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ABSTRACT
The increasing use of social media platforms such as Facebook, WhatsApp, Twitter, Instagram, and TikTok among higher institution students has raised widespread concerns about its effect on academic performance. While these platforms create opportunities for communication, collaboration, and access to educational resources, they are also linked to distraction, procrastination, and reduced study time. This study investigates the impact of social media on the academic performance of students at Kwara State University, Malete. The research employed a descriptive survey design. A stratified random sampling technique was used to select 100 respondents from various faculties and academic levels. Data were collected using questionnaires and semi-structured interviews and analyzed with descriptive and inferential statistics, including Chi-square tests, alongside thematic analysis of qualitative responses. Findings revealed that social media serves as a double-edged tool in students’ academic lives. On the positive side, it enhances academic collaboration, resource sharing, and effective communication with peers and lecturers. On the negative side, excessive and unregulated use of social media was found to contribute to distraction, poor time management, sleep deprivation, and reduced concentration, which adversely affect academic performance. The study further established that the frequency and purpose of social media usage significantly influence students’ academic outcomes. It was concluded that while social media cannot be dismissed as merely a source of distraction, its educational potential can only be realized when students use it responsibly. The study recommends that students cultivate self-discipline and time management skills, and that institutions integrate social media into academic programs while sensitizing learners on its responsible use. 
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CHAPTER ONE
1.1 	Background of the Study 
Recently, there has been considerable discussion regarding the frequent use of social media tools (e.g. Face book, Myspace, Twitter, Xanga, Friendsker) by high school and college students, and the possible effect of those tools on student’s academic performance (Comnolly, 2011: Hargitai and Hsieh, 2010). At the core of the project work is whether the growing use of social media by higher institution student actually improves or worsen a student’s academic performance. With the expected continued growth in the usage of these tools by students as early as secondary school level (Anderson and Rainie 2012), this issue has wide spread implication particularly for areas of education. Academic performance is not a concept that is new many social scientist and researchers alike have defined academic performance in various ways. Bruce Tuckman (1975) asserts that performance is used to label the observation manifestation of knowledge, skill concept and understanding and idea. So performance is the application of a learning product that at the end of the process mastery. It is the product acquisition of particular grades on examination; it shows or indicates the students’ ability, mastery of content, skill in applying learned knowledge to a particular situation. A student is generally judged on examination performance (Banquil et al., 2000). A student’s academic performance basically show how he or she has benefited form being explored to an academic programme, often this shows after an evaluation, done in terms of an examination either at the end of semester, session or even after the completion of the programme. Most institution use C.P.G.A, as a measure of academic performance and it vary from institution to institution. The used of social media by students, especially face book, the most common social media to communicate and explore different interesting information. Through this everyone can say that getting addicted with social media will greatly affect the student’s academic performance. The young people especially the student nowadays are prone with the use of different technologies. Sometimes they are getting tired in doing their homework and in studying their lessons and because of this, they rather surf on internet and open them to have some fun. Nonis and Hudson (2006) stated that student already “spend too little time studying” due to their busy lives. Here in the selected institution in to elicit responses about impact of social media on their performance. The data obtain was analyzed using table some findings was formulated to direct the study were accepted. Thus, there is significant impact of social media on students academic performance in higher institution. It is recommended that social use to focus with their studies for their chosen course is not that easy. If a students get addicted to face book and spend too much time for it definitely he will find it hard to deal with his academic performance. In fact there were many internet shops found outside the selected institution environment which are found to be loaded by student from different department. The social media addiction by the student is a great challenge that need to face in order for them to handle and maintain their good performance in school. The social media addiction among student is a very popular issue that still needs to be observed and solve by the student on their own. They must learn to considered their behaviour in performing any actions. Indeed, there is nothing wrong in using social media what’s matter most was the discipline within their own selves. Many students rely on the accessibility of information on social media specifically and that means a reduced on learning and retaining information. Students who attempt to multi-task, checking social media sites while studying may have their academic performances affected either positively or negatively. According to their grades we can determine the academic performance of students. It says that if the students earns high grades it means that he/she studies a lot, while low grades indicates less studying. Academic performance  focuses and concentrate on your having the right mind – set for raising your academic performance so you can learn more effectively. It is how students deal with their studies and how they cope with or accomplish different tasks give to them by their lecturers. At the core of this project work is whether the growing use of social media in the selected higher institution in Kwara State University Malete if it actually improves or worsens a student’s academic performance. With the expected continued growth in the usage of those tools (e.g. face-book, Tiktok, wht’s up) by students as raises a concern on the effectiveness of their educational career or performance. Just as the term social media has obtained a fairly board meaning, the term generally refers to internet – based communication that allow individuals and groups to interact. Social media specifically refer to those internet based services that: promote online social interaction between two or more person within a bounded system for the purpose of friendship, meeting other persons and/or exchanging information; contains a functionality that let users create public or semi – public personal profile pages that contain information of their own choosing; serves as a mechanism to communicate with other users; and contains mechanisms that allow users to search for other users according to some specific criteria (Zwarti Lindsay, Henderson 2011). Social media such as face book, my space, linked and twitter are good example of sites that meet the previously stated criteria. Social media use overall grown significantly since 2005 with some estimate of nearly 78% of student using social media. In terms of daily usage more recent estimate shows face-book as having over 750million. Use worldwide, YouTube having over 3billion views each day; Twitter having over 177million tweets per day, why good percentage of this population are student (Chen and Bryer, 2012). As related to this research exploratory study, the previous statistics indicate that social media tend to have the highest usage rate among traditionally – aged higher institution student (that is those under 30years). The academic performance of these students, social media and academic performance, the issue of where social media helps or hurts or a student academic performance is often couched in larger issues identified with the overall use of social media (e.g. it psychological effect, privacy & safety concerns, individual self-discipline and self regulation concerns, human adaptability concerns) Roseri and Conolly 2011. 
1.2 	Statement of the Problem
Social media website, such as facebook, twitter and linkedIn) are currently used by many people to connect with their friends and relative around the globe (Dale and Lewis 2013). The use of the various social media platforms has grown so fast that it has even attracted the attention of higher institution students; they are so engrossed in the site that they have almost completely forgotten about their academic work higher institution student are considered victims of social media site more than group of people as they negatively impact of their academic performance (Windham, 2007). Higher institution students easily get tempted to use the various social media platforms when trying to obtain learning material online. In most cases, the students end up spending almost all their times on the social media and forget about the course materials they originally intended to look for (Guffery & Almonte, 2010). Social media serve as a significant distraction for academic performance of student. Facebook, the most popular social media site, was specifically design for undergraduates and is the most popular social media site, was specifically designed for undergraduates and is the most frequently used. Therefore, time spent on social media may affect academic performance. For example time spent on facebook may directly affect and/or moderate the relationship between traditional predictors of academic performance (i.e. ACT scores, high school GPA, study time, etc and college GPA vital to the lives of many college student. Addition of social media increase short attention spans and subverted higher – order reasoning skills such as, concentration, persistence and analytical reasoning among students frequently use social media; a tendency to overestimate one’s ability to multi-task and manage projects; and technology being seen as a substitute for the analytical reasoning process. The risk plays a vital role in student’s academic performance to various degrees and at various times. 
1.3 	Objectives of the Study
The primary objective of this study is to examine the impact of social media usage on the academic performance of students at Kwara State University, Malete.
1. Assess the extent to which students of Kwara State University engage with social media platforms.
2. Identify the positive and negative influences of social media on students' academic performance.
3. Investigate the relationship between the frequency of social media use and academic achievements among students.
1.4	Research questions
1. What are the most commonly used social media platforms among students at Kwara State University, Malete?
2. How does the frequency of social media usage influence the academic performance of students?
3. What are the positive impacts of social media on the academic activities of students
 1.5 	Significant of the Study 
The study is quiet significant in considering the problem area which the study is predicted upon which is the impact of social media on academic performance of the student. The goal is to identify key themes, trends and/or perception that can be used as a foundation for more in-depth empirical research. The study presents the first step in examining this issue for the purpose of developing research grounded policy. While offering recommendation that can improve proper usage of the social media. 
1.6 	Scope and Limitation of the Study 
The research was carried out that the school are to respond to the questionnaire and the student should  takes care on impact of social media on academic performance of students in Institute while such impact of social media might be in existence through irregular studying online and social interaction to keep activities in schools lives. This study are mainly concentrated on the impact of social media on the academic performance of students of Kwara State University Malete. It needs to be clearly and specifically stated that the study will conducting only in the school Kwara State University Malete.
1.7	Definitions of the Term
1. Social media: refers to online platforms and tools that enable users to create, share, and exchange information, ideas, and content in virtual communities and networks. Examples include Facebook, Twitter, Instagram, WhatsApp, and TikTok.
2. Academic performance: refers to the measurable outcomes of a student’s learning activities, typically assessed through grades, test scores, class participation, and other indicators of academic success.
3. Impact: refers to the effect or influence that social media has on students’ academic performance, whether positive or negative.
4. Students: refer to individuals enrolled at Kwara State University, Malete, who are actively pursuing undergraduate or postgraduate studies.











