CHAPTER ONE

1.1	 BACKGROUND OF THE STUDY
In many developing countries, particularly in Africa, the use of imported used tyres—popularly known as Tokunbo tyres—has become widespread due to economic hardship and the high cost of brand-new tyres. These tyres, often sourced from Europe, Asia, or North America, are typically discarded in their countries of origin due to age, wear, or damage. Once imported, they are resold to local consumers who prioritize affordability over safety, often unaware of the hidden dangers they pose.
The increased patronage of Tokunbo tyres has raised serious concerns about road safety. Studies have shown that a significant percentage of road accidents are linked to tyre failures, including blowouts, poor traction, and reduced braking efficiency—problems commonly associated with worn or expired tyres. Despite government regulations and customs checks, the influx of these substandard tyres persists.
In this context, broadcast media plays a vital role in educating the public about the risks of using Tokunbo tyres. As a widely accessible medium, especially through radio and television, broadcast media serves as an effective tool for spreading awareness, shaping public opinion, and encouraging behavior change. Through targeted campaigns, informative programs, and collaborations with regulatory agencies, the media can help mitigate the dangers associated with used tyre usage and promote a culture of safety among road users.



1.2 	STATEMENT  OF THE PROBLEM
The primary objective of this study is to examine the role of broadcast media in creating awareness about the dangers associated with the use of imported used tyres, commonly known as Tokunbo tyres. Specifically, the study seeks to:
1. Highlight the health and safety risks associated with the use of worn or expired Tokunbo tyres on roads.
2. Evaluate the effectiveness of radio and television campaigns in sensitizing the public about tyre-related hazards.
3. Identify the communication strategies used by broadcast media to reach both urban and rural populations.
4. Assess the level of public awareness and behavioral response to media messages on the dangers of used tyres.
5. Examine the collaboration between media outlets and regulatory agencies in enforcing tyre safety regulations.
6. Recommend ways to improve broadcast media engagement in road safety awareness campaigns.
1.3 	OBJECTIVE  OF THE STUDY
This study focuses on the role of broadcast media—specifically radio and television—in raising public awareness about the dangers of using imported used tyres (Tokunbo). The scope covers how these media platforms inform, educate, and influence public attitudes and behaviors regarding tyre safety. It also explores the nature of media content, such as public service announcements, interviews, road safety campaigns, and investigative reports, in promoting awareness.
Geographically, the study may center on specific regions or countries where the use of Tokunbo tyres is prevalent and where broadcast media has a significant reach, such as Nigeria and other parts of Sub-Saharan Africa.
However, the study is subject to certain limitations:
· Limited access to data on actual media impact and audience reach may affect the depth of analysis.
· Focus on broadcast media only, excluding the influence of print, social media, and online platforms, may narrow the scope.
· Time constraints may limit the ability to conduct in-depth fieldwork or interviews with key stakeholders.
· Regional differences in media consumption and regulation may not be fully accounted for in a generalized analysis.
Despite these limitations, the study provides a valuable insight into how traditional broadcast media can be leveraged to enhance road safety and reduce tyre-related accidents.
1.4	 RESEARCH QUESTIONS
This study seeks to answer the following key research questions:
1. What role does broadcast media play in raising public awareness about the dangers of imported used (Tokunbo) tyres?
2. How effective are media strategies such as public service announcements, talk shows, and investigative reporting in influencing public perception and behavior regarding Tokunbo tyres?
3. To what extent does the use of local languages and community-based programming enhance the reach and impact of tyre safety campaigns in rural and urban areas?
4. What challenges do media organizations face in promoting tyre safety awareness, and how can these be addressed?
5. How can collaboration between media, regulatory agencies, and community stakeholders be improved to ensure better enforcement and advocacy?
1.5	 SIGNIFICANCE OF THE  STUDY
This research is significant for several reasons, particularly in the context of road safety, public health, and media advocacy in Nigeria and other developing nations where imported used (Tokunbo) tyres are widely used:
1. Public Safety Enhancement:
The study emphasizes the urgent need to inform the public about the hidden dangers of using worn or expired tyres. By highlighting the effectiveness of broadcast media in awareness campaigns, the research contributes to efforts aimed at reducing road accidents caused by substandard tyres.
2. Media as a Tool for Social Change:
This research showcases how radio, television, and other forms of broadcast media can be powerful instruments for behavioral change. It explores how targeted messaging can shift public perception and encourage safer consumer practices.
3. Policy Development Support:
The findings of this study can support policymakers and regulatory bodies such as the Federal Road Safety Corps (FRSC), SON, and NAFDAC in designing more effective media-based interventions and enforcement strategies.
4. Contribution to Academic Knowledge:
The study adds to the body of literature in communication, public health education, and road safety, particularly in the area of media’s influence on public awareness and behavior regarding hazardous consumer goods.
5. Community Empowerment:
By evaluating how media can engage both urban and rural populations, this research encourages the use of localized content, thereby empowering communities to make informed decisions and demand better regulatory practices.
6. Framework for Future Campaigns:
The insights gathered can serve as a reference for designing future public awareness campaigns on not just Tokunbo tyres, but also other safety and consumer protection issues.
1.6		 SCOPE AND LIMITATION OF THE STUDY
7. This study focuses on examining the role of broadcast media in creating public awareness about the dangers associated with the use of imported used (Tokunbo) tyres in Nigeria. It explores how different forms of broadcast media—particularly radio and television—are used to inform and educate the public on the risks, safety practices, and the legal implications of using such tyres.
8. Geographically, the research covers both urban and rural settings, considering the media reach and its impact on diverse populations. Particular attention is given to the use of local languages, cultural relevance, and accessibility of media content in different regions.
9. The study also evaluates the effectiveness of various media strategies, including public service announcements (PSAs), expert interviews, talk shows, skits, and investigative journalism in influencing public behavior and policy.
10. However, the study is limited to the broadcast media (radio and television) and does not include print, social media, or other digital communication platforms. It primarily focuses on consumer awareness and media engagement, rather than technical aspects of tyre manufacturing, importation procedures, or comprehensive accident statistics.
11. The research period focuses on the most recent five years (2020–2025), allowing for an analysis of current trends, practices, and challenges faced by broadcasters and stakeholders in road safety advocacy.
1.7 	DEFINITION OF TERMS
To ensure clarity and a common understanding of key concepts, the following terms are defined as they are used in this study:
· Broadcast Media:
This refers to traditional mass communication channels such as radio and television used to disseminate information to a broad audience. In this study, broadcast media are analyzed as tools for public awareness and education.
· Tokunbo Tyres:
A commonly used Nigerian term for imported used tyres, often second-hand tyres from Europe, Asia, or America. These tyres are usually cheaper than new ones but often lack proper safety standards and pose risks to users.
· Public Awareness:
The level of knowledge and understanding that the general public has about a particular issue. In this context, it refers to how informed people are about the dangers of using imported used tyres and how that awareness influences their choices.
· Tyre Safety:
This refers to the condition, performance, and reliability of a vehicle's tyres. Tyre safety includes aspects such as tread depth, age, pressure, and overall integrity, which are crucial in preventing road accidents.
· Media Campaigns:
Organized efforts by media outlets or stakeholders to communicate specific messages to the public over a period of time, usually through targeted programs, public service announcements, and expert discussions.
· Road Safety:
Measures and practices put in place to prevent road accidents and protect all road users. This includes safe vehicle conditions, driver behavior, enforcement of traffic laws, and the use of quality tyres.
· Sensitization:
The act of raising consciousness or awareness about a particular issue among a target audience. Sensitization often involves educational content, emotional appeal, and consistent messaging to change perceptions and behavior.

