                                                        CHAPTER ONE	
1.1 	Background to the Study
The way people consume news has undergone a significant transformation over the past two decades. With the rise of digital technology and the internet, traditional news sources like printed newspapers have faced increasing competition from online news platforms, blogs, social media, and mobile news apps. This shift has especially influenced the younger generation, including students, who are more digitally inclined and often prefer the speed and convenience of online news sources.
In many countries, including Nigeria, newspaper readership among students has declined, raising concerns about the sustainability of print media. Polytechnic students, who are generally more engaged with technology due to the nature of their academic environment, may be more likely to consume news via smartphones and social media platforms than through traditional newspapers. This change in behavior raises important questions about how digital news media is shaping their information habits, awareness of current events, and attitudes toward conventional news formats.
While print newspapers were once a primary source of credible news, students now turn to platforms like Twitter (X), Facebook, Instagram, online news portals, and even YouTube for news updates. This transition may be due to several factors, such as accessibility, cost, convenience, speed of news updates, and the multimedia nature of digital news. However, it also brings concerns regarding the accuracy, depth, and trustworthiness of the information students receive online.
This study, therefore, seeks to examine the extent to which digital news media have influenced newspaper readership among polytechnic students. It aims to identify the major sources of news for students, determine whether online platforms have replaced newspapers, and explore the implications of this shift on students’ knowledge and engagement with societal issues.


