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CHAPTER ONE
1.0 INTRODUCTION
1.1 BACKGROUND OF THE STUDY
With the advent of the Internet over a decade ago came the introduction of a new form of
communication referred to as social networking. On-line social networking sites, such as Facebook, Twitter and Instagram have become increasingly popular and almost an integral part of everyday life, especially for students. Launched in (2004), Facebook is now the predominant social networking site with over one billion active users, and it is estimated that this number will increase significantly as Facebook is introduced in developing countries.
Approximately ninety percent of the polytechnic and university students have a Facebook account, and it is estimated that the average amount of time spent on this social networking site ranges from thirty minutes to over two hours on a daily basis. With all this time spent on a networking site that allows users to create a profile, upload pictures, and share information about them self with others, one must wonder what the implications are on an individual's feelings of self-worth and self-esteem.
The students of this generation are rightly google generation as their life is highly immersed in to
online culture. The advent of social media as web 2.0 internet technology brought the sharing of knowledge and information ubiquitous and easy to access by anyone. The emergence of social media rewrote the media culture totally and dominated over all form of media by surpassing even the systems of mass communication. The education system is also greatly renovated by effective integration of social
media in teaching and learning process.
Though there are many positive implications of social media for education, there are lot of negative impacts as well. The excessive use or addiction of social media usage may cause many physical and psychological problems. Many behavioural and psychological problems like depression, unfair comparison, stress, anxiety and cyber bullying etc. are reported by many recent studies. Self esteem is one's basic constituent of satisfied life which necessitates the study on its dimensions in relation to usage social media among college students.
Rechard (2008) has indicated that more time spent on Facebook and Instagram is related to low self-esteem. It appears that the more time that is spent online leads to a decline in face-to-face communication with family and peers which can lead to feelings of loneliness and depression. Recent studies have indicated a positive correlation between the time spent on the internet and body image avoidance, both of which are predictors for eating disorders.
    Social media is growing in popularity, especially among polytechnic students. Manning
(2014) defines social media as new forms of media that involve interactive participation. While many forms of social media exist for the purpose of this study, social media usage was defined as time spent on Facebook, Instagram, TikTok, Twitter, and YouTube,. Because social media usage is prominent among students, higher education professionals must understand the ways in which it affects students. The high usage of social media among students indicate that this construct is significant, polytechnic and universities ought to consider its presence in the current technological culture. One of the key connections from social media usage is the relationship between social media and self-esteem (Hawi & Rupert, 2016). Social media and self-esteem are important aspects in the lives of polytechnic students.
Self-esteem is a human positive or negative evaluation of the self, It is an individual's
judgment regarding the self as worth or valuable and competent in all aspects. In a self-perception, self-esteem is responsible for evaluative or judgmental emotional component of one's personality and it is a basic driving force in personal, social, cultural and existential values.
The self-esteem may be developed over time like stable traits.
The concept of self-esteem is important to study because self-esteem affects various aspects of students' lives. Sexual objectification, psychological resilience, depressive symptoms, communication, social media addiction, and other constructs impact a student's self-esteem (Bilgin & Tas, (2016) emphasize a potential correlation between social media and self-esteem, If an individual thinks I am not likable or I have poor social skills while at the same time believing that having a large number of friends or followers will change such self-conceptions this may trigger addictive social media participation. After conducting their research on the relationship between addictive social media usage, narcissism, and self-esteem, they found self-esteem was negatively related to addictive use of social media. As one's social media use increased, self-esteem decreased.
Cash & Pruzinsky (2012) posit that dissatisfaction/ satisfaction and comfort/discomfort with attention to their appearance are looked at by the emotional aspect. In today's society, the world over, individuals are surrounded by various cultures which impact the way they develop thinking about their body and how they feel about themselves.
Body image can be influenced either negatively or positively depending on one's cultural traditions which can also have an effect on an individual's self-esteem (Fardouly, Diedrichs, Vartanian, & Halliwell, 2015).
Depending on how an individual's traditions are emphasized, the media such as
Instagram, Facebook can influence the building of a self-esteem or lack thereof.
For example, The wester culture generally has a high emphasis on body appearance, In today's society retouching photos in a digital way is considered the norm whichcan influence one to have a negative body image. Nonetheless, cultures that celebrate and uphold a person's body and whose traditions uphold what a person is capable of doing rather than their appearance may more effectively support the building of a positive body image (Cash & Pruzinsky, 2002).
One's culture has the substantial potential to not only impact how an individual especially female studends view's their body image through the Instagram and facebook but also influence how they feel about themselves. It is therefore important to understand the way culture, traditions and our surrounding can have an impact on us to enhance self-esteem and positive dressing habits.
Over the years the internet has propelled the world into a digital age era where citizens globally are connected through various forms of social networking sites such as Instagram and others. Its implication is that many female students are affected by how they view themselves and start comparing their beauty, dressing with that of foreign model because of a society that views body image of young ladies as central to their existence (Baron 2014).
Body ideals in Western cultures As stated by Wiseman et al., (2014), in the west,
there is decrease in ideal students body looks terms of size and weight despite the fact that the average ladies has grown larger. Grogan (2014) highlighted that rounded hips, breast and full stomach represented the female body in the west.
Currently females students are pushed to be thin and slender which is attributed to fitness and sexual attraction for their better looks in a western looks.
Body Image and Beauty Industry, The industry of beauty is a money-making entity that is persuasive and pervasive that has been growing rapidly by selling the idea that individuals have to alter how they look thus making them uncontemted with the way they look and as a result end up being a big consumers of beauty produets. $24 billion is spend per year for skin care, $38 billion for hair care and $18 billion for make-up. The industries play a massive role in making images of beauty that are idealized as reported by the (British Youth Council, 2017).
As a result, the pursuit of a societal acceptable thinking that media influences greatly the
body image of students. Grabe et al. (2014) highlighted that, low esteem and dissatisfaction of the body dressing are often the consequence of consistent exposure to the notion of ideal bodies given by the media.
