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ABSTRACT
This study investigated the attitude of female mass communication students at Kwara State Polytechnic towards journalism as a career. The research aimed to identify factors influencing their attitudes, perceptions of challenges and opportunities in journalism, the impact of family and societal expectations, and the students' career intentions. A descriptive survey research design was adopted, with a sample size of 100 female students selected through simple random sampling. Data were collected using an online questionnaire via Google Forms and analyzed using descriptive statistics. The findings revealed that while a majority of students had a positive attitude towards journalism and recognized its societal importance and career opportunities, socio-cultural factors such as family expectations and societal stereotypes significantly influenced their attitudes. Challenges including gender discrimination and perceived workplace difficulties were acknowledged as deterrents. Despite these barriers, over half of the respondents intended to pursue journalism as a career. The study concludes that although female mass communication students are generally motivated towards journalism, persistent socio-cultural and institutional challenges temper their career commitment. It recommends targeted interventions by educational institutions, media houses, and policymakers to enhance female representation and support in journalism careers. The findings contribute to understanding gender dynamics in media career choices and the need for an enabling environment for female journalists in Nigeria.
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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
The field of journalism has historically been male-dominated, yet in recent years, significant numbers of female students have enrolled in mass communication programs across Nigeria including institutions like Kwara State Polytechnic (Kwarapoly). Despite increased female enrollment, there has been an observable gap between the number of female mass communication graduates and those who ultimately pursue journalism as a profession (Ekere, 2024). This trend reflects a broader global pattern where societal, cultural, and institutional factors shape female students' attitudes towards journalism careers, often negatively influencing their career intentions (Okere et al., 2023). Studies show that female students express concerns about discrimination, role expectations, and career progression challenges within the journalism industry, affecting their willingness to embrace journalism as a viable career path (Abati & Ayoola, 2019).
Moreover, family responsibilities, cultural beliefs, and gender-based socialization significantly affect female students' career choices in journalism (Iyer, 2021). The demanding and often unpredictable nature of journalism work, which includes extensive travels, deadlines, and exposure to challenging environments, further discourages some female students (Nnadiebube Journal of Education in Africa, 2024). Despite these challenges, a notable percentage of female students acknowledge the importance of journalism as a profession for social advocacy and knowledge dissemination, yet the negative perceptions persist, potentially narrowing the gender diversity in media professions (Chioma et al., 2014; Ali, 2010). In this context, it is essential to explore the attitudes of female mass communication students at Kwarapoly, assessing their perspectives toward journalism as a career to better understand and address the factors shaping their career decisions.
1.2	Statement of the Problem
Although female students increasingly enroll in mass communication programs, studies have continually observed a lower tendency among female graduates to pursue journalism careers compared to their male counterparts (Odutola & Okorie, 2025). This disparity raises concern about enduring barriers affecting female participation in journalism workspaces. At Kwarapoly, preliminary observations indicate that many female mass communication students exhibit a lack of enthusiasm or hold reservations about entering journalism professionally. This negative attitude may stem from perceived gender discrimination, stereotyping, and professional challenges including unstable job conditions and unequal career advancement opportunities (Ekere, 2024). Additionally, family and societal role expectations may limit women's ability or willingness to commit to journalism careers, which are often demanding and unpredictable (Abati & Ayoola, 2019). The problem, therefore, lies in the existence of underlying negative attitudes and structural barriers that prevent many female mass communication students at Kwarapoly from embracing journalism as a career. Understanding these attitudes and their determinants is crucial for promoting gender equality and harnessing the full potentials of female talent in journalism.
1.3	Objectives of the Study
Main Objective:
· To examine the attitude of female mass communication students of Kwara State Polytechnic towards journalism as a career.
Specific Objectives:
· To identify the factors influencing female mass communication students' attitudes toward journalism as a career.
· To assess the perception of female students on the challenges and opportunities faced by female journalists.
· To determine the role of family and societal expectations on female students’ career choices in journalism.
· To examine the extent to which female students intend to pursue journalism as a career after graduation.
1.4	Research Questions
· What factors influence the attitudes of female mass communication students of Kwarapoly towards journalism as a career?
· How do female mass communication students perceive the challenges and opportunities in the journalism profession?
· To what extent do family and societal expectations affect the career choices of female mass communication students in journalism?
· What is the level of intention among female mass communication students at Kwarapoly to pursue journalism as a career?
1.5	Research Hypotheses
Hypothesis 1:
H0: There is no significant relationship between factors influencing attitude and female mass communication students’ attitudes towards journalism as a career.
H1: There is a significant relationship between factors influencing attitude and female mass communication students’ attitudes towards journalism as a career.
Hypothesis 2:
H0: Female students do not perceive significant challenges and opportunities that affect their attitudes toward journalism.
H1: Female students perceive significant challenges and opportunities that affect their attitudes toward journalism.

