (e.g., echo chambers) can either strengthen or challenge students' perceptions of their political efficacy, depending on the nature of the feedback and interaction.
In this regard, high political efficacy—fostered by social media use—can lead to higher political participation, as students feel empowered to take action. When students feel that their voices are heard and their participation can make a difference, they are more likely to take part in offline political activities such as voting, attending protests, or participating in student union politics. Research by Norris (2002) has shown that political efficacy is a key determinant of political participation, particularly in digital environments where the sense of direct influence can be amplified.
Social media platforms also facilitate networked political engagement, allowing students to join broader political movements and initiatives. These platforms serve as vehicles for political organizations and activists to mobilize young people, amplifying their political efficacy. The #EndSARS movement in Nigeria, for example, demonstrated how social media can create a space for students to express their political frustrations, mobilize for protests, and demand governmental accountability.
In summary, Political Efficacy Theory emphasizes the role of belief in one’s political influence in motivating political participation. Social media, by providing easy access to information, platforms for expression, and real-time feedback, significantly enhances students’ sense of political efficacy. This, in turn, leads to higher levels of political participation as students feel more confident in their ability to impact political outcomes.
Political efficacy is a cornerstone of democratic engagement, influencing not only individuals' sense of involvement in politics but also their motivation to participate in political actions. As social media has become a dominant force in modern communication, it has created new avenues for enhancing political efficacy, particularly among young people and students. For students at Kwara State Polytechnic, the availability of social media platforms has made political participation more accessible and engaging.
Social media's ability to create interactive spaces for political discussion is critical in enhancing political efficacy. Unlike traditional forms of media, where the relationship between media producers and consumers is one-directional, social media platforms allow students to not only consume political content but also to engage with it. This engagement can include liking, sharing, commenting, or even creating political content, such as memes, infographics, and political commentary. These interactions give students a sense of agency, reinforcing their belief that they can influence political discourse.
Moreover, social media’s ability to create virtual communities also plays a role in increasing political efficacy. Students who share similar political interests can form networks that provide mutual support, exchange of ideas, and collective action. These online communities serve as forums for students to discuss issues that matter to them, which strengthens their sense of belonging and participation. In this way, social media acts as a platform for peer validation students receive feedback on their political views from like-minded individuals, which enhances their sense of political self-confidence and efficacy.
Research by Luskin (2002) suggests that civic knowledge is directly linked to political efficacy. Students who are more informed about political processes and issues are more likely to believe they can make a difference and, consequently, more likely to participate in political activities. Social media platforms like Twitter and Facebook provide instantaneous access to a wealth of political information, whether through news outlets, political influencers, or direct communication from political leaders. This easy access to information allows students to stay up-to-date on key political developments, helping them feel more knowledgeable and, by extension, more confident in their political abilities.
Furthermore, Bandura’s (1997) concept of self-efficacy—believing in one's capacity to achieve desired outcomes—can be directly applied to political contexts. Students who feel that their participation on social media can lead to meaningful change are more likely to engage in political activities, both online and offline. For example, when students see political campaigns or movements gaining traction due to their social media involvement, they are more likely to continue participating, thereby strengthening their political efficacy.
Another key aspect of the theory is the role of feedback in reinforcing political efficacy. Social media platforms provide immediate feedback through likes, shares, comments, and retweets. This instantaneous feedback can give students the sense that their political opinions matter and that they have a real impact on political discussions. Feedback loops help foster a sense of empowerment, as students begin to perceive that their voices, especially in larger discussions, can lead to tangible outcomes such as policy change, awareness, or public mobilization.
Importantly, the combination of informational and motivational factors makes social media a potent tool for political efficacy. Students who use social media for political engagement not only gain access to information but are also motivated by the interactive nature of these platforms. The ability to engage with political issues in real-time—through hashtags, petitions, or online voting—sustains their motivation and bolsters their belief that they can influence political outcomes.
The impact of social media mobilization in enhancing political efficacy is particularly evident in youth-driven movements. For instance, #EndSARS, which mobilized Nigerian youth to protest against police brutality, demonstrated how social media could be used as a tool for collective action and advocacy. Students involved in the movement felt empowered by the engagement and feedback they received through platforms like Twitter, Instagram, and Facebook, solidifying their belief in their ability to shape political discourse and affect real-world change.
Political efficacy, in this sense, becomes not just a personal belief but a collective one, as groups of students use social media platforms to amplify their voices and create political momentum. The more students engage with social media and see that their collective action is leading to real political results, the more they internalize the belief that they are effective political actors.
2.3	Empirical Review
2.3.1	Social Media and Political Mobilization in Nigeria
Social media has emerged as a powerful tool for political mobilization in Nigeria, particularly among the youth. The advent of platforms such as Twitter, Facebook, Instagram, and WhatsApp has transformed the way Nigerians, especially young people, engage with political issues and participate in governance. Historically, political mobilization in Nigeria was largely facilitated through traditional media channels like radio, television, and newspapers. However, the rise of social media has revolutionized the political landscape, allowing for more direct, instantaneous, and widespread participation.
Recent studies highlight the growing trend of political engagement through social media among Nigerian youths. Research by Omotayo and Folorunso (2020) found that youth in Oyo State use social media not only for entertainment but also as a platform to express political opinions, participate in online protests, and share political news. This trend reflects a broader shift in how Nigerian youths perceive political participation. While traditionally limited to voting and attending rallies, political engagement has expanded to include political activism, such as sharing political messages, discussing policies, and organizing protests online.
Similarly, Uwalaka (2021) observed that university students, particularly in Nigerian higher education institutions, are increasingly using social media to engage in political discourse. Uwalaka’s study found that students who actively participate in political discussions online are more likely to engage in offline political activities, such as attending protests or voting. This correlation between online political participation and offline engagement demonstrates that social media has bridged the gap between political activism and real-world political action. It also highlights the increasing political awareness among Nigerian students, who see social media as an accessible platform for voicing their opinions and engaging with broader political movements.
