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ABSTRACT
This study explores the influence of Nollywood celebrities' mode of dressing on the fashion trends among students of Kwara State Polytechnic. Nollywood, as Nigeria’s booming film industry, plays a significant role in shaping popular culture, with its celebrities often serving as fashion icons for the youth. The research employs a survey methodology, sampling 100 students from various departments within the Polytechnic to assess the extent to which Nollywood celebrities influence their fashion choices. A structured questionnaire was administered to capture data on the respondents' exposure to Nollywood movies, the celebrities they admire, and how these celebrities' fashion choices impact their personal style and wardrobe decisions. The findings reveal that a significant portion of the respondents frequently watch Nollywood films and follow the fashion trends of their favorite celebrities. The data indicates that the mode of dressing portrayed by Nollywood celebrities greatly influences the students' fashion preferences, with many adopting similar styles in their daily wear. The influence is particularly strong in areas such as clothing styles, accessories, and makeup, with students often emulating the glamorous and trendy looks showcased by their favorite stars. Moreover, the study highlights that while the influence is generally positive, encouraging creativity and self-expression through fashion, there are also concerns regarding the adoption of styles that may not be culturally appropriate or financially sustainable for students. The research concludes that Nollywood celebrities have a profound impact on the fashion trends among Kwara State Polytechnic students. It recommends that while students should be free to express themselves through fashion, there should be an emphasis on promoting culturally respectful and economically viable fashion choices. Educational programs that raise awareness about the implications of blindly following celebrity trends are also suggested to help students make informed fashion decisions.












CHAPTER ONE
INTRODUCTION
1.1        Background to the study
Clothing is anything that is worn on the body which includes garments, jewelry, cosmetics, tattooing, shoes and others. Clothing is also a form of artistic expression that reﬂects the cognitive, moral and social aspects of human life (Kiran, Malik, Riaz, 2002). Humans expressed that during the present dynamic age, there was probably no other sphere of human activity being important to such an extent, in which values and life styles are reﬂected more than they are in the clothes that we choose to wear. An individual’s dress is a kind of “sign language” that communicates a complete set of information and is usually the basis on which immediate impressions are formed. Style of clothing that people wear, the fabrics, designs and colours can speak a lot about the way an individual thinks and live. Erwin et al (2000) recognized that no single conceptual framework was adequate in interpreting the significance of dress. Rather conceptual network of information that assists in apprehending the importance of clothing.
Ibrahim (2013) stated that change in clothing is inspired by fashion designers who decide to showcase their products in magazines, catalogues, newspapers and travels, cultural events such as stage play or life performance and art exhibition or a costume exhibit is also an inspiration. Similarly, clothing choice and practices are an important human activity that constitutes the selection, acquisition and utilization of clothes. These activities are aﬀected by social reasons, values, goals and self-concept.
Celebrities are well-known personalities who are famous as a result of their achievements. According to Schlecht (2003), Celebrities are people who enjoy public recognition by a large share of certain groups of people. These recognition and achievements are usually known both locally and internationally. The Celebrities take diﬀerent forms ranging from actors like Julie Robert, Rihanna, Beyonce, Morgan Freeman, models like Naomi Campbell, Agbani Darego, Genevieve Nnaji, sports like Tiger Woods, Venesa and Serina Williams, Raphael Nadal entertainers like Oprah Winfrey, Toke Makinwa, Amber Rose, Kim Kadashian, and musicians like Tuface Idibia, Di’ja, P-Square, Nicky Minaj, Omawunmi, Davido, Tiwa Savage etc. These celebrities and their visual fashion statements aﬀect dresses of youth and also the fashion industry which is evident in specific fashion replications (La Ferla, 2006).
The celebrities mode of dressing are usually that of the western wears and these celebrities unintentionally start trends, photographers snap hundreds of pictures and after the photos have been published, new fashions are born. It is often seen that interviews of these Celebrities are read with keen interest by young people. Young boys and girls are eager to know the personal aims and attitudes of these people. The youth observe the celebrities closely and then imitate them in every instance of their life. The youth pay great attention to their advice even more than their parents, teachers and their well-wishers (Norton, 2006). Clothes with Celebrities names and pictures are one of the examples. Young boys and girls imitate the mode of dressing to gain some sort of psychological satisfaction.
Celebrities who are viewed on television, movies, satellite, newspapers are all powerful tools of communicating dress sense and clothing styles to students (Kiran,Malik, Riaz, 2002). Dressing patterns of these celebrities are usually done in a manner that suits their personality. Schuster (2011) explained that one of the easiest way to show celebrities personality without saying a word is through their style of dress because the image the project as they walk can immediately set the right tone for their performance. The mode of dressing comes in the form of romantic wears and colours that cling so much on them making them appear bold and sexy on stage. People will always have one thing in common; they want to look nice, they want to be aware of the current trends and their appearance to be appreciated.
1.2        Statement of the Problem
The practical function of clothing is to protect the body from dangers in the environment. Clothing protects against many things that can injure the naked human body but today, humans have shown extreme inventiveness in devising clothing. Strange appearance has come to characterize the dress pattern of students on the campuses of tertiary institutions in Nigeria.
In Nigeria, tertiary institutions have been battling with this serious challenge of how students appear on campus and attend school functions. Many institutions tried adopting measures such as dressing code in order to curtail such dresses which institution feel is absolutely inappropriate to wear in public but these measures has not solved the problem because student still look strange in some of their outfits and even accessories which they use to compliment the outfits.
Furthermore, dresses and accessories of celebrities are usually imported and found in high exclusive stores or boutique with a high price tags placed on them. Students whom are still dependents to parents unnecessarily border themselves to buy such clothing and at this point their purchasing behavior becomes more of impulsive buying and credit purchase which becomes detrimental to their academic needs.
Celebrities’ clothing are outfits that are not easily gotten or seen anyhow in markets, students have to go extra miles of ordering online for a particular design or style. Others who wish to have but couldn’t order, go in search for the cheapest look alike just to have some form of identity with celebrities.
Use of time is also an issue of concern to the study because students so much engaged with beauty and fashion hardly have good time management, most times their so much engrossed in what is trending and social activities in institutions at the expense of their studies. It is on this note that the researcher intends to investigate on the extent to which celebrities inﬂuence the clothing choices of students within tertiary institutions in Nigeria.
1.3        Objectives the Study
The main objective of this study was to ascertain the inﬂuence of Nollywood celebrities’ dressing styles on the fashion trends amongst students. The specific objectives were to:
1. To ascertain the inﬂuence of Nollywood celebrities’ dressing styles on students’ socialization in Kwara State Polytechnic.
2. To ascertain the inﬂuence of Nollywood celebrities’ dressing styles on clothing utilization of students’ in Kwara State Polytechnic
3. To ascertain the inﬂuence of Nollywood celebrities’ dressing styles on fashion trend of students’ in Kwara State Polytechnic.
1.4        Research Questions
The following research questions were raised to guide the study:
1. What inﬂuence do celebrities’ dressing styles have on students’ socialization in Kwara State Polytechnic?
2. What inﬂuence do celebrities’ dressing styles have on clothing utilization of students’ in Kwara State Polytechnic?
3. What inﬂuence do celebrities’ dressing styles have on fashion trend of students’ in Kwara State Polytechnic?
1.5        Scope of Study
This work is concentrated on the dressing style of Nollywood celebrities, the socio-moral and behavioral inﬂuence on Nigerian youths and the focus of the study was undergraduate students of Kwara State Polytechnic, Ilorin. Due to time and other resource constraints, students from the Kwara state polytechnic will constitute the population of students that will be used in the study.
1.6        Signiﬁcance of the Study
         This research will be of immense relevance to parents/families, students, tertiary institutions and to the society at large on issues regarding people’s appearance and outfits. This study is beneficial to parents/families to ensure that children from an early stage should be disciplined on how to dress properly and not exposing their bodies unnecessarily, while they become students on campus they should also be cautioned not to confirm to ungodly pattern of dressing and to help them to be conscious of their figure and find what really fits them. Tertiary institutions are beneficiaries to the study due to the fact that it will help reduce cases of teacher-student and student-teacher harassment on campuses, make student appear more decent and modest in their outfits. The school authorities will have less issues dealing with cases of indecent dressing or having to impose any form of dress code in tertiary institutions. The society will also benefit from this study because it has every tendency to improve patronage of local productions of clothing and not clothing’s of celebrities thereby improving economy of Nigeria. Challenges and cases of rape and sexual harassment in the society will be highly reduced thereby coping issues of crime in the society.

