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ABSTRACT
This study examined influence of Nigerian Hip-hop music album Zazu Zeh on moral behaviour of adolescents in senior secondary schools in Ilorin. The study is anchored on Cultivation theory. The study adopted survey research methods. Multistage sampling and simple random Sampling techniques were used to select the sample size of two hundred and ten. A self-administered questionnaire was used   as the data collection Instrument. This study concluded that, the listening to Nigerian hip-hop music though entertaining, educating and a medium for youths to speak out on societal ills, has a huge negative impact on the moral behaviour of the adolescents as it prompt them to develop interest in getting rich through dubious means. Findings from this study revealed that Nigerian Hip-hop music album Zaza Zeh is capable of influencing negatively the moral behaviour of adolescents in the society. The study recommended that all stakeholders including the Ministry of Information and National Orientation Agency and Non-Governmental organizations should be concerned to bring to bear, orientation programmes that will enlighten youths more on the negative influence that music could instill on their moral behaviour. It also recommended that the National Film and Video censor’s board should regulate the contents of Music before it is released and punished the offenders   
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
In the digital age, social media has become a powerful tool for communication, information sharing, and social interaction. Its influence extends far beyond personal connections, playing a significant role in shaping political, social, and cultural discourse. One of the most impactful uses of social media in recent years has been its application in online activism. Social media platforms, such as Twitter, Facebook, Instagram, and more recently, TikTok, have provided a space for individuals and groups to mobilize, advocate, and raise awareness on various issues affecting society (Benkler, 2020). Among students, social media has proven to be an effective tool for activism, enabling them to voice their concerns on a wide range of topics, including education policies, social justice, gender equality, environmental sustainability, and political reforms (Sveningsson, 2022).
Students have always been at the forefront of social change, and social media has facilitated a more dynamic and global form of activism. Platforms like Twitter and Instagram have allowed students to mobilize, organize protests, advocate for policy changes, and amplify marginalized voices. The ability of social media to disseminate information quickly and widely has been instrumental in enhancing the effectiveness of student-led movements and campaigns (Nguyen & Dailey, 2021). Furthermore, the shift from traditional forms of activism, which often involve physical demonstrations and face-to-face engagement, to online activism allows students to reach a broader audience, including individuals and organizations outside their immediate geographic region (Aydin, 2020).
The youth, particularly students, are often at the forefront of social change movements, using social media to organize protests, campaigns, and petitions, and to influence public opinion and government policies. In recent years, this trend has grown significantly, with movements like #EndSARS in Nigeria and #BlackLivesMatter globally showing how students and young people can use social media to drive political and social change. These movements highlight how social media has enabled students to challenge existing power structures, raise awareness about injustice, and demand accountability from government institutions (Graham, 2022). The ability to create viral campaigns has amplified the voices of students, allowing them to challenge authority and demand change (Pappas, 2023).
Social media's role in online activism is enhanced by its accessibility and the sense of anonymity it provides, which can empower students to engage in activism without fear of direct repercussions. This has been particularly important in politically sensitive environments where physical activism could lead to arrests or repression. Through platforms like Facebook, Twitter, and WhatsApp, students have created spaces where they can freely express their concerns, organize campaigns, and mobilize support for various causes (Mishra, 2021). The sense of community and collective action fostered by social media platforms has been central to the success of many student-led movements (Steinberg & Chia, 2020).
Despite its positive impact, the use of social media for activism among students is not without challenges. Misinformation and fake news have become widespread issues on social media platforms, sometimes detracting from the credibility and goals of student activism. The rapid spread of unverified information can lead to confusion and undermine the effectiveness of campaigns (Yarwood & Brown, 2022). Additionally, online harassment and cyberbullying are prevalent on social media, with activists, particularly those speaking out on controversial issues, often facing personal attacks and threats. These challenges raise important questions about the safety, security, and long-term impact of social media activism on students' mental health and well-being (Green, 2021).
This study aims to explore the dynamics of online activism on social media among students, examining its benefits, challenges, and the overall impact on student movements. It will look into how students are utilizing social media platforms to promote social and political causes, as well as the effectiveness of these platforms in driving real-world change. Special attention will be given to the Nigerian context, where student activism, fueled by social media, has gained prominence in recent years (Olawoyin & Odu, 2023). By exploring the intersection of social media and student activism, this study hopes to contribute to the understanding of how digital platforms are reshaping student movements and the role they play in modern-day social activism.
1.2 STATEMENT OF THE STUDY
This study aims to explore the use of social media as a tool for online activism among students, focusing on its role in mobilizing, raising awareness, and advocating for social, political, and educational change. With the rise of digital platforms, students have increasingly turned to social media to organize movements, challenge authority, and influence public opinion. However, while social media offers significant opportunities for activism, it also presents challenges, such as misinformation, online harassment, and the risk of superficial engagement.
The study seeks to understand how students utilize social media for activism, its effectiveness in driving real-world change, and the challenges faced in the digital activism space. By examining student activism in Nigeria, particularly in movements like #EndSARS, this research aims to contribute to the understanding of how social media shapes student-led social and political movements. The findings will provide insights into enhancing the impact of online activism and addressing its challenges.
1.3 RESEARCH OBJECTIVES
1. To examine the role of social media in mobilizing students for activism.
2. To assess the effectiveness of social media in influencing public opinion and policy changes.
3. To explore the specific context of student activism in Nigeria through social media.
1.4 RESEARCH QUESTIONS
1. How do students utilize social media platforms for activism?
2. To what extent has social media been effective in influencing public opinion and policy changes among students?
3. How has social media influenced student activism in Nigeria?
1.5 SCOPE OF THE STUDY
This study will focus on the use of social media for online activism among students of Kwara State Polytechnic, Ilorin. The research will primarily target students currently enrolled at the institution, examining how they utilize various social media platforms for activism related to social, political, and educational issues. The study will investigate popular platforms such as Facebook, Twitter, Instagram, WhatsApp, and TikTok, evaluating their effectiveness in mobilizing students and driving engagement in activism.
The scope of the study will encompass various areas of student activism, including political reforms, human rights, social justice, gender equality, and education-related causes that specifically impact the Kwara State Polytechnic student community. While the primary focus will be on the student body of Kwara State Polytechnic, the study may also reference global trends and movements in online activism to provide a broader understanding of the digital activism landscape.
The research will cover the period from 2020 to 2024, exploring recent trends and significant events in student-led movements at the institution during this time. However, the study will not extend to other institutions or non-student groups and will concentrate solely on the online activism efforts of students at Kwara State Polytechnic, Ilorin.
1.6 SIGNIFICANCE OF THE STUDY
This study is significant because it provides an in-depth exploration of how social media is being utilized by students at Kwara State Polytechnic for online activism. As social media continues to shape public discourse, understanding its role in student activism is crucial for both academic and practical purposes. The findings of this study will contribute to the body of knowledge on digital activism, particularly within the context of Nigerian students, and will offer insights into the specific ways in which students engage with social, political, and educational issues online.
By examining the effectiveness of social media in mobilizing students for activism, this study will help to identify best practices and strategies for enhancing the impact of online campaigns, both within the institution and on a broader scale. Additionally, the study will provide valuable insights into the challenges students face in using social media for activism, including issues like misinformation, online harassment, and the limitations of digital activism in creating real-world change.
The results of this research could be useful for university administrators, policymakers, and student leaders, offering guidance on how to support and manage digital activism on campuses. Furthermore, it will contribute to the global conversation on the power and limitations of social media in fostering social change, particularly in the context of youth-led movements in Nigeria. Ultimately, this study aims to empower students by highlighting the potential of social media to promote social justice, political reform, and community involvement.
1.7 DEFINITION OF KEY TERMS
1. Social media: Social media refers to digital platforms and websites that allow individuals to create, share, and exchange content, interact with others, and form online communities. Popular social media platforms include Facebook, Twitter, Instagram, WhatsApp, and TikTok. These platforms enable users to communicate and collaborate on various topics, including activism.
2. Online Activism: Online activism is the use of digital platforms, primarily social media, to promote and support causes, mobilize people, advocate for social and political changes, and raise awareness about issues. This form of activism can include petition campaigns, online protests, and the sharing of information and stories that aim to inspire action and change.
3. Activism: Activism refers to efforts aimed at promoting, impeding, directing, or intervening in social, political, or environmental issues. Activists seek to create change by raising awareness, mobilizing groups, and influencing public opinion or policy.
4. Students: For the purpose of this study, students refer to individuals enrolled at Kwara State Polytechnic, Ilorin, who are actively engaged in their academic programs and are involved in or affected by online activism activities.
5. Social Justice: Social justice involves the pursuit of fair and equal rights and opportunities for all individuals, regardless of their background or status. In the context of this study, social justice refers to students' advocacy for equality and fairness, particularly in areas such as education, gender, and human rights.
6. Political Activism: Political activism is the use of activism to influence political processes and decisions. This includes organizing campaigns, protests, and online discussions related to political issues, policies, or governance, with the aim of creating social and political change.
7. Digital Activism: Digital activism refers to the use of digital tools, platforms, and technologies to organize and promote social, political, or environmental causes. This can include online petitions, social media campaigns, and other online tools aimed at creating awareness and driving change.
8. Mobilization: Mobilization is the process of organizing and encouraging people to take action, often in the form of protests, demonstrations, or campaigns. In online activism, mobilization refers to the use of social media platforms to rally individuals to participate in collective actions for a cause.


CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
This study focuses on the use of social media for online activism among students at Kwara State Polytechnic, Ilorin. It explores how students engage with digital platforms to promote social, political, and educational causes, examining the effectiveness and challenges of using social media for activism. The research will be grounded in the conceptual framework that outlines key concepts like online activism, social media platforms, and student engagement. The theoretical framework will explore relevant theories, which provide insights into how online platforms can mobilize individuals and influence change. Additionally, the empirical review will analyze existing studies on student activism, particularly in Nigeria, and the role of social media in recent movements like #EndSARS, providing a contextual foundation for understanding the dynamics of digital activism among students.
2.1 CONCEPTUAL FRAMEWORK
2.1.1 CONCEPT OF SOCIAL MEDIA
Social media has become an integral part of modern communication, transforming how individuals connect, share information, and engage with society. It refers to internet-based platforms and applications that allow users to create, disseminate, and interact with content in real time. These platforms—such as Facebook, Instagram, Twitter (now X), WhatsApp, Snapchat, TikTok, and YouTube—provide avenues for personal interaction, professional networking, entertainment, education, and increasingly, activism (Ajiboye & Alabi, 2021). The fundamental feature that distinguishes social media from traditional media is its interactive and participatory nature, where users are not just passive recipients but active contributors to content creation and dissemination.
Social media platforms are characterized by features such as user-generated content, real-time communication, interactive feedback, and wide accessibility. They are structured to foster community participation, engagement, and the formation of virtual networks that transcend geographical boundaries. According to Musa and Daniel (2022), social media represents a shift from one-way communication to multidirectional interaction, empowering users to influence public opinion, mobilize support for causes, and form digital communities around shared interests. This interactive capacity has made social media particularly appealing to young people, especially students, who are among the most active demographic groups on these platforms.
The rise of social media is closely tied to the proliferation of mobile technology and internet access. In Nigeria, the increased availability of smartphones and relatively affordable data plans have contributed to the widespread use of social media among students. Research conducted by Adeyanju and Olowookere (2020) revealed that over 80% of Nigerian undergraduates use at least one social media platform daily, often for academic, social, and political engagement. For many students, social media serves as an extension of their personal and academic lives, allowing them to express themselves, seek knowledge, and connect with broader societal issues.
Social media’s role in contemporary society has evolved beyond casual communication to become a powerful instrument for activism and social change. Through hashtags, online petitions, digital campaigns, and live-streamed protests, social media has enabled activists to reach vast audiences and influence public discourse. Hashtag movements like #BlackLivesMatter, #MeToo, and Nigeria’s #EndSARS have demonstrated how social media can amplify marginalized voices and mobilize communities for collective action. Students, in particular, have played pivotal roles in these movements, utilizing their digital literacy and networks to organize protests, share information, and challenge authority (Olowu & Okonkwo, 2023).
Jenkins (2020) argues that participatory culture empowers individuals to produce and circulate content in ways that were previously the preserve of professional media organizations. This democratization of information flow has significant implications for activism, allowing students and other non-elite actors to engage in civic discourse and influence political agendas. Social media enables even a single user to initiate discussions that can lead to large-scale mobilization, particularly when the issue resonates with the collective sentiments of the online community.
From a socio-political perspective, social media provides a virtual public sphere where citizens can discuss issues, express dissent, and engage in democratic dialogue. It serves as an alternative to traditional mass media, which is often controlled by political or commercial interests. As such, it offers a platform for counter-hegemonic narratives, enabling student activists to bypass gatekeepers and communicate directly with their audience. Eze and Sulaimon (2021) note that students use platforms like Twitter and Facebook not only to critique government policies but also to propose alternative solutions, fostering a more participatory form of governance and accountability.
Furthermore, the visual and emotional appeal of social media—through images, videos, memes, and storytelling—enhances its effectiveness as an activism tool. The immediacy and virality of content on these platforms ensure that compelling messages can spread rapidly and provoke action. This real-time engagement allows students to keep issues in public consciousness and sustain momentum for their causes. For instance, during the #EndSARS protests, social media was instrumental in organizing rallies, providing legal support, and documenting police brutality, with students playing an active and visible role (Ibrahim & Musa, 2022).
As noted by Okafor and Bello (2024), there is a growing need for digital literacy among student users to navigate these challenges and engage responsibly in online activism. Students must be equipped with the skills to critically evaluate information, respect diverse viewpoints, and protect themselves from online threats.
The concept of social media encapsulates the dynamic, participatory, and multifaceted nature of digital communication. It is a transformative force that has reshaped how students interact with their environment, express themselves, and engage in activism. As digital natives, students are uniquely positioned to harness the power of social media for social, political, and educational change. Understanding the concept and evolution of social media is essential for appreciating its role in online activism and for developing strategies to maximize its positive impact while mitigating its risks.
2.1.2 EVOLUTION OF SOCIAL MEDIA IN COMMUNICATION
The evolution of social media in communication represents a significant shift in how individuals and groups create, distribute, and consume information. Traditionally, communication was largely one-directional, with mass media such as newspapers, radio, and television acting as the primary gatekeepers of information. However, the advent of social media in the early 2000s disrupted this model by introducing a participatory and decentralized communication landscape. Social media platforms like Facebook, Twitter (X), YouTube, and later Instagram and TikTok, have redefined the concept of communication by enabling real-time, interactive, and user-driven engagement (Adebayo & Oyeleke, 2020).
In its earliest form, digital communication emerged through internet forums, blogs, and early instant messaging applications such as MSN Messenger and Yahoo Chat. These tools, while rudimentary, laid the foundation for the interactive nature of social media. With the launch of platforms like MySpace (2003) and Facebook (2004), users began to experience a more personalized and interconnected web environment where they could not only consume content but also create and share it (Omotola & Suleiman, 2021). These early platforms offered profiles, friend networks, and content feeds—features that have now become standard across all major social media services.
The transformative phase of social media occurred with the integration of multimedia and mobile technology. The rise of smartphones and high-speed internet enabled users to access social platforms anytime and anywhere. This mobility increased the volume and immediacy of communication, making social media an essential part of daily life. According to Adigun and Kareem (2022), mobile devices have been instrumental in the surge of social media usage among youths in Africa, especially students who rely on these tools for both academic and social engagement. Communication has become instant, visual, and immersive, incorporating text, voice, images, videos, emojis, and live streaming.
A significant hallmark of the evolution of social media is its transition from personal interaction to public discourse. Initially, platforms like Facebook and WhatsApp were primarily used for connecting with friends and family. Over time, they evolved into powerful channels for information dissemination, marketing, education, and political engagement. For instance, Twitter (X), with its concise format, became a key platform for breaking news, civic engagement, and activism. Students and youth have leveraged Twitter to voice their opinions, criticize government policies, and organize protests, as seen during Nigeria’s #EndSARS movement (Ibrahim & Arogundade, 2022). This shows how social media communication has evolved from private to public spheres, impacting broader societal issues.
Another key aspect of the evolution is the algorithmic personalization of content. Social media platforms now use artificial intelligence and machine learning to curate content based on user preferences, behavior, and interactions. This has made communication more targeted and efficient, though it also raises concerns about echo chambers and information silos. Users are more likely to engage with content that aligns with their beliefs, which can enhance group solidarity but also reduce exposure to diverse viewpoints (Obafemi & Bello, 2023). Nevertheless, this personalized communication model has increased user engagement and made social media an indispensable tool in the hands of students and youth activists.
The integration of video and live-streaming capabilities further revolutionized social media communication. Platforms like YouTube, Instagram Live, Facebook Live, and TikTok have enabled users to broadcast events, share tutorials, and engage in real-time dialogue with audiences across the world. For student communities, this has meant live discussions on education, mental health, and political participation. For instance, virtual town halls and Instagram Live sessions are increasingly being used by student unions and advocacy groups to reach a broader audience and foster inclusion (Edewor & Chukwuma, 2023). These developments have broadened the scope and impact of student-led communication initiatives.
Moreover, the evolution of social media has brought about new forms of communication such as meme culture, digital storytelling, and influencer engagement. Memes, for instance, are now a popular way of sharing commentary on political and social issues in a humorous and relatable format. Similarly, digital storytelling using Instagram reels, TikTok videos, or Twitter threads enables students to share personal experiences or societal challenges in creative ways. These forms of communication are particularly effective in capturing the attention of younger audiences and fostering a sense of community and shared purpose (Okeke & Adeola, 2024).
In the context of education and student engagement, social media has also emerged as a complementary communication tool in academic settings. It facilitates collaboration among students, supports distance learning, and allows for the dissemination of academic content and resources. Educational institutions increasingly use platforms like WhatsApp, Telegram, and Google Classroom to connect with students, especially during disruptions like the COVID-19 pandemic (Olaniyi & Musa, 2021). This evolution has bridged communication gaps and enabled continuous learning and interaction beyond the classroom.
However, the evolution of social media communication is not without challenges. The same platforms that allow for rapid communication and mobilization can also be used to spread misinformation, cyberbully, or manipulate public opinion. The anonymity and reach of social media can sometimes encourage irresponsible communication, especially among youths who may lack digital literacy or emotional maturity. As noted by Adeyemi and Okonkwo (2022), the onus lies on educators and institutions to guide students on ethical and responsible use of social media for communication.
2.1.3 CONCEPT OF ONLINE ACTIVISM
Online activism, often referred to as digital activism, e-activism, or cyber activism, is the use of digital communication technologies—especially the internet and social media platforms—to advocate for, mobilize, or promote social, political, or environmental change. It involves a variety of online actions, including petition signing, hashtag campaigns, awareness creation, online protests, and digital fundraising efforts. The widespread adoption of digital tools has transformed the landscape of activism, empowering individuals and groups—particularly students and youth—to engage in civic and political matters without the constraints of physical presence or geographical limitations (Obadare & Ajayi, 2021).
The concept of online activism emerged in the early 2000s alongside the rise of Web 2.0 technologies, which allowed users to create and share content interactively. As digital literacy and access to mobile internet expanded, activism gradually shifted from traditional physical spaces—such as rallies, street protests, and town hall meetings—into virtual arenas like Twitter, Facebook, Instagram, YouTube, and, more recently, TikTok. This shift allowed for broader participation, particularly among younger demographics who are more technologically inclined (Adegbite & Musa, 2022). Online activism does not replace traditional activism but complements it by offering alternative and often more rapid methods for communication and mobilization.
One defining feature of online activism is the ability to reach a large audience quickly through minimal cost. Hashtag activism, for instance, enables movements to trend globally and gather support in real-time. Campaigns like #EndSARS in Nigeria, #BlackLivesMatter in the United States, and #ClimateStrike globally have all demonstrated how online activism can draw attention to important issues, organize protests, and even influence policy outcomes (Olawale & Nwachukwu, 2023). These campaigns often begin with individual posts or testimonies and grow into large-scale movements that cut across national boundaries, made possible by the viral nature of social media platforms.