The #EndSARS movement is a seminal example of how social media can drive political mobilization in Nigeria. Beginning as a Twitter hashtag in 2020, the movement quickly gained traction, with thousands of youths using social media to demand the disbandment of the Special Anti-Robbery Squad (SARS) and broader police reforms. Alimi (2021) notes that the movement was not only a digital protest but also a real-world mobilization that saw youths organizing physical protests across major Nigerian cities. Social media platforms, especially Twitter and Instagram, played a central role in spreading awareness, organizing events, and galvanizing support for the cause.
The rapid growth of the #EndSARS movement demonstrated the potential of digitally networked action in mobilizing political participation. Within days, the hashtag went viral, attracting national and international attention. The movement led to public debates on police brutality, governance issues, and broader systemic problems in Nigeria. Social media gave youths a platform to collaborate across geographic locations, share information, and express their grievances in real-time. This exemplifies how social media has become an instrument of political change, giving Nigerians a voice in political affairs that was once largely restricted to traditional media or face-to-face encounters.
The political implications of social media in Nigeria are significant. Social media platforms have democratized political participation by making it more inclusive, immediate, and participatory. Nigerian youth, who represent a large segment of the population, now have the opportunity to influence political discourse and demand accountability from political leaders. The #EndSARS movement not only showed the capacity of social media to mobilize protest but also highlighted the political power of young Nigerians who can effectively use these platforms to drive societal change.
The role of social media in political mobilization has also sparked debates on its effectiveness and the challenges it presents. While social media has amplified the voices of Nigerian youths, it has also raised concerns about misinformation, censorship, and the manipulation of digital platforms for political gain. Despite these challenges, the #EndSARS movement serves as a case study in the empowerment of Nigerian youth through digital tools, illustrating that social media can be a powerful tool for political mobilization and activism.
In conclusion, the growing use of social media among Nigerian youths has significantly influenced political mobilization, turning social media platforms into key spaces for political participation. Movements like #EndSARS have shown that social media can transcend traditional boundaries of political engagement, enabling youths to demand change and engage in political discourse on a larger scale. The trend of social media-driven political engagement is likely to continue shaping the future of Nigerian politics, particularly among students and young people who are eager to express their political beliefs and advocate for societal reform.
2.3.2	Social Media as a Tool for Political Awareness
Social media has become a vital tool for raising political awareness, especially among youth populations who are more likely to engage with digital platforms. In recent years, social media has transformed how political information is shared, discussed, and consumed, offering users unprecedented access to diverse sources of political content. For Nigerian students, platforms like Facebook, Twitter, Instagram, and WhatsApp have become critical sources of political knowledge, surpassing traditional media in some contexts, particularly in terms of engagement and immediacy.
One of the main functions of social media in promoting political awareness is its ability to provide real-time news. Unlike traditional media, which operates on a fixed schedule, social media platforms allow for continuous updates on political events, elections, and policy changes. This immediacy ensures that students are constantly informed about political developments as they happen. According to Ibrahim and Garba (2021), Nigerian students often learn about elections, political candidates, and government policies through platforms like Facebook and WhatsApp, more so than through traditional outlets such as television or newspapers. This shift reflects the increasing reliance on social media for political education and participation, as students turn to these platforms to stay informed and engage in political discussions.
Moreover, social media provides an opportunity for students to compare multiple perspectives on political issues. Unlike mainstream media, which may present a single, often biased narrative, social media offers a diversity of viewpoints. Political discussions on Facebook, Twitter, and Instagram often involve users from different political backgrounds, providing a space for debate and the exchange of ideas. This allows students to critically assess various political ideologies, parties, and candidates, fostering a more informed and diverse understanding of political issues. As a result, students are able to broaden their political knowledge by engaging with multiple viewpoints and perspectives, rather than relying on one-sided reports from traditional media outlets.
Additionally, social media facilitates political education in a way that traditional forms of media cannot. Political education on social media is not limited to news updates; it also includes discussions on political theories, history, and strategies. Informational content, including videos, articles, infographics, and even memes, plays a role in explaining political processes and educating the public about their rights and responsibilities as citizens. This informal, yet highly effective, method of learning is particularly appealing to students who may find conventional political education methods inaccessible or unengaging. As Ibrahim and Garba (2021) noted, many Nigerian students use platforms like WhatsApp to engage in group discussions about current events, election candidates, and political policies, enabling them to participate in a form of peer-based political education that encourages active engagement and critical thinking.
This continuous flow of political information significantly shapes students' knowledge and opinions. For instance, as students follow political campaigns or government policies on social media, they are exposed to diverse opinions, which helps them form their own political views. This exposure to diverse political content often increases their awareness of issues they may not have encountered in traditional news channels. Social media’s ability to customize content based on users' interests ensures that political information is continuously delivered, keeping users engaged and informed. Consequently, social media serves as an important political tool, not only for information dissemination but also for fostering political literacy and encouraging critical political thinking among young people.
Furthermore, the active engagement fostered by social media platforms encourages students to take action. As students become more politically aware through social media, they are more likely to participate in political activities, whether online or offline. For example, after learning about elections and political candidates on platforms like Twitter, students may be more motivated to vote, attend political rallies, or even participate in protests, as seen in movements like #EndSARS. Social media acts as a bridge between political awareness and political action, allowing students to connect the dots between knowledge and participation.
In sum, social media plays an integral role in raising political awareness among Nigerian students. It provides a dynamic, interactive, and real-time space for political education, enabling students to stay informed, compare perspectives, and engage in political discussions. Through continuous exposure to diverse political information and active participation in political discourse, social media has transformed the way students access political knowledge, shaping their opinions and encouraging them to take political action. As Nigerian students continue to use social media to engage with politics, it is clear that social media is not just a tool for entertainment but a powerful platform for political learning, awareness, and engagement.























