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ABSTRACT
[bookmark: _Hlk140511061][bookmark: _GoBack]   This project is based on the theoretical and practical study of the media ownership on professionalism.   In this work, I reevaluate the two types of the media-that is, government ownership and private ownership (Minaji System Television Obosi and Nigerian Television Authority Kwara) with a view to recommending a more effective ownership that is, the type of ownership that is geared towards attaining professionalism in media operations.
Professionalism in media operation could be achieved by properly training and motivating media practitioners.  The ownership pattern of our media goes a long way in determining the rate of professionalism in media operation.  Different chapter of this talks more on this topic.
In summary, media ownership i.e. government or private could be of help in boosting the rate of professionalism by setting out media polices and ethics that will guide the journalists or media practitioners in their duties.











CHAPTER ONE
INTRODUCTION
1.1              BACKGROUND OF STUDY
From its inception, in the pre-independence era, the electronic media Industry had been established to cater for the pleasure of entertaining and information the colonial masters and its subjects.  It is noteworthy that apart from providing entertainment for colonial masters and their subjects, the existed as vital tools in running the day to day activities of government.
In 1977, following the decision of the Federal Military Government to take over all the Television Stations in the country, later, Anambra Broadcasting Co-operation outfit became what is now known as Nigerian Television Authority (Sobi Fm and Radio Kwara Broadcast on the vision high frequency (VHF) spectrum from its Independent Layout Studio, and it has a 295-metre mast a lokilowatts solid-state digital transmitter at the Abor hills in Udi, Local Government Area of Kwara, Kwara State.  It has the State of the Art facilities and studio.  It covers thirteen State of the Federation.
 This early arrangement market the beginning of dependency of these media stations on government, which as a result affected their function and independence.
 The management of SOBI FM AND RADIO KWARA Channel 8 Kwara, a government owned media and others like it, till date, still thinks that it is their legitimate function to project and served as the mouth piece of the government.  This is because as the saying goes that “he who pays the piper-dictates the tune” SOBI FM AND RADIO KWARA Kwara always slick to the dictates of the government in power if it must survive.  Since its concept of freedom of disseminating information, has been mortgage by the financial dependency of these media on government it does not broadcast anti-government news.  Rather it is often supportive of the government initiatives and various mobilization campaigns by sleeting and emphasizing these campaigns in the news.  At times it goes further to do special reports to highlight problem areas for government attention.
Apart from the colonial set-up in the history of ownership, Ownership of Mass Media in the Federal Republic of Nigeria has been facilitated by the Nigeria constitution. In the Nigerian constitution, section 36, sub sections 1-3 put it thus “It provide for everyone the right to establish and operate any opinions, provided that only government at the federal and state level or other person or body authorized by the president shall be outfitted to establish or operate a wireless broadcast medium.  And in 1992, the then Military Head of State, General Ibrahim Badamosi Babanigida promulgated a decree allowing private individual participation in the ownership of electronic media.
The aim for liberalizing the electronic media were basically for two main reasons. Firstly, to fin the gaps in government owned reportage and secondly to generate profit reward for the financiers enterprise.  Privatization gave birth to the following media outfit Minaji Systems Radio/Lagos/TV.  African Independent Television Ibadan /Lagos degree broadcasting network Murhi International Television (MITV) Lagos to mention but a few.
Minaji System Television (MST) 43 VHF Obosi, MST 41, Lagos/Abuja is the first private Television Station sited Obosi in the Eastern Regional market with its high level of commercial and industrial entrepreneurship activities and purchasing power.  Minaji System Television
On VHF 43 is transmitting from a mast height of 345 metres, a kilowatts solid-state transmitter with power amplifier cooling system it started test transmission in December 1994.  It covers the whole of Anambra, Abia, Imo, Delta, Edo and part of Kwara, Rivers and kogi State.  Unlike the SOBI FM AND RADIO KWARA Channel 8 Kwara, which is owned and controlled by the government, Minaji System Television (MST) operations are independent of government.  The government does not determine the programmers that are carried on this medium because of this relative freedom.  It is possible for it to comment critically and more objectively on government matters than the media owned by the government.  This forms the basis for the government.  This forms the basis for the audience greater confidence in the privately owned media as a more credible media.  There is a higher standard which privately owned media (Minaji) strive at which is public confidence as a means to advertising gains.
The SOBI FM AND RADIO KWARA Channel 8 Kwara being a government medium has some effects on its staff performance due to the following.  Lack of training of staff, most of the staff in SOBI FM AND RADIO KWARA Kwara, Kwara has never enjoyed any kind of training workshop or seminar, according to an anonymous staff it is done on higher grade level or those that have God Fathers that are allowed to go, thus omission he says seriously affect the poor performance of staff.  Take minaji system for instance due to the frequent training given to the staff, their performance cannot be compared to SOBI FM AND RADIO KWARA in terms of preseSobi Fm and Radio Kwaration, maiSobi Fm and Radio Kwarained of equipment and managerial ability etc.
Poor motivation by the employers because of the hazardous nature of the job performed by broadcasters, it is vital that they should be adequately motivated, through the new management of the SOBI FM AND RADIO KWARA Channel 8 Kwara is trying but unlike Minaji System Television (MST) who pays their staff attractive remuneration to up lift their morals, so as to be motivated.
            SOBI FM AND RADIO KWARA Kwara fund it difficult to motivated there staff both in prompt payment of salary promotion etc.  We should also note that the salaries of these working in government media like SOBI FM AND RADIO KWARA Kwara is very poor.  Constant interference to the objectivity of the media content since government owned media are not independence, the objectivity of the media content are always interfered upon by the government or its agent.
            In the aspect of crisis reporting for example the Odi Crsis in Bayelsa State when army killed raped and burnt a whole village SOBI FM AND RADIO KWARA Channel 8 will try to be less keen as possible in reporting it while Minaji does better in carrying and reporting such news.  Also most employees of government media for instance lost their job simple because activities only to withheld objectives.
            Conversely, the objective of profit making seriously limit the chances of all kind of news going on screen since the organization tries to achieve credibility among its audience for commercial profit.  While sanctions on the privately owned media for over critical reportage comes inform of revocation of license and closure of the media or total suspension of the manager of news (Editor) reports or the general manager.
1.2       STATEMENT OF RESEARCH PROBLEM
            It has always been claimed by people in government and private that both government and private owner do not interfere with the activities of the media, yet non-conformity to the policies of the owners have always resulted in the immediate dismissed of journalist from their duties.
            How true is the observation that the attitudes of those journalist of ten conflict with those of the executives who delegates the job to gather and write news for them the big problem now is how the owners policies influence the performance of the mass media practitioners.  Thus assertion is going to be resolved after proper analysis of the research data to find out the truth.
1.3       OBJECTIVE OF THE STUDY
            In the researchers decided to embark on this study on my personal observations from the mass media contents especially here in Nigerian.  In this study, I shall look into the problem of ownership that is government and privately owned media.
            This study therefore aims at finding out the influence of ownership of the media on the rate of professionalism in the media operations.
            In the study also, my emphasis would be on the government and privately owned media these are Nigerian Television Authority (SOBI FM AND RADIO KWARA) Channel 8 Kwara and Minaji System Television (MST) on (VHF) 43 Obosi, though, the two serve are the same political master.
1.4              SIGNIFICANCE OF STUDY
The importance of the study is very important to the society because the mass media influence and motivate attitude change as well as the formation of individual attitude in the society.  The society will benefit from the study in selecting the information that are worth while from those that are not.
            The importance of this study also centers around the benefits to the society as well as to the media through which the information came to them, they have a different reaction to the story compared to when they do not know the report of this study will place them at such a height from where they can distinguish between objectivity and slanting of news items.
1.5              STATEMENT OF THE RESEARCH QUESTION
1.    Does ownership affect the performance of the media practitioners?
2.    Privately owned media fill the information gap skipped by the government owned media?
3.    Does the policy of a particular medium determine the mediums and its practitioner out put?
4.    Can the interest of a medium influence the medium and its practitioner’s style of reporting.
1.6              RESEARCH HYPOTHESES AND NULL
H1       Ownership affects the performance of the media practitioners.
Ho       Ownership does not affect the performance of the media
practitioners.
H2       Privately owned media fill the information gap skipped by the
            Government owned media.
Ho       Privately owned media do not fill the information gap skipped by
the Government owned media.
H3.      The policy of a particular medium will determine that mediums and its practitioner out put.
Ho.      The policy of a particular medium cannot determine that mediums and its practitioner out put.
H3.      The interest of a media owner can influence the media’s and its practitioner’s style of reporting.
Ho.      The interest of a media owner cannot influence the media’s and its practitioner style of reporting.