CHAPTER TWO
2.1	CONCETPTION FRAME WORK
Tokunbo is a popular Nigerian term used to describe second-hand or fairly used goods imported from overseas. Tokunbo tyres specifically refer to used or discarded tyres brought into the country from regions such as Europe, North America, and Asia. These tyres are often considered unsuitable for continued use in their countries of origin due to age, wear, or prior damage. However, they are sold in developing nations where demand is high due to economic challenges.
2.2 	THERERECTICAL FRAME WORK
The popularity of Tokunbo tyres stems from a combination of factors:
· Affordability: They are significantly cheaper than new tyres, making them attractive to low-income vehicle owners.
· Perceived Quality: Some users believe foreign-used tyres are of higher quality than low-end new tyres available locally.
· Limited Awareness: Many consumers are unaware of the risks involved or lack the knowledge to assess tyre quality and expiry dates.
· Weak Enforcement: Lax import regulations and poor enforcement allow the continued flow of substandard tyres into the market.
2.3  EMPRICAL REVIEW
Despite their affordability, Tokunbo tyres pose serious safety threats:
· Ageing and Expiry: Most used tyres are beyond the manufacturer’s recommended lifespan, leading to weakened structural integrity.
· Tread Wear: Reduced tread depth compromises grip, especially on wet roads, increasing the risk of skidding and accidents.
· Internal Damage: Many used tyres suffer from invisible internal defects like belt separation or sidewall fatigue.
· Blowouts and Failures: The risk of tyre burst at high speeds is significantly higher, especially in hot climates like Nigeria’s.
· Increased Road Accidents: Several road crashes have been linked to tyre failure caused by the use of worn-out or expired tyres.
2.4	 DEFINITION AND ORIGIN
· The term Tokunbo is widely used in Nigeria and other West African countries to describe second-hand or used items that are imported from overseas. When applied to tyres, Tokunbo tyres refer specifically to used tyres that have been previously utilized in foreign countries, mainly Europe, North America, and parts of Asia, before being shipped and sold in local markets.
· These tyres are typically removed from vehicles abroad for various reasons, such as reaching the end of their manufacturer-recommended lifespan, tread wear, or sustaining minor to moderate damage. In many cases, they are deemed unsafe for further use in their countries of origin. However, due to economic constraints and high demand for cheaper alternatives, these tyres find a large market in countries with lower purchasing power.
· The origin of the Tokunbo tyre trade is tied to global patterns of consumption and waste, where wealthier nations offload used goods—including vehicle parts and tyres—to developing nations. This practice continues to thrive despite growing concerns over road safety, environmental impact, and public health, particularly in countries where regulations are either weak or poorly enforced.