CHAPTER THREE
RESEARCH METHODOLOGY

3.1	Research Design
Research design is the framework of research methods and techniques chosen by a researcher to conduct a study. The design allows researchers to sharpen the research methods suitable for the subject matter and set up their studies for success.

3.2	Population of the Study
Population of study for any research work has been variously defined by different scholars and their definitions pointed toward the same direction. Avwokeni (2015) refers to populations of a research study as the set of all participants that qualify for a study. Akinade and Owolabi (2009) defined research population as the total set of observations from which a sample is drawn. In another wise, Wimmer & Dominick (2006) posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.  The population of this study will be selected students of Kwara State Polytechnic, Ilorin.
3.3	Sampling Size and Sampling Techniques 
Since in every empirical research, it is almost impossible to cover the entire population of the study a considerable representation of the population should be selected this is called sample.
Sample is considered a representation of the population from which data are collected sample is defined as a subset of a population or universe.
A subject consists of the individuals, objectives or measurements selected by the sample collector from the population.
The study adopted a random sampling procedure. This approach allowed for choosing the respondents randomly since the respondents were just within Kwara State Polytechnic, Ilorin. Therefore, 100 respondents will be selected randomly across the school in order to achieve the goal of the study.

3.4	Instrumentation
A Research Instrument is a tool used to collect, measure, and analyze data related to your research interests. These tools are most commonly used in health sciences, social sciences, and education to assess patients, clients, students, teachers, staff, etc. A research instrument can include interviews, tests, surveys, or checklists. The Research Instrument is usually determined by researcher and is tied to the study methodology. Questionnaire will be used as instrument of data gathering. 
Since this study employs surveyed method or design, questionnaires will be used to collect data. The questionnaire will be divided into two parts, part A contains items intended to collect data on demographic characteristics of the respondents, while part B contain items designed to obtain data on the research topic.

3.5	Validity and Reliability of the Instrument
The instrument to be employed was designed to cover the area addressed by the research question and objective highlighted at the beginning of this report. The instrument was also designed to cover other area which will support the responses of the main study. Also, the observation and questionnaire method is valid enough to generate actual solution for the research.     

3.6	Method of Data Collection 
The main data collection method or technique for this study is questionnaire. The questionnaire contained questions which helped the researcher to get the right opinion or view of the subjects or respondents. The questionnaire gave the respondents considerable choice of response. The researcher respondents administered these questionnaires and personally collects them immediately the respondents were through with the questions.

3.7	Method of Data Analysis
There are various methods of analyzing data but the one used in this study is simple percentage and presented in a tabular form. Data analysis is a process of inspecting, cleansing, suggesting conclusion and supporting decision-making. The term data analysis is sometimes used as a synonym for data modeling.









CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION

4.1	Introduction
This chapter presents a comprehensive analysis of the data collected to examine Impact of Social Media in Promoting Political Participation Among Student of Kwara State Polytechnic Ilorin. Through surveys, questionnaires, and content analysis, valuable insights were gained into women's perceptions, experiences, and actions in their pursuit of political activism. The findings aim to uncover patterns, trends, and themes that shed light on the transformative potential of social media platforms in empowering women and driving societal change. Practical recommendations will be offered to leverage social media for promoting women's voices and advancing gender equality in Nigeria. This chapter contributes to the existing knowledge on political activism, offering valuable insights for researchers, academics, policymakers, and practitioners.

Presentation of data
The research questionnaire was distributed to a sample size of 100 respondents, which was representative of the study population. Out of these, all 100 questionnaires were completed by the respondents, resulting in a response rate of 100%. The following table provides a concise overview of these details.

Table 4.1.1 Analysis of Response Rate
	Questionnaires
	Respondent
	Percentage 

	Filled 
	100
	100%

	Total
	100
	100%


Source: Field Survey 2025










4.2 Analysis and Interpretation
4.2.1 Analysis of personal data
Table 4.2.1: Public perception on social media use on information about political activism
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Information
	59
	59
	59
	59

	
	Education
	35
	35
	35
	94

	
	Not interesting
	2
	2
	2
	96

	
	None of the above 
	3
	3
	3
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results indicate that among the respondents, 59% perceive social media as an informative source for political activism, while 35% view it as an educative platform. A small percentage of 2% express disinterest, and 4% do not associate social media with any of the mentioned categories. These findings underscore the significance of social media in providing information and education about political activism, while also highlighting the need to address disinterest and explore alternative engagement approaches for those who perceive none of the above.
Table 4.2.2: level of social media in promoting political activism
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	valid
	High
	61
	61
	61
	61

	
	Very high
	29
	29
	29
	90

	
	Low
	6
	6
	6
	96

	
	Very low
	1
	1
	1
	97

	
	None of the above 
	3
	3
	3
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results indicate that a significant percentage of respondents, 61%, perceive social media's level of promotion of political activism among women as high. Furthermore, 29% of respondents consider it to be very high, showcasing the substantial impact of social media in this regard. In contrast, only 6% perceive the level as low, with a mere 1% perceiving it as very low. Interestingly, 3% of respondents do not align with any of the given options. These findings highlight the considerable role of social media in promoting political activism among women, with a majority acknowledging its high or very high impact.
Table 4.2.3: Use of campaign about social media platform
	valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	valid
	Very often
	47
	47
	47
	47

	
	Quite often
	40
	40
	40
	87

	
	Not often
	9
	9
	9
	96

	
	Not at all
	4
	4
	4
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results reveal that a substantial portion of respondents, 47%, make use of social media platforms for campaign purposes very often. Additionally, 40% of respondents engage in campaign activities quite often, indicating a significant level of involvement. On the other hand, a smaller proportion of respondents, 9%, reported not engaging in campaigns often, while only 4% indicated not utilizing social media platforms for campaigns at all. These findings highlight the frequency and active participation of respondents in utilizing social media for campaign purposes, underscoring its importance as a tool for political activism.
Table 4.2.4: coming across campaign about promoting Student
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Very often
	45
	45
	45
	45

	
	Quite often
	44
	44
	44
	89

	
	Not often
	7
	7
	7
	96

	
	Not at all
	4
	4
	4
	100

	
	Total
	100
	100
	100
	


Source :Field Survey 2025
The questionnaire results indicate that a significant number of respondents, 45%, frequently come across campaigns focused on promoting Student. Additionally, 44% of respondents reported encountering such campaigns quite often, demonstrating a high level of visibility. A smaller proportion, 7%, reported not coming across these campaigns often, while only 4% indicated not encountering them at all. These findings suggest that campaigns promoting Student are prevalent and actively observed by a considerable portion of the respondents, showcasing the efforts to raise awareness and support for women's empowerment in Nigeria.
Table 4.2.5: platforms that can be used to promote political activism among student 
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Twitter
	55
	55
	55
	55

	
	Facebook 
	17
	17
	17
	72

	
	Instagram
	19
	19
	19
	91

	
	Others
	9
	9
	9
	100

	
	Total
	100
	100
	100
	


Source :Field Survey 2025
The questionnaire responses indicate that Twitter is perceived as the most effective platform for promoting political activism among Student, with 55% of respondents favoring it. This finding aligns with the platform's reputation for facilitating real-time conversations, enabling the amplification of voices and the dissemination of information. Facebook received 17% of the responses, suggesting its potential as a platform for reaching a broader audience. Instagram, with 19%, also holds promise for visual storytelling and engagement. The remaining 9% of respondents highlighted other platforms, indicating the need for a diversified approach to maximize outreach and impact in promoting political activism among Student.