 
CHAPTER TWO
2.0	Literature Review
The growing prevalence of social media among students in tertiary institutions has prompted significant academic interest regarding its impact on academic performance. Social media, defined as a group of internet-based platforms that allow users to create, share, and exchange information and ideas in virtual communities (Kaplan & Haenlein, 2010), is now an integral part of students' lives. The literature reveals diverse perspectives, with scholars presenting both positive and negative implications of social media use on students’ academic outcomes.
2.1	Conceptual Review
The relationship between social media usage and students' academic performance has garnered significant attention from researchers, educators, and policymakers in recent years. As digital platforms like Facebook, Instagram, Twitter, YouTube, and WhatsApp become ubiquitous in the daily lives of students, their impact on academic outcomes is increasingly becoming a topic of scholarly inquiry. Social media platforms have evolved beyond their traditional role as tools for socialization and entertainment; they now serve as integral resources for communication, information sharing, networking, and even collaborative learning. Given this transformation, understanding how social media use influences academic performance has become critical in assessing its role in modern education systems, students at institutions like Kwara State University, Malete, represent a demographic that is highly engaged with social media both in and outside of the classroom. This engagement, while providing new avenues for learning, has raised questions about the potential benefits and drawbacks of social media on students’ academic outcomes. On one hand, social media can serve as a catalyst for collaborative learning and academic networking, allowing students to access educational resources, connect with peers and experts, and participate in global discussions on relevant topics. On the other hand, excessive or unregulated use of these platforms can lead to distractions, procrastination, and reduced academic focus, thereby negatively affecting academic performance.
Conceptual review aims to explore the multifaceted ways in which social media usage influences academic performance, with a particular focus on Kwara State University, Malete. By synthesizing existing literature, theoretical frameworks, and empirical studies, the review delves into both the positive and negative aspects of social media use in the context of higher education. Key theories such as the Social Cognitive Theory, Uses and Gratifications Theory, and the Displacement Hypothesis are examined to understand the mechanisms through which social media impacts students’ learning behaviors, time management, and academic engagement. Moreover, the review considers how variables such as age, gender, and socio-economic background may influence the extent to which social media affects academic performance.
Furthermore, the review will analyze the ways in which social media platforms are used for academic purposes, such as accessing online courses, engaging in academic discussions, and sharing learning materials. It will also investigate the role of social media in fostering student engagement and motivation, as well as its potential in bridging the gap between traditional and non-traditional educational experiences. At the same time, the review addresses the challenges posed by the overuse of social media, including issues related to cyberbullying, misinformation, and the impact on mental health, which may indirectly affect academic success. this conceptual review aims to provide a nuanced understanding of how social media usage intersects with academic achievement at Kwara State University, Malete. By highlighting the potential benefits and risks, it seeks to inform educators, policymakers, and students themselves about how best to leverage social media as a tool for academic enhancement while mitigating its potential drawbacks. The findings of this review could serve as a foundation for developing strategies to optimize social media use in higher education institutions, ensuring that it contributes positively to the academic growth and development of students.