1.7        Operational Deﬁnition of Terms
Inﬂuence: The capacity to have an eﬀect on the character, development, or behaviour of someone or something, or the eﬀect itself.
Nollywood: Nollywood can be defined as the totality of activities taking place in the Nigerian movie/film industry, be it in English, Igbo, Yoruba, Hausa, Itsekiri, Edo, Effik, Ijaw, Urhobo or any other over 300 Nigerian languages.
Celebrities: A celebrity is someone who is famous, especially in areas of entertainment such as films, music, writing, or sport.
Dressing: It means putting on and taking oﬀ all items of clothing and any necessary braces, fasteners or artificial limbs.
Fashion: fashion is defined as the prevailing style of dress or behavior at any given time, with the strong implication that fashion is characterized by change.
Trends: general development or change in a situation or in the way that people are behaving











CHAPTER TWO
LITERATURE REVIEW
2.1        CONCEPTUAL FRAMEWORK
2.1.1        Overview of fashion
Clothing is a factor in every day human life and interactions with others. Clothing is a systematic means of transmitting information about the wearer. The use of clothing is one of the most important factor that diﬀerentiates humans from animals and it is not only used to provide micro-climate for the wearers body but also to conceal the body and reveals its wearers‘ status and personality to others.
The human dress is a kind of "symbolic" way of communication and is usually the basis on which immediate impressions are formed (Uwakwe, 2010). The style of clothing that people wear, the fabrics, designs and colours can speak largely, the way an individual thinks and lives (Uwakwe, 2010). Ibrahim (2013) opined that the display of fashion designer's products via social media platforms such as Facebook, Twitter, WhatsApp etc. often inspire and inﬂuence changes in the clothing of the people.
Over the years, there have been trends at which fashion and dressing have changed and evolved so to say. There is a new trend in dressing among young ladies which is in vogue at the moment, especially among students of the tertiary institution. This involves dressing in provocative or see-through outfits that expose the inner parts of the female body such as bare breast, tummy or the waistline among others (Azu, 2005). Currently, dressing to expose the sacred part of the body has become a modern dressing style (Mohammed, 2015). Culture, foreign inﬂuence, institutions, peer pressure and the media are the major factors, which inﬂuence the recent trend of dressing (Mohammed, et al., 2015).
In Nigeria, for example, young girls, particularly students of tertiary institutions wish to be classy. Thus, they purchase any dress that is in vogue, these they get through social media and the social personalities they choose as role models, (Chukwudi& Gbakorun, 2011). On social media, celebrities are well-known personalities who are famous because of their achievements.
Celebrities seen on television and other relevant social media platforms such as Instagram, Twitter, Facebook are all powerful tools for communicating dressing and clothing styles to students (Kiran, Malik, Riaz, 2010). The act of copying celebrity's dressing style evolving among students often leads to over-exposure of the inner body and this has implications such as rape, sexual harassment, being tagged as prostitutes, molestation and poor academic performance and other vices (Folagbade, 2009).
Dress to kill has become a common phenomenon in the school of higher learning as students strive to look sexy or classy, forgetting that they ought to look responsible (Antonia and Bridget, 2015). Most Nigerian girls have dropped their traditional dressing styles for foreign styles as their dress patterns are most times against African culture (Omede, 2010). This form of dressing is provocative, according to Olori, (2003). Improper and unacceptable dress patterns are morally oﬀensive and reveal the high rate of moral decadence in the society.