Table 4.2.6: public perception of social media in promoting political activism 
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Encourage political activism
	90
	90
	90
	90

	
	Discourage political activism
	6
	6
	6
	96

	
	Not at all
	4
	4
	4
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The results of the questionnaire reveal a positive public perception of social media in promoting political activism among the Nigerian population. A significant majority of respondents, 90%, perceive social media as an encouraging platform for political activism. This finding aligns with the project topic, highlighting the influential role of social media in empowering Student and fostering their participation in activism. Only a small proportion, 6%, declared against social media's impact on political activism, indicating a potential skepticism or concerns about its effectiveness. Additionally, 4% of respondents reported not perceiving social media as contributing to political activism at all. These findings emphasize the importance of leveraging social media's potential while addressing concerns and engaging with a diverse range of perspectives to foster a more inclusive and impactful political activism landscape.
Table 4.2.7: what is political activism
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Yes
	94
	94
	94
	94

	
	No
	6
	6
	6
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results pertaining to awareness of political activism within the context of the project topic reveal encouraging findings. An overwhelming majority of respondents, 94%, expressed familiarity with the concept of political activism. This high level of awareness suggests that Student are cognizant of the role technology and online platforms play in driving social change and advocating for women's rights. However, a small proportion of 6% indicated a lack of knowledge regarding political activism. Addressing this knowledge gap through education and awareness campaigns can further empower Student to effectively participate in and promote political activism.
Table 4.2.8: social influence political activism among student
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Yes
	78
	78
	78
	78

	
	No
	18
	18
	18
	96

	
	None of the above
	4
	4
	4
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results reveal that a significant majority of respondents, 78%, believe that social media influences political activism among women. This finding aligns with the project topic, emphasizing the influential role of social media in promoting women's engagement in political activism. The acknowledgment of social media's impact suggests that it serves as a powerful tool for raising awareness, mobilizing support, and facilitating connections among Student activists. However, a notable proportion of 18% responded negatively, indicating a differing perspective on the influence of social media. Additionally, 4% of respondents did not align with any of the provided options, highlighting the need to consider alternative factors that may contribute to political activism among women. Overall, these findings underscore the significance of social media as a catalyst for promoting political activism among Student, while acknowledging the existence of varying perceptions and influences in this context.










Table 4.2.9 :  rating the level of attractiveness of youths on social media
	Valid
	
	Frequency 
	Percentage (%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Very high
	64
	64
	64
	64

	
	High
	29
	29
	29
	93

	
	Very low 
	2
	2
	2
	95

	
	Low
	3
	3
	3
	98

	
	Average Disagree
	2
	2
	2
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results indicate that the level of interactiveness of Nigerian youths on social media is perceived to be relatively high. A majority of respondents, 64%, rated the level as very high, emphasizing the active engagement and participation of young people on social media platforms. An additional 29% rated it as high, further highlighting the significant involvement of youths in digital spaces. Conversely, a small percentage of 2% considered the level to be very low, while 3% rated it as low, suggesting a lower degree of interactiveness among a subset of youths. An average rating was given by 2% of respondents. These findings underscore the pivotal role of social media in facilitating youth participation in political activism and support the notion that Nigerian youths are actively utilizing online platforms for sociopolitical expression and engagement.
Table 4.3.1: social media enlighten the populace on political activism among student
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	44
	44
	44
	44

	
	Agree
	46
	46
	46
	90

	
	Neutral
	6
	6
	6
	96

	
	Disagree
	3
	3
	3
	99

	
	Strongly Disagree
	1
	1
	1
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results demonstrate that social media plays a significant role in enlightening the Nigerian populace about political activism among women. A substantial percentage of respondents, 44%, strongly agree with this notion, emphasizing the influential power of social media in raising awareness and disseminating information. Furthermore, 46% agree with the statement, supporting the idea that social media platforms contribute to enlightening the public about political activism. A small proportion of respondents, 6%, remained neutral on the topic, while only 3% and 1% strongly disagreed and disagreed, respectively. These findings underscore the potential of social media in educating and informing the Nigerian population about the importance and impact of political activism among women, aligning with the goals of the project topic.
Table 4.3.2: influence of social media on the level of political activism among student
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	37
	37
	37
	37

	
	Agree
	51
	51
	51
	88

	
	Neutral
	6
	6
	6
	94

	
	Strongly Disagree
	3
	3
	3
	97

	
	Disagree
	3
	3
	3
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results highlight that a majority of respondents, 51%, agree that social media has a great influence on the level of political activism among Student. Additionally, 37% strongly agree, further emphasizing the significant impact of social media platforms in driving political activism. A small proportion of respondents, 6%, remained neutral on the topic, while only 3% strongly disagreed and 3% disagreed. These findings underscore the pivotal role of social media in promoting and empowering Student in their political activism efforts, aligning closely with the objectives of the project topic. The high agreement and strong agreement percentages highlight the transformative potential of social media platforms in fostering activism and amplifying women's voices for societal change.
Table 4.3.3: political activism draw your interest on social media
	valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	valid
	Strongly agree
	35
	35
	35
	35