CHAPTER TWO
REVIEW OF LITERATURE
[bookmark: _Toc43312039]INTRODUCTION
Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.
Precisely, the chapter will be considered in three sub-headings:
· Conceptual Framework
· Theoretical Framework
· Empirical framework
2.1 CONCEPTUAL FRAMEWORK
Concept Of Mass Media
The term "mass media" refers to any method of disseminating information from a single source to a large, dispersed, and diverse audience. They also refer to the vehicles that deliver messages, information, ideas, knowledge, and culture to a broad group of people. The word press will include publishers and broadcasters, media, editorial judgment, editorial control, journalistic discretion and news gathering. The term publication implies the means or processes through which ideas and information are publicized, disseminated and made known to the general public (Fatoba, 2012:2). The major means of publication is through the mass media which could be through the electronic or print media.  According to Nwosu (1996), referenced in Danladi (2013), mass media are a technical communication notion that refers to the equipment used by anybody participating in a mass mediated communication scenario to move messages over time and distance. Palm and Marimbe (2018) defined mass media as any medium used to deliver large amounts of information. He categorizes what are known as mass media forms, which include the eight businesses of mass media: books, newspapers, magazines, recordings, radio, movies, television, and the internet.
The Role Of The Media In A Democratic Government
The mass media have been very important pillars in the Nigerian democratic system. Specifically, they have played critical roles in the electoral process by acting as major sources of information, providing essentially costless and reliable details leading to a more balanced education and opinion formation among the voting public. Specifically, the Nigerian media, known for their vibrancy, diversity, boisterousness and, as in the case of the public owned broadcast media, blind follower behavior have performed their roles within existing circumstances during electioneering periods in the country. (Pate 2015 p3).
Section 22 of the 1999 constitution provides for the obligation of the mass media. It provides that: “The press, radio, television and other agencies of the mass media shall at all times be free to uphold the fundameSobi Fm and Radio Kwaral objectives coSobi Fm and Radio Kwarained in this chapter and uphold the responsibility and accouSobi Fm and Radio Kwarability of the government to the people”. 	According to Fatoba (2012), the duties of the mass media extend to the following: 
· The press keeps the people and government informed. 
· The press provides a means of communication among the people. 
· The press serves as watchdog on the activities of government, government officials and members of the public in general. 
· The press provides a voice for the people by giving the strong, weak, rich, poor, young, and old the right to express their views irrespective of how primitive, sensible or irrational the view may be. 
· The press is a trend setter as a medium for socialization and social engineering. 
· The press is a market for the preseSobi Fm and Radio Kwaration of ideas and opinion.
· The press is a vehicle for change. 
· The press is a medium of enormous influence on people’s views, attitudes, judgments, lifestyles and values. 
· The press is a means of entertainment and relaxation. 
· The press helps the people in the making of an informed decision.
The Media In Nigeria: A Brief History 
The history of the Nigerian mass media began with the setting up of redistribution centres by the British colonial government to rebroadcast programmes of the British Broadcasting Corporation (BBC) for the enjoyment of Her Majesty the Queen‟s employees in the West African coast. Additionally, newspaper publication began with the setting up of the „Iwe Iroyin‟ a vernacular newspaper by the Presbyterian mission in Abeokuta in 1859 by Reverend Henry Townsend. This was followed by newspapers like the Anglo African, Lagos Times, Gold Coast Colony Advertiser, Observer and Lagos Weekly Record etc. established by educated Africans like Robert Campbell, Richard Beale Blaize, John Payne Jackson etc. Dimkpa (1997) confirms that the second key owners of the media were foreigners who immigrated to Nigeria during the colonial days. These foreigners were mostly Sierra Leoneans and Liberians who were earlier exposed to western education before Nigerians. This group of newspapers were then followed by newspapers like the West African Pilot, Daily Times and the Nigerian Tribune all published by Nigerians like Herbert Macaulay, Nnamdi Azikiwe, Obafemi Awolowo etc. By 1937 no fewer than 51 newspapers had been established in Nigeria signifying the emergence of the first indigenous industrial enterprise. Most of “these newspapers” Dare (2000) observed were founded by men in all sorts and conditions of distress, people who according to Obafemi Awolowo … himself a member of the second generation of pioneers of the press were regarded as the “flotsam and jetsam” of the growing community of Nigeria‟s intelligentsia. In the 1950s radio and Television stations were established first in the western region of Nigeria which was quickly followed by the eastern region a few years after. Today the Nigerian media landscape is crowded with scores of newspapers, magazines, radio, Television and the new media. According to Kawonise (2012) there are presently not less than thirty (30) newspapers published daily; the weekly magazines – the serious ones, that is – are about fifteen (15), while the soft sells are not less than fifty (50). Nigeria currently has more than 150 radio and television stations publicly and privately owned. Five (5) of the television stations are on the satellite and are thus watched beyond the shores of the country. Quite a number of the television and radio stations that broadcast on the terrestrial space are available online and could be accessed wherever there is broadband Internet access.
Media Ownership Patterns
The ownership of the mass media namely; electronic, print and the new media in Nigeria has different historical origins. Presently however, the electronic and print media in Nigeria appear to have arrived at a similar pattern of ownership. A look at their existing ownership pattern will reveal that there is dual ownership i.e. public ownership or government ownership, as well as private ownership of both the print and electronic media. This ownership pattern therefore involves the ownership of the print and electronic media by private individuals and/or private institutions. There is also the emerging ownership of the electronic media by institutions known as community broadcasting. What is interesting however for some inexplicable reasons is that in some instances the ownership of some media outfits in Nigeria is shrouded in secrecy. Frankly speaking, media ownership in Nigeria is not diaphanous in most cases this is because most precise owners of some media organizations are not always known to the public and, in many cases, the professional journalists serving as directors of such media companies are seen as fronts for unknown investors. Under the National Broadcasting Commission Act, religious bodies and political parties are specifically precluded from owning broadcast media. Foreign ownership of broadcast media is also restricted, resulting in very little foreign investment in the Nigerian media.
The Concept Of Professionalism
Professionalism is one of the concepts that have brought about a chain of elusive meaning. The word professionalism falls under three meaning firstly, amateur, secondly, the unification by special training, thirdly, a code of conduct giving priority to the interest of the recipient client. Delta as quoted in Odo (1997, p.88) mentions three aspects of a profession, expertise, self determination and public recognition. Professionals have rules and regulations guiding them, in every profession there is code of ethics. However, although the question of whether journalism 'counts' as a profession has been important to the extent it has provided a basis upon which particular rights and privileges have been claimed, recognized and refused, critical perspectives on professionalism have long 8 disputed approaches that simply regard it as an objective and definitive set of qualities that qualify or disqualify occupations as 'professions' (Johnson 1972, Hughes 1963). Others have recently emphasized both historical and recent attempts of employers to exercise influence over professional education in order to promote instrumeSobi Fm and Radio Kwaralist training agendas and to de-emphasis, or altogether remove, critical aspects within journalism courses (Reese 1999, Reese and Cohen 2000). Soloski's study of news professionalism also explicitly draws on this critical perspective to identify journalistic objectivity as an effective 'transorganisational control mechanism' (1997, p.143) that works in tandem with the editorial system as a mechanism for ensuring that journalists operate in a disciplined and relatively standardized fashion. As journalism's 'most important professional norm', objectivity displaces journalists' responsibility for what they report onto procedures of gathering 'facts' and presenting 'fair and balanced' reports, leads them to develop collective assumptions about what is socially 'normal', and supports a routine reliance on centers of political and institutional power as these are drawn upon to support the 'authoritative' credentials of the professional journalist. Similarly, Michael Schussing has developed an historical analysis of objectivity that incorporates both a Durkheimian perspective on its adoption as an occupational norm, and a Weberian perspective on its instrumeSobi Fm and Radio Kwaral use by employers as a mechanism to exercise control over employees, both of which are implicated in the gradual 'professionalization of American journalism' (2001: 149). A related perspective on journalism's historical 'professionalization' in the US informs Daniel Hallin's (2000) claim that professionalism now appears to be in decline. Hallin quotes the 1947 Hutchins Commission of Freedom of the Press call for the press to 'look on itself as performing a public service of a professional kind' (2000, p.219), and suggests that rather than a 9 watershed, this was consistent with a trend toward an ethos of 'public service' and 'social responsibility' across various sectors: The professionalization of journalism was part of a general trend, beginning in the Progressive Era, away from Partisan politics as a basis for public life, and towards conceptions of administrative rationality and neutral expertise. The journalist was supposed to serve the public as a whole, and not particular interests, whether the partisan causes journalists had championed in the nineteenth century, or the narrow commercial interests of advertisers and owners. Hallin (2000, p.220) With hindsight, Hallin argues, this period of 'professionalization' may be seen as a brief period of 'high