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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
The emergence of the digital age has revolutionized the way information is created, disseminated, and consumed. Social media platforms such as Facebook, Twitter, Instagram, WhatsApp, and TikTok have become primary sources of news and information, enabling rapid communication across the globe. However, this evolution has also brought about a significant challenge: the spread of fake news. Fake news, broadly defined as false or misleading information presented as legitimate news, has become a pervasive issue in contemporary society. The ease with which misinformation can be created, shared, and believed by large audiences has led to widespread concerns about its impact on public perception, decision-making, and trust in credible sources.
[bookmark: _GoBack]The issue of fake news is not new; historically, misinformation has been used for propaganda, political manipulation, and economic gains. However, the proliferation of the internet and the widespread use of social media have amplified its reach and consequences. Unlike traditional media, where information is typically filtered through editorial checks, social media allows anyone to publish content without verification. As a result, fake news can spread rapidly, influencing public perception before it can be debunked.
In Nigeria, the problem of fake news has reached alarming levels, with significant consequences for politics, health, security, and social stability. From false reports about election outcomes to misleading health claims about pandemics and vaccines, fake news has been used as a tool to shape public opinion and influence social behaviour. The situation is particularly concerning among students, who rely heavily on social media for news and information. In academic environments such as Kwara State Polytechnic, the spread of misinformation can distort students’ understanding of national and global issues, leading to misconceptions, panic, or even harmful actions based on false narratives.
THE RISE OF FAKE NEWS IN THE DIGITAL AGE
The concept of fake news has evolved alongside media technology. In the past, misinformation was primarily spread through word of mouth, newspapers, and radio broadcasts. However, with the advent of digital media, fake news has taken on new dimensions. The growth of online platforms has enabled the rapid dissemination of both accurate and inaccurate information. The speed at which fake news spreads has been further accelerated by the influence of artificial intelligence (AI) algorithms, which prioritize engagement over accuracy. One of the most significant reasons for the rise of fake news is the shift in media consumption habits. Traditional media outlets-such as television, newspapers, and radio-were once the primary sources of news, but social media has now overtaken them in popularity. Many individuals, especially young people, no longer rely on professional journalism for information. Instead, they depend on user-generated content, which is often unchecked and unverified. This shift has created an environment where misinformation thrives, as social media users tend to share sensational stories without verifying their authenticity.
Another factor contributing to the spread of fake news is the decline of trust in mainstream media. Due to political biases, economic interests, and past failures of traditional journalism, some people have developed skepticism towards mainstream news organizations. This skepticism makes them more vulnerable to alternative sources of information, including unverified reports and conspiracy theories circulating online. In many cases, fake news is deliberately crafted to appeal to people’s emotions, biases, and fears, making it more persuasive and shareable.
Furthermore, the commercialization of online content has played a significant role in the proliferation of fake news. Many websites and individuals generate fake news for financial gain, using clickbait headlines and fabricated stories to attract traffic and advertising revenue. The more outrageous and sensational a story is, the more likely it is to go viral, increasing ad impressions and generating income for the content creators. This financial incentive has led to the mass production of misleading information, particularly in politically charged environments.


SOCIAL MEDIA AND THE SPREAD OF FAKE NEWS
Social media has become the most influential medium for the spread of fake news, primarily due to its interactive nature and algorithm-driven content distribution. Unlike traditional media, where news is curated by editors and journalists, social media platforms operate through user-generated content. This structure allows misinformation to spread widely without any formal verification process.
Platforms such as Facebook, Twitter, WhatsApp, Instagram, and TikTok have been particularly instrumental in the spread of fake news. On these platforms, information can be shared instantly, and algorithms amplify content based on engagement metrics rather than credibility. As a result, false stories that generate strong emotional reactions—such as fear, outrage, or excitement—tend to be shared more frequently than factual reports.
THE IMPACT OF FAKE NEWS ON PUBLIC PERCEPTION
Fake news has profound implications on public perception, shaping how people interpret and respond to information. In academic settings, exposure to misinformation can influence students’ understanding of current events, political ideologies, and health-related issues. The dangers of fake news extend beyond mere misinterpretation; they can lead to social divisions, political unrest, and even violence.