1.2	 Statement of the Problem
In recent years, there has been a noticeable decline in the readership of printed newspapers, especially among young people. With the emergence of digital news platforms and the widespread use of mobile devices, students now have easier and faster access to news through various online channels. This trend has raised concerns among media professionals, educators, and researchers about the future of traditional newspapers and the impact of digital media on news consumption habits.
Polytechnic students, being part of a tech-savvy generation, are more exposed to digital innovations and are likely to prefer social media, online news apps, and websites over traditional newspapers. This shift in preference may not only affect the circulation and relevance of print media but also influence the quality and depth of news students consume, given that online news sources vary greatly in terms of credibility and reliability.
Despite the growing use of digital media, there is limited empirical research focusing on how this trend is specifically affecting newspaper readership among polytechnic students. Without a clear understanding of the extent and nature of this shift, it becomes difficult to develop strategies that support informed news consumption and media literacy among students.
This study seeks to address this gap by investigating how the rise of digital news media has influenced the newspaper reading habits of polytechnic students. It aims to uncover the factors behind their media preferences, how frequently they engage with print versus digital news, and the implications this has for both journalism and education.
1.3	 Objectives of the Study
The main objective of this study is to examine the impact of news media on newspaper readership among polytechnic students. Specifically, the study seeks to:
1. Assess the level of newspaper readership among polytechnic students.
2. Identify the most preferred sources of news among students (print, online, social media, etc.).
3. Examine the influence of digital news media on students’ newspaper reading habits.
4. Determine the factors responsible for students’ shift (if any) from traditional newspapers to digital news platforms.
5. Evaluate the implications of reduced newspaper readership on students’ access to credible and in-depth news.
1.4	 Research Questions
This study aims to answer the following research questions:
1. What is the current level of newspaper readership among polytechnic students?
2. What are the most commonly used sources of news among polytechnic students?
3. How has digital news media influenced students' interest in reading printed newspapers?
4. What factors influence polytechnic students’ preference for digital news platforms over traditional newspapers?
5. What are the possible consequences of declining newspaper readership on students’ access to reliable and detailed information?
1.5	 Research Hypotheses
The following hypotheses are formulated to guide the study:
· H₀₁ (Null Hypothesis): There is no significant relationship between the use of digital news media and the level of newspaper readership among polytechnic students.
· H₁₁ (Alternative Hypothesis): There is a significant relationship between the use of digital news media and the level of newspaper readership among polytechnic students.
· H₀₂: There is no significant difference in newspaper readership among students based on their preferred news source.
· H₁₂: There is a significant difference in newspaper readership among students based on their preferred news source.
· H₀₃: The frequency of digital media usage does not significantly influence students’ interest in printed newspapers.
· H₁₃: The frequency of digital media usage significantly influences students’ interest in printed newspapers.
· 1.6	 Significance of the Study
· This study is significant as it provides valuable insights into the changing patterns of news consumption among polytechnic students in the digital age. Understanding how digital news media affects newspaper readership can help stakeholders in media, education, and policy make informed decisions.
· To media organizations, especially newspaper publishers, the findings will help identify current trends and preferences among young readers. This can inform strategies to adapt their content and distribution methods to better engage this demographic and remain relevant in a rapidly evolving media landscape.
· To educators and academic institutions, the study will shed light on students' news consumption behaviors and the potential implications for critical thinking, media literacy, and engagement with civic issues. This knowledge can inform the design of media-related curriculum and literacy programs.
· To students and the general public, the study promotes awareness of the importance of accessing credible and diverse news sources. It may also encourage students to reflect on their own news habits and the role that different media platforms play in shaping their views.
· To researchers and scholars, this study adds to the existing body of knowledge on media consumption trends among young people and provides a basis for further research in related fields such as communication, journalism, and sociology.
· Overall, this study seeks to contribute meaningfully to understanding how technological advancement is reshaping the way young people, particularly polytechnic students, access and engage with news.
· 1.7	 Scope/Delimitation of the Study
· This study is limited to examining the impact of digital news media on newspaper readership among polytechnic students. The research will be conducted within a selected polytechnic institution, focusing on students from various departments and levels to ensure diverse representation.
· The study will primarily explore students' news consumption habits, their preferred sources of news (print or digital), and the factors influencing their choices. It will also examine how often they read newspapers, their reasons for preferring one medium over the other, and the possible implications on their understanding of current affairs.
· The research will not cover the entire student population across all polytechnics in the country due to time and resource constraints. Instead, a representative sample from one or a few departments or faculties will be used.
· Additionally, the study will not delve into the technical or economic operations of newspaper organizations or the full spectrum of media effects but will concentrate specifically on readership patterns and media preferences among students.
1.8      Definition of Terms
· 1. News Media:
Refers to all forms of media involved in the dissemination of news to the public. This includes traditional formats like newspapers and radio, as well as modern formats like news websites, blogs, and social media platforms.
· . Digital News Media:
News content distributed through digital platforms such as news websites, mobile apps, and social media (e.g., Facebook, Twitter, Instagram). It allows for instant updates, multimedia content (videos, images), and interactive user engagement.
· . Newspaper Readership:
The act of reading and engaging with printed newspapers. In this study, it refers specifically to how often and why students read printed newspapers, and the extent to which digital alternatives are replacing this habit.
· . Polytechnic Students:
Individuals enrolled in polytechnic institutions for technical and vocational education. This study focuses on their media consumption behavior, particularly their choice between print and digital news sources.
· . Media Consumption:
The ways in which people access, use, and interact with various forms of media, including reading, viewing, or sharing content via digital or traditional channels.
· . Print Media:
Traditional form of mass media that includes printed newspapers, magazines, and newsletters. It is typically produced on paper and distributed physically.
· . News Consumption Habits:
Patterns or tendencies in how individuals seek out and engage with news, including frequency, preferred platforms, and types of content consumed.
· . Social Media Platforms:
Web-based platforms that allow users to create, share, and interact with content. Examples include Facebook, Twitter, and Instagram, which are also increasingly used as news distribution tools.
· . Media Literacy:
The ability to access, analyze, evaluate, and create media in various forms. This includes understanding how media messages are constructed and recognizing bias, misinformation, or credible sources.
· 1. Information Overload:
A condition in which individuals are exposed to more news and information than they can process, often leading to confusion or disengagement from media altogether.
· Would you like me to tailor definitions based on specific terms you've already used in your questionnaire or literature review?
· . Traditional Media:
Forms of communication that existed before the rise of the internet, such as newspapers, television, radio, and magazines. It is typically one-directional and lacks interactivity.
· . Online Journalism:
A form of journalism where editorial content is distributed via the internet. It includes blogs, news portals, independent news websites, and mobile applications.
· . Digital Divide:
The gap between individuals who have access to modern information and communication technology (ICT) and those who do not. This can affect how students access digital news media.
· . Mobile News Apps:
Applications installed on smartphones or tablets that deliver up-to-date news content from a particular source or aggregator (e.g., BBC News App, Google News).
· . User Engagement:
The degree to which users interact with digital news content, such as liking, commenting, sharing, or clicking links.
· . News Credibility:
The perceived trustworthiness and accuracy of a news source. Digital platforms face scrutiny over the credibility of content, particularly due to the prevalence of fake news.
· . Fake News:
False or misleading information presented as news, often spread through social media platforms and sometimes deliberately intended to misinform.
· . Multimedia Content:
News content that includes a mix of text, images, video, and audio elements. Digital media allows for more dynamic storytelling through multimedia integration.
· . Real-Time Updates:
News or information that is published and accessible immediately as events happen. Digital platforms offer this feature, unlike traditional print media which has delayed publication.
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CHAPTER TWO
LITERATURE REVIEW
2.1	 Conceptual Review
The conceptual review section provides a foundational understanding of the key terms and concepts that frame the research study. This review focuses on defining and discussing the core concepts that are essential for analyzing the impact of digital news media on newspaper readership among polytechnic students.
News Media
News media refers to the various platforms through which information is distributed to the public. These platforms can be categorized into traditional media (such as print newspapers, magazines, radio, and television) and digital media (including online news websites, social media platforms, and mobile applications). News media plays a critical role in shaping public opinion, providing information on current events, and influencing societal and political discourse. The landscape of news media has evolved significantly with technological advancements, particularly with the emergence of the internet and the proliferation of digital news sources.
Newspaper Readership
Newspaper readership refers to the habit of regularly engaging with printed newspapers to stay informed about local, national, and international events. Historically, newspapers were one of the primary sources of information for the general public. The concept of newspaper readership includes frequency, content preference (e.g., politics, sports, lifestyle), and the demographic characteristics of those who engage with print media. However, with the rise of digital platforms, the readership of physical newspapers has seen a decline, particularly among younger generations who favor the convenience and immediacy of online news.
Digital News Media
Digital news media refers to news and information delivered via digital platforms, including websites, blogs, mobile applications, and social media networks. The rapid growth of the internet and digital technologies has transformed how people access and consume news. Digital news platforms offer several advantages, such as real-time updates, interactive features, and multimedia content (e.g., videos, infographics). Social media platforms, such as Twitter, Facebook, and Instagram, have further enhanced the distribution of news, enabling users to access information anytime and anywhere. This shift towards digital media has raised questions about the future of print newspapers and the impact of online news consumption on traditional forms of media.
Media Consumption Patterns
Media consumption refers to the ways in which individuals engage with various forms of media. Over the years, media consumption habits have changed due to advances in technology. The increasing reliance on smartphones and the internet has led to a shift in how people consume news, with younger generations, especially students, moving away from traditional media (e.g., newspapers) to digital platforms. Factors influencing media consumption include accessibility, convenience, cost, and the perceived credibility of the media source. Media consumption also reflects broader societal trends and the growing influence of digital technologies on everyday life.