modernism' that, though perhaps not entirely displaced, today merely maiSobi Fm and Radio Kwarains a residual influence over the field of journalism. This decline of professionalism, he suggests, has occurred as a result of a combination of transformations within media industries and broader processes of political and cultural change that have each served to undermine the structural conditions upon which it rested. In the case of the former, an intensified competition, the relaxation of broadcast regulation, and a blurring of formal lines of separation between business and editorial roles within media organizations are cited as key influences that have coincided with, and contributed to, the merging of news and entertainment. Here, Hallin also cites the effect of identity politics and its progressive critique of claims to speak from either an 'objective' or consensual position, alongside the emergence of widespread distrust in centers of political authority. While largely pessimistic about the trends he describes, Hallin is careful to avoid an uncritical nostalgia, and explicitly points toward the many inequities and shortcomings of this 'high modern' tradition. Is it justified, however, to regard such trends as a decline of professionalism itself? To answer this, we must return to the question of what 'professionalism' is. If professionalism is not a fixed 10 set of attributes but a basis of social identity that forms a site of social struggle, then claims that an historical 'professionalization' of journalism occurred appear well founded. However, it follows from this approach that what 'professionalization' represents is not the establishment of a 'profession' with definitive qualities, but rather the mobilization of both particular claims regarding the professional status of journalism itself (or, at least, some areas of it) and the deployment of particular techniques to promote 'professionalism'. The question of whether professionalism in journalism is in decline, in this sense, cannot be equated to the question of whether a previously accepted definition of professionalism is no longer widely held. Rather, we must ask whether, today, there are fewer agents who seek to mobilise discourses of professionalism, and fewer mechanisms through which forms of professional identity are promoted.
The Concept of Journalism
Journalism has been defined by various authors. According to the BBC English Dictionary (1992:629) Journalism is the job of collecting, writing and publishing news in news papers, magazines, on television and radio. Akinfeleye (1990, p.1-3) sees journalism as a profession, vocation or occupation requiring advanced education, training and involving intellectual skills. Thus implies that the journalist has to be skillful on the job of collecting, writing and publishing news. Journalism is the profession of writing, communicating, formally employed by publications and broadcasters, a journalist is expected to use facts to describe events, ideas and issues that are relevant to the public, journalist is known as news analyst, reporter and 11 correspondent who gathers information, and disseminate it so that the society remains informed about local, state, national and international events. Ike (2005, p.120) describes journalism as the trades technique or profession of reporting news for the public by various means. Sambe (2008, p.230) says “Journalism is a report of things as they appear at the moment of writing, not a definitive study of a situation”. Sobowale believes that “a journalist is anyone who has undergone either formal or on-the-job training in the art of journalism and is competent to perform journalistic functions” David (2001, p.5). There are certain qualities that enables a journalist to function effectively, among such qualities according to David (2001, p.3-6) are; Interest in his job and in the people, which enhance his performance for the fact that he sees his job as a calling and places his interest for the job in the masses he serves above his limited self-interest. The journalist is expected to have an inquisitive nature which creates an urge in him/her to know and tell others Menche (1983) as cited in David (2001, p.4). Creative imagination is also considered an essential quality that the journalist must have in order to be able to provide original ideas. Creative imagination according to David (2001, p.4) implies the journalist‟s ability to visualize new and original ways of solving problems others believe are not soluable and handling situations that appear quiet complex. The journalist requires the qualities in is arduous task of digging up facts that people intentionally suppress. Journalist according to Sonaike (1987) as quoted in David, Imeh (2001, p.4) is his ability to nose for news that enables him to know news potentials of an event, casual dues to important information, related events and a number of facts concerning the same subject matters. 12 Akinfeleye, Ralph (1982) as cited in David Imeh (2001, p.5) also considers news judgment as an important quality that enables the journalist to perform his job effectively. Courage and perseverance are also an essential quality of a journalist because the journalist needs boldness to enable him to put across some penetrating questions to some kinds of persons or visit some places. A journalist must always be ready and open, willing to learn and experiment new approaches and ways. He must always return from his news beat with a publishable news story. A sense of commitment on the part of the journalist makes him dependable. Integrity and discipline, these are ingredients of personal ethics, a sense of integrity and self-discipline will enable the journalist steadily work at a task until it is accomplished. This integrity will win both confidence of news sources and professional colleagues. Every profession of repute has its practitioner‟s code of ethics that guide the conduct of members in the performance of their duties. Journalistic ethics have been established allover the world both by members of the profession and media organization. In Nigeria, the Press Organization (NPO) has a code of conduct that every journalist must adhere to. This code of conduct deals with what is right or wrong and dispute stipulates punishment for violators, not withstanding, the availability of code of conduct of journalism in Nigeria is still riddled with many ethical problems. Merill (1982) defines ethics as the branch of philosophy which aids in determining what is wrong or right, ethics is the study of right conduct its ultimate concern is how to provide moral principles or norms for action. The purpose of ethics in mass communication is to assist journalist to be morally sound professionals. Journalistic ethics will stipulate rules, norms and principles that would guide the journalists is making moral decisions. 13 Codes of journalistic ethics can be defined as rules and norms, which are prepared and adopted by journalist to regulate the conduct of their profession. Professional ethical norms first began to be codified in the early 1920s and at present these desirous of working in the realm of investigative journalism, there is a ceiling”. For the sake of their lives and livelihood, journalists pander to the columns and caprices of those at the top positions in the state. This is particularly so for government owned radio stations that lack the audacity to publish stories as the ethics of the profession demands. As a result of thus, corrupt practices, fraud, money-laundering and other voices are swept under the carpet, journalist of government owned radio stations who dare to expose these evils are severely dealt with. Hence, since these journalists are paid by the government they usually have to support them whether it is in the interest of the public or not.
The Concepts of Constraints.
Constraints according to the BBC English Dictionary controls what you want limits, restricts or controls what you want to do. Professional journalism is bedeviled by various constraints which are classified under legal, economic, moral and infrastructural constraints. Curran et al (1979, p.283) consider legal constraints to include all rules and regulations that are defining the rights and obligations of media instructions that are ultimately enforceable by the executive and judicial arms of the state. According to them, legal constraints primarily define the area within which the radio owner may exercise freedom of expression circumscribed as the case may be by libel laws, legally protected rights of privacy, restriction on national security grounds. It has been asserted that since 1909, legal limitations and fierce rurally between the press and the government has become regular issues. A variety of laws and constitutional amendments exist in the country to regulate journalist. The Nigerian legal system over the years has had some 14 unnecessarily restrictive measures that have inhibited the practice of professional journalism. These are said to have enthroned repression and suppression of views, particularly those that might be opposed to official positions. The laws regulating professional journalism are too many, with most of them in favour of government and influential people in the society. Journalists are been restricted because of the economy situation. The economy hinders the development of investigative journalism. For most radio stations in Nigeria today, the challenges of conforming with or within the boundary of professional conduct are dwarfed by the instinct of survival. Out of desperation to capture one‟s market, very often the whole process of verifying or crosschecking fact is ignored. As a result of the poor economic situation in the country, most radio station have inadequate fund which has led to the neglect of many important news events. It has also led to a total non coverage of rural areas. Most journalists are paid peanuts for the hectic and hazardous job of news sourcing, gathering, reportage and dissemination. This hampers their motivate codes exist in some countries in all regions of the world (MacBride et al, 1981), Okunna (1997) pointed out that there are certain fundameSobi Fm and Radio Kwaral journalistic principles applicable to all regions of the world. These include truthfulness, refusal to collect bribes, avoidance of plagiarism, confidentiality of sources, people‟s right to privacy, correction and rectification of incorrect report. Anim (2006, p.19-12) opined that “Journalism eSobi Fm and Radio Kwarails a high degree of public trust”. It is in the light of this that Nigerian Journalist prepare for themselves a code of ethics to guide them in the practice of professional journalism.
JOURNALISM CODE OF ETHICS 
Journalism like any other profession has ethical codes that guide them in their activities. This code of ethics consists of moral principles, guidelines, and rules that guide the behaviour of journalists in course of their practice as well as their relationship with the publics. Journalism code of ethics therefore is the set of moral principles guiding the journalism profession. They include: 