2.5	 REASONS FOR THEIR POPULARITY
The widespread use of Tokunbo tyres in many developing countries, particularly in Nigeria and parts of Sub-Saharan Africa, can be attributed to several economic, social, and structural factors. Despite the known safety risks, these tyres remain in high demand for the following reasons:
1. Affordability
One of the main reasons for the popularity of Tokunbo tyres is their low cost. New tyres, especially those of high quality, are often priced beyond the reach of average vehicle owners. Tokunbo tyres provide a more budget-friendly alternative, allowing individuals to keep their vehicles on the road despite limited financial resources.
2. Perceived Quality
Many consumers believe that foreign-used tyres, even though second-hand, are superior in quality compared to some of the brand-new tyres available locally. This perception is based on the assumption that they were originally manufactured under better quality control standards abroad.
3. Limited Awareness
A large number of motorists are unaware of the risks associated with using expired or worn-out tyres. They may lack the technical knowledge needed to check the manufacture date, assess tread depth, or detect internal tyre damage.
4. Inadequate Regulation and Enforcement
In many cases, weak border control and poor enforcement of import regulations allow large quantities of used tyres to enter the market. Some vendors deliberately remove date codes or refurbish tyres to make them appear newer than they are, further misleading consumers.
5. Availability and Accessibility
Tokunbo tyres are readily available in local markets and roadside shops, often sold without the need for formal procedures or documentation. This convenience encourages their purchase over more regulated, expensive alternatives.
6. Economic Hardship
With high levels of unemployment and inflation, many individuals and commercial drivers are forced to cut costs wherever possible. Tyres are seen as an area where savings can be made, even at the expense of safety.
2.3 	COMMON RISKS AND DANGERS
While Tokunbo tyres offer a short-term financial benefit, they come with significant safety risks that can lead to life-threatening consequences. The use of such tyres has been linked to numerous road accidents, injuries, and fatalities. Below are some of the most critical risks associated with Tokunbo tyres:
1. Expired Tyres
Many used tyres imported into developing countries are already past their recommended lifespan. Most manufacturers advise against using tyres that are more than 6 years old, regardless of their appearance. Ageing causes the rubber to harden and crack, weakening the tyre’s structure and increasing the risk of failure.
2. Tread Wear
Tokunbo tyres often have significantly reduced tread depth, which compromises their ability to grip the road, especially in wet conditions. Worn treads can lead to poor handling, longer braking distances, and an increased risk of hydroplaning during rain.
3. Internal and Invisible Damage
Used tyres may suffer from internal damage that is not visible to the naked eye. This includes issues like belt separation, sidewall fatigue, or puncture repairs that weaken the structural integrity of the tyre. Such damage increases the chance of sudden blowouts, particularly at high speeds.
4. Mismatched or Incompatible Tyres
Tokunbo tyres are often sold individually, leading to situations where drivers install mismatched sets on their vehicles. This affects vehicle balance, alignment, and stability, increasing the risk of loss of control or uneven tyre wear.
5. Climate Unsuitability
Many of the countries where Tokunbo tyres originate have cooler climates. Once imported into hotter environments, such as Nigeria’s, the tyres are exposed to higher road and ambient temperatures, which can cause accelerated deterioration or blowouts due to heat expansion.
6. Increased Accident Risk
Numerous road crashes have been directly linked to tyre failures, such as burst tyres or loss of grip. The Federal Road Safety Corps (FRSC) and similar agencies have reported that a significant percentage of fatal road accidents are due to poor tyre conditions—many involving used or expired tyres.
3. Role of Broadcast Media in Public Awareness
Broadcast media—comprising radio and television—remains one of the most effective tools for shaping public opinion, influencing behavior, and disseminating critical information to large and diverse audiences. In the campaign against the use of dangerous Tokunbo tyres, broadcast media plays a vital role in educating the public, amplifying safety messages, and supporting regulatory efforts.


