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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY 
Drug abuse is a pervasive issue of global significance that permeates diverse cultural and geographical landscapes, with far-reaching implications for educational institutions. Kwara State Polytechnic, situated within this broader context, is not immune to the challenges posed by students engaging in the use of hard drugs. This pressing concern has prompted a heightened awareness of the potential consequences on the well-being and academic performance of the student body.
The use of hard drugs among students represents a complex issue influenced by various factors, including societal pressures, peer influences, and personal vulnerabilities. Recognizing the multifaceted nature of this challenge, Kwara State Polytechnic has acknowledged the need for proactive measures to address and mitigate the adverse effects of drug abuse within its academic community. As the consequences of substance abuse extend beyond individual students to impact the overall campus environment, the institution recognizes the urgency of implementing targeted interventions and awareness campaigns.
The implications of drug abuse on academic performance are profound, affecting not only individual students but also the integrity of the educational environment. From increased rates of absenteeism to impaired cognitive function, the repercussions are wide-ranging. Additionally, the potential escalation of substance abuse to more severe forms poses significant risks to the mental and physical health of students, necessitating a comprehensive and tailored approach to prevention and intervention.
In response to these challenges, Kwara State Polytechnic is poised to take proactive steps to address the issue of hard drug use among its students. This involves the implementation of targeted interventions and awareness campaigns aimed at fostering a campus environment that prioritizes the well-being and academic success of its students. This study seeks to contribute to these efforts by evaluating the effectiveness of a broadcast media campaign focused on mitigating the prevalence of hard drug use among Kwara State Polytechnic students. Through a systematic assessment of audience perceptions, the study aims to provide valuable insights that can inform evidence-based strategies for future anti-drug initiatives within the academic institution.
Media campaigns have emerged as powerful and influential tools in the realm of public health, serving as catalysts for disseminating crucial information and shaping public perceptions. This holds particularly true in the context of addressing complex issues such as drug abuse. Broadcast media, encompassing television and radio, stands out as a formidable platform with the capacity to reach diverse audiences, making it an invaluable medium for health campaigns.
The ubiquity and accessibility of broadcast media enable the dissemination of information to a broad and varied demographic, transcending geographical and social boundaries. This extensive reach is of paramount importance, especially in educational settings like Kwara State Polytechnic, where diverse student populations necessitate strategies that can effectively communicate key messages. Understanding the unique dynamics of media consumption among students is vital in crafting campaigns that resonate with their preferences, habits, and cultural contexts.
In the specific context of addressing the dangers of hard drug use, a well-designed broadcast media campaign holds immense potential to influence student behavior positively. The visual and auditory elements inherent in television and radio formats can convey messages with emotional resonance, making a lasting impact on audience perceptions. By leveraging storytelling, testimonials, and expert insights, the campaign can effectively communicate the risks associated with hard drug use and emphasize the importance of making informed, healthy choices.
Furthermore, the interactive nature of broadcast media allows for the creation of engaging and memorable content, fostering a sense of connection and relatability among the audience. This connection is crucial in initiating a positive change in behavior, as individuals are more likely to internalize and act upon messages that resonate with their personal experiences and values.
In essence, the strategic use of broadcast media in health campaigns represents a powerful ally in the fight against drug abuse. Its ability to captivate audiences, deliver impactful messages, and transcend demographic barriers positions it as a cornerstone in efforts to promote awareness and foster a positive shift in attitudes and behaviors. As part of this comprehensive study, the assessment of the broadcast media campaign at Kwara State Polytechnic aims to unravel the extent of its effectiveness in harnessing the potential of media to address the critical issue of hard drug use among students.
Educational institutions serve as crucibles for the holistic development of individuals, not only academically but also in terms of shaping their attitudes and behaviors. Recognizing this influential role, Kwara State Polytechnic, as an academic institution, embraces the responsibility of fostering a healthy and safe environment for its student body. Central to this commitment is the imperative to address and prevent substance abuse, particularly the prevalence of hard drug use among students.
At the core of an academic institution's mission is the cultivation of an environment that nurtures not only intellectual growth but also the overall well-being of its students. Substance abuse poses a significant threat to both individual and collective well-being, impacting academic performance, mental health, and social dynamics. Consequently, Kwara State Polytechnic has undertaken the responsibility to proactively address this issue through targeted campaigns designed to raise awareness, educate, and deter the use of hard drugs among its student community.
Through strategic initiatives, Kwara State Polytechnic seeks to instill a sense of responsibility and accountability among its students, fostering a campus culture that prioritizes health and safety. By integrating substance abuse prevention into the educational framework, the institution aims to empower students with the knowledge and tools needed to make informed decisions regarding their physical and mental well-being.
The implementation of targeted campaigns within the educational setting acknowledges the unique influence that academic institutions possess over their students. Beyond the classroom, students are immersed in a social and cultural milieu that can significantly shape their perceptions and behaviors. Kwara State Polytechnic recognizes that by addressing the issue of hard drug use head-on, it can contribute not only to the immediate welfare of its students but also to the creation of responsible and informed citizens who can positively impact society.
In essence, the commitment of Kwara State Polytechnic to substance abuse prevention aligns with the broader goal of creating a conducive and supportive learning environment. By undertaking targeted campaigns, the institution endeavors to curtail the prevalence of hard drug use among its students, thereby fulfilling its duty to nurture a community that prioritizes the well-being, academic success, and future prospects of its diverse student body. This study aims to evaluate the effectiveness of such initiatives, shedding light on the role of educational institutions in influencing attitudes and behaviors related to substance abuse.
Conducting a comprehensive review of existing anti-drug campaigns, both within educational settings and broader contexts, is essential for gaining valuable insights into the effectiveness of various strategies and identifying potential areas for improvement. This background research serves as a crucial foundation for the proposed study, ensuring that it builds upon established knowledge and contributes to the advancement of tailored and effective anti-drug campaigns within the unique context of Kwara State Polytechnic.
Examining anti-drug campaigns implemented in educational settings provides insights into approaches that have proven successful in influencing student attitudes and behaviors. Research may reveal campaigns that effectively utilized peer education, interactive workshops, or multimedia platforms to convey impactful messages about the risks associated with drug abuse. Understanding the specific methodologies that resonated with students in similar educational environments can inform the development of targeted strategies at Kwara State Polytechnic.
Beyond educational settings, an exploration of anti-drug campaigns in broader contexts allows for a broader perspective on what works on a societal level. Successful campaigns may have leveraged community engagement, collaborated with local influencers, or employed innovative digital media strategies. Evaluating the strengths and weaknesses of these campaigns provides a benchmark for assessing the potential transferability of strategies to the university setting and helps identify culturally sensitive and contextually relevant approaches.
Identifying gaps in current anti-drug campaigns is a critical aspect of the review process. This involves assessing whether existing initiatives adequately address the unique challenges and dynamics present at Kwara State Polytechnic. Potential gaps may include overlooking specific risk factors prevalent in the student population, neglecting the importance of cultural context, or lacking engagement strategies that resonate with the target audience. By pinpointing these gaps, the proposed study can contribute to the development of interventions that are more finely tuned to the needs and characteristics of Kwara State Polytechnic students.
The review also facilitates an understanding of the evolving landscape of anti-drug messaging, taking into account emerging trends in communication and technology. Analyzing the integration of digital platforms, social media, and other contemporary channels in successful campaigns can guide the incorporation of modern communication tools in the design of a broadcast media campaign at Kwara State Polytechnic.
In essence, the review of existing anti-drug campaigns acts as a compass for the proposed study. It not only provides a foundation of knowledge but also offers a critical lens through which the effectiveness and relevance of current approaches can be evaluated. By learning from successes and shortcomings, the study aims to contribute to the advancement of tailored, evidence-based, and culturally sensitive anti-drug campaigns within the academic context of Kwara State Polytechnic.
Kwara State Polytechnic, like any educational institution, operates within a unique context characterized by a combination of challenges and opportunities. To effectively address the issue of drug abuse among its students, it is imperative to delve into the specific factors that influence this behavior within the Kwara State Polytechnic community. Recognizing the distinct challenges allows for the development of a targeted campaign that resonates with the student population and addresses the root causes of the issue.
One significant factor contributing to drug abuse among students at Kwara State Polytechnic may be socio-economic disparities. Students from different socio-economic backgrounds may face varying levels of access to resources, opportunities, and support systems. Understanding how these disparities intersect with drug abuse patterns is crucial for tailoring interventions that consider the diverse needs of the student body.
Peer pressure is another salient aspect within the campus environment. The social dynamics and influence of peers can significantly impact individual choices related to drug use. Identifying the specific nature of peer pressure at Kwara State Polytechnic, whether through social circles, student organizations, or other channels, is vital for designing a campaign that not only raises awareness but also equips students with strategies to resist negative influences.
The campus culture at Kwara State Polytechnic, including prevailing attitudes towards drug use, contributes to the overall environment. Cultural norms, traditions, and social expectations can either reinforce or counteract efforts to prevent drug abuse. An in-depth examination of these cultural aspects provides insights into the factors that shape student behavior and informs the development of a campaign that aligns with the existing cultural context.
The geographical location of Kwara State Polytechnic may introduce additional challenges related to the availability and accessibility of drugs. Understanding the local context, including the presence of external influences such as nearby urban centers or areas with a high prevalence of drug-related activities, is crucial for tailoring prevention strategies that address the specific challenges posed by the geographical setting.
Moreover, the academic pressures and stressors unique to Kwara State Polytechnic may contribute to the vulnerability of students to substance abuse. High academic expectations, tight schedules, and competition for resources may act as stressors, prompting some students to turn to drugs as a coping mechanism. Acknowledging these academic stressors is essential in designing a campaign that not only discourages drug use but also promotes healthier coping mechanisms.
In essence, understanding the challenges specific to Kwara State Polytechnic provides the groundwork for a nuanced and effective anti-drug campaign. By addressing socio-economic factors, peer influences, campus culture, geographical considerations, and academic stressors, the campaign can be tailored to resonate with the unique circumstances of the student body, ultimately contributing to a safer and healthier campus environment.
In contemporary governance and academia, the emphasis on evidence-based decision-making has become paramount. This paradigm recognizes the importance of informed choices grounded in empirical data, particularly in addressing complex issues such as substance abuse. The proposed study, focused on systematically evaluating the audience perceptions of the broadcast media campaign on hard drug use at Kwara State Polytechnic, aligns with this imperative, aiming to contribute to the body of knowledge and guide evidence-based interventions.
In the realm of substance abuse prevention, relying on evidence-based decision-making is crucial for several reasons. Firstly, it enables stakeholders at Kwara State Polytechnic to objectively assess the impact and effectiveness of the current broadcast media campaign. By employing rigorous research methodologies, including surveys and data analysis, the study aims to provide a comprehensive understanding of how the campaign is perceived by the student population. This empirical evidence serves as a foundation for assessing whether the campaign has achieved its intended objectives and identifying areas for improvement.

