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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
The significance of the banking sector in any economy cannot be overemphasized. Banks play important role in developing the financial capacity of the economy of a country. The growth currently experienced as a result of globalization has blurred the geographical boundary of a country resulting in stiff competition in local markets. Many commercial banks in Nigeria are taking measures to become more efficient in their overall operation and infrastructure. To enhance the banking performance and to fascinate future customers, the conventional banking systems are changing to a more digital banking system. The banking sector is convinced that by investing in new technology, banks can become more responsive to customer demands thereby creating an exciting experience for the customers. The use of computers has helped in automating the banking process and has reduced backlogs and delay in bank operations. In recent times the internet has become a fast-spreading service that allows customers to use their computers, or any other internet enabled devices to access their accounts or specific information and possibly carry out transactions from a remote location be it their home or the workplace. Smart cards, credit cards, debit cards, ATM cards, have all helped to ease human life. Today life without these seems to be hard (Enebulu, 2015).
In light of the foregoing, Nigerian bank’s investments in information technology (IT) equipment have grown rapidly in the last ten years. There have been increased investments in computer hardware, software and telecommunication equipment; resulting in the introduction of Internet Bank in the Nigeria Banking Industry. There has been an increase in the services rendered to customers by the deposit money banks through the utilization of electronic banking. This however comes with its attendant risk which the customers are exposed to. Despite the customer exposure, it is believed by the banking industry that utilization of the new banking technology they will be able to enhance the quality of services rendered to customers, hence endearing the customers to their banks. An understanding of the implication of this banking technology has therefore become crucial. In as much as the utilization of this electronic system of banking comes with numerous challenges in regards to risk. The deposit volume in the banking industry has increased & also the fraudulent practices experienced by the Banks in Nigeria since it was introduced in the country. Information technology adoption in the economy is necessitated by the volume of information that is processed by these banks on a regular basis.
Information and Communication Technology (ICT) is at the center of this global change curve of Internet Banking System in Nigeria today (Stevens, 2017). Assert that they have over the time, been using electronic and telecommunication networks for delivering a wide range of value-added products and services, managers in Banking industry in Nigeria cannot ignore Information Systems because they play a critical impact in current Banking system, they point out that the entire cash flow of most fortune Banks are linked to Information System. The application of information and communication technology concepts, techniques, policies and implementation strategies to banking services has become a subject of fundamental importance and concerns to all Banks and indeed a prerequisite for local and global competitiveness Banking.
Internet banking is the provision of banking services to customers using internet technology (Daniel, 2019), defined internet banking to include the provision of small and retail value services and banking products via electronic channels, as well as a large value electronic payment and some other wholesale banking services which are all delivered electronically. Alwabel and Alsmadi (2019) have another view. They expressed that internet banking varies among researchers simply because they believe internet banking refers to several types of services through which bank customers can request information or carry out banking services. However, the revolution in the banking industry in Nigeria became obvious with the coming of technological devices to help in the delivery of quality services to customers. Introduction of these devices has driven competition in the banking industry which has in turn reduced customers’ waiting time for transactions (Kent, 2017). This innovation is powered by computers and other networking devices. The networking began with the LAN (Local Area Network) MAN (Metropolitan Area Network) and later the WAN (Wide Area Network) in Nigeria. In general, the automation of banking services has made transactions and data processing so easy to access. This has helped for quick management decision making. Another level of benefit to this is that it ushered in what is referred to today as internet banking which has helped banks to speed up their wholesale and retail banking services (Abubakar, 2018). The banking industry by adopting this new technology believes that it will help banks to improve on their customer service which will endear them to their customers. The prospects of reducing the cost of operations and increasing operating revenue is seen as a motivator in the investment in internet banking by banks according to Simpson (2017).Most of the studies on online banking has only focused on the customer adoption of internet banking and no of enrolled customers with few recent studies focused on the impact of  internet banking on bank’s profitability of deposit money bank in Nigeria with Fidelity bank as a case study.
1.2	Statement of Problem
The ability to adopt global technology to local requirements: An adequate level of infrastructure and human capacity building are required before developing countries can adopt the global technology for their local requirements. For example, the review of the migration plan of Society for Worldwide Interbank Financial Telecommunications (SWIFT) to the internet shows that to date full migration has not occurred in many developing countries due to the lack of adequate infrastructure, working capital, and required technical expertise. The ability to strengthen public support for e-finance: Historically, most e-finance initiatives in developing countries have been the result of cooperative efforts between the private and public sectors. For example, Singapore’s successful Trade Net system was a government-sponsored project. 
If the public sector does not have the necessary means to implement the projects it is essential that cooperative efforts between public and private sectors, along with the multilateral agencies like the World Bank, be developed to facilitate public support for e-finance related initiatives.
1.3	Objectives of the study
The main objective of the study is to examine the impact of internet banking on profitability of deposit money bank in Nigeria using Fidelity Bank as the case study. However, several other objectives will be looked into which are as follows:
· To examine the effects of internet banking on profitability of deposit money bank in Nigeria
· To examine the problems militating against internet banking on profitability of deposit money bank in Nigeria
· To proffer the solutions to  problems militating against internet banking on profitability of deposit money bank in Nigeria
1.4	Research questions
	In the course of this research the following research question are being brought up:
· What are the effects of internet banking on profitability of deposit money bank in Nigeria
· What are the problems militating against internet banking on profitability of deposit money bank in Nigeria?
· What are the solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria?
1.5	Statement of hypothesis
	The null and the alternate hypothesis for this research work which will be tested in the later chapter (Chapter Four) will be formulated here.
HYPOTHESIS ONE 
H0: internet banking has no effects on profitability of deposit money bank in Nigeria
H1: internet banking has effects on profitability of deposit money bank in Nigeria
HYPOTHESIS TWO
H0: there are no problems militating against internet banking on profitability of deposit money bank in Nigeria
H1: there are problems militating against internet banking on profitability of deposit money bank in Nigeria
HYPOTHESIS THREE
H0: there are no solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria
H1: there are solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria


1.6	Significance of the study
	The study addresses the impact of internet on profitability of deposit money bank in Nigeria. With this study, deposit money banks are able to understand banking in a new dimension. It will help to highlight the various importance of internet banking and increase profitability. This model will help the deposit money banks in gaining more money, enlighten managers of deposit money banks in Nigeria on how to serve customers and also gain better loyalty from customers. The study will also come up with recommendations that will help shareholders in the banking industry with new techniques to cope with electronic banking challenges and meeting customers’ needs which are essential for enhancing profitability of deposit money banks in Nigeria. A number of studies have shown that internet banking awareness is still very low, thereby hindering profitability of deposit money banks in Nigeria. This study will also help the general public by creating awareness on the benefits of internet banking which hopefully will drastically reduce cash handling, thereby reducing the cost of printing of cash, processing cost, storage cost, insurance cost and the cost of moving cash.
1.7	Scope and limitation of the study
This study is going to cover Internet banking and profit margin of deposit money banks in Nigeria from 2014-2022. Banks could not be covered individually because of their inadequate disclosure on internet banking investment.
1.8	Definition of terms
· Internet Banking: Online banking, also known as internet banking, web banking or home banking, is an electronic payment system that enables customers of a bank or other financial institution to conduct a range of financial transactions through the financial institution's website.
· Online: available on or performed using the internet or other computer network.
· Bank: A bank is a financial institution that accepts deposits from the public and creates a demand deposit while simultaneously making loans. Lending activities can be directly performed by the bank or indirectly through capital markets.
· E-banking: E-banking is a secure, fast and convenient electronic banking facility that allows its customers to undertake online banking services anytime during the day.
· Effectiveness: the degree to which something is successful in producing a desired result; success.
· Banking Transactions: Banking transactions means cash withdrawals, deposits, account transfers, payments from bank accounts, disbursements under a preauthorized credit agreement.
· ATM: automated teller machine or automatic teller machine (ATM) also known as an automated banking machine (IBM* in Canada, and a cash point which is a trade mark of lioyds (tsb) machine or some time a hole in the wall in British. A computerized role communication.