Williams and Rowold (2002) remarked that centuries ago campus fashion was more formal. Students dressed in a manner that would not be worn today. Male students went to class looking more like today’s students headed toward job interview- trousers, shirts, ties and jackets. Women too wore more fancy or formal clothes. The female student of the twenty-first century is said to possess a new fashion consciousness in which clothes fulfill a more important role than simply providing warmth and covering their modesty. Choosing outfits for the day is now a vital part of the females early morning routine.
Reid (2005) remarked that the fashions on campus are ever changing and varied. In general, dress on campus is now very informal and encompasses all types of fashion. Bruce (2005) also reported that college life has many special benefits including the informality of dress pervasive on most campuses. Almost any outfit is acceptable so long as it is clean, fashionable and reasonably covers parts of the body. In terms of acceptable dress the prevalent philosophy on most campuses is “it’s your thing do what you want’’.
2.1.2        Inﬂuence of Celebrities in the Society
According to Mell (2009), a celebrity is a person who is well-liked simply because they are well-liked, regardless of how they got to be well-known. This definition applies to both natural and artificial celebrities. The rise of contemporary media has led to an increase in public interest in famous people, which in turn has resulted in the emergence of a self-perpetuating movement known as the "cult of fame." Mell (2019) placed a lot of attention on celebrity habits or lifestyles while he was talking about the American media in the lines that followed his discussion on those topics.
The foundation on which we have put motion picture stars, athletes, and famous individuals can give some people neck anxiety or stress. We glorify them, heed their every step, and also consider them as contemporary gods. There exist a colossus media subculture surrounding the clique of personality. Tattle, rumours and news about the wealthy and famous is great business. Journals or Magazines such as People and Us Weekly, TV shows such as Entertainment Tonight, Access
Hollywood, and a long list of blogs… have taken our imagination or insight. More especially, the celebrities on which their report carry. Of recent, there are more celebrity journals or magazines than actual news [magazines] in the United States.
Today's celebrities are so well-known because of what they stand for and how well they exemplify, which is a "advanced" being. Evidently, media personalities have integrated themselves into our everyday lives, and the extensive attention that the media gives to the actions of celebrities can elevate the social status of those celebrities (Lasn, 1999).
According to O'Rorke (2006), the odd models that are provided in the subject matter of the media can have a considerable impact on how individuals behave. The trend toward trivialising the news is something that a number of social critics and academics have lamented. They believe that there is a deeper meaning to the current obsession with celebrity news. The fact that Clark Gable, who starred in the 1934 film It Happened One Night, did not wear underwear or a shirt when he appeared in the film significantly decreased viewer expectations for undershirts (Diamond & Diamond, 2008). By curling or frizzing their daughters' hair, mothers gave their daughters a style that was inﬂuenced by Shirley Temple. At the same time, womencurled or frizzed their own hair in the style of Jean Harlow. This marked the beginning of celebrities becoming role models in the fashion industry (Tortora & Eubank, 2005). They also emphasised the crucial role that music played in the decade of the 1960s in terms of fashion.
Now more than ever, inﬂuential people or symbols may reveal a great deal about the quality or poverty of young people's lives through the mediums of radio, television, print media, and the internet (Giles and Maltby, 2003). This reality is complicated by the behaviour of young people all over the world, which is a direct outcome of the development of popular culture in areas such as the arts, dance, music, film, and the internet.
2.1.3        Youths and Television Viewing Habit
Television is one of the most common electrical appliances in our homes and as such almost all individuals are exposed to it at some time or the other. With regards to children,studies have shown that they are among the heaviest users of television (Adam, 2014). According to Van (1990) television viewing refers to the art of spending time in front of a television screen while participate actively or passively in what is being displayed. He added that television viewing habit also refers to the amount of time an individual spent viewing television programs, nature of such programs, the age of the viewer and viewing hour (Jason and Johnson, 1995).
To buttress this view, Gortmaker (2001) views television habit as the average viewing time of individuals. He continued, television viewing pattern may impact positively or negatively on individuals‟ cognitive development. Viewing television programs for 1-2 hours daily on the average may enhance an individual‟s cognitive skill development, while a habit of 3 hours or more of television viewing of general audience programs may reduce the time individuals would spend engaging verbally and socially with family members and significant others which are perquisite for eﬀective cognitive skill development.
According to Sanders, (1994); The “average child,” between the ages of six and eighteen, will have spent 4,000 hours listening to radio and CDs, watched 16,000 hours of television, and watched several thousand more hours of movies. This assertion is further supported in a survey by Certain & Kahn (2002) the percentage of hours young children watch television is related to several variables, which include early television viewing and maternal education.
Their longitudinal study indicates that greater television viewing in early childhood is associated with greater viewing at school age, due to continuing environment inﬂuence, child preferences or habit, or the interaction of both, and less educated mothers tend to watch more television at all ages. The interconnection between early childhood development and television begins at the start of life, those who watched more than three hours per day are more likely to have behavioural problems such as stealing or fighting than those who watch television for less than an hour per day making exposure to television one of the most enduring and consistent experiences of childhood, and arguably one of the most powerful.
2.1.4        Nexus between the Media Celebrities and the Youths
As consumers become familiar with celebrity figures as a result of increased media exposure, they form one- way, imaginative para-social relations with the celebrity. These relationships are real in the consumers’ perceptions and constitute an important part of the consumers’ subjective social experience. This phenomenon can be a powerful driver for the demand of luxurious brands in emerging markets (Zhou and Belk 2004).
Indeed, the country’s cohort of young adults who grew up during its years of robust economic growth is increasingly “global” and “materialistic” in their pursuit of brands (Hung, GU and Yim 2007). Compared with older cohorts, Generation Y individuals in China, especially those living in urban cities, are more individualistic, more embracing of western inﬂuence, and more inclined to pursue self-actualization   rather than pure capitalistic “get rich” orientations in career aspirations. In addition, these individuals
have greater tools and avenues of exposure to entertainment-based media, as they are much more embracing of new technology, especially the internet (Arora 2005).
Celebrity worship thus becomes more prevalent and profound, as celebrities represent idealized role models that consumers of this generation, deviating from the traditional career expectations of their parents, can more easily pursue and aspire to. Consumers form parasocial relations that correspond notably to a variety of specific actual social relations. Some viewers regard their favourite television performer as a friend. Others regard their favorite celebrity as a father figure, a big sister, or a lover. While the parasocial relations may serve a need fulfillment function, some researchers suggest that relationship importance can be assessed on a cost/reward basis. Since the celebrity is attractive and the relationship is under the fan’s control, parasocial relations are high reward/low cost exchanges (Perse and Rubin 1989).
Meanwhile, there is growing evidence that shows that parasocial relations involve not only calculative commitment but also aﬀective commitment that stem from people’s intense emotional involvement with the celebrity. As an Elvis Presley fan suggests, “I can feel him in my heart. I can see him in my dreams; I can see him on my wall in my posters, that’s the stuﬀ that’s the real Elvis (Fraser and Brown 2002). A celebrity is often regarded as a hero, a role model, or even a god-like figure to take on a dimension larger than life, allowing the fan to achieve a kind of higher existence (Kozinet 2001). Another Elvis fan, a devout Catholic, speaks with a religious fervor and suggests that “there is a distance between human beings and God.
That is why we are close to Elvis. He is like a bridge between us and God” (Doss 1999) Belk, Wallendorf, and Sherry (1989) developed a list of sacredness properties that included sacrifice, commitment, ritual, and ecstasy. These properties illustrate how people dignify and ennoble the celebrities they revere. When people have strong feelings for and form an admiration relationship with a celebrity, the relations may take on a fantasy dimension so that the admirer may fantasize about meeting with the celebrity (e.g. going out drinking), becoming someone like he celebrity (e.g. becoming one’s daughter). Or even becoming the celebrity him/herself (Caughey 1984). These fantasies reﬂect a deeper identification with the celebrity’s values and other characteristics and they promote important attitudinal and behavioral changes in the admirer (Boon and Lomore 2001). Andy Lau, who is among the most popular entertainer in China with an extensive network of fan clubs across the nation, has drawn many imitators, impersonators and self- proclaimed lovers.
2.1.5        Inﬂuence of Nollywood Celebrity Fashion Lifestyle on Undergraduates
According to De Veirman et al. (2017), celebrities' Instagram profiles also have a major inﬂuence on the public's perception of them. Actors, actresses, athletes, singers, dancers, and authors who have formed a distinct and unique personality throughout the entire world are considered to be celebrities. Celebrities are recognised as being well-known and liked by the general public.
According to Ding et al. (2011), these are the famous people whose appearances are universally admired and recognised by the general public. As a direct result of this, millions of undergraduates from all over the world follow the individual Instagram accounts of millions of individuals. Carroll (2009) has demonstrated that celebrities have a substantial inﬂuence on the choices that undergraduates make about their fashion lifestyle and practice.
Furthermore, undergraduates feel that celebrities' endorsements of certain fashion brands reﬂect their calibre. However, there are some brands that it appears fewer people are interested in purchasing. According to Avis (2012), in this situation, celebrities should publish or share their endorsements of a certain company on their personal Instagram accounts so that their followers may learn more about the brand and visit their page. This is so that their followers can learn more about the fashion brand. Endorsements from well-known celebrities have the potential to be an eﬀective form of marketing that shifts the shopping habits of a significant number of undergraduates who wants to look like these celebrities.
Aggarwal and McGill (2011) argue that because celebrities are adored and revered by everyone, it is possible for them to oﬀer new products to their fans and increase awareness of those products through eﬀective advertising. In addition, they believe that it is possible for celebrities to make money oﬀ of the sale of those products. Customers will commonly have favourable sentiments toward the brands that are supported by their favourite celebrities, which will aﬀect the customers' decisions over what products to purchase. Ambroise et al. (2014) shown that leveraging celebrities to advocate a company's products and highlighting those celebrities on the company's official Instagram site can attract a sizeable number of people who may be interested in purchasing those products.
As a result, companies have the opportunity to increase their sales and engage a wider audience. Therefore, the relationship between fans and celebrities is referred to as "parasocial interaction." This interaction was initially conceived of as an "imaginary, one-sided relationship, based on vicarious interaction (television watching) rather than actual interaction, where viewers feel that they know and understand the persona (celebrity) in as intimate a way as they know and understand ﬂesh-and-blood friends" (Perse & Rubin, 1989, p. 60).
Since it first began, parasocial research has been researched in order to learn more about the relationships that exist between celebrities and their fans across a range of diﬀerent media channels. Some of these mediums include the radio, television, motion pictures, video games, and even printed books. Researchers have just recently started looking into the parasocial connections that can form between famous people and their admirers through online interactions such as the ones that take place on social media platforms like Instagram.
In addition, recent studies have shown that how users interact with their social media accounts and which users they choose to follow may have an eﬀect on the degree of parasocial bonding that they create with the celebrities that they follow. For instance, Spangardt (2017) found that the number of parasocial interactions with athletes on Instagram is not significantly inﬂuenced by Instagram usage frequency and/or user affinity. However, a separate study revealed evidence that may support the opposite conclusion. When a Twitter user attempts to engage a celebrity, the quantity of parasocial contact with that celebrity grows (Pennington, Hutchinson & Hall, 2016).
2.2        THEORETICAL FRAMEWORK
This study is based on the Social Learning Theory and Cultivation theory.
2.2.1        Social Learning Theory
Social Learning Theory was propounded by Albert Bandura who was a psychologist at Stanford University. The theory suggests that much learning takes place through observing the behaviour of others (Anaeto, et al, 2008). Bandura (1986) argues that people learn behaviours, emotional reactions, and attitudes from role models whom they wish to emulate.
The social learning theory has a general application to socialising eﬀects of media and the adoption of various models of action as they apply to many everyday matters such as clothing, appearance, style, eating and drinking, modes of interaction and personal consumption. Television is rarely the only source of social learning and its inﬂuence depends on other sources: much as parents, friends, teachers, etc (McQuail, 2005).
From the discussion, it can be reliably argued that this theory appropriately addresses how music video helps in shaping the social behaviour of youth. This is because as they are exposed to the entertainment programmes, they engage in a form of social learning process through some of the attributes as portrayed on music videos. Clark (1994) is of the view that it is not the medium that inﬂuences learning, instead there are certain attributes of music videos that can be modeled by learners and can shape the development of unique "cognitive processes."
His theory can be summarized as follows:
We learn by observing others.
Focuses on the power of examples and the importance of role models.
He stresses the importance of vicarious behaviour as a means of modifying behaviour (Wirtz, 2008).
2.2.2        Cultivation Theory
The Cultivation Theory was chosen to give backing to the social learning theory in this study. In examining the relevance of this theory to the context of the study, our concern is with the volume of exposure to entertainment TV by teenagers and their perception of what constitutes reality and the acceptable forms of social behaviour.
Cultivation Theory is a sociological and communications framework that examines the lasting eﬀects of media, primarily television. It suggests that people who are regularly exposed to media for long periods of time are more likely to perceive the world's social realities as they are presented by the media they consume, which in turn aﬀects their attitudes and behaviors.
The Cultivation Theory was propounded by Professor George Gerbner who was conducting research called “Cultural Indicators Program” about the impact of violence broadcasted in   TV programs on individuals. The Theory began as a way to test the impact of television on viewers, especially how exposure to violence through television aﬀects human beings. The theory's key proposition is that "the more time people spend 'living' in the television world, the more likely they are to believe social reality aligns with reality portrayed on television. Because cultivation theory assumes the existence objective reality and value-neutral research, it can be categorized as part of positivistic philosophy.
Although Cultivation Theory is often ascribed to TV violence, other studies have shown that Cultivation Theory is applicable to other TV programmes. The Theory suggests that exposure to media aﬀects a viewer's perceptions of reality, drawing attention to three aspects: institutions, messages, and publics.
Gerbner's initial work looked specifically at the eﬀects of television violence on American audiences. Measuring the eﬀect of violence underscored the larger part of Gerbner's work on cultivation theory. Therefore, he measured dramatic violence, defined as "the overt expression or threat of physical force as part of the plot. Gerbner's research also focused on the interpretation by high-use viewers of the prevalence of crime on television versus reality. He argues that, since a high percentage of programs include violent or crime-related content, viewers who spend a lot of time watching are inevitably exposed to high levels of crime and violence.
Following his previous results, he placed television viewers into three categories: Light viewers (less than two hours a day), Medium viewers (two–four hours a day), and Heavy viewers (more than four hours a day). He found that heavy viewers held beliefs and opinions similar to those portrayed on television, which demonstrated the compound eﬀect of media inﬂuence. Heavy viewers experienced shyness, loneliness, and depression much more than those who watched less often. Conclusively, this paper also postulates the cultivation theory to rationalize the theoretical mechanism to claim celebrities' dressing motives as a motivating force that shapes and influences students on exploring such fashiom trends.