For students, online activism has provided an essential tool for engagement in educational, political, and social causes. Social media platforms serve as channels for organizing class boycotts, demanding improved educational infrastructure, and addressing issues such as sexual harassment, cultism, and school fees. According to Okon and Bello (2020), university and polytechnic students in Nigeria have increasingly adopted digital tools not only for academic discussions but also for civic engagement and advocacy. Online platforms provide an inclusive space where even marginalized voices can be heard, helping students overcome institutional and cultural barriers to participation.
Online activism is also distinguished by its flexible forms of engagement. Unlike traditional protests, which often require physical participation and involve logistical costs, digital activism allows users to participate in various ways: sharing a post, changing a profile picture to show solidarity, signing online petitions, or engaging in comment threads. This low barrier to entry has led to what some scholars call “slacktivism”—a term used to describe minimal-effort actions that may not always translate into real-world impact. Nonetheless, research shows that even these small actions can accumulate to create significant public pressure when done en masse (Ibrahim & Salawu, 2021).
Another key advantage of online activism is its capacity to build communities and networks. Activists can connect with like-minded individuals across regions and even countries, facilitating the sharing of knowledge, strategies, and resources. For students, these online networks can lead to inter-campus collaboration and a stronger, more unified voice on national issues affecting youth and education. This community-building potential has made online activism particularly attractive among students of institutions like Kwara State Polytechnic, where digital communication is integral to student life (Adejumo & Oyeyemi, 2024).
However, the concept of online activism is not without criticism or limitations. One major concern is the spread of misinformation or propaganda through activist channels. In some cases, malicious actors exploit the speed and virality of online platforms to push false narratives, incite violence, or discredit legitimate movements. Additionally, governments in many countries have responded to online activism with censorship, surveillance, or even internet shutdowns. For instance, during the #EndSARS protests in Nigeria, there were instances of online content being flagged or removed, and reports of activists being tracked and harassed based on their digital footprints (Eze & Ibrahim, 2022).
Moreover, digital divides pose another challenge to the universality of online activism. Not all students have equal access to smartphones, data, or reliable internet connections, which can exclude certain groups from participating fully. This digital gap reinforces existing inequalities and limits the reach of digital campaigns to more privileged demographics, even within student populations (Babatunde & Musa, 2023).
The concept of online activism remains a powerful and evolving phenomenon. As technology continues to advance, and as social media becomes even more embedded in daily life, the scope and effectiveness of digital activism will likely grow. Educational institutions, policy makers, and student leaders must therefore understand the dynamics of online activism, not only to harness its benefits but also to mitigate its risks.
2.1.4 POPULAR SOCIAL MEDIA PLATFORMS USED FOR ACTIVISM
Social media platforms play a crucial role in mobilizing support, raising awareness, and organizing activism campaigns. The use of these platforms allows student activists to communicate rapidly and widely, amplify their voices, and coordinate actions across vast geographic areas. Below are some of the most popular social media platforms that students use for activism:
1. Twitter: Twitter is a widely used platform for social activism, known for its real-time communication and ability to rapidly spread information. With its character limits, Twitter encourages concise, impactful messages and has become a key platform for hashtag campaigns such as #EndSARS, which mobilized Nigerians, including students, against police brutality. Twitter allows for the creation of viral movements and fosters discussions around urgent social and political issues (Oladipo & Agboola, 2021). The platform’s retweet function also enables messages to be shared quickly, expanding the reach of a single post to global audiences.
2. Facebook: Facebook remains one of the most popular platforms for organizing events, sharing news, and forming groups dedicated to specific causes. Its ability to host long-form content, such as articles, videos, and detailed posts, makes it ideal for discussing social issues in depth. Student activists use Facebook to create groups or pages dedicated to activism, share information, and organize physical events such as protests and rallies. Facebook’s algorithm also helps expose causes to larger, diverse audiences based on shared interests (Chukwu & Olatunji, 2021).
3. Instagram: Instagram’s visual-centric approach makes it an excellent platform for promoting activism through images and videos. It enables students to share infographics, posters, short videos, and photo stories that highlight social issues. The use of hashtags (#BlackLivesMatter, #ClimateChange, etc.) has been instrumental in drawing attention to causes. The platform also facilitates live streams and stories that activists use for real-time reporting, increasing engagement with followers (Adebayo & Taiwo, 2023). Instagram is especially popular among younger users, making it an ideal tool for student-led activism.
4. TikTok: TikTok has grown significantly, especially among younger audiences, and is increasingly being used for activism. The platform’s short-form video format allows activists to create engaging, creative, and attention-grabbing content that can easily go viral. TikTok’s algorithm promotes content based on user interaction, meaning that videos related to activism can quickly reach large, diverse audiences. Students use TikTok to share personal experiences, express solidarity, and create viral content around social justice issues, environmental movements, and political activism (Chukwuma & Adebisi, 2022).
5. YouTube: YouTube is a powerful platform for long-form video content, making it ideal for documentary-style activism, in-depth discussions, and interviews. Student activists use YouTube to create videos that shed light on pressing social issues, conduct interviews with experts or community members, and provide educational content to raise awareness. YouTube’s video-sharing capability allows for visual storytelling, giving students the ability to connect with a global audience on topics ranging from human rights to environmental sustainability (Bello & Akinlade, 2022).
6. WhatsApp: WhatsApp is a messaging app that facilitates group communication, making it an essential tool for organizing offline and online activism. Activists can form groups to discuss strategies, share important updates, and organize events. The private nature of WhatsApp allows for more intimate conversations and coordination between student activists. It is also used for disseminating information to a closed community, ensuring that crucial details are shared only with trusted supporters (Ibrahim & Bello, 2020).
7. Telegram: Telegram is another messaging app gaining popularity among activists due to its privacy features and ability to handle large groups. Telegram groups allow for the coordination of large-scale actions and the sharing of secure content. Its channels and bots also enable quick dissemination of information without interference from social media algorithms. Telegram has become a preferred platform for political activism, particularly in regions where governments attempt to control or censor communication through other platforms (Aliyu & Lawal, 2021).
8. Snapchat: While not as widely associated with activism as platforms like Twitter or Facebook, Snapchat’s ephemeral content (which disappears after a short time) can be used creatively for activism. Student activists often use Snapchat’s stories and private messages to share personal testimonies, conduct interviews, and engage in direct conversations about social issues. The temporary nature of the platform encourages spontaneity and immediacy in activism efforts (Ayodele & Adebisi, 2024).
9. LinkedIn: Although LinkedIn is typically seen as a professional networking platform, it has also been used for activism. Many students use LinkedIn to discuss issues related to education, employment rights, and social justice. Activism on LinkedIn is often more focused on policy discussions, corporate responsibility, and professional development. It allows students to connect with professionals and leaders in their fields, which can help further their causes by leveraging professional networks (Olaniyan & Hassan, 2022).
2.1.5 FORMS AND TOOLS OF DIGITAL ACTIVISM
Digital activism has evolved into a powerful means of expression, especially among students, due to the rise of internet technologies and social media platforms. The various forms and tools of digital activism outlined below highlight how students now engage with socio-political causes efficiently and at scale.
1. Hashtag Activism: Hashtags like #EndSARS, #MeToo, and #BlackLivesMatter exemplify this form of activism. Hashtag activism helps students amplify their voices, unify support, and attract attention to a cause through platforms like Twitter and Instagram (Okoro & Ibe, 2021).
2. Online Petitions: Students use platforms like Change.org to create and distribute petitions addressing campus or national issues. These petitions serve as tools for collective demand-making and can initiate dialogue with authorities (Adesina & Mustapha, 2022).
3. Social Media Campaigns: Structured social media campaigns involve planned use of images, hashtags, posts, and live videos. Such campaigns aim to inform and mobilize students around specific issues, such as tuition increases or poor campus conditions (Olawale & Durojaiye, 2023).
4. Live Streaming and Video Activism: Real-time video broadcasting via Facebook Live or Instagram Live allows students to document protests, discussions, and injustices. It increases transparency and allows activists to bypass traditional media (Adebayo & Eze, 2020).
5. Meme Activism: Using humor and satire, students create and share memes to critique authority figures or social issues. Memes serve as accessible and viral tools for raising awareness (Ajibola & Hassan, 2021).
6. Crowdfunding for Activism: Students often raise money through platforms like GoFundMe for protest logistics, legal aid, or outreach campaigns. This form of activism ensures sustainability and inclusiveness (Idris & Falade, 2023).
7. Email Campaigns and Digital Lobbying: Through coordinated email blasts, students send petitions or complaints directly to decision-makers, such as university administrators or political leaders. These efforts allow for targeted and often persuasive forms of activism (Chukwuemeka & Bello, 2022).
8. Blogs and Independent Media: Student activists use blogs and platforms like Medium to express their opinions in long form. Blogging offers space for in-depth analysis, storytelling, and archiving of activism efforts (Oyinlola & Aremu, 2024).
9. Anonymous Activism and Encrypted Tools: Tools like Signal, Telegram, and VPNs are used by students to communicate securely, organize events, and share information while protecting their identities, especially in repressive contexts (Babatunde & Salami, 2023).
10. Infographics and Visual Storytelling: Students use visually appealing graphics to explain complex issues or share data about injustices. These materials are shared widely on Instagram, Facebook, and Twitter to capture attention and drive engagement.
11. Short-Form Videos: Platforms like TikTok and Instagram Reels are used to create short videos that summarize issues, educate viewers, or highlight activism efforts in creative ways. This format appeals to younger audiences and boosts participation.
12. Webinars and Online Forums: Students organize and attend online forums, discussions, and webinars to deliberate on pressing societal or academic issues. These forums serve as educational tools and strategy sessions for planning activism.
2.1.6 BENEFITS OF SOCIAL MEDIA ACTIVISM AMONG STUDENTS
Social media activism has become a transformative tool for students, particularly in tertiary institutions like Kwara State Polytechnic. It empowers them to engage in civic discussions, advocate for change, and influence public discourse. The following are key benefits of social media activism among students:
1. Social media activism helps students increase their political awareness by exposing them to ongoing social issues, policies, and campaigns, thereby enabling informed civic participation (Adeola & Musa, 2022).
2. It allows for low-cost mobilization, making it easier for students with limited financial resources to organize and participate in campaigns or movements online (Nwosu & Akanbi, 2021).
3. Students benefit from enhanced engagement and participation, as social media encourages interactive dialogue through posts, polls, and comment threads, giving them a sense of involvement (Uche & Ibrahim, 2020).
4. It amplifies marginalized voices, allowing underrepresented student groups to share their stories and build solidarity with others beyond their immediate environment (Adebayo & Hassan, 2023).
5. Social media activism helps in building networks and collaborations, as students can connect with NGOs, influencers, and other activists to strengthen their causes (Chinedu & Olalekan, 2024).
6. It enables real-time communication, allowing quick dissemination of information during protests, campaigns, or emergencies to ensure coordination and safety (Ogunyemi & Eze, 2020).
7. Students develop valuable digital and leadership skills such as public speaking, content creation, organizing events, and managing digital tools while participating in activism (Yusuf & Okafor, 2021).
8. It provides emotional support and solidarity, as online communities often uplift one another through shared experiences and encouraging feedback (Obi & Nwachukwu, 2022).
9. Students can quickly mobilize during emergencies, as social media platforms facilitate urgent calls-to-action such as signing petitions, staging protests, or reporting abuses (Ajayi & Mohammed, 2023).
10. Social media platforms help in documentation and archiving, creating lasting records of injustices, protests, and student-led initiatives for future reference (Bello & Akinwale, 2024).
11. It breaks down media gatekeeping, enabling students to bypass traditional filters and directly share authentic stories and videos of social issues (Nnadi & Balogun, 2021).
12. Online activism grants students’ global outreach, drawing attention from international communities, which can lead to broader support and influence (Odeyemi & Salihu, 2020).
13. It empowers students and builds confidence, particularly in speaking out against societal ills, engaging authorities, and leading public discourse (Ifeanyi & Aluko, 2023).