Furthermore, Sutton (2009) states that many students look up to these celebrities on media (Instagram) and model their behaviour accordingly to conform to the subtle dictates of celebrities regarding the body image. Consequently, the idealization of these celebrities becomes an inspirational pursuit for many students. The consistent exposure to certain kinds of body outfits in the media and precisely social media leads to an influence on perceptions female students and their body outfits.

 1.2 PROBLEM STATEMENT
In recent years the trend experienced in Western nations whereby many students concentrate highly on their body image and also the way they present themselves in the school and society is catching up in the country. Concerns with self esteem, especially among the female students and the middle aged is manifested through a variety of ways such as increased interests in exercising, keeping up with beauty trends and the application of foreigner modelthat female students are conscious of their body image.
Although not formally documented, it is common knowledge that some Nigerian, especially young female students, are able to improve their body image since they have a positive outlook (Waswa,2011).
Most of the female polytechnics students in Nigeria are under a lot of pressure to keep in
pace with celebrities they are following on
social media. The academic performance
especially problem solving and cognitive capacities as well as eating behaviours of a person can easily be affected by dissatisfaction of one's body image. A lot of polytechnic students often get caught up in body image problems that are conflicting due to the westernization value and foreign model they may be expecting It may also bring lifestyleissues where most students have turned to sponsors to maintain
the expensive lifestyle influenced by the media influencers.
However, none of the study focused on the way social media influences body image or self esteem among polytechnic students. Therefore, this research made effort to bridge the gap by exploring the influence of media on self esteem among polytechnic students focusing on media(social Network).
1.3 RESEARCH OBJECTIVES
This study aimed at exploring how Social media influences body image and self esteem among polytechnic students. It was guided by the following specific objectives.
i. To find out the adoption rate of social media among kwara state polytechnies students. ii. To find out the effects of media on self esteem of kwara state polytechnic students. ili. To investigate the effect social media influencers on Beauty trend on students of kwara state polytechnie. Such as nose piercing, body enlargement.e.t.c.
1.4 RESEARCH QUESTIONS
The following research questions paved way for the research:
1. What is the adoption rate of social media among students of kwara state polytechnie? ii. What is the effect of social media through social image comparison on dressing
habits of students of kwara state polytechnic?
Iii. Does the the social medin influencers effects on students of kwara state polytechnic
of Beauty trend. Such as nose piercing, body enlargement e.t.c.
iv. How do the social medin influencers affect body images among kwara polytechnic
students?
1.5 SIGNIFICANCE OF STUDY
This study will sensitize the parents and guardians on self esteem and social body inuge concerns the students are exposed to and hence help advise themaccordingly on how to cope The study would also be of benefit to polytechnic management especially departments desting with mentoring of polytechnic students by offering with knowledge on social media influences body imuge among female polytechnic students and hence be able to mentor and advice the students on how to cope with pressure that comes with social medin,
The findings of this study are expected to contribute to and reinforce already existing literature in regard to social media influences to body image and dressing behaviour among polytechnic students which will be useful to scholars us a reference material when carrying out further research in similar study topic.
1.6 SCOPE AND LIMITATIONS
The scope of this study is centered on kwara state polytechnic llorin.
1.7 OPERATIONAL DEFINITION OF TERMS
Body dissatisfaction: is how one evaluates defined their own body image in a negative subjective manner
Self Esteem: is a feeling that comes from an awareness of whnt is good and having done it.
Self-Esteem is one's self image or how one feels about oneself.
Body comparison: is the act where individual compare their body appearance with the rest in terms ofshape, size and physical appearance:
Body surveillance: is to monitor one's body constantly and occupied with worry over how someone else body dressing is look at in the eyes of other people:
Body positivity: is a social movement pegged on the belief about positivity in the image ofall human beings. It also gives a challenge to the society on how they presentthe physical body:

CHAPTER TWO
LITERATURE REVIEW
2.1 INTRODUCTION
This section examines literature review on media influence on self esteem among students in kwara state polytechnic. It also presents theoreticnt framework guiding this study, empirical review and conceptual framework.
The technologies differ from the usual traditional mass media, which have been mainly looked at when it comes to research of media influence on self esteem. (Sundar & Limperos
2015).
According to Stephenson (2012) Self-esteem refers to one's worth of the self. It stands for the way one makes judgments of who one is. Crocker and Wolfe (2001) stated that an individual's view of his/her worth depends on perceived successes or failures in abilities, competencies, competition, or appearance among others. A statement echoed by Beane and Lipka (1986) when they said that self-esteem is the extent to which a person is wholly or partly pleased or displeased with self. For instance,
an adolescent may be displeased by their body shape and that may influence their self-evaluation. These judgments are dependent on a person's attitudes, beliefs, orinterests (Beane &Lipka, 1986), Self-esteem also stands for global judgments of the value of the self as a person (Rosenberg, 2014), Self-esteem has to do with the value that a students place on themselves (the evaluation of self-worth).
The body image, cultural and fumily background and sometimes sexual orientation plays a big role in how an adolescent evaluates him/herself (Rosenberg, 1965), However, the current study seeks to find out the role social media plays on self-esteem. According to American Psychology Association (2002) (APA), self-esteem can be viewed in two ways
Global self-esteem that denotes a person's general approval of how he/she thinks of him/herself as a whole and 'specific' self-esteem, that has to do with i person's approval of certain elements of his/herself such as physical appearance, one's abilities, for example being an athletics. Self-esteem emerges individually for each adolescent but there is that natural longing in people to score high in their self-worth (Rosenberg, 1965), It depends so much on personal opinion on how one looks like especially their body appearance in comparison to others (Rosenberg, 1965).