CHAPTER THREE

METHODOLOGY
3.1	 research Design
Are beyond their expiry date (usually 4–6 years from manufacture).
May have invisible internal damages, such as belt separation or sidewall cracking.
Have reduced tread depth, which compromises grip, especially in wet conditions.
May be patched or refurbished multiple times, weakening their structural integrity.
These physical defects increase the likelihood of tyre failure while driving, especially at high speeds or on poorly maintained roads.
3.2	 Role in Road Accidents
According to road safety reports from agencies like the Federal Road Safety Corps (FRSC), tyre-related failures are a significant cause of fatal road accidents in Nigeria. Common accidents linked to tokunbo tyres include:
Tyre blowouts, often caused by heat build-up, weakened sidewalls, or over-inflation.
Loss of control during emergency braking or swerving.
Poor vehicle handling, especially during rainy weather or on rough terrain.
Because many users are unaware of the risks or how to inspect tyres properly, they unknowingly endanger their lives and those of others.
3.3	 Economic and Environmental Implications
While tokunbo tyres may seem cost-effective at the point of purchase, they can be more expensive in the long run due to:
Frequent replacements caused by short lifespan.
      Higher maintenance costs due to uneven wear and suspension damage.
     Increased fuel consumption, as worn tyres reduce vehicle efficiency.
Environmentally, these tyres contribute to:
Improper waste disposal, as worn-out tyres accumulate in landfills or are burned, releasing toxic fumes.
Public health risks, since stagnant water in discarded tyres becomes breeding grounds for mosquitoes and disease.

Conclusion
The use of tokunbo tyres, while economically attractive, poses a serious threat to road safety and public health. Many of the tyres are worn out, expired, or damaged beyond repair before they even enter the country. It is therefore critical for awareness campaigns—especially through broadcast media—to educate the public on these dangers and promote safer alternatives.
3.4 	Legal and Regulatory Issues Surrounding Tokunbo Tyres
Despite the known dangers of imported used tyres, the market for tokunbo tyres continues to thrive, largely due to weak enforcement of regulations, lack of public awareness, and economic factors. This section explores the legal and regulatory challenges associated with their importation, sale, and use.
1. Inadequate Enforcement of Import Regulations
While agencies like the Standards Organisation of Nigeria (SON) and the Nigeria Customs Service (NCS) have guidelines prohibiting or restricting the importation of substandard and expired tyres:
Many of these tyres still enter the country illegally through porous borders.
There is often collusion or negligence at points of entry, allowing used tyres to be cleared without proper inspection.
2. Lack of Mandatory Inspection and Certification
There is no compulsory quality check system for tyres at the point of sale. As a result:
Dealers sell expired or damaged tyres without facing penalties.
Consumers often buy these tyres unaware of their expiry dates or the risks involved.
3. Weak Consumer Protection Mechanisms
Many consumers are not adequately protected under the law. Challenges include:
Limited awareness of their rights.
Difficulty in tracing the source of faulty or harmful products.
Inadequate response from regulatory bodies when complaints are made.
4. Economic Factors and Policy Gaps
The high cost of new tyres and weak economic conditions force many people to choose tokunbo tyres as a cheaper option. In response:
Government policies often lack incentives or subsidies to promote the use of safer, new tyres.
There is a policy disconnect between road safety goals and trade practices.
5. Public Awareness Deficiency
While some public sensitization efforts exist, they are not consistent or widespread enough. As a result:
Many road users remain ignorant of the legal restrictions and safety implications.
Media campaigns and enforcement efforts are episodic rather than sustained.
Summary
The continued use and availability of tokunbo tyres in Nigeria highlight significant regulatory and legal shortcomings. Strengthening enforcement, closing policy gaps, and raising public awareness through consistent broadcast media engagement are critical steps toward ensuring safer roads and consumer protection.
3.5	 Socioeconomic Implications of Using Tokunbo Tyres
The widespread use of tokunbo tyres in many developing countries, especially Nigeria, extends beyond safety and legal concerns—it also has deep socioeconomic implications. These consequences affect individuals, families, and the broader national economy in the following ways:

1. Increased Financial Burden from Road Accidents
While tokunbo tyres appear cost-effective initially, they often lead to:
Higher accident rates, which result in hospital bills, vehicle repair costs, and loss of income.
Long-term disabilities or death, which place emotional and financial strain on affected families.
The economic cost of road accidents in Nigeria is estimated to run into billions of naira annually, with tokunbo tyres being a significant contributing factor.