Youth and Media Consumption
Youth media consumption patterns have changed significantly over the years, driven largely by the digitalization of news and the internet. Younger generations, including polytechnic students, tend to favor digital news platforms over traditional media. Social media, in particular, plays a crucial role in shaping how young people access news, with platforms such as Twitter and Instagram providing instant access to breaking news and updates. The accessibility of news through mobile devices, coupled with the interactive nature of digital platforms, has led to a decline in print newspaper readership. Understanding the media consumption habits of youth is essential for examining how digital news platforms have influenced the decline of traditional news sources like newspapers.
2.2	 Theoretical Framework
The theoretical framework provides the lens through which the research problem is examined and analyzed. In this study, we will draw on several communication theories that help explain the relationship between news media consumption and newspaper readership among polytechnic students. These theories highlight how media influence attitudes, behaviors, and perceptions regarding the consumption of news, with particular emphasis on the shift from traditional to digital media.
1. Uses and Gratifications Theory (UGT)
The Uses and Gratifications Theory, developed by Katz, Blumler, and Gurevitch (1973), is a widely recognized framework for understanding media consumption behavior. According to this theory, individuals actively seek out media to satisfy specific needs, such as entertainment, information, and social interaction. This theory is particularly relevant to the study of newspaper readership, as it helps explain why students might prefer digital news over traditional print newspapers.
In the context of this study, polytechnic students may turn to digital news media to meet their needs for convenience, speed, interactivity, and up-to-the-minute information. The gratification derived from these features may influence their preference for online news platforms over print newspapers. By understanding the types of needs that students seek to fulfill, this theory helps explain the shift in news consumption behavior.
2. Media Dependency Theory	
The Media Dependency Theory, proposed by Sandra Ball-Rokeach and Melvin DeFleur (1976), suggests that people rely on media to fulfill their informational and emotional needs. The level of dependency on media is determined by factors such as the amount of information required, the accessibility of the media, and the diversity of available media sources.
For polytechnic students, media dependency can explain their preferences for digital platforms. As students become more dependent on digital media for news and information, their reliance on traditional newspapers may decrease. This shift may be driven by factors such as accessibility, the speed of news delivery, and the convenience of using mobile devices for media consumption. Understanding the dependency relationship between students and digital media can provide insight into the decline of newspaper readership.
3. Diffusion of Innovations Theory
Everett Rogers' Diffusion of Innovations Theory (1962) helps explain how new technologies and innovations spread through a population. The theory suggests that individuals adopt new technologies based on their perceived advantages, compatibility with existing values, complexity, trialability, and observability. The adoption of digital news platforms can be viewed as an innovation that students have embraced due to its advantages over traditional newspapers, such as real-time news updates, interactivity, and multimedia features.
In this context, the Diffusion of Innovations Theory can explain the extent to which polytechnic students have adopted digital media for news consumption. Factors like the ease of access to smartphones, the popularity of social media, and the increasing availability of internet connectivity all contribute to the rapid adoption of digital news platforms. The theory helps explain why students are more inclined to choose digital media over print, which is perceived as less convenient and slower in comparison.
4. Agenda-Setting Theory
The Agenda-Setting Theory, first articulated by Maxwell McCombs and Donald Shaw (1972), posits that the media doesn’t tell people what to think, but rather what to think about. This theory is crucial for understanding how media, particularly digital media, shapes public discourse. Digital news platforms, including social media, play a significant role in setting the agenda by highlighting specific issues, events, and topics. This agenda-setting function can influence which news students focus on, shaping their perceptions and engagement with current events.
For polytechnic students, digital platforms provide an interactive and dynamic way to engage with news, allowing them to not only consume information but also contribute to discussions. This participatory nature of digital news media might contribute to the decline in traditional newspaper readership, as students increasingly turn to platforms that offer more personalized, real-time news content.
Summary
These communication theories—Uses and Gratifications, Media Dependency, Diffusion of Innovations, and Agenda-Setting—offer a comprehensive framework for understanding the shifts in media consumption among polytechnic students. They highlight the active role of students in selecting news sources based on their personal needs and the advantages of digital media, as well as the broader social and technological changes that have influenced news consumption patterns.
2.3	 Empirical Review
The empirical review examines existing studies and research findings that are relevant to the impact of digital news media on newspaper readership. This section synthesizes global and local studies that explore the evolving patterns of media consumption, particularly among younger generations like students, and the shift from traditional print media to digital platforms.
Global Trends in Newspaper Readership
Globally, studies have consistently shown a decline in print newspaper readership, particularly among younger audiences. According to a report by the Pew Research Center (2019), younger adults (ages 18-29) in the United States are increasingly turning to digital platforms for news, with only 28% reporting that they read newspapers regularly. This trend is mirrored in many developed countries, where digital news consumption has surged as internet penetration and mobile device usage increased. A similar pattern has been observed in Europe and Asia, with young adults showing a marked preference for online news sources due to convenience, immediacy, and multimedia engagement.
The shift from print to digital media is not only driven by convenience but also by the growing reliance on social media platforms like Twitter, Facebook, and Instagram for breaking news. These platforms offer real-time updates, which print newspapers cannot match. A study by Nielsen (2020) highlighted that 52% of news consumers in the United States access news via social media, a trend that is particularly pronounced among younger audiences.
Digital News Media and Youth
Research on youth media consumption has shown that digital media is more engaging and aligned with the lifestyle of younger people. A study by Anderson and Sheehan (2017) found that young adults, including students, prefer digital news because it allows for greater interaction, personalized content, and faster access to information. Social media has become a critical news platform for younger generations, with many students relying on these platforms for news updates instead of traditional media.
In the African context, a study by Omoniyi and Ola (2018) examined the news consumption habits of Nigerian university students and found that social media platforms such as Facebook, Twitter, and WhatsApp were the most preferred news sources, with print newspapers losing their appeal among young people. The study concluded that the convenience of accessing news on mobile devices, combined with the rapid spread of information through social media, has led to a decline in newspaper readership among students.
Similarly, a study by Badu and Asante (2021) in Ghana explored how university students engage with digital media for news and found that a significant number of students considered digital news more relevant and accessible than traditional newspapers. The study indicated that the interactivity and immediacy offered by online platforms were key factors in the preference for digital media over print newspapers.
Factors Influencing the Shift to Digital Media
Several factors influence the shift toward digital media consumption, particularly among students. A study by Okoro and Ekwemalor (2020) on Nigerian students revealed that affordability and ease of access were major reasons why students preferred digital platforms over print newspapers. The cost of purchasing a daily newspaper, combined with the availability of free news apps and websites, makes digital media a more attractive option for students. Moreover, the ability to access news on mobile devices, which are owned by the majority of students, further reinforces the appeal of digital media.
Another factor contributing to the shift is the perception of digital media as being more timely and dynamic. A study by Enemuo (2019) on media consumption among Nigerian youth found that students valued the ability to receive breaking news in real-time, something that print newspapers cannot offer. Additionally, the multimedia nature of digital media, including videos, interactive graphics, and social media discussions, made it more engaging than the static format of print newspapers.
Implications for Print Newspaper Industry
The decline in newspaper readership among students poses challenges for the print newspaper industry, which has seen falling circulation and revenue in many parts of the world. A study by Peterson and Usher (2018) highlighted that the newspaper industry is increasingly focusing on adapting to the digital age by investing in online platforms, subscription models, and multimedia content to retain younger audiences. However, the transition from print to digital requires significant restructuring and investment, which can be challenging for traditional media organizations.
In Nigeria, a study by Nwodu (2021) examined the challenges faced by print newspapers in the face of increasing competition from digital media. The study found that while some print media outlets have successfully transitioned to online platforms, the overall readership of newspapers has continued to decline, particularly among the youth demographic.
Summary of the Empirical Review
The empirical studies reviewed show a clear trend toward digital news consumption, particularly among younger generations such as polytechnic students. Digital platforms, especially social media and news apps, have become the primary sources of news for students, displacing traditional print newspapers. Factors such as convenience, speed, cost, and interactivity are central to this shift. Moreover, the decline in newspaper readership poses significant challenges to the print newspaper industry, which must adapt to the digital era to remain relevant.
2.4 	Summary of Literature Review
The literature review has provided a comprehensive overview of the evolving patterns of news consumption, with a particular focus on the impact of digital news media on newspaper readership among polytechnic students. Several key themes emerged from the studies reviewed, which are summarized below.
1. Global Shift to Digital Media: Across the world, there has been a significant decline in newspaper readership, particularly among younger audiences. Studies in both developed and developing countries show that digital platforms, including websites, social media, and mobile apps, have become the primary sources of news for young people. This shift is driven by the convenience, immediacy, and multimedia nature of digital media, which print newspapers struggle to match.
2. Youth Preferences and Engagement: Younger generations, especially students, are more inclined to use digital news media over traditional newspapers. Social media platforms like Twitter, Facebook, and Instagram play a major role in news consumption for youth, allowing them to access breaking news, engage with content interactively, and participate in public discourse. The participatory nature of digital media, coupled with the rapid spread of information, has contributed to the decline in print newspaper readership.
3. Factors Influencing the Shift: Several factors influence the preference for digital news media over print newspapers among students. These include affordability, ease of access, real-time news updates, and the interactive nature of digital platforms. The cost of print newspapers and the widespread availability of smartphones and internet connectivity have made digital media more attractive to students. Furthermore, students value the immediate access to news and the diverse content offered by online platforms.