Secondly, the study contributes valuable insights that extend beyond the immediate context of Kwara State Polytechnic. By examining audience perceptions and responses, it seeks to generate knowledge applicable to broader substance abuse prevention efforts. The empirical evidence derived from this study can serve as a reference point for other educational institutions grappling with similar challenges. This collaborative approach ensures that lessons learned at Kwara State Polytechnic contribute to a broader understanding of effective strategies in the field of substance abuse prevention.
Moreover, evidence-based decision-making provides a solid foundation for strategic planning and resource allocation. By understanding which aspects of the broadcast media campaign resonate with the audience and where improvements are needed, decision-makers at Kwara State Polytechnic can allocate resources more efficiently. This ensures that interventions are targeted, impactful, and aligned with the unique characteristics of the student population.
In the broader context of public health, evidence-based decision-making enhances accountability and transparency. It allows stakeholders, including university administrators, policymakers, and external partners, to justify and communicate their choices based on empirical findings. This, in turn, fosters trust and confidence among the community, creating a collaborative environment for sustained efforts in substance abuse prevention.
In conclusion, the study's commitment to evidence-based decision-making aligns with contemporary best practices in academia and governance. By systematically evaluating audience perceptions of the broadcast media campaign on hard drug use at Kwara State Polytechnic, the study seeks to provide empirical evidence that not only informs the institution's future interventions but also contributes to the broader knowledge base in the field of substance abuse prevention. This approach ensures that efforts are grounded in data, fostering a more effective and sustainable approach to addressing the complex issue of drug abuse among the student population.
1.2 STATEMENT OF THE PROBLEM
Hard drugs has become rampant among youths and has become a problem because a society filled with drug addicts and drug dependents cannot move misuse, abuse or are addicted to drugs will have high rate of increase in crime, prostitution etc, it also makes way for drug trafficking in the society. It constitute a major public health hazard and is a part of general and social disorganization we see around us that is, breed comatose patients, various melody cases that constitute the urban eyesore, that dent the image of a country/nation. It contribute significant to breakdown of law and order and establishment of various circle of abuse.
Hard drugs among youths has led to the diversion of scare resources to cure addict and to rehabilitate them, building a psychiatric hospital, breakdown of societal norms and value leading up to heavily anarchy and other to be solved.
Such problems call for in-depth research to help salvage the situation to avoid the setback it created for our society and this has to be done with the help of the mass media in order to inform and educate the mass media in  order to inform and educate the people on what the effects of drug abuse can cause to the society and to the people involved.
1.3 OBJECTIVES OF THE STUDY
1. To assess the overall impact of the broadcast media campaign on hard drug use among Kwara State Polytechnic students.
2. To gauge the level of knowledge among Kwara State Polytechnic students regarding the dangers and implications of hard drug use.
3. To identify specific strengths and weaknesses of the current broadcast media campaign.
1.4 RESEARCH QUESTIONS
1. What is the level of awareness among Kwara State Polytechnic students about the dangers of hard drug use?
2. To what extent has the broadcast media campaign increased knowledge among students regarding the risks and consequences of hard drug use?
3. What are the perceived strengths of the current broadcast media campaign in addressing hard drug use among students? 
  
1.5 SCOPE OF THE STUDY
The study is confined to assessing the impact of a broadcast media campaign on hard drug use prevention among students at Kwara State Polytechnic during the academic year [specify the academic year]. The geographical scope is limited to Kwara State Polytechnic, and the research primarily centers on students from various academic disciplines, considering diverse demographic backgrounds. The investigation will specifically focus on the television and radio components of the campaign, excluding other media forms. The temporal framework of the study aligns with the duration of the implemented campaign. While the research will delve into students' perceptions and behavioral intentions in response to the campaign, it will not address the actual prevalence of hard drug use. Acknowledging potential limitations such as self-reporting bias, the study aims to provide valuable insights into the effectiveness of the broadcast media campaign within the specified scope, offering a basis for evidence-based recommendations tailored to the unique context of Kwara State Polytechnic.
1.6 SIGNIFICANCE OF THE STUDY
The significance of this study lies in its potential to contribute valuable insights into the effectiveness of a broadcast media campaign on hard drug use prevention, specifically tailored to the context of Kwara State Polytechnic. By systematically evaluating the impact of the campaign on students' perceptions and behavioral intentions, the research aims to provide empirical evidence that can inform evidence-based interventions and contribute to the refinement of substance abuse prevention strategies within educational institutions. The findings may offer actionable recommendations for administrators, policymakers, and campaign designers, fostering a safer and healthier campus environment at Kwara State Polytechnic. Furthermore, the study's potential to uncover lessons applicable beyond the immediate context may contribute to the broader field of substance abuse prevention, influencing strategies in other educational institutions and societal initiatives. Ultimately, the study's significance lies in its capacity to inform evidence-based decision-making and advance knowledge in the ongoing efforts to address the complex issue of hard drug use among college students.







1.7 DEFINITIONS OF TERMS 
Audience: refers to a collective group of individuals who actively engage with and participate in various forms of artistic, literary, theatrical, musical, or academic works. In the context of this study, the term specifically pertains to the assembled spectators or listeners at public events such as plays, films, concerts, or meetings, and more broadly encompasses individuals who encounter or interact with media campaigns, particularly focusing on the audience of Kwara State Polytechnic students.
Perception: involves the cognitive processes of organizing, identifying, and interpreting sensory information to construct a meaningful understanding of the presented information or one's environment. In the context of the study, perception pertains to how individuals, specifically Kwara State Polytechnic students, comprehend and interpret the messages conveyed by the broadcast media campaign on hard drug use prevention.
Hard Drugs: within the scope of this study, are substances characterized by their potential for abuse and the associated severe physical and psychological consequences. The definition emphasizes the harmful nature of drug abuse at any age but underscores the heightened risk and impact when it occurs during adolescence. In the context of the study, hard drugs specifically denote substances with the potential for serious health and societal repercussions, and the term aligns with commonly accepted classifications within the field of substance abuse prevention.
Youths refer to young individuals who have not yet reached adulthood and encompasses the time period before they transition into adulthood. In the context of this study, youths specifically denote individuals in the age group relevant to Kwara State Polytechnic students, typically adolescents and young adults. The term is used to characterize the target demographic of the broadcast media campaign on hard drug use prevention.
Broadcast Media: encompasses the process or means through which information, messages, and practices are disseminated to a wide and diverse audience. In the study, broadcast media specifically refers to the platforms such as television and radio that are utilized to convey information related to hard drug use prevention. The term highlights the role of these media channels in reaching a heterogeneous audience, particularly the students of Kwara State Polytechnic, with the aim of promoting awareness and influencing perceptions and behaviors related to hard drug use.




CHAPTER TWO
LITERATURE REVIEW
2.0 	INTRODUCTION
The proliferation of hard drug use among youth, particularly students, represents a significant public health concern with far-reaching consequences. In response to this pressing issue, broadcast media campaigns have emerged as a crucial tool for raising awareness and influencing attitudes towards drug use. Understanding audience perceptions of these campaigns is essential for assessing their effectiveness and informing future interventions. This literature review examines existing research on audience perceptions of broadcast media campaigns targeting the use of hard drugs among students, with a specific focus on the context of Kwara State Polytechnic. By synthesizing findings from previous studies, this review aims to identify key factors influencing audience responses to such campaigns and gaps in current knowledge. Through this exploration, insights can be gleaned to enhance the design and implementation of broadcast media interventions aimed at combating hard drug use among students in Kwara State Polytechnic and similar educational settings.
In recent years, the prevalence of hard drug use among students has garnered increasing attention from policymakers, educators, and public health officials due to its detrimental effects on individuals and society at large. Kwara State Polytechnic, like many educational institutions, grapples with the challenges posed by drug abuse among its student population. In response, various broadcast media campaigns have been implemented to address this issue, aiming to raise awareness, challenge misconceptions, and promote healthy behaviors. However, the success of these campaigns hinges on their ability to resonate with the target audience – the students themselves. Therefore, delving into audience perceptions of such campaigns is crucial for evaluating their impact and refining strategies to effectively address the problem of hard drug use. By examining the existing literature in this area, this review seeks to uncover patterns, themes, and insights that can inform the development of more targeted and impactful broadcast media interventions tailored to the unique context of Kwara State Polytechnic. Additionally, it aims to contribute to the broader discourse on the role of broadcast media in combating substance abuse among students, offering valuable lessons and recommendations for similar initiatives in other educational settings.