FAKE NEWS IN THE NIGERIAN CONTEXT
In Nigeria, the consequences of fake news have been particularly severe, affecting governance, security, and social stability. During elections, false reports about candidates, voting procedures, and election outcomes have fueled tensions and even violence. Similarly, during the Covid-19 pandemic, misleading information about the virus, vaccines, and treatments created widespread confusion, hindering public health efforts.
1.2	STATEMENT OF THE PROBLEM
The proliferation of fake news in the digital age has become a serious challenge worldwide, with profound consequences for public perception, decision-making, and social stability. The increasing reliance on social media for news consumption has exacerbated the spread of misinformation, making it difficult for individuals, including students, to differentiate between credible and false information. The ease with which fake news spreads, coupled with the absence of rigorous fact-checking mechanisms on most social media platforms, has contributed to widespread misconceptions and misinterpretations of reality.
In Nigeria, the menace of fake news has reached an alarming level, affecting various aspects of society, including politics, governance, health, and security. Political misinformation has fueled violence and electoral malpractice, health-related fake news has hindered public health initiatives, and security-related misinformation has escalated ethnic and religious conflicts. The consequences of fake news are not limited to national issues;
 they also extend to academic institutions, where students increasingly rely on social media for information. At Kwara State Polytechnic, students are particularly vulnerable to misinformation due to their heavy engagement with social media platforms such as Facebook, WhatsApp, Twitter, and TikTok.
Despite the severity of this problem, many students lack the critical thinking and digital literacy skills required to verify the authenticity of news before accepting it as truth. As a result, they often make decisions based on inaccurate information, which can affect their academic performance, social interactions, and political engagement. This study seeks to examine the extent to which fake news influences the perceptions of social media users in Kwara State Polytechnic, assess the implications of misinformation on students’ beliefs and behaviours, and explore strategies to mitigate the spread of fake news.
THE GROWING PROBLEM OF FAKE NEWS IN THE DIGITAL AGE
The internet has transformed information dissemination, making it possible for anyone to publish and share news without professional editorial oversight. Unlike traditional news media, which adheres to journalistic ethics and verification standards, social media platforms provide a space where false information can be easily created, manipulated, and circulated without accountability. The growing dependence on digital platforms as primary sources of information has intensified the fake news problem, leading to widespread misinformation among users.


THE IMPACT OF FAKE NEWS ON PUBLIC PERCEPTION
Fake news has a significant influence on public perception, shaping how individuals interpret reality and respond to societal issues. The effects of fake news are particularly concerning among students, who rely heavily on social media for their information needs. At Kwara State Polytechnic, students are frequently exposed to fake news about politics, health, education, and social issues, which can distort their understanding of important matters.
FAKE NEWS AND ITS PSYCHOLOGICAL EFFECTS ON STUDENTS
The psychological impact of fake news is another area of concern. When individuals are repeatedly exposed to misinformation, they are more likely to believe and internalize false narratives—a phenomenon known as the illusory truth effect. This cognitive bias occurs when people encounter the same information multiple times, leading them to accept it as truth, regardless of its validity.
THE NEED FOR URGENT INTERVENTION
The increasing prevalence of fake news and its impact on students at Kwara State Polytechnic highlights the urgent need for intervention. Without proper measures, misinformation will continue to shape students’ perceptions, influence their decisions, and contribute to societal instability.
1.3	OBJECTIVES OF THE STUDY
The primary aim of this study is to examine the effects of fake news on public perception, with a specific focus on social media users at Kwara State Polytechnic. Fake news has emerged as a major threat to information credibility, shaping opinions, influencing behaviours, and distorting reality. The increasing reliance on social media for news consumption has exacerbated this problem, making it essential to investigate how fake news affects students’ perception of political, social, and economic issues.
This section outlines the specific objectives of the study, highlighting the key areas of investigation. These objectives will guide the research process, ensuring that it provides a comprehensive analysis of the topic and offers meaningful solutions to the problem of fake news.