1. Editorial independence: This eSobi Fm and Radio Kwarails that decision concerning the content of news should be the responsibility of a professional journalist. 
2. Accuracy and fairness: (i) The public has a right to know factual, accurate, balanced, and fair reporting is the ultimate objective of good journalism and the basis of earning public trust and confidence. (ii) A journalist should refrain from publishing inaccurate and misleading information. Where such information has been inadvertently published, prompt correction should be made. A journalist must hold the right of reply as a cardinal rule of justice. (iii) In the course of his duties, a journalist should strive to separate facts from conjecture and comment. 
3.  Privacy: A journalist should respect the privacy of individuals and their families unless it affects public interest. (a) Information on the life as an individual or his family should only be published if it impinges on public interest. (b) Publishing of such information about an individual as mentioned above should be deemed justifiable only if it is directed at: (i) exposing crimes or serious misdemeanour, (ii) exposing anti-social conduct, (iii) protecting public health, morality, and safety, (iv) preventing the public from being misled by some statement or action of the individual concerned. 
4. Privilege/non-disclosure: (i) A journalist should observe the universally accepted principle of confidentiality and should not disclose the source of information obtained in confidence. (ii) A journalist should not breach an agreement with a source of information obtained as “off-the-record” or as “background information”. 
5. Decency: A journalist should dress and comport himself in a manner that conforms to public taste. (i) A journalist should refrain from using offensive, abusive, or vulgar language. (ii) A journalist should not present lucid details, either in words or picture of violence, sexual acts, abhorrent or horrid scenes.
6. Discrimination: A journalist should refrain from making pejorative reference to a person’s ethnic group, religion, sex or to any physical or meSobi Fm and Radio Kwaral illness or handicap.
7. Reward and gratification: (i) A journalist should neither solicit not accept bribe, gratification, or patronage to suppress or publish information. (ii) To demand payment for the publication of news is inimical to the notion of news as a fair, accurate, unbiased, and factual report of an event. 
8. Violence: A journalist should not present or report acts of violence, armed robberies, terrorist activities or vulgar display of wealth in a manner that glorifies such acts in the eyes of the public. 
9. Children and minors: A journalist should not identify, either by name or picture or interview children under the age of 16 who are involved in cases concerning sexual offences, crimes and rituals or witchcraft either as victims, witnesses, or defendants. 
10.  Access to information: A journalist should strive to employ open and honest means in the gathering of information. Exceptional methods may be employed only when the public interest is at stake. 
11. Public interest: A journalist should strive to enhance national unity and public good. 
12. Social responsibility: A journalist should promote universal principles of human rights, democracy, justice, equity, peace, and international understanding. 
13. Plagiarism: A journalist should not copy, wholesale or in part, other peoples work without attribution and/or consent. 
14. Copyright: (i) Where a journalist reproduces a work, in print, broadcast, art work or design, proper acknowledgment should be accorded the author. (ii) A journalist should abide by all rules of copyright, established by national and international laws and conventions.
15. Press freedom and responsibility: A journalist should strive at all times to enhance press freedom and responsibility.
ETHICAL ISSUES FOR JOURNALISTS 
Journalists all over world, including those practicing in Nigeria, face difficult and delicate ethical challenges. These challenges involve decisions regarding to ethical conduct as well as that of publics the journalists work with. These persons include president, ministers, governors, and commissioners, media owners as well as other stakeholders, within and outside government, who are affected by journalism activity. The following brief scenarios are illustrative of the kinds of ethical issues that journalists may face. 
(1) A journalist is offered, in confidence, information about possible illegal conduct by a stakeholder. 
(2)  A journalist may face the challenge of objectivity in writing news, that a News Editor has edited a story to suit his friend because he will be looking toward the next job and, therefore, the content of his report can be more easily influenced. 
(3) After reading a report by the journalist, a General Manager complains to the Editor, “You can’t air this. The Governor will be furious!” 
(4) A journalist is given money to delete what has already been said by a politician. According to Akabogu (2005, p. 201) in the Nigerian situation, all sorts of ethical issues or problems abound. They include materialism, bribery, corruption, embezzlement, fraud, sycophancy, and all forms of indiscipline. He further stated that the journalist has a good number of these problems to grapple with such as sycophancy, character assassination, pressure from within and outside, confidentiality of sources, Afghanistan, bribery, sensationalism, plagiarism, sexism, moonlighting, invasion of privacy and others.
THE INFLUENCE OF JOURNALISM CODE OF ETHICS ON JOURNALISM PRACTICE
With the growing concern for non-adherence to the ethical codes, which many believe negates all fundameSobi Fm and Radio Kwaral principle of fairness, equity, and balance required in journalism practice, many scholars have explored its ethical implications. These are outlined as follows. Commercialization of news violates the ethics and code of conduct of journalists, which states: It is the duty of the journalist to refuse any reward for publishing or suppressing news or comment. With the zeal to make more money, many news organizations have lost their focus on investigative journalism. This has led to loss of variety in the news, monotony, etc. Many have lost their mission turning to praise singing and propaganda, which has dire consequences for the Nigerian society (Ekwo, 1996, Lai, 2000, and Ogbuoshi, 2005 as cited in Omenugha & Oji, 2015).
 The person who pays the piper often calls the tune. Since the media would not like to lose a major customer, they will do all within their reach to satisfy such client that pays them enough money to have to his/her view projected. In return, the client may dictate how and what he or she wants out of the news packaging of the media house. This can extend to dictating to the media what makes news, thereby emasculating opposing views. This is often flagrantly displayed during election times as contestants often buy over one media house or the other, which at every news hour seize the opportunity to praise the “client” and crush his/her opponents. According to Udeze (2012, p. 73), there is a close relationship between corruption and unethical practice quoting Webster Unabridged Dictionary (2001, p. 456), he noted that being unethical means “the act of corrupting or state of being corrupt, moral perversion, depravity. He further stated that to be corrupt according to same source is to be guilty of dishonest practices such as bribery, lacking integrity, crooked etc. Udeze further emphasized that based on the definition, corruption among journalists means all those acts that media practitioners engage in that contravene the ethics of the media or journalistic profession which enters on truth, fairness, and balance. Praise singing is one of the journalist’s worst faults particularly in Africa and especially with the government-owned media houses. This kind of journalism eulogizes people unnecessarily. It makes heroes out of villains and giants out of dwarfs (Udeze, 2012, p. 81) for instance in Rivers State, the Rivers State Broadcasting Corporation and the State Television saw formers state Governor Chibuike Amaechi as a saint when workers were owned several months salaries and pensioners died of hunger and starvation. The media did not see anything wrong with the various abandoned project in the administration. Secondly, the government media who at that political period were basically partisan supporting the All Progressive Congress, APC by airing only the news and jingles about them without recourse to the fact that they need to balance the stories are now presently airing only the news of the opposition party in the State, Peoples Democratic Party, PDP. This in most cases has led to lack of public trust and loss of integrity. Moreover, those in the private media who have in some instances proved in many occasions to be upholders of ethical standards demanded of the watchdog in exposing corruption in the society which has joined in the band wagon due to financial aggrandizement. In contrast with medicine and law, media professionalization doesn’t include standards for professional training and licensing. Other professions mandate that practitioners receive long and closely monitored professional training. For example, doctors and lawyers undergo from four to 10 years specialized training in addition to completing four years of college. But media practitioners are unwilling to set requirements for professional training and have strongly resisted efforts to license journalists (Baran & Davies, 2006, p. 132). Brown envelop under whatever guise should be avoided by journalists because it intends to jeopardize the integrity of the journalist and could influence objectivity in news writing. Freedom to objectivity could be compromised by gratifications as noted by Ogbondah (2003, p. 108) “Journalists must understand that compromising their morals and ethical principles can be a greater threat to press freedom than anybody of oppressive laws”. Professionals in every field, including journalism, have been reluctant to identify and censor colleagues who violate professional standards. To do so is often seen as admitting that embarrassing problem exists. Public trust in all media professionals might be shaken if too many people are barred from practice. Professional societies tend to operate as closed groups in which members are protected against outside threats and criticism, (Baran & Davies, 2006, p. 131). The owners of the media set up policies that guide how the media works. In Print you have Editorial Policies where you state reasons for establishing the newspapers while in Radio and Television you have the mission statement. The philosophy put in place by the owners of the organizations control the media. Fab-Ukozor (2011, pp. 291-292) corroborated this fact when she stated that the situation is such that the few rich ones who own the media are either business friends of government or unprofessional journalists who appreciate the position of the “fourth power”, but are reluctant to go headlong in search of truth due to government’s stance of intimidation and oppression. As a result, practitioners in the country are often faced with a conflict emanating from the need to protect their proprietor’s interests and the need to serve public interest. Fab-Ukozor (2011, p. 292) posits that the Fourth Estate or Fourth power position of the press shoulders enormous responsibility on the journalist to watchdog society. But how does this obligation tally with property right of mass media owners who need to make profit from their business enterprise? She also stressed that striking a balance between fulfilment of social responsibility obligations and the need to maximise profit has continually remained the major focus of journalists and the media owners. Therefore, in order to generate revenue from this source, media organizations often show, surprisingly, an otherwise intolerable sensitivity to the feelings of big business over editorial matters. Under this circumstance, editors walk a tight rope in trying to balance the demands of profit against the imperatives of unfettered journalism. 	