  A person's self-esteem can be boosted by their self-confidence in their present situation and acceptance granted by others (Harter, 1999), Social Media and Self-esteem Social media allow students to make opinions on how they think they appear based on other peoples' comments on their profile accounts, "Users can tag and identify photos of each other and post publicly accessible text messages on each other's profile's pages (Rui & Stefanone, 2013).
Western Culture in an attempt to shape their brand personalities on real-time worldwide social networks (Instagram, Facebook) updating their profiles on regular basis. They are using models on facebook, instagram pages to post westernization style, Beauty make products, behind the scene and off screen footage and fashion shows which serves to be human voice for the brand, which this could make the people especially students to be attracted in social networks(Instagram, Facebook) models.
2.2 CONCEPTUAL FRAMEWORKS
The conceptual framework is associated with Social Comparison Theory (Festinger,
2012) and the Uses & Gratification Theory as stated by Katz, Blumber, & Gurevitch (2015).
The former helps in bringing into focus effects of social media (Facebook, Instagram) on students as well as the effects it brings on self esteem. According to Festinger (2011), it createsa platform where students involved can compare themselves with other individuals on aspects considered similar to them.
While the U&G Theory provides a basis for examining factors that motivates students especially young ladies to utilise social media including the kind of gratifications they hope to derive from their usage.
Instagram is known to be popular social media platform that majority of students, especially female students join and get to share as well as see model pictures shared online that can spark interests in secking out ways to achieve the body images being shared and displayed as ideals. Though causing one todevelop body image concerns which is therefore a dependent on whether one is a keen follower of these social media sites (facebook, instagram) or not.
Gratifications sought from these sites is also key in determining whether students develops body image concerns or not because the motivations for use can range from simply secking entertainment to actively secking information on ideal body image or celebrities which can turn develop effects on the way students feel about the image of their body.
2.3 SELF ESTEEM
Self esteem is a feeling that comes from an awareness of what is good and having done it.
Self-Esteem is one's self image or how one feels about oneself. It is made up of thoughts and feelings, one has about oneself. The feelings about oneself determine one's confidence, motivation and worthiness. These feelings begin to take shape in the first few years of one's life and unless one makes a conscious effort to change them, follow the individual to his/her grave.
Self-Esteem affects the way the person lives, how he/she thinks, how he acts and how he feels about him/her self and others. Self esteem gives an internal drive to lead a prosperous life.
Types of Self-Esteem
i. High Self Esteem: A fecling of being lovable and a feeling of being competent. It is better to have both lovability and competence in one's life to have a balance. ii. Low Self esteem: A feeling that one is unworthy, so one has a negative self-view.
2.4 INSTAGRAM
The instagram is an application that is mobile-based which enables the students to take pictures and then use the various models as to change how their body images appear.
According to Abbott et al. (2013), although Instagram was launched in 2010, it grew gradually to an estimated 100 million utilisers by 2013 with about four billion pictures uploaded and displayed in same platform at the time.
Instagram's key focus is image sharing, therefore its users main intent is usunily to upload and share as well as find the most appealing pictures. The application provides for a profile whereby the users can keep track of the number of followers they have and the number of people they are following. Social media sites (Instagram, Facebook) by their very nature can have an effect on the way students feel about themselves, however, Instagram tops the list on having an especially negative bearing on self esteem due to its focus on imagery.
Instagram reflects heavily on a culture that commodifies, objectifies and sexualizes the students body image. It also brings about unrealistic and unattainable aspects of the esteem focused in this particular research
   As stated by Wiseman et al., (2014), in the west, there is decrease in ideal self esteem, in terms of size and weight despite the fact that the average ladies has grown larger. Grogan (2014) highlighted that rounded hips, breast and full stomach represented the female body in the west.
Currently females are pushed to be thin and slender which is attributed to fitness and sexual attraction for their better looks in a western dressings.
2.5 FACABOOK
Facebook is an application that is computer or mobile-based which enables the users post, download, entertaining, making communication and receiving an information.
According to Gurevitch (2009) Facebook's key focus is making communication and receiving an information, share a post and downloading a post. therefore its users main intent is usually to upload and share as well as find the most appealing pictures. The application provides for a profile whereby the users can keep track of the number of followers they have and the number of people they are following, Social media sites (Facebook) by their very nature can have an effect on the way students feel about themselves
2.6 SOCIAL MEDIA EFFECTS ON SELF ESTEEM
With the increase in social media availability, people are more connected to one another than ever before. As a result, they can build relationship with one another or tear that relationship with one another down in a matter of moments. The positive and the negative impacts are given
as follows:
Positive impact
i. Helps those with social anxiety to overcome ii. Gives freedom to express oneself very freely iii. Enables the people to have more friends globally
iv. People who use internet frequently try to create a positive self image and explain to the
younger generation that perfection does not matter.
v. Enables persons to be themselves, who they are and what they have
 vi. Creates self confidence in people by designing birthday cards, preparing class materials and materials for competitive examination.
Vil. People become independent in acquiring more knowledge on various things
vili.
Connects with family and friends, catch up with what's happening throughout the
world, informs them on news and important events, inspires them to make a change. explores the network by seeing other people's interests, lifestyles and more.
Negative impact
i. People are worried about how many likes they can get, how many followers they gain and how many retweets they have, even though none of it matters for their development.
ii. Is a way to get attention from others. Those who do not get as many likes as others, are
seen as less popular and less appealing to the rest of the world.
Iii.. Creates an environment where disordered thoughts and behaviours really thrive. iv. Compels the person to become perfect image, when they are not perfect then they are not
good enough for anyone or themselves.
v. The constant exposure to perfection from social media affects peoples self-identity, self-esteem and even may cause depression.
vi. Social media can affect people's self-esteem by changing their entire life style such as clothes, music, and personality and even change what kind of friends they have. vii. The conflicts that people deal with throughout the social media can create a massive
amount of depression as people struggle to be socially "accepted
vill.The effects of depression lead people, having severe insecurities, which then concludes that social networking degrades people.