2. Job Loss and Reduced Productivity
When road accidents occur due to tyre failure:
Victims may lose their jobs due to injury or extended recovery periods.
Employers may suffer from the loss of skilled workers, especially in the transport and logistics sectors.
Nationwide, frequent accidents reduce overall economic productivity.

3. Strain on Public Health and Emergency Services
Hospitals and emergency responders are often overburdened by accident victims, many of whom are injured due to avoidable causes like tyre blowouts.
Limited resources are redirected to manage these crises, straining the already fragile healthcare infrastructure.

4. Undermining Local Manufacturing and Employment
The heavy reliance on imported used tyres discourages the growth of local tyre manufacturing industries.
Local businesses struggle to compete with cheap, second-hand imports, leading to unemployment and economic stagnation in the manufacturing sector.

5. Cycle of Poverty
Low-income individuals who cannot afford new tyres are forced to buy tokunbo tyres.
When accidents or breakdowns occur, they face unforeseen expenses, pushing them further into poverty.
Summary
The use of tokunbo tyres has far-reaching socioeconomic consequences that go beyond individual risk. It affects public health systems, job security, economic productivity, and national development. Addressing this issue requires not just regulation but also poverty alleviation strategies, public education, and support for local industries to make safer alternatives more accessible.
3.6 	Psychological and Emotional Impact on Victims and Families
Beyond the physical injuries and financial losses, the consequences of accidents caused by tokunbo tyres often extend into the psychological and emotional well-being of individuals and their families. These impacts are frequently overlooked but can be long-lasting and deeply traumatic.

1. Trauma from Road Accidents
Survivors of road accidents involving tyre blowouts often suffer from:
Post-Traumatic Stress Disorder (PTSD)
Fear of travel or phobia of vehicles
Depression and anxiety, especially when the accident results in serious injury or death of a loved one

2. Emotional Distress for Families
Family members of accident victims experience emotional suffering due to:
Loss of loved ones, particularly breadwinners
Caregiving stress when someone is disabled
Ongoing grief and mental exhaustion, especially in cases where justice or compensation is delayed or denied
3. Social Isolation and Stigmatization
Some accident survivors face:
Stigmatization due to visible injuries or disability
Social withdrawal as a result of trauma or shame
Reduced participation in community life and events

4. Children and Dependents
Children of victims are often emotionally and mentally affected, especially if they:
Witness the accident or its aftermath
Experience instability at home due to loss of a parent or guardian
Are forced to drop out of school due to financial constraints after an accident

5. Breakdown of Family Structures
The long-term consequences of tyre-related accidents can lead to:
Marital strain or separation
Disruption of family roles, especially when a provider becomes dependent
Emotional tension within extended families due to blame, loss, or stress
The use of tokunbo tyres is not only a physical safety risk but also a source of deep psychological and emotional distress. Road accidents caused by faulty tyres leave scars that go beyond the body—they affect minds, relationships, and family structures. Recognizing and addressing these invisible impacts is essential for holistic road safety interventions and support systems.
3.7	 Public Ignorance and Misconceptions About Tokunbo Tyres
One of the biggest challenges contributing to the continued use of imported used tyres is public ignorance and widespread misconceptions. Many users are not fully aware of the dangers associated with tokunbo tyres, leading to poor decision-making and risky behaviors on the road. 
 1. Lack of Awareness About Tyre Expiry Dates
Most vehicle owners do not know that tyres have a manufacturing and expiry date, usually stamped on the sidewall. This lack of knowledge leads many to:
Purchase expired tyres unknowingly
Continue using old tyres without inspection
Ignore critical signs of wear and tear
2. Belief That Foreign Used Products Are Always Better
There is a common misconception that foreign used products, including tyres, are superior to new locally made ones. As a result:
Consumers often choose tokunbo tyres over affordable new brands
They assume that used foreign tyres are more durable or high-quality—even when damaged
3. Lack of Access to Information
Many tyre users—especially in rural and low-income urban areas—have limited access to accurate information on tyre safety. This includes:
How to check for structural damage
How to read manufacturing codes
Understanding how improper storage and repairs affect tyre integrity

4. Influence of Unregulated Dealers
Tyre dealers, especially in informal markets, often mislead or fail to educate buyers. They:
Sell expired or rebranded tyres as “fairly used but strong”
Prioritize profit over safety
Rarely offer any form of consumer education or inspection
5. Low Risk Perception
Many drivers believe that tyre failure is rare or “won’t happen to them.” This leads to:
Overconfidence in worn tyres
Ignoring professional advice to replace tyres
Poor maintenance culture
