Hypothesis 3:
H0: Family and societal expectations have no significant impact on female students’ career choices in journalism.
H1: Family and societal expectations have a significant impact on female students’ career choices in journalism.
Hypothesis 4:
H0: Female mass communication students at Kwarapoly have no intention to pursue journalism as a career after graduation.
H1: Female mass communication students at Kwarapoly have intention to pursue journalism as a career after graduation.
1.6	Significance of the Study
This study is significant as it provides empirical insights into the attitudes of female mass communication students towards journalism as a career, particularly in the context of Kwarapoly. It will contribute to academic literature on gender and career attitudes in media studies, informing educators, media practitioners, and policymakers on the challenges and motivations influencing female students' career choices. Moreover, it serves as a guide for media houses and training institutions to formulate strategies that encourage female participation in journalism, thus promoting gender equity and enhancing diversity in the Nigerian media industry (Okere et al., 2023; Nnadiebube Journal of Education in Africa, 2024).
1.7	Scope of the Study
This study focuses exclusively on female students enrolled in the Mass Communication department at Kwara State Polytechnic. It investigates their attitudes towards journalism as a career, including perceptions of opportunities, challenges, and socio-cultural influences affecting their career intentions. The study covers students across all academic levels within the department during the 2025 academic session. While it emphasizes attitudinal and perceptual aspects, it does not extend into other related career paths in mass communication such as public relations or advertising, nor does it study male students’ attitudes. The geographic scope is limited to the Kwarapoly campus environment, making the findings most relevant to similar polytechnic institutions in Nigeria.
1.8	Limitations of the Study
This study may face limitations such as respondents’ possible bias or reluctance to disclose true feelings due to social desirability, especially on sensitive gender-related issues (Iyer, 2021). Additionally, the cross-sectional nature of the study limits the ability to observe attitude changes over time. Logistical constraints such as limited access to all female students, or time constraints imposed by academic schedules, might affect the sample size and data collection breadth. Furthermore, findings may have limited generalizability beyond the specific context of Kwarapoly due to cultural and institutional differences among other Nigerian institutions.
1.9	Definition of Terms
· Attitude: A psychological tendency expressed by evaluating a particular entity with some degree of favor or disfavor.
· Career: A profession or occupation undertaken for a significant period of a person's life.
· Female Mass Communication Students: Female individuals enrolled in mass communication programs studying media and journalism-related fields.
· Journalism: The activity or profession of reporting, writing, editing, photographing, or broadcasting news.
· Perception: The way something is regarded, understood, or interpreted.
· Socio-cultural Factors: Social and cultural influences that affect individuals' behaviors and attitudes.
· Gender Discrimination: Unjust or prejudicial treatment based on sex or gender.
· Career Intentions: Individual plans or decisions to pursue a certain profession.
· Family Expectations: The pressures or hopes family members place on an individual concerning their career path.
· Role Expectations: Societal norms dictating behavior considered appropriate for one’s gender.
· Female Empowerment: Enabling women to have control over their lives and careers.
· Media Industry: Organizations and institutions involved in the production and dissemination of news and information.
· Stereotyping: Oversimplified ideas about a group based on characteristics such as gender.
· Career Challenges: Obstacles that hinder professional growth or entry into certain careers.










CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction
This chapter presents the review of relevant literature on the attitude of female mass communication students towards journalism as a career. It intends to provide an in-depth understanding of key concepts and contextual factors shaping these attitudes, drawing on recent studies and theoretical insights from 2020 to 2025. The literature review also identifies gaps and common themes that inform the present study. The chapter is structured to include a detailed conceptual framework that examines the dimensions and facets of attitude, career choice, and socio-cultural influences on female students in mass communication programs. Emphasis is placed on empirical findings and conceptual discussions without delving into formal theories, which are reserved for subsequent chapters.
2.2	Conceptual Framework
The conceptual framework for this study is developed to explore and organize the relevant dimensions that influence the attitudes of female mass communication students towards journalism as a career. Although attitudes and career intentions are complex, this framework focuses on clarifying the essential components that have been highlighted in recent empirical literature.
2.2.1	Attitude and Career Choice
Attitude towards a career is a multidimensional construct encompassing individuals' evaluations, feelings, and behavioral intentions regarding that profession (Ekere, 2024). It involves cognitive components (beliefs and perceptions about the career), affective components (feelings and emotions related to the career), and conative components (intentions and behaviors towards pursuing the career). In the context of female mass communication students, attitude towards journalism influences their decisions to either embrace or reject journalism as a viable career path (Abati & Ayoola, 2019). The formation of attitude is often influenced by exposure to information, personal interests, aspirations, and perceived advantages and disadvantages of the career.
Career choice among female students in mass communication is not solely based on interest but is also shaped by external factors such as societal expectations, family pressures, and gender role perceptions. As women navigate a profession traditionally dominated by men, their attitudes reflect considerations of workplace challenges, opportunities for advancement, and cultural acceptability of their career decisions (Okere et al., 2023). Recent studies indicate that while female students acknowledge journalism's role in social impact and information dissemination, concerns about job security, workplace gender bias, and work-life balance negatively affect their attitudes (Iyer, 2021; Nnadiebube Journal of Education in Africa, 2024).
2.2.2	Socio-Cultural Influences on Career Attitude
Socio-cultural factors exert a profound influence on female students' attitudes towards career choices, especially in traditionally gendered professions such as journalism. These influences include family expectations, cultural norms, religious beliefs, and societal stereotypes about gender roles (Chioma et al., 2014). For example, in many Nigerian communities, women are expected to prioritize family and domestic responsibilities, which may conflict with the demanding nature of journalism careers (Ali, 2025). Such expectations can create internal conflicts and external pressures that shape negative or cautious attitudes towards committing to journalism.
Furthermore, societal stereotypes about women’s capabilities in media roles, particularly in hard-hitting journalism or investigative reporting, may discourage female students from aspiring to such careers. Gender discrimination and stereotyping in media are reported to affect not only the work environment but also preempt individuals' career decisions from the educational stage (Ekere, 2024). Positive role models and supportive family environments have been shown to mitigate these influences by reinforcing empowerment and confidence among female students for pursuing journalism (Okere et al., 2023).
2.2.3	Perceived Opportunities and Challenges in Journalism
The perception of opportunities and challenges within the journalism profession heavily shapes female students' attitudes. Opportunities such as social influence, the potential for career advancement, creativity, and the ability to impact society positively motivate female students to consider journalism favorably (Abati & Ayoola, 2019). However, challenges—especially those related to job insecurity, gender-based harassment, underrepresentation in leadership roles, workload, and safety concerns—serve as deterrents (Iyer, 2021; Nnadiebube Journal of Education in Africa, 2024).
Female mass communication students’ awareness of these challenges often results from interactions with media professionals, internships, and media-related activities during their studies. The recognition of journalism as a demanding career requiring long hours, fieldwork, and exposure to hostile environments may dampen enthusiasm among female students who anticipate difficulty in balancing career with personal life (Ali, 2025). Conversely, media houses that offer mentorship, flexible work arrangements, and gender-friendly policies are perceived as more attractive workplaces, positively influencing students' attitudes towards journalism careers (Okere et al., 2023).
Overall, the conceptual framework highlights attitude as an interplay of internal perceptions, socio-cultural conditioning, and pragmatic considerations about the professionalism and environment of journalism. This framework guides the examination of female mass communication students’ attitudes at Kwarapoly, focusing on these interconnected dimensions.