4. Implications for the Newspaper Industry: The declining readership of print newspapers, particularly among students, poses challenges for the newspaper industry. As traditional newspapers face falling circulation numbers, media organizations are increasingly focusing on adapting to the digital age by developing online platforms, subscription models, and multimedia content. However, this transition requires significant investment and restructuring, which may not be feasible for all newspapers, especially in developing countries.
5. Local Context in Africa: Studies in Africa, particularly in Nigeria and Ghana, support global trends, with students in universities and polytechnics turning to social media and mobile apps for news consumption. The studies indicate that the shift to digital media is driven by factors such as convenience, cost, and speed. The decline in newspaper readership among students in these countries is a reflection of broader global patterns and highlights the challenges faced by print media outlets in retaining younger audiences.
In conclusion, the literature indicates that the rise of digital news media has had a profound impact on the readership of print newspapers among polytechnic students. The shift is driven by the advantages offered by digital platforms, including accessibility, speed, and interactivity. This transition presents challenges for traditional newspapers but also opens opportunities for media organizations to innovate and adapt to the changing media landscape.
This summary encapsulates the key findings from the literature and highlights the major trends and issues surrounding digital news media and newspaper readership. Let me know if you'd like to add or adjust anything, or if you'd like to move to the next section!
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CHAPTER THREE
 METHODOLOGY
3.1	 Research Design
Research design refers to the blueprint or plan that guides the entire research process. It outlines the structure of the study, the methods for data collection, and the procedures for analyzing data. For this study on the impact of digital news media on newspaper readership among polytechnic students, a descriptive research design will be employed. This design is suitable because it aims to describe the current patterns of media consumption and the factors influencing students’ choices of news sources.
Type of Research Design
The research will use a quantitative research design, which allows for the systematic collection and analysis of numerical data. This design will enable the study to measure the relationship between the use of digital news media and the level of newspaper readership among polytechnic students. Additionally, it will allow for testing hypotheses related to media preferences and consumption habits among students.
Quantitative research is ideal for this study because it involves the collection of measurable data, such as frequencies of media consumption, preferences for specific news platforms, and demographic characteristics of students. By using statistical tools to analyze the data, the study will provide objective insights into the impact of digital news media on students' newspaper reading behaviors.
Population of the Study
The population for this study consists of polytechnic students enrolled in various departments across the selected polytechnic institution(s). These students represent the target group whose media consumption habits are being examined. The study will focus on students from different academic levels, including freshmen, sophomores, and final-year students, to ensure a broad and representative sample.
Sample Size and Sampling Technique
A stratified random sampling technique will be used to select the participants for the study. Stratified sampling ensures that different subgroups of the population (e.g., departments or academic levels) are well represented. The sample will be divided into strata based on department or academic level, and a random sample will be selected from each stratum to ensure diversity.
The sample size will be determined based on the total population of students at the selected polytechnic, aiming for a sufficiently large sample that can provide reliable data while being manageable within the constraints of the study. A sample size of 200-300 students is considered adequate for statistical analysis and ensuring the generalizability of the findings.
Data Collection Methods
The primary data for this study will be collected through structured questionnaires. The questionnaire will be designed to gather information on students' media consumption habits, including:
· Frequency of newspaper readership (both print and digital).
· Preferred sources of news (social media, websites, newspapers, etc.).
· Factors influencing their choice of news platforms (convenience, cost, speed, etc.).
· Demographic information such as age, gender, and academic level.
The questionnaire will be administered to the selected sample of students, either in person or through an online survey platform. The structured nature of the questionnaire will allow for the easy quantification of responses, which will facilitate the statistical analysis of the data.
Data Analysis Techniques
Once the data has been collected, it will be analyzed using descriptive statistics such as frequencies, percentages, and mean scores to summarize the key trends in students' media consumption behaviors. Additionally, inferential statistics such as chi-square tests or correlation analysis will be employed to test the research hypotheses and explore the relationships between the variables (e.g., the impact of digital media use on newspaper readership).
Data analysis will be conducted using statistical software such as SPSS (Statistical Package for the Social Sciences) or Excel. These tools will allow for the efficient processing of the data and the generation of meaningful insights.
3.2 	Population of the Study
The population for this study consists of polytechnic students enrolled in various departments within the selected polytechnic institution(s). The polytechnic students represent the group whose media consumption habits are being analyzed to understand the impact of digital news media on newspaper readership.
Target Population
The target population includes all full-time students attending a polytechnic institution. This includes students from diverse academic programs, such as Engineering, Business Administration, Computer Science, and others, enrolled at different levels (e.g., first-year, second-year, final-year). By targeting a range of students across different disciplines and academic levels, the study aims to ensure a diverse representation of media consumption habits and preferences.
Inclusion Criteria
The inclusion criteria for the study are as follows:
· The participants must be full-time students currently enrolled in the selected polytechnic institution.
· Participants must be over the age of 18, as they are legally considered adults and can independently make decisions regarding media consumption.
· Participants must have access to some form of digital media (e.g., smartphone, computer, internet connection) and must use it to consume news.
Exclusion Criteria
The exclusion criteria for the study are:
· Part-time students and those not enrolled at the time of data collection.
· Students who do not engage with digital or print media on a regular basis.
· Students who are not willing to participate in the study or provide informed consent.
Sampling Frame
The sampling frame for this study will be derived from the list of all students enrolled at the selected polytechnic institution(s). The specific departments and academic levels will be identified, and a stratified random sampling approach will be used to select participants from each subgroup. This will ensure that the sample reflects the diversity of students in terms of academic disciplines and levels of study.
Estimated Population Size
The total population of students at the selected polytechnic institution will be determined based on available enrollment data. For example, if the polytechnic has an enrollment of approximately 5,000 students, the study will aim to select a representative sample of 200-300 students, based on the desired level of precision and statistical power.
3.3	 Sample Size and Sampling Technique
Sample Size
The sample size refers to the number of participants selected from the target population to participate in the study. Determining an appropriate sample size is crucial for ensuring that the findings are statistically significant and can be generalized to the broader student population.
For this study, the sample size will be calculated using a confidence level of 95% and a margin of error of 5%. Based on this, a sample size of 200-300 students will be considered adequate. This range provides enough data to draw reliable conclusions while ensuring that the study remains manageable in terms of time and resources.
A sample size of 200-300 is sufficient to achieve a balance between reliability and feasibility, and it allows for statistical analysis with reasonable power. The sample will be drawn from various academic departments and levels to ensure a diverse representation of polytechnic students and their media consumption habits.
Sampling Technique
The sampling technique used in this study will be stratified random sampling. Stratified random sampling ensures that different subgroups (or strata) of the population are adequately represented in the sample. This technique is particularly useful when the population is heterogeneous, such as polytechnic students from different academic disciplines and levels.
Steps in the Sampling Process:
1. Stratification: The population will be divided into strata based on key characteristics, such as academic department (e.g., Engineering, Business Administration, Computer Science) and academic level (e.g., first-year, second-year, final-year). Stratification ensures that each subgroup is represented in the final sample.
2. Random Selection: After stratifying the population, a random sample will be selected from each stratum. This will ensure that the sample reflects the diversity of the student body in terms of academic programs and levels.
3. Sample Size Allocation: The number of students selected from each stratum will be proportionate to the total number of students in that stratum. For example, if 30% of the polytechnic students are enrolled in the Engineering department, 30% of the total sample will be drawn from that department.
Justification for Stratified Random Sampling
Stratified random sampling is chosen because it ensures that all relevant subgroups (e.g., different academic disciplines and levels) are adequately represented. This technique reduces sampling bias by giving each subgroup an equal chance of being represented in the final sample. Additionally, it increases the precision of the study by ensuring that the sample reflects the true diversity of the student population in terms of media consumption habits.
Sample Size Calculation Formula
The sample size will be calculated using the following formula for estimating proportions in a population:
n=Z2×p×(1−p)E2n = \frac{Z^2 \times p \times (1 - p)}{E^2}n=E2Z2×p×(1−p)​ 
Where:
· nnn = sample size
· ZZZ = Z-value (1.96 for a 95% confidence level)
· ppp = estimated proportion (0.5 is used for maximum variability if unknown)
· EEE = margin of error (0.05 or 5%)
Substituting the values into the formula will provide a precise sample size based on the population size.
3.4	 Method of Data Collection
Data collection is a critical aspect of the research process as it ensures that relevant information is gathered to answer the research questions. For this study on the impact of digital news media on newspaper readership among polytechnic students, the primary method of data collection will be through structured questionnaires. This method is selected because it is efficient, systematic, and allows for the collection of quantitative data that can be analyzed statistically.
Data Collection Tool: Structured Questionnaire
The primary data collection tool will be a structured questionnaire. The questionnaire will be designed to capture various aspects of students' news consumption behaviors, including:
· Frequency of newspaper readership (both print and digital).
· Preferred news sources (social media, websites, newspapers, etc.).
· Factors influencing their choice of news platform (e.g., convenience, speed, accessibility).
· Demographic information (age, gender, academic level, etc.).
The questionnaire will consist of both closed-ended and Likert scale questions:
· Closed-ended questions will require respondents to choose from a set of predetermined options, making data easier to quantify.
· Likert scale questions will measure the intensity of attitudes or opinions regarding various factors, such as the convenience of digital media or the perceived credibility of print newspapers.
Questionnaire Design
The questionnaire will be divided into several sections:
1. Demographic Information: This section will collect basic information about the respondents, such as age, gender, academic program, and academic level.
2. Media Consumption Habits: This section will explore students' habits related to news consumption, including the frequency of reading newspapers (both print and online) and preferred news platforms (social media, news websites, etc.).
3. Factors Influencing News Consumption: This section will examine the factors that influence students' media choices, such as convenience, accessibility, cost, and speed of information delivery.