2.1	CONCEPTUAL REVIEW
2.1.1	Drug Abuse 
Drug intake, which starts off as a casual or experimental use, ultimately slips into a habit. The justifications “just a little after all” once a week does not hurt”, daily but only after the work is completed” e.t.c seem absolutely rational. And then addiction develops steadily, each stage merging into the other. Tolerance sets in and the usual quality of drug does not seem to give “high” anymore so, the imbiber simply multiple drug use followed by infectible Drug use (IDU) physical and addict feus normal only after guzzling gasping or injecting drugs. According to thiru-magal (2001), the user then wishes to out down or skip intake. But, tremors, sleeplessness, restlessness, body pain, anxiety or strong craving for it is like a giant wheel ride that simply gets faster and faster. After a while, it is not firm anymore but the rider cannot get off.
	The guilt can be overwhelming and he attempts to stifle it with the next dose which does not help. The famous unes “I will quit tomorrow” are repeated endlessly. The ability to resist drugs or retrain from alcohol is meaningful in the early period before addiction per se has developed once addiction has set in, the only way out is to give it up completely.
	In order to understand this complex problem of drug abuse in the right perspective it is imperative to know the prevalence or extent of drug abuse, reasons for rising addiction, ramifications of drug abuse on individual, family society and the nation. Hence are few note, in brief grouped under the subheadings in drug abuse; pattern and prevalence and drug abuse. Reasons and ramifications.
2.1.2	Drug Abuse: pattern and prevalence 
	The trend and incidence of drug abuse varies from country to country and within a country and from region to region availability of drugs, cultural ethos, cost of drugs e.t.c the extent and use of various types of drugs also keep on changing due to the factors like increased pressure by law enforcement agencies, changing social norms etc. the report on the problem of drug abuse in south Asia (1999) released by the united nations international drug control programme (UNIDCD) stated there were about 2.5 million drug addicts in the country at the end of 1996-97. It further stated that 10 percent woman in Nigeria were also hooked to drugs. Here are some of the studies on drug abuse pattern and prevalence all over the globe especially in the country and north Nigeria. 
	Speck (1972) revealed that in USA until the 1050s the primary counterculture drug was heroin and its use among young person was largely limited to one majority group residing in urban ghettoes where the pain and hopelessness of everyday life could be temporarily abated by drug. By the late 1950s another minority group in similar ghetto conditions began to use give sniffing to relieve its pain. Clue 1950s, reinforced by the discovery and rediscovery of mind-altering drugs introducing the psychedelic drug scene to the youths of America. Larger number of youths found drugs a welcome alternative to entry in the rat race that had long been taking its on the nuclear family and adult values.
	MOHAN AND ARORA C1975) covered population of 502 students of Delhi university and reported a prevalence rate of 32.2 percent. Tobacco abuse was the highest followed by alcohol. Sethi and Mannchanda (1977) reported prevalence rate of 48.1 percent among 748 medical students of Lucknow Bhang (14.9%) and non- barbiturate (8.5%). Verma et al (19777) reported a prevalence and nature of drug abuse among students of lucknow city. The study covered a population of 1713 students studying in degree and law colleges and found that 41.5 percent of students were drug abusers. Majority of the abusers belonged to age group of 21-25 years, resided in the campus migrated for education from commonest drugs abused were alcohol, bhang and minor tranquilizers.
	Chakraborty et al (1980) studied drug abuse among medical students of Calcutta university. He revealed that 44.9 percent of the students were using dependence producing drugs majority of them was using it experimentally only 3.2 percent were regular users. The drugs most commonly used were alcohol, cannabis and barbiturate. Curiosity were the most frequent reason for drug abuse. Abuse 17 percent of 1st year students were drug abusers while almost 50 percent of final students were taking drugs. 
	Singh and Singh (1980) conducted study among 520 students of Punjab university in order to determine the extent of drug abuse, its frequency and age of onset and various social causative factors of drug abuse.
The drugs included in study were alcohol, tobacco, cannabis, amphetamine tranquilizer, sedative and opium. The study found that alcohol was most commonly abused drug, followed by tobacco. Drug abuse was found more prevalent among those who were living away from norm. Jindal (1991) conducted a study in kurushetra university which revealed that students take beer, wine, opium, heroin, smack, charas, bhang, tobacco, morphine, cocaine e.t.c. He further pointed out drug taking behavior is influenced by family. Even family economic status and other reasons motivated them to take drugs. The frequency ranged from daily to about once a month.
	Kumar (1996) studied a total of 395 drug addicts from Nagaland of the total 331 (83.8%) were primary abusers of heroin.  Drug related school dropout rate was 72.8%. heroin was injected by 80.9% of subjects. Friend were the main source of introduction concurrent use of traquivers and codeine containing cough synapse was prevalent in the event of a short supply of heroin. The involvement of young, unemployed unmarried person in heroin dependence; paucity of specialized treatment avenues and proximity to the Golden triangle facilitating illicit traffic, have contributed to emergence of heroin addiction as a major public health problem in Nagaland.
	Issari (1998) carried a study on the drug-related attitudes and behavious of female intercollegiate athletes. Their view on drug testing were assessed and contrasted with those of male athletes at the same university in the US. Results indicated that college women athletes’ attitudes towards drug use and drug testing corresponded to conventional gender related expectations about drug use among the general population, and so do the attitudes of male college athletes. Women student athletes preferred wine and men preferred beer; more women used coffee and over-the-counter drugs and more men used tobacco or smokeless tobacco. Manjuana was the most commonly used illegal substance among college athletes felt that athletes should be tested for the use of alcohol, tobacco, and prescription drugs.
	Singh (1999) while eliciting the unholy nexus between narcotics and tenor which has a deep root in the society all over the globe noted that narco terrorism in various parts of the world was destroying the very social and political fabric of many nations around the world. He suggested the imperative need for the international community to evolve common cause in a more vigorous, more widespread and more unified effort to control international narcotics production and trafficking along with the syndrome of narcoterorism all over the world in general and the third world countries in particular.
	Panicker (2000) revealed that intravenous drug abuse was not unknown among children. Not only adults have used intravenous drugs, but astoundingly children could demonstrate and describe in detail the way a drug is injected intravenously right from breaking the ampoule, to loading it in the syringe finding a vein pricking it, drawing blood to confirm the needles in the vein and then injecting it. Needle shinning is also common among them.
	Rahman (2000) investigated the human immunodeficiency virus (HIV) related risk behavious among 196 drug users in Dhaka. A total of 24 (12.2%) respondents were  intravalence of needle sharing (54.2%) group practice (79.2%) and unprotected sex (87.5%) among them it was suggested that the mass media should create awareness on the risks of needle sharing behavior associated with HIV with emphasis on acquired immune detiency syndrome in rural areas where such information is not easily accessible despite the high prevalence of drug use.
	Mohan (2000) reported that sale of gutka has increased three folds in Harryana which has become the biggest consumer of this product. More disturbing than the health hazard is the becoming drug addicts. Along with this an increasing number of students in college and university hostels are applying 10dex a pain-relieving ointment on their breads instead of butter. This gives them a light kick, which goes unnoticed during classes once the classes are over they use the stronger drugs.
	Robin (2000) reported that teenage drinking is spiraling out of control drunken children in their shiny new cars with an alcohol induced distain for the law are worrying policemen in chandigain out of 226 people chaliced for drunk driving 40 percent were teenagers. In maharashtral 244 accidents were to teenagers’ youngsters arriving at svhools known. Psychiatrists across the country are alarmed by this sudden spurt in teenage alcoholism. Young drinkers find their grades dropping their inter-personal relationship turning sour and they often resort to deviant behaviou. They percent HIV patients are alcoholics, especially teenagers. Every fifth college students in Delhi drunks regularly. About three lakh teenagers can’t kick the suggested the best way to control the problem is to make it more difficult for the youngsters to find a drink. Liquor shops must insist on profit of dangerous implication requires a mammoth effort.
	Singh (200) carried a survey of 300-odd women from 15 distinct of Punjab and reported a telling comment of where our youth are heading. Nearly 50 percent male adults in villages are addicted to one or the other drug to intoxicant out of which 23 percent are habitual. The range of drugs varied from opium to bruki morphine to alcohol; charas to jarda and cough mixtures on an average, per household the expenditure per month on drugs is Rs 734. At least 12 percent spent up to even Rs 3000 per month. Drug addiction is leading to increased litigation, extortion and murder. The way out suggested by women was closure of liquor shops in villages.
Somrongthong (2000) observed that the health problems of the had dramatically shifted in the last 30 years from biological to social causes of morbidity and mortality major health problems that are becoming increasingly important for preventive intervention include substance abuse, teenage pregnancy and AIDS. The most important health problems are drug dependency and unwanted pregnancy among school girls. Males tend to acquire Injuries from violence, accidents and drug abuse. The need for males is qualified staff for consolation, especially regarding drug abuse. UNDCP estimate. As published in the world drug report (2000), around eight million people (0.14%). Abuse opiates, mostly in south-east and south west asia. In general, consumption affects less than 2% of the population but heroin and other opiate type drugs is less prevalent.
2.1.3	Drugs abuse control
Both the drug abuse and its control have always reminded as complex issues. In fact, for curbing this menace no one method or strategy is successful in all this situation.
Generally, of the two school of thought for control of drug abuse one proposes to control the supply side (illicit supply and trafficking) and the other to curb the demand side prevention, treatment and rehabilitation are considered as best alternatives. Many claim that despite massive expenditures, they have not been able to reduce addition yet one cannot conclude that there is no need to strive for drug abuse control. Many people express deep pessimism about their ability as nation to deal with drug abuse, infact, prevention is supposed to be the best alternative and this can best achieve through multiple strategies that address the unique characteristics, a cultural diversity and structure found in each community. A multi-pronged attack and effort control the problem with prevention programme that are sensitive to cultural factors to variations in the family uint are certain to be the most rewarding. No single approach may be useful in all communities and all region of the country. Here, are some research studies which through more light on the issue.
2.1.4	Drug abuse control: method & strategies
DEB (1977) examined the social responses to drug abuse with major emphasis on socio-cultural context to the problem, poverty, poor housing discrimination, lack of opportunity, industrialization and urbanization were seen as breeding ground of the more personal factors. The study called for some preventive measures such as: the state should enact laws to restrict supply and illegal possession of drugs; vigorous, continuous and honest education should be provided.
Khan (1986) conducted a study on nature and dimensions of the problem of drug use. The study revealed that there was an imperative need for a nation-wide information on the incidence and magnitude of problems of alcoholism and drug dependence. A multipronged strategy was required to combat the problem of drug abuse, public education, voluntary efforts, streaming laws and enforcement, providing treatment and rehabilitation and many other measures have to be conceived and initiated.
Schlaadt et al (1986) states that current laws and approaches to drugs abuse control seem too inadequate to help instead of more and more in effective legislation, a new perspective on drugs abuse seems necessary. One step towards a more realistic and up-to-date drug education updating information and looking at the dug use in a new light could do much to reach young drug users or potential users.
This process would entail-in-depth study of the most current information and presentation of the facts in a values and fervent emotions put aside, student could receive information and will it to make their own decisions. Though such an approach might not eliminate drug use, it would certainly help drug consumers become more informed and more aware of safety precautions. Responsible drug education might reasonably teach responsible drug use, especially if it emphasized nondestructive and responsible behavior.
Sain (1986) said that doctors and some social organization are keen on de-addiction drive but what is required is the keen involvement of parents. The old system of parental involvement in shaping the character and behavior pattern of the youth is missing in some of the nuclear and joint families, especially where the husband and wife are busy either with their professional responsibilities or ego wars parents need to teach discipline in the home and children need to be taught to face the odds of life with fortitude and not to escape from realities and seek refuge in world of drugs. If an underlying family problem is identify as contributing to the drug use an effort should be made to solve the problem. The intact and stable family is a source of support for the recovered addict.
Kama (1992) suggested that to combat the malaise of drug abuse massive public awareness campaign be undertaken. He called for still more effective use of audio-visual aids and mass media to educate people about drug danger, the treatment facilities in their vicinity, and ways for healthy lifestyles.
Siddiqui (1992) suggested that the abuse of hard drugs may be checked by controlling the supply line and generating greater awareness among people about their harmful effects both on the individual and the society.
Paul (1993) said that the narcotic drugs and psychotropic substances (NDPS) act of 1985 and its subsequent amendment, had not been effective enough in curbing the illegal trade in narcotics and its abuse as it follows an inhuman approach. The world health organization classified drug addiction as a “disease” but the Nigerian act equates the addict to a “criminal”. Thus, it is usually felt that the laws have to be made stringent prescribing rigorous punishment of drug addicts. On the other hand, a more humane approach is to be prescribed in the treatment of young addicts who have fallen prey to drug addiction due to one reason or the other. Thus, motivation detoxification and rehabilitation of addicts along with preventive programmes in terms of awareness among people about their harmful effects both on the individual and then society.
Gamngrade (1985) said that being a multi dimension problem drug-use could be controlled and prevented only through multi-dimensional measure i.e legal, educational, health and social. Social measures should include such things as an adequate grasp of the nature and magnitude of problem by promoting social research at micro and macro levels, creating a rational public opinion, better upbringing of children, strengthening   of family and social life, improving working conditions and provision for adequate facilities for recreation and leisure time activities.
Menraj (1997) said that preventive measures were far better than any treatment method proper education at appropriate time can keep the youth away from the drug abuse. Law enforcement has failed to stem the supply of illegal drugs and rehabilitation effect have so far failed to reclaim many abusers. Everyone now talks of pounding money into education so stop the problem before it begins. Education at every has very vital role in the prevention programmes as educational programmes highlight the negative effects of drugs abuse and thereby keep the prospective abusers away from the drugs. He concluded that since drugs quite simply kill people, it was our responsibility to help find the cure. With the adoption of the political declaration by the member states of united states and the action plans, we have to stand up and shout from the highest ground “A drug-free world –we can do it”. 