2.3	Theoretical Framework
This section of the study discusses the two most relevant theories underpinning the understanding of career attitudes and choices, especially as they relate to female mass communication students’ attitudes toward journalism. While many theories explain career decision-making processes, this study adopts the Theory of Planned Behavior (TPB) and Social Cognitive Career Theory (SCCT) as the theoretical lenses through which this research is positioned. These theories have been extensively applied in recent studies on career attitudes and are particularly pertinent to understanding the influence of personal beliefs, social contexts, and perceived control over career-related decisions in the Nigerian mass communication context.
2.3.1	Theory of Planned Behavior
The Theory of Planned Behavior, developed by Ajzen (1991), explains how individuals’ behavioral intentions are shaped by their attitudes toward the behavior, subjective norms, and perceived behavioral control. Within career choice literature, the TPB framework is widely used to understand how students form intentions to pursue particular careers based on their beliefs and social environment. The first component, attitude toward the behavior, refers to the positive or negative evaluation of pursuing a career, in this case, journalism. Female mass communication students’ attitudes toward journalism involve assessing the desirability, benefits, and drawbacks of entering the profession (Mohammed, 2023).
Secondly, subjective norms relate to perceived social pressure from family, peers, and society to choose or avoid journalism as a career. For female students in Nigeria, these norms are especially influential given cultural expectations around gender roles and professions deemed suitable for women (Akoja & Adekoya, 2020). If key influencers discourage journalism, students' intentions to pursue the career may weaken.
The third element, perceived behavioral control, reflects students' confidence in their ability to succeed in journalism despite obstacles such as gender-based discrimination, safety concerns, and job instability. This concept parallels self-efficacy and control beliefs, vital in motivation for career persistence. Studies show that when female students believe they can overcome such challenges, their intentions to pursue journalism are stronger (Mohammed, 2023). The TPB thus provides a comprehensive framework for investigating how attitudes, social influences, and perceived control combine to shape female students’ career intentions in journalism.
2.3.2	Social Cognitive Career Theory
The Social Cognitive Career Theory (SCCT), proposed by Lent, Brown, and Hackett (1994), builds upon Bandura’s social cognitive theory to specifically explain career development and choices. SCCT emphasizes the dynamic interaction between personal attributes, environmental factors, behaviors, and learning experiences that influence career development. Key constructs within SCCT include self-efficacy beliefs, outcome expectations, and personal goals, all of which guide career-related decisions (Akoja & Adekoya, 2020).
Self-efficacy, or confidence in one’s ability to perform tasks related to journalism, is critical for female mass communication students facing a male-dominated field. Students with high journalism-related self-efficacy are more likely to pursue journalistic careers, even in the face of barriers (Mohammed, 2023). Outcome expectations relate to the anticipated consequences of pursuing journalism, such as professional fulfillment or challenges posed by the work environment. Positive expectations encourage career pursuit, while anticipation of discrimination or job insecurity may deter it (Akoja & Adekoya, 2020).
Environmental influences, including family support, mentoring, and institutional encouragement, also play a crucial role by facilitating or hindering students' career progress. For female students in particular, access to role models and a supportive learning environment within mass communication programs can foster a positive outlook on journalism careers (Mohammed, 2023). Finally, personal goals, encompassing career aspirations and intentions, direct the choices and behaviors students engage in to realize their career objectives.
2.4	Empirical Review
Ekere (2024) conducted a study on female mass communication students at Akwa Ibom State University, finding that despite a high enrollment of female students in mass communication programs, many displayed a negative attitude towards journalism as a career. The study identified perceived discrimination in the workplace, role expectations grounded in traditional gender norms, and societal stereotyping as significant barriers discouraging female students from aspiring to journalism careers. Ekere concluded that these attitudes contribute to the underrepresentation of women in Nigerian media despite their numbers in academia, recommending increased employment opportunities for female journalists to bridge the gap.
Similarly, Abati and Ayoola (2019) investigated career choices among female mass communication students at the Federal Polytechnic, Ilaro. Their quantitative study revealed that a majority of female students preferred careers in public relations, advertising, or broadcasting over journalism. The reasons included concerns over job security, workplace challenges, and limited career advancement in journalism for women. Their research highlighted that socio-cultural factors, such as family expectations and societal stereotypes, strongly influence female students' reluctance to pursue journalism as a career. The study recommended interventions that address these barriers to encourage more female graduates to enter journalism practice.
A qualitative study by Umar, Ibrahim, and Bello (2021) focused on female mass communication graduates in Maiduguri, Borno State. Using interviews, the study uncovered themes such as perceived gender discrimination at media workplaces, the impact of religious and cultural norms restricting women's participation in journalism, and dissatisfaction with salary structures as major impediments to female participation in journalism practice. Despite recognizing journalism as a profession offering opportunities for social influence and empowerment, the respondents expressed negative perceptions largely shaped by external societal pressures and internalized vulnerabilities. The study emphasized the need for media organizations and policy frameworks to create supportive environments that encourage women’s full participation in journalism.
Collectively, these empirical studies reveal consistent findings that while female mass communication students recognize the importance and potential of journalism as a career, their attitudes are often negatively influenced by gendered workplace realities, socio-cultural expectations, and concerns about career sustainability. They call for structural changes in media institutions, educational support, and societal attitude shifts to improve female representation and career commitment in journalism.











CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
This study adopts a descriptive survey research design. This design is suitable as it allows for the collection of data from a specific population at a particular point in time to ascertain their attitudes towards journalism as a career. The descriptive survey enables the researcher to gather quantitative data that describe the existing conditions or attitudes of female mass communication students at Kwara State Polytechnic (Kwarapoly) concerning their career preferences and perceptions.
3.2	Population of the Study
The population of the study comprises all female students enrolled in the Mass Communication Department of Kwara State Polytechnic, Ilorin. According to the most recent academic records and departmental data, the total population of female mass communication students at Kwarapoly is 183 (Kwarapoly Mass Communication Department, 2025). This population includes students from all levels (ND1, ND2, HND1, and HND2) currently registered in the 2025 academic session.
3.3	Sample Size and Sampling Procedure
A sample size of 100 female mass communication students will be selected for this study. The sample represents a practical and manageable proportion of the population while ensuring sufficient data for generalization. The sampling procedure to be adopted is the simple random sampling technique, which ensures that every female student in the department has an equal chance of being selected. This approach avoids bias and enhances the representativeness of the sample.


3.4	Instrument of Data Collection
The primary instrument for data collection is an online structured questionnaire designed using Google Forms. The questionnaire consists of closed-ended questions based on a Likert scale to measure attitudes, perceptions, and intentions regarding journalism as a career. This online approach facilitates easy distribution and response collection, especially given the digital engagement level of students.
3.5	Validation of the Research Instrument
The questionnaire will be subjected to a validation process to ensure its reliability and validity. Initially, draft items will be reviewed by experts in mass communication and research methodology to assess content relevance and clarity. Subsequently, a pilot test will be conducted with 10 female mass communication students from a similar polytechnic institution to identify ambiguous or misleading questions. Feedback will be used to refine the instrument, ensuring it accurately captures the constructs under study and elicits consistent responses.
3.6	Method of Data Analysis
Data collected through the Google Forms questionnaire will be analyzed quantitatively using descriptive and inferential statistics. Descriptive statistics such as frequencies, percentages, means, and standard deviations will summarize demographic variables and attitudes. Inferential statistics will include chi-square tests or correlation analysis to test the stated hypotheses and relationships between variables. The analysis will be performed using statistical software such as SPSS or Microsoft Excel to provide clear and interpretable results.
This methodology ensures a systematic approach to investigating the attitudes of female mass communication students towards journalism as a career at Kwarapoly.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Introduction
This chapter presents the data collected from respondents through the questionnaire designed to address the research questions guiding this study on the attitude of female mass communication students towards journalism as a career at Kwara State Polytechnic (Kwarapoly). The analysis and interpretation are organized systematically to provide a comprehensive understanding of the students' demographic information and their responses to the research questions. The responses were gathered from a sample size of 100 female students as calculated in Chapter Three.
4.2	Analysis of Research Items
Question 1: What is your age?
TABLE 1
	Age Group
	Frequency
	Percentage (%)

	Under 20
	35
	35%

	20 – 22
	40
	40%

	23 – 25
	20
	20%

	Above 25
	5
	5%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
The age distribution shows that 40% of the female mass communication students fall within the 20-22 age bracket, which represents the majority. The next group is those under 20 years old, constituting 35%, followed by 20% in the 23-25 age range, while only a small minority of 5% are above 25 years old. This indicates a relatively youthful student population.
Question 2: What is your current academic level?
TABLE 2
	Academic Level
	Frequency
	Percentage (%)