According to Baran and Davies (2006, p. 134) in the media industries, violation of professional standards rarely has immediate, directly observable consequences. Thus, it is hard for critics to cite violations or to identify the harm that has been done. When doctors fail people die, when lawyers fail people go to jail unnecessarily while the result of incompetent media practice are harder to see. For instance, recently in Nigeria, lawyers who had issues of corruption and were charged with money laundry by the DSS were suspended by the National Judicial Council (NJC). Regrettably, media practitioner most times has been found wanting in not living up to ethical professional standards they subscribe to. Quite a good number have shown weakness in resisting the temptation of materialism presented in the form of bribery known as “brown envelop” syndrome in Nigeria. For a fee they don’t mind serving as propagandists and spin doctors to powerful political and economic interests. The influence of ownership of media outlets in the direction of its editorial contents is another crucial reason that has militated against the adherence of ethical standard by Media Managers. The ownership or media outlets have great influence in the direction of its editorial contents, as the saying goes, “he, who pays the piper, calls the tune”. It is common knowledge in Nigeria that government owned newspapers; Radio and Television stations, never write against the government in power while the media practitioner in the privately owned media never go against the desires of the owners. Poor remuneration is another challenge faced by journalists.
Implications Of Ownership Structures On Media Professionalism 
The foregoing shows that the nature of media ownership in Nigeria is principally dual- there is private ownership and government (public) ownership. The mixed ownership (government and individuals managing one media firm) is, at best, not pronounced. However, government is unwilling to let go of its characteristic dominance of the media. Government exerts choking control by the regulation of both the private and public broadcast media. Laws are readily churned out to gag the press. Nwachukwu (1998, p.46) writes: “these pernicious laws and decrees against the media gave government officials legal backing to persecute, fine, detain, and imprison journalists, and to proscribe media houses”. Aside from government control of the media through laws, Uche (1989, p.32) adds that government uses certain preferential treatment to “buy” the most influential journalists in the media to top posts within the government. When Tony Iredia became “notorious”, or is it popular, with his “Point Blank” on SOBI FM AND RADIO KWARA network, asking his guest (who were mostly government officials) fiery questions, the federal government quickly responded by first appointing him Director-General of the National OrieSobi Fm and Radio Kwaration Agency and the Director-General of SOBI FM AND RADIO KWARA. That ended its knack for asking too many hard questions. Nwachukwu writes further that in addition, regulatory bodies set up by government can be a source of negative or positive control of the media. Where there are defects or loopholes in the Decree that set up such regulatory bodies, this can be for repressing freedom of expression. It is thought that government may intentionally leave loopholes to exploit in silencing any opposition. It is widely believed that one pitfall in the Decree that set up the National Broadcasting Commission (NBC) is the power given to the commission to revoke the licence of stations which do not operate in accordance with the code and in the public interest. The Decree did not specify either how to seek redress or to what the public interest is as in the American Federal Communication. The decree (now Act 38) allows the NBC to provide licence in perpetuity only to withdraw them at whim! In October 2005, the premises of African Independent Television, AIT, was arbitrarily sealed off for over 24 hours by NBC officials, who alleged that AIT unethically beamed gory visual signals from the crash site of the Bellview plane. But, in fact, prior to AIT’s intervention, Nigerians, and indeed the families of victims of the crash, had waited in vain for three days to see if any Nigerian station or government agency could locate and report the crash. In May 2006, the federal government cancelled the network licence of AIT and gave the media house a 21-day ultimatum to dismantle its transmitters and relocate its operational from Asokoro, Abuja, Nigeria. According to Aziken and Ayodele (2006, p. 15): ‘Noting the increasing intimidation of opponents of the third term proposal, Senator [Uche] Chukwumerije said: this is first harassment and intimidation of a major TV station, AIT, solely on the ground that it is performing its constitutional duty of remaining dispassionate and professional in its coverage of all activities pertaining to the on-going third term controversy.’ The ‘sin’ of AIT was that it beamed live coverage of the House of RepreseSobi Fm and Radio Kwaratives’ debate on the third term agenda. Government must have been irked because proceedings from the debate on May 9, 2006 revealed that more members opposed third term (on day one (May 9), 18 members were against, while 11 were in support). Still on AIT, Akunna and Nweze (2006, p.1) write: What could be described as a renewed clampdown on the media over President Olusegun Obasanjo’s ailing third term ambition came to the fore yesterday [May 14, 2006] when State Security Service (SSS) operatives raided the Asokoro, Abuja station of African Independent Television (AIT), ordering the stoppage of a documeSobi Fm and Radio Kwarary on tenure elongation. The security operatives who raided the station yesterday afternoon were said to have carted away a master tape of the documeSobi Fm and Radio Kwarary after stopping its transmission. AIT was trying to portray the history of efforts at tenure elongation in Nigeria in a documeSobi Fm and Radio Kwarary which succeeded in showing the faces of a set of incurable sycophants who, many times across regimes, always tried to goad incumbent rulers into tenure elongation. The result of government’s hostile stance is that the media are forced to remain government stooges, especially government media. Even the private press finds itself in the same trouble when owners have political interest. Such owners may force their workers to do the wish of government to curry political favour from government. In 1992, Moshood Abiola asked his editor (of Concord newspaper), Bayo Onanuga, to tender an apology to president Ibrahim Babagida, (over a publication) as he then was. The editor refused, however, choosing to resign, alongside three others. Abiola later apologized to Babangida. 
External Forces
Private broadcasting, nay national media systems, are also prone to the manipulation of the global media giants and the global capitalist system. The IMF and World Bank (key global players in capitalism) were part of the factors that led to broadcast liberalization in Nigeria. The two bodies had coaxed the Nigerian federal government into liberalizing broadcasting if it (federal government) would continue obtaining loans. The IMF has a way of supporting the interest of capitalism and the global capitalist media. Clearly, global trends in political pluralism and international market economy are spurring interest in decentralization of trade including broadcast communication. This is the newest world order championed by Western Industrialized countries of Europe and North America. This has been called the doctrine of free private enterprise or the liberal model. Liberalization will allow foreign interest opportunity to sponsor the establishment of local private media organization and thereby open doors for unrestrained ferrying of culturally unsuitable foreign programmes into Nigeria. A lot of literature and research have been done on the development implications of cultural invasion of, and media imperialism in Africa as a whole. See Ukonu (2008): Perspectives in international communication and global media system. Worse, private cable/satellite stations are often affiliates of foreign stations and their contents jump national boundaries straight into homes. “The rise of cable and satellite channels has radically changed the face of the broadcast industry, opening up national markets to scores of new channels and revenue streams” McChesney (1998, p.3). The rise of the global media system is closely connected to the global capitalist economy. The global media system is the direct result of a sort of ‘neoliberal’ deregulatory policies and agreements that have helped to form global markets for goods and services. The emerging global communication system thus rubbishes the pride of national systems. Mergers, cross ventures and the web of ownership structures make the global media system more of a cartel and oligopolistic market than a competitive enterprise. The system, therefore, works against the very essence of free enterprise and democracy which it purports to uphold. New media firms (that may have opposing ideology) cannot enter the market since they can not thrive alone. National systems must be linked to the global giants like the Time Warner/AOL group, Sony, Bertelsmann, etc, before they have access to the global market. And national systems may be losing control over their own cultural identity. The WTO in 1997 ruled that Canada could not prohibit Time Warner’s sports illustrated from distributing a Canadian edition of the Magazine. A High Court in Australia ruled against the legality of the Australian domestic media, content quotas in April, 1998, maiSobi Fm and Radio Kwaraining that international treaty obligations supercede the national cultural objectives in the broadcasting Act (McChesney, 1998). Globalization pressures though seem to make it imperative that nations must trade in the international media marketplace. Yet, it is important to protect local media and cultural industries. “Nations ranging from Norway, Denmark and Spain to Mexico, South Africa and South Korea for example have government subsidies to keep alive their domestic film production industry” (McChesney, 1998, p.4). 