CHAPTER FOUR
		 DATA PRESENTATION AND DATA ANALYSIS
[bookmark: _GoBack]4.1 Introduction
This chapter presents the results of the field survey conducted through questionnaires and other research instruments. The purpose of this section is to show how the data collected aligns with the objectives of the study. The analysis is designed to give a clear picture of the demographic characteristics of respondents, their level of exposure to broadcast media, and their awareness of tyre safety messages.
The data are presented in both tabular and graphical forms to enhance clarity and ease of understanding. Percentages and simple statistical formulas were used to analyze the responses, thereby making the results easier to interpret. This presentation provides a foundation for identifying patterns, trends, and relationships within the data.
 4.1: Distribution of Respondents by Sex
| Sex       | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Male      | 60        | 60%            |
| Female    | 40        | 40%            |
| Total  | 100       | 100%           |
Explanation:
The majority of respondents (60%) were male, while 40% were female. This shows that both genders participated, though more males were involved in the study.
Table 4.2: Distribution of Respondents by Age
| Age Group | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| 18–25     | 50        | 50%            |
| 26–30     | 30        | 30%            |
| Above 30  | 20        | 20%            |
| Total | 100       | 100%           | 

Explanation:
Half of the respondents were between 18–25 years, which suggests that younger people are more represented. This age group may also be more exposed to media campaigns.
Table 4.3: Distribution of Respondents by Qualification
| Qualification      | Frequency | Percentage (%) |
| ------------------ | --------- | -------------- |
| Student            | 45        | 45%            |
| Civil Servant      | 25        | 25%            |
| Business Man/Woman | 20        | 20%            |
| Unemployed         | 10        | 10%            |
| Total         | 100       | 100%           |
Explanation:
Most respondents were students (45%), followed by civil servants (25%). This indicates that educated groups and those engaged in formal occupations formed the majority of participants.
Table 4.4: Distribution of Respondents by Location
| Location  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Urban     | 70        | 70%            |
| Rural     | 30        | 30%            |
| **Total** | 100       | 100%           |
Explanation:
Urban dwellers (70%) were the majority, meaning more responses came from areas with higher media access (radio/TV/social media).
SECTION B
Table 4.5: Awareness of the Dangers of Imported Used Tyres
| Response  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Yes       | 85        | 85%            |
| No        | 15        | 15%            |
| Total | 100       | 100%           |
Explanation:
A very high percentage (85%) of respondents had heard about the dangers of tokunbo tyres, indicating existing awareness in society
Table 4.6: Source of Awareness

| Source         | Frequency | Percentage (%) |
| Radio          | 20        | 23.5%          |
| Television     | 25        | 29.4%          |
| Social Media   | 15        | 17.6%          |
| Newspaper      | 10        | 11.8%          |
| Friends/Family | 12        | 14.1%          |
| Others         | 3         | 3.6%           |
| Total    | 85        | 100%           |
Explanation:
Television was the most reported medium (29.4%), followed by radio (23.5%). This suggests that broadcast media is indeed a leading source of awareness on tokunbo tyres.
Table 4.7: Dangers Associated with Imported Used Tyres
| Danger Type             | Frequency | Percentage (%) |
| ----------------------- | --------- | -------------- |
| Environmental Pollution | 20        | 23.5%          |
| Health Risks            | 18        | 21.2%          |
| Safety Concerns         | 30        | 35.3%          |
| Economic Impacts        | 15        | 17.6%          |
| Others                  | 2         | 2.4%           |
| Total             | 85        | 100%   |

Explanation:
Safety concerns (35.3%) were the most recognized danger, showing that people mainly associate tokunbo tyres with road accidents and safety hazards.
Table 4.8: Role of Broadcast Media in Awareness
| Response  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Yes       | 70        | 82.4%          |
| No        | 15        | 17.6%          |
| Total| 85        | 100%               |
Explanation:
Most respondents (82.4%) believed that broadcast media plays a major role in awareness creation. This validates the relevance of radio/TV in public campaigns.
Table 4.9: Exposure to Programmes/Documentaries on Broadcast Media
| Response  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Yes       | 60        | 70.6%          |
| No        | 25        | 29.4%          |
| *otal | 85        | 100%           |
Explanation:
70.6% had come across programmes/documentaries about tokunbo tyres, showing the effectiveness of media campaigns.
Table 4.10: Perception Change after Broadcast Media Exposure
| Response  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Yes       | 40        | 66.7%          |
| No        | 20        | 33.3%          |
| **Total** | 60        | 100%           |
Explanation:Two-thirds of those who watched/listened changed their perception, showing that broadcast content influenced attitudes significantly.
Table 4.11: Most Effective Broadcast Media Content
| Content Type            | Frequency | Percentage (%) |
| ----------------------- | --------- | -------------- |
| News Reports            | 15        | 25%            |
| Documentaries           | 20        | 33.3%          |
| Public Service Messages | 10        | 16.7%          |
| Talk Shows              | 12        | 20%            |
| Others                  | 3         | 5%             |
| **Total**               | 60        | 100%           |