	
	Agree
	52
	52
	52
	87

	
	Neutral
	9
	9
	9
	96

	
	Strongly Disagree
	3
	3
	3
	99

	
	Disagree
	1
	1
	1
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results indicate a strong level of interest in political activism on social media platforms within the context of the project topic. A significant majority of respondents, 52%, agree that political activism draws their interest, while an additional 35% strongly agree. This demonstrates the keen attention and engagement of individuals towards political activism efforts on social media. A small percentage of 9% remained neutral on the topic, while only 3% and 1% disagreed and strongly disagreed, respectively. These findings underscore the enthusiasm and receptiveness of individuals towards political activism on social media, highlighting the potential for mobilization and advocacy among Nigerian 
women.
Table 4.3.4: social media help disseminating instant information about the occurrence of political activism among student
	valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	valid
	Strongly agree
	40
	40
	40
	40

	
	Agree
	51
	51
	51
	91

	
	Neutral
	5
	5
	5
	96

	
	Disagree
	3
	3
	3
	99

	
	Strongly disagree
	1
	1
	1
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results indicate that the majority of respondents, 51%, agree that social media plays a crucial role in disseminating instant information about occurrences in political activism among Student. Additionally, 40% strongly agree with this statement, emphasizing the significant impact of social media in providing timely updates and raising awareness about political activism events. A small percentage of respondents, 5%, remained neutral, while only 3% and 1% disagreed and strongly disagreed, respectively. These findings underscore the essential role of social media platforms in facilitating the rapid spread of information and fostering real-time engagement in political activism among Student, aligning with the objectives of the project topic. The high agreement percentages highlight the potential of social media as a powerful tool for information dissemination and mobilization.
Table 4.3.5: social media teaches us how to make decisions on political activism issues
	valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	valid
	Strongly agree
	35
	35
	35
	35

	
	Agree
	51
	51
	51
	86

	
	Neutral
	9
	9
	9
	95

	
	Disagree
	3
	3
	3
	98

	
	Strongly disagree
	2
	2
	2
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results reveal that a significant proportion of respondents, 51%, agree that social media helps teach them how to make decisions about political activism issues or problems in life. Furthermore, 35% strongly agree with this statement, emphasizing the educational aspect of social media in guiding decision-making in the context of political activism. A small percentage of 9% remained neutral, while only 3% and 2% disagreed and strongly disagreed, respectively. These findings highlight the potential of social media as an educational platform, empowering individuals to make informed decisions regarding political activism issues, and aligning with the objectives of the project topic. The high agreement percentages suggest that social media plays a pivotal role in shaping perspectives and facilitating informed decision-making in the realm of political activism among Student.
Table 4.3.6:  positive impact of social media in promoting political activism
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	42
	42
	42
	42

	
	Agree
	47
	47
	47
	89

	
	Neutral
	7
	7
	7
	96

	
	Disagree
	2
	2
	2
	98

	
	Strongly disagree
	2
	2
	2
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results indicate a strong consensus among respondents regarding the positive and significant impact of social media in promoting political activism. A substantial majority, 47%, agree with this statement, while an additional 42% strongly agree, emphasizing the influential role of social media platforms in driving political activism efforts. Only a small proportion, 7%, remained neutral, while 2% disagreed and 2% strongly disagreed. These findings highlight the transformative power of social media in empowering Student and fostering their active engagement in political activism, aligning closely with the objectives of the project topic. The high agreement percentages underscore the importance of social media as a catalyst for promoting political activism among Student and advancing their rights and causes.

Table 4.3.7: Social media awareness is driving force behind the growth of political activism
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	28
	28
	28
	28

	
	Agree
	57
	57
	57
	85

	
	Neutral
	9
	9
	9
	94

	
	Disagree
	4
	4
	4
	98

	
	Strongly disagree
	2
	2
	2
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results affirm that social media awareness plays a significant role as a driving force behind the growth of political activism. A majority of respondents, 57%, agree with this statement, while 28% strongly agree, indicating the crucial impact of social media in promoting and advancing political activism among Student. A small proportion of 9% remained neutral, while 4% and 2% disagreed and strongly disagreed, respectively. These findings underscore the influential role of social media platforms in raising awareness, mobilizing support, and amplifying the voices of Student engaged in political activism. The high agreement percentages highlight the importance of leveraging social media as a powerful tool to drive the growth and impact of political activism in Nigeria, aligning closely with the objectives of the project topic.








Table 4.3.8: Social media is a double edged sword in promoting political activism with both positive and negative consequences
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	34
	34
	34
	34

	
	Agree
	52
	52
	52
	86

	
	Neutral
	8
	8
	8
	94

	
	Disagree
	2
	2
	2
	96

	
	Strongly disagree
	4
	4
	4
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results indicate a recognition among respondents that social media is a double-edged sword in promoting political activism. A majority of respondents, 52%, agree with this statement, while 34% strongly agree, highlighting the acknowledgement of both positive and negative consequences associated with social media's role in political activism. A small proportion of 8% remained neutral, while 2% and 4% disagreed and strongly disagreed, respectively. These findings underscore the need to critically examine the impact of social media on political activism among Student, acknowledging its potential benefits and drawbacks. The high agreement percentages reflect the awareness of the complexities and nuances of utilizing social media as a tool for promoting political activism, aligning closely with the objectives of the project topic.
Table 4.3.9: Information about Student activism can help the public to know and support activism women campaign
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	34
	34
	34
	34

	
	Agree
	51
	51
	51
	85

	
	Neutral
	8
	8
	8
	93

	
	Disagree
	5
	5
	5
	98

	
	Strongly disagree
	2
	2
	2
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results highlight the perception among respondents that information about Student activism is crucial in enabling the public to become aware of and support women's activism campaigns. A majority of respondents, 51%, agree with this statement, while 34% strongly agree, emphasizing the importance of information dissemination for raising awareness and garnering support. A small proportion of 8% remained neutral, while 5% and 2% disagreed and strongly disagreed, respectively. These findings underscore the significance of providing accessible and comprehensive information about Student's activism to mobilize public support and foster a culture of support and advocacy. The high agreement percentages affirm the relevance of the project topic, emphasizing the role of information in promoting women's activism campaigns and driving positive change
Table 4.3.10: Social media is useful as a tool for mobilizing and organizing political activism movements 
	valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	valid
	Strongly agree
	33
	33
	33
	33