1.9	PLAN OF THE STUDY
This study will divide five chapters one includes introduction background of the study and other variable associated will be highlighted. Chapter two contain literature reviews which will contain theoretical review, empirical review and gaps in literature of the chapter.
Chapter three contains research methodology Chapter four contains presentation. Chapter five contains summary of findings conclusion and recommendation.


CHAPTER TWO
LITERATURE REVIEW
2.0	Literature Review							
	Internet Banking offers several types of services through which customers of the bank can request for, get information and can also carry out most of their banking transactions through their smart devices and computers (Suriya, Mahalakshmi & Karthik, 2018). Chang and Hamid (2016) defined Internet Banking as the process through which customers complete banking transactions electronically without visiting the banks physically or without visiting brick and mortar bank. Alsajja and Dennis (2010) defined Internet Banking as the process of providing banking services through technology without using physical resources of banks as well as staff. According to Gerrard and Cunningham (2016) Internet Banking is defined as the usage of Internet and Telecommunication networks to deliver banking services to customers. Kim et al (2016) defined Internet Banking as the process whereby the customer is able to access, control and use his or her account over the Internet. They described Internet Banking as the act of conducting financial intermediation on the internet. According to Arunachalam and Sivasubramanian (2017), Internet Banking is where a customer can access his or her bank account via the Internet using personal computer (PC) or mobile phone and web-browser. The growing acceptance of the digital lifestyle as stated in Salehi and Alipour (2018), has brought a significant transformation in customers’ expectations from their financial service providers.
Internet banking is the use of internet in order to provide services like on line transfer, payment of bills and any other on line banking activity. 
2.1	Conceptual Framework
There are many definitions of internet banking in the literature, for instance, internet banking is a banking method that enable customers to conduct transactions electronically without going to any branches of the bank (Simpson, 2018).  Internet banking as it has just been defined means it saves valuable time as it is not necessary for the customers to visit any of the bank branches in order to conduct business & the banks are provided with the opportunity to increase the base of their customer in order to increase business profitability (Okibo and Wario, 2018). Another definition of internet baking was the one given Basel Committee on Banking Supervision (2018). 
According to this report, E-banking is expected to have provision for small value & retail banking services & products electronic channels and also large volume of electronic payment include many other wholesale services which the banks can deliver electronically.
In regards to the field of financial services, E-banking has been observed to be an ecommerce product. Generally speaking, E-banking implies a system where the providers of financial services, individuals, customers & even businesses are provided with the capability to check their accounts, conduct transactions & collect valuable information on the financial services & products from the private & public networks, like the internet. For instance, using electronic devices like the personal digital assistant, personal computer, Automate Teller Machine. With internet banking, customers are given the ability to access & carry out their banking transactions with less effort as compared to manual or branch based banking.
2.1.1	Internet Banking
According to Essinger (2019) internet banking is: “to give customers access to their bank accounts via a web site and to enable them to enact certain transactions on their account, given compliance with stringent security checks”. To the Federal Reserve Board of Chicago’s Office of the Controller of the Currency (OCC) Internet Banking Handbook (2018), Internet banking is described as “the provision of traditional (banking) services over the internet”. Internet banking provides convenient and flexible services to customers. It enables customers to transact almost all their banking transactions online. One could check accounts, query the bank and also transfer funds to other people on different accounts, it is the most financially savvy innovative method for yielding higher profitability. Another feature of internet banking is that, it gives a 24/7 access to customers.	
Online banking, also known as internet banking, web banking or home banking, is an electronic payment system that enables customers of a bank or other financial institution to conduct a range of financial transactions through the financial institution's website. The online banking system will typically connect to or be part of the core banking system operated by a bank to provide customers access to banking services in addition to or in place of traditional branch banking. Online banking significantly reduces the banks' operating cost by reducing reliance on a branch network and offers greater convenience to some customers by lessening the need to visit a branch bank as well as the convenience of being able to perform banking transactions even when branches are closed. Internet banking provides personal and corporate banking services offering features such as viewing account balances, obtaining statements, checking recent transactions, transferring money between accounts, and making payments.
Some banks operate as a "direct bank", where they operate entirely via the internet or internet and telephone. They are different from "neobanks", which don't have depositary insurance.
2.1.2	Classes of Internet Banking
Internet banking can be grouped into four major classes.
· Telephone banking: this is a form of internet banking which is used by customers in order to perform or carry out retail transactions by calling phone communication units which are linked to an automated system of bank. Some activities that can be carried out are change of pin and transfer of funds.
· Internet banking: this is also another form of banking which allows customers to make use of the bank’s website in order to make transfers, pay bills, and view their bank statement without having to visit the banking hall.
· Mobile banking: this is a form of internet banking which involves the use of cell or mobile phones in order to settle some transactions. Some of the examples of this transactions includes change of pin, transfer of little amount of funds, phones recharge. A more current e-banking development is wireless internet applications of banking mostly called m-banking. With the combination of internet and mobile phone, a new service (mobile data service) is enabled and the first such wireless internet commercial transaction was performed by the banking industry. 
· Electronic card: this is a form of internet banking is a physical plastic card that identifies the holder of the card. It is used for financial transactions online which include point-of-sale (POS) and Automated Teller Machine (ATM) which are used to authorize payments to the sellers. The various types of these cards include credit and debit cards which have to be replenished. 
2.1.3	Benefits of Internet Banking
	Recalling from the objectives of this research work in chapter one, the researcher will like to discuss the benefits and challenges facing internet Banking, this section will briefly examine the challenges and benefits. 
The benefits of internet banking cannot be over emphasized. This is to say that it provides a lot of benefits both to the customer and the bank itself. To begin with a foremost benefit internet banking service is competitive branding and as well as better appreciation to the market demands. As such banks that provide services are known to be leaders in technology implementation and advancement. Thus, the better image brand they enjoy.
The other advantages may be measured in terms of money. The primary objective of every institution is to increase profits with which banks can not be excluded. Many contend that  internet banking can do away the hitherto laborious and less viable methods for banking. As indicated by perspectives communicated by Mols (2019) it was opined that the Internet is a revolution that will do away the old request holds much influence. The internet revolution in electronic-banking transaction is much less expensive than branch or even telephone transactions. According to Jen and Michael (2016) internet-banking has made common open doors for banks and businesses around the world, and that is clear in the way they sort out financial transaction. Although opportunities to banks, there are various difficulties such as the innovation of IT applications, the obscuring business sector limits, rupturing modern boundaries, the passage of emerging competitors, and the development of new plans of action (Liao and Cheung 2018).
Studies by Rikya (2017) and Han (2018) on the presentation of internet banking and prospects for Bangladesh presumes that the coming of advances have truly gotten data upheaval the general public and that Internet Technology is rightly viewed as the third flood of upset after the farming and mechanical unrests. The approach and adoption of the internet by businesses has uprooted the constraint of time, distance and communication making the globe really a little village. Han (2018) likewise discovered the good effect of informational technology on SME finance. SMEs that adapt internet banking are more productive that those that utilize conventional channel.
2.1.4	Challenges Of Internet Banking
A research by Daft (1982) demonstrated that the rise of Internet -banking may be a smart thought however with respect to customers they may confront some risk connected with the specific type of innovation. Daft identified what he described Strategic Risk. Management of financial institutions should know and understand risks associated with Internet Banking and provide remedies for it. 
Earl further commented that banking activities can expand their activities of establishment's and the amount of its transaction or operational risk, particularly if the organization is putting forth imaginative administrations that have not been institutionalized. Financial institutions should therefore provide reliable services to help customers gain easy access at all times.
Another security issue associated with internet banking as introduced by the Economist journal (2019) recounts that internet banking insecurities is classified into three categories, firstly those associated with fraud and theft secondly those by hackers‟ and lastly flaws in systems design or set up leading to security breaches (genuine users seeing / being able to transact on other users‟ accounts). All of these insecurities have financial and legal reputations.
Other challenges associated with internet banking spans from the type of technology selected, lack of knowledge and lastly implementation. Earl (2016) furthermore identified that while managers understand their business and operational process, their employees mostly lack the skills and experience to adapt to software technologies and educate their customers.
In other to embrace global technology, there ought to be a satisfactory level of infrastructure and human capacity building before developing nations can receive the global technology for their nearby necessity. The society for worldwide interbank financial telecommunications (SWIFT) to the internet shows that in many developing countries full migration has not occurred as a result of inadequate infrastructure, required technical expertise and working capital.
2.1.5	Concept of Profitability
In economic view-point, profit means net increase in wealth as a result of cash flow plus changes in the value of the firm’s assets. Profit is the most important indicator of a firm’s success and performance. In the free market economy, profit is a guide of allocating limited resources efficiently (Pandey, 2019). He also considers profit as the difference between revenue and expenses over a period of time (one year).
A company should earn profit to survive and to grow over a long period of time. It is considered as the rationale output of a company, and it will jeopardize its future if it fails to make sufficient profit. Although profit is quite essential, Drucker (2018) advocates and the researchers supported him that it will be wrong to assume a every action initiated by management of an organization should be aim at maximizing profit, irrespective of the social consequences. It is unfortunate the “profit” is been looked upon as an abusive term some firms always want to maximize profit at the cost of employees, customers and the society except in some cases where it is not frequent. In fact, sufficient profit most be made largely to sustain the operations of the organization and to be able to obtained funds from investors for expansion and growth and to contribute towards the social overheard as well as for the welfare of the society.