Arguing Against Privatization 
Following what have been perceived as the shortfalls of privatization, some opponents of privatization (proponents of paternalism) such as Mvendage Jibo, a political scientist have raised a number of points to support their position. Privatization, Jibo (1997, p.19) notes, “will further empower the rich to own broadcast media and further subjugate the lower class in the society. The permissive effect of broadcasting makes it a danger in unscrupulous hands. This is especially so in cases where the rich became wealthy dubiously”. Jibo says this point is worth emphasizing because we do not have enough journalists who are so committed to the ideals of democracy that they will be prepared to walk out of their jobs if they were compelled to defend ill-gotten wealth or were placed in a situation which compelled them to hinder the emergence of a culture of accouSobi Fm and Radio Kwarability in public office. Jibo further agrees that some of the rich who own private stations are religious fanatics who will use their stations to fan religious violence and ethnic strife. And Nigeria is a notorious case of ethnic and religious uprisings. It is also feared that privatization will not guarantee equal access, especially when the enemies of the owners of a given station are involved. Thus, stations may be partisan and injure some national interests. And if too many stations were established, foreign earnings will be channeled to the purchase and maintenance of equipment. Uche (1999, p.536) sees sense in the fears of Jibo about privatization. Uche observes that the granting of licenses to money bags means “the hijacking of democracy in Nigeria and the perpetuation of exploitation, slavery and feudalism”. Although political parties and religious groups are not allowed to own broadcast media in Nigeria, it is still feared, as Rodney (2005, p.6) notes that “media pluralism is jeopardized by the risk that the main channels of public access may eventually be controlled by a small number of strategically placed and minimally accouSobi Fm and Radio Kwarable gatekeepers”. In 2002, critics charged that some licences were granted to broadcast stations, which were believed to be stooges of government. Instead of granting licences to perceived government lackeys, “the granting of licences to community interest groups would guarantee their participation in the political and economic development of Nigeria and ensure democratization of the broadcast media” (The Guardian February 18, 2002, p.76). Jibo advises Nigeria to wait until Nigeria’s economic and politics improves. He may not be entirely wrong. But the privatization experiment in Nigeria to a large extent defeats the fears expressed above. Yet, there is need for better planning to save local media from harsh foreign influences. 
Gains Of Privatization 
An emerging society, no doubt, needs to set the basis for growth. Privatization is one such basis/system to harness the instruments of communication. Additionally, press freedom is highly priced. The little more freedom privatization allows helps the Nigerian society a good deal. Experts believe that it is often helpful to allow absolute media freedom even with the dangers involved in it. So far, Nigerians are enjoying a culture of much more purposeful programming and meaningful newscasts as against the former government sayso-news. Some government media are being forced to be more audience oriented. For instance, this writer found that in Lagos, the audience believes that SOBI FM AND RADIO KWARA 2 Channel 5 does not operate in the fashion of other SOBI FM AND RADIO KWARA stations in Nigeria. Reason? The stiff competition posed by a deluge of other private media in Lagos offers SOBI FM AND RADIO KWARA 2 Channel 5 no option but to offer interesting programmes, not just government information.  The following is a list of other arguments in favour of liberalisation. ™ There would be equal access for all citizens so that people will participate in social governance and interaction to enrich their lives in participatory, complex, dynamic and conducive society. ™ There would mean and interesting acceleration in the choice of stations for the audience. 
™ The situation will engender the spirit of enterprise, which will translate into quality programming.
 ™ There would be a “a new interpretation of social responsibility and challenge”.
 ™ The electronic media will provide “a new interpretation of social responsibility and challenge both journalists and media owners to adopt the tenets of new journalism that emphasize both profitability and community service” (Uche 1999, pp.534-535). 
™ There will be civil society’s active participation in communication audits control. That is, the participation of groups of people, communities, outside and separated from state power means, united and organized to achieve different aims or enforcement of interest in the political and economic development of the society. (Idoko 1999, p.9).
 ™ Hamellink (1995, p.18) adds that in genuine democratization “the individual becomes an active partner not a mere object of communication and broadcasting becomes less an urban and elite phenomenon and those of a rural and populist phenomenon. 
Private Broadcasting is Threatened 
The gains of broadcast privatization in Nigeria are threatened by the unfavourable operational climate in Nigeria. This is worsened by calculated attempt by government to stifle private broadcasting outfits. Without doubt, apart from technical problems (power), certain economic and legal measures are used to choke private media. Jika (1990, p.171) believes that the press (mass media) in any given society is controlled and influenced by the ruling class and that the ruling class uses the media to entrench and disseminate its own values and ideas. Conversely the dominant class utilizes the instrument of communication to subordinate the values and ideas of the subordinated class.  Rising official charges and fees threaten the future of private broadcasting in Nigeria. Rodney (2005) presents a review on the unhealthy operational situation of private media in Nigeria. Quoting The Guardian, January 27 (1997, p.5), he notes that the NBC increased renewal fees of private operators “from N400, 000 in 1993 to N3 million for those in Lagos and Port Harcourt and N2.25million to those in Benin, Ibadan and Kaduna” and suspended operations of several private air and cable channels in 1997, for “non-payment of fines raging from N50,000 to N100,000”. Private stations are required by law to pay 2.5 percent of their gross annual income to the NBC as part of their obligation to the broadcast industry to operate legally (The Guardian, October 26, 1998, p.51). “These levies and fines appear unilaterally and are arbitrarily fixed without some form of dialogue, negotiation or consensual agreement with, or without taking cognizance of the economic background or peculiar financial constraints of private owners” (The Guardian, June,16, 1998, p.37). These condition makes it very difficult for private stations to operate optimally. Many of them have already laid off large number of staff. The Guardian April 15, (1996, p.25) reports that Channels TV owed station salaries of three months and laid off unspecified number of staff. DBN laid off 25 staff, while African Independent Television (AIT) and Ray Power laid off over 100 staff for various reasons. Galaxy TV owed up to N3million in debts by January 1996, two years after it began transmission. Indebtedness of DARR Communications forced the closure of AIT, Ray Power 1 and 2 for one year by a consortium of banks on account of “breach of a N 600 million loan syndication” (The Guardian, October 26, 1998, p.5). But government funds both the FRCN and SOBI FM AND RADIO KWARA. The Guardian, January 19, (1998, p.40) reports: Government funding rose from N 4.5billion in 1999 to N 20billion in 2001 budget. The NBC exempts public stations from renewal fees, which were increased from N 400, 000 (for private stations) in 1993 to N 3million for those in Lagos and Port Harcourt and N2.5 million for those in Ibadan and Kaduna. By law, private stations are required to pay 2.5 percent of their gross annual income to the commission as part of their obligation to the industry to operate legally.  In 1997, the NBC divided stations into zones and categories as follows: for Category A market, which included Lagos, Kano, Port Harcourt, Onitsha and Aba, the cost of registration and licence was N1.8milllion, while survey was N1.2million. Category B which included areas like Abuja, Sokoto, Abeokuta, Benin, Kaduna, Kwara, Jos, Umuahia, Ibadan etc, would attract N1.3 million for registration and license, while for survey it would be N900,000. For Category C, which have places like Yenogoa, Maiduguri, Otukpo, Lokoja, Okene, Zaria, Makurdi, Jalingo etc, the cost of licence and registration was N900,000, while for survey it was N600,000. The NBC, in 1997, suspended five cable stations for inability to pay levies (The Guardian October 26, 1998, p.51). Yet both SOBI FM AND RADIO KWARA and FRCN compete with private media for advertisements, yet they enjoy government subsidies. By January 2001 not only did the commission increase rate, the parameters used for delineations were also changed. For instance, Category A became N20 million, Category B to cost N15million and Category C N10million. Apart from the zonal classification, if your survey goes beyond the state be ready to cough out double. However the cost of application form remains N50,000. Following a request by private stations (Association of Independent broadcasters, IBAN) at the 2002 meeting of private broadcasters and the NBC, which was called to review the NBC code, the president of IBAN and Chief Executive of DAAR Communications limited, Dr. Raymond Dokpesi, had argued that there should be disparity in system of licensing fee being paid by private and public stations. 
2.2	THEORETICAL FRAMEWORK
Development Media Theory 
This theory according to Okunna (1999, p.136) states that the theories emerged in the 1950s to which became increasingly noticeable as the gap between the classical theories of the press was strictly applicable for developing countries. Mac Quail (1989, p.119-121) submitted that the great variety of economic and political condition and the changing nature of situations of developing countries a general statement of perception, appropriate their media situations is not easy to make. Development media theory is of utmost important, it posits that the media is an agent of development and mandated to fashion out media messages that will meet developmeSobi Fm and Radio Kwaral needs of the society. Mc Quail as cited by Nwodu (2003, p.52) said media should accept and carry out positive development task in line with a nationally established one. If this be the case the need for unnecessary control and censorship by Radio owners is un called for, The journalist are expected to practice within the limits of press freedom to avoid constraints. The unity of the development theory of the media is the acceptance of economic, development itself (thus social change) and often the correlated national building as overriding objectives. 