4. Perception of Digital vs. Print Media: This section will assess students' views on the advantages and disadvantages of digital news platforms compared to traditional print newspapers.
Pre-testing the Questionnaire
Before administering the questionnaire to the full sample, a pre-test will be conducted with a small group of students (approximately 10-15 participants) to ensure that the questions are clear, understandable, and capable of gathering the desired information. The pre-test will allow the researcher to identify any issues with the wording of the questions, the layout of the questionnaire, or the reliability of the response options. Based on the feedback from the pre-test, any necessary revisions will be made to improve the questionnaire.
Data Collection Procedure
The data collection will take place in the following steps:
1. Survey Administration: The questionnaire will be administered either in-person (paper copies) or online (via a survey platform like Google Forms or SurveyMonkey). The method of administration will depend on the preference of the institution and the logistical considerations.
· In-person administration: If administered in person, the researcher or a research assistant will distribute and collect the completed questionnaires on-site at the polytechnic campus.
· Online administration: If administered online, the survey link will be shared with the students through email or social media platforms, and they will be invited to complete the questionnaire at their convenience.
2. Ethical Considerations: Before distributing the questionnaire, the students will be informed about the study's purpose, their rights as participants, and the confidentiality of their responses. Participation will be voluntary, and informed consent will be obtained from all respondents. Participants will also be informed that they can withdraw from the study at any time without any consequences.
3. Timeframe for Data Collection: The data collection process will take approximately 2-3 weeks to complete, depending on the availability of students and the mode of administration. Adequate time will be allocated to ensure that a sufficient number of respondents are reached and that all data is collected efficiently.
Data Collection Tools and Instruments
The following tools and instruments will be used during data collection:
· Questionnaire: As discussed, the structured questionnaire will be the primary tool for gathering data.
· Survey Platform: For online data collection, a survey platform (e.g., Google Forms or SurveyMonkey) will be used to facilitate data entry, distribution, and analysis.
· Paper Copies: In the case of in-person administration, printed copies of the questionnaire will be distributed and collected.
Data Management
Once the data is collected, it will be stored securely, and all identifying information will be removed to ensure anonymity. The data will be entered into statistical software (such as SPSS or Excel) for analysis. The researcher will ensure that all data is kept confidential and used solely for the purposes of the research.
3.5	 Instrumentation
Instrumentation refers to the tools and instruments used to collect data in a research study. In this study, the primary instrument for data collection will be a structured questionnaire, which has been designed to capture the relevant information regarding polytechnic students' media consumption habits, with a particular focus on the impact of digital news media on newspaper readership.
Questionnaire Development
The structured questionnaire will be developed to gather both quantitative and qualitative data. The instrument will include a combination of closed-ended questions, multiple-choice questions, and Likert scale questions that assess students' habits, preferences, and perceptions of news consumption. The following key areas will be addressed by the instrument:
1. Demographic Information:
· Questions will collect basic demographic data, such as age, gender, academic level, and department of study. This section helps to classify the sample and ensure that a representative distribution of student characteristics is captured.
2. Media Consumption Habits:
· This section will include questions on the frequency of reading newspapers (both print and online), preferred platforms for consuming news (e.g., social media, news websites, mobile apps), and the amount of time spent on each platform.
3. Factors Influencing News Consumption:
· Questions will probe into factors such as convenience, cost, accessibility, and speed of information, which influence students’ choices of news platforms. This section will include Likert scale questions to determine the level of agreement with statements such as "I prefer digital news because it is more convenient."
4. Perceptions of Digital vs. Print Media:
· This section will assess students’ perceptions of digital media in comparison to traditional print media, including questions about the advantages and disadvantages of each, such as credibility, immediacy, and engagement.
5. General Media Preferences:
· Finally, the questionnaire will include a few open-ended questions asking students to elaborate on their reasons for preferring digital or print news, providing deeper insight into the qualitative aspects of their media consumption.
Structure of the Questionnaire
The questionnaire will be divided into sections for clarity, with each section focusing on a specific aspect of media consumption. The structure will be as follows:
· Section 1: Demographic Information (e.g., age, gender, academic level)
· Section 2: Media Consumption Habits (frequency of use, preferred sources)
· Section 3: Factors Influencing Media Consumption (convenience, cost, speed, etc.)
· Section 4: Perceptions of Digital vs. Print Media
· Section 5: Open-ended Questions (additional thoughts and reasons for media preferences)
Questionnaire Format
The questionnaire will consist of the following types of questions:
1. Closed-Ended Questions: These will include multiple-choice questions, yes/no questions, and ranking questions. These questions are useful for quantifying responses and analyzing patterns across a large sample.
2. Likert Scale Questions: These will measure attitudes and perceptions toward various aspects of news consumption, using a scale from "Strongly Agree" to "Strongly Disagree" (e.g., "Digital media is more convenient than print media").
3. Open-Ended Questions: These will allow students to express their opinions in their own words, providing qualitative data to complement the quantitative data. For example, students may be asked, "What do you like most about digital news platforms?"
Validity and Reliability of the Instrument
To ensure the validity and reliability of the questionnaire, the following steps will be taken:
· Content Validity: Expert opinions from academics and practitioners in media studies will be sought to review the questionnaire and ensure that it adequately covers the key aspects of news consumption behavior. This will ensure that the instrument measures what it is intended to measure.
· Pilot Testing: A pilot test of the questionnaire will be conducted with a small group of students (10-15 participants) to test its clarity, readability, and relevance. The results of the pilot test will help refine the questions to ensure they are understandable and elicit the intended responses.
· Reliability: The reliability of the instrument will be tested using Cronbach’s Alpha to assess the internal consistency of the items in the questionnaire. A Cronbach’s Alpha value of 0.70 or higher will be considered acceptable for ensuring the reliability of the instrument.
Pre-testing of the Instrument
Before the main data collection begins, the questionnaire will undergo a pre-test with a small sample (10-15 students) from the target population. The pre-test will serve to:
· Assess the clarity of the questions and the response options.
· Identify any potential ambiguities or challenges in the wording of the questions.
· Ensure that the instrument captures the necessary data to answer the research questions.
Feedback from the pre-test will be used to revise and refine the questionnaire to improve its effectiveness in gathering data.
3.6	 Validity and Reliability of the Instrument
In any research study, ensuring that the data collection instrument (in this case, the structured questionnaire) is both valid and reliable is essential for producing credible and accurate results. This section outlines the strategies used to establish the validity and reliability of the questionnaire used to gather data on polytechnic students' media consumption habits and the impact of digital news media on newspaper readership.
Validity of the Instrument
Validity refers to the extent to which the instrument accurately measures what it is intended to measure. In this study, the instrument aims to measure the impact of digital news media on newspaper readership among polytechnic students. To ensure the validity of the questionnaire, the following types of validity will be considered:
1. Content Validity: Content validity refers to the degree to which the items on the questionnaire represent the full range of topics that are relevant to the research objectives. To ensure content validity, the questionnaire will be reviewed by experts in the field of media studies and communication. These experts will assess whether the questions comprehensively cover all aspects of news consumption, such as frequency of media use, preferences for digital vs. print media, and factors influencing media choices (e.g., convenience, cost, accessibility). Any gaps or irrelevant questions identified will be revised or removed.
2. Construct Validity: Construct validity assesses whether the questionnaire measures the theoretical constructs it is intended to measure. In this case, the questionnaire aims to measure constructs such as media consumption habits, attitudes toward digital media, and newspaper readership behaviors. To ensure construct validity, the items on the questionnaire will be aligned with the research questions and the theoretical framework guiding the study. Additionally, factor analysis (if necessary) will be performed during the data analysis phase to confirm that the items group together as expected.
3. Face Validity: Face validity refers to the degree to which the questionnaire appears to measure what it is supposed to measure, based on a superficial assessment. To establish face validity, the questionnaire will be pre-tested with a small sample of students from the target population. Their feedback will help determine whether the questions appear to be relevant and appropriate for the research objectives.
4. Criterion-Related Validity: Criterion-related validity examines whether the instrument correlates with other measures of the same construct. Although this study will not involve external criteria for direct comparison, ensuring that the questionnaire measures news consumption behaviors in a way that aligns with existing literature on the topic will serve as a form of criterion-related validity.
Reliability of the Instrument
Reliability refers to the consistency of the instrument in measuring what it is intended to measure. A reliable instrument will produce similar results under consistent conditions. The reliability of the structured questionnaire will be assessed in the following ways:
1. Internal Consistency: Internal consistency refers to the extent to which all the items on the questionnaire that measure the same construct yield consistent results. To assess internal consistency, Cronbach’s Alpha will be used. Cronbach’s Alpha is a statistical measure that calculates the average inter-item correlation to determine how closely related the items are. A value of 0.70 or higher for Cronbach’s Alpha is generally considered acceptable for ensuring the reliability of the instrument. If the alpha value is below 0.70, certain items may need to be revised or removed to improve consistency.
2. Test-Retest Reliability: Test-retest reliability refers to the consistency of the instrument over time. To assess this, a small group of students from the target population will complete the questionnaire twice, with a time gap of 1-2 weeks between the two administrations. The results from the two administrations will be compared using correlation analysis to assess the stability of the instrument over time. A high correlation between the two sets of responses would indicate good test-retest reliability.
3. Inter-Rater Reliability: If applicable (for example, in the case of open-ended responses), inter-rater reliability will refer to the consistency of data interpretation by different researchers. In this study, responses to open-ended questions will be coded and analyzed by two independent researchers to ensure that they interpret the data consistently. Any discrepancies in interpretation will be resolved through discussion.
Pilot Testing
To further ensure the validity and reliability of the instrument, a pilot test will be conducted. The pilot test will involve administering the questionnaire to a small sample of students (approximately 10-15 students) who are representative of the larger target population. The pilot test will help to:
· Identify any unclear or ambiguous questions.
· Assess the time it takes for participants to complete the questionnaire.
· Gather feedback on the overall structure and flow of the instrument.
· Identify potential issues related to the reliability of responses.