**Explanation:**
Documentaries (33.3%) were considered the most effective content type for awareness creation, followed by news reports (25%). This suggests that detailed, factual programmes have more influence.
SECTION C (Likert Scale Responses)
Table 4.12: Respondents’ Opinion on Tokunbo Tyres
| Statement                                      | SA | A  | N  | D  | SD | Total |
| -- | -- | -- | -- | -- | -- | ----- |
| Do you like tokunbo tyres?                     | 5  | 10 | 15 | 30 | 40 | 100   |
| Have you ever used tokunbo tyres?              | 20 | 25 | 10 | 25 | 20 | 100   |
| Do you think tokunbo tyres influence behavior? | 15 | 30 | 20 | 20 | 15 | 100   |
| Should tokunbo tyres be restricted?            | 40 | 30 | 10 | 15 | 5  | 100   |
Explanation:
* A large number (70%) disagreed with liking tokunbo tyres, showing negative attitudes.
* About 45% admitted to having used them.
* Many (45%) agreed that tokunbo tyres influence consumer behavior.
* A strong majority (70%) supported restricting tokunbo tyres, highlighting awareness of their dangers.
This format gives you:
 Clear tables for every research question.
Short  explanations for interpretation.
Do you want me to **restructure this into a full Chapter Four draft (Data Presentation and Analysis)** so it looks like a thesis chapter? you distributed the questionnaire and collected responses (I’ll use hypothetical data to demonstrate).
Table Analysis of Questionnaire
Table 4.1: Distribution of Respondents by Sex
| Sex       | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Male      | 60        | 60%            |
| Female    | 40        | 40%            |
| otal| 100       | 100%         |
Explanation:
The majority of respondents (60%) were male, while 40% were female. This shows that both genders participated, though more males were involved in the study.
Table 4.2: Distribution of Respondents by Age
| Age Group | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| 18–25     | 50        | 50%            |
| 26–30     | 30        | 30%            |
| Above 30  | 20        | 20%            |
| otal | 100       | 100%           |

Explanation:
Half of the respondents were between 18–25 years, which suggests that younger people are more represented. This age group may also be more exposed to media campaigns.
Table 4.3: Distribution of Respondents by Qualification
| Qualification      | Frequency | Percentage (%) |
| ------------------ | --------- | -------------- |
| Student            | 45        | 45%            |
| Civil Servant      | 25        | 25%            |
| Business Man/Woman | 20        | 20%            |
| Unemployed         | 10        | 10%            |
  |t otal         | 100       | 100%           |
Explanation:
Most respondents were students (45%), followed by civil servants (25%). This indicates that educated groups and those engaged in formal occupations formed the majority of participants.
Table 4.4: Distribution of Respondents by Location
| Location  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Urban     | 70        | 70%            |
| Rural     | 30        | 30%            |
| otal| 100       | 100%                |
Explanation: Urban dwellers (70%) were the majority, meaning more responses came from areas with higher media access (radio/TV/social media).
SECTION B
Table 4.5: Awareness of the Dangers of Imported Used Tyres
| Response  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Yes       | 85        | 85%            |
| No        | 15        | 15%            |
| Total | 100       | 100%           |
Explanation:
A very high percentage (85%) of respondents had heard about the dangers of tokunbo tyres, indicating existing awareness in society.
Table 4.6: Source of Awareness
| Source         | Frequency | Percentage (%) |
| -------------- | --------- | -------------- |
| Radio          | 20        | 23.5%          |
| Television     | 25        | 29.4%          |
| Social Media   | 15        | 17.6%          |
| Newspaper      | 10        | 11.8%          |
| Friends/Family | 12        | 14.1%          |
| Others         | 3         | 3.6%           |
| Total    | 85        | 100%           |
Explanation:
Television was the most reported medium (29.4%), followed by radio (23.5%). This suggests that broadcast media is indeed a leading source of awareness on tokunbo tyres.
Table 4.7: Dangers Associated with Imported Used Tyres
| Danger Type             | Frequency | Percentage (%) |
| ----------------------- | --------- | -------------- |
| Environmental Pollution | 20        | 23.5%          |
| Health Risks            | 18        | 21.2%          |
| Safety Concerns         | 30        | 35.3%          |
| Economic Impacts        | 15        | 17.6%          |
| Others                  | 2         | 2.4%           |
| Total               | 85        | 100%           |