2.3        EMPIRICAL REVIEW
Results of research regarding the Inﬂuence of Instagram Celebrity Fashion Lifestyle can confirm the importance, as well as the existence of relationships between Attitude and Practice among Undergraduates.
According to the findings of Saravanan and Nithyaprakash's (2015) research on the eﬀects of fashion trends on society, members of Generation Z (undergraduates) have become more self-conscious about their appearance. This is reﬂected in everything from their use of social media to their actual purchasing habits. In his study Between Media Celebrities and The Youth: Exploring the Impact of Emerging Celebrity Culture on The Lifestyle of Young Nigerians, Uzuegbunam (2017) concluded that the phenomenon of celebrity norm has become a reality in Nigeria, as young people are shown to have either positive or negative opinions regarding media icons. This was the main finding of Uzuegbunam's study, which was titled Between Media Celebrities and The Youth: Exploring the Impact of Emerging Celebrity Culture on The focus of the study was on the ways in which young people's social attitudes, behaviours, and lifestyles may be inﬂuenced by depictions of the celebrity lives of famous individuals in both traditional and alternative forms of media, such as the internet and satellite television.
The goal of the research was to find out whether or not young people (students) were exposed to content in the media that could tempt them to live lavish lifestyles like those of local and international celebrities and praise those kinds of lives. First, the findings of the study showed that the respondents had knowledge of the numerous media outlets in Nigeria that are interested in the lives of celebrities; just 15.2% of the respondents did not know about these outlets. Second, 48 of them, or 28.9% of them, did not believe that their lifestyles were traditional with the characteristics that are associated with the lives of international celebrities. In addition, 20.5% of respondents stated that they obtain their celebrity news from satellite TV, in comparison to the 24% who stated that they acquire their celebrity news from the internet, satellite TV, and international publications. The local Nigerian media, satellite television, and the internet are the primary sources of information for the majority of respondents (26%) when it comes to learning about overseas celebrities. These parts produced by the media alliance performed the best (72%). In a same vein, 87% of respondents believed that the media was to blame for the appeal of celebrities, whilst only 13% of respondents disagreed with this statement.
Arman et al. (2019) carried out research in order to observe the impact or inﬂuence of physical beauty and celebrity affirmation in the context of social media and to draw conclusions based on their findings. The primary demographic requirement of the poll, which required respondents to be between the ages of 13 and 18, was satisfied by its total of 282 participants. When assessing whether or not the responders are young consumers, the minimum age requirement is an extremely important factor to consider. There were 177 female participants and 105 male participants, with female respondents accounting for 61.8% of the total and male respondents accounting for 37.2% of the total. It was discovered through Ohanian's (1990) research, which divides elegance into five physical categories, including charm, handsome or gorgeous, sophisticated, elegant, and sexy, that an endorser or celebrity with good looks has a greater ability to inﬂuence others than one with a less attractive appearance. This was found to be the case even when comparing endorsers or celebrities with similar levels of success (Syed Mat Dom et al., 2016).
Apuke, (2017) in a study of on inﬂuence of television on the fashion patterns of youths in Taraba State University Jalingo. A total of 220 questionnaires were distributed and 200 were returned. The study revealed that youths (students) develop regard on dresses care-worn by celebrities they see on television most importantly on Western movies and that hip-hop and make-up and hairstyle are the most copied or emulated forms of dressing by youths (students).
Opokua et al., (2018; p.54-73) examined the dressing trend among students of tertiary/university institutions in Ghana. Using students from the Universities of Education and Winneba, as well as students from the Kwame Nkrumah University of Science and Technology. The findings of the study revealed, among other things, that the current fashion trend is characterised by exposing sensitive body parts, wearing clothing that fits more snugly, dressing unnecessarily, and underdressing for academic settings. The findings of the survey also demonstrated that international inﬂuences, peer pressure, and social media all have an eﬀect on the kind of clothing that undergraduate students (both male and female) choose to wear.
Ativie, (2020) carried out a study on the inﬂuence of celebrity dress sense or styles on DELSU students’ mode of fashion. Adopting a descriptive research design, the data were gathered through the use of questionnaire; 36% (66) of the undergraduates were between the ages 16-18 years, 40% (74) of them were within the age range of 18-20 years while 17% (31) of them were within the age range of 20-25 years. Only 7% (13) of the 184 undergraduates were between the ages of 25-26 years. The study showed that respondents accept that celebrity fashion styles do inﬂuence students’ fashion patterns with over 50% of the undergraduates in agreement with fourteen options in the questionnaire.
A study was conducted by Madlela (2014) to assess how depictions of male and female celebrities on the covers of e+ magazines might eﬀect young people living in the United Arab Emirates. The study looked at both male and female celebrities. The research employed both a quantitative and exploratory approach to its design. The responses of thirty teenagers in the United Arab Emirates to a questionnaire found that young people in the country imitated the hairstyles and makeup of celebrities, purchased products they saw those celebrities using or wearing, and adopted the attitudes of those celebrities.
La Ferla (2009) conducted research in the Nigerian state of Kaduna to investigate the inﬂuence that the clothing choices of celebrities have on the students' preferences in both their clothes and their social interactions. The research was conducted with the participation of a total of 5,036 students, with the sample size being set at 503. The selection of a data collection approach based on the use of questionnaires was accompanied by the implementation of a systematic sampling strategy. According to the findings of the study, university students frequently construct their social networks on the basis of peer groups that approve of the sense of style exhibited by celebrities.
Chukwurere & Chukwurere (2017) investigated the impact of Instagram on social lifestyle adopting a quantitative variant involving questionnaire, 69 female students in the North-West University, South Africa and revealed that 67 (63.7%) respondents agreed that social media advocates female students borrowing foreign culture and traditions in the manner for which they dress.
Fakhar, et al., (2015) investigated Instagram celebrity endorsement as a real instrument to attract consumer(youths) purchase intention in Pakistan. Using, a quantitative variant and questionnaire, the study revealed that celebrity endorsement is a strong tool that is utilised to change or alter the purchase decision of consumers(youths) in Pakistan and can have a great positive relationship with the purchase intention.

















CHAPTER THERE
RESEARCH METHODOLOGY
3.0         Introduction
This  chapter  deals  with  the  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  is  carried  out  following  some  logical  steps  that  will  facilitate  the  achievement  of  the  research  goals. The  plan,  structure  and  strategy  of  investigation  conceived  to  obtain  answer  to  the  research  questions are organized under the following headings: Research  design,  Target  population,  Sample  and  Sampling  technique,  Instrumentation,  Validity and reliability of instrument, and  Method of data analysis. 
3.1          Research Design
According to Cooper and Schindler (2006), research design is the strategy for study and the plan by which the strategy is to be carried out specifying the methods and the procedure for the data collection, measurement, and analysis of data. The success, reliability and validity of any research work are highly determined by the collection, collation, interpretation and analysis of data. Although, there are many methods used in collecting data, the method to be used in research depend on the purpose and nature of the study.
This study adopted survey research design. This was chosen based on the nature and objectives of the study. According to Kerlinger & Lee [2010], survey method is one of the oldest research methods. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
3.2          Population of the Study
Adeleke  (2013) defined  population  as  the  aggregate  of  all  elements  defined  before  proper selection  of  the  sample  is  made. According to Oloyede & Adejare (2012), “population can be referred to as living or non-living things; it may be people, animals or things that the study is essentially carried out to investigate”. Mugenda and Mugenda (2013), explained that the target population should have some observable characteristics to which the researcher intend to make a sweeping statement about the study results.
The population of this study covers students of Kwara State Polytechnic, Ilorin. The population of students in Kwara State Polytechnic is 21,647 (MIS; 2022). There  are  five  institutes  in  the  institution via:  Institute  of  Applied  Science (IAS),  Institute  of  Environment  Studies (IES),  Institute  of  Information Communication  and  Technology (IICT),  Institute  of Technology (IOT)  and  Institute  of  Finance  and  Management  Studies (IFMS). The total number of departments in the institution is 40.
3.3          Sample Size
According to Isa [2012] he explained sample size as the study of research population from which necessary data for its conduct would be obtained. It can be emphasized that to study the entire research population could be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population.  In order to get the sample size for this study, Taro Yamane method was used.  
Taro Yamane is presented as follows:
Where;  
        n = Sample size
        N = Entire population (21,647)
         e = Margin error (0.1)
         1 = Unit [a constant figure]
        ⌃ = Power of 
 Approximately 100
Hence, the sample size of this study is 100