Gatekeeping theory
The gatekeeping theory propounded by Kurt Lewin in 1943 looks at the process through which information is filtered for dissemination in a media organisation (Stacks and Salwen, 1996). In a typical newsroom, for instance, gatekeeping takes place in several ways and involves reporters, sub-editors, news editors, and editors. Gatekeeping also involves media outlet owners and even advertisers. For example, the Advertising Practitioners Council of Nigeria (APCON) usually vets all adverts before they are aired, thus serving as a gatekeeper. In a nutshell, the gatekeeper decides which information will be published and which will not, in the interest of society. But media owners, who are not professionals, dictated the stories editors should publish and what they should not publish, during the 2015 presidential election, thus circumventing the concept of gatekeeping. That is the reason there was no equitable coverage of all the 26 political parties in the country.
The source credibility theory
The source credibility theory propounded by Hovland, Janis, and Kelley in 1953 is also relevant to this discussion. The theory pertains to how the credibility of information source, determines whether or not people accept a report to be true. People are more likely to be persuaded to accept a story, when they perceive the source to be credible. Some media organisations are not deemed to be credible due to apparent ownership influence. Potter (2006) observes that when credibility suffers, a news organisation’s ability to survive economically also does. This may reflect in poor sales and dwindling advertising revenue. Similarly, in a comparative analysis on the consequence of unethical behaviours among journalists, Wilmot (2006) states that when journalists lie, they threaten entire society. Sharing the same perspective, Day (2006) recalls that in 1985, 65 percent of the public believe news organisations typically got their fact right, noting that by 2002, the figure had declined to 35 percent. It is even likely to have nosedived further, 15 years later, given the current proliferation of newspapers that care little for ethics, but more for profits. This shows that the public are becoming increasingly sceptical of what they read in the newspapers nowadays. During the election campaign, Nigerian politicians used several newspapers to promote their propaganda, which often bordered on the sensational. However, the electorate believed only stories published by newspapers that are perceived to have strong editorial independence, while they cast aspersions on newspapers whose owners are thought to have sympathies for some political parties. This latter group of newspapers are essentially the PBOs.
	For instance, Ayodele Fayose, the PDP governor of Ekiti state, published several stories and advertisements in the media during electioneering questioning the state of health of Buhari. Although Fayose’s allegations against Buhari raised some ethical concerns, some newspapers still went ahead and published them, apparently for pecuniary gains. That shows the extent to which media ownership influenced the editorial judgements of newspapers during the election. Although, the code of ethics for Nigerian journalists prescribes the highest professional and ethical standards for practitioners, unethical practices among the press seem to be on the increase (Semiu et al, 2012). Even though regulatory bodies such as the Nigerian Press Council (NPC), the Nigerian Union of Journalists (NUJ) and other professional associations exist to checkmate the excesses of journalists, their efforts appear to have yielded little fruit. It must be noted that the press is a part and parcel of society. Anything that affects society affects the press too. It is, therefore, necessary to consider the peculiar environment within which the press operates in Nigeria. For many months, some journalists go to work without receiving salaries. Under such circumstances, it is quite difficult to expect such journalists to be ethical in their conduct. Few can resist ‘brown envelopes,’ which is a pseudonym that denotes honorarium or—in some cases—outright bribes, given to journalists to ensure positive publicity for an individual or an organization. Pratt (1988) and Frankena and Granrose (1974) view ethics as a moral issue for the media. Omole (2000) defines ethics as the shared normative values, which any society holds dear and are used to judge the behaviour or performance of any member of a society.
2.3	EMPIRICAL REVIEW
Ajayi (2021) examines the patterns of media ownership in Nigeria. It analyzes the impacts of ownership patterns on media freedom and professionalism. It argues that the media ownership climate in Nigeria is very cloudy, and not conducive for optimum operations, especially for private media. Government uses its regulatory agencies to frustrate media freedom. The scenario is not a lot different from centralized control. Government is urged to encourage free enterprise and allow a level playing field for private and public media firms. 
Olubori (2019) examined the constraints of professional journalism in Nigeria. The researcher discovered that most journalist are educated and informed as such were not constrained in the practice of their profession by Miteracy. The reaction of government and influential people in the society to journalist when negative publications are made about them is hostile. This therefore constitutes serials constraints to the practice of professional Journalism. Journalists suffer physical injury and loss of lives in the course of their professional practice. The risk factor exist in other countries, nevertheless, other countries bring their risk factor under control through legal protection of journalist. This is not the case in 18 Nigeria where politics has delayed the passage of freedom of information bill before the National Assembly. Politics has also constrained the freedom of the press as government and influential people in the society direct and influence the affairs of the press. Also the economic situation in the country has not helped with the poor pay package of the journalist, some government functionaries and other influential people in the society have capitalized on this to bribe journalists causing them to forget their professional ethics and to bend to the defects of these powerful people. Suffice this to mean that ethical standards have been thrown to the dust in favor of “what to eat with my family“. There should be sufficient legal and constitutional protection for journalist. There is poor and absolute no equipments in most media houses. The research came to a conclusion that professional journalism is divided by a lot of constraints. 
Frederick and Ugwu-Ogbu (2017) examines the impact of politician-businessperson-owned (PBO) newspapers on the objectivity of the reportage of the 2015 presidential election in Nigeria, by some selected media organizations. Adopting analysis of documeSobi Fm and Radio Kwarary evidence as methodology, the study examines the dominant themes of some PBO newspapers during their coverage of the election. This was done with a view to establishing their level of objectivity, which is defined in terms of whether these media organizations gave equitable coverage to all the 26 political parties and their candidates; and their level of compliance with professional ethics. Using gate-keeping theory as main theoretical framework, the paper finds that media owners, and not the editors, appear to be the gatekeepers. The paper recommends proper regulation of media organizations in the country to ensure that they meet stipulated ethical standards.
	Ibituru & Ijeoma (2018) examined the implications of ethics as key to sound professionalism in Nigerian journalism. The paper sets out to assess how ethics affect the standard of journalism practice in the country, using media practitioners in Rivers State, Nigeria as case study. The population of study consisted of the 300 registered journalists in Rivers State of Nigeria, including the editors and managers. The survey research method was used while the questionnaire was used as the primary instrument for data gathering. It was revealed that despite the importance of ethics to journalism practice, journalists’ adherences to the ethical codes were low. The study also revealed that journalists most times go against the ethics of the profession due to sycophancy, security reasons, desperation, greed, ethical dilemmas, and ignorance of the code of ethics. Based on the findings of the study, it was recommended that media establishments should liaise with the Nigerian Union of Journalist (NUJ) to ensure that only trained journalists are employed to work as journalists. Again the NUJ, it should institute standing disciplinary committee to discipline erring journalists both at the State and National levels. The Ethics Committee of the Nigeria Union of Journalists should regularly review the ethical conducts of journalists and encourage them to adhere to their code of practice.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1	INTRODUCTION
	In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
3.2	RESEARCH DESIGN
Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3	POPULATION OF THE STUDY
	According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 
The main objective of this study is to examine the influence of media ownership on professionalism using Minaji System Television Obosi And Nigerian Television Authority Kwara State as case Study.  Journalist of   Minaji System Television Obosi And Nigerian Television Authority Kwara media houses form the population of the study.
3.4	SAMPLE SIZE DETERMINATION
A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5	SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE
According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.
In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population of Journalist from   Minaji System Television Obosi And Nigerian Television Authority Kwara, the researcher conveniently selected eighteen (18) Journalist from Minaji System Television Obosi And Nigerian Television Authority Kwara participant who are PDP supporters as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 	RESEARCH INSTRUMENT AND ADMINISTRATION
The research instrument used in this study is the questionnaire. A survey coSobi Fm and Radio Kwaraining series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section inquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7	METHOD OF DATA COLLECTION
Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8	METHOD OF DATA ANALYSIS
The responses retrieved from the filed survey were analyzed using the frequency, tables, and simple perceSobi Fm and Radio Kwarage which provided answers to the research questions.  The hypothesis of the study will be carried out using the chi- square statistical tool spss 23.
3.9	VALIDITY OF THE STUDY
Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10	RELIABILITY OF THE STUDY
The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11	ETHICAL CONSIDERATION
The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.