Feedback from the pilot test will be used to refine the instrument, ensuring that it is both valid and reliable before the full-scale data collection begins.
3.7 	Method of Data Analysis
Data analysis is a critical component of the research process, as it transforms raw data into meaningful insights that help answer the research questions. In this study, the data collected through the structured questionnaire will be analyzed using quantitative data analysis techniques. The following steps outline the data analysis approach that will be used in this study.
1. Data Preparation
Once the data is collected, the following initial steps will be taken to prepare the data for analysis:
· Data Cleaning: The first step in the analysis process will be to clean the data. This involves checking for incomplete, missing, or inconsistent responses. Any incomplete or invalid responses will be excluded from the analysis.
· Coding: For ease of analysis, responses to the closed-ended questions will be coded numerically (e.g., assigning numerical values to Likert scale responses, multiple-choice options, etc.). Open-ended responses will be coded and categorized based on common themes.
· Data Entry: The coded data will be entered into a statistical software package, such as SPSS (Statistical Package for the Social Sciences) or Microsoft Excel, for further analysis.
2. Descriptive Statistics
Descriptive statistics will be used to summarize and describe the characteristics of the data. The following techniques will be applied:
· Frequencies: The frequency of responses for each question will be calculated to understand the distribution of responses (e.g., how many students prefer digital news media over print newspapers).
· Percentages: Percentages will be used to present the relative frequency of different categories, such as the percentage of students who read newspapers daily versus weekly.
· Measures of Central Tendency: Mean, median, and mode will be calculated for Likert scale questions to identify the average attitudes or perceptions of students toward digital and print media.
· Measures of Dispersion: Standard deviation and variance will be used to measure the spread or variability of responses, particularly for questions that involve attitudes or perceptions.
3. Inferential Statistics
Inferential statistics will be used to draw conclusions about the broader student population based on the sample data. The following statistical tests will be conducted:
· Chi-Square Test: The Chi-square test of independence will be used to assess the relationship between categorical variables, such as the relationship between students’ academic level and their preference for digital or print media.
· T-Test or ANOVA: If there are continuous variables (e.g., frequency of media consumption), t-tests or Analysis of Variance (ANOVA) will be used to compare the means between two or more groups. For example, the study may compare the average frequency of newspaper readership between students in different academic programs or between male and female students.
· Correlation Analysis: Pearson’s correlation coefficient will be used to assess the strength and direction of the relationship between two continuous variables, such as the relationship between time spent on digital media and the frequency of print newspaper readership.
4. Data Interpretation
Once the statistical analysis is complete, the findings will be interpreted to answer the research questions and test the hypotheses. The interpretation will focus on identifying patterns, relationships, and trends in the data, such as:
· Whether polytechnic students’ preference for digital news media has led to a decline in newspaper readership.
· The factors that influence students' choice of news platform, such as convenience, speed, and accessibility.
· Any significant differences in media consumption habits based on demographic variables like academic level, gender, or department of study.
5. Presentation of Results
The results of the data analysis will be presented using various methods, including:
· Tables and Charts: To display the distribution of responses and summarize key findings, tables, bar charts, pie charts, and histograms will be used. This will provide a clear visual representation of the data.
· Narrative Interpretation: The findings will be explained in narrative form, providing a summary of key trends and significant results. The interpretation will link the findings to the research questions and objectives.
· Statistical Significance: Results from statistical tests (e.g., Chi-square, t-tests) will be reported, and the significance of the findings will be indicated using p-values (e.g., p < 0.05) to determine whether the observed relationships or differences are statistically significant.
6. Discussion of Results
The final stage of the data analysis will involve a discussion of the results in relation to the existing literature on the topic. This will include:
· Comparing the findings of the study to previous research on media consumption habits, digital media, and newspaper readership.
· Drawing conclusions about the impact of digital news media on newspaper readership among polytechnic students.
· Identifying any limitations of the study and suggesting areas for future research.
3.8	 Ethical Considerations
Ethical considerations are crucial in any research study to ensure that the rights, privacy, and well-being of participants are respected throughout the research process. This study will adhere to ethical principles that ensure the research is conducted responsibly and that participants are treated with dignity and respect. The following ethical guidelines will be followed in this study:
1. Informed Consent
Informed consent is a fundamental ethical requirement in research. Before participating in the study, all participants will be provided with detailed information about the purpose, nature, and procedures of the research. They will be informed of their right to participate voluntarily and to withdraw at any time without consequence. The informed consent form will include the following:
· Purpose of the Study: Participants will be informed about the objective of the study, which is to investigate the impact of digital news media on newspaper readership among polytechnic students.
· Voluntary Participation: Participants will be informed that their participation is voluntary and that they have the right to withdraw at any stage of the research without any penalties or consequences.
· Confidentiality: It will be clearly stated that all personal information and responses will be kept confidential and will only be used for the purpose of this research.
· Duration and Procedure: Participants will be informed about the time commitment required to complete the questionnaire and the procedures involved in data collection.
· Risks and Benefits: The form will outline any potential risks (e.g., discomfort with certain questions) and benefits (e.g., contributing to research on media consumption) associated with participation.
Participants will be required to sign the informed consent form to acknowledge their agreement to participate in the study.
2. Privacy and Confidentiality
To protect the privacy of participants, all data collected will be kept strictly confidential. Personal identifiers (e.g., names, contact details) will not be recorded on the questionnaires to ensure anonymity. The following measures will be taken to ensure confidentiality:
· Data Storage: All completed questionnaires will be stored in a secure location, and digital data will be stored on a password-protected computer or server.
· Anonymity: The questionnaires will not contain any identifying information, and responses will be analyzed in aggregate, ensuring that individual participants cannot be identified from the results.
· Data Access: Only the research team (i.e., the researcher and any assistants involved in data collection) will have access to the data. Any reports or publications will include only aggregated data, ensuring that individual responses cannot be traced back to specific participants.
3. Protection from Harm
Participants' well-being and safety are paramount, and every effort will be made to avoid causing any physical, psychological, or emotional harm. The nature of the study is such that there are minimal risks; however, participants will be informed that they can skip any questions that make them uncomfortable, especially if the questions touch on sensitive issues. In addition:
· Support: If any participants experience distress or discomfort during the survey, they will be informed that they can stop the survey at any time without penalty.
· Ethical Approval: The study will be submitted to the relevant ethics review board or committee of the polytechnic to ensure that all ethical standards are met.
4. Right to Withdraw
Participants will be informed of their right to withdraw from the study at any time, without any consequences. They will also be informed that they are not obligated to answer any specific questions within the questionnaire if they feel uncomfortable doing so. Withdrawal from the study will not affect their academic standing or any other rights.
5. Use of Data for Research Purposes
The data collected from the questionnaire will be used solely for academic research purposes. The research findings may be published in academic journals, presented at conferences, or included in a thesis/dissertation. However, all published results will be in the form of aggregated data, and no individual’s responses will be made public. Participants will be assured that their personal information will not be shared with any third parties or used for any purpose other than the research study.
6. Data Disposal
After the study has been completed and the data analyzed, all data will be securely disposed of in accordance with ethical guidelines. If the data is stored digitally, it will be deleted from all electronic storage devices. If any physical copies of the data exist, they will be shredded or destroyed to ensure complete confidentiality.
7. Researcher’s Responsibility
As the researcher, I will ensure that the study is conducted in a manner that respects participants' rights and upholds ethical standards. I will also be transparent in reporting the research findings, acknowledging any limitations of the study, and avoiding any form of bias or manipulation of the data.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1	RESEARCH DESIGN  
	This is to framework for conducting the research work by obtaining the require information that is necessary in solving identified problem in the study. A design is defined as a blue print for information gathering.
	Questionnaire and interview were used to collect data for this study. The interview was conducted at the beginning of this work, in orders to enable the research have an insight about the impact of social media on student academic performance. The use of questionnaire is excellent performance. The use of questionnaire is excellent method of collecting qualitative data for the study consequently; they were designed in such a way to ensure the collection of data.
3.2	POPULATION OF THE STUDY  
	This is made up of student in the above mention selected institution in kwara state; they include kwara state polytechnic and university of Ilorin.
	According to Kennur and Taylor (2009). The study of population is the aggregate from which the study is selected.
3.3 	SAMPLE SIZE AND SAMPLING TECHNIQUE
	In choosing a sample population for this study a sample method was adopted to select two (2) higher institution out of the eleven (11) presently existing higher institution in kwara state as a case study.
	The required and relevant information were retrieved from the student of the various institution in the selected higher institution with the use of an opened. Questionnaire. It was assumed that the sample is a true representation of the population under the study. Thus, these are institution selected under kwara state for the purpose of the study.
University of Ilorin 
3.4	RESEARCH INSTRUMENTATION   
	The research instrument use in the research work has mainly the questionnaire prepared by the researcher for the purpose of retrieving appropriate and relevant information, the questionnaire is in two sections both was for the student of the selected institution.
3.5	VALIDITY AND RELIABILITY OF INSTRUMENT   
	The test-pretest technique was adopted in ascertaining the validity and reliability of the research questionnaire. This is a practical approach whereby the reliability of an instrument is established by asking a respondent who asked completed questionnaire the first time to do so the second time. His responses can then be compared for consistency.
3.6	DATA COLLECTION METHOD   
	The administration of the questionnaire will be carryout personally by the researcher. The student involved will be addressed before the administration of questionnaire. The questionnaire will be administered separately to each student at his/her seat under the supervision of the researcher. The respondents will be accorded to ask variety of question when and where necessary.
3.7	METHOD OF DATA ANALYSIS  
	The responses of the questionnaire administered were statistically analyzed by the researcher using table format: The analysis which was systematically linked according to the questionnaire was an upshot of what the research  eventually draw as conclusion on the impact of social media on student academic performance in higher institution.