2.1.1	Concept of Social Media
Social media refers to internet-based platforms that allow users to create, share, and exchange information, ideas, and content in virtual communities. According to Kaplan and Haenlein (2010), social media encompasses a wide range of online activities, including social networking sites, blogs, video-sharing platforms, and virtual worlds. In the context of students, social media serves as a tool for communication, information sharing, entertainment, and academic collaboration. Popular platforms among university students include Facebook, Twitter, WhatsApp, Instagram, and LinkedIn. These platforms offer students a variety of ways to interact with peers, professors, and other members of their academic community.
2.1.2	Social Media and Academic Performance
The influence of social media on academic performance is a topic of debate. Social media can have both positive and negative effects on students’ academic performance, and this relationship is shaped by several factors, such as the type of social media use, the time spent on these platforms, and the students' ability to manage their time effectively.
2.1.3	Positive Impacts of Social Media on Academic Performance
1. Academic Collaboration and Knowledge Sharing
Social media provides a platform for students to collaborate and share academic resources. According to  Yeboah and Ewur (2014), social media platforms like WhatsApp and Facebook groups facilitate discussions on academic topics, where students can share notes, resources, and study materials. These platforms also allow students to engage in collaborative learning, which can enhance understanding and retention of course material.


2. Improved Communication with Professors and Peers
Social media enables students to communicate more effectively with their professors and peers. A study by Junco (2012) highlighted that students who used social media platforms for academic purposes had better access to information from their instructors, such as updates on assignments and exam schedules. Moreover, social media fosters interaction between students, leading to the creation of virtual study groups, which provide additional support outside of class hours.
3. Access to Educational Resources
Social media platforms serve as a valuable tool for accessing academic resources. For instance, platforms like YouTube and LinkedIn offer educational videos, webinars, and online courses that can supplement formal education. According to Linder (2016), students can find educational content related to their course materials on platforms like YouTube, which can further enrich their learning experience.
2.1.4	Negative Impacts of Social Media on Academic Performance
1. Distraction and Time Wastage
One of the most commonly cited negative effects of social media on students’ academic performance is the distraction it causes. According to Rosen, Carrier, and Cheever (2013), social media often leads to procrastination, where students prioritize entertainment over their academic responsibilities. The time spent on social media platforms can interfere with study time and lead to poor time management. Studies have shown that excessive use of social media can result in decreased academic performance (Karpinski & Kirschner, 2010).
2. Reduced Concentration and Focus
Social media usage during study sessions can negatively impact students’ ability to concentrate. A study by O’Connor and Murphy (2012) revealed that students who frequently checked their social media accounts during study sessions had a lower ability to focus and were less efficient in completing academic tasks. The constant influx of notifications and messages can disrupt cognitive processes, leading to a reduction in academic performance.
3. Sleep Deprivation
Excessive use of social media, especially late at night, has been linked to sleep deprivation, which can affect students’ academic performance. A study by Lepp, Barkley, and Karpinski (2014) found that students who used social media late at night were more likely to experience poor sleep quality and fatigue, which in turn negatively impacted their academic performance.
2.2	Theoretical Review	
The examination of social media’s impact on students’ academic performance requires a thorough understanding of the underlying behavioral and psychological mechanisms that drive media usage and learning outcomes. Social media is not merely a communication tool but a complex environment where students form identities, build relationships, seek knowledge, and negotiate academic and social priorities. To grasp the multifaceted influence of these platforms on academic performance, it is essential to analyze them through established theoretical lenses that explain how and why individuals interact with media, how they learn from their environment, and how certain behaviors can displace others. This review draws upon three key theoretical perspectives that have proven particularly relevant in this context: the Uses and Gratifications Theory, which explores the motivations behind media consumption and the individual goals users aim to achieve; the Social Cognitive Theory, which emphasizes learning through observation, imitation, and self-regulation in social settings;. Together, these theories provide a robust foundation for analyzing the role of social media in shaping students’ academic behaviors and outcomes, particularly within the academic environment of Kwara State University, Malete.
1. 	Uses and Gratifications Theory (UGT)
The Uses and Gratifications Theory (UGT), developed by Blumler and Katz (1974), provides a foundational framework for understanding why individuals engage with specific media platforms and how these platforms fulfill their psychological and social needs. According to this theory, users are active participants in the media consumption process and use media to satisfy specific desires such as entertainment, information, personal identity, and social interaction.
In the context of students at Kwara State University, UGT helps explain the diverse purposes for which they engage with social media. Some students use platforms like WhatsApp and Telegram to discuss assignments, share lecture materials, and collaborate on group projects activities that support academic goals. However, others may primarily use platforms like TikTok or Instagram for entertainment and social validation, which can lead to distraction and reduced academic focus (Al-Menayes, 2015).
UGT suggests that the impact of social media on academic performance is not uniform but varies depending on the user's intent and level of media literacy. Thus, while social media can be a powerful tool for academic support, it can also be a source of academic decline when gratification is sought primarily through entertainment and social validation.
2. 	Social Cognitive Theory (SCT)
The Social Cognitive Theory (SCT), developed by Bandura (1986), emphasizes the role of observational learning, imitation, and modeling in human behavior. According to SCT, individuals do not only learn through direct experience but also by observing the behavior of others and the outcomes of those behaviors. The theory also highlights the importance of self-efficacy, environment, and cognitive processes in shaping behavior.
Applied to social media and academics, SCT posits that students may emulate the study habits or online behaviors of their peers, influencers, or educators whom they follow on social media. For instance, when students observe others using social media for academic collaboration, posting educational content, or achieving academic success through digital tools, they may be motivated to adopt similar behaviors (Akçayır & Akçayır, 2017). Conversely, if the dominant observed behavior on social media is non-academic—such as time-wasting, frivolous content, or cyberbullying it can negatively influence students' academic priorities and engagement.
SCT also supports the idea that a student’s perceived control over their use of social media (self-efficacy) can determine whether it becomes a productive academic tool or a source of distraction.
2.2.1	Social Media Usage at Kwara State University, Malete
At Kwara State University (KWASU), Malete, social media has become an integral part of students' academic and social lives. A study by Adebayo and Adewumi (2020) showed that KWASU students actively engage with platforms like WhatsApp and Facebook for academic discussions, sharing resources, and accessing class materials. However, similar to other universities, the extent of social media’s impact on academic performance at KWASU is complex. While some students benefit from using social media as a tool for academic collaboration, others report being distracted by non-academic content, leading to a negative impact on their academic performance.