	
	Agree
	54
	54
	54
	87

	
	Neutral
	8
	8
	8
	95

	
	Disagree
	3
	3
	3
	98

	
	Strongly disagree
	2
	2
	2
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results strongly support the idea that social media is a valuable tool for mobilizing and organizing political activism movements among Student. A majority of respondents, 54%, agree with this statement, while 33% strongly agree, emphasizing the instrumental role of social media platforms in facilitating mobilization and organization. A small percentage of 8% remained neutral, while only 3% and 2% disagreed and strongly disagreed, respectively. These findings highlight the transformative power of social media in enabling Student to come together, coordinate efforts, and advocate for their causes. The high agreement percentages affirm the significance of social media as a driving force in mobilizing and organizing political activism, aligning closely with the objectives of the project topic.
Table 4.3.11: Social media activism is an effective strategies for creating change
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	33
	33
	33
	33

	
	Agree
	56
	56
	56
	89

	
	Neutral
	9
	9
	9
	98

	
	Disagree
	1
	1
	1
	99

	
	Strongly disagree
	1
	1
	1
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results demonstrate a strong belief among respondents that social media activism is an effective strategy for creating change. A majority of respondents, 56%, agree with this statement, while 33% strongly agree, highlighting the significant impact of social media in driving positive transformation. A small proportion of 9% remained neutral, while only 1% each disagreed and strongly disagreed. These findings underscore the power of social media platforms in amplifying voices, mobilizing support, and promoting meaningful change in the context of political activism among Student. The high agreement percentages affirm the relevance of utilizing social media as an effective strategy for driving impactful change and advancing the objectives of the project topic.
Table 4.3.12: Social media users are effectively engage in political activism through sharing and promoting content 
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	30
	30
	30
	30

	
	Agree
	59
	59
	59
	89

	
	Neutral
	9
	9
	9
	98

	
	Disagree
	2
	2
	2
	99

	
	Strongly disagree
	0
	0
	0
	100

	
	total
	100
	100
	100
	


The questionnaire results demonstrate a strong belief among respondents that social media activism is an effective strategy for creating change. A majority of respondents, 59%, agree with this statement, while 30% strongly agree, highlighting the significant impact of social media in driving positive transformation. A small proportion of 9% remained neutral, while only 2% each disagreed and strongly disagreed. These findings underscore the power of Social media users are effectively engage in political activism through sharing and promoting content. The high agreement percentages affirm the relevance of utilizing social media as an effective strategy for driving impactful change and advancing the objectives of the project topic.
Table 4.3.13: Social media users platform is responsible for rise in political activism 
	valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	valid
	Strongly agree
	53
	53
	53
	53

	
	Agree
	35
	35
	35
	88

	
	Neutral
	11
	11
	11
	89

	
	Disagree
	1
	1
	1
	99

	
	Strongly disagree
	1
	1
	1
	100

	
	total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results demonstrate a strong belief among respondents that social media activism is an effective strategy for creating change. A majority of respondents, 53%, strongly agree with this statement, while 35% agree, highlighting the significant impact of social media in driving positive transformation. A small proportion of 11% remained neutral, while only 1% each disagreed and strongly disagreed. These findings underscore the power of Social media users platform is responsible for rise in political activism. The high agreement percentages affirm the relevance of utilizing social media as an effective strategy for driving impactful change and advancing the objectives of the project topic.


Table 4.3.14: Social media platform effectively raise awareness about social issue and encourage activism 
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	Valid
	Strongly agree
	32
	32
	32
	32

	
	Agree
	60
	60
	60
	92

	
	Neutral
	7
	7
	7
	99

	
	Disagree
	0.5
	0.5
	0.5
	99.5

	
	Strongly disagree
	0.5
	0.5
	0.5
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
The questionnaire results demonstrate a strong belief among respondents that social media activism is an effective strategy for creating change. A majority of respondents, 60%, agree with this statement, while 32% strongly agree, highlighting the significant impact of social media in driving positive transformation. A small proportion of 7% remained neutral, while only 0.5% each disagreed and strongly disagreed. These findings underscore the power of Social media users platform is responsible for rise in political activism. Social media platform effectively raise awareness about social issue and encourage activism.  The high agreement percentages affirm the relevance of utilizing social media as an effective strategy for driving impactful change and advancing the objectives of the project topic.
TABLE 4.3.15:- SEX
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	
	Male
	53
	53
	53
	53

	
	Female
	47
	47
	47
	100

	
	Total
	200
	100
	100
	


Source: Field Survey 2025
The table 4.3.15 above classifies the respondent gender from the data gather, it shows that 106 of the respondent representing (53% ) were male, and 94 representing (47%) were female. Therefore, it was concluded that majority of respondents representing (53%) were male 

	TABLE 4.3.16:- AGE
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	
	18-25
	74
	74
	74
	74

	
	26-30
	18
	18
	18
	92

	
	Above 30
	8
	8
	8
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
	The table 4.3.16 above classifies the respondent age from the data gather, it shows that 148 of the respondent representing (74% ) were between 18-25years, and 36 representing (47%) were between 25-30years. and 16 representing (8%) were above 30. 
Therefore it was concluded majority of the respondents representing  (74%) were between 18-25 years   
Table 4.3.17: Qualification 
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	
	WAEC/NECO
	17
	17
	17
	17

	
	NCE/ND
	21
	21
	21
	38

	
	HND/BSC
	57
	57
	57
	95

	
	MBA
	5
	5
	5
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
	The table 4.3.17 above classifies the respondents qualifications. from the data gathered, it shows that (2%) that 34 of the respondents were WAEC/NECO, 42 representing (21%) were NCE/ND, 114 representing (57%) were HND/BSC and 10 representing (5%) were MBA
Therefore it was concluded that majority of the respondent representing (57%) were HND/BSC 






Table 4.3.18: Occupation
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	
	Student 
	76
	76
	76
	76

	
	Civil servant
	8
	8
	8
	84

	
	Business man/woman
	12
	12
	12
	96

	
	Unemployed
	4
	4
	4
	100

	
	Total
	200
	100
	100
	


Source: Field Survey 2025
	The 4.3.18 above classifies the respondents occupation from the data gather show that 152 of the respondents representing (76%) were students, 16 of the respondents representing (8%) were civil servant, 24 of the respondents representing (12%) were businessman/woman and 8 of the respondents representing (4%) were unemployed 
therefore it was concluded that majority of respondents representing 76% were students.
Table 4.3.19: Religion
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	
	Christian
	68
	68
	68
	68