CHAPTER FOUR
DATA PRESESOBI FM AND RADIO KWARATION AND ANALYSIS
4.1 INTRODUCTION
This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and perceSobi Fm and Radio Kwarage of the respondents as well as interpretation of the information gathered. A total of thirty-six (36) questionnaires were administered to respondents of which only thirty (30) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of 30 was validated for the analysis.
4.2	DATA PRESESOBI FM AND RADIO KWARATION
Table 4.1: Demographic profile of the respondents
	Demographic information
	Frequency
	percent

	Gender
Male
	
	

	
	17
	56.7%

	Female
	13
	43.3%

	Age
	
	

	25-30
	9
	30%

	31-36
	8
	26.7%

	37-42
	6
	20%

	43+
	7
	23.3%

	Marital Status
	
	

	Single 
	19
	63.3%

	Married
	11
	36.7%

	Education Level
	
	

	BS.c
	25
	83.3%

	MS.c
	5
	16.7%


Source: Field Survey, 2022
4.2 DESCRIPTIVE ANALYSIS
Question 1: Does ownership affect the performance of the media practitioners?
Table 4.2: Respondents on question 1
	Options
	Frequency
	PerceSobi Fm and Radio Kwarage

	Yes
	15
	50.0

	No
	4
	13.3

	Undecided
	11
	36.7

	Total
	30
	100


Field Survey, 2023
From the responses obtained as expressed in the table above, 50.0% of the respondents said yes, 13.3% of the respondent said no, while the remaining 36.7% of the respondent were undecided
Question 2: Privately owned media fill the information gap skipped by the government owned media?
Table 4.3:Respondent on  if  the job of the journalism be used to check the influence of media ownership on editorial policy.
	Options
	Frequency
	PerceSobi Fm and Radio Kwarage

	Yes
	17
	56.6

	No
	4
	13.3

	Undecided
	9
	30

	Total
	30
	100


Field Survey, 2023
From the responses obtained as expressed in the table above, 56.6.0% of the respondents said yes, 13.3% of the respondent said no, while the remaining 30% of the respondent were undecided
Question 3: Does the policy of a particular medium determine the mediums and its practitioner out put?
Table 4.4:Respondent on  question 3.
	Options
	Frequency
	PerceSobi Fm and Radio Kwarage

	Yes
	18
	60

	No
	10
	33.3

	Undecided
	2
	6.6

	Total
	30
	100


Field Survey, 2023
From the responses obtained as expressed in the table above, 60% of the respondents said yes, 33.3% of the respondent said no, while the remaining 6.6% of the respondent were undecided
Question 4: Can the interest of a medium influence the medium and its practitioner’s style of reporting.
Table 4.5:Respondent question 4.
	Options
	Frequency
	PerceSobi Fm and Radio Kwarage

	Yes
	20
	66.6

	No
	6
	20

	Undecided
	4
	13.3

	Total
	30
	100


Field Survey, 2023
From the responses obtained as expressed in the table above, 66.6% of the respondents said yes, 20% of the respondent said no, while the remaining 13.3% of the respondent were undecided
4.3  RESEARCH HYPOTHESES
H1       Ownership affects the performance of the media practitioners.
Ho       Ownership does not affect the performance of the media  practitioners.
H2   Privately owned media fill the information gap skipped by the  Government owned media.
Ho       Privately owned media do not fill the information gap skipped by the Government owned media.
H3.      The policy of a particular medium will determine that mediums and its practitioner out put.
Ho.      The policy of a particular medium cannot determine that mediums and its practitioner out put.
H4.     The interest of a media owner can influence the media’s and its practitioner’s style of reporting.
Ho.      The interest of a media owner cannot influence the media’s and its practitioner style of reporting.
Hypothesis one
Table 4.6: Media ownership factor cannot influence editorial policy of a private medium.
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	15
	10
	5
	25
	2.5

	No
	4
	10
	-6
	36
	3.6

	Undecided
	11
	10
	1
	1
	0.1

	Total
	30
	30
	
	
	6.2


Source: Extract from Contingency Table	
		Degree of freedom = (r-1) (c-1)
					(3-1) (2-1)
					(2)  (1)
					 = 2
At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.
Findings
The calculated X2 = 6.2 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision
Since the X2 calculated value is greater than the critical table value that is 6.2 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis which states that ownership affects the performance of the media practitioners is accepted.
Hypothesis two
Table 4.7: Privately owned media do not fill the information gap skipped by
the government owned media.
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	17
	10
	7
	49
	4.9

	No
	4
	10
	-6
	36
	3.6

	Undecided
	9
	10
	-1
	1
	0.1

	Total
	30
	30
	
	
	8.6


Source: Extract from Contingency Table	
		Degree of freedom = (r-1) (c-1)
					(3-1) (2-1)
					(2)  (1)
					 = 2
At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.
Findings
The calculated X2 = 8.6 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision
Since the X2 calculated value is greater than the critical table value that is 8.6 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis which states that ownership affects the performance of the media practitioners is accepted.
Hypothesis three
Table 4.8: The policy of a particular medium will determine that mediums and its practitioner out put.
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	18
	10
	8
	64
	6.4

	No
	10
	10
	0
	0
	0

	Undecided
	2
	10
	-8
	64
	6.4

	Total
	30
	30
	
	
	12.8


Source: Extract from Contingency Table	
		Degree of freedom = (r-1) (c-1)
					(3-1) (2-1)
					(2)  (1)
					 = 2
At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.
Findings
The calculated X2 = 12.8 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision
Since the X2 calculated value is greater than the critical table value that is 12.8 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis which states that the policy of a particular medium cannot determine that mediums and its practitioner out put is accepted.
Hypothesis four
Table 4.9: The interest of a media owner cannot influence the media’s and its practitioner style of reporting.
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	20
	10
	10
	100
	10

	No
	6
	10
	-4
	16
	1.6

	Undecided
	4
	10
	-6
	36
	3.6

	Total
	30
	30
	
	
	15.2


Source: Extract from Contingency Table	
		Degree of freedom = (r-1) (c-1)
					(3-1) (2-1)
					(2)  (1)
					 = 2
At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.
Findings
The calculated X2 = 15.2 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision
Since the X2 calculated value is greater than the critical table value that is 15.2 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis which states that the interest of a media owner can influence the media’s and its practitioner style of reporting is accepted.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY
In this study, our focus was to examine influence of media ownership on professionalism using Minaji System Television Obosi and Nigerian Television Authority Kwara as a case study. The study specifically was aimed to the influence of ownership of the media on the rate of professionalism in the media operations. In the study also, my emphasis would be on the government and privately owned media these are Nigerian Television Authority (SOBI FM AND RADIO KWARA) Channel 8 Kwara and Minaji System Television (MST) on (VHF) Obosi, though, the two serve are the same political master. A total of 30 responses were validated from the enrolled participants where all respondent are drawn from staff of the selected media house.
5.2	CONCLUSION
Based on the finding of this study, the following conclusions were made:
1. Ownership affect the performance of the media practitioners
2. Privately owned media fill the information gap skipped by the government owned media
3.   The policy of a particular medium determine the mediums and its practitioner out put.
4.  The interest of a medium influence the medium and its practitioner’s style of reporting.
5.3	RECOMMENDATION
Based on the responses obtained, the researcher proffers the following recommendations:
1. Journalist should be given freedom as it demands in the constitution that there should be freedom of the press. These can help the press to serve under the development media theory, if the press is given freedom they could help in the development of the nation, by helping to go those rural areas and gather information about them by doing this the government would get to hear about this rural areas and think of ways of developing them.
2. Journalist should learn how to maiSobi Fm and Radio Kwarain the ethical code of conduct, by not committing the brown envelope syndrome crime, by not been an junket journalist, by not been an Afghanistan. 
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APPENDIXE
QUESTIONNAIRE
PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.
SECTION A
PERSONAL INFORMATION
Gender
Male ( )
Female ( )
Age
25-30 ( )
31-35 ( )
36-40 ( )
41+ ( )
Marital Status
Single  ( )
Married ( )
Separated ( )
Widowed ( )
Education Level
BS.c  ( )
MS.c ( )
MBA ( )
SECTION B
Does ownership affect the performance of the media practitioners?
	Options
	Please tick

	Yes
	

	No
	

	Undecided
	



Privately owned media fill the information gap skipped by the government owned media?
	Options
	Please tick

	Yes
	

	No
	

	Undecided
	



Does the policy of a particular medium determine the mediums and its practitioner out put?
	Options
	Please tick

	Yes
	

	No
	

	Undecided
	



Can the interest of a medium influence the medium and its practitioner’s style of reporting.
	Options
	Please tick

	Yes
	

	No
	

	Undecided
	