3.4        Sampling Technique
Creswell (2012) stated that sampling technique is a method of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. According to Mugenda and Mugenda (2003), sampling is the process of selecting a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that will be selected to represent the entire population of study, sampling simply refers to the selection process.
This study employed multi-stage sampling technique in a bid to ensure that selection of the respondents is done effectively. Multistage sampling is a sampling method that divides the population into groups (or clusters) for conducting research (Mill, 2014). It is a complex form of cluster sampling, sometimes, also known as multistage cluster sampling. During this sampling process, significant clusters of the selected people are split into sub-groups at various stages to make it simpler for primary data collection.
In case of this study, at stage one, systemic sampling technique was adopted. Systematic sampling is a probability sampling method where the researcher chooses elements from a target population by selecting a random starting point and selecting sample members after a fixed ‘sampling interval (Lewis, 2008). From the list of five institutes in Kwara State Polytechnic, Ilorin as alphabetically arranged: (IAS IES, IFMS, IICT, and IOT.) the second terms, were selected. This led to the selection of Institute of Environmental Studies (IES) and Institute of Information & Communication Technology (IICT)
At stage two, purposive sampling technique was adopted. Purposive sampling a form of non-probability sampling in which decisions concerning the individuals or subjects to be included in the sample are taken by the researcher, based upon a variety of criteria which may include specialist knowledge of the research issue, or capacity and willingness to participate in the research (Myneni, S.R. 2007). In this regard, two departments were selected from Institute of Environmental Studies (IES) and Institute of Information and Communication Technology respectively. This led to the selection of Estate Management & Valuation department and Urban and Regional Planning department in the Institute of Institute of Environmental Studies (IES); Mass Communication department and Computer Science department in the Institute of Information and Communication Technology (IICT).
At stage three, convenient sampling technique was adopted. According to Rahi (2017), convenience sampling describes the data collection process from a research population that is effortlessly reachable to the researcher. Distinguishing between probability and non-probability sampling. MacNealy (1999) defined a convenience sample as a sampling technique that requires the researchers to go to the study location and ask passers-by to participate".
Since convenience sampling basically means that the researchers utilize a sample which is readily available and they have access to, it can be applicable to almost any research, a total of twenty-five (25) respondents were sampled in each of the four departments: (Estate Management & Valuation department, Urban and Regional Planning department, Mass Communication department and Computer Science department).
The sampling of the respondents were further illustrated in the table below:
	Institute
	              Department
	        Sample

	Institute of information and communication technology (IICT)
	Mass Communication Department
	      25

	
	Computer Science Department
	      25

	Institute of Environmental Studies (IES)
	Estate Management and Valuation Department

	     25

	
	Urban and Regional Planning Department
	     25

	Total(2)
	    4
	   100



3.5          Research Instrument
Questionnaire was adopted as research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B contain items designed to obtain data on the research topic while part C sought the demographic profile of the respondents.
3.6          Validity of the Instrument
An instrument is valid when repeated measurement of the same material results in similar decision or conclusion, winner and Dominick (2013:156). To ascertain the validity of the instrument, expert validity was employed. Hence, the researcher’s supervisor who is a communication expert, scrutinized the instrument to ensure that it is valid and credible for measurement. In this way the instrument was tested for coherence, ability to elicit responses comprehensibility and consistency.
3.7        Reliability of the Instrument
 Pilot study was conducted in ascertaining the reliability of the instrument.  A pre-test of 10 copies (10%) of questionnaire were designed and administered to respondents in a place outside the study area but has the same characteristics with the study area. Data collected was analyzed using the ChronbachApha.
3.8          Method of Data Collection
The measuring instrument used in collecting data was questionnaire.  However, questionnaires were administered to respondents via face-to-face contact and retrieval of the questionnaires was within the time range of 24-hours after administration. Researcher ensured that all questions contained in the instrument were attempted by the respondents to the best of their knowledge with no record of missing questionnaire.
3.9          Method of Data Analysis
The descriptive statistic method was used in analyzing the gathered data. This was   achieved through  the  instrumentation  of  analytical  software  package:  Statistical  Package  for  Social  Sciences  (SPSS,  version  21).  The method was used to establish the degree of relationship that exists between the independent and dependent variables as aided by table and chart.




CHAPTER FOUR
DATA PRESENATION, ANALYSIS AND INTERPRETATION
4.0        INTRODUCTION
This chapter is based on the presentation of data and analysis of the result obtained from respondents during field survey. A total of one hundred (100) questionnaires were administered to respondents via online through the instrumentation of google form (e-questionnaire). All the questionnaire copies were also completed and submitted online. The data obtained in the field survey were presented and analyzed below using chi-square (x2) method.
Summary of Data Analysis
	Total Number of Respondents
	Total Number of Administered Questionnaire
	Total Number of Returned Questionnaire
	Missing Questionnaire
	Total Number of Analyzed  Questionnaire

	      100
	   100
	    100
	   0
	100



4.1        ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT
4.1.1        Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Option 
	Frequency
	Percentage(%)

	Male
	80
	80%

	Female
	20
	20%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: From the table presented above, 80 respondents representing 80% of the overall sampled respondents are male while 20 (20%) are female. This shows that there were more male than male respondents that participated in the field survey.




Table 2: Marital Status
	Options
	Frequency
	Percentage (%)

	Married
	20
	20%

	Single
	69
	69%

	Others
	11
	11%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: From the table presented above, it shows that 20 respondents representing 20% of the overall sampled respondent are married. 69 (69%) respondents are single while 11 (11%) respondents were others which may be divorced or widowed.
Table 3: Age  
	Options
	Frequency
	Percentage (%)

	16-20 years
	51
	51%

	21-25 years
	34
	34%

	26-30 years
	15
	15%

	31 and above
	_
	_

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The table presented above shows the age of the respondents. 51 (51%) respondents are between the age of 16-20years. 34 (34%) respondents are between 21-25 years of age, 15 (15%) `respondents are between 26-30 years while none of the respondents are between 31 years and above.






Table 4: Academic Qualifications
	0ption
	Frequency
	Percentage

	ND1
	40
	40%

	ND2
	38
	38%

	HND1
	15
	15%

	HND2
	7
	7%

	Total
	100
	100%



Source: Field Survey, 2024
Analysis: The table presented above states that 40 (40%) respondents are in NDI academic attainment. 38 respondents representing 38% are in NDII academic attainment. 15 (15%) respondents attained HNDI while 7 (7%) respondents are in HNDII academic attainment.
Table 5: Religion
	Option
	Frequency
	Percentage(%)

	Christian
	72
	72%

	Muslim
	21
	21%

	Others
	7
	7%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The table presented above shows the religion of the respondents. 72 (72%) respondents are Christian. 21 (21%) respondents are Muslim while 7 (7%) respondents belongs to others which maybe traditional.