2.3	Empirical Review
Empirical studies across different educational contexts have increasingly investigated how social media usage influences students’ academic performance. These studies have used various methodologies from surveys and interviews to experimental designs to assess both the positive and negative impacts of social media among students in tertiary institutions. This section reviews key empirical findings, with a particular focus on Nigerian universities and comparable global contexts, to establish a foundation for the current study at Kwara State University, Malete.
 Global Empirical Evidence: A study conducted by Junco (2012) among college students in the United States found a significant negative correlation between time spent on social networking sites and academic performance. Specifically, students who reported frequent use of Facebook and Twitter had lower Grade Point Averages (GPAs) than those who used these platforms less often. This was attributed to time displacement and divided attention, suggesting that multitasking between academic tasks and social media interactions can reduce cognitive efficiency. In contrast, Tess (2013) highlighted the educational potential of social media, particularly in facilitating informal learning and student engagement. His study emphasized that platforms such as Facebook and blogs can enhance collaborative learning if integrated thoughtfully into academic environments. However, the effectiveness of such integration largely depends on how and why students use these tools.
Empirical Studies in Nigeria: In the Nigerian context, numerous studies have examined social media’s dual role in education. Ogedebe et al. (2012), in a study involving university students in northeastern Nigeria, concluded that while social media could be used to supplement academic learning, the majority of students reported using it for non-academic purposes, leading to decreased study time and lower academic performance. The study also found that students who lacked time management skills were more vulnerable to the negative effects of excessive social media usage. Similarly, Olowu and Seri (2012) conducted a survey among Nigerian undergraduates and reported that over 60% of students spent more than three hours daily on social media, primarily for social interaction and entertainment. The authors concluded that such prolonged engagement reduced students’ focus on academic responsibilities, ultimately affecting their academic achievements. Popoola et al. (2020) provided further insight by investigating social media usage among undergraduates in southwestern Nigerian universities. Their study revealed a nuanced relationship students who used social media primarily for academic purposes, such as accessing online lectures and educational videos, tended to perform better academically than those who used it solely for leisure. However, they also emphasized the need for institutional policies to guide responsible usage, especially given the addictive nature of some platforms.
Empirical Evidence from Kwara State and Nearby Institutions: Though empirical research specifically targeting Kwara State University, Malete is limited, relevant studies from the region offer useful parallels. A study by Olasina (2019), which included students from several universities in the North Central region of Nigeria, including Kwara State, found that WhatsApp was the most widely used platform for academic collaboration. Students used it to communicate with lecturers, share PDFs, coordinate group assignments, and get updates on course schedules. However, the same study also pointed out that poor self-control and lack of digital literacy led some students to misuse the platforms, resulting in academic distractions. Furthermore, Adamu and Bello (2020) conducted a comparative study between private and public universities in Kwara State and reported that although students across both institutions were highly active on social media, only a minority used the platforms consistently for academic activities. The authors argued that digital tools could have transformative effects on learning if embedded more formally into curriculum delivery and supported with digital literacy training.
Gaps in the Empirical Literature: Although the empirical literature provides a broad understanding of the relationship between social media use and academic performance, several gaps remain. First, many studies are generalized across Nigerian universities without accounting for institutional or regional differences. Second, few empirical works have explored the unique context of Kwara State University, Malete a university with its own technological environment, student culture, and academic systems. Third, most studies have focused on frequency of use rather than the quality and purpose of social media engagement, which could be more predictive of academic outcomes. Therefore, this study aims to address these gaps by providing an institution-specific analysis of how social media affects the academic performance of students at Kwara State University, Malete. It draws upon the insights of existing empirical research while offering new data from a localized context.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
Research methodology refers to the systematic approach used to collect, select, handle, and analyze data on a specific subject. This chapter outlines the procedures employed in conducting the study on "The Impact of Social Media on Students' Academic Performance: A Case Study of Kwara State University, Malete." It details the research design, area of study, sample size, sampling techniques, research instruments, ethical considerations, data analysis methods, and limitations of the study. This structured approach ensures the reliability and validity of the study findings.
3.1	Research Methodology
Research methodology pertains to the precise methods or tools used to discover, collect, handle, and analyze data in relation to a specific research topic. In this study, the methodology outlines how the impact of social media on academic performance was assessed among students of Kwara State University, Malete. It includes the procedures for data collection, the rationale for the chosen methods, and how the data will be analyzed. It also discusses ethical considerations, promoting transparency and the protection of participant rights. It also covers the research design, target population, sampling methods, and data collection instruments, ensuring a comprehensive strategy to answer research questions related to how social media affects students’ study habits, academic focus, and performance.
3.2	Research Design
Research design is the blueprint for how a study is conducted. It includes methods of data collection, measurement, and analysis, aligned with the research objectives. According to Kothari (2004), a research design outlines the strategies employed to measure variables and achieve the study’s objectives.
This study adopts a descriptive research design, which is appropriate as it seeks to describe the ways in which students engage with social media and how such engagement affects their academic performance. Descriptive research provides insights into behavioral trends, habits, and perceptions, and allows the researcher to gather both qualitative and quantitative data to explain social media’s influence on educational outcomes.  Platforms such as WhatsApp, Instagram, Twitter, and TikTok will be studied for their potential positive and negative effects on academic productivity and attention span.
3.3	Population of the Study
The population of the study refers to the entire group from which data will be collected. Here, the study focuses on Students of Kwara State University, Malete. According to university records (2024 estimate), the institution hosts approximately 15,000 undergraduate students.
The target population comprises students across all faculties and academic levels who are active users of social media platforms. This population includes male and female students aged 16 and above, as they are most likely to use digital platforms for both academic and non-academic purposes. The study focuses on the frequency, purpose, and perceived impact of social media usage among these students.
3.4 	Sample Size and Sampling Techniques
According to Lavrakas (2008), the sample size refers to the number of units from which data is collected, while Osuala (2001) defines sampling as the process of selecting a subset of units from a larger population for study.
A stratified random sampling technique will be used to select a representative sample of 100 respondents. This method ensures that different student categories (based on level, faculty, and social media usage intensity) are proportionally represented.