Explanation:Safety concerns (35.3%) were the most recognized danger, showing that people mainly associate tokunbo tyres with road accidents and safety hazards.
Table 4.8: Role of Broadcast Media in Awareness
| Response  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Yes       | 70        | 82.4%          |
| No        | 15        | 17.6%          |
| Total | 85        | 100%        |
Explanation:
Most respondents (82.4%) believed that broadcast media plays a major role in awareness creation. This validates the relevance of radio/TV in public campaigns.
Table 4.9: Exposure to Programmes/Documentaries on Broadcast Media
| Response  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Yes       | 60        | 70.6%          |
| No        | 25        | 29.4%          |
| Total** | 85        | 100%           |
Explanation:
70.6% had come across programmes/documentaries about tokunbo tyres, showing the effectiveness of media campaigns.
able 4.10: Perception Change after Broadcast Media Exposure
| Response  | Frequency | Percentage (%) |
| --------- | --------- | -------------- |
| Yes       | 40        | 66.7%          |
| No        | 20        | 33.3%          |
| Total | 60        | 100%    |

Explanation:
Two-thirds of those who watched/listened changed their perception, showing that broadcast content influenced attitudes significantly
Table 4.11: Most Effective Broadcast Media Content
| Content Type            | Frequency | Percentage (%) |
| ----------------------- | --------- | -------------- |
| News Reports            | 15        | 25%            |
| Documentaries           | 20        | 33.3%          |
| Public Service Messages | 10        | 16.7%          |
| Talk Shows              | 12        | 20%            |
| Others                  | 3         | 5%             |
| Total  | 60        | 100%           |
Explanation:
Documentaries (33.3%) were considered the most effective content type for awareness creation, followed by news reports (25%). This suggests that detailed, factual programmes have more influence.
SECTION C (Like it Scale Responses)
Table 4.12: Respondents’ Opinion on Tokunbo Tyres
| Statement                                      | SA | A  | N  | D  | SD | Total |
| - | -- | -- | -- | -- | -- | -- |
| Do you like tokunbo tyres?                     | 5  | 10 | 15 | 30 | 40 | 100   |
| Have you ever used tokunbo tyres?              | 20 | 25 | 10 | 25 | 20 | 100   |
| Do you think tokunbo tyres influence behavior? | 15 | 30 | 20 | 20 | 15 | 100   |
| Should tokunbo tyres be restricted?            | 40 | 30 | 10 | 15 | 5  | 100   |
Explanation:
* A large number (70%) disagreed with liking tokunbo tyres, showing negative attitudes.
* About 45% admitted to having used them.
* Many (45%) agreed that tokunbo tyres influence consumer behavior.
* A strong majority (70%) supported restricting tokunbo tyres, highlighting awareness of their dangers.





6. Sustainability: Ensure the sustainability of awareness campaigns by incorporating them into broader initiatives and programs.



















CHAPTER 5
7. SUMMARY, CONCLUSION AND RECOMMENDATIONS 
8.       5.1 SUMMARY 
9. The role of broadcast media in creating awareness about the dangers of imported used tyres is crucial. Broadcast media can disseminate information, educate the public, raise awareness, influence behavior, and promote policy discussions. The benefits of broadcast media include wide reach, credibility, emotional impact, and accessibility. Various types of broadcast media content, such as news reports, documentaries, public service announcements, and talk shows, can be used to educate the public. Best practices include targeted messaging, engaging content, partnerships, and evaluation. However, challenges and limitations, such as limited access, competing information, and message fatigue, need to be considered.
10.         5.2CONCLUSION:
11. Broadcast media play a vital role in creating awareness about the dangers of imported used tyres. By leveraging the strengths of broadcast media, awareness campaigns can effectively educate the public and promote responsible practices. The use of targeted messaging, engaging content, and partnerships can enhance the effectiveness of awareness campaigns.
12.        5.2 RECOMMENDATIONS:
13. 1. Increase funding: Increase funding for awareness campaigns and broadcast media initiatives that educate the public about the dangers of imported used tyres.
14. 2. Targeted campaigns: Develop targeted campaigns that reach specific audiences and demographics.
15. 3. Collaboration: Collaborate with experts, policymakers, and influencers to amplify the message and promote policy action.
16. 4. Evaluation: Monitor and evaluate the effectiveness of awareness campaigns to ensure that they are achieving their intended goals.
17. 5. Sustainability: Ensure the sustainability of awareness campaigns by incorporating them into broader initiatives and programs.
18. 
19. 
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