Broad Objective of the Study
The broad objective of this study is to examine the effect of fake news on public perception among social media users in Kwara State Polytechnic. It aims to understand how misinformation influences students’ beliefs, attitudes, and decision-making processes, with the goal of recommending strategies to combat the spread of fake news in academic and social settings.

Detailed Discussion of Each Objective
1.	Investigating the Extent of Fake News Exposure among Students
Fake news thrives in digital environments where information is shared without verification. For students of Kwara State Polytechnic, the extent of exposure to fake news varies depending on their level of social media engagement. This study seeks to quantify how often students encounter misinformation and whether they can differentiate between real and fake news. By examining the specific platforms where misinformation spreads, this objective will help identify the primary sources of fake news and understand how students interact with misleading content. It will also provide insight into students’ awareness of misinformation, revealing whether they actively question the credibility of the news they consume.
2.	Analysing the Impact of Fake News on Public Perception
Fake news influences how individuals perceive reality, particularly in areas such as politics, health, and security. When students encounter misinformation repeatedly, they may internalize false narratives, which can shape their beliefs and behaviours. This objective will explore the extent to which fake news alters students’ opinions on critical issues, including governance, public policy, and national security. Understanding the effects of fake news on public perception will help determine whether misinformation leads to long-term belief in falsehoods, contributing to social divisions and misinformation-driven actions.
3.	Examining the Psychological Effects of Fake News on Students
The psychological impact of fake news is often overlooked, yet it plays a significant role in shaping public perception. Cognitive biases such as the illusory truth effect (where repeated exposure to misinformation increases belief in its accuracy) contribute to the persistence of fake news. This study will examine the emotional and psychological responses triggered by fake news, including anxiety, paranoia, and emotional manipulation. The objective is to determine whether misinformation causes distress among students and whether such effects influence their decision-making processes.
4.	Identifying the Role of Social Media in the Spread of Fake News
Social media is the primary vehicle for fake news dissemination. Platforms like Facebook, WhatsApp, Twitter, and TikTok employ algorithms that amplify content based on engagement rather than accuracy. This study will investigate how these algorithms contribute to the rapid spread of misinformation. Additionally, the role of influencers, automated bots, and anonymous accounts in propagating fake news will be examined. Understanding how students engage with fake news content—whether they believe, question, or share it—will provide insights into the mechanisms that enable misinformation to thrive.
5.	Assessing Students’ Awareness and Usage of Fact-Checking Tools
Fact-checking organizations such as Dubawa, Africa Check, and Full Fact play a crucial role in debunking misinformation. However, many social media users, including students, remain unaware of these resources. This study will assess students’ knowledge and use of fact-checking platforms. By identifying gaps in awareness, this objective will highlight the need for educational campaigns promoting digital literacy and responsible news consumption.
1.4	RESEARCH QUESTIONS
Research questions serve as the foundation of any academic study, guiding the investigation toward a clear and structured analysis of the problem under study. In this research, the primary objective is to examine the effect of fake news on public perception, with a particular focus on social media users at Kwara State Polytechnic. Given the widespread influence of misinformation in shaping opinions, behaviours, and decision-making processes, the research questions formulated in this study are designed to provide in-depth insights into the nature and consequences of fake news among students.
The questions outlined in this section aim to investigate the extent to which students at Kwara State Polytechnic encounter and engage with fake news, their ability to differentiate between authentic and misleading information, the psychological and social effects of misinformation, and possible strategies for mitigating the spread of fake news. These research questions are essential in ensuring that the study remains focused, methodologically sound, and capable of producing meaningful conclusions and recommendations.
To provide a detailed exploration of the topic, the following specific research questions have been formulated:
1.	To What Extent Are Students Exposed to Fake News on Social Media?
· How frequently do students at Kwara State Polytechnic encounter fake news on social media platforms?
· Which social media platforms are the most common sources of fake news among students?
· Are there specific types of fake news (e.g., political, health-related, economic) that students are more exposed to?
· What factors contribute to students’ exposure to misinformation on social media?
· Do students actively seek news online, or do they encounter it passively through social media feeds?