The strata will be created based on:
· Faculty of study
· Academic level (100–500 level)
· Frequency of social media use (daily, weekly, rarely)
This approach reduces sampling bias and enhances the generalizability of findings to the broader student population at Kwara State University Malete.
3.5	Research Instruments
The primary research instruments for this study are questionnaires and interviews.
1. Questionnaire: A structured questionnaire will be used to collect quantitative data on how students use social media, time spent, perceived academic distractions, and academic outcomes. It will contain both closed-ended and open-ended questions. Mugenda & Mugenda (2003) support questionnaires as effective for collecting standardized responses across large samples.
2. Interviews: A few semi-structured interviews will be conducted with selected students and faculty members to gain deeper insights into patterns of social media usage and its academic implications. This qualitative method allows for in-depth understanding of personal experiences and viewpoints.
These tools complement each other in providing a balanced, detailed picture of social media’s influence.
3.6 	Ethical Considerations
Ethical standards are essential for protecting the rights and dignity of research participants. This study will uphold the following ethical practices:
1. Informed Consent: Participants will receive clear information about the study’s objectives, their rights, and how their data will be used. Written or verbal consent will be obtained.
2. Confidentiality: Responses will be anonymized. Identifiable information will not be disclosed or published.
3. Voluntary Participation: Participants will be assured that their involvement is entirely voluntary and that they may withdraw at any time without consequences.
4. Data Protection: All collected data will be securely stored and used solely for academic purposes.
3.7 	Data Analysis Techniques
Data from the questionnaires and interviews will be analyzed using both quantitative and qualitative methods:
1. Quantitative Data: Analyzed using SPSS (Statistical Package for the Social Sciences). Descriptive statistics (frequencies, percentages, and means) will describe trends in social media usage and academic performance. Correlational analysis may also be applied to explore relationships between usage time and academic outcomes.
2. Qualitative Data: Responses from open-ended questions and interviews will be analyzed using thematic analysis, which involves identifying recurring themes, ideas, and categories related to social media influence.
This mixed-methods approach ensures a well-rounded interpretation of the results.
3.8	Limitations of the Study
Despite the rigor of the study, the following limitations are acknowledged:
1. Institutional Limitation: The study is limited to students at Kwara State University, and findings may not be generalizable to students from other universities or regions.
2. Self-Reported Data: Reliance on self-reporting may introduce bias, as students might underreport or over report their social media usage.
3. Dynamic Nature of Social Media: Given the ever-evolving nature of social media platforms, the study captures trends at a specific time and may not reflect long-term shifts.















CHAPTER FOUR
DATA PRESENTATION, INTERPRETATION AND ANALYSIS
4.1	 Data Presentation
This chapter presents, analyzes, and interprets the data collected from the administered questionnaires. The objective is to examine the impact of social media on students' academic performance, with Kwara State University, Malete as the case study. A total of 100 questionnaires were administered and retrieved, ensuring a 100% response rate. The data is presented in frequency tables and percentages for clarity.
4.2 	Interpretation
This section provides demographic insights including gender, age, and educational background of respondents.
Gender Distribution: Out of 100 respondents, 60% were female while 40% were male. This shows a higher participation of female students in the study. Age Distribution Majority of respondents were within the age range of 18–25 years (65%), followed by 26–30 years (25%), and 31 years and above (10%). This suggests that the majority of participants are young adults actively engaged in academic pursuits. Educational Level All respondents are students of Kwara State University. Most (85%) were undergraduates, while 15% were postgraduate students. Social Media Usage PatternsThis section examines the types of social media platforms students engage with, frequency of use, and purpose. Most Frequently Used Social Media Platforms The most commonly used platforms were WhatsApp (90%), YouTube (80%), and Instagram (75%), followed by Facebook (50%). Platforms like TikTok and Twitter were also mentioned by 35% and 20% of the respondents  Daily Time Spent on Social Media Most students (70%) spend 1–4 hours daily on social media. 20% reported using social media for more than 5 hours daily, while only 10% spent less than 1 hour. Purpose of Social Media Usage While 60% of respondents use social media for both academic and non-academic purposes, 25% reported using it primarily for academic purposes. 15% stated they use it mostly for entertainment or social interactions. Impact of Social Media on Academic Performance Social Media and Academic Research 70% of students agreed that social media has introduced them to academic resources and tools. 25% were neutral, while only 5% disagreed. This shows that social media is being used as a supportive tool for learning. Social Media and Classroom Collaboration 65% of students stated that social media enhanced classroom collaboration through group chats and virtual discussions. 20% were unsure, while 15% disagreed. Distraction from Studies 55% of students agreed that social media sometimes distracts them from studying, 30% disagreed, while 15% were indifferent. Balancing Social Media and Studies Only 40% of students reported successfully balancing social media usage and academic responsibilities. 35% admitted struggling with this balance, and 25% were undecided.
4.3	Analysis 
Table 4.1: Gender
	Response
	Frequency
	Percentage (%)