4.1.2        Analysis of Questions and Likert Scale Statements in the Research Instrument
Table 6: Nollywood celebrities dressing styles have influence on student’s socialization?
Destribution Of The Respondent
	Others
	Frequency
	Percentage(%)

	Strongly agree
	36
	36%

	Agree
	30
	30%

	Neutral
	11
	11%

	Don’t agree
	20
	20%

	Strongly don’t agree
	12
	12%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The above table shows the reply of the respondents on the question: Nollywood celebrities dressing styles have influence on student’s socialization. 36 respondents representing 36% of the overall sampled respondents strongly agree, 30 (30%) respondents agree, 11 (11%) respondents were Neutral, 20 (20%) respondents do not agree while 12 (12%) respondents strongly don’t agree that Nollywood celebrities dressing styles have influence on student’s socialization 
Table 7: Nollywood celebrities dressing styles have influence on clothing utilization of students of the polytechnic
Destribution Of The Respondent

	Others
	Frequency
	Percentage(%)

	Strongly agree
	36
	36%

	Agree
	30
	30%

	Neutral
	11
	11%

	Don’t agree
	20
	20%

	Strongly don’t agree
	12
	12%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: Analysis: The above table shows the reply of the respondents on the question: Nollywood celebrities dressing styles have influence on clothing utilization of students of the polytechnic. 36 respondents representing 36% of the overall sampled respondents strongly agree, 30 (30%) respondents agree, 11 (11%) respondents were neutral, 20 (20%) respondents do not agree while 12 (12%) respondents strongly don’t agree that Nollywood celebrities dressing styles have influence on clothing utilization of students of the polytechnic.
Table 8: Nollywood celebrities dressing styles have influence on fashion trend of students in the polytechnic
	Options
	Frequency
	Percentage(%)

	Strongly agree
	67
	67%

	Agree
	10
	10%

	Disagree
	-
	-

	Strongly disagree
	20
	20%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The table presented above shows that 67 respondents representing 67% of the total respondents strongly agree that Nollywood celebrities dressing styles have influence on fashion trend of students in the polytechnic, 10 (10%) respondents agree that Nollywood celebrities dressing styles have influence on fashion trend of students in the polytechnic, none of the respondents disagreed while 20 (20%) respondents strongly disagreed that Nollywood celebrities dressing styles have influence on fashion trend of students in the polytechnic.
Table 9: Celebrities styles influence the clothing accessories of students within the polytechnic
	Options
	Frequency
	Percentage(%)

	Strongly agree
	30
	30%

	Agree
	16
	16%

	Neutral
	22
	22%

	Disagree
	11
	11%

	Strongly disagree
	20
	20%

	Total
	100
	100%


Source: Field Survey, 2024

Analysis: The table presented above shows that 30 respondents representing 30% of the total respondents strongly agree that Celebrities styles influence the clothing accessories of students within the polytechnic, 16 (16%) respondents agree that Celebrities styles influence the clothing accessories of students within the polytechnic, 22(22%) of the respondents were neutral, 11 (11%) respondents disagreed while 20 (20%) respondents strongly disagreed that Celebrities styles influence the clothing accessories of students within the polytechnic.
Table 10: Students pay attention to the content rather than the dressing styles of the celebrities.
	Options 
	Frequency
	Percentage(%)

	Strongly agree
	49
	49%

	Agree
	19
	19%

	Neutral
	20
	20%

	Disagree
	5
	5%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The table presented above shows that 49 respondents representing 49% of the overall sampled respondents strongly agree that Students pay attention to the content rather than the dressing styles of the celebrities, 19 (19%) respondents agree that Students pay attention to the content rather than the dressing styles of the celebrities, 20(20%) of the respondents were neutral, while 10 (10%) respondents sharing 5 (5%) respondents each disagree and strongly disagreed that Students pay attention to the content rather than the dressing styles of the celebrities.
Table 11: Students used to copy most of the celebrities lifestyle exhibited in many of their roles and characters in their movies.
	Options
	Frequency
	Percentage(%)

	Strongly agree
	31
	31%

	Agree
	27
	27%

	Neutral
	-
	-

	Disagree
	9
	9%

	Strongly disagree
	30
	30%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The above table states that 31 (31%) respondents strongly agree that Students used to copy most of the celebrities lifestyle exhibited in many of their roles and characters in their movies. 27 (27%) respondents agree that Students used to copy most of the celebrities lifestyle exhibited in many of their roles and characters in their movies, none of the respondents were neutral, 9 respondents representing 9% of the total respondents disagreed while 30 respondents representing 30% strongly disagreed that Students used to copy most of the celebrities lifestyle exhibited in many of their roles and characters in their movies.
Table 12: Nollywood celebrities have gone from being role models in the society to being bad influence on the young generation
	Options
	Frequency
	Percentage(%)

	Strongly agree
	27
	27%

	Agree
	31
	31%

	Neutral
	20
	20%

	Disagree
	17
	17%

	Strongly disagree
	15
	15%

	Total
	100
	100%



Source: Field Survey, 2024
Analysis: The above table states that 427 (27%) respondents strongly agree that Nollywood celebrities have gone from being role models in the society to being bad influence on the young generation. 31 (31%) respondents agree that Nollywood celebrities have gone from being role models in the society to being bad influence on the young generation. 20(20%) of the respondents were neutral, 17 respondents representing 17% of the total respondents disagreed while 15 respondents representing 15% strongly disagreed that Physical intimacy positively affects our marital satisfaction.


Table 13: These days good parents who wish to train their children in the right way are now selective in the choice of films they buy and watch at home
Destribution Of The Respondent
	Options
	Frequency
	Percentage(%)

	Strongly agree
	32
	32%

	Agree
	43
	43%

	Neutral
	13
	13%

	Don’t agree
	7
	7%

	Strongly don’t agree
	5
	5%

	Total
	100
	100%



Source: Field Survey, 2024
Analysis: Analysis: The above table shows the reply of the respondents on the question: These days good parents who wish to train their children in the right way are now selective in the choice of films they buy and watch at home. 32 respondents representing 32% of the overall sampled respondents strongly agree, 43 (43%) respondents agree, 13 (13%) respondents were neutral, 7 (7%) respondents do not agree while 5 (5%) respondents strongly don’t agree that These days good parents who wish to train their children in the right way are now selective in the choice of films they buy and watch at home
Table 14: Media and researchers have note that dressing is a manifest reflection of people’s culture which includes mode of dressing
Destribution Of The Respondent
	Options
	Frequency
	Percentage(%)

	Strongly agree
	28
	28%

	Agree
	44
	44%

	Neutral
	17
	17%

	Disagree
	8
	8%

	Strongly disagree
	7
	7%

	Total
	100
	100%


Source: Field Survey, 2024

Analysis: The above table states that 28 (28%) respondents strongly agree that Media and researchers have note that dressing is a manifest reflection of people’s culture which includes mode of dressing. 44 (44%) respondents agree that Media and researchers have note that dressing is a manifest reflection of people’s culture which includes mode of dressing. 17(17%) of the respondents were neutral, 8 respondents representing 8% of the total respondents disagreed while 7 respondents representing 7% strongly disagreed that Media and researchers have note that dressing is a manifest reflection of people’s culture which includes mode of dressing.
Table 15: Nigeria Nollywood movies have been accused of portrayal of foreign pattern of social life in terms of dress, sex, nudity, and obscenity
which includes mode of dressing
Destribution Of The Respondent
	Options
	Frequency
	Percentage(%)

	Strongly agree
	36
	36%

	Agree
	24
	24%

	Neutral
	28
	28%

	Disagree
	9
	9%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The above table states that 36 (36%) respondents strongly agree that Nigeria Nollywood movies have been accused of portrayal of foreign pattern of social life in terms of dress, sex, nudity, and obscenity. 24 (24%) respondents agree that Nigeria Nollywood movies have been accused of portrayal of foreign pattern of social life in terms of dress, sex, nudity, and obscenity. 28(28%) of the respondents were neutral, 9 respondents representing 9% of the total respondents disagreed while 3 respondents representing 3% strongly disagreed that Nigeria Nollywood movies have been accused of portrayal of foreign pattern of social life in terms of dress, sex, nudity, and obscenity.Table 16: Students observe Nollywood celebrities closely and then imitate them in every instance of their life




	Options
	Frequency
	Percentage(%)

	Strongly agree
	25
	25%

	Agree
	48
	48%

	Neutral
	19
	19%

	Disagree
	4
	4%

	Strongly disagree
	4
	4%

	Total
	100
	100%



Source: Field Survey, 2024
Analysis: The above table states that 25(25%) respondents strongly agree that Students observe Nollywood celebrities closely and then imitate them in every instance of their life. 48(48%) respondents agree that Students observe Nollywood celebrities closely and then imitate them in every instance of their life. 19(19%) of the respondents were neutral, 4 respondents representing 4% of the total respondents disagreed while 4 respondents representing 4% strongly disagreed that Students observe Nollywood celebrities closely and then imitate them in every instance of their life
Table 17: Celebrities who are viewed on television, movies, satellite are all powerful tools of communicating dress sense and clothing styles to students.
Destribution Of The Respondent
	Options
	Frequency
	Percentage(%)

	Strongly agree
	31
	31%

	Agree
	42
	42%

	Neutral
	20
	20%

	Disagree
	6
	6%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The above table states that 31(31%) respondents strongly agree that Celebrities who are viewed on television, movies, satellite are all powerful tools of communicating dress sense and clothing styles to students. 42(42%) respondents agree that Celebrities who are viewed on television, movies, satellite are all powerful tools of communicating dress sense and clothing styles to students. 20(20%) of the respondents were neutral, 6 respondents representing 6% of the total respondents disagreed while only 1 respondents representing 1% strongly disagreed that Celebrities who are viewed on television, movies, satellite are all powerful tools of communicating dress sense and clothing styles to students.
Table 18: Nollywood celebrities need to develop positive disposition to their mode of dressing in a bit to improve on them
Destribution Of The Respondent
	Options
	Frequency
	Percentage(%)

	Strongly agree
	28
	28%

	Agree
	41
	41%

	Neutral
	15
	15%

	Disagree
	14
	14%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: The above table states that 28 (28%) respondents strongly agree that Nollywood celebrities need to develop positive disposition to their mode of dressing in a bit to improve on them. 41(41%) respondents agree that Nollywood celebrities need to develop positive disposition to their mode of dressing in a bit to improve on them. 15(15%) of the respondents were neutral, 14 respondents representing 14% of the total respondents disagreed while 2 respondents representing 2% strongly disagreed that Nollywood celebrities need to develop positive disposition to their mode of dressing in a bit to improve on them.