2.7 WAYS TO HAVE POSITIVE SELE ESTEEM
   People place a lot of value in the feedback they receive on social media. There are lots of
things that can be done to help the people to realize their self-worth.
I Remind people that self worth is not defined by like sor follows. People need a little reminder that self-worth will never be measured by numbers on social media. Encourage young people to focus on the positive friendships and relationships that they have.
il. Discuss how social medin is not a competition. Just because a person has more likes on their post, does not mean that their contribution is better or more interesting. Encounge them to focus on gratitude for their own lives instead of making social comparisons with others.
ili. Help them to choose good online role models. It is good to understand the connection between the images that young people assume online and their attitudes to the body image. They can be encouraged to follow positive and inspiring people on social media who promote a healthy body image.
iv. Talk about the real word vs. the online world. A Instagram post is only one tiny (filtered) moment from a person's day. It does not depict the full story. It is important to remind people to be mindful of when using social media that posts rarely real life reflection.
y. Show them how to filter out particular content. When a person or theme upsets people, it can be hidden from them. This can be a good way to protect them from comparing themselves with others.
vi. Help them understand the reality of other people's lives. It is not to bush others; it is to understand that everybody struggles, everybody has ugly days; everybody has their own issues. There is no perfect relitionship, life path, career, or body, because everybody has his/her own personal challenges. May be they are not the same, but they do exist, so remind them that at the end of the day the only thing everybody has it in common with each other in struggle .
vi. Enhance them to Stop wasting energy and time on comparison. Help them not to spend time often to scroll through friend's photos, cried, and talked bad about him or her, and instead put that toward working on what is holding them back from moving forward, one could be a much happier person. If people start using their time constructively to work on their self, their goals, and their relationships, chances, ete., they will not even have the time to waste on the glorification of others' lives, vili. Enable them to Stop altering the truth for others. There is an element of truth and realness that allows them to be vulnerable and truly connect, whether it is with one self or others. It is not advisable to pretend to live in fantasy. Keeping that image up is exhausting. Relax, let go, and be OK with the vulnerable
vili.
Encourage them embrace their imperfections. It is noteworthy to insist that if they are incredibly hard on themselves, they have to learn to be better friends to them. If they are ignoring the challenges in their life, they will tend to pop up in other unhealthy ways.
So help them to embrace their own vulnerabilities and brokenness.
ix. Enthuse them be happy with imperfections. Relationship challenges are incredible mirrors to one's own personal struggles, and can allow the people to truly feel whole if they embrace it. The only way to truly value their strengths is to be open to and own their weaknesses, as one day that in itself may become their strength
2. 8. REVIEW OF RELATED LITERATURE
Students and adolescents girls go through eating patterns that are disturbed and self
dissatisfaction than experienced in men (Ata, Ludden,20012), argued that 50% of adolescents girls are not happy with their body looks. This occurs among people from different cultures and variations in body size (Dohnt & Tiggemann, 2006.
As a result, maladaptive effects occur e.g. depression, disorders and low self-esteem (Dittmar, 2009, Grabe,2008). asserts that since social media sites (Facebook, Instagram) are mainly peer-based social comparison to other users and subsequent arising negative feelings are inevitable.
Myers & Crowther (2009) included experimental and correlational studies estublished that there is a major effect in the relationship between online social comparisons and outcomes that result in body dissatisfaction. In as much as the study was heterogenous, gender and age of participants were found to have major effects on the students
Global* self-esteem that denotes a person's general approval of how he/she thinks of him/herself as a whole and "specific' self-esteem, that has to do with a person's approval of certain elements of his/herself such as physical appearance, one's abilities, for example being an athletics. Self-esteem emerges individually for ench adolescent but there is that natural longing in people to score high in their self-worth (Rosenberg, 1965). It depends so much on personal opinion on how one looks like especially their body appearance in comparison to others (Rosenberg, 1999).
Western Culture in an attempt to shape their brand personalities on real-time worldwide social networks (Instagram, Facebook) updating their profiles on regular basis. They are using models on facebook, instagram pages to post westernization style, Beauty make products, behind the scene and off screen footage and fashion shows which serves to be human voice for the brand, which this could make the people especially students to be attracted in social network.
The proximate composition of the cookies produced from wheat, tiger-nut and marble vine flour blends shown in Table 2 revealed that the moisture content ranged from 8.62% in sample D (composites flour cookies) to 8.79% in sample A. The protein ranged between 11.46% to 14.71% with sample A having the least value and sample D having the highest value. The fat content ranged from 1.44% in Sample A to 2.89% in sample D. Ash content ranged from 0.37% in sample A to 1.23% in sample D. Crude fibre content also ranged from 0.42% in sample A to 1.26% in sample D while carbohydrate was between 71.31% and
77.53% with sample D having the least and sample A having the highest.
The proximate composition of the cookies showed that the cookies made from the flour blends had the least moisture content and differed considerably from the cookies made from the single flour (wheat flour), respectively. The cookies made from the wheat flour would last longer since they would contain less moisture content. Foods with reduced moisture content are less prone to microbial growth and spoiling and have better storage stability (Ezeama,
2017). Laclago et al. (2015) found that when orange-fleshed sweet potato flour was
substituted for wheat flour, the moisture content of the cookies decreased.
As the amount of tiger-nut replacement and marble vineincreases, the protein content of the cookies also increased. This is because tiger-nut and marble vine flour has a high protein content. The results of this investigation support those of Abioye et al. (2018), who observed that cookies made using germinated finger millet and African yam bean flours instead of
wheat flour had a greater protein content.
Because it affects taste, texture, and mouthfeel, fat is a significant component of confectionery goods, particularly cookies (Rios et al., 2014). A notable variation was noted in the fat % age of cookies made using 30-20% (sample D) tiger-nut and marble vine flour instead of regular flour.