	Female
	55
	55%

	Male
	45
	45%

	Total
	100
	100%


Research survey 2025.
Table 4.1:shows the highest response is 'Female' with 55.0%, indicating that most respondents chose this option.

Table 4.2: Age
	Response
	Frequency
	Percentage (%)

	18–25
	16
	16%

	26–35
	27
	27%

	36–45
	26
	26%

	46–60
	15
	15%

	60 and above
	16
	16%

	Total
	100
	100%


Research survey 2025.
Table 4.2: shows the highest response is '26–35' with 27.0%, indicating that most respondents chose this option.

Table 4.3: Education
	Response
	Frequency
	Percentage (%)

	Others
	22
	22.%

	Primary
	22
	22%

	Secondary
	27
	27%

	Tertiary
	29
	29%

	Total
	100
	100%


Research survey 2025.
Table 4.3: shows the highest response is 'Tertiary' with 29.0%, indicating that most respondents chose this option.

Table4.4: Occupation
	Response
	Frequency
	Percentage (%)

	Employed
	20
	20.0

	Others
	19
	19.0

	Self-employed
	22
	22.0

	Student
	18
	18.0

	Unemployed
	21
	21.0

	Total
	100
	100%


Research survey 2025.
Table 4.4: shows that the highest response is 'Self-employed' with 22.0%, indicating that most respondents chose this option.

Table 4.5:  How often do you access the internet?
	Response
	Frequency
	Percentage (%)

	Daily
	25
	25.0

	Never
	13
	13.0

	Occasionally
	21
	21.0

	Rarely
	20
	20.0

	Weekly
	21
	21.0

	Total
	100
	100%


Research survey 2025.
Table 4.5: shows that the highest response is 'Daily' with 25.0%, indicating that most respondents chose this option.

Table 4.6:  Which social media platforms do you use most frequently?
	Response
	Frequency
	Percentage (%)

	Facebook
	15
	15.0

	Instagram
	14
	14.0

	Other
	16
	16.0

	Snapchat
	8
	8.0

	Twitter
	16
	16.0

	WhatsApp
	17
	17.0

	YouTube
	14
	14.0

	Total
	100
	100%


Research survey 2025.
Table 4.6: shows that the highest response is 'WhatsApp' with 17.0%, indicating that most respondents chose this option.

Table 4.7:  Which social media platforms do you use most frequently?
	Response
	Frequency
	Percentage (%)

	Laptop/Computer
	26
	26.0

	Others
	20
	20.0

	Smartphone
	27
	27.0

	Tablet
	27
	27.0

	Total
	100
	100%


Research survey 2025.
Table 4.7: shows that the highest response is 'Smartphone' with 27.0%, indicating that most respondents chose this option.

Table 4.8: How much time do you spend on social media daily?
	Response
	Frequency
	Percentage (%)

	1–2 hours
	18
	18.0

	3–4 hours
	24
	24.0

	5 or more hours
	34
	34.0

	Less than 1 hour
	24
	24.0

	Total
	100
	100%


Research survey 2025.
Table 4.8: shows that the highest response is '5 or more hours' with 34.0%, indicating that most respondents chose this option.

Table 4.9:  How often do you use social media for academic purposes (e.g., studying, research)?
	Response
	Frequency
	Percentage (%)

	Frequently
	29
	29.0

	Never
	26
	26.0

	Occasionally
	18
	18.0

	Rarely
	27
	27.0

	
	
	



Research survey 2025.
Table 4.9: shows that the highest response is 'Frequently' with 29.0%, indicating that most respondents chose this option.

Table 4.10: How often do you engage in non-academic activities on social media
	Response
	Frequency
	Percentage (%)

	Frequently
	21
	21.0

	Never
	27
	27.0

	Occasionally
	27
	27.0

	Rarely
	25
	25.0

	Total
	100
	100%


Research survey 2025.
Table 4.10: shows that the highest response is 'Never' with 27.0%, indicating that most respondents chose this option.

Table 4.11: Social media helps me in my academic learning and research.
	Response
	Frequency
	Percentage (%)

	Agree
	18
	18.0

	Disagree
	26
	26.0

	Neutral
	21
	21.0

	Strongly Agree
	17
	17.0

	Strongly Disagree
	18
	18.0

	Total
	100
	100%


Research survey 2025.
Table 4.11: shows that the highest response is 'Disagree' with 26.0%, indicating that most respondents chose this option.

Table 4.12: Spending time on social media negatively affects my academic performance.
	Response
	Frequency
	Percentage (%)

	Agree
	22
	22.0

	Disagree
	22
	22.0

	Neutral
	17
	17.0

	Strongly Agree
	23
	23.0

	Strongly Disagree
	16
	16.0

	Total
	100
	100%


Research survey 2025.
Table 4.12: shows that the highest response is 'Strongly Agree' with 23.0%, indicating that most respondents chose this option.