4.3        ANALYSIS OF RESEARCH QUESTION
Research question one: What inﬂuence do celebrities’ dressing styles have on students’ socialization in Kwara State Polytechnic?
Items in table 6, 7, 8 and 9 answers research question one. The above table shows the reply of the respondents on the question: Nollywood celebrities dressing styles have influence on student’s socialization. 36 respondents representing 36% of the overall sampled respondents strongly agree, 30 (30%) respondents agree, 11 (11%) respondents were Neutral, 20 (20%) respondents do not agree while 12 (12%) respondents strongly don’t agree that Nollywood celebrities dressing styles have influence on student’s socialization. The above table shows the reply of the respondents on the question: Nollywood celebrities dressing styles have influence on clothing utilization of students of the polytechnic. 36 respondents representing 36% of the overall sampled respondents strongly agree, 30 (30%) respondents agree, 11 (11%) respondents were neutral, 20 (20%) respondents do not agree while 12 (12%) respondents strongly don’t agree that Nollywood celebrities dressing styles have influence on clothing utilization of students of the polytechnic. The table presented above shows that 67 respondents representing 67% of the total respondents strongly agree that Nollywood celebrities dressing styles have influence on fashion trend of students in the polytechnic, 10 (10%) respondents agree that Nollywood celebrities dressing styles have influence on fashion trend of students in the polytechnic, none of the respondents disagreed while 20 (20%) respondents strongly disagreed that Nollywood celebrities dressing styles have influence on fashion trend of students in the polytechnic. Lastly in table 9, The table presented above shows that 30 respondents representing 30% of the total respondents strongly agree that Celebrities styles influence the clothing accessories of students within the polytechnic, 16 (16%) respondents agree that Celebrities styles influence the clothing accessories of students within the polytechnic, 22(22%) of the respondents were neutral, 11 (11%) respondents disagreed while 20 (20%) respondents strongly disagreed that Celebrities styles influence the clothing accessories of students within the polytechnic.
Research question two: What inﬂuence do celebrities’ dressing styles have on clothing utilization of students’ in Kwara State Polytechnic?
Items in table 10, 11 and 12 gives reply to research question two. The table presented above shows that 49 respondents representing 49% of the overall sampled respondents strongly agree that Students pay attention to the content rather than the dressing styles of the celebrities, 19 (19%) respondents agree that Students pay attention to the content rather than the dressing styles of the celebrities, 20(20%) of the respondents were neutral, while 10 (10%) respondents sharing 5 (5%) respondents each disagree and strongly disagreed that Students pay attention to the content rather than the dressing styles of the celebrities. The above table states that 31 (31%) respondents strongly agree that Students used to copy most of the celebrities lifestyle exhibited in many of their roles and characters in their movies. 27 (27%) respondents agree that Students used to copy most of the celebrities lifestyle exhibited in many of their roles and characters in their movies, none of the respondents were neutral, 9 respondents representing 9% of the total respondents disagreed while 30 respondents representing 30% strongly disagreed that Students used to copy most of the celebrities lifestyle exhibited in many of their roles and characters in their movies. Lastly in table 12, The above table states that 427 (27%) respondents strongly agree that Nollywood celebrities have gone from being role models in the society to being bad influence on the young generation. 31 (31%) respondents agree that Nollywood celebrities have gone from being role models in the society to being bad influence on the young generation. 20(20%) of the respondents were neutral, 17 respondents representing 17% of the total respondents disagreed while 15 respondents representing 15% strongly disagreed that Physical intimacy positively affects our marital satisfaction.
Research question three: What inﬂuence do celebrities’ dressing styles have on fashion trend of students’ in Kwara State Polytechnic?

Items in table 13, 14 and 15 answers research question three. The above table shows the reply of the respondents on the question: These days good parents who wish to train their children in the right way are now selective in the choice of films they buy and watch at home. 32 respondents representing 32% of the overall sampled respondents strongly agree, 43 (43%) respondents agree, 13 (13%) respondents were neutral, 7 (7%) respondents do not agree while 5 (5%) respondents strongly don’t agree that These days good parents who wish to train their children in the right way are now selective in the choice of films they buy and watch at home. The above table states that 28 (28%) respondents strongly agree that Media and researchers have note that dressing is a manifest reflection of people’s culture which includes mode of dressing. 44 (44%) respondents agree that Media and researchers have note that dressing is a manifest reflection of people’s culture which includes mode of dressing. 17(17%) of the respondents were neutral, 8 respondents representing 8% of the total respondents disagreed while 7 respondents representing 7% strongly disagreed that Media and researchers have note that dressing is a manifest reflection of people’s culture which includes mode of dressing. Lastly in table 15, The above table states that 36 (36%) respondents strongly agree that Nigeria Nollywood movies have been accused of portrayal of foreign pattern of social life in terms of dress, sex, nudity, and obscenity. 24 (24%) respondents agree that Nigeria Nollywood movies have been accused of portrayal of foreign pattern of social life in terms of dress, sex, nudity, and obscenity. 28(28%) of the respondents were neutral, 9 respondents representing 9% of the total respondents disagreed while 3 respondents representing 3% strongly disagreed that Nigeria Nollywood movies have been accused of portrayal of foreign pattern of social life in terms of dress, sex, nudity, and obscenity.
Research question four: What inﬂuence do celebrities’ dressing styles have on clothing accessories of students’ in Kwara State Polytechnic?
Items in table 16, 17 and 18 gives reply to research question four. The above table states that 25(25%) respondents strongly agree that Students observe Nollywood celebrities closely and then imitate them in every instance of their life. 48(48%) respondents agree that Students observe Nollywood celebrities closely and then imitate them in every instance of their life. 19(19%) of the respondents were neutral, 4 respondents representing 4% of the total respondents disagreed while 4 respondents representing 4% strongly disagreed that Students. The above table states that 31(31%) respondents strongly agree that Celebrities who are viewed on television, movies, satellite are all powerful tools of communicating dress sense and clothing styles to students. 42(42%) respondents agree that Celebrities who are viewed on television, movies, satellite are all powerful tools of communicating dress sense and clothing styles to students. 20(20%) of the respondents were neutral, 6 respondents representing 6% of the total respondents disagreed while only 1 respondents representing 1% strongly disagreed that Celebrities who are viewed on television, movies, satellite are all powerful tools of communicating dress sense and clothing styles to students. Lastly in table 18, The above table states that 28 (28%) respondents strongly agree that Nollywood celebrities need to develop positive disposition to their mode of dressing in a bit to improve on them. 41(41%) respondents agree that Nollywood celebrities need to develop positive disposition to their mode of dressing in a bit to improve on them. 15(15%) of the respondents were neutral, 14 respondents representing 14% of the total respondents disagreed while 2 respondents representing 2% strongly disagreed that Nollywood celebrities need to develop positive disposition to their mode of dressing in a bit to improve on them.
4.4        DISCUSSION OF FINDINGS
Nollywood, Nigeria's vibrant film industry, significantly impacts the fashion choices of students at Kwara State Polytechnic. Celebrities from this industry often set trends that resonate deeply with the youth, influencing their sartorial preferences and overall style.
Firstly, Nollywood celebrities are seen as fashion icons by many students. Their appearances in movies, social media, and public events showcase a wide range of fashion trends, from traditional Nigerian attire to contemporary Western styles. Students often emulate these styles to express their individuality and stay current with popular trends. This emulation is not just limited to clothing but extends to hairstyles, accessories, and even makeup. The visibility and accessibility of Nollywood fashion through various media platforms make it easy for students to keep up with and adopt these trends.
Secondly, the influence of Nollywood fashion on students can be attributed to the aspirational aspect of celebrity culture. Celebrities in Nollywood often portray characters that embody success, confidence, and modernity, qualities that appeal to young people. By dressing like their favorite stars, students at Kwara State Polytechnic may feel a sense of connection to this glamorous world and aspire to similar success and recognition in their lives.
Moreover, the impact of Nollywood fashion trends can also be observed in the local fashion industry. Tailors, designers, and boutiques in Ilorin, where Kwara State Polytechnic is located, frequently cater to the demands of students who seek to replicate the latest styles seen on screen. This creates a cycle of influence where Nollywood trends drive local fashion markets, which in turn makes these trends more accessible to students.
However, while the influence of Nollywood celebrities on student fashion is significant, it also raises questions about the pressure to conform to certain beauty standards and the financial implications of keeping up with these trends. Students may feel compelled to spend beyond their means to stay fashionable, which can lead to financial strain.
In conclusion, Nollywood celebrities play a pivotal role in shaping the fashion trends among students at Kwara State Polytechnic. This influence is a testament to the power of media and popular culture in dictating style preferences and the broader implications for individual identity and economic behavior.