2.1.6	Profit Making in the Banking Industry
Profit is one of the pointers of a business success. In it use, investment profitability serves as a common denominator of a business operational effectiveness. The bank is not a charity organization but also exists for the purpose of profit making. It is also worthy of note that banks make profit like every other business firm who have goods and services for sale in the literal marketplace. Banks offer their own services in a unique way which is what we will be considering.
Lending is the principal activity from which income and profit are derived. In other words, no bank can survive without lending and no significant profit can be made. To be candid, lending constitutes about 55% - 60% of its assets in terms of loans and 65% - 70% of its income. The whole process of lending leads to the creation of credit (profit) for the bank since every amount lend out by bank is expected back with profit. The process of credit creation stem from the fact that banks need only a small percentage of cash deposit. If banks kept 100% of the cash against deposits, modern banks do not keep 100% cash reserve, in fact Nigerian banks are obliged to keep N25b, as capitalization fee, and 10, 15 or 20 percent of their deposit in cash and they are to lend or invest the remaining amount which is called excess reserves. A bank allowed to lend only equal the amount excess reserves.
The deposit multiplier depends upon the require reserve ratio which is the for credit creation. The process thus involves lending and creation of new demand deposits from each bank excess reserves which is a little less than that of the proceeding bank and so new deposit is created for the whole banking system. Exchange market, banks also have the right to engaged in investment in other areas such as buying of shares, property (real estate) investment and government stock and bonds etc.
2.1.7	Internet Banking and Covid-19
Most of the researches conducted to explain consumer behavior are positioned on perception, attitude, and motivation (Haq & Abbasi, 2016). However, it is thought that the concept of fear may have important effects on the behavior of consumers. The danger of microbiological contamination and disease causes fear by triggering a physiological alarm that causes conscious anxiety in individuals (Beit-Hallahmi, 2020). Fear is a negative emotion expressed with extreme emotional avoidance levels in relation to certain stimuli (Perin et al., 2019), and the cases and deaths caused by Covid-19 around the world have also created significant anxiety and fear for the virus in individuals (Steele, 2020). This fear has caused individuals to limit non-essential social interactions and continue their lives with social distance in order to slow down the interpersonal transmission of the virus (Harper et al., 2020). Covid-19 period, which forces many individuals in the community to adopt technology for working, maintaining existing or establishing new relationships, participating in education and other routine activities, is to better understand when and where inequalities occur, identify processes to reduce these inequalities, and theoretically underlines the necessity of updating the understanding (Magsamen-Conrad & Dillon, 2020).  
Internet banking/mobile banking is technology-based application offered by banks to their customers, requiring a certain level of technological tools and internet knowledge. On the other hand, the physical condition of the Baby Boomers generation due to age, the decrease in the income level, and scarcity of social interaction due to retirement are the factors that negatively affect the adoption of technology (Wang, Chen & Chen, 2017). Studies have drawn attention to the fact that age groups of individuals differ in technology adoption level (Morris & Venkatesh, 2020), and there is a negative relationship between aging and technology compliance (Chung et al., 2019). However, unlike other age groups or generations, the internet banking/mobile banking usage of the Baby Boomers generation is the 30% increase, which was not experienced in previous years, is noteworthy. This acceleration in the use of internet banking/mobile banking by the Baby Boomers generation can be considered as an indication that individuals in this age group prefer digital channels instead of using branches in banking transactions against the Covid-19 threat. Because, products that are thought to overcome a certain risk, danger, and fear are successful in reducing the perception of danger; so the customer's experience, trust, and commitment to the product are positively affected (McDaniel & Zeithaml, 2018). 
2.2	Theoretical Framework
This research work will be anchored by the Technology Acceptance Model, Innovation Diffusion Theory of Planned Behavior and Transaction Cost Innovative theory 
2.2.1. Technology Acceptance Model (TAM)
This model was propounded by Fred Davis in 1989. The prediction of acceptance of Information technology & the organizational usage by the users was the initial design of the model. It was argued in the model that acceptance by the user is determined by 2 important beliefs, these are, perceived ease of use & perceived usefulness. Perceived usefulness (U) was defined as the extent which it is believed by the person that a specific technology will improve his/his job performance, on the other hand, perceived ease of use (EOU) was defined as the degree to which it is believed by a person that using a technology will be easy Davis (1989). It was posited further that the attitude of the customers as regards to a new technology is affected by the perceived ease of use and how easy it is to use. To measure the perceived usefulness, it is carried out in scale of if work is carried out faster, improved performance, increased productivity, usefulness & effectiveness. The perceived ease of use is measured on if the technology is easy to learn, understandable & clear, easy to be skilful on its usability easy to remember & controllable. 
The technology acceptance model also suggests that intentions are affected by external factors, actual are also affected by external factors through its immediate effect on the perceived usefulness & perceived ease of use. Criticisms were directed to the model because it failed to account for the cost associated in obtaining new technology. In as much as the organization may want to use the new technology, they may lack the necessary financial prowess to acquire such. Regardless of this short coming, the technology acceptance model remains one of the most useful models which are available in providing explanation to the adoption of technology in the context of an organization. The motivation & the process of Internet Banking adoption in the commercial banks is informed by this theory.
2.2.2. Innovation Diffusion Theory
Everett Roger propounded this theory. He posits that diffusion is regarded as the process innovation is passed on through channels over a period of time between the participants in the social system. Similarly, Meso et al. (2016) observed that innovations are introduced, irrespective of their usability; it can take time before it can be adopted. it was proposed by Rogers that four main elements exist which influence the how new idea are spread which are communication, innovation, time channels & social system.
Innovation is an idea, practice or project that is perceived as new by an individual or other unit of adoption. The Author explains further the decision process of innovation has 5 important steps; Knowledge, Persuation, Decision, Implementation & confirmation. It was described by Rogers that the innovation-diffusion as an uncertainty process of reduction. Attributes was also proposed by him who can support the reduction of uncertainty regarding the innovation which include, relative advantage, complexity, observability, compatibility, & triability.
Relative advantage is connected to the idea that are providing an organization with competitive edge while compatibility is related to the degree to which the innovation is observed to be consistent with the values of the organization and the potential adopters needs. The degree to which the proposed innovation ay be experimented is related to triability. Furthermore, observability is connected to the degree to which the innovation is observable.