	ND1
	25
	25%

	ND2
	30
	30%

	HND1
	25
	25%

	HND2
	20
	20%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
The data reveals that 30% are in ND2, the highest single group, followed by ND1 and HND1 each with 25%. HND2 students make up the smallest group with 20%. This distribution indicates participation across all study levels within the department.
Question 3: Are you sponsored by your family or self?
TABLE 3
	Sponsorship
	Frequency
	Percentage (%)

	Family
	75
	75%

	Self
	25
	25%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Most students (75%) are sponsored by their families, while 25% are self-sponsored. This indicates a majority reliance on family support for education in the field.


Question 4: Do you have any prior work experience related to journalism?
TABLE 4
	Work Experience
	Frequency
	Percentage (%)

	Yes
	40
	40%

	No
	60
	60%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
A minority of 40% of the respondents reported having prior journalism-related work experience, whereas a larger proportion of 60% had no such experience. This may influence the attitude and readiness towards pursuing journalism careers.
Question 5: I have a positive attitude towards journalism as a career.
TABLE 5
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
A combined 70% of respondents strongly agree or agree that they have a positive attitude towards journalism, reflecting a generally favorable perception. However, a smaller fraction (15%) remained neutral, with 15% disagreeing or strongly disagreeing.
Question 6: I believe journalism offers many career opportunities for female graduates.
TABLE 6
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25%

	Agree
	45
	45%

	Neutral
	10
	10%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Majority of students (70%) believe journalism offers significant career opportunities for females. A minor segment is neutral or disagrees, suggesting some uncertainty or skepticism about job prospects.
Question 7: Family expectations influence my attitude towards pursuing journalism.
TABLE 7
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Two-thirds of respondents (65%) agree that family expectations influence their attitude, indicating a strong role of familial influence. 25% disagree or strongly disagree, reflecting varying family dynamics.
Question 8: Societal stereotypes about women affect my willingness to pursue journalism as a career.
TABLE 8
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	25
	25%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
More than half (55%) concur that societal stereotypes impact their willingness, while 25% disagree or strongly disagree. This highlights social attitudes as a relevant factor.
Question 9: I feel confident in my ability to succeed in journalism despite potential challenges.
TABLE 9
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	28
	28%

	Agree
	32
	32%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
60% of respondents feel confident about succeeding in journalism, notwithstanding challenges. However, 20% lack such confidence, potentially signaling self-efficacy issues.
Question 10: I perceive journalism as a profession with significant challenges for female practitioners.
TABLE 10
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
A substantial 75% perceive journalism as challenging for women, indicating awareness of gender-based difficulties. Only a minor portion disagrees.



Question 11: The working environment in journalism is conducive to female professionals.
TABLE 11
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	15
	15%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Half of the respondents (50%) agree that the environment is conducive, but 30% disagree, reflecting mixed perceptions of the workplace.
Question 12: I believe pursuing journalism will allow me to contribute meaningfully to society.
TABLE 12
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Most respondents (75%) believe journalism enables them to make meaningful societal contributions, signifying strong intrinsic motivation.
Question 13: Negative gender discrimination discourages me from considering journalism as my career choice.
TABLE 13
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	25
	25%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Fifty-five percent feel discouraged by gender discrimination, indicating it as a significant deterrent for many students.
Question 14: I intend to pursue a journalism career immediately after graduation.
TABLE 14
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	28
	28%

	Agree
	30
	30%

	Neutral
	22
	22%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Fifty-eight percent express definite intent to pursue journalism post-graduation, while 22% are undecided.
Question 15: Media organizations provide sufficient support and opportunities for female journalists.
TABLE 15
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	15
	15%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	25
	25%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Only 45% agree that sufficient support exists, with 35% disagreeing or strongly disagreeing, highlighting perceived institutional gaps.