	
	Muslim
	32
	32
	32
	100

	
	Traditional
	0
	0
	0
	100

	
	Total
	200
	100
	100
	


Source: Field Survey 2025
	The table 4.3.19 above classifies the respondents religion, from the data gathered it shows that  136 representing (68%) were Christians, 64 of the respondents representing (32%) were Muslim, and 0 of respondents representing (0%) were traditional 
Therefore it was concluded that the majority representing (68%) were Christians


Table 4.3.20: Marital status 
	Valid
	
	Frequency 
	Percentage
(%)
	Valid percentage
(%)
	Cumulative percentage
(%)

	
	Single
	85
	85
	85
	85

	
	Married
	15
	15
	15
	100

	
	Divorced
	0
	0
	0
	100

	
	Total
	100
	100
	100
	


Source: Field Survey 2025
	the table 4.3.20 classifies the marital status, from the data gathered, it shows that 170 of the respondents representing (85%) were single and  30 of the respondents representing (15%) were married and no % was divorced 
Therefore, it was concluded that majority of the respondents (85%) were single  
4.3	DISCUSSION OF FINDINGS
	The influence of social media in promoting political activism among Student is an important and relevant topic in today's digital age. Social media platforms have become powerful tools for communication, organizing, and mobilizing individuals around various social and political issues. In the context of Nigeria, where women face numerous challenges and inequalities, social media has provided a platform for women to voice their concerns, raise awareness, and advocate for change.
	Several studies have examined the impact of social media on promoting political activism among Student. These studies have found that social media platforms, such as Facebook, Twitter, Instagram, and WhatsApp, play a significant role in empowering women and facilitating their participation in activism. Here are some key findings and observations from the research:
	Increased visibility: Social media allows Student to amplify their voices and share their stories on a public platform. It provides them with an opportunity to reach a larger audience and gain visibility for their causes and concerns.
	Networking and collaboration: Social media enables women activists to connect with like-minded individuals, organizations, and communities, both locally and internationally. This networking and collaboration foster solidarity, knowledge-sharing, and collective action.
	Awareness and education: Through social media, Student can access information and resources related to their rights, gender equality, and social justice. They can learn about successful activism strategies, gain insights from experts, and stay updated on relevant events and campaigns.
	Mobilization and organization: Social media platforms serve as catalysts for mobilizing and organizing political campaigns, protests, and advocacy efforts. Women can quickly disseminate information, coordinate activities, and rally support for their causes, leading to offline actions and policy changes.
	Overcoming traditional barriers: Social media has enabled Student to overcome traditional barriers to participation in activism. It provides an avenue for women who may face restrictions due to cultural norms, limited physical mobility, or other societal constraints. Online activism allows them to engage in advocacy while maintaining a certain level of anonymity and safety.
	Countering stereotypes and challenging norms: Social media allows Student to challenge stereotypes, debunk myths, and reshape narratives surrounding gender roles and expectations. They can use platforms to highlight their achievements, share diverse perspectives, and promote positive representations of women.
	While social media has undoubtedly facilitated political activism among Student, it is important to recognize that not all women have equal access or proficiency in using these platforms. Socioeconomic factors, educational disparities, and technological limitations can hinder women's participation. Moreover, online activism should be seen as complementing offline efforts rather than a substitute, as not all segments of society have equal access to the internet or engage with social media.
	In conclusion, social media has emerged as a powerful tool for promoting political activism among Student. It has provided a platform for women to amplify their voices, raise awareness, mobilize communities, and advocate for social change. However, it is essential to address the digital divide and ensure that all women have equal opportunities to engage in online activism, while recognizing the importance of offline activism in driving sustainable change.
	This paper set out with three broad objectives – to establish the level of social media adoption, the motivating factors and the pattern of usage amongst Nigeria women. Out of a total of 200 questionnaires distributed among women in Kwara  state polytechnic students through Goggle docs to fill the form online, all were returned but only 200 were found usable. Research survey was used to analyse the data using both descriptive and inferential statistics. Simple percentages were used to analyse the items on the scale as well as other variables, while was used to test the significance of age with motivation for social media use by women.
	On the first research question, the study revealed that even though Student are still lagging behind in terms of social media adoption, appreciable efforts is recorded as most women have embraced social media. The study however established that, like most studies such as that of Pew Research [7,20,26] who discovered that younger people tend to embrace the social media more than older people, same was found to be applicable in this current study. The result revealed a clear case of more women from the age bracket of 18 -32 and 34 -47 adopting social media more  Therefore, a part of this age category and above could be the reason for the highest percentage representation.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY
	This project has examined the Impact of Social Media in Promoting Political Participation Among Student of Kwara State Polytechnic Ilorin.
	The chapter one of this project states the background of the project, statement of research problem, objective research of the study, significance, scope and definition of the key terms.
	This chapter also set to know if the social media have impact on the influence of social media in promoting political activism among Student. 
	The chapter two, gave a full concept of social media, reasons for using internet, political activism among women. In it the theoretical review used in this project is Agenda setting theory and uses and gratification theory because it relates to the topic and they are theories use by mass communication.
	The chapter three of this project emphasized on research methodology, population size, sampling techniques, instrument, validity and reliability instrument, method of data analysis. Among these questionnaires were used as the instrument and kwara state polytechnic was the case study.
	Chapter four made know the analysis of instruments, Analysis of the research question and chapter five includes; the summary, conclusion and recommendation of the study.
	The summary however, of this project is a brief account of the chapters in this project that were gotten from people’s opinion through questionnaire white the recommendation collates the necessary things to do in order to reduce or eradicate the problems of this study.
5.2	CONCLUSION 
	The promotion of political activism among Student through social media can never be over-emphasized, thus, this study after thorough research critically came to the conclusion that social media plays a strong and vital aspect in promotion of political activism among Student.
	Survey research design was used to carry out this. This concludes that social media networking sites have created a phenomenon over the past decade and their influences are rapidly observed in our present society in the political activism lifestyle of our women.
5.3	RECOMMENDATIONS 
The Beijing Platform offers the development community some practical solutions to strengthen women’s online political advocacy. Critical areas G and H both explicitly recognized the importance of stronger female representation in decision-making processes and public life as a means to tackle entrenched inequality, discrimination and negative gender stereotypes. Two proposed targets under Goal 5 echo Beijing (Targets 5.5 and 5b), providing scope to build on Beijing and take advantage of the rise of new technologies to strengthen women’s political voice and impact.
During the Wikigender online discussion, participants shared examples of effective strategies to make women’s voices heard in the SDGs in order to achieve equality. Below are three recommendations drawn from the Beijing Platform and from the discussion:
1. “Train women to make greater use of information technology for communication and the media” (para 242b): Ensuring equal access to and use of new technologies is critical for maximising social media’s advocacy role. Training gender advocates on strategic means for organising an online campaign (e.g. use of hashtags, monitoring impact, identifying target audiences and developing strong messaging) could optimise women’s social media use.
2. “Increase women's capacity to participate in decision making and leadership” (obj. G.2.): Increasing female leadership in media organisations as well as in decision-making processes can help the success of online advocacy campaigns focusing on women’s rights. Strategic partners can ensure that the policy loop is complete and that advocacy can influence both decision-making processes and public awareness on key women’s rights issues.
3. Involve a cross-sector of actors, including grassroots women’s networks, traditional media and men: Social media campaigns need to build on and collaborate with local women’s movements in order to strengthen advocacy efforts. In particular, linking social media with traditional media can scale up campaigns. Moreover, involving men and other non- traditional partners can reinforce messaging and help campaigns attract greater attention both locally and globally.
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QUESTIONNAIRE
Department of Mass Communication
Institute of Information Communication Technology
Kwara State Polytechnic, Ilorin
Dear respondent,
[bookmark: _Hlk206542453]I am a student of kwara state polytechnic department of mass communication conducting a research on the topic “Impact of Social Media in Promoting Political Participation Among Student of Kwara State Polytechnic Ilorin”.
I hereby request your assistance in answering the following questions as true as possible. We assure you that all information provided by you will be treated with almost confidentially and shall be used for academic purpose only.
Thanks. 
INSTRUCTION: PLEASE TICK (      ) the answer you consider appropriate, the questionnaire divided into two part 
SECTION A
1.	Sex: (a) Male (b) Female
2.	Age: (a) 18-25 (b) 26-30 (c) Above 30
3.	Qualification: (a) WAEC/NECO (b) NCE / ND (c) HND / BSC (d) MBA 
4.	Occupation: (a) student (b) Civil servant (c) Business man /woman (d) Unemployed 
5.	Religion: (a) Christian (b) Muslim (c) Traditional
6.	Marital status: (a) single (b) married (c) Divorced