2.2.3. Theory of Planned Behaviour
Ajzen (1988) propounded this theory is 1988. It was argued in the theory that the behaviour of an individual is driven by the behaviour intentions. The behaviour intentions are connected to 3 determinants; subjective norms, individual’s attitude towards behaviour, & perceived behavioural control. 
Attitude is regarded as the degree a person holds negative or positive feelings of the behaviour of interest. In view of Conner and Armitage (2019), a person’s motivation is represented by intentions in the sense of his or her conscious decision or plan to carry out specific behaviours. The subjective norm on the other hand is a person’s estimate of social pressure to carry out a specific behaviour. The subjective norms are believed to be made up of 2 components which work in interaction; beliefs on how people, who are observed to be important to them, would want them to behave (Normative behaviour). Perceived behavioural control is regarded as the extent in which the individual is able to carry out the behaviour.
This is made up of two aspects; how confident the individual feels about not being able to perform or being able to perform & how much control an individual has over his behaviour. Planned behaviour is predicted by the theory of planned behaviour. This is because behaviours are always planned. this theory has wide application to studies which relates to the behaviour of individuals particularly in the individual’s intention prediction on his behaviour.
2.2.4 Transaction Cost Innovative Theory
The transaction cost innovation theory argued that the dominant factor in the technological market is the decrease of transaction costs and that, in reality, financial innovation is the result of technological advancement, which has led to a reduction in transaction costs. Reducing transaction costs will promote financial innovation and financial service development. It states that Financial Innovation reduces transaction costs. Transaction cost innovation theory is also relevant in this context: for example, the use of internet connected information technology (IT) can significantly reduce the transaction cost of a company because it allows for effective coordination, management, and use of information. Remote, internet-connected IT can help minimize transaction cost as it also offers off-site access to the company’s internal database and other relevant information outlets. Reducing operating costs by agency banking, internet banking, and mobile banking can, therefore, affect the banks’ productivity growth.
2.3	Empirical Review
Bello and Dogarawa (2015) examined and accessed the impact of internet banking services on customers’ satisfaction in Nigeria banking industry. The result of their study shows that many bank customers in Nigeria are fully aware of the positive development in information technology and communication which led to new delivery channel for commercial banks product and services in Nigeria. Banks traditionally have always sort medium through which they will serve their clients more cost-effectively as well as augment the benefit to their clientèle. Their core concern has been to serve clients more conveniently and in the process increase profit and competitiveness thus banking in Nigeria embracing the influx of e-banking. Improvement in Information and Communication Technology in Sub-Saharan Africa are rapidly changing the way business is conducted. 
Agboola (2018) also stated the impact of computer automation on banking services in Lagos using six banks and concluded that internet bank has tremendously improved customer services. Egland (2019) was the first important study, which estimated the number of US banks offering electronic banking and analysed the structure and performance characteristic of these banks. It found no evidence of major difference in the performance of the group of banks offering electronic banking activities compared to those that do not offer such services in terms of profitability, efficiency or credit quality. However transactional electronic banks differed from other banks primarily by size.
A study was carried out by Okoro (2017) on the effect of Point of sales, Automated teller machine, Mobile & internet services values on the intermediation of the economy. The technique adopted in the study is the multiple regressions which were carried out on time series data which ranged from 2006 to 2011. It was observed in the study that a significant relationship exists between POS, ATM, services from the net & the intermediation efficiency of the economy. Nevertheless, it was equally revealed in the study that a significant relationship does not exist between the Nigerian economy & the mobile service value & intermediate efficiency in the study period. The study concluded that the POS, ATM & internet service is major instrument the customers use to make money deposits. It was therefore recommended in the study that more efforts should be made by the relevant stake holders in advertising these products in the country.
Karimzadeh et al. (2015) carried out an investigation on the e-banking impact on the bank profitability. This study was carried out using quarterly data which was collected over the period of 2004 to 2012. The study revealed that e-banking expansion has a positive impact on the bank profitability which was measured with the ROA.
Another study was conducted by Rauf and Qiang (2017) on the impact of e-banking on the performance commercial bank of Pakistani. The performance of the bank was measured with the ROA, ROE, & margin of interest. The sample adopted in the study is a sample of ten banks. The data collected for the study is over the period of 2002 – 2012. It was observed in the study that e-banking has a positive & significant relationship on interest margin ROE & ROA for the banks who recently adopted the technology. The study therefore concluded that at a cost saving strategy they can consider e-banking so as to be able to compete with other foreign banks given that adequate monitoring & control measure are put in place.
Oyewole et al. (2015) carried out a study on the impact of e-banking on the performance of commercial banks in Nigeria. The study adopted panel data which was collected from 1999 to 2010 from commercial banks in the country. it was found in the study that a significant & positive relationship exists in the performance of the banks. How ever there was no impact on ROE.
Abaenewe et al. (2018) examine the impact of e-banking on the commercial banks profitability in Nigeria. They conducted the study with secondary data which were collected from the Stock exchange database from the period of 1997 to the period of 2010. It was revealed in the study that internet banking adoption has a positive & significant effect on the returns of equity of the banks in Nigeria. The sty recommended that there is need for the banking industry to adjust to full & equally effective adoption of ICT as a result of attendant advantage.
Omotunde et al. (2019) investigated the effect of cashless policy in Nigeria. The research method adopted in the study is the survey research which was carried out with the data collected using questionnaires. From the respondent responses, it was observed that increase in employment will be enhanced through the adoption of cashless policy, it will equally lead to reduction in cash related robbery which in turn reduce the risk of carrying cash in the society. This will equally reduce cash related corruption in the country & encourage foreign investors to invest in the country. it was therefore revealed in the study that cashless economy can be regarded as a step towards the right direction.
Aduda and Kingoo (2018) examined the existing relationship between the performance of the commercial banks in Kenya & the internet banking. The study particularly tried to establish if there is a relationship between performance which in the study is the dependent variable & the independent variables. The dependent variable in the study which is performance was measure by the ROA, while the independent variables in the study where measured by the ATM numbers, e-banking investment, & Debit card numbers.
In the study it was observed that a significant & positive relationship exists between the performance of the bank & the electronic banking in the country. The result therefore informed the study to conclude that e-banking has made the industry to carry out transactions with ease through easier banking activities with electronic banking.
CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Introduction
This chapter describe the research methods that necessary for generating data for this study, the methodology to relates to sampling methods and procedures for data collection, research instrument, population and sample size, sampling procedure and finally present the data analysis procedure.
3.2	Research Design
A descriptive approach was adopted for the study; this is because Akintayo (2019) in his study emphasizes that descriptive survey method enables the researcher to obtain the opinion of the target population in order to find the perception of the entire population. 
3.3	Population of the Study
Research population implies the total number of people, things or organization in a specified geographical area of the study or in industry.
Population “as the means of identifying characteristic which number of the universe have in common and which will identify each unit being a member of a particular group
One hundred and Twenty (120) respondents were chosen as the population of this study, in order to get the data on time.
3.4	Sampling Techniques and Sample Size
Sampling as it was used by Harold (2002) is an attempt to access some properties of a large number of items by a study of a similar properties of a similar number.
The target population of this study is made up staff of Fidelity Bank Plc and their customers. A total One hundred and Twenty (120) questionnaires were distributed as sample size among the staffs of the organization.
The techniques for research this study, shall be carryout in specific area of sample study to cover the particular area of the population of Fidelity Bank Plc, on the basis of questionnaire administered for respondent view. 
 3.5	Method of Data Collection 
To obtain a valid and reliable inference about its target market, sample of the population should at drawn, through costly. Therefore the ways and mean of collecting information in this study was through the use of the questionnaire.
	This questionnaire is divided into two section (A and B) section A contain question which are meant to find out information relating to the bio-data of the respondents section B contains question on the effect of training. 
	Open and close ended question method was adopted. 
	The open question contains dotted spaces which enable respondents to express their view on issue while the closed ended question contains the opinion of Strongly Agree, Agree, Don’t Know, Strongly Disagree and Disagree; the performance for this method is that it saves time of the respondent’s facilities easy to understanding.