Table 4.13: Social media has introduced me to academic resources (e.g., educational videos, articles).
	Response
	Frequency
	Percentage (%)

	Agree
	16
	16.0

	Disagree
	25
	25.0

	Neutral
	25
	25.0

	Strongly Agree
	16
	16.0

	Strongly Disagree
	18
	18.0

	Total
	100
	100%


Research survey 2025.
Table 4.13: shows that the highest response is 'Disagree' with 25.0%, indicating that most respondents chose this option.



Table 4.14: It is challenging to balance social media use with my academic responsibilities.
	Response
	Frequency
	Percentage (%)

	Agree
	18
	18.0

	Disagree
	20
	20.0

	Neutral
	24
	24.0

	Strongly Agree
	20
	20.0

	Strongly Disagree
	18
	18.0

	Total
	100
	100%


Research survey 2025.
Table 4.14: shows that the highest response is 'Neutral' with 24.0%, indicating that most respondents chose this option.

Table 4.15: I often use social media to communicate with classmates about school-related topics.
	Response
	Frequency
	Percentage (%)

	Agree
	15
	15.0

	Disagree
	16
	16.0

	Neutral
	24
	24.0

	Strongly Agree
	25
	25.0

	Strongly Disagree
	20
	20.0

	Total
	100
	100%


Research survey 2025.
Table 4.15: shows that the highest response is 'Strongly Agree' with 25.0%, indicating that most respondents chose this option.

Table 4.16: Social media distracts me from studying and completing assignments.
	Response
	Frequency
	Percentage (%)

	Agree
	15
	15.0

	Disagree
	20
	20.0

	Neutral
	21
	21.0

	Strongly Agree
	20
	20.0

	Strongly Disagree
	24
	24.0

	Total
	100
	100%


Research survey 2025.
Table 4.16: shows that the highest response is 'Strongly Disagree' with 24.0%, indicating that most respondents chose this option.



Table 4.17: Social media plays a positive role in enhancing my learning experience.
	Response
	Frequency
	Percentage (%)

	Agree
	13
	13.0

	Disagree
	19
	19.0

	Neutral
	21
	21.0

	Strongly Agree
	24
	24.0

	Strongly Disagree
	23
	23.0

	Total
	100
	100%


Research survey 2025.
Table 4.17:  The highest response is 'Strongly Agree' with 24.0%, indicating that most respondents chose this option.

Table 4.18: Social media reduces the amount of time I spend on academic work.
	Response
	Frequency
	Percentage (%)

	Agree
	19
	19.0

	Disagree
	20
	20.0

	Neutral
	28
	28.0

	Strongly Agree
	17
	17.0

	Strongly Disagree
	16
	16.0

	Total
	100
	100%


Research survey 2025.
Table 4.18: shows that  the highest response is 'Neutral' with 28.0%, indicating that most respondents chose this option.

Table 4.19: Analysis of: It is easy to find social media useful for group projects and collaborations.
	Response
	Frequency
	Percentage (%)

	Agree
	17
	17.0

	Disagree
	21
	21.0

	Neutral
	26
	26.0

	Strongly Agree
	21
	21.0

	Strongly Disagree
	15
	15.0

	Total
	100
	100%


Research survey 2025.
Table 4.19: show that the highest response is 'Neutral' with 26.0%, indicating that most respondents chose this option.





Table 4.20: I would perform better academically if I spent less time on social media.
	Response
	Frequency
	Percentage (%)

	Agree
	26
	26.0

	Disagree
	18
	18.0

	Neutral
	18
	18.0

	Strongly Agree
	16
	16.0

	Strongly Disagree
	22
	22.0

	Total
	100
	100%


Research 2025.
Table 4.20: shows that  the highest response is 'Agree' with 26.0%, indicating that most respondents chose this option.



