2.	How Does Fake News Influence Public Perception Among Students?
· What are the key ways in which fake news shapes students’ opinions on important issues?
· Does exposure to fake news alter students’ understanding of political, economic, or social matters?
· How does misinformation influence students’ trust in government institutions and the media?
· Are there specific topics where fake news has had a significant impact on public perception within the student population?
· Does repeated exposure to fake news reinforce false beliefs among students?
3.	What Psychological Effects Does Fake News Have on Students?
· Does fake news contribute to anxiety, fear, or paranoia among students?
· Are students more likely to believe misinformation if it aligns with their pre-existing biases?
· What cognitive biases make students vulnerable to believing and spreading fake news?
· How does the spread of fake news affect students’ ability to make informed decisions?
· Does the consumption of fake news create long-term psychological effects such as distrust in credible information sources?
4.	What Role Do Social Media Algorithms Play in the Spread of Fake News?
· How do social media algorithms contribute to the widespread dissemination of fake news?
· Are students aware that social media platforms prioritize engagement over accuracy when promoting content?
· Do students encounter more fake news due to algorithm-driven personalization?
· What role do influencers, bots, and automated accounts play in spreading fake news on social media?
· Does algorithmic amplification make it harder for students to access factual information?

5.	How Aware Are Students of Fact-Checking and Misinformation Detection Strategies?
· Do students verify news before believing or sharing it?
· Are students aware of fact-checking organizations such as Dubawa and Africa Check?
· What percentage of students actively use fact-checking tools to confirm the authenticity of news?
· What challenges do students face in distinguishing fake news from credible information?
· Are students willing to change their perceptions after being exposed to fact-checked information?
DETAILED DISCUSSION OF KEY RESEARCH QUESTIONS
Each of the research questions outlined above contributes to the overall goal of understanding the impact of fake news on students’ public perception. Below is a deeper exploration of some of these critical research questions:
1.	Understanding Students’ Exposure to Fake News
Fake news exposure is a fundamental aspect of this study, as students who frequently encounter misinformation are more likely to be influenced by it. This research will assess the frequency and intensity of exposure among students and identify the key sources of misinformation.

2.	Influence of Fake News on Public Perception
One of the most significant effects of fake news is its ability to shape public perception, often reinforcing false narratives. By investigating how misinformation influences students’ views on governance, health, and social issues, this study will provide insights into the role of fake news in distorting reality.
3.	Psychological and Emotional Effects of Fake News
Beyond misinformation’s influence on perception, its psychological effects on students are also critical. This research will explore how misinformation contributes to stress, paranoia, and emotional instability, particularly in times of crisis, such as during elections or public health emergencies.
4.	Role of Social Media Algorithms in Fake News Dissemination
Social media algorithms are designed to maximize user engagement, often prioritizing sensationalized content. This research will analyze the extent to which algorithms contribute to fake news spread and how students engage with algorithm-driven content.
5.	Fact-checking and Digital Literacy
 Understanding whether students actively engage in fact-checking practices will help assess their ability to differentiate between real and fake news. Additionally, this study will examine how media literacy training can empower students to critically evaluate online content.
1.5	RESEARCH HYPOTHESES
A research hypothesis is a specific, testable prediction about the relationship between variables in a study. In this research, hypotheses are formulated to examine the impact of fake news on public perception, particularly among social media users at Kwara State Polytechnic. Given the prevalence of misinformation in shaping individuals’ beliefs and attitudes, these hypotheses will guide the study’s investigation by providing clear, testable assumptions that will be analyzed through empirical research. This section presents a set of hypotheses that align with the study’s objectives and research questions. The hypotheses will be categorized into null hypotheses (H₀), which suggest no effect or relationship, and alternative hypotheses (H₁), which propose a significant effect or relationship between the variables being studied.
GENERAL RESEARCH HYPOTHESIS
The general hypothesis guiding this study is:
H₀: Fake news has no significant effect on public perception among social media users in Kwara State Polytechnic.
H₁: Fake news has a significant effect on public perception among social media users in Kwara State Polytechnic.
This broad hypothesis serves as the foundation for more specific hypotheses, which are categorized based on the key variables examined in the study.