CHAPTER THREE
3.0
RESEARCH METHODOLOGY
This chapter presents the research methodology that the study followed, it explains the research design; population; sample size, sampling techniques and procedure; data collection instruments; methods of testing the validity and reliability of instruments; the research procedure that is followed; and the data analysis techniques that will used in conducting the study.
3.1 RESEARCH DESIGN
The survey design will be employed in carrying out this study; this design is choosing because the researcher feels that it will identify and makes selection of variables which is considered relevant to this investigation, amuche (2015) defined it as a blueprint which specifies how data relating ton given problems should be collected and analyzed. it is involves structuring the investigation to enable the researcher identify the relationship between independent and dependent variables.
3.2 POPULATION FOR THE STUDY
The population will be drawn from the students of kwara state polytechnies (ND) level
to (HND) level with higher population of the students.
The population of this study is 100 students in the area of study, kwara state polytechnie.
The population study of this research work going to be carried out in kwara state polytechnic Hoin kwara state, This is done in order to know the view of this students on effects of social media on students self esteem in kwara state polytechnic.
3.3
SAMPLE AND SAMPLING TECHNIQUES
The simple random sampling techniques will be used in drawing the sample size. This will be done to ensure that every member of the population have equal chance of being selected as a number of the sample, out of the higher population of the students, The researcher will be use that and drawn methods in selecting the sample for the study.
3,4
INSTRUMENT FOR DATA COLLECTION
The instrument which will be used to gather information for the study will be a questionnaire. The questionnaire will be tagged: "perceived Influence of social media on self esieem among students of kwara state polytechnie Ilorin, questionnaire. The questionnaire will be divided into two sections. section (a) will elicit information on the personal data of the respondents, while section (b) sought to elicit information on dropout of the students on a four-point- like scale.
Strongly agree (sa) which attracts 4 point.
Agree (a) which attracts 3 point.
Disagree (d) which attracts 2point.
Strongly disagree (sd) which attracts Ipoint.
It will be a twenty items questionnaire which sought to elicit information from the
respondents.
Ellison (2014) observed that the questionnaire is commonly used to obtain important information about the populations, Each items of the questionnaire is developed to address a specific objective, or research questions. The researcher must therefore know how information obtained from each questionnaire item will be analyzed. The questionnaire must not confuse or discourage respondents. This study will be used both opened-ended and structured questionnaire in collecting data from the sample population for the study.
The structured questionnaire (closed-ended) Type of questionnaire was used to enable the respondents objectively selects one fixed items in the questionnaire that describes his/her situation. The closed-ended questionnaire is easy to administer, economical to used and easier to analyze. The opened-ended (unstructured) questionnaire gives the respondents complete freedom of response to express his/her opinion on the perceived the Influence of social media on self esteem among students of kwara state polytechnic florin.
These free responses will permit an individual to respond in his/her own words, they permits a greater depth of response, are simpler to formulate, stimulate a person to think and give an insight into his feelings, background, hidden motivation, interest and decision, deficiencies in the questionnaire were revealed, corrected and improved.
3.5 VALIDITY OF INSTRUMENTS.
Validity is the accuracy and meaningful of inferences, which are based on the researchers results, it is the degree to which results obtained from the analysis of data actually represent the phenomena under study. To ascertain validity of this study, the questionnaire will be related to specific variable 10 access the respondents level inquiry competencies in the tenching of social
studies.
Contents validity will be use to validate the instrument and accurate randomization will be done to ensure that there is no charucteristies difference among the subject in study, the instruments will be accurately validated by my supervisor and other expert in measurement and valuation from the kwara state polytechnics, Inlingo and the dats collection procedures standardized in order to obtain valid results.
3.6 RELIABILITY OF INSTRUMENTS
Pilot study
The testing out of 100copies of the questionnaire was distributed to the students, 60
copies distributed to fulltime Higher National Diploma students and the
40copies were
distributed to National diploma student in the various departments in kwara state polytechnics.
The received 100 copies of questionnaire, 100 copies are valid (answered) and other 20 copies of the questionnaire were invalid (non-answering).
The reliability is a measure of the degree to which a research instrument yields consistent results or data after repeated trials (Monday 2013). To increase the reliability of data collected, the instrument will be given to two experts from the faculty of education kwara state polytechnie, Horin. my supervisor and an expert in measurement and evaluation department science education kwara state polytechnic lorin.
They will be checked for appropriateness of the items, ambiguity of the items and the content validity and its relevance to the problems under investigation. The rating from this expert will help the researchers to obtain validity index of 0.60 for the instrument which will be significant for collecting data for the study, the test-tested method of assessing reliability of data will be administered.
3.7.METHOD FOR DATA COLLECTION
Data will be collected using the questionnaire which the researcher will be administer through face to face method. The questionnaire consisting the 15 items constructed. a total of 100copies of the questionnaire were administered to full-time, National Diploma, and Higher national diploma of accountancy student kwara state polytechnic .
The researcher will also use instructed interview with few students administered the questionnaire where students will introduced to the problems in questionnaire and expressed view as they wish. This will gives the researcher opportunity to find out some attitude of the roles of social media used on students family relation.
3.8 ADMINISTRATION
The questionnaire will be the main instrument used for data collection. in introductory latter will attach to the questionnaire and delivered to the schools sumpled out for the research. the respondent will be given ample time to unswer the questions, the questionnaire will be collected by the researcher after dispatch.
The researcher thanks to respondents and assured them confidentiality of information given.
Data for the study will be collected from respondents to the questionnaire and the data will be used to obtained results for the study.
3.9 METHOD OF DATA ANALYSIS
Going by the design of this and instrument administered, the collection would be
analyzed using the simple percentage rate of total population that is divided. It is represented the follow.
3.10 AREAS OF STUDIES
This research only targeted students of Iwara state polytechnic Horin. Its recommendation is. that the studies should dwell on students in all faculties in kwara state polytechnic lorin to establish the roles of social media on students family relation.