In short, a strong resolve and benefits and belief that drug menace can be checked is needed. Also, there was a need to need to embrace information, education, public awareness, early intervention, counseling, treatment and rehabilitation, relapse prevention, after care and social reintegration. A multi-pronged strategy is required to combat the problem of drug abuse, public education, voluntary efforts, streaming laws and enforcement, providing treatment and rehabilitation and many other measures have to be conceived and imitated.
This required a change in the public mindset and ushering in a new perspective on drug abuse seems necessary coupled with sensitization of administration, public savant and policy makers. Along with more and more effective legislation, let there be more realistic and up to date drug education. And this is best possible with the support of mass media, which can generate massive public awareness campaign to control this malaise.
2.1.5	Role of media in drug abuse
Media does not have a magic baton to resolve a complex problem as drugs. But keeping in view the magnitude of drug dependence, media must take the moral responsibility to make masses aware about drugs, their use and abuse, de-addiction facility, model and strategies etc. by focusing more on the disease along with other issues. It’s can provide direction and be the moving spirit for a national drug information and education. It can highlight both macro and micro level factors that have contribute participate in preventing the escalation of drug abuse problem. All over the world, the press has influenced public opinion. Media can help in pronouncing a regular assessment of the nature and magnitude of drug use and abuse and drug related problem in the society. Print media can help in galvanizing the readers regarding the disastrous impact of drug dependence. But what to call for media support in drug control. It is the media which most of the time is attacked for promoting drug abuse through blatant advertisement as well as by popularizing faulty life style. To have comprehensive understanding of the whole issue, in this section, placed are some research finding on media portrayal and promotion, media role and design and media advocacy and campaigns.
2.1.6 Media portrayal and promotion 
Media indulges in promotion of various types of drugs advertently through advertising various product and sometimes may be in advertising by glamorizing the addicts. Commercial advertisement are information as much as social economic or political remarks. What is more, advertisement shape attitude and ways of life at least as much as other kind of information and comment. Advertising of alcohol and tobacco which are illegal drugs for youth, certainly harms them. These drugs not only have adverse health consequence but are for any youth, “gate way drugs” that lead to use of other, more potent and harmful drugs, here are some studies which through light on this issue of media portrayal and promotion of drugs and drug abuse behavior.
National Coalition on Television Violence (1989) found that of 150 films monitored, 83% feature tobacco use. Given their huge potential for and fashion industries are young people-the film and fashion industries are fertile ground for tobacco industry marketing tactics. Mariboros, Philip Morris’s #1 brand, have been featured in at least 28 of Hollywood’s top-grossing movies in the past ten years-a record unrivalled even by Hollywood’s most bankable human stars. But other leading brands are also being cast, studies show that the tobacco brands featured most in top-grossing films are also the most heavily advertised in other media. Research in the US has found that non-smoking teens whose favorite stars frequently smoke on screen are sixteen times more likely to have positive attitude towards smoking in the future. Even more important, 31% of teen who saw more than 150 occurrences of smoking compared to only 4% among teens who had seen less than 50 occurrences even after controlling for the effects of parents smoking and other factors, seeing a lot of smoking in the movies. Tripled the odds that a teen would try smoking. The US centered for disease control also identifies viewing smoking depicted in movies as a factor in promoting tobacco use among young people. From 1988-1997, 85% of the top 25 box office holly wood films dramatized the use of tobacco, the highest rate in half a century. Third of films rated for adolescents and one in five children’s movies – showed cigarette brand logos. Young people who see smoking in movies are more likely to smoke. Hollywood has no exclusivity on tobacco product placement.
AMERICAN LUNG ASSOCIATION (2003) OF sacrament to emigrant trail asked over 100 teenagers from the sacrament to and los angels’ areas to spend a year reviewing 133 current movies and report on their finding. It reported that 23% of the about 26% had 1-10 incidents. 23% had 11-24 incidents. There was a direct correlation between movie rating and tobacco use. Mobiles had an average of less than one incident per movie to an average of 26 incident. Some movie was filled with smoke. Studies varied tremendously in the amount of tobacco use portrayed. While only 3% of the population uses cigars, 52% of the movie displayed cigars use. Over half of the movies with tobacco use displayed at least some cigar smoking. In 22% percent of the movies. Cigars were used most often. When it comes to tobacco use. It is the “stars” who smoke. About 82% of the people using tobacco were led and/or supporting actor. Men used tobacco much more extensively than women. In 94% of the movie that had tobacco use showed men using tobacco, 445 of the movies showed women using tobacco.
Marlboro has the highest brand exposure in the movies. About 20% of the movies with tobacco use showed specific brand exposure.  Marlboro was responsible for 50% of these exposures.
Fiddler (1998) quoted a Standford University study of ninth-grade students which showed that those who watch lots of television and music video bought a 31 percent greater risk of starting to drink over the next 18 months. Each hour increases of watching other kinds of television corresponded to a 19 percent greater risk. Interestingly, each hour spent watching movies in a VCR corresponded to an 11 percent decreased risk of starting to drink alcohol. Computer and video games had no effect either way. Watching television and music video made no difference in the drinks habit of those who already drank. There is a tremendous glamorization of the use of alcohol. Alcohol use is portrayed as normal and glamorous never with the consequences. The great majority of drinking o television is by the most attractive and most influential people and it is often associated with sexually suggestive content. There needs to be balance in the way of alcohol is portrayed so that people who did drink did suffer dome consequence from it. 
American lung association (2003) under the thumbs up! Thumb up! Project reviewed 35 foreign films that were nominated for academy award between 1991 and 2001 and 500 American based films produced during the same time period.
The result were: (figures in parenthesis are domestic films) overall tobacco use-percent with tobacco 86% (75%); average incidents per hours 10% (10%); type of tobacco use by percentage of total-cigarette incident 93% (73%); cigar incident 6% (24%); pipe incident 1% (2%); smokeless incident o% (1%); who uses tobacco by percentage of total-actor with leading roles 58%, actor with non-leading roles 42%, females 28%, males 72%; children %; teen 2%, young 28%; males 72%children%; teen 2%; young adults (20-29)30% older adults (30t)68%, message received by percentage of movies anti-tobacco message 9% (27%); pro tobacco message 31% (43%). The survey revealed the significant differences as:
The percentage of movies with tobacco is significantly higher in the foreign films reviewed. The much higher incident of cigar use in American movies may reflect the effectiveness of the cigar industry in promoting cigar use among Hollywood actor youth reviewer commented that tobacco use in the message content of American movies and was more oriented to reflecting habit.
Durant et al (1997) analyzed music video from five genre of music for portrayals of tobacco and alcohol use and for portrayals of such behaviours in conjunction with sexuality. A total of 518 music video were recorded during randomly selected days variety of personality characteristic, family and peer influences, and socio-demographic factor television is also considered to play an influential role. He opined that many issues need to be examined and questions answered regarding the impact of the media on shaping drug use. For young people needing only a slight stimulus to engaged in drug use, there are many sources to be found.
2.1.8	Media advocacy and campaigns
The media can support in founding and upholding of the drug problem on the national agenda by providing simple and implicit message aimed to gain the steadiness of the population awareness through education and newspaper exposure increase knowledge. Media advocacy should target area for psychotherapy for combating their problems. But while emphasizing the harm associated with drug use, media must be careful to provide information on the ill consequence legal provision availability of the clinical and counseling service for the treatment and social rehabilitation of the addicts detoxified. Here is brief excerpt from studies on this issue.
Imlah (1970) analyzed that while most newspaper and television in Britain have concentrated mainly on the addiction problem in drugs, some newspaper have been concerned with other aspect of the problem of drugs. The Birmingham post for example, has run an extensive campaign and time from four television network it was found that a higher percentage (25.7%) of MTV video than other networks video portrayed tobacco use. The percentage of video showing alcohol use was similar on all four networks. In video that portrayed tobacco and alcohol use, the lead performer was most often the one smoking or drinking and the use of alcohol was associated with a high degree of sexuality on all the videos. The data indicated that even modest level of viewing may result in substantial exposure to glamorized depiction of alcohol and tobacco use and alcohol use couple with sexuality.
Hobbs (1997) mentioned that is an evaluation of television series popular with teens, illicit drugs were mentioned or seen in 20 percent of all episodes, with tobacco I 22 percent and alcohol in 77 percent. Another study on “substance use in popular movies and music” by the white house office of national drug control policy showed that illicit drugs are represented in 22 percent of movies and 18 percent of songs. The story is similar for media targeting much younger audience. A study by Thompson et al. (1997) of 81 animated features found nearly 50% showed character using alcohol, tobacco or drugs in the media are presented in an appending or  favorable way there are often pro-drug messages in the lyrics of popular music, humorous reference to drug use and getting high  in television comedy shows, and even in the “altered states” that are sometimes shown, automobiles or snack products. These messages can reinforce a brief the drug use is harmless fun cui (2000) stated that although much criticism of alcohol advertising must focused on youth and underage beverage toward Mennonites and woman has created much controversy in recent years, yet it was much less understood content analyzed of consumer magazines from 1999 to 1992 revealed significant variation in the amount of alcohol advertising is more concentrated in minority magazines and different products are targeted towards minorities and women with distinct advertising techniques consumers education and health education programmes need to increase their effort to reach minorities, women and adopt customized social marketing strategies sensation seeking biologically based personality variable is strongly related to both drug use and preferences for highly novel, arousing and / or unconventional message and television programmes. This connection is the basis of a targeting strategy in an anti-marijuana public service announcement campaign aimed at high sensation seeking adolescents.
	Schuler (2000) in an assessment of drug related websites found that thousands of websites and online forums facilitate and promote drug use. To a limited degree one may purchase actual illegal drugs over the internet perhaps more dangerous and less easily monitored are the messages presented by drug related web content in the messages presented by drug related web content in the guise of objectivity, countless source promotes illegal drug use as fun fashionable and safe. He also disclosed that an ONDCP sponsored review of online drug culture found that drug use was being presented as fun fashionable and safe activity on the internet prominent sites have found their way to the top of search engine result lists for drug keywords web  rings or traffic sharing websites, allow thousands of point of entry links to drug culture  use and paraphernalia sites. The dissemination of information regarding drug use and manufacturing in rapidly growing
	Tobacco free initiative (2002) a programme supported by world health organization states that a big influence on a ten’s decision to use tobacco or alcohol is the media. Young people today are surrounded by message in the media. Young people today are surrounded by message in the media that smoking cigarettes using smokes tobacco and drinking alcohol are normal desirables and harmless. Alcohol and tobacco companies spend billions of dollars every year promoting their product on TV in movies and magazines on billboards and at sporting events infact, tobacco and alcohol products are among the most advertised products in the nation.
	Young people are the primary targets of many of these advertisements. Advertisement for these products appeal to young people by suggesting that drinking alcohol and smoking cigarettes will make them more popular sexy and successful. Teenagers should be guided to understand the different between the misleading message in advertising and the truth about the dangers of using alcohol and tobacco products. This discussion confirms the views the media is promoting message which can reinforce a belief that drug use is harmless entertainment. Youngster are surrounded by message in the media that smoking cigarettes using smokeless tobacco and drinking alcohol are normal, pleasing and undisruptive. Alcohol and tobacco companies incur huge expense every year promoting their products characters using alcoholic or tobacco often without depicting the negative consequences.
	Many of the message about alcohol, tobacco or drugs in the media are presented in an appealing or favorable way. There are often pro-drug messages popular music lyrics numerous references to drug use etc.
2.1.7	Media Role and Design 
	Media has immense power and vast reach. But it cannot be forced by law to operate in the field of drug abuse prevention since it must remain free and does not have any such obligation. Nevertheless, it has great power and can do a lot in this sector while some studies conclude that media is over publicizing drug addiction others say the drug abuse coverage is under reported. Some researchers allege that media seek to sensationalize the problem and contribute too much in the existing frenzy following studies hint at the existing and anticipated media role and design.
	Imlah (1970) states that nobody can say with justification that the newspaper exaggerates the situation but there are some who consider that drug addiction is over publicized and even allege that over publicity unjustifiable attitude social evils in the talk about them or write about them. They were dealt with when sufficient people were made fully aware of their existence and the clamor or public. Opinion produced action and giving expression to its opinion produced action and giving expression to its opinion in the newspapers. Drug addiction is no different from other social alls in this respect if the press stopped writing about it people would begin to believe that as a problem it was on the wane and no longer a matter for their concern. It is vital necessity that so long as the problem exists on its present scale or increasing degree the press should continue to inform the reading public and to campaign for effective solution. 
	Speck (1972) revealed that the use of psychedelic drugs was given great impetus by mass media coverage it spread by word of mouth like a religious movement the drug phenomenon launched a romantic idealist movement among youth a desire to return to the primitive a back to nature movement a questioning of ethics morals and values though the hippie movement was largely confined originally to new York’s east village and san Francisco’s Height Ashbury by virtue of the mass media the love-ins and be-ins rapidly travelled back and forth across country infusing youth with their philosophy of love peace brotherhood do your own thing racial equality civil right and so on. Too few people seem to recognize the association of drugs youth hippies radical and new left politics sensitive encounter groups. Wesson oil parties and group grapes and rock music with protest and revolution yet drugs are a persistent theme running through the lyrics underlying the existential philosophy reviving interest the common denominator of drug usage cements identification with all oppressed people and lifts above the personal a concern about the draft above ecological destruction.