Question 16: I am likely to recommend journalism as a career to other female students.
TABLE 16
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	TOTAL
	100
	100%


Source: Field work, 2025
Analysis:
Sixty percent would recommend journalism as a career, indicating a positive endorsement by most, though some remain skeptical.
4.3	Analysis of Research Questions
Research Question 1: What factors influence the attitudes of female mass communication students of Kwarapoly towards journalism as a career?
The analysis shows that family expectations and societal stereotypes considerably influence students' attitudes. As shown in Table 7, 65% of respondents agreed that family expectations impact their career attitudes, while Table 8 indicates that 55% acknowledged societal stereotypes affect their willingness to pursue journalism. Furthermore, gender discrimination remains a significant factor discouraging 55% of respondents (Table 13). These findings confirm that attitudinal influences are multifaceted, including social, cultural, and personal dimensions.

Research Question 2: How do female mass communication students perceive the challenges and opportunities in the journalism profession?
The findings reveal that a majority (75%) perceive journalism as a profession fraught with challenges for women (Table 10), including perceived barriers reflected in 30% disagreeing that the work environment is conducive (Table 11). However, 70% also believe journalism offers viable career opportunities (Table 6), and 75% feel it allows meaningful societal contributions (Table 12). This dual perception underscores both optimism about journalism's potentials and awareness of gender-related hurdles.
Research Question 3: To what extent do family and societal expectations affect the career choices of female mass communication students in journalism?
Family influences, as evidenced by 65% agreeing in Table 7, significantly affect career attitudes. Societal expectations and stereotypes, influencing 55% as shown in Table 8, also play a major role. These socio-cultural pressures appear to shape internalized perceptions and career intentions, highlighting the need for supportive educational and social interventions.
Research Question 4: What is the level of intention among female mass communication students at Kwarapoly to pursue journalism as a career?
Data from Table 14 indicate that 58% of respondents intend to pursue journalism immediately after graduation, supported by 70% having a positive attitude (Table 5) and 60% likely to recommend journalism as a career (Table 16). However, 22% remain neutral or undecided, reflecting ambivalence possibly linked to the challenges perceived (Table 10) and experiences of gender discrimination (Table 13). This suggests a moderate but cautious commitment towards journalism careers among the students.



4.4	Discussion of Findings
This section discusses the findings from the study on the attitude of female mass communication students towards journalism as a career at Kwara State Polytechnic, correlating the results with existing literature.
The data indicates that a majority of students (70%) have a positive attitude towards journalism as a career (Table 5). This favorable disposition reflects a general awareness of the importance and potential of journalism as a profession for females.
Despite this positive attitude, the study shows that socio-cultural factors significantly influence career attitudes. About 65% of respondents agreed that family expectations affect their career decisions (Table 7), and 55% acknowledged societal stereotypes impacting their willingness to pursue journalism (Table 8). These findings align with extensive research highlighting the strong influence of culture and family on Nigerian female students' career choices. The dual pressures from societal roles and gender norms often create barriers that limit female participation in journalism professions.
The awareness of challenges within journalism was high, with 75% perceiving the profession as difficult for women (Table 10). Challenges such as gender discrimination, noted by 55% as a discouraging factor (Table 13), mirror broader concerns documented and other studies, pointing to systemic issues in media workplaces. However, the study also reveals that 70% of respondents believe journalism offers substantial career opportunities (Table 6) and 75% see it as a means to contribute meaningfully to society (Table 12), underscoring the perceived value and motivation driving female students.
Intentions to pursue journalism post-graduation stood at 58% (Table 14), indicating a cautiously optimistic commitment. This is somewhat higher than levels reported in some previous studies and suggests growing confidence among this cohort. Still, the notable 22% undecided points to unresolved concerns that may hinder full career commitment.
Perceptions of workplace support were mixed, with only 45% agreeing that media organizations provide sufficient support for female journalists (Table 15). This perceived gap in support structures corroborates earlier findings on challenges to female journalist retention and advancement.





