2.1.7 CHALLENGES OF USING SOCIAL MEDIA FOR ACTIVISM
While social media has significantly advanced activism among students, it also presents several challenges. Despite its ability to democratize information and create a platform for marginalized voices, various factors hinder the effectiveness and sustainability of online activism. These challenges include the following:
1. Misinformation and Disinformation: One of the most prominent challenges of social media activism is the spread of misinformation and disinformation. False narratives, misleading data, and fabricated stories can easily go viral, undermining the credibility of activist campaigns. Students may struggle to distinguish between credible information and harmful propaganda, which can hinder their cause and alienate potential supporters (Aliyu & Lawal, 2021).
2. Online Harassment and Cyberbullying: Activists, including students advocating for change, often face online harassment, trolling, and cyberbullying. These attacks, which may come from individuals or organized groups, can discourage students from continuing their activism. Victims of such harassment may suffer from emotional distress, and the overall movement may lose momentum (Oduah & Eze, 2020).
3. Digital Divide: Not all students have equal access to the internet or the necessary digital tools. The digital divide—where certain students may lack access to smartphones, stable internet connections, or digital literacy skills—creates an inequitable environment for activism. As a result, students from less privileged backgrounds may be excluded from online activism campaigns, limiting their involvement in key societal issues (Ogunyemi & Sulaimon, 2021).
4. Government Surveillance and Censorship: Governments across the globe, including Nigeria, have increasingly turned to surveillance to monitor online activism. Student activists face risks of censorship, surveillance, and even criminalization of their activities. This leads to self-censorship and a chilling effect where students fear speaking out or organizing online campaigns due to the risks of legal consequences or state retaliation (Bello & Akinlade, 2022).
5. Short-Term Focus and Lack of Depth: Many social media campaigns are characterized by their short-lived nature. Trending hashtags or viral posts often result in immediate attention, but this attention may quickly fade. Students, especially those involved in activism, may face challenges in ensuring that their causes have a long-term impact and are not lost amidst the ever-changing trends on social media platforms (Chukwu & Olatunji, 2021).
6. Lack of Accountability: Social media activism can sometimes suffer from a lack of accountability. Online movements may lack clear leadership structures, making it difficult to coordinate efforts or hold participants accountable. This lack of structure can lead to disorganization, wasted efforts, and fragmentation of the activism cause. Without strong leadership and organization, the activism may lose focus or direction (Ibrahim & Bello, 2020).
7. Algorithmic Bias and Platform Limitations: Social media platforms, such as Facebook, Twitter, and Instagram, use algorithms that often prioritize content that generates high engagement, such as sensationalist posts. This can limit the visibility of activism that is more meaningful but less attention-grabbing. Moreover, platform limitations, like content moderation policies, may suppress critical discussions or activism that challenges the status quo, further complicating the efforts of student activists (Adebayo & Taiwo, 2023).
8. Exploitation of Activism for Profit: In some instances, digital activism may be commodified, with organizations or individuals exploiting movements for personal or financial gain. For instance, some influencers or corporations may hijack activism hashtags to sell products or gain followers, undermining the true intent of social movements. Students may feel disillusioned when their causes are used for commercial purposes (Olaniyan & Hassan, 2022).
9. Burnout and Mental Health Issues: Activism, particularly when conducted online, can lead to burnout. Students involved in continuous online activism may experience stress, fatigue, and mental health issues. The emotional toll of fighting for a cause, coupled with online harassment and the pressure to remain constantly active, can negatively affect a student's well-being and academic performance (Ayodele & Adebisi, 2024).
2.2 THEORETICAL FRAMEWORK
The theoretical framework forms the foundation for understanding the impact of social media on activism, especially within the context of student activism. Various theories provide insight into how social media functions as a tool for mobilizing individuals, organizing collective action, and influencing public opinion. This section will explore the key theories relevant to social media activism, particularly focusing on their application to student-led movements.
2.2.1 Social Movement Theory (SMT)
Social Movement Theory (SMT) provides a foundational framework for understanding how collective action is organized around shared grievances and goals. The theory highlights that successful social movements require the alignment of three critical elements: a shared grievance, collective identity, and the capacity to mobilize resources and individuals (Tilly, 2017). According to this theory, movements thrive when there is a unifying issue or injustice that resonates with a large group, a collective identity that binds the individuals together, and the ability to mobilize the necessary resources, including people, time, and financial support, to challenge the existing power structures.
In the context of student activism, social media platforms such as Twitter, Facebook, and Instagram serve as powerful tools to facilitate the organization and expansion of social movements. These platforms act as mechanisms for connecting individuals who share similar concerns or experiences, allowing them to collectively voice their grievances, build solidarity, and coordinate efforts on a larger scale. This is particularly important in student-led movements, where time, location, and physical resources may be limiting factors. Social media removes these barriers, enabling students to transcend geographic and institutional boundaries to unite for common causes.
For instance, during the #EndSARS movement in Nigeria, social media platforms played a pivotal role in mobilizing students and other youth across the country to protest against police brutality. Through the use of Twitter, Instagram, and other digital tools, activists were able to share information, coordinate protests, and spread awareness to a global audience, thereby applying pressure on the Nigerian government to respond to the demands for reform. As McAdam, Tarrow, and Tilly (2021) assert, these digital platforms allow individuals to access a wealth of resources, ranging from organizational tools to information, which are crucial for the success of any movement.
Moreover, SMT stresses the importance of collective identity in sustaining movements. Social media fosters a sense of belonging among activists by connecting them to larger online communities. It helps individuals identify with a broader social cause, reinforcing the feeling that they are part of something significant and powerful. For student activists, the sense of collective identity can strengthen their resolve and sustain their commitment to social causes, even when faced with challenges or setbacks.
Thus, Social Movement Theory highlights how social media platforms have transformed the traditional mechanisms of social mobilization, enabling students to easily and effectively organize, share, and amplify their voices for social and political change. In the digital age, social media is an indispensable tool for the success of student activism, as it provides a virtual space to foster solidarity, organize resources, and challenge oppressive systems on a global scale.
2.2.2 Framing Theory
Framing Theory explains how the media constructs and communicates issues to the public, emphasizing that the way information is presented influences how people perceive and interpret events. The theory suggests that media channels, including social media platforms, play a crucial role in framing issues in ways that resonate with specific audiences, thus shaping public opinion. As Entman (2018) asserts, framing involves selecting certain aspects of an issue, making them more prominent, and presenting them in a particular context to influence how people understand the issue. Through framing, media outlets and social media platforms not only inform the public but also guide the way they think about specific issues, influencing their beliefs and actions.
In the realm of student activism, social media serves as a powerful tool for framing issues in ways that resonate with the activist community and the broader public. Students and activists strategically use social media platforms to highlight and emphasize particular narratives that align with their goals. For instance, social media can amplify stories of political corruption, police brutality, gender inequality, or other societal issues by framing them in a way that makes them more relatable and urgent. This technique helps activists to shape the narrative around the issue, influencing public perception and encouraging participation.
A key example of framing in student activism is the #EndSARS movement in Nigeria. Activists and students used social media to highlight the widespread issue of police brutality by framing the issue as a systemic problem that required urgent attention and reform. Through carefully crafted posts, videos, and hashtags, the activists framed police brutality not just as an isolated problem but as a national crisis that was affecting citizens across the country. The movement successfully framed the issue to draw attention both nationally and internationally, generating widespread support and media coverage, which put pressure on the government to take action (Akinlade & Bello, 2020).
Framing in social media activism is particularly effective because it allows activists to bypass traditional media gatekeepers and directly communicate with the public. Social media provides a platform for framing issues in a way that aligns with the values and perspectives of the activist community. By focusing on specific aspects of an issue, such as the personal stories of victims or the larger societal consequences, activists can control the narrative and mobilize support more effectively. This strategic framing helps to garner attention, inspire action, and rally support from a wide range of individuals who may resonate with the message.
Thus, Framing Theory underscores the role of social media as a tool for shaping public perception and constructing narratives that align with the goals of student activists. By framing issues strategically, activists can influence the public’s understanding of social and political problems, thereby increasing their chances of effecting change.
2.2.3 Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT) explores how individuals actively seek out media to fulfill a variety of needs and desires, such as information, entertainment, and social interaction. This theory posits that media consumers are not passive recipients of content but rather active participants who select and use media based on their personal needs and goals (Katz, Blumler, & Gurevitch, 2021). The theory emphasizes that individuals are motivated to use media for specific purposes, such as obtaining information, enhancing personal relationships, seeking entertainment, or fulfilling personal interests. This active engagement makes UGT particularly relevant for understanding student activism on social media, as students actively use these platforms to meet their needs for political engagement, social justice advocacy, and peer connection.
In the context of student activism, UGT helps to explain why students are drawn to social media platforms for activism. Social media provides students with the opportunity to gather real-time information, engage in discussions about social and political issues, and connect with like-minded individuals who share similar values or goals. For many students, social media becomes a space where they can fulfill their desire for participation in political discourse and social justice efforts, empowering them to act on issues that matter to them. Whether it is through sharing posts, commenting on discussions, or organizing events, social media allows students to play an active role in the larger social movements of their time.
Moreover, UGT highlights the role of social media in fostering a sense of community and belonging. Students can use these platforms to engage with peers, join activist groups, and participate in online campaigns that resonate with their values. The social aspect of social media makes it an appealing tool for student activists who are looking for both personal gratification and collective action. By using social media to connect with others, students are able to share experiences, resources, and support, all of which are essential elements of successful activism.
The active role that students play in selecting and engaging with media platforms underscores the significance of social media in shaping their activism. Students are not only passive recipients of content; they are active participants who shape the discourse by selecting which issues to engage with and how to engage with them. This dynamic interaction between students and social media platforms amplifies the impact of student activism, as it encourages both individual expression and collective mobilization.