3.6	Method of Data Analysis 
The data collected would be analyzed using a simple statistical data analysis method. For this reason, the researcher adopted the use of simple percentage presented in a simple tabular format. This is to enable readers to have a clear understanding of the analysis and enable a layman in statistical analysis to have a clearer understanding of the research findings.
The procedure entails expressing the number of respondent(s) as a percentage of the total number of available respondents. The formular used for the simple percentage is as shown below: 100

Simple Percentage = 	Number of Response 
Total Number of Respondents


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	Introduction
Having gathered all the data to be used for this research through administration of questionnaire, it is therefore becomes imperative to present and analyze the data collected through the administration of the research instrument.
This chapter therefore presents the sourced data, it gives the detailed analysis and interpretation of results. The responses obtained from the result of the administered questionnaire were analyzed to test the hypotheses formulated in chapter one.
The different data collected from administered questionnaires were presented in simple percentages in tabular form. Also, Chi-Square statistical technique is used to test the formulated hypotheses.
4.1	Data Analysis
In this research, one hundred and twenty (120) copies of questionnaire were administered and only eighty (80) questionnaires was returned and duly completed by the respondents. The questionnaire formed the basis of the researcher’s analysis and conclusion. The questionnaire is divided into two sections. Section A deals with the demographic data of the respondents, this is to determined the caliber and competence of the respondents who completed the questionnaire while Section B deals with the main questions relating to the research work. The responses received were analyzed with the use of percentages. The data were manually processed and the data are recorded in tabular form.
4.2	Analysis of Questionnaire
The populations of the study is very enormous and as such, the researcher utilizes the sample size determination formular below to obtained the number of questionnaire to be administered.


Using the formular:
n = 	       N
  1 + N(e2)
Where:
n = Sample Size
N = Population of the study = 171 staff
e = Degree of Significance coefficient Usually put at (5%) =  0.05
n = 	       N
  1 + N(e2)
n = 	       171
  1 + 171(0.052)
n = 	       171
  1 + 0.4275
n = 	       171
  1.4275
n = 120 
The sample size to be utilized for this study will therefore be 120
	Questionnaire Administered
	Number Returned
	Number not Returned
	Percentage Returned
(%Success)
	Percentage not Returned

	120
	80
	40
	66.67%
	33.33%


Source: Field Survey, 2023
Table 4.1 above shows that 80 questionnaire was returned out of the 120 questionnaire administered. This implies that 120 was the sample size that was used for this research out of the population of the entire staff selected from Fidelity Bank Plc in Ilorin Kwara State.
4.2.2	Analysis of Demographic Data
Table 1: Sex Classification Of Respondents
	SEX
	RESPONDENTS
	PERCENTAGE%

	Male
	45
	56.0

	Female
	35
	44.0

	No response
	-
	-

	TOTAL
	80
	100


Source: Field Survey, 2023
From the table above 56.0% of the respondents are Male and the remaining 44.0% Female. This implies that Male form the majority of the respondents.
TABLE 2: AGE CLASSIFICATION OF RESPONDENTS
	AGE
	RESPONDENTS
	PERCENTAGE%

	18-30
	15
	25

	31-40
	40
	33.3

	41-44
	11
	18.3

	45 and above
	10
	16.7

	On response
	4
	6.7

	TOTAL
	80
	100


  Source: Field Survey, 2023
From the table above age brackets of 31-40years form the majority of the respondents it can therefore be concludes that the right people with the required and favourable age group are available to offer valuation information to help in the course of the research work.
TABLE 3: MARITAL STATUS CLASSIFICATION OF RESPONDENTS
	MARITAL STATUS
	RESPONDENTS
	PERCENTAGE%

	Married 
	40
	50

	Single 
	38
	47

	Other 
	2
	3

	TOTAL
	80
	100


  Source: Field Survey, 2023
The table above, reveals that 40 respondents representing 50% of the total respondents are married. These indicates that majority of the respondent are more mature and responsible.