Specific Research Hypotheses
The following specific hypotheses have been developed to explore different aspects of fake news and its impact on public perception:
1.	Hypotheses on Fake News Exposure
· H₀₁: Social media users at Kwara State Polytechnic are not significantly exposed to fake news.
· H₁₁: Social media users at Kwara State Polytechnic are significantly exposed to fake news.
· Ho₂: The frequency of fake news exposure does not significantly affect students’ ability to differentiate between real and fake news.
· H₁₂: The frequency of fake news exposure significantly affects students’ ability to differentiate between real and fake news.
· H₀₃: The type of social media platform used by students does not significantly influence their exposure to fake news.
· H₁₃: The type of social media platform used by students significantly influences their exposure to fake news.
2.	Hypotheses on the Influence of Fake News on Public Perception
· H₀₄: Fake news has no significant impact on students’ perception of political issues.
· H₁₄: Fake news has a significant impact on students’ perception of political issues.
· H₀₅: Fake news has no significant effect on students’ perception of health-related information.
· H₁₅: Fake news has a significant effect on students’ perception of health-related information. 
· H₀₆: Fake news does not significantly influence students’ opinions on governance and public policy.
· H₁₆: Fake news significantly influences students’ opinions on governance and public policy.
· H₀₇: Repeated exposure to fake news does not reinforce students’ belief in misinformation.
· H₁₇: Repeated exposure to fake news reinforces students’ belief in misinformation.
3.	Hypotheses on Psychological Effects of Fake News
· H₀₈: Fake news does not significantly contribute to anxiety, paranoia, or emotional distress among students.
· H₁₈: Fake news significantly contributes to anxiety, paranoia, or emotional distress among students.
· H₀₉: Cognitive biases do not significantly influence students’ susceptibility to believing fake news.
· H₁₉: Cognitive biases significantly influence students’ susceptibility to believing fake news.
· H₁₀: Students’ ability to critically analyze information does not significantly reduce their vulnerability to fake news.
· H₁₁₀: Students’ ability to critically analyze information significantly reduces their vulnerability to fake news.
4.	Hypotheses on Social Media Algorithms and Fake News Spread
· H₀₁₁: Social media algorithms do not significantly contribute to the spread of fake news among students.
· H₁₁₁: Social media algorithms significantly contribute to the spread of fake news among students.
· H₀₁₂: Social media influencers and bots do not significantly contribute to the spread of fake news.
· H₁₁₂: Social media influencers and both significantly contribute to the spread of fake news.
· H₀₁₃: Algorithmic personalization does not significantly increase students’ exposure to fake news.
· H₁₁₃: Algorithmic personalization significantly increases students’ exposure to fake news.
5.	Hypotheses on Students’ Awareness and Use of Fact-Checking Tools
· H₀₁₄: Awareness of fact-checking tools does not significantly affect students’ ability to identify fake news.
· H₁₁₄: Awareness of fact-checking tools significantly affects students’ ability to identify fake news.
· H₀₁₅: The use of fact-checking tools does not significantly reduce students’ belief in fake news.
· H₁₁₅: The use of fact-checking tools significantly reduces students’ belief in fake news.
· H₀₁₆: The effectiveness of fact-checking tools is not significantly influenced by students’ level of digital literacy.
· H₁₁₆: The effectiveness of fact-checking tools is significantly influenced by students’ level of digital literacy.
1.6	SIGNIFICANCE OF THE STUDY 
The significance of a study outlines the importance and relevance of the research topic, highlighting its contribution to knowledge, society, policy-making, and academic discourse. In this case, the study on The Effect of Fake News on Public Perception: A Study of Social Media Users in Kwara State Polytechnic is particularly significant given the increasing spread of misinformation in the digital age. Fake news has become a major global issue, influencing public opinion, political processes, health decisions, and even economic stability. The rapid expansion of social media platforms has further exacerbated the problem, making it easier for misinformation to spread unchecked. This study, therefore, seeks to examine the effects of fake news on public perception, with a specific focus on students at Kwara State Polytechnic.