It was also restricted to all students of the campus, kwara state polytechnic. There is a need for future rescurch to focus on other polytechnie and university in Nigeria.
Further research is relevant on how polytechnie students make utilization of social media for decisionsand how it attracts student in family relation by sharing und liking of its aspects. 1! will also help us understand more how the students get addicted to social media.
Recommendation of future studies on exploration of effective social media strategies for marketing and communication making. The studies should target a sample size that is wider considering participants in different adulthood stages.

CHAPTER FOUR
DATA ANALYSIS AND RESULT PRESENTATION
4.1 INTRODUCTION
The chapter entails the analysis of data and presentation of result obtained tough
the appreciation of the procedure described in chapter three of this project report. The research questions posed at the beginning of the study were explored by administering the questionaire to the 100 respondents. The nature of the questions was sich that eliminate ambiguous responses trom the respondents.
4.2
ANALYSIS OF DATA
The result presented and discussed below is based on the analysis of the two hundred copies of questionnaire completed and retured by the respondents. The number of the study questionnaire also helped in quick analysis of the data collected, The analysis was done buy treating each question, based on the research question. Table by table responses were coded as 1 for the response and on like that. The high rate of return (100%) prevent was done to respondents rescarch which was spot administration
Data Presentation of Result
This presentation and analysis of data was done through the use of tabular formats and percentage. The questionnaire of a study was distributed and validated. Inter-presentation was due on the result of test of the questionnaire and sample percentages used.
SECTION A: QUESTIONS TO RESPONDENTS
This section entails the respondent's profile
Table I: rescarcher field work 2024.
Gender
Respondents
Percentages
Male
48
48%
Female
52
52%
Total
100
100%
The table shows the rate of the genders of the respondent. The above table shows that 96 respondents representing 48% were male while 104 respondents representing 52% of the respondents were female. Although this was a random sampling of the youth of Nigeria that use social media. But it helps to examine some issues and the differences between the attitude of one gender and the other.
Table 2: Researcher field work 2014.
Age range (years
Respondents
Percentages
15-24
15
15%
25-44

55%
45 - Above
30
30%
Total
100
100%
This table shows that range of the respondent that administered the questionnaire. it shows that 15 respondents that represent 15%% are within the age range of 15-24years while 55% respondent representing 30% are within the age range of 25-44 years, also 30 respondent répresenting 30% are with the age range of 45- above years. Respectively from the result obtained the respondent within the age range of 25-44 years were of the highest number of the ages.
Table 3 Research filed work 2014.
Due to the environment in which the questionnaire was distributed that is Kwara state polytechnic, 65 respondents which is representing 65% were (Hnd) students, while 35 respondents which representing 35% were Ond students.
Qualification
Respondents
Percentages
Hnd
65
65%
Ond
35
35%
Total
100
100%
Due to the environment in which the questionnaire was distributed that is Kwara state polytechnic, 65 respondents which is representing 65% were (Hnd) students, while 35 respondents which representing 35% were Ond students.
Table 4 Rescarcher filed work 2024,
Marital status
Respondents
Percentages
Married
34
34%
Single
66
6%
Divorced


Total
100
100%
The table shows the marital status of the respondents, 34 respondents which in representing 34% are married, while 66 respondents which is representing 66% are single, front the result obtain the highest number of respondents are single.

SECTION B: QUESTION TO RESPONDENTS
Item I:. Do you use social medin?
Options
Respondents
Percentages
Yes

85%
No
15
15%
Total
100
100%
Source: Researchers' Field Survey 2024.
According to the above analysis, the table shows that 85 respondent representing85% of the respondents uses socini media, 15 respondents representing 15% did'nt use social media.
This analysis clearly shows that majority of the respondent's use social.
Item 2: Which of the media do you prefer most?
Source: Researchers Field Survey 2024.
Options
Respondents
Percentages
Instagram
65
65%
Twitter
25
25%
Facebook
10
10%
Total
100
100%
This table above shows, 65 respondents representing 65% prefer Instagram, and 25 respondents representing 25% are using twitter most, while 10 respondents representing 10% are mostly used Facebook.
Item 3: How often do you use it?
Source: Researchers' Field Survey 2024.
The table above shows, 64 respondents which represent 64% operate social daily, und 26 respondents representing 26% using twice weekly, while 14 respondents representing 14% are Monthly. According to the responses to the question majority of the respondents spent more time on social media.
Item 4. Since when have you started using social media?
Source: Researchers' Field Survey 2024.
Table 4 above shows, that 50 respondents represent 50% stated that they have been using the social media since 12-14 years, and 25% respondents represent 25% stated that they have been using the social media since 14-16 years, und 15 respondents represent 15% stated that they have been using the social media since 16-18 years.
Item 5: What your Level on Self Esteem?
Options
Respondents
High self-esteem
55
percentages.
Average self esteem
Low self esteem
25
25%
Total
20
20%

100
100%
Options
No of respondents
Percentage
Yes
56
56%
No
30
30%
No idea
14
14%
Total
100
100%
Source: Researchers Field Survey 2024
In the above table shows, 55 respondents which representing 53% level on self esteem are High., while 25 respondent representing 25% level on self esteem are Average self esteem, and 10 respondent representing 10% are low self esteem
The highest number of respondents on level of self esteem are High.
lem 6- Have you ever compared your Self with one Influencer or Other people 
Source: Researchers' Field Survey 2024,
The table above shows that 56 respondents representing 56% agree that they had compared with other people: on social meida muny times, while 30 respondents representing 30% disagree and 14 respondents representing 14% have no idea at all. From the results obtained, the highest number of respondents agreed that they had compared with others on Items 7: How many hours do you use on social media during exum"?