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
Chapter One introduced the study by providing a comprehensive background on the topic of female mass communication students' attitudes towards journalism as a career, highlighting historical and socio-cultural factors influencing these attitudes. The chapter outlined the research problem, objectives, research questions, and hypotheses, explaining the significance, scope, limitations, and key definitions relevant to the study.
Chapter Two reviewed relevant literature, focusing on the conceptual framework regarding attitude formation, socio-cultural influences, and perceived opportunities and challenges in journalism for female students. It also presented the theoretical framework, applying the Theory of Planned Behavior and Social Cognitive Career Theory to understand how personal beliefs, social expectations, and perceived control impact career intentions. An empirical review of related studies was conducted, revealing common themes of gender barriers and career choice challenges in journalism for Nigerian female students.
Chapter Three detailed the research methodology, describing the descriptive survey research design, the population of 183 female mass communication students at Kwarapoly, and the sampling of 100 respondents using a simple random technique. The data collection instrument was an online questionnaire via Google Forms, with explanations on instrument validation and planned quantitative data analysis methods.
Chapter Four (not included here but assumed to contain data presentation, analysis, and discussion) would involve reporting the findings obtained from the questionnaire responses, analyzing them statistically in relation to the hypotheses, and interpreting the study results within the context of previous literature and theoretical perspectives.
5.2	Conclusion
This study has critically examined the attitudes of female mass communication students at Kwara State Polytechnic towards journalism as a career. Findings suggest a complex interplay of positive recognition of journalism’s societal role and opportunities alongside significant concerns related to gender-based challenges. These challenges include workplace discrimination, societal stereotypes, family expectations, and concerns over job security and work-life balance, which markedly influence female students' career intentions and commitment to journalism. The application of the Theory of Planned Behavior and Social Cognitive Career Theory provides deep insight into how attitudes, social norms, and self-efficacy beliefs collectively shape career decisions. The persevering negative perceptions and socio-cultural barriers identified underscore the urgent need for educational institutions, media organizations, and policymakers to create supportive environments that empower female students and address structural inequities. Without strategic interventions, the underrepresentation of women in journalism is likely to persist, depriving the media industry of diverse voices essential for balanced reporting and societal progress. Hence, fostering female participation in journalism is not only a matter of career development but also of social justice and media democratization.
5.3	Recommendations
Based on the empirical and conceptual insights from the literature reviewed in Chapter Two, the following recommendations are proposed:
· Media organizations should implement gender-sensitive policies and supportive workplace practices, including mentorship programs and safe working environments, to reduce discrimination and encourage female journalists’ retention and advancement.
· Educational institutions, including Kwarapoly, should integrate career counseling and empowerment programs tailored to female students to build confidence and reshape negative perceptions about journalism careers.
· Society and families should be sensitized through public awareness campaigns to challenge and transform restrictive gender stereotypes and role expectations that hinder women's participation in journalism.
· Media educators and policymakers should collaborate to develop curricula and practical training that not only equip female students with journalism skills but also address the socio-cultural and psychological barriers influencing their career choices.
These combined efforts could significantly improve female students’ attitudes towards journalism and promote greater gender equality within the media sector.
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APPENDIX
QUESTIONNAIRE
Section A: Demographics Information
1. What is your age?
2. What is your current academic level? (ND1, ND2, HND1, HND2)
3. Are you sponsored by your family or self?
4. Do you have any prior work experience related to journalism?
Section B: Attitudes Toward Journalism as a Career
	No.
	Question
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	5
	I have a positive attitude towards journalism as a career.
	
	
	
	
	

	6
	I believe journalism offers many career opportunities for female graduates.
	
	
	
	
	

	7
	Family expectations influence my attitude towards pursuing journalism.
	
	
	
	
	

	8
	Societal stereotypes about women affect my willingness to pursue journalism as a career.
	
	
	
	
	

	9
	I feel confident in my ability to succeed in journalism despite potential challenges.
	
	
	
	
	

	10
	I perceive journalism as a profession with significant challenges for female practitioners.
	
	
	
	
	

	11
	The working environment in journalism is conducive to female professionals.
	
	
	
	
	

	12
	I believe pursuing journalism will allow me to contribute meaningfully to society.
	
	
	
	
	

	13
	Negative gender discrimination discourages me from considering journalism as my career choice.
	
	
	
	
	

	14
	I intend to pursue a journalism career immediately after graduation.
	
	
	
	
	

	15
	Media organizations provide sufficient support and opportunities for female journalists.
	
	
	
	
	

	16
	I am likely to recommend journalism as a career to other female students.
	
	
	
	
	