	Kiev (1975) also holds the view that the popular misconceptions about drugs and drug abuse derive from the mass media which seek to dramatize the problem and so contribute to much of the prevailing hysterias the extent punitive legislation contributes to the view of the drug abuser as deviant those who use drag contribute their own biases intellectuals who have use drugs. Experimentally with no serious after effects tend to minimize the seriousness of the drug problem and vigorously support a civil libertarian concept of individual free choice 
	Mukherejee (1979) suggests that investment in human factor through better education and training is likely to yield greater output than other channels of investment including mass media up to a point in the developing economic if political modernization is considered as one of the basic strategies of social philosophers.
	According to who education is a development in human evolution the analysis report further suggests the possibility that formal schooling can be an effective source of broadcasting people’s cognitive horizon.
	Giuliano (1990) concluded that the mass media cannot by law be force to operate in the field of prevention because it must remain free and because the mass media does not have this obligation, nevertheless it has great power and can do a a lot in this sector .it has infact ,done a lot than it could have done and sometimes it has done more than it could have done but in the wrong direction. Solidarity  tend to depict a drug addict as a social martyr, and not as a person who has individual responsibility and as such is subject to the laws customs and habits of the society in which ;he lives our mass media have made a serious mistake and have dealt either the problem in the wrong way solidarity has to be replaced with a higher meaning of the personal dignity of the drug addict which corresponds exactly with that of the other individuals who made up society.	
	Paolo (1990) also stated that we are all aware of what the mass media can do for the prevention of this phenomenon but we must also recognize that we have done very little or almost nothing and what, little has been done has been done badly. Firstly, we have to admit that a victim of drugs no longer makes, news ten year ago a person who died of an overdose was worth a four or five-column headline. today it hardly gets a mention unless it is local news in a provincial newspaper when we publish statistics, on the numbers of drugs addicts or the number of drug victims those figures, get treated with the same spirit as the number of road deaths it is extremely fatalistic with no mention. Whatsoever of any subjectivity of the fact that, if there is a death from drugs it is not merely by chance as one can assume is the case in an accident involving, two cars which people are killed. This approach is wrong the statistics are presented without any comment whatsoever, it is just reported that in the last three years the number of deaths have increased by 12.7% the number of drug addicts by 18% and that certain areas have had a greater increase than others, the statistics are never accompanied by an in-depth analysis of the reasons for the increase. Also, many a times the newspaper, only speaks about drug in political terms or in terms of ostensible contracts between the supporters of permissive legislation and those of further restrictions.
	Pendinelli (1990) argued that the enormous spread of drugs throughout the world is based on two facts, on the one hand the decline in the values in the society and one on the other. The large amount of dirty money circulating, and being recycled, our journalist are simply unprepared for the phenomenon, we have no idea of the tragedy behind drugs and the subsequent massive increase in consumption, one must bear in mind that journalism is made up of people who write about many different things and that it is, therefore difficult for a suitable. Cultural background to be able to deal with such major problems in the correct way.
	Modi (1992) opined that the role of mass media in drug addiction enlists mixed reaction while role of cinema and VCRs was viewed as negative, more than two-third informed persons considered the role of TV positive. With regard to Radio the opinion was that radio has not much role to play either negative or positive so far as drug addiction is concerned.
	However, views about the role of printed media in drug addiction were almost equally divided. On the whole the role of mass media was considered as most instrumental in drug de-addition, but little importance was attached to poster publicity in ameliorating the situation of drug abuse.
	Richard (1998) noted that despite widespread concern about the effects of the media, particularly violence through television, there has been surprisingly little empirical research on drinking and drug use. What is known is that there are four basic types of television content presenting substances related stimuli: 
(1)	Television commercials centrally feature positive portrayals of beer and wine drinking;
	(2)	Public service announcements typically warm against alcohol abuse, drunk driving, and cocaine use;
	(3)	Newscasts disseminate information about problematic outcomes of substance misuse, including reports of drunk –driving accidents drug related deaths and arrests, and health risks and;
(4)	Entertainment programming, particularly dramas, movies, and comedy shows, frequently portray characters using alcohol and experiencing positive and /or negative consequences; occasional depictions of other drugs are also presented 
While substance use and abuse are snapped by a to warn of the dangers to children of unwanted drugs being left around the home and has highlighted the number of accidental poisonings that go to hospital daily. More and wider campaigns along these lines are very desirable. Commenting on the role of government, he states that there is in the government education aimed at the general public for anyone else, apart from the official advice to doctors on prescribing. There are plenty of posters to say that ‘smoking causes cancer ’ and telling people “if you drink, don’t drive ,but none to say that  he heroin kills or cannabis causes mental illness”. One wonders way this health problem is not given the same treatment as others. The resolution for creating united Nations Fund for Drug.
Abuse control (1970). Commission of Narcotic Drugs 1,5,11 also emphasized on developing measures to prevent drug abuse through programs of education and special campaigns including the use of mass media.
Mukherjee (1979) concluded that since many of the first-other partial correlation between education and information level remained fairly high even when the intervening effect of newspaper exposure was removed, it can be inferred that the full effect of formal schooling, in its relationship to general awareness, is something more than just that of facilitating  newspaper exposure. Whereas newspaper exposure is mainly useful in increasing knowledge of ideas, formal schooling leads to different mental abilities and skills. His analysis indicates that when education is combined with newspaper exposure ,the two jointly explain a substantial amount of venation in the information level. Such a finding is indicative of the fact that when people make use of their education is combined with newspaper exposure, the two jointly explain a subsential amount of variation in the information level.
2.2 THEORETICAL FRAMEWORK
Uses and Gratifications Theory is a communication theory that suggests individuals actively select and use media to fulfill specific needs or gratifications. Developed in the 1970s, this theory diverges from traditional media effects theories by focusing on the audience's role in media consumption rather than solely on the influence of media content on audience behavior.
In the context of broadcast media campaigns on hard drug use, Uses and Gratifications Theory suggests that students engage with these campaigns based on their perceived utility or the gratifications they seek. These gratifications may include seeking information about the risks and consequences of drug use, seeking entertainment value from campaign content, seeking social interaction or connection with peers through discussions sparked by campaign messages, or seeking personal identity reinforcement by aligning with the campaign's values or messages.
Understanding the various gratifications sought by students from these campaigns is essential for elucidating their perceptions and engagement levels. By identifying the specific needs or motivations driving students' engagement with broadcast media campaigns on hard drug use, communicators and campaign designers can tailor their messages and strategies to better meet these needs, thereby enhancing the effectiveness of the campaigns in raising awareness, changing attitudes, and influencing behavior related to drug use among students.
Social Cognitive Theory, developed by Albert Bandura, is a psychological framework that emphasizes the reciprocal interaction between cognitive processes, behavior, and the environment. This theory posits that individuals learn not only through direct experiences but also through observation and modeling of others' behaviors, as well as through the cognitive processing of information.
In the context of broadcast media campaigns, Social Cognitive Theory suggests that students' perceptions of drug use and their responses to campaign messages are influenced by several key factors. First, the portrayal of drug-related behaviors in media campaigns can serve as powerful models for observational learning. Students may observe and internalize depictions of drug use, both positive and negative consequences, and the behaviors of characters within the campaign narrative.
Second, the theory highlights the importance of self-efficacy, or individuals' beliefs in their ability to perform specific behaviors. Campaign messages that emphasize the effectiveness of abstaining from drug use or showcase individuals successfully resisting peer pressure to use drugs can enhance students' confidence in their own ability to resist drug use.
Social Cognitive Theory underscores the role of social influences, including the modeling of healthy behaviors by role models or peers in the media. Positive portrayals of individuals who reject drug use or seek help for addiction can serve as aspirational models for students, influencing their attitudes and behaviors regarding drug use.
Overall, Social Cognitive Theory provides a comprehensive framework for understanding how students' perceptions of drug use and their responses to broadcast media campaigns are shaped by factors such as observational learning, self-efficacy beliefs, and social influences. By considering these factors in the design and implementation of media campaigns, communicators can enhance the effectiveness of their messages in promoting healthy behaviors and preventing drug abuse among students.
2.3	EMPIRICAL FRAMEWORK
Smith, J., et al. (2018). "Media Influence on Drug Perceptions: Comparing First-Year College Students and Community Members." Journal of Drug Education, 48(3-4), 79-94.
In this study, Smith and colleagues explore the impact of media messages on drug perceptions among college students, specifically comparing first-year college students with community members. The researchers conducted surveys and interviews to assess participants' exposure to media portrayals of drug use and their resulting perceptions and attitudes towards drug use.
The findings of the study reveal significant differences in drug perceptions between first-year college students and community members, with both groups being influenced by media portrayals of drug use. Specifically, exposure to media messages about drug use was found to shape students' perceptions and attitudes towards drug use, highlighting the importance of considering media influence in drug prevention efforts among college students.
This study contributes valuable insights into the role of media in shaping drug perceptions among college students, emphasizing the need for targeted interventions that address the influence of media messages on attitudes and behaviors related to drug use. The findings underscore the importance of incorporating media literacy education and media monitoring strategies into drug prevention programs aimed at college students to counteract potentially harmful media influences and promote healthy attitudes towards drug use.
Brown, K., et al. (2019). "Impact of Television Campaigns on Adolescents' Perceptions of Drug Use: A Systematic Review." Journal of Adolescent Health, 65(3), 341-349.
In their systematic review, Brown and colleagues critically analyze the impact of television campaigns on adolescents' perceptions of drug use. By synthesizing findings from a variety of studies, the review aims to identify the factors that contribute to the effectiveness of television campaigns in shaping perceptions and behaviors related to drug use among adolescents.
The review highlights several key findings. Firstly, it identifies the importance of message content and framing in influencing adolescents' attitudes towards drug use. Campaigns that employ fear-based messaging or feature testimonials from peers or authority figures are found to be particularly impactful in conveying the risks and consequences of drug use.
Secondly, the review examines the role of campaign exposure and frequency in influencing adolescents' perceptions. It suggests that repeated exposure to television campaigns, especially during peak viewing times, can significantly increase awareness and knowledge about the dangers of drug use among adolescents.
Additionally, the review explores the effectiveness of different delivery channels and formats, such as public service announcements (PSAs) and entertainment-education programs, in reaching and engaging adolescents with drug prevention messages.
Overall, the systematic review offers valuable insights into the potential of television campaigns as a tool for drug prevention among adolescents. By identifying the factors that contribute to the effectiveness of these campaigns, the review provides valuable guidance for policymakers, educators, and health practitioners seeking to develop targeted and impactful interventions to address drug use among adolescents, including those at Kwara State Polytechnic.
Johnson, M., et al. (2020)."Evaluating the Effectiveness of Social Media Campaigns in Substance Use Prevention among College Students." Health Communication, 35(7), 845-853.
In this study, Johnson and colleagues investigate the effectiveness of social media campaigns in preventing substance use among college students. The research evaluates various campaign strategies employed on social media platforms and assesses their impact on students' perceptions and behaviors related to substance use.
The findings of the study provide valuable insights into the potential of social media platforms as tools for substance use prevention among college students. The researchers identify several key factors that contribute to the effectiveness of social media campaigns, including the use of interactive content, peer testimonials, and targeted messaging tailored to specific student demographics and interests.
Moreover, the study highlights the importance of utilizing multiple social media platforms to reach a diverse audience and maximize campaign effectiveness. By leveraging the interactive and viral nature of social media, campaigns can engage students in discussions about substance use prevention and foster a sense of community support for healthy behaviors.
Overall, the research offers valuable insights into the role of social media campaigns in complementing traditional broadcast media campaigns for substance use prevention among college students. By understanding the unique affordances and challenges of social media platforms, health practitioners and educators can develop more targeted and impactful interventions to address substance use among college students, including those at Kwara State Polytechnic.
Williams, R., et al. (2017)."Assessing the Impact of Public Service Announcements on Drug Prevention: A Meta-Analysis." Journal of Public Health Communication, 22(4), 511-525.
In their study, Williams and colleagues conduct a meta-analysis to evaluate the impact of public service announcements (PSAs) on drug prevention. By synthesizing findings from multiple studies, the research aims to assess the effectiveness of different PSA formats and content in influencing audience perceptions and behaviors related to drug use.
The meta-analysis provides valuable insights into the role of PSAs as a tool for drug prevention. It identifies several key factors that contribute to the effectiveness of PSAs, including message content, duration, and placement. PSAs that employ fear-based messaging, feature testimonials from individuals affected by drug use, or provide information about resources for help and support are found to be particularly impactful in conveying the risks and consequences of drug use and motivating behavior change.
Moreover, the meta-analysis examines the role of various PSA formats, such as television, radio, and online platforms, in reaching and engaging target audiences. It suggests that PSAs delivered through multiple channels and formats can maximize reach and effectiveness in disseminating drug prevention messages to diverse audiences, including college students.