Options
No of respondents
Percentage
I don't browse at all
20
20
1-3 hour
56
S6
4-6 hour
24
24
Cotni
100
1000
Source: Researchers! Field Survey 2024
The shows that the 20 respondents representing 20% don't browse at all during exam, 56
respondents representing 56% use 1-3 hours, while S6 respondents representing 249% use 4-6 hours. From the results obtained, the highest number of respondents used 1-3 hours on fon social media during exam.
Item 8: Do you think students character can be change negatively based on Social media
Influence on Body Image?
Source: Researchers' Field Survey 2024.
From the above table shows that the above table shows that 40 respondents representing 40% strongly agreed that social media influence can be change students character negatively. while 60 respondents representing 60% strongly disagreed. From the results obtained, the highest number of respondents disagreed that students character can never be change based on instagram influence.
Item 9: What major activities do you do whenever you handle instagram
Options
No of respondents
Percentage
Strongly Yes
40
10%
Storngly No
60
60%
No idea


Total
100
100%
Options
No of respondents
Percentage
Making friends
20
20
Charting
10
10
Advertisement
12
12
Entertainment
118
18
Update
40
40)
TOTAL
100
100
Source: Researchers' Field Survey 2024;
Above table shows that 20 respondents representing 20% do making friend on social medin, and 10 respondents which representing 10% do charting on social media, 12 respondents which representing 12% looks for the do advertisement on social media, while 40 respondents which represents 40% do updates. From the results obtained, the highest number is advertisement,
Item 10: Which of the problem have you encountered on social medin?
Options
No of respondents
Percentage
Sexual harassment
55
55%
victims of cyber crime
35
35%
Been absence
10
10%
Idle talk


Total
100
100%
Source: Researchers' Field Survey 2024.
The shows that 55 respondents which represent 55% encountered sexual harassment, while 35 respondents representing 35% are victims of eyber crime, and 10 respondents representing
10% are been absence. From the results obtained, the highest number of respondents encountered sexual harassment on social media.
Item 11: Do you think social media changed the Concept of academic performance in kwa state polytechnic
Options
No of respondents
PercentageYes
32
329
No
58
58%
No iden
10
10%
Total
100
100%
Source: Researchers' Field Survey 2024.
The shows that 32 respondents representing 32% agreed that social medis change the concept academic performance, while 58 respondents representing 58% disagreed, and 10 representing 10% have no idea. From the results obtained, the highest number of respondents disagreed that social changed the concept of academic performance.
Item 12: What do you like about the social media model?
Options
No of respondents
Percentage
Dressing
68
68%
Body shape
20
20%
Lifestyle
12
12%
Total
100
100%
Source: Researchers' Field Survey 2024.
These shows that the 68 respondents representing 68% are dressing, and 20 respondents
representing 20% are exposure, while 12 respondents representing 12% are lifestyle.
From the results obtained, the highest number of respondents like dressing about model.
Items 13: How does such model influence your attitude or character?
Options
No of respondents
Percentage
Positively
32
32%
Negatively


Total
68
68%

100
100%
Source: Researchers' Field Survey 2024.
The shows that 32 respondents representing 32% ngreed that model intluence attitude poxitively, while 68 respondents representing 68% agreed that models influence attitude negatively.
From the results obtained, these slows the highest number of reipondents agreed models
influence attitude negatively
This implies that the idea of ideal body image is a continuous changing process such that what was ideal 10 years ago is not what will be ideal 10 year. to come and with the increasing popularization and adoption of social network such as (facebook, instagram, twitter. Tiktoky then new ideals will always come about,
Analysis of research question
Table 1 indicates that the table shows that 85 respondent representing85% of the respondents uses socinl media, 15 respondents representing 15% did'nt use social media. This analysis elearly shows that majority of the respondent's use social.
Table 2 reveals that 65 respondents representing 65% prefer Instagram, and 25
respondents representing 25% are using twitter most, while 10 respondents representing 10% are mostly used Facebook.
Table 3 shows that 64 respondents which represent 64% operate social daily, and 26
respondents representing 26% using twice weekly, while 14 respondents representing 14% are Monthly. According to the responses to the question majority of the respondents spent more time on social media.
Table 4 shows that that 50 respondents represent 50% stated that they have been using the social media since 12-14 years, and 25% respondents represent 25% stated  that they have been using the social media since 14-16 years, and 15 respondents represent 15% stated that they have being using the social media since 16-18 years.
     Table 5 indicates that 55 respondents which representing 55% level on self esteem are
High., while 25 respondent representing 25% level on sell esteem are Average self esteem, and 10 respondent representing 10% are low self esteem
The highest number of respondents on level of self esteem are High.
Table 6 shows that 56 respondents representing 56% agree that they had compared with other people on social meida many times, while 30 respondents representing 30% disagree and 14 respondents representing 14% have no idea at all. From the results obtained, the highest number of respondents agreed that they hnd compared with others on social.
Table 7 shows that 20 respondents representing 20% don't browse at all during exum, 56 respondents representing 56% use 1-3 hours, while 56 respondents representing 24% use 4-6 hours. From the results obtained, the highest number of respondents used 1-3 hours on lon social media during exam.
Table 8 shows that 40 respondents representing 40% strongly agreed that social media influence can be change students character negatively, while 60 respondents representing 60% strongly disagreed. From the results obtained, the highest number of respondents disagreed that students character can never be change based on instagram influence.
Table 9 shows that 20 respondents representing 20% do making friend on social media, and 10 respondents which representing 10% do charting on social medin, 12 respondents which representing 12% looks for the do advertisement on social media, while 40 respondents which represents 40% do updates. From the results obtained, the highest number is advertisement.
Table 10 shows that 55 respondents which represent 55% encountered sexual harassment. while 35 respondents representing 35% are victims of cyber crime, and 10 respondents representing 10% are been absence. From the results obtained, the highest number of respondents encountered sexual harassment on social media.