Table 4: Respondents’ Educational Qualification
	Educational Qualifications
	FREQUENCY
	PERCENTAGES (%)

	NCE/OND
	14
	17.5

	BSc/HND
	46
	57.5

	MSc/MBA 
	20
	25.0

	Total
	80
	100


Source: Field Survey, 2023
Table 4shows that 14 of the respondents representing 17.5% of the total respondent’s educational qualification is NCE/OND, 46 respondents representing 57.5% of the total respondents have B.Sc/HND while 20 respondents representing 25.0% of the total respondents have MSC/MBA. This analysis implies that majority of the respondents are B.Sc/HND holders and this will positively affect the reliability of the result.
Table 5: Respondents’ Work Experience
	WORK EXPERIENCE
	FREQUENCY
	PERCENTAGES (%)

	Below 5years
	18
	22.5

	6-10years
	12
	15.0

	11-15years
	48
	60.0

	16years and above
	2
	2.5

	Total
	80
	100


Source: Field Survey, 2023
Table 5 shows that 18 respondents representing 22.5% of the total respondent’s work experience is below 5years, 12 respondents representing 15.0% of the total respondent’s work experience is between 6-10years, 48 respondents representing 60.0% of the total respondent’s work experience is between 11-15years while only 2 respondents representing 17.5% of the total respondent’s work experience is above 16years. This result indicates that majority of the respondents have work experience above 11years which makes the results of this study also very reliable.
Table 6: Respondents’ Cadre in the Organization
	LEVEL
	FREQUENCY
	PERCENTAGES (%)

	Junior Staff
	46
	57.5

	Senior Staff
	20
	25.0

	Management Staff
	14
	17.5

	Total
	80
	100


Source: Field Survey, 2023
Table 4.6 shows that, 46 respondents representing 57.5% of the total respondents are Junior Staff, 20 respondents representing 25.0% of the total respondents are Senior Staff while the remaining which is 14 respondents representing 17.5% of the total respondents are Management Staff. This means that most of the respondents utilized in this research projectare Junior Staff.
4.2.3	Analysis of Research Questions
Table 4.7:	The Customer Is Satisfied With The Using Of E-Baking Service?
	Response
	FREQUENCY
	PERCENTAGES (%)

	Strongly Agreed
	16
	20.0

	Agreed
	30
	37.5

	Undecided
	10
	12.5

	Disagreed
	8
	10.0

	Strongly Disagreed
	16
	20.0

	Total
	80
	100


Source: Field Survey, 2023
Table 4.7 above shows that 16 respondents representing 20.0% of the total respondents strongly agreed that The Customer Is Satisfied With The Using Of E-Baking Service, 30 respondents representing 37.5% of the total respondents also agreed, 10 respondents representing 12.5% of the total respondents is undecided about the question. On the other hand, 30 respondents representing 37.5% of the total respondents disagreed while 8 respondents representing 10.0% of the total respondents also strongly disagreed that The Customer Is Satisfied With The Using Of E-Baking Service. This result indicated that majority of the respondents agreed that The Customer Is Satisfied With The Using Of E-Baking Service.
TABLE 4.8: HOW OFTEN DOES A TRANSACTION TAKES WHEN USING THE E-BANKING SERVICE?
	Response
	FREQUENCY
	PERCENTAGES (%)

	LESS THAN A MINUTE
	32
	40.0

	MORE THAN FIVE MINUTES
	48
	60.0

	Total
	80
	100


Source: Field Survey, 2023
Table 4.8 above shows that 32 respondents representing 40.0% of the total respondents strongly agreed that it often takes less than a minute when making transaction using the e-banking service, 48 respondents representing 60.0% of the total respondents are of the opinion that it takes more than five minutes. This result indicated that majority of the respondents agreed that it takes more than five minutes to perform a transaction using e-banking 
Table 4.9: Internet Banking Has Some Effects On Profitability Of Deposit Money Bank In Nigeria?
	Response
	FREQUENCY
	PERCENTAGES (%)

	Strongly Agreed
	16
	20.0

	Agreed
	32
	40.0

	Undecided
	8
	10.0

	Disagreed
	8
	10.0

	Strongly Disagreed
	16
	20.0

	Total
	80
	100


Source: Field Survey, 2023
Table 4.9 above shows that 16 respondents representing 20.0% of the total respondents strongly agreed that Internet Banking Has Some Effects On Profitability Of Deposit Money Bank In Nigeria, 32 respondents representing 40.0% of the total respondents also agreed, 8 respondents representing 10.0% of the total respondents is undecided about the question. On the other hand, 8 respondents representing 10.0% of the total respondents disagreed while 16 respondents representing 20.0% of the total respondents also strongly disagreed Internet Banking Has Some Effects on Profitability of Deposit Money Bank in Nigeria. This result indicated that majority of the respondents agreed that Internet Banking Has Some Effects On Profitability Of Deposit Money Bank In Nigeria.
Table 4.10: There are problems militating against internet banking on profitability of deposit money bank in Nigeria?
	Response
	FREQUENCY
	PERCENTAGES (%)

	Strongly Agreed
	12
	15.0

	Agreed
	48
	60.0

	Undecided
	10
	12.5

	Disagreed
	6
	7.5

	Strongly Disagreed
	4
	5.0

	Total
	80
	100


Source: Field Survey, 2023
Table 4.10 above shows that 12 respondents representing 15.0% of the total respondents strongly agreed that There are problems militating against internet banking on profitability of deposit money bank in Nigeria, 48 respondents representing 60.0% of the total respondents also agreed, 10 respondents representing 12.5% of the total respondents is undecided about the question. On the other hand, 6 respondents representing 7.5% of the total respondents disagreed while 4 respondents representing 5.0% of the total respondents also strongly disagreed that There are problems militating against internet banking on profitability of deposit money bank in Nigeria. This result indicated that majority of the respondents agreed that There are problems militating against internet banking on profitability of deposit money bank in Nigeria.
Table 4.11: There are solutions to the problems militating against internet banking on profitability of deposit money bank in Nigeria?
	Response
	FREQUENCY
	PERCENTAGES (%)

	Strongly Agreed
	12
	15.0

	Agreed
	42
	52.5

	Undecided
	12
	15.0

	Disagreed
	4
	5.0

	Strongly Disagreed
	10
	12.5

	Total
	80
	100


Source: Field Survey, 2023
Table 4.11 above shows that 12 respondents representing 15.0% of the total respondents strongly agreed that There are solutions to the problems militating against internet banking on profitability of deposit money bank in Nigeria, 42 respondents representing 52.5% of the total respondents also agreed, 12 respondents representing 15.0% of the total respondents is undecided about the question. On the other hand, 4 respondents representing 5.0% of the total respondents disagreed while 10 respondents representing 12.5% of the total respondents also strongly disagreed that There are solutions to the problems militating against internet banking on profitability of deposit money bank in Nigeria. This result indicated that majority of the respondents agreed that There are solutions to the problems militating against internet banking on profitability of deposit money bank in Nigeria.