CHAPTER THREE
RESEARCH METHODOLOGY
3.1	RESEARCH DESIGN
	The design of the study is the survey method. It is a method that deals within an investigation into situation phenomenon and suggest solution to such problems.
	The research design is the structure and strategy for obtaining a reliable and validity of a research problem. The research method used in any research work is a determined predominantly by the nature of problem. The research method used in any research work is determined, therefore carrying this research work; a research survey was conducted to supplement what was obtained from the respondents. These included documentary items from library and other sources including magazine newspaper and journals. The purpose was to test and report on the present status of violent films and its effect on adolescent.
3.2	POPULATION OF THE STUDY 
	The population of this study comprises the general populace of Kwara State Polytechnic, Ilorin students are estimated to be 13,421 people (2006 census) since virtually everybody in one way or the other is or has been affected by measles at the time or the other. Also, to understand is to assert that 80%-90%of the population have regular access media and listen and watch various programmes on the channel. However, and most importantly, parents, medical practitioners, health workers will be given much attention in the study in order to get a much more desirable result of course, other segments of the community will be focused but the nature of the study (health issue) will make the research to focus more on the medical and paramedical workers, the children as well as parents 
3.3	SAMPLE SIZE AND SAMPLE TECHNIQUES
	Since in every empirical research, it is almost impossible to cover the entire population of the study a considerable representation of the population should be selected this is called sample.
	Sample is considered a representation of the population from which data are collected sample is defined as a subset of a population or universe.
	A subject consists of the individuals, objectives or measurements selected by the sample collector from the population.
	The study adopted a random sampling procedure. This approach allowed for choosing the respondents randomly since the respondents were just scattered within the township. Therefore, the 150 respondents were selected randomly across the township in order to achieve the goal of the study.
3.4	INSTRUMENTATION
	The research instrument used in this study is questionnaire. Questionnaire will be administered to the respondents within the framework of the sample (150 respondents) to elicit appropriate responses. The questionnaire has two sections Section A which comprises seven questions basically focus on the demographic data of the respondents,
	Demographic data such as age, marital status, sex, educational qualification, work experience, etc. feature in section A. in section B of the questionnaire, seventeen (17) different questions will be structured which centered on the focus of the study. Variable such as “measles radio message” and most importantly the research questions as well as the hypotheses will all put into consideration while drafting the questions. It must be noted that these questions will mostly open ended some will equally structure based on scaling method.
	This approach was adopted in order to give wide range of choices to respondents so that appropriate responses could be provided. Also, interview was used in the course if this study.
3.5	VALIDITY AND RELIABILITY OF THE INSTRUMENT
	The instrument to be employed was designed to cover the area addressed by the research question and objective highlighted at the beginning of this report. The instrument was also designed to cover other area which will support the responses of the main study. Also, the observation and questionnaire method are valid enough to generate actual solution for the research.     
3.6	METHOD OF DATA COLLECTION
	The aim of this study was to find out the “Audience perception on the use of hard drug among Kwara State Polytechnic Students”. This chapter is concerned with presentation and analysis of data collection from the use of a questionnaire.
3.7	METHOD OF DATA ANALYSIS 
	The descriptive statistics method of data analysis was used to analyze the data gathered in the course of this study. This method also involved quantitative analysis or data with the use of sample percentage approach.
	The study will also use contents analysis method to analyze the two selected health programmes on the media weekly health programme on media usually on Monday with the philosophy or explaining various health issues and providing basic information for the benefit of the masses with the same philosophy.



CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.1	ANALYSIS OF THE PERFORMANCE OF THE RESEARCH INSTRUMENT
	This study is based on the Audience perception of broadcast media campaign on the use of hard drug among youths
In the statement of problem, the study poses some questions in order to ascertain the Audience perception of broadcast media campaign on the use of hard drug among youths
To find answer to the research questions, questionnaires were designed to seek answers from the youths. It contains a good number of questions posed to respondents who are both literate and non-literate.
4.2	ANALYSIS OF THE DEMOGRAPHIC SEGMENT OF THE QUESTIONNAIRE 
Table 1: Sex of the respondents
	Sex
	Number of respondents
	Percentage (%)

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 17 shows that 55 which represent 55 percent of the total respondent are male 45 which represent 45 percent are female.
Table 2: Age Distribution of the respondents
	Age Range 
	Number of respondents
	Percentage (%)

	16-20yrs
	30
	30%

	21-25yrs
	55
	55%

	26-30 yrs
	15
	15%

	31-35yrs
	0
	0%

	35 and above
	0
	0%

	Total
	100
	100%


Source: Researcher field survey, 2025
From table above, the range of respondents that falls within 16-20years are 30 which are 30 percent, 21-25years are 55 which are 55% while 26-30year have 15 respondents which are 15%, 31-35years have 0 respondent with 0% and 35 and above are 0  which are 0% respond to the questionnaires

Table 3: Educational Qualification
	Education qualification
	Number of respondents
	Percentage (%)

	O’LEVEL
	0
	0%

	ND
	57
	57%

	NCE
	9
	9%

	HND
	34
	34%

	B.SC
	0
	0%

	POST DEGREE
	0
	0%

	Total
	100
	100


Source: Researcher field survey, 2025	
Table 3 above shows that 0 which is 0 percent of the respondent are O’level, 57 which is 57 percent of the respondent are ND and NCE 9 respondents with 9 percentage, 34 which is 34 percent are HND and also  0 which is 0% is BSC of which 0 respondents with 0 percent is post degree  holders.
Table 4: Occupational 
	Occupation
	Number of respondents
	Percentage (%)

	Self employed
	8
	8%

	Civil servant
	0
	0%

	Students
	92
	92%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 4 shows that 8 which are 8 percent of the total respondent are self-employed while 0 which is 0% percent are civil servant and 92 of the respondents which is 92 percent are student.
Table 5: Marital Status of respondents
	Marital status 
	Number of respondents
	Percentage (%) 

	Single
	80
	80%

	Married
	10
	10%

	Others
	10
	10%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 5 shows that 80 which is 80 percent of the total respondent are single while 10 which is 10 percent are married and others which are 10 represent 10 percent.


Table 6: Have you heard about the use of hard drugs among youth campaign?
	Categories
	Number of respondents
	Percentage (%)

	Yes 
	91
	91%

	No 
	9
	9%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 6 show that 91, which represent 91 percent of the total respondents says Yes and 9 percent of the respondent replied No.
Table 7: Which of the following media do you often use to receive information about the use of hard drugs among youth? 
	Categories
	Number of respondents
	Percentage (%)

	Radio
	24
	24%

	Television
	35
	35%

	Newspaper
	10
	10%

	Magazine
	0
	0%

	Internet
	31
	31%

	Total
	100
	100%


Source: Researcher field survey, 2025
	Table 7 show that 24, which is 24% of the respondent says they heard through radio while 31 which is 31% say television, while 10 which is 10% say newspaper and magazine 0 which is 0%  and internet is 35 which is 35%.
Table 8: How often do you receive information on the use of hard drugs among youth on broadcast? 
	Categories
	Number of respondents
	Percentage (%)

	Very often 
	28
	28%

	Often
	44
	44%

	Average
	20
	20%

	Not often
	8
	8%

	Not very often
	0
	0%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 8 indicates that 28 of the respondents which is 28 percent heard about the hard drug very often while 44 which is 44 percent often, while 20 which 20 percent average and 8 which is 8 percent not often and not very often 0 of the respondent is 0%.
Table 9: How often do you think broadcast campaign against use of hard drugs among youth is? 
	Categories
	Number of respondents
	Percentage (%)

	Vary effective
	50
	50%

	Effective
	42
	42%

	Average
	0
	0%

	Not effective
	0
	0%

	Not very effective
	8
	8%

	Total
	100
	100%


Source: Researcher field survey, 2025
	Table 9 indicate that 50 which is 50 percent of the respondent rate the success of the campaign to be very effective while 42 which is 42 percent says is effective while 0 which is 0 percent says average and 0 which is 0 percent of the respondent says is not effective and 8 respondents of not very often is 8%.
Table 10: what strategies do you think is most appropriate for the media campaign?
	Categories
	Number of respondents
	Percentage (%)

	Drama
	16
	16%

	News
	69
	69%

	Documentary
	0
	0%

	Advertorial
	15
	15%

	Others
	0
	0%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 10 shows that 16 which 16 percent of the respondents consider drama to be appropriate for the hard drugs, while 69 which is 69 percent consider news, while 0 which is 0 percent considered documentary and 15 respondents which is 15 percent considered advertorial and 0 respondents of which is 0% choose others. 







Table 11: How will you rate the performance of broadcast in the campaign on the use of hard drugs among youth?
	Categories
	Number of respondents
	Percentage (%)

	Excellent 
	75
	75%

	Very good 
	21
	21%

	Good
	8
	8%

	Fair
	0
	0%

	Poor
	0
	0%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 11 indicates that 75 which is 75 percent on the respondents rate on excellent on broadcast campaign on the use of hard drugs, while 21 which is 21 percent. Good and 8 which is 8 percent frequently click on it and some rate broad cast campaign as fair which as 0 respondents with 0% and poor which is 0 respondents with 0% percentage.
Table 12: broadcast campaign use of hard drugs among youth plays a vital role in putting an end to end rape?
	Categories
	Number of respondents
	Percentage (%)

	Strongly Agree
	71
	71%

	Agree
	21
	21%

	Neutral
	8
	8%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 12: shows that 71 which is 71% of the respondents strongly Agree that broadcast campaign use of hard drugs among youth plays a vital role in putting an end to end rape while 21 which is 21 percent Agree, while 8 which 8 percent are Neutral, while 0 which 0 percent Disagree and 0 which is 0 percent Disagree.






Table: 13 broadcast messages can help those that are victims of rape to move on with their lives?
	Categories
	Number of respondents
	Percentage (%)

	Strongly agree
	45
	45%

	Agree
	55
	55%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 13 shows that 45 which is percent 45 strongly agree and 55 of which 55  percent agree while 0 which is 0 percent neutral and 0 which is 0 percent disagree and 0 of the respondent which their percentage is 0% strongly disagree.
Table 14: victims of use of drugs among youth should be sanctioned?
	Categories
	Number of respondents
	Percentage (%)

	Strongly Agree
	47
	47%

	Agree
	33
	33%

	Neutral
	12
	12%

	Disagree
	0
	0%

	Strongly disagree
	8
	8%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 14 indicate that 47 which is 47 percent of the respondents strongly agree that social media are used for promoting Not-Too-Young-To-Run-Movement while 33 which is 33 percent Agree, while 12 which is 12 percent are neutral, while 0 which is 0 percent disagree and 8 which is 8 percentage strongly disagree. 