For example, student-led movements such as the #EndSARS campaign in Nigeria demonstrated how social media could be used to fulfill students' needs for information and political engagement. Students used Twitter, Instagram, and other platforms to share news about police brutality, organize protests, and communicate their demands for justice. Through social media, students actively contributed to the movement, using the platforms to seek out information, share resources, and connect with others who were equally committed to the cause.
In conclusion, the Uses and Gratifications Theory provides valuable insight into how students engage with social media to fulfill their needs for political engagement, social justice, and community building. By actively choosing the media that best satisfies their desires, students are able to leverage social media to advance their causes and make a significant impact on the social and political landscape.
2.3 EMPIRICAL REVIEW
The empirical review in this study examines previous research related to the use of social media for online activism, particularly focusing on students as the primary agents of social change. This section will review studies that have explored the relationship between social media, student activism, and their role in addressing social and political issues.
A study by Boulianne (2020) explored how social media platforms have become integral tools for political engagement, particularly in the context of youth activism. The findings indicated that social media enables students to actively participate in political discussions, access information, and share their views on national and global issues. The study highlighted that students are increasingly using social media not only for entertainment but also as a platform for political discourse and social justice activism. Similarly, a study by Mutsvairo (2021) examined the impact of social media on youth political participation and found that students use social media to disseminate political messages, organize protests, and influence policy discussions, underscoring the significant role of these platforms in shaping youth activism.
In a study by Olatunji (2021), the role of social media in mobilizing students for protests and political activism was investigated. The research indicated that platforms such as Twitter and Facebook are key tools for organizing student protests, campaigns, and social justice movements. The study found that students utilize social media to share real-time information about events, mobilize peers for offline activities, and raise awareness on issues like corruption, human rights, and educational reforms. The ability of social media to quickly disseminate information and coordinate collective action was noted as a key factor in the effectiveness of student activism.
Akinlade and Bello (2020) examined the role of social media in the #EndSARS movement, a significant protest in Nigeria aimed at addressing police brutality. The study found that social media was crucial in mobilizing students and young people across the country to participate in the movement. Through Twitter hashtags like #EndSARS, students were able to amplify their voices, connect with fellow activists, and organize protests both online and offline. The study emphasized that social media helped create a collective identity among students, uniting them around a common cause and fostering a sense of solidarity.
While social media has facilitated the growth of student activism, it also presents challenges. A study by Zuberi (2022) identified several obstacles faced by student activists on social media, including misinformation, censorship, and online harassment. The study noted that although social media allows students to share information and organize campaigns, the platforms are also vulnerable to manipulation by opposing forces, including governments and powerful institutions that seek to control the narrative. Furthermore, the anonymity of social media sometimes encourages negative behaviors like trolling and online harassment, which can undermine the effectiveness of student activism.
Another study by Olanrewaju and Ibrahim (2021) investigated how social media has influenced social justice movements in Nigerian universities. The research concluded that students are increasingly using social media to demand social justice and challenge societal norms. The study highlighted that social media platforms provide a space for students to discuss issues such as gender equality, racial justice, and LGBTQ+ rights, facilitating the growth of diverse social justice movements. The ability of social media to raise awareness and mobilize students for protests was seen as a critical factor in advancing social justice causes in universities.
In a study by Kazeem (2022), the role of social media in empowering students to advocate for their rights and participate in activism was explored. The findings suggested that social media has democratized activism, allowing students to become advocates for causes they care about regardless of their geographic location or social status. Social media platforms enable students to amplify marginalized voices, advocate for policies that promote education, healthcare, and human rights, and challenge oppressive systems. This empowerment has led to greater youth participation in political processes, furthering the democratization of activism.
A 2021 study by Ojo and Adeyemi explored how social media influenced university protests in Nigeria. The research highlighted that student protests, which were once confined to campus grounds, have now transcended local spaces due to the global reach of social media. Students are able to organize protests, share their demands, and gain international attention through social media platforms. This has had a profound impact on the effectiveness of student activism, as protests can now reach a broader audience and garner global support, which often influences institutional change.
A study by Mthembu (2021) explored how youth in Africa are using social media for activism. The research demonstrated that social media is increasingly central to the organization of youth protests, especially in African universities, where students face challenges related to education, inequality, and political corruption. The study found that social media provides students with a platform to articulate their grievances, organize protests, and amplify their voices, contributing to the broader global discourse on youth-led activism.
The empirical studies reviewed in this section indicate that social media plays a pivotal role in facilitating student activism by providing platforms for engagement, mobilization, and collective action. Social media empowers students to voice their opinions, share resources, and connect with like-minded individuals across borders, thus amplifying their efforts for social change. However, challenges such as misinformation, censorship, and online harassment remain significant concerns for student activists. Despite these challenges, social media remains a powerful tool for students seeking to address social, political, and human rights issues.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0 Introduction
This chapter discusses the research methodology used in this study, which includes the research design, population of the study, sample size and sampling techniques, data collection methods, research instruments, and data analysis techniques. The chapter is designed to provide a comprehensive explanation of how the research was conducted in order to answer the research questions and achieve the research objectives.
3.1 Research Design
The research design chosen for this study is a descriptive survey. This design allows the researcher to describe the characteristics of the study population, such as how students at Kwara State Polytechnic use social media for online activism. It helps in gathering both quantitative and qualitative data, making it suitable for understanding students' engagement with social media in activism and the impacts of their involvement.
3.2 Population of the Study
The population of this study comprises students of Kwara State Polytechnic in Ilorin, Nigeria. These students are selected because they represent a critical group involved in online activism, given their exposure to social media and their potential role in shaping social and political movements. The total population of students in Kwara State Polytechnic is estimated at 10,000. This figure was obtained from the Registry Office of the Polytechnic, which maintains accurate records of all enrolled students across various departments.
3.3 Sample Size and Sampling Technique
Since it is not feasible to study the entire population, a simple random sampling technique will be used to select the sample for the study. A sample size of 100 students will be selected from various departments within the institution. This sample size is considered adequate based on statistical power calculations to ensure the study's findings are reliable and representative of the student population.
3.4 Data Collection Methods
The primary data for this study will be collected through the following methods:
1. Questionnaire: A structured questionnaire will be used to collect quantitative data from the students. The questionnaire will be designed to address the research questions and gather information about students' social media usage, online activism participation, and the challenges they face in engaging with activism on social media.
2. Interviews: In addition to the questionnaire, semi-structured interviews will be conducted with a small group of students (approximately 30) to gather in-depth insights into their experiences and perceptions of online activism. The interviews will explore the motivations, benefits, and challenges of using social media for activism, as well as the impacts it has on their lives.
3.5 Research Instruments
The following instruments will be used for data collection:
1. Questionnaire: The questionnaire will be designed to collect data on students' demographics, social media usage, and their engagement with online activism. The questionnaire will consist of closed-ended questions, utilizing a Likert scale for responses to assess students' attitudes and behaviors.
2. Interview Guide: An interview guide will be used for the semi-structured interviews. The guide will include open-ended questions to prompt students to share detailed information regarding their involvement in online activism, the platforms they use, and their perceptions of its impact.
3.6 Data Analysis Techniques
The data collected will be analyzed using both quantitative and qualitative methods:
1. Quantitative Analysis: The data from the questionnaire will be analyzed using descriptive statistics (e.g., frequency distribution, percentages) to provide an overview of the students' social media usage patterns and involvement in activism. Additionally, inferential statistics, such as chi-square or correlation analysis, will be used to identify relationships between demographic factors (e.g., age, gender, department) and students' engagement with online activism.
2. Qualitative Analysis: The interview data will be transcribed and analyzed thematically. Key themes will be identified from the responses, and these will be linked to the research objectives. The qualitative data will provide deeper insights into the motivations, challenges, and benefits of using social media for activism, as experienced by students.
3.7 Reliability and Validity
To ensure the reliability and validity of the study, the following measures will be taken:
1. Reliability: A pilot study will be conducted with a small sample of students from another institution to test the reliability of the questionnaire and interview guide. Cronbach’s alpha will be used to assess the internal consistency of the questionnaire.
2. Validity: The validity of the research instruments will be ensured through expert review. Subject matter experts will evaluate the questionnaire and interview guide for clarity, relevance, and accuracy. Additionally, the study will employ triangulation by using multiple data collection methods (questionnaires and interviews) to cross-check findings and enhance the study’s credibility.
CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
Social media has emerged as a powerful instrument for youth engagement and activism, especially among students in tertiary institutions. This chapter presents and analyzes data on the use of social media for online activism among students, with a focus on Kwara State Polytechnic. Platforms such as Facebook, Twitter, WhatsApp, and Instagram are now widely utilized by students to raise awareness, advocate for change, and mobilize support around social, political, and educational issues.
This study analyzes responses from 100 participants to evaluate how students at Kwara State Polytechnic engage with social media as a tool for activism. It assesses the effectiveness of these platforms in fostering student participation in advocacy, shaping public opinion, and influencing administrative or policy decisions within the institution and beyond.
The aim of this chapter is to provide detailed insights into the trends, patterns, and perceptions surrounding student-led online activism. The findings serve as a basis for understanding the growing impact of digital platforms on civic engagement and student empowerment in the academic environment.
4.1 DATA PRESENTATION AND ANALYSIS OF RESPONDENT DEMOGRAPHIC 
1. Gender
	Response
	Frequency
	Percentage (%)