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 	Summary of Findings
This study was carried out to examine the influence of social media usage on the academic performance of students at Kwara State University, Malete. A structured questionnaire was administered to 100 respondents, and data analysis was conducted to uncover patterns in usage behavior, preferences, and the perceived academic effects of social media.
The summary of findings is categorized into four major themes:
1. 	Demographic Insights
The demographic analysis revealed that the majority of the respondents were between the ages of 18 to 35, a category that largely comprises undergraduate and postgraduate students. A significant portion of the respondents held tertiary-level educational qualifications, and a large number identified as students. This confirms the relevance and reliability of the target population, as they represent a group actively engaged in both academic and digital environments.
2. 	Social Media Usage Patterns
The study revealed several usage trends:
i. Smartphones were identified as the dominant device used to access social media platforms, demonstrating the mobile-first nature of student internet access.
ii. WhatsApp, YouTube, and Instagram were the top platforms used frequently, aligning with current trends of multimedia and chat-based communication.
iii. A significant proportion of the respondents spent between 1 to 4 hours daily on social media. This suggests a moderate to high level of engagement with digital platforms.
iv. While many students reported using social media for academic purposes such as research, accessing educational videos, and class communications, others admitted using it for non-academic activities like chatting, entertainment, and socializing.
3. 	Academic Impact of Social Media
The responses from Section C of the questionnaire (Likert-scale items) revealed a nuanced perspective:
i. A large portion of students acknowledged the positive academic value of social media. Platforms like YouTube and WhatsApp were cited for their roles in making academic materials accessible and aiding collaboration.
ii. Respondents reported increased awareness of academic resources through platforms, particularly via shared materials, discussion groups, and academic communities online.
iii. Conversely, a considerable number of students also admitted that excessive or unregulated use of social media negatively affected their concentration, reduced study time, and led to procrastination.
4. 	Balance and Digital Distractions
Social media holds academic value, students also expressed difficulty in balancing social media engagement with their academic responsibilities. Key challenges include:
i. Time mismanagement due to prolonged scrolling or engagement in irrelevant content.
ii. Multitasking difficulties, where academic activities are interrupted by social notifications.
iii. Mental fatigue and reduced productivity, especially when social media is used excessively during study hours.
This dual nature of social media as both a learning enabler and a potential distraction—was a central theme throughout the responses.
5.2 	Conclusion
Based on the findings, the study concludes that social media is a powerful but double-edged tool in academic environments. Its impact on student performance is significantly shaped by how it is used:
i. When used constructively, social media supports academic achievement by enhancing communication, enabling access to learning materials, promoting peer interaction, and facilitating virtual learning communities.
ii. However, when misused or excessively used, it can lead to negative academic outcomes, including distraction, poor time management, and reduced academic commitment.
Thus, the relationship between social media and academic performance is not inherently negative or positive it is context-dependent and requires strategic guidance, regulation, and digital literacy.
To benefit from social media while avoiding its pitfalls, students must learn to use it as a productive academic tool, supported by institutions and guided by best practices.
5.3 	Recommendations
In light of the findings and conclusions, the following recommendations are proposed for students, educators, academic institutions, and policymakers:
1. 	Promote Digital Literacy and Time Management
Students should be trained to develop critical digital skills and time management strategies. Seminars and workshops can be organized within campuses to help students:
i. Distinguish between academic and non-academic digital behavior.
ii. Set priorities and use time-blocking methods to regulate social media usage.
iii. Recognize the signs of digital addiction and take preventive actions.
2. 	Encourage Purposeful Academic Use of Social Media
Lecturers, academic departments, and student organizations should:
i. Leverage platforms like WhatsApp, Telegram, and YouTube for sharing lecture materials, facilitating group discussions, and broadcasting tutorials.
ii. Create digital learning groups where students can ask questions, submit assignments, or receive clarifications from peers and lecturers.
3.	 Implement Usage Regulation Tools
To prevent excessive and purposeless use of social media:
i. Students should be encouraged to use tools like Focus To-Do, Forest App, or Digital Wellbeing Dashboard to track and limit their time online.
ii. Social media applications could be scheduled for limited usage during academic hours.
4. 	Institutional Guidelines and Policies
Educational institutions should:
i. Develop and enforce policies that support the academic use of social media while discouraging distractions during lectures and study periods.
ii. Establish digital codes of conduct that emphasize responsible behavior and ethical use of online resources.
5. 	Leverage Social Media for Educational Campaigns
University administrations and student unions can:
i. Run educational awareness campaigns on social media to promote reading habits, exam preparation tips, and motivational content.
ii. Use influencers or student ambassadors to model academic success stories and promote a healthy digital lifestyle.
6. 	Further Research Opportunities
For a deeper understanding of the subject, future research should:
i. Examine the correlation between specific social media platforms (e.g., TikTok, LinkedIn, Twitter) and academic performance.
ii. Explore how algorithms and personalization affect students’ exposure to educational vs. non-educational content.
Investigate discipline-specific impacts, i.e., how social media use varies across fields such as Engineering, Arts, Sciences, and Social Sciences.
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QUESTIONNAIRE
Department of Mass Communication
Kwara State Polytechnic, Ilorin.
Kwara State.
Dear Respondent,
We are students of the Department of Mass Communication, conducting research on "The Impact of Social Media on Students' Academic Performance (A Case Study of Kwara State University, Malete)," as part of the requirements for the award of the National Diploma in Mass Communication. We would appreciate it if you could kindly fill out the following questionnaire to the best of your understanding. All responses will be treated with confidentiality and used for academic purposes only.
Section A: Information
1. Gender: 	Male ( )	Female ( ) 	
2. Age:		18–25 ( )	26–35 ( )	36–45 ( )	46–60 ( )	60 and above ( )
3. Highest Level of Education:	 Primary ( )	Secondary ( )	Tertiary ( )	Others ( )
4. Occupation:		Student ( )	Employed ( )	Self-employed ( )	Unemployed ( ) Others ( )
5. How often do you access the internet? Daily ( )	Weekly ( )	Occasionally ( ) Rarely ( ) Never ( )
Section B: Social Media Usage and Impact on Academic Performance
6. Which social media platforms do you use most frequently?
Facebook ( )	Instagram ( )	Twitter ( )	WhatsApp ( )	YouTube ( )	Snapchat ( )	Other ( )
7. What device do you mostly use to access social media?
Smartphone ( )	   	Laptop/Computer ( )         Tablet ( )		Others ( )
8. How much time do you spend on social media daily?
Less than 1 hour ( )	1–2 hours ( )	     3–4 hours ( )	5 or more hours ( )
9. How often do you use social media for academic purposes (e.g., studying, research)?
Frequently ( )	   Occasionally ( )		Rarely ( )	Never ( )
10. How often do you engage in non-academic activities on social media (e.g., entertainment, socializing)?
Frequently ( )	   Occasionally ( )		Rarely ( )	Never ( )
Section C: Impact of Social Media on Academic Performance
(Please rate the following statements using: Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD))
	No.
	Statement
	SA
	A
	N
	D
	SD

	11
	Social media helps me in my academic learning and research.
	
	
	
	
	

	12
	Spending time on social media negatively affects my academic performance.
	
	
	
	
	

	13
	Social media has introduced me to academic resources (e.g., educational videos, articles).
	
	
	
	
	

	14
	It is  challenging to balance social media use with my academic responsibilities.
	
	
	
	
	

	15
	It often use social media to communicate with classmates about school-related topics.
	
	
	
	
	

	16
	Social media distracts me from studying and completing assignments.
	
	
	
	
	

	17
	Social media plays a positive role in enhancing my learning experience.
	
	
	
	
	

	18
	Social media reduces the amount of time I spend on academic work.
	
	
	
	
	

	19
	It is easy to find social media useful for group projects and collaborations.
	
	
	
	
	

	20
	I would perform better academically if I spent less time on social media.
	
	
	
	
	



 