 
CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	INTRODUCTION
	This chapter focuses on data presentation observed from the distributed questionnaire. The institutional characteristics and background of respondents to the questionnaire would be considered.
	However, explanation of the elements under consideration are grouped on the basis of sex, age, educational qualification, marital status, academic yearly application usage and on.
	The analysis is based on the response of the respondent, which incline us to liaise together with reliable information on the impact of social media in student academic performance in higher institutions of such as kwara state polytechnic and university of Ilorin as a case study.
4.1	DATA PRESENTATION
	This presentation and analysis of data was done through the use of tabular formats and percentage. The questionnaire of a study was distributed and validated. Inter presentation was due on the result of test of the questionnaire and sample percentage used.
SECTION A    
Research question 1: Distribution of respondents by sex
	VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Male 
Female 
	52
48
	52%
48%

	TOTAL 
	100
	100%



Source: Field survey 2025
RESEARCH QUESTION 2: DISTRIBUTION OF RESPONDENT BY MARITAL STATUS 
	VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Single 
Married
Divorce 
	53
34
13
	53%
35%
13%

	TOTAL 
	100
	100%



Source: Filed survey 2025
ANALYSIS: The table 2 above shows that 53 respondents representing 53% are single, 34 respondent representing 34% are married while 13 respondents representing 13% are divorce.
	Therefore, the number of respondent that are single is the highest number of respondent in the distribution of respondent by marital status.
SECTION B 
RESEARCH QUESTION 3: Do you use social media.
	VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Yes
No
	85
14
	85%
14%

	TOTAL 
	100
	100%


 Source: field survey 2025
ANALYSIS: The table 3 above shows that 85 respondents representing 85% answer Yes, while 14 respondent representing 14% answer No.
	Therefore, the number of respondent that answer yes are the higher number of respondent in thee Question “Do you use social media?
RESEARCH QUESTION 4: How often do you use?
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Daily
Twice weekly 
Monthly 
	34
50
16
	34%
50%
16%

	TOTAL 
	100
	100%


Source: filed survey 2025
ANALYSIS: The table 4 above shows that 34 respondents representing 34% use social media daily, 50 respondents representing 50% use it. Twice weekly while 16 respondent representing 15 use it monthly.
	Therefore, the number of respondent that use social media twice weekly are the highest number of respondent.
RESEARCH QUESTION 5: Which social media did you use most?
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Facebook 
Snap chart 
Whatsapp 
Telegram 
X
	20
9
12
26
24
	29%
9%
12%
26%
24%

	TOTAL 
	100
	100%


Source: field survey 2025
ANALYSIS: The table 5 above shows 29 respondents representing 29% make use of facebook, a respondent representing 9% make use of snapchat, 12 respondent representing 12% make use of whatapp, 26 respondents representing 26% make use of telegram while 24 respondents representing 24% make use of x.
	Therefore, the number of respondent that make use of facebook is the highest number of respondents in the use of social media.


RESEARCH QUESTION 6: How many numbers of hour do you normally spend on the site?
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Less than an hour 
1-3
4.6
	20
38
42
	20%
38%
42%

	TOTAL 
	100
	100%


  Source: field survey 2025
ANALYSIS: The table 6 above shows that 20 respondents representing 20% normally spends less than an hour on social medial, 38 respondents representing 38% normally spends 1-3 hours on social medial while 42 respondents representing 42% normally spend 4-6 hours on social media.
	Therefore, the number of respondent that spends 4-6 hours on social medial is the highest number of respondents    
RESEARCH QUESTION 7 What is the major activities you normally do?
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Charting making 
News update 
Surfing nets 
Advertising 
	12
54
11
23
	12%
54%
11%
23%

	TOTAL 
	100
	100%


Source: field survey 2025
ANALYSIS: The table 7 above shows that 12 respondents representing 12% engage in chatting., 54 respondents representing 54% carry out news update, 11 respondents representing 10% engage in surfing net while 23 respondent representing 23% duel engage in advertising materials on social media.  
	Therefore, the number of responded that carryout news update is the highest number of respondents.
RESEARCH QUESTION 8: Do you think social media has an impact on your academic performance?
	VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Yes
No
	38
62
	38%
62%

	TOTAL 
	100
	100%


Source: field survey 2025
ANALYSIS: The table 8 above shows 38 respondents representing 38% answer Yes, while 62 respondent representing 62% answer No.
	Therefore, the number of respondents that answer NO are the highest number of respondents in the question “Do you think social media has an impact on your academic performance 
   RESEARCH QUESTION 9: What is your C.G.P.A?
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Less than 2.00
21-3
4-6
	29
49
22
	29%
49%
22%

	TOTAL 
	100
	100%


  Source: field survey 2025
ANALYSIS: The table 9  above shows 29 respondent representing 29% get less than 2.00 in their C.G.P.A, 29 respondents representing 49% get 2-3 in their C.G.P.A, while 22 respondent representing 22% get 4-6 in their C.G. P.A.
	Therefore, the number of respondents that get 2-3 in their C.G.P.A is the highest number of respondents in their results 
RESEARCH QUESTION 10: Since when have you started using any of the social media?
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	1-2years 
2-3years 
3-4 years 
	11
28
61
	11%
28%
61

	TOTAL 
	100
	100%


  Source: field survey 2025
ANALYSIS:- The table 10 above shows 11 respondent representing 11% have started using social media since 1-2years ago, 28 respondents representing 28% started using social media since 2-3 years ago while 61 respondents representing 61% started using social media since 3-4 years ago.
	Therefore, the number of respondent that started using social media 3-4 years ago is the highest number of respondents.
RESEARCH QUESTION 11: Which of the problem have you encountered on social media?
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Sexual harassment 
Victim of cyber crime 
Seeing absence contents  
Idle talks 
	16
62
10
12
	16%
62%
10%
12%

	TOTAL 
	100
	100%


Source: field survey 2025
ANALYSIS: The table 11 above shows that 16 respondents representing 16% have encountered sexual harassment on social media, 62 respondents representing 62% have been a victim of cyber crime, 10 respondent representing 10% have been a victim of seeing absence contents on social media, while 12 respondents representing 12% have involve themselves in idle talks.
     Therefore, the number of respondent that have been a victim of cybercrime on social media is the highest number of respondent 
SECTION C
RESEARCH QUESTION 12: Social media influence you not to read your note?
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Strongly agree 
Agree
Disagree 
Strongly disagree 
	46
30
10
14
	46%
30%
10%
14%

	
	
	

	TOTAL 
	100
	100%


Source: field survey 2025
ANALYSIS OF TABLE 12 Above table shows that 46 respond responent 46% strongly agree that social media influence them not to read their note, 30 repondent representing 30% agree that social media influence them not to read their note 10, respondent representing 10% disagree that social media influene them not to read their note, 14 respondent representing 14% strongly disagree that social media influence them not to read their note 
	Therefore 46 is the highest number of respondent that strongly agree that social media influence then  not to read your note 
RESEARCH QUESTION 13: Social media has disconnected me from relating with my


 

ANALYSIS OF TABLE 13 Above table shows that 23  respondent representing 23 % strongly agree that social media has disconnected then from relating with their family and friends,32 respondent representing 32 agree that social media has disconnected them from relating with their family and friends,33 respondent representing 33% disagree that  social media do not disconnect them from relating with their family and friends,22respondent strongly disagree that social media do not disconnect them from relating with their family and  friend.
Therefore 33 respondent disagree that social media do not disconnect them from relating with their immediate famliy and friends,that is the highest number.
Source: field survey 2025
RESEARCH QUESTION: 14 less than hour should be spent  on social media during exam  
	Strongly agree 
Agree
Disagree 
Strongly disagree 
	30
25
22
23
	30%
25%
22%
23%

	TOTAL 
	100
	100


 ANALYSIS OF TABLE 14 Above table shows 22 respondent representing 22% strongly agree that less than an hour should be spent on social media during exam, 26 respondent representing 26% agree than an hour should be spent on social media during exam, 38 respondent representing 38%, 14 respondent representing14% disagree than an hour should be spent on social media during exam the
	Therefore the number of respondent  38 the highest number of respondent in the result
RESEARCH QUESTION 15: Social media has an impact on your academic performance  
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	strongly agree 
Agree
Disagree 
Strongly disagree 
	18
35
31
16
	18%
35%
31%
16% 