SECTION B
1.	what is the public perception of social media use on info about political activism (a) informative ( ) (b) educative ( ) (c) not interesting ( )  (d) none of the above ( )
2.	what is the level of social media in promoting political activism among students (a) high ( )  (b) very low( ) (c) low ( ) (d) none of the above ( )
3.	how often do you make use of social media platform (a) very often ( ) (b) quite often ( ) (c) not often ( ) (d) not at all ( )
4.	how often do you come across campaign about promoting political activism (a) very often ( ) (b) quite often ( ) (c) not often ( ) (d) not at all ( )
5.	Base on your experience on social media which platform do you think can be use to promote political activism among students (a) Twitter ( ) (b) Facebook ( ) (c) Instagram ( ) (d) others ( )
6.     	what is the public perception of social media in promoting political activism (a) encourage political activism ( ) (b) declare against political activism ( ) (c) not at all ( )
7.	Do you know what political activism among                                 students is? (a) Yes ( ) (b) No ( )
8.	Do social media influence political activism among            students? (a) Yes ( )   (b) No ( )
9.	How will you rate the level of interactiveness of youths on social media (a) Very High ( ) (b) High ( ) (c) Average ( ) (d) Low ( ) (e) Very Low ( )
SECTION C
Keywords: SA-Strongly Agree, A-Agree, N-Neutral, D-Disagree, and SD-Strongly Disagree
	
	STATEMENT
	SA
	A
	N
	D
	SD

	RQ1
	What is the level of  public perception of social media on political activism among students
	
	
	
	
	

	1
	Social media enlighten the populace on the political activism among              students
	
	
	
	
	

	2
	Social media has a great influence on the level of political activism among              students.
	
	
	
	
	

	3
	Political activism draws your interests on social media
	
	
	
	
	

	4
	Social media helps to disseminating instant information about occurrence on political activism among              students
	
	
	
	
	

	5
	Social media teach us how to make decision about political activism issues or problem in life 
	
	
	
	
	



	
	STATEMENT
	SA
	A
	N
	D
	SD

	RQ2
	What is the public perception of social media use of information on political  activism of women
	
	
	
	
	

	1
	Social media have a positive significant impact on promoting political activism
	
	
	
	
	

	2
	Social media awareness is a driving force behind the growth of political activism
	
	
	
	
	

	3
	Social media is a double edged sword in promoting  political activism with both positive and negative consequences
	
	
	
	
	

	4
	Information about students activism can help the public to know and support political activism campaign 
	
	
	
	
	

	5
	Social media is useful as a tool for mobilizing and organizing political activism movements
	
	
	
	
	


Keywords: SA-Strongly Agree, A-Agree, N-Neutral, D-Disagree, and SD-Strongly Disagree
	
	STATEMENT
	SA
	A
	N
	D
	SD

	RQ3
	how effective is social media in promoting political activism among students
	
	
	
	
	

	1
	social media activism is an effective strategies for creating social change
	
	
	
	
	

	2
	social media users are effectively engage in political activism through sharing and promoting content
	
	
	
	
	

	3
	social media platforms is responsible for the rise in political activism
	
	
	
	
	

	4
	social media platforms effectively raise awareness about social issues and encourage activism
	
	
	
	
	

	5
	social media help amplify marginalized voices of students and promote social justice movement 
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