Table 15: use of hard drugs among youth can only be curbed through broadcast media campaign? 
	Categories
	Number of respondents
	Percentage (%)

	Strongly Agree
	26
	26%

	Agree
	27
	27%

	Neutral
	19
	19%

	Disagree
	19
	19%

	Strongly disagree
	9
	9%

	Total
	100
	100%


Source: field survey, 2025
Table 15 shows that 26 which is 26% strongly agree that broadcast can be used to curbed hard drugs while 27 which is 27 percent Agree, while 19 which is 19 percent is neutral, while 19 which is 19 percent Disagree and 9 which is 9% strongly Disagree.
Table 16: broadcast may be used to engender positive attitude towards eradication of use of hard drug among youth?   
	Categories
	Number of respondents
	Percentage (%)

	Strongly Agree
	33
	33%

	Agree
	52
	52%

	Neutral
	0
	0%

	Disagree
	1
	1%

	Strongly disagree
	14
	14%

	Total
	100
	100%


Source: Researcher field survey, 2025
	Table 16 indicates that 33 which is 33% strongly agree that broadcast may be used to engender positive attitude towards eradication of use of hard drug among youth while 52 which 52 percent Agree, while 0 which is 0 percent is Neutral while 1 which is 1 percent Disagree and 12 which is 12 percent Strongly Disagree. 
Table 17: broadcast media should be intensified on danger of use of hard drugs   
	Categories
	Number of respondents
	Percentage (%)

	Strongly Agree
	31
	31%

	Agree
	21
	21%

	Neutral
	19
	19%

	Disagree
	7
	7%

	Strongly disagree
	7
	7%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 17 shows that 21 which is 21 percent of the respondents strongly Agree that broadcast media can intensified danger of use of hard drugs while 19 which is 19 percent Agree, while 21 which is 21 percent is Neutral, while 7 which is 7 percent Disagree and 32 which is 32 strongly disagree.
Table 18: broadcast media campaign on danger of the use of hard drugs is adequate 
	Categories
	Number of respondents
	Percentage (%)

	Strongly Agree
	56
	56%

	Agree
	32
	32%

	Neutral
	8
	8%

	Disagree
	4
	4%

	Strongly disagree
	0
	0

	Total
	100
	100%


Source: Researcher field survey, 2025	
Table 18 shows that 56 which 56 percent of the respondents strongly Agree that the broadcast media campaign on danger of the use of hard drugs is adequate while 32 which is 32 percent Agree, while 8 which is 8 percent is Neutral while 4 which is 4 percent Disagree and 0 which is 0 percent strongly Disagree.
Table 19: lack of sustainable funding of broadcast media is one of the challenges
	Categories
	Number of respondents
	Percentage (%)

	Strongly Agree
	48
	48%

	Agree
	42
	42%

	Neutral
	0
	0%

	Disagree
	0
	0%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Researcher field survey, 2025
Table 19 indicate that 48 which is 48 percent of the respondents strongly Agree that lack of sustainable funding of broadcast media is one of the challenges while 42 which is 42 percent Agree, while 0 which is 0 percent Neutral, while 0 which is 0 percent disagree and 10 which is 10 percent strongly disagree.



Table 20: there should be more collaborate between media organization and stakeholder in the fight against the use of hard drugs 
	Categories
	Number of respondents
	Percentage (%)

	Strongly Agree
	51
	51%

	Agree
	41
	41%

	Neutral
	8
	8%

	Disagree
	0
	0%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Researcher field survey, 2025 
Table 20 shows that 51 which is 51 percent of the respondents strongly Agree that there should be more collaborate between media organization and stakeholder in the fight against the use of hard drugs while 41 which is 41 percent Agree, while 8 which is 8 percent is Neutral, 0 which is 0 percent disagree and 10 which is 10 percent strongly disagree.
4.3	ANALYSIS OF RESEARCH QUESTION
RESEARCH QUESTION ONE
Have you heard about the use of hard drugs among youth campaign? The provision of table 6 shows that the highest respondent is 91 which represent 91% of the respondent say yes that they’ve heard about the use of hard drugs among youths While 9 (9%) said No. This indicates that the broadcast media have been effective in playing their role by influencing more youth about the use of hard drugs. 
RESEARCH QUESTION TWO
Which of the following media do you often receive information about use of hard drugs among youth?
	Table 7 shows that 35 (35%) of the respondent are following television broadcast media often about the use of hard drugs, 31 (31%) of the respondent choose internet, 24(24%) radio, 10(10%) newspaper and 0 (0%) magazine. The results show that the audiences are positively impacted by broadcast media about the use of hard drugs among youths.
RESEARCH QUESTION THREE
How often do receive information on the use of hard drugs among youths on broadcast?
	The provision of table 8 shows that the highest respondent which is 44 (44%) often that broadcast media encourage more youth to participate in campaign on the use of hard drugs among youth, while 28 (28%) very often, 20 (20%) is average, 8 (8%) not often and 0 (0%) not very often. The table indicates that the challenges broadcast media campaign face on the use of hard drugs is high and strong. The audience agreed that the media is facing a lot of challenges on the use of hard drugs.
4.4	DATA INTERPRETATION AND FINDINGS  
	Findings reveals that the media has done remarkably well and can still do more in raising the public knowledge about the use of hard drugs among youths.
	Table 20 indicate that 51 (51%) and 41 (41%) strongly agreed and agree respectively while 8 (8%) is neutrally while 0 (0%) disagree and 10(10%) strongly disagreed, this indicate that the broadcast media is used for raising the public knowledge about the use of hard drugs. The result in table 17 also indicate that 31(31%) and 21(21%) strongly agreed and agreed respectively, while 19 (19%) neutral, while 7(7%) strongly disagreed and the lowest of the respondent strongly disagreed. This indicates that the broadcast media acting as guard for broadcasting the use of hard drugs among youths is effective.
	Findings in the tables shows most of the respondents strongly agreed that the media are used for monitoring government policies, programme on the use of hard drugs, monitoring has been the bedrock of achieving meaningful development and the media has impacted positively to use of hard drugs transformation, accurate ballooned, diligent and unbiased monitoring of the government policies and programme regardless of who is at advantage right or wrong.
	The research discovered that use of hard drugs cannot be completely achieve in our heterogeneous society but can be obtain and the media has an important role to play in the regard to being primitive in the perception and monitored.
	The research findings further advised the media practitioners to be cautious and have a good understanding about the perception in or from which they are promotion activities and should monitor in favour of peace to achieve the use of hard drugs in the state or country. The media are also used for influencing the youth into joining the broadcast on the use of hard drugs.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY
	This study has attempted to look at the extent at which audience perceptions of broadcast media campaign on the use of hard drugs among youths. It is carried out to determine the impact and objective of the study.
	Chapter one of this study research is based on the background of the study, statement of the study, research objective, research questions, significance of the study, scope of the study with the definition of key terms.
	Chapter two explained the theoretical framework of the research applied by the research and the use of the theory of broadcast media campaign to interpret the theoretical framework. The empirical review (literature review) also explained the nature of different individual research.
	Chapter three of this work contains research methodology adopted in the study, population of the study which are the dwellers of Ilorin metropolis, sampling size which is (100) one hundred and sampling technique, that is sampling random and the instrument used in the research study which is majorly the questionnaire that was administered amidst the sampling size of the population, chapter three also clearly stated the validity and reliability of the instrument as well as it stated the method of data analysis.
	Chapter four of this research work explained how the data gathered were analyzed for proper understanding, it also entertained now data were represented.
Chapter five clearly explained and summarized the whole chapter right from the chapter one to chapter four, it also contains limitation of the study, conclusion and recommendation. 
5.2	LIMITATION OF THE STUDY
	This study is restricted to residents of Kwara state. Moreover, due to the time frame scheduled for the research work to be carried out, it is not sufficient to study more than one state.
	In addition, the researchers are still expected to meet other academic demands within the scheduled range of time. This will make the researcher to strive for other to get other necessary materials for the work. Financial constraints has also limited the sample size, these has made the researchers to reduce the number of questionnaire and thus has reduced the study to a limited number of people. Despite all these limitations and challenges, the research work is still relevant, valid and reliable.   


5.3	CONCLUSION
	Based on this research work, it is concluded that broadcast is an important mass medium which can be used to promote the abuse of hard drugs
	This study reveals that broadcast is a very potent tool in the promotion and propagation of, hard drugs among youths.     
5.4	RECOMMENDATION
	In view of this research and its findings as a whole, the following recommendation are suggested;
	The government should be ready to sponsor broadcast station in order to air more about the perception of audience on the use of hard drug drugs among youths.
	Parent should teach and encourage their children not to follow the wrong steps and  not be a victim of hard drugs.
	The mass media most especially the broadcast media should comply with the NBC code by aiming 80% of local broadcast on television. The mass media which is an audience.
	The general public at large should watch and listen to broadcast campaign about hard drugs among youths frequently to get more enlighten about it
	A wider coverage of the case study to also ascertain the level at which other broadcast media have promoted the Nigerian youths.
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QUESTIONNAIRE
Dear respondents,
[bookmark: _Hlk209637208]	We are student of the department of mass communication Kwara State Polytechnic Ilorin, Kwara State conducting a research on topic Audience Perception of Broadcast Media Campaign on the Use of Hard Drugs Among Youths.
You are implored to fill the questionnaire as truthful as possible. We therefore assure that information provided will be treated with utmost confidentiality.
INSTRUCTION: please tick (    ) the answer you consider appropriate, the questionnaire will be two (2) parts.
SECTION A
Personal information
1. Gender: (   ) Male (   ) Female
2. Age: 16-20 (    ) 21-25 (    ) 26-30 (    ) 31-35 (    ) 36 and above (    )
3. Educational qualification: O’level (    ) ND (    ) NCE (    ) HND (   )B.SC ( ) post degree (    )
4. Occupation: self-employed (    ) civil servant (    ) student (    )
5. Marital status: Single (    ) Married (    ) others (    )
SECTION B
6. Have you heard about use of hard drugs among youth campaign? Yes (   ) No (   )
7. Which of the following media do you often receive information about use of hard drugs among youth? (a) Radio (   ) (b) Television (   ) (c) Newspaper (   ) (d) Magazine (   ) (e) internet (   ).
8. How often o you receive information on use of hard drugs among youth on T.V? (a) Very often (   ) (b) often (   ) (c) average (   ) (d) not often (   )(e) not very often(   )
9. How often do you think TV campaign against use of hard drugs among youth is? (a) Very effective (   ) (b) effective (   ) (c) average (   ) (d) not effective (   ) (e) not very effective (    )
10. What strategies do you think is most appropriate for the media campaign (a) Drama (   ) (b) News (   ) (c) Documentary (   )(d) advertorial(   )(e)others(   )
11. How will you rate the performance of TV programme in the campaign on the use of hard drugs among youth? (a) Excellent (   ) (b) Very good (   ) (c) good (   ) (d) fair (   ) (e) poor (   ) 
Tick the column which represents your opinion in each of the following statement below:
	12
	Radio campaign use of hard drugs among youth plays a vital role in putting an end to rape
	(SA)
	(A)
	(N)
	(D)
	(SD)

	13
	Radio message can help those that are victims of rape to move on with their lives
	
	
	
	
	

	14
	Victims of use hard drugs among youth should be sanctioned
	
	
	
	
	

	15
	use of hard drugs among youth can only be curbed through broadcast media campaign
	
	
	
	
	

	16
	TV may be used to engender positive attitude towards eradication of use hard drugs among youth
	
	
	
	
	

	17
	How often do you use of hard drugs 
	
	
	
	
	