Table 11 shows that 32 respondents representing 32% agreed that social medin
change the concept academie performance, while 58 respondents representing 58% disagreed,Table 5 indicates that 55 respondents which representing 55% level on self esteem are
High., while 25 respondent representing 25% level on sell esteem are Average self esteem, and 10 respondent representing 10% are low self esteem
The highest number of respondents on level of self esteem are High.
Table 6 shows that 56 respondents representing 56% agree that they had compared with other people on social meida many times, while 30 respondents representing 30% disagree and 14 respondents representing 14% have no idea at all. From the results obtained, the highest number of respondents agreed that they hnd compared with others on social.
Table 7 shows that 20 respondents representing 20% don't browse at all during exum, 56 respondents representing 56% use 1-3 hours, while 56 respondents representing 24% use 4-6 hours. From the results obtained, the highest number of respondents used 1-3 hours on lon social media during exam.
Table 8 shows that 40 respondents representing 40% strongly agreed that social media influence can be change students character negatively, while 60 respondents representing 60% strongly disagreed. From the results obtained, the highest number of respondents disagreed that students character can never be change based on instagram influence.
Table 9 shows that 20 respondents representing 20% do making friend on social media, and 10 respondents which representing 10% do charting on social medin, 12 respondents which representing 12% looks for the do advertisement on social media, while 40 respondents which represents 40% do updates. From the results obtained, the highest number is advertisement.
Table 10 shows that 55 respondents which represent 55% encountered sexual harassment. while 35 respondents representing 35% are victims of cyber crime, and 10 respondents representing 10% are been absence. From the results obtained, the highest number of respondents encountered sexual harassment on social media.
Table 11 shows that 32 respondents representing 32% agreed that social medin
change the concept academie performance, while 58 respondents representing 58% disagreed,depression (Woods & Scott, 2016).
 Students use social media as a way to build connections and get support from their peers.
They interact with peers away from school and social media allows peers to feel better connected and informed on what is going in the lives of their friends and extend support when needed.
Youth receive support during difficult or challenging periods in their life, for identity experimentation, or to display their skills and talent in the hopes of being discovered (Best et al.,
2014). This support and opportunity to explore various parts of their identities can help increase the self-esteem of adolescents or moderate the decrease in self-esteem. Positive feedback received online has been shown to enhance self-esteem and negative feedback has been shown to have the reverse effect.
Cyberbullying can be classified as negative feedback and occurs on social media sites through posts and messaging. Studies evaluating the impact of cyberbullying and socinl media have shown victims as well as perpetrators of cyberbullying demonstrate lower levels of self-esteem (Brewer & Kerslake, 2015.

CHAPTER FIVE
5.1 INTRODUCTION
5.2 SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
The general objective was exploring how social medin influences students on self' esteem among in kwara state polytechnie students, It outlines the summary, conclusion and the recommendationsof the study.
5.2 SUMMARY
It contains the summary and interpretation of the major findings based as specific study objectives: The study aimed at exploring the effect of social medin models on body looks/ self esteem among the polytechnic students.
The study sought to explore the effects of social media use on self satisfaction or disafaction among female polytechnic students. The study found that use of social medin sometimes make students feel like they are missing out on beauty and outfits,
Additionally, the study found that the use of social medin may lead to eating disorders and unhealthy dieting behaviours and enhances self-expression and self- identity of one's body image and that most of students rarely wake up during the night sometimes to check how manylikes they have on a photo they posted during the day.
Therefore this study we derived into five chapters;
Chapter one focused on Background of the study, Statement of problem of the study,
Objective of the study. Rescarch question, Signification of the study, Scopes of the study, and Operational definition of terms.
The second part is chapter two which was base on literature review, which is at agendas
sating the influence of social media on self esteem among the students.
Chapter three revealed on Research methodology. Research design, Research method, Population and sampling, Sample technique, Sample size, sampling technique, instrumentation.
Data collection method, Method, at the instrument.
While Chupter four formed the basis for Data analysis and Discussion for the study finding presentation and Analysis of data, and Discussion findings.And lastly chapter five Summarize, Conclude, and Recommendation on what the study
is all about
5.3 CONCLUSION
Self esteem plays an integral role in the development of n individuals quality life and is therefore an influencing factor to the day to day factors of a youths life. The self esteem of a youth is highly influenced by the family, society as well as their neudemic performance of on individual. These shows that the development of suicidal idention is highly influence by the social support one receives as well as the self concept of the student. This showed that there is a positive correlation between suicidal ideation and low self esteem.
The data showed that the family plays a major role in development of self esteem and suicidal idention. It was therefore necessary to look at the relationship between suicidal ideation and family support. It was noted that there is a clear indicator that family support can both help in avoiding suicidal ideation as well as development of suicidal ideation. The relationship between suicidal ideation and family support has been noted to have double edged impact on the youth. Individuals with very little family support have been identified as individunis facing feelings of alienation and perceived burdensome due to their constant feelings of rejection and lack of attention.
These feelings have been identified as indicators of suicidal ideation. On the other hand youth with effective amounts of family support have been noted to have better coping mechunisms that help them deal with suicidility. But excessive family support has also been identified as a factor of concern due to the constant need to perform according to expectation.
These feelings of pressure have aiso been identified as an indicator of suicidility.
5.4 RECOMMENDATIONS
The study recommends that social media influencers should be acknowledge, body dissatisfaction canbe caused by putting pressure on students, thou Ladies are more targeted than men to maintain standards of beauty that not realistic.
The study also recommends that students should work little away from the internets influencer, so as to maintain the natural beauty and keep maintain in cultures appearance.
  5.5 SUGGESTION FOR FURTHER STUDY
• Identify the core factors that cause low self-esteem and simultancously identify the domains of competence that are important to the adolescence.
• Focus on sources of emotional support and social approval that exist in the adolescent's world.
• Increase self-esteem through emphasizing achievement of specific skills and goals, and by encouraging initiative:
• Support coping with difficult situations and trying to overcome them, rather than avoiding them.
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