	TOTAL 
	100
	100%


Source: field survey 202
ANALYSIS Table 15 shows that respondent representing 18% strongly agree that social media has an impact on their academic performance, 35 respondent agree that social media has an impact on their academic performance, 31 respondent disagree that social media do not as an impact on their academic performance., 16 respondent strongly di sagree that social media do not as an impact on their academic performance. 
Therefore 35% respondent agree that social media has an impact on their academic performance that is highest result. 
RESEARCH QUESTION 16: Social media can disconnect one from having active participation with one’s immediate family member 
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Strongly agree 
Agree
Disagree 
Strongly disagree 
	25
23
29
23
	25%
23%
29%
23%

	TOTAL 
	100
	100%


Source: field survey 2025
ANANLYSIS TABLE 16 shows that 25 strongly agree that social media has disconnected them from relating with their family and friends, 23 respondent representing 23 agree that social media has disconnected them from relating with their family and friends,33 respondent representing 23% disagree that  social media do not disconnect them from relating with their family and friends, 22 respondent strongly disagree that social media do not disconnect them from having active participation with immediate family member
Therefore 29 respondent disagree that social media do not disconnect them from having active participation  with their immediate family and friends, that is the highest number
RESEARCH QUESTION 17: Social media like facebook, x and whatsapp are primary sources 
	 VARIABLE  
	FREQUENCY 
	PERCENTAGE 

	Strongly agree 
Agree
Disagree 
Strongly disagree 
	27
19
21
33
	27%
19%
21%
33%

	TOTAL 
	100
	100%


Source: field survey 2025
ANALYSIS TABLE 17 shows that 27 respondent strongly agree  that  facebook, X, whatsapp are primary sources, 19 respondent agree that  facebook, X, whatsapp are primary sources, 20 respondent disagree that  facebook, X, whatsapp is not primary sources, 33 responden strongly disagree that facebook, X, whatsapp is not  primary sources 
4.2	ANALYSIS OF RESEARCH QUESTION 
Question1: What kind of social network is frequently used by people?
	Answer to this question was provided by table 7, it shows that 29 respondents representing 29% make use of facebook, 9 respondents representing 9% make use of snapchat, 12 respondents representing 12% make use of whatapp, and 26 respondents representing 26% make use of telegram while 24 respondents representing 26% make use of x
Question 2: How do people involved in usage of social media? 
	Answer to this question was provided by table 6, it shows that 34 respondents representing 34% use social medial daily while 50 respondent representing 34% use it twice weekly and 16 respondents representing 16% use it monthly.
Question 3: Do you think social media has an impact on your academic performance?
Answer to this question was provided by table 10, it shows that 28 respondents representing 38% agree that social media has an impact on their performance while 62 respondents representing 62% disagree that social media has an impact on their performance 
CONCLUSION       
	Social media has both positive and negative impacts on students academic performance. By being aware of these impact and taking steps to mitigate the negative effects students can use social media in a way that enhance their academic performance.














4.3	DISCUSSION OF FINDINGS 
      This research work have been able to attain a level of authenticity and reliability as it conform to what is obtainable in three different theories of communication which are uses and gratification theory and cultivation theory and the social learning theory 
	In uses and gratification theory which is an approach to understand why and how people influence needs and also focus on why people use basic social medial form in regards, students of the two higher institution claim social media influence them not read their note about 7.5% of respondents in item of the questionnaire strongly agreed that social media is a continuous information transformation of knowledge which people can enrich in quality of their learning but base on the fact that persistence influence on social media it lend to detriments their level of concentration in social media has disconnected them to relate to immediate family. Therefore, they acknowledge social media as good for enlistment for people in higher school of learning, the skills acquire in school in table 10, 9, 14 of the questionnaire. These answer or unravels the question of why people use certain social medial form which uses and gratification theory is all about.
	Relating the findings of cultivation theory which is a social theory that examine the long term effect of social media exposure i.e the effect of long term viewing of social media on academic performance towards the attitudes and behavior of people and this justify the reason why more than 90% of the respondent in table 6, 8 of the questionnaire claiming social media has enable students of higher institution to involve in frequent usage of social media.
	With about 49% of the respondents engage in social medial activities such as chatting making, new update, surfing nets, also advertising activities to imbibe in the attitude social culture conforming with cultivation theory with position that adores societal cultivation that relate to modern culture most people get to redness direct experience absorb through the usage of social media.
	Social learning theory by Albert Bandura which emphasize the importance of observing and modeling the behaviours, attitude and emotional reactions of others. It further revealed the response of the respondents in item 14 and 16 of the questionnaire as more than 13% agreed that social medial has influence them to lose total concentration on their academic performance and with about 93% of daily usage of the social media make us realized that students show more interest on social medial rather than concentrate on academic performance. As a result of this student imbibe the culture of total commitment towards social medial in order to improve their level of interaction. Table 15 of the questionnaire disagree that social media can disconnect one from having active influence to one’s family with 64% respondents. Therefore, social theory recognize that most human learning take place through enlightened of other people through various communication.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY 
	New research has shown that higher institution student behave very difficult when using social media as part of their academic learning.
	Some students happily use social media site to share information above their course with their peers in a similar way to how they take with their fellow students.
	Others are much more targeted in their use of online tools and will only log on to get information they need, when they need it. In view of this, social medial are identified as a factor that determine social media on student cadmic performance in the school settings.
	It is to be noted that, this research project has tried to show the impact of social media on student academic performance school in kwara state higher institution such as university of Ilorin and kwara polytechnic. Although, social setting of a student academic areas can be influenced by a variety of factors other than social media. Social media is still the most important variable that enhances the academic performance of students in the institution arena, based on this situation that prospect and also enhance. The student performance in academic arena for this reason, social media becomes an essential factor than influence people, literate and illiterate groups in the society where student involved. Social media also remains the basic determinant of actual work performance. 
	Nevertheless, the finding has not in any way disputed the value of social media in any educational enterprises but implies that to some selected higher school of learning in Kwara State area are capable of increasing the levels of school and their academic performance and can ever optimized their performance if it is fully utilized the productive capacity of its lecturer or any employed generally. This can be its lecturer or any employed generally. This can be done through the effective motivation influence of its teacher like prompt payment of salary and allowance, the provision of job security, adequate promotion and participating of lecturers in decision making process in the institution.
	In addition the use of the internet has made social media a hot research topic and modern social network analysis is widely known as exploited nowadays.
	However for the research conducted, majority of the people agreed that social media cannot be separated from student even if it done more harms on academic performance but it has some important factor that attached to it.

















5.2	CONCLUSION    
	This research study armed to find out the impact of social media on students of student academic performance in the two higher institution of learning Kwara State polytechnic and university of Ilorin.
	The observation drawn from empirical data shows that the students have started using social media for academic purpose, while some student perceived social media as a distraction and were hesitant to share their feelings and high percentage of respondents found. It an important measure to search for information join education network and work for career opportunities.
	In fact, the use of social media gave them a since of belonging to an academic community, since the students on a whole gave a more scoring response to using social media to talk about class assignment and inclusion of college related students focused groups and social network. Therefore the use of social medial and gratification highlighted in this study shown that social medial as significant influence in the academic performance of students. Yes the use of those social media has to be discipline as it can lead to distraction from educational activities.
	In addition, to the above suggestion social media lead to academic distraction, since social media has become important and indispensable factor in the hand of government to encourage the management to implore their efficiency, effectiveness and performance of the lecturer in some selected  institution to established factor that discourage the use social media in the academic learning.
	The research also concluded that large section of students capitalize on the important of human class room face to face instruction and the social media used for education.


5.3	RECOMMENDATION         
	From what has been said so far in the research work, on the impact of social media on students’ academic performance, we have been able to gain some more insight from this research finding, upon which these recommendation would be based. It is important to note that social media on students’ academic performance would be recommended here as follows:
· Students should conduct a thorough literature reviewed to explore the existing research on the topic, identifying both positive and negative impacts of social media on academic performance.
· Lecturer should design a quantitative research methodology, surveying a significant sample size of higher institution students to gather data on their social media usage habit and academic performance. 
· Furthermore, students should consider implementing a experimental design, where a group of students are asked to limit their social media usage for a certain period and their academic performance is compared to a control group.
· The future researcher should use statistical analysis to examine the correlation between social media usage and academic performance, controlling for potentials confounding variables.
· Government should regulate the use of social media to forestall possible abuse of them by the youth 
· Guidance and counseling units of the higher institutions should be charged with the duty of sensitizing the youth on the best productive ways to use social media.
· Religions organization and their leader are called upon the always preach against using the network to commit crimes.
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