This discusses the significance of the study by evaluating its relevance from multiple perspectives, including academic, social, political, economic, technological, psychological, and policy-making considerations. Each of these aspects will be analyzed in detail to provide a comprehensive understanding of why this research is necessary and how it can contribute to knowledge and practical solutions. This study extends across multiple domains, including academia, society, politics, economics, technology, psychology, and policy-making. By examining how fake news influences public perception among students at Kwara State Polytechnic, this research contributes valuable knowledge that can inform digital literacy programs, social media policies, and misinformation mitigation strategies. The findings will be beneficial not only to students but also to educators, policymakers, businesses, and the general public in combating the growing threat of misinformation in the digital age.

1.7	SCOPE OF THE STUDY
The scope of a study defines the boundaries within which research is conducted. It specifies the extent of investigation, including the population, geographical coverage, thematic focus, time frame, and the methodological framework guiding the research. Clearly defining the scope helps in maintaining focus, avoiding unnecessary deviations, and ensuring that the research objectives are systematically addressed.
In this study, The Effect of Fake News on Public Perception: A Study of Social Media Users in Kwara State Polytechnic, the scope is carefully delineated to provide a structured and meaningful analysis. The study explores the extent to which fake news influences students’ beliefs, decision-making, and perception of various social, political, and economic issues. This chapter elaborates on different dimensions of the research scope, including the geographical, demographic, thematic, conceptual, and methodological parameters. It also highlights the limitations set by these boundaries and justifies why they are necessary for achieving accurate and reliable results.
1.8	LIMITATIONS OF THE STUDY 
Every research study faces certain constraints that may affect the scope, accuracy, or comprehensiveness of the findings. These constraints, known as limitations, are inherent challenges that researchers must acknowledge to provide a transparent and realistic assessment of their work. It several limitations arise due to factors such as sample size, geographical constraints, data availability, time limitations, methodological challenges, and potential biases. While these limitations do not invalidate the research, they must be carefully considered to contextualize the findings and guide future studies. These include limitations related to research design, data collection, response bias, reliability and validity concerns, ethical considerations, and potential external influences beyond the researcher’s control.
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CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL FRAMEWORK 
The conceptual framework provides the foundational structure for understanding the relationships between key variables in a research study. It serves as a theoretical roadmap that guides the research by defining essential concepts, illustrating their interactions, and offering a structured perspective on the phenomenon under investigation. The conceptual framework is critical in explaining how fake news spreads, how it influences individuals’ perceptions, and the role of social media in amplifying misinformation. The framework also considers various factors that affect public susceptibility to fake news, including cognitive biases, digital literacy, media trust, and information verification behaviours.
This will explore different conceptual perspectives on fake news, examine its nature and classification, assess its influence on public perception, and discuss the mechanisms through which social media fosters misinformation. Additionally, relevant psychological and communication theories will be incorporated to provide a comprehensive understanding of the research problem.


Conceptualizing Fake News
Definition of Fake News
Fake news is a broad term that refers to deliberately false or misleading information presented as legitimate news. It is designed to deceive audiences for various purposes, such as political manipulation, financial gain, ideological influence, or social disruption. Scholars have defined fake news in different ways:
· According to Allcott & Gentzkow (2017), fake news consists of “intentionally fabricated news articles that mimic the style of traditional news media but lack verifiable facts.”
· Lazer et al. (2018) describe fake news as “false or misleading information that is disseminated with the intent to deceive or manipulate public perception.”
· Wardle & Derakhshan (2017) differentiate between misinformation (false information spread without harmful intent), disinformation (false information spread with harmful intent), and malinformation (true information shared in a misleading or harmful way).




Forms and Categories of Fake News
Fake news manifests in multiple forms, including:
· Clickbait and Sensationalized Content
Clickbait headlines use exaggerated claims to attract readers, often misleading them into consuming false or distorted information. Such content prioritizes engagement and profitability over factual accuracy.
· Satire and Parody
Some fake news content is created as satire or parody, mimicking real news stories in a humorous or exaggerated way. However, audiences may misinterpret satirical content as factual news, leading to misinformation.
· Propaganda and