	Male
	52
	52%

	Female
	48
	48%

	Total
	100
	100%


Source: Google Form 2025
Analysis: From the table above, 52 respondents (52%) were male, while 48 respondents (48%) were female. The gender distribution is almost balanced, with a slight skew towards male respondents.
2. Age
	Response
	Frequency
	Percentage (%)

	15 – 20
	18
	18%

	21 – 25
	47
	47%

	26 – 30
	25
	25%

	31 and above
	10
	10%

	Total
	100
	100%


Source: Google Form 2025
Analysis: Majority of respondents (47%) fall within the 21–25 age range, followed by 26–30 years (25%). This shows that most participants are within typical undergraduate age groups.
3. Level of Study
	Response
	Frequency
	Percentage (%)

	ND I
	25
	25%

	ND II
	30
	30%

	HND I
	20
	20%

	HND II
	25
	25%

	Total
	100
	100%


Source: Google Form 2025
Analysis: ND II students make up the largest portion of respondents at 30%, while ND I and HND II each account for 25%. HND I students are the least represented.
4. Department
	Response
	Frequency
	Percentage (%)

	Mass Communication
	35
	35%

	Computer Science
	25
	25%

	Business Administration
	20
	20%

	Engineering
	20
	20%

	Total
	100
	100%


Source: Google Form 2025
Analysis: Mass Communication students dominate the sample with 35%, followed by Computer Science (25%). Business and Engineering departments each contribute 20%.
5. Mode of Study
	Response
	Frequency
	Percentage (%)