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1        SUMMARY
This study assessed the influence of Nollywood celebrity more of dressing in the fashion trends among the student of Kwara state polytechnic. The first chapter covers the introduction of the study, background to the study, statement of the problem which exposed the problem the study identified and seek to resolve, research questions, the significant of the study, the scope of the study and operational definition of term.
Chapter two focused on the conceptual framework, theoretical framework and empirical review of literatures. The study hinged on three major three relevant to the study: Social Learning Theory, and Cultivation Theory. The third chapter was based on the research method. The researcher used quantitative research method and conducted a survey among residents in the study area. Closed-ended questionnaire was adopted as instrument for data collection.
Chapter four presented the data analysis and discussion of the findings. The analysis was done in tabular form using chi-square (x2) method of data analysis. Chapter five discussed the summary of the study, the conclusion of the study base on the outcome of the findings and recommendations of the study.
 5.2        CONCLUSION
Nollywood, as Nigeria's vibrant film industry, holds a significant cultural sway over its audience, particularly young adults. These celebrities often become trendsetters, and their sartorial choices are closely observed and emulated by students who see them as icons of success and modernity.
Firstly, Nollywood celebrities serve as role models for many students, shaping their perceptions of style and fashion. The visibility and popularity of these celebrities in media amplify their influence, making their fashion choices highly influential. Students at Kwara State Polytechnic, eager to emulate the glamorous and trendy looks of their favorite stars, often adopt similar styles in their daily attire. This phenomenon reflects a broader trend where celebrity culture significantly impacts youth fashion globally.
Moreover, the accessibility of Nollywood films and social media platforms allows students to stay updated with the latest fashion trends endorsed by celebrities. Instagram, Twitter, and other platforms enable real-time fashion updates, making it easier for students to follow and replicate these trends. This immediate access helps solidify the celebrities' role as key influencers in the fashion choices of the student population.
The influence of Nollywood celebrities also extends to boosting local fashion industries. As students strive to mirror the styles of their favorite stars, there is increased demand for similar clothing, accessories, and beauty products. This demand can spur local fashion markets, encouraging the growth of indigenous fashion designers and entrepreneurs who cater to these trends.
In conclusion, Nollywood celebrities significantly shape the fashion trends among students at Kwara State Polytechnic through their roles as style icons. Their widespread media presence and the aspirational appeal they hold for young people drive the adoption of their fashion choices. This influence not only molds the students' personal styles but also contributes to the vibrancy and growth of the local fashion industry. The symbiotic relationship between Nollywood and its audience underscores the powerful role of media and celebrity culture in contemporary fashion trends.
5.3        RECOMMENDATIONS
Given the significant influence of Nollywood celebrities on the fashion trends among students at Kwara State Polytechnic, several recommendations can be made to harness this influence positively and productively.
Promotion of Cultural Heritage: Nollywood celebrities should be encouraged to promote traditional Nigerian attire and cultural heritage through their fashion choices. By frequently showcasing indigenous designs and fabrics, they can instill a sense of pride and appreciation for local fashion among students. This can help preserve Nigeria's rich cultural heritage while also making traditional attire trendy and desirable.
Collaboration with Local Designers: Celebrities should collaborate more with local fashion designers and brands. This partnership can create a ripple effect where students, in turn, support local businesses by purchasing and wearing these locally-made clothes. Such collaborations can be highlighted through Nollywood movies, social media, and other media outlets, further boosting the visibility and credibility of local fashion designers.
Educational Workshops and Seminars: Organizing fashion workshops and seminars featuring Nollywood celebrities can provide students with valuable insights into the fashion industry. These events can cover topics such as personal styling, the importance of cultural fashion, and sustainable fashion practices. By engaging directly with their role models, students can gain practical knowledge and inspiration for their own fashion choices.
Encouragement of Sustainable Fashion: Celebrities have the platform to advocate for sustainable fashion practices. By promoting eco-friendly and ethical fashion brands, they can influence students to make more environmentally conscious fashion choices. This can be achieved through social media campaigns, endorsements, and incorporating sustainable fashion into their public appearances.
Mentorship Programs: Establishing mentorship programs where Nollywood celebrities mentor aspiring fashion designers from Kwara State Polytechnic can be highly beneficial. These programs can provide students with guidance, industry connections, and real-world experience, helping them to develop their own fashion careers. Inclusive Fashion Representation: Celebrities should aim to represent diverse body types, skin tones, and styles in their fashion choices. This inclusivity can encourage students to embrace their unique identities and feel confident in their personal styles, reducing the pressure to conform to a single standard of beauty or fashion.
By implementing these recommendations, the positive influence of Nollywood celebrities on the fashion trends among students at Kwara State Polytechnic can be maximized, fostering a more inclusive, sustainable, and culturally rich fashion landscape.
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APPENDIX
                                                                         QUESTIONNAIRE

SECTION A
 Demographic Profile of Respondent
1. Gender: (a) Male ( ) ( b) Female ( )
2. Age: (a) 16 – 20 ( ) (b) 21 - 25 ( ) (c) 26 – 30 ( ) (d) 31  and above ( )
3. Academic level: (a) ND I ( ) (b) ND II ( ) (c) HND I ( )  (d) HND II ( )
4. Marital status: (a) Single ( ) (b) Married ( ) (c) Divorce ( ) (d) Others ( )
5. Religion: (a) Islam ( ) (b) Christianity ( ) (c) Other ( )
SECTION B
Likert Scale Statements
Keywords:  
Strongly agree [SA] - Agree [A] – Neutral [N] - Disagree        [D]-Strongly disagree [SD]
	S/N

	STATEMENTS

	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	6.
	Nollywood celebrities’ dressing styles have influence on students’ socialization 
	
	
	
	
	

	7.
	Nollywood celebrities’ dressing styles have influence on clothing utilization of student of the polytechnic 
	
	
	
	
	

	8. 
	Nollywood celebrities dressing styles have influence on fashion trend of students of the polytechnic 
	
	
	
	
	

	9.
	Celebrities dressing styles influence the clothing accessories  of student within the polytechnic 
	
	
	
	
	

	10.
	Students pay attention to the content rather than the dressing styles of celebrities  
	
	
	
	
	

	11.
	Students used to copy most of the celebrities lifestyles exhibited in many of their roles and characters In their movies 
	
	
	
	
	

	12.
	Nollywood celebrities have gone from being role models in the society to being bad influence on the young generation 
	
	
	
	
	

	13.
	These days, good parents who wish to train their children in the right way are now selective in the choice of films they buy and watch at home 
	
	
	
	
	

	14.
	Media and researchers have noted that dressing In a manifest reflection of people’s culture which includes mode of dressing
	
	
	
	
	

	15.
	Nigerian Nollywood movies movies has been accused of portrayal of foreign pattern of social life, in terms of dressing, sex scenes, nudity and obscenity 
	
	
	
	
	

	16.
	Students observe Nollywood celebrities closely and the imitate them In every instance of their life 
	
	
	
	
	

	17.
	Celebrities who viewed on television, movies are powerful tools of communicating dress sense and clothing styles to students
	
	
	
	
	

	18.
	Nollywood celebrities need to develop positive disposition to their mode of dressing in a bid to improve on them
	
	
	
	
	