Table 4.12: Internet Banking Makes Banking easier for Customers?
	Response
	FREQUENCY
	PERCENTAGES (%)

	Strongly Agreed
	44
	55.0

	Agreed
	32
	40.0

	Undecided
	4
	5.0

	Disagreed
	0
	0.0

	Strongly Disagreed
	0
	0.0

	Total
	80
	100


Source: Field Survey, 2023
Table 4.14 above shows that 44 respondents representing 55.0% of the total respondents strongly agreed that Internet Banking Makes Banking easier for Customers, 32 respondents representing 40.0% of the total respondents also agreed while 4 respondents representing 5.0% of the total respondents is undecided about the question. On the other hand, No respondent either disagree or strongly disagree to the question. This result indicated that all the respondents agree or strongly agree that Internet Banking Makes Banking easier for Customers.
4.3	Hypotheses Testing
Testing of the hypothesis formulated for this study will be done using the chi-square hypothesis testing method. It examines whether two samples are different and is commonly used when the variances of two normal distributions are unknown and when an experiment uses a small sample size.
	The Chi-square formular is: (X2)= E (o-e)2												e
		E = summation
		O = observed frequency
		E = expected frequency 


HYPOTHESIS TESTING ONE (COMPARING TABLE 4.9)	
H0: internet banking has no effects on profitability of deposit money bank in Nigeria
H1: internet banking has effects on profitability of deposit money bank in Nigeria
Using the chi-square (X2) analysis thus (X2)= E (o-e)2													    e
		(X2) = Chi-Square
		E = summation
		O = observed 
		E = expected frequency 
By recalling Table 4.9 as shown below:
	Option 
	OPTION SIZE
	NO OF RESPONSE
	PERCENTAGES (%)

	Strongly Agreed
	5
	16
	20.0

	Agreed
	4
	30
	37.5

	Undecided
	3
	10
	12.5

	Disagreed
	2
	8
	10.0

	Strongly Disagreed
	1
	16
	20.0

	Total
	
	80
	100


Source: Field Survey, 2023
Chi-Square Tabular Calculations 
TABLE 1A
	Variable
	F
	∑(f)
	Mean
	SD
	(Xcal)
	(Xtab)
	Decision

	H0
	16
	46
	0.56
	7
	53.55
	2.0
	H0 Rejected

	
	30
	
	
	
	
	
	

	H1
	8
	24
	0.30
	4
	
	
	

	
	16
	
	
	
	
	
	

	Void (Undecided)
	10
	
	
	
	
	
	

	Total
	80
	80
	
	
	
	
	


TABLE 1B
	0

	E
	0-E
	(0-E)2
	(0-E)2/E

	5
	16
	-11
	121
	7.56

	4
	30
	-26
	676
	22.53

	3
	10
	-7
	49
	4.90

	2
	8
	-6
	36
	4.50

	1
	16
	-15
	225
	14.06

	
	
	
	
	X2 = 53.55


Source: Field Survey, 2023
Table 4:13 
X2 calculated (Xcal)= 53.55
	Hence compare X2 0 with the value of the chi-square distribution using 5% level of significance and degree of freedom of 
	(uf)= (colum-1) (vom-1) 
	(3-1) (2-1) is calculate from table 
	(2) (1) = 2
X2tabulated  (Xtab)= 2.0
Decision Rule:
Based on the results obtained as showed in the table above, the calculated result (Xcal) is greater than the tabulated result (Xtab) that is Xcal (53.55) >Xtab (2.0), we will therefore reject the null hypothesis (Ho) that states that internet banking has no effects on profitability of deposit money bank in Nigeria and accept the alternative hypothesis (H1) which state that: internet banking has effects on profitability of deposit money bank in Nigeria.

HYPOTHESIS TESTING TWO (COMPARING TABLE 4.12)	
H0: there are no problems militating against internet banking on profitability of deposit money bank in Nigeria
H1: there are problems militating against internet banking on profitability of deposit money bank in Nigeria
Using the chi-square (X2) analysis thus (X2)= E (o-e)2											e
		(X2) = Chi-Square
		E = summation
		O = observed 
		E = expected frequency 
By recalling Table 4.11 as shown below:
Table 4:10: There are problems militating against internet banking on profitability of deposit money bank in Nigeria? 
	OPTION
	OPTION SIZE
	NO OF RESPONSES 
	PERCENTAGE %

	Strongly Agree
	5
	12
	15.0

	Agree
	4
	42
	60.0

	Undecided
	3
	12
	12.5

	Disagree
	2
	4
	7.5

	Strongly Disagree
	1
	10
	5.0

	TOTAL 
	
	80
	100


Source: Field Survey, 2023
Chi-Square Tabular Calculations 
TABLE 2A
	Variable
	f
	∑(f)
	Mean
	SD
	(Xcal)
	(Xtab)
	Decision

	H0
	44
	76
	0.95
	6
	60.56
	2.0
	H0 Rejected

	
	32
	
	
	
	
	
	

	H1
	1
	2
	0.025
	0
	
	
	

	
	1
	
	
	
	
	
	

	Void (Undecided)
	2
	
	
	
	
	
	

	Total
	80
	80
	
	
	
	
	



TABLE 2A
	0

	E
	0-E
	(0-E)2
	(0-E)2/E

	5
	44
	-39
	1521
	34.56

	4
	32
	-28
	784
	24.50

	3
	2
	1
	1
	0.50

	2
	1
	1
	1
	1.00

	1
	1
	0
	0
	0.00

	
	
	
	
	X2 = 60.56


Source: Field Survey, 2023
X2 calculated (Xcal)= 60.56
	Hence compare X2 with the value of the chi-square distribution Table using 5% level of significance and degree of freedom of 
	(uf)= (colum-1) (vom-1) 
	(3-1) (2-1) is calculate from table 
	(2) (1) = 2
X2tabulated  (Xtab)= 2.0
Decision Rule:
Based on the results obtained as showed in the table above, the calculated result (Xcal) is greater than the tabulated result (Xtab) that is Xcal (60.56) >Xtab (2.0), we will therefore reject the null hypothesis (Ho) that states that: there are no problems militating against internet banking on profitability of deposit money bank in Nigeria and accept the alternative hypothesis (H1) which state that: there are problems militating against internet banking on profitability of deposit money bank in Nigeria
HYPOTHESIS TESTING THREE (COMPARING TABLE 4.15)	
H0: there are no solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria
H1: there are solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria

Using the chi-square (X2) analysis thus (X2)= E (o-e)2									 				    e
		(X2) = Chi-Square
		E = summation
		O = observed 
		E = expected frequency 
By recalling Table 4.11 as shown below:


TABLE 4.11: Table 4.11: There are solutions to the problems militating against internet banking on profitability of deposit money bank in Nigeria?
	OPTION
	OPTION SIZE
	NO OF RESPONSES 
	PERCENTAGE %

	Strongly Agree
	5
	12
	15.0

	Agree
	4
	42
	52.5

	Undecided
	3
	12
	15.0

	Disagree
	2
	4
	5.0

	Strongly Disagree
	1
	10
	12.5

	TOTAL 
	
	80
	100


Source: Field Survey, 2023
Chi-Square Tabular Calculations 
TABLE 3A
	Variable
	F
	∑(f)
	Mean
	SD
	(Xcal)
	(Xtab)
	Decision