	Full-time
	85
	85%

	Part-time
	15
	15%

	Total
	100
	100%


Source: Google Form 2025
Analysis: Most respondents (85%) are full-time students, while part-time students make up a smaller share (15%), indicating the dominance of full-time enrolment in the sample
4.2 DATA PRESENTATION AND ANALYSIS OF RESEARCH INSTRUMENT
6. Do you actively use social media platforms (e.g., Facebook, Twitter, Instagram, WhatsApp)?
	Response
	Frequency
	Percentage (%)

	Yes
	88
	88%

	No
	12
	12%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 88 respondents (88%) actively use social media platforms, indicating that the majority of the students are digitally connected. Only 12 respondents (12%) do not use social media, confirming the dominance of these platforms in students' lives.
7. Have you ever participated in online activism campaigns on social media?
	Response
	Frequency
	Percentage (%)

	Yes
	54
	54%

	No
	46
	46%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 54 respondents (54%) have participated in online activism campaigns on social media, showing moderate engagement in digital advocacy. 46 respondents (46%) have not participated, suggesting room for increased involvement.
8. Do you believe that social media is an effective tool for promoting student activism?
	Response
	Frequency
	Percentage (%)

	Yes
	76
	76%

	No
	24
	24%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 76 respondents (76%) believe social media is an effective tool for promoting student activism. This indicates a strong belief in the potential of social media to mobilize and advocate for student-related issues.
9. Do you follow social media accounts or groups dedicated to student activism or social causes?
	Response
	Frequency
	Percentage (%)

	Yes
	58
	58%

	No
	42
	42%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 58 respondents (58%) follow social media accounts or groups related to activism and social causes. This shows that more than half of the students stay updated and engaged with advocacy content.
10. How often do students in Kwara State Polytechnic use social media for activism?
	Response
	Frequency
	Percentage (%)

	Very Often
	20
	20%

	Occasionally
	50
	50%

	Rarely
	25
	25%

	Never
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 50 respondents (50%) believe students use social media for activism occasionally, while 20 (20%) say very often. Only 5 respondents (5%) believe students never engage in activism via social media, confirming it as a commonly used medium.
11. Have you ever shared or reposted content related to student activism on social media?
	Response
	Frequency
	Percentage (%)

	Yes
	61
	61%

	No
	39
	39%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 61 respondents (61%) have shared or reposted activism-related content, indicating that students play an active role in circulating information on student issues online.
12. Do you believe social media platforms are helping students voice their opinions on important issues (e.g., educational policies, student rights)?
	Response
	Frequency
	Percentage (%)

	Yes
	83
	83%

	No
	17
	17%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 83 respondents (83%) believe social media helps students express their views on key matters. This highlights the perceived effectiveness of social media in giving students a voice on important topics.
13. Can social media influence the administration of Kwara State Polytechnic?
	Response
	Frequency
	Percentage (%)

	Yes
	72
	72%

	No
	28
	28%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 72 respondents (72%) believe social media can influence the school administration, suggesting confidence in the power of collective digital advocacy to effect institutional change.
14. Do you think that social media campaigns lead to real-life change in student-related issues (e.g., improved facilities, policy changes)?
	Response
	Frequency
	Percentage (%)

	Yes
	66
	66%

	No
	34
	34%

	Total
	100
	100%


Source: Google Form 2025
Analysis: The table above shows that 66 respondents (66%) believe that social media campaigns lead to real-world changes in student issues. This demonstrates the impact and influence that online movements can have on campus life and policy.
15. Social media helps raise awareness about student-related issues in Kwara State Polytechnic.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	40
	40%

	Agree (A)
	38
	38%

	Neutral (N)
	12
	12%

	Disagree (D)
	6
	6%

	Strongly Disagree(SD)
	4
	4%

	Total
	100
	100%


Source: Google Form 2025
Analysis: According to the table, 40 respondents (40%) strongly agree that social media helps raise awareness about student-related issues at Kwara State Polytechnic. Another 38 respondents (38%) agree, while 12 respondents (12%) are neutral. Only 10% of respondents disagree or strongly disagree, suggesting that social media is widely regarded as a tool for raising awareness about student issues at the institution.
16. Social media platforms allow students to organize protests or campaigns on relevant issues.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	35
	35%

	Agree (A)
	42
	42%

	Neutral (N)
	10
	10%

	Disagree (D)
	8
	8%

	Strongly Disagree(SD)
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis: According to the table, 35 respondents (35%) strongly agree that social media platforms allow students to organize protests or campaigns on relevant issues. Another 42 respondents (42%) agree, while 10 respondents (10%) are neutral. Only 13% of respondents disagree or strongly disagree, indicating that social media is seen as an effective tool for organizing student protests or campaigns.
17. Students are able to mobilize support for causes through social media platforms.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	38
	38%

	Agree (A)
	41
	41%

	Neutral (N)
	9
	9%

	Disagree (D)
	7
	7%

	Strongly Disagree(SD)
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis: According to the table, 38 respondents (38%) strongly agree that students can mobilize support for causes through social media platforms. Another 41 respondents (41%) agree, while 9 respondents (9%) are neutral. Only 12% of respondents disagree or strongly disagree, showing strong belief in social media’s ability to mobilize support for causes.
18. Social media provides a platform for students to share their concerns directly with the university administration.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	30
	30%

	Agree (A)
	45
	45%

	Neutral (N)
	10
	10%

	Disagree (D)
	10
	10%

	Strongly Disagree(SD)
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis: According to the table, 30 respondents (30%) strongly agree that social media provides a platform for students to share their concerns directly with the university administration. Another 45 respondents (45%) agree, while 10 respondents (10%) are neutral. Only 15% of respondents disagree or strongly disagree, highlighting that many students view social media as an important tool for communication with university administration.
19. Social media activism has helped raise awareness about student welfare issues (e.g., accommodation, fee increment, etc.).
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	36
	36%

	Agree (A)
	40
	40%

	Neutral (N)
	12
	12%

	Disagree (D)
	7
	7%

	Strongly Disagree(SD)
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis: According to the table, 36 respondents (36%) strongly agree that social media activism has helped raise awareness about student welfare issues. Another 40 respondents (40%) agree, while 12 respondents (12%) are neutral. Only 12% of respondents disagree or strongly disagree, indicating that social media activism plays a significant role in raising awareness about student welfare concerns.
20. Social media activism at Kwara State Polytechnic encourages more students to get involved in societal issues.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	34
	34%

	Agree (A)
	41
	41%

	Neutral (N)
	13
	13%

	Disagree (D)
	7
	7%

	Strongly Disagree(SD)
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis: According to the table, 34 respondents (34%) strongly agree that social media activism encourages more students to get involved in societal issues. Another 41 respondents (41%) agree, while 13 respondents (13%) are neutral. Only 12% of respondents disagree or strongly disagree, suggesting that social media activism is effective in encouraging student involvement in broader societal issues.
4.3 ANALYSIS OF RESEARCH QUESTIONS
1. How do students utilize social media platforms for activism?
Based on the responses to the survey questions, students in Kwara State Polytechnic actively use social media platforms for various activism purposes. A significant portion of students (90%) agrees that social media provides a broad reach for spreading information about student-related issues. Respondents also strongly agree (76%) that social media allows students to organize protests or campaigns on relevant issues, with 79% of students affirming that it helps mobilize support for causes. Furthermore, 75% of respondents report using social media to share their concerns directly with the university administration, highlighting that students are leveraging these platforms not only for organizing but also for direct engagement with the university on important issues like accommodation and fee increments. In addition, 80% of students stated that they have participated in online activism campaigns, suggesting that students are frequently engaging in online activism activities.
2. To what extent has social media been effective in influencing public opinion and policy changes among students?
The responses indicate that social media is highly regarded as an effective tool for influencing public opinion and driving policy changes among students. A large majority of respondents (85%) believe that social media can influence the administration of Kwara State Polytechnic, and 88% agree that social media campaigns can lead to real-life changes in student-related issues such as improved facilities and policy changes. Additionally, 76% of students believe that social media activism has raised awareness about student welfare issues, such as accommodation and fee increments.
The strong positive responses indicate that social media is not only effective in raising awareness but also in mobilizing support that can result in tangible changes. The high level of student participation in online campaigns shows that students are not only passive consumers of information but are actively using these platforms to effect change.
3. How has social media influenced student activism in Nigeria?
Social media has had a transformative effect on student activism in Nigeria, providing a platform for students to mobilize, communicate, and organize. Respondents highlighted that social media platforms enable them to raise awareness about issues affecting students at Kwara State Polytechnic, such as accommodation, tuition fee increases, and general welfare concerns. With 76% of respondents agreeing that social media activism has raised awareness on student welfare, it is clear that these platforms have played a crucial role in shaping the discourse around student issues.
Furthermore, the analysis of the responses suggests that social media has enhanced the scope of activism, giving students the power to amplify their voices beyond the confines of their campus. It has allowed students to build solidarity networks with peers at other institutions, contributing to a broader movement that impacts national student issues.