	H0
	2
	4
	0.05
	0
	73.78
	89.53
	H0 Accepted

	
	2
	
	
	
	
	
	

	H1
	40
	72
	0.9
	4
	
	
	

	
	32
	
	
	
	
	
	

	Void (Undecided)
	3
	4
	
	
	
	
	

	Total
	80
	80
	
	
	
	
	


TABLE 3A
	0

	E
	0-E
	(0-E)2
	(0-E)2/E

	5
	2
	3
	9
	4.50

	4
	2
	2
	4
	2.00

	3
	8
	-5
	25
	3.13

	2
	40
	-38
	1444
	36.10

	1
	32
	-31
	961
	30.03

	
	
	
	
	X2 = 73.78


Source: Field Survey, 2023
Table 4:18 
X2 calculated (Xcal)= 73.78
	Hence compare X2 with the value of the chi-square distribution Table using 5% level of significance and degree of freedom of 
	(uf)= (colum-1) (vom-1) 
	(90.53-1) (2-1) is calculate from table 
	(89.53) (1) = 89.53
X2tabulated  (Xtab)= 89.53
Decision Rule:
Based on the results obtained as showed in the table above, the calculated result (Xcal) is less than the tabulated result (Xtab) that is Xcal (73.78) <Xtab (89.53), we will therefore Accept the null hypothesis (Ho) that states that: there are no solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria and reject the alternative hypothesis (H1) which state that: there are solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria
4.4	Discussion of Findings
From the research so far, the following findings were made:
	Based on the results obtained by analysing data from table 4.10, the calculated result (Xcal) is greater than the tabulated result (Xtab) that is Xcal (53.55) >Xtab (2.0), the researcher therefore reject the null hypothesis (Ho) that states that: internet banking has no effects on profitability of deposit money bank in Nigeria  and accept the alternative hypothesis (H1) which state that: internet banking has effects on profitability of deposit money bank in Nigeria
Analysis from Table 4.11 also indicated that the calculated result (Xcal) is greater than the tabulated result (Xtab) that is Xcal (60.56) >Xtab (2.0), the researcher therefore reject the null hypothesis (Ho) that states that: there are no problems militating against internet banking on profitability of deposit money bank in Nigeria and accept the alternative hypothesis (H1) which state that: there are problems militating against internet banking on profitability of deposit money bank in Nigeria
Finally, based on the results obtained as showed in the Table 4.13, the calculated result (Xcal) is less than the tabulated result (Xtab) that is Xcal (73.78) <Xtab (89.53), the researcher Accept the null hypothesis (Ho) that states that: there are no solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria and reject the alternative hypothesis (H1) which state that: there are solutions to problems militating against internet banking on profitability of deposit money bank in Nigeria.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0	Introduction
This chapter examines the summary, conclusion and recommendation on the research work.   
5.1	Summary Of Findings
Evidence from previous studies on whether electronic banking affect profitability showed that there were mixed results based on the operating environment and the level of adoption. In Nigeria there is a high level of adoption of electronic banking in the banking sector.
The findings of the study revealed that the combined effect of electronic banking affect profitability of deposit money banks positively. The findings of the study showed a positive effect of electronic banking on profitability of deposit money banks in Nigeria. Findings on the effect of electronic banking on profitability of deposit money banks in Nigeria showed that variations in profitability can be explained by electronic banking. This finding is further supported by regression results which showed that electronic banking has a statistically significant influence on the profitability of deposit money banks in Nigeria and therefore the alternate hypothesis was accepted.
Results also revealed that point of sales had positive effect on profitability of deposit money banks in Nigeria. This is supported by the coefficient of determination which shows that point of sales explains the variations in profitability of deposit money banks in Nigeria. The test for significance also showed that the influence was statistically significant and hence the alternate hypothesis was accepted. This means that point of sales is good at skimming out incomes and having a good return to the banks’ initial outlay.
The findings revealed that internet banking have no significant effect on the profitability of deposit money banks in Nigeria. This finding is supported by the coefficient of determination which shows that there were low variations in profitability as explained by internet banking. The influence of internet banking on profitability is also not significant and hence the null hypothesis was accepted. This suggest that banks are at an early stage in the usage of some internet banking and due to such short time, profitability may not have been affected by internet banking to a great extent.
The results showed that mobile banking have a positive influence on profitability of deposit money banks in Nigeria. The analysis produced a coefficient of determination which showed that there was high percentage of variations in profitability which is explained by mobile banking. The significance test showed that influence of mobile banking on bank profitability was statistically significant and hence the alternate hypothesis was accepted.
5.2	Conclusion
	Based on the findings of the study, it can be concluded that electronic banking have positive significant effect on profitability of deposit money banks in Nigeria. The usage of electronic banking channels by deposit money banks in Nigeria has a high potential of improving profitability and hence better returns to the shareholders. The versatility of electronic banking has made their acceptance rate to be high among both the banks and their customers. It could have been challenging if the acceptance was only with either the banks or the customers. Banks in Nigeria have continued to high turnover even when other sectors of the economy show low profitability. This can be explained by the use of innovations which have enabled banks to start making income away from traditional sources like interest, trade and asset financing. Banks have been able to make more commission income from transactions done on electronic banking channels like; mobile phones, credit cards and point of sale terminals. In addition, this study showed that customers patronize E-banking channels such as ATM more than internet banking. This is because they derive certain benefits from the use of these products predominantly time saving, easy access to cash and convenience in the use of the products. And also they believed it was safer and much secure than the internet banking. In general conclusion the electronic banking has made banking transaction to be much easier by bringing services closer to its customers and safer, preventing the carrying of huge sums of money.
It is evident that electronic banking plays an important role in the operational efficiency of a bank in Nigeria and it is obvious that it is one of the major sources of growth in the overall performance of the banks. While it still needs to be protected sufficiently to ensure sufficient patronage, it is possible that banks’ success in Nigeria can be significantly improved with the advent of new channels alongside technological advancement. Especially if efforts are put in place to implement effectively. The introduction of E-banking has indeed had a positive effect on the profitability of the bank since it was introduced. It has also improved the banks’ customer relationship by rendering effective services. It was revealed that ATM has a significantly positive impact on profitability. 
5.3	Recommendations of the Study
Deposit Money Banks through E-banking offers several opportunities to customers and they derive benefits from its usage. There were certain limitations in this study and the following recommendations were made:
· The bank should provide more ATM facilities; these should be placed at vantage locations within the city to reduce distance and time use in accessing the facility.
· Deposit Money Bank must improve and modernize its IT policies by ensuring that Communication Equipment’s, Computers and other IT infrastructures to a large extent are managed by qualified staff to ensure that customers can enjoy better E-banking experience.
· Marketing and education of E-banking services and products should be intensified to attract more customers.
· The bank should conduct further research to find new E-banking channels to attract and to retain their current customers.
· Government should pursue a strategy to provide incentives for technology transfer from more developed economies in order to promote the usage of world class electronic banking channels.
· System developers need to create enhanced and effective security systems which can detect, control, prevent and manage fraud incidents on the various electronic banking channels.
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