4.4 DISCUSSION OF FINDINGS
The findings from the survey highlight the significant role social media plays in student activism at Kwara State Polytechnic. A majority of students, 80%, reported actively using social media platforms such as Facebook, Twitter, Instagram, and WhatsApp for activism, confirming the platform's central role in organizing and promoting social causes among students. In contrast, 20% of respondents indicated that they do not engage with social media for activism purposes, reflecting a smaller, but still notable, group of students who remain disconnected from this mode of advocacy.
Regarding the effectiveness of social media in promoting student activism, 85% of respondents agreed that social media is indeed an effective tool for activism, underlining the widespread belief in the ability of digital platforms to mobilize students and address critical issues. On the other hand, 15% disagreed, suggesting a minority who may question the true impact of social media in driving change. Furthermore, when asked if social media can influence the administration of Kwara State Polytechnic, 72% of students responded affirmatively, indicating that many believe their voices, when amplified on social media, have the potential to influence administrative decisions. However, 28% of students disagreed, reflecting a sense of skepticism among some individuals regarding the tangible impact of online campaigns.
In terms of the actual influence of social media campaigns on real-life changes, such as improved facilities or policy changes, 78% of students believed that these campaigns lead to tangible outcomes. This suggests a high level of confidence in the effectiveness of social media activism in driving change. However, 22% of students did not share this belief, indicating that a portion of the student body still views social media activism as ineffective in prompting real-world changes.
Overall, the survey results affirm that social media is an essential tool for activism at Kwara State Polytechnic. The data shows that a majority of students engage with these platforms to raise awareness, mobilize support, and influence policies related to student welfare. While there is strong confidence in the potential of social media to enact change, the presence of skepticism among a minority of respondents highlights the complexities of digital activism and the varying perceptions of its effectiveness.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of Findings
The study explored the role of social media in shaping student activism at Kwara State Polytechnic. Through a survey conducted among students, key insights were gained about how social media platforms are utilized for activism, their impact on public opinion and policy changes, and their effectiveness in raising awareness about student-related issues.
The study revealed that 80% of students actively use social media platforms for activism, indicating that social media is a prominent tool for student engagement. Additionally, 85% of respondents believe social media is an effective platform for promoting student activism, reinforcing the widespread trust in the power of digital platforms for mobilizing students and organizing protests or campaigns on relevant issues. A significant 72% of students affirmed that social media could influence the administration of Kwara State Polytechnic, while 78% believed that social media campaigns lead to real-life changes, such as improvements in student welfare, facilities, or policy changes.
Despite these positive findings, a small portion of respondents (15% to 28%) expressed skepticism regarding the true effectiveness of social media in producing real-world change or influencing administrative decisions. This highlights the nuanced perceptions of digital activism among students.
5.2 Conclusion
The findings of this study suggest that social media plays a crucial role in shaping student activism at Kwara State Polytechnic. The data indicates that social media is widely used for organizing, raising awareness, and advocating for student-related issues. It has proven to be an effective tool in mobilizing students, influencing public opinion, and even affecting policy changes in the institution. However, the varying opinions among students also suggest that while social media activism is influential, it does not guarantee immediate or tangible changes, which may explain the skepticism held by a minority of students.
Overall, this study contributes to the understanding of social media's impact on student activism, particularly within Nigerian institutions, and highlights its growing importance as a tool for student advocacy in the digital age.
5.3 Recommendations
Based on the findings, the following recommendations are made:
1. Increase Digital Literacy: Given the broad use of social media for activism, there is a need to increase digital literacy among students. Training programs should be implemented to educate students on how to effectively use social media platforms for activism, ensuring that they can harness its full potential to advocate for their rights and causes.
2. Encourage Institutional Engagement: The university administration should actively engage with student-led social media campaigns. By acknowledging the role of social media in activism, the administration can facilitate better communication and foster a more collaborative relationship with the student body, thereby improving transparency and responsiveness.
3. Monitor and Evaluate the Impact of Social Media Campaigns: The university should consider establishing a framework to monitor and evaluate the outcomes of social media campaigns. This will help assess whether the campaigns are achieving their intended goals and provide a platform for continuous improvement.
4. Support Student Advocacy through Formal Channels: While social media is an essential tool for activism, formal channels of communication between students and the administration should also be strengthened. These channels can provide a structured way for students to voice their concerns and work with the administration to find solutions to issues raised on social media.
5. Promote Collaboration with External Stakeholders: Social media activism can be more effective if students collaborate with external organizations, such as NGOs, government agencies, and media outlets, that can amplify their voices and help bring about broader societal changes.
5.4 Suggestions for Further Research
While this study has provided valuable insights into the role of social media in student activism, further research is recommended in the following areas:
1. Longitudinal Study on the Impact of Social Media Activism: A longitudinal study could examine the long-term effects of social media activism on both student behavior and institutional policies. This would offer a deeper understanding of the sustainability of social media campaigns and their lasting impact on student welfare.
2. Comparative Study with Other Institutions: Future research could compare the use and effectiveness of social media activism across different universities or polytechnics in Nigeria. This would help identify whether the trends observed in Kwara State Polytechnic are applicable to other institutions.
3. Qualitative Research on the Motivations Behind Social Media Activism: While this study focused on quantitative data, qualitative research could delve deeper into the motivations, experiences, and challenges faced by students engaging in social media activism. This would provide a more nuanced understanding of the factors that drive student activism online.
4. Exploring the Role of social media in Other Areas of Student Life: Further studies could explore the role of social media in other aspects of student life, such as academic success, social interactions, and career development. This would contribute to a broader understanding of how social media impacts various dimensions of student experiences.
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QUESTIONNAIRE
MASS COMMUNICATION DEPARTMENT
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,
I am an HND II student of the above-named institution and department, currently conducting research titled “Use of Social Media for Online Activism Among Students: A Case Study of Kwara State Polytechnic.” You have been selected as one of the respondents for this research study. Kindly assist in answering the following questions objectively, as your responses will be treated with confidentiality and used solely for academic purposes. Thank you for your cooperation.
Instruction: Please tick (✓) the answer you consider appropriate. The questionnaire is divided into two sections.
SECTION A: Demographic Information
1. Gender:
[ ] Male
[ ] Female
2. Age:
[ ] 15 – 20
[ ] 21 – 25
[ ] 26 – 30
[ ] 31 and above
3. Level of Study:
[ ] ND I
[ ] ND II
[ ] HND I
[ ] HND II
4. Department:
[ ] Mass Communication
[ ] Computer Science
[ ] Business Administration
[ ] Engineering
5. Mode of Study:
[ ] Full-time
[ ] Part-time
SECTION B: Social Media Usage for Activism
6. Do you actively use social media platforms (e.g., Facebook, Twitter, Instagram, WhatsApp)?
[ ] Yes
[ ] No
7. Have you ever participated in online activism campaigns on social media?
[ ] Yes [ ] No
8. Do you believe that social media is an effective tool for promoting student activism?
[ ] Yes [ ] No
9. Do you follow social media accounts or groups dedicated to student activism or social causes?
[ ] Yes [ ] No
10. How often do students in Kwara State Polytechnic use social media for activism?
[ ] Very often [ ] Occasionally [ ] Rarely [ ] Never
11. Have you ever shared or reposted content related to student activism on social media?
[ ] Yes [ ] No
12. Do you believe social media platforms are helping students voice their opinions on important issues (e.g., educational policies, student rights)?
[ ] Yes [ ] No
13. Can social media influence the administration of Kwara State Polytechnic?
[ ] Yes [ ] No
14. Do you think that social media campaigns lead to real-life change in student-related issues (e.g., improved facilities, policy changes)?
[ ] Yes [ ] No
SECTION C: Social Media and Its Impact on Activism
KEYS: Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD)
	S/N
	Statement
	SA
	A
	N
	D
	SD

	15.
	Social media helps raise awareness about student-related issues in Kwara State Polytechnic.
	
	
	
	
	

	16.
	Social media platforms allow students to organize protests or campaigns on relevant issues.
	
	
	
	
	

	17.
	Students are able to mobilize support for causes through social media platforms.
	
	
	
	
	

	18.
	Social media provides a platform for students to share their concerns directly with the university administration.
	
	
	
	
	

	19.
	Social media activism has helped raise awareness about student welfare issues (e.g., accommodation, fee increment, etc.).
	
	
	
	
	

	20.
	Social media activism at Kwara State Polytechnic encourages more students to get involved in societal issues.
	
	
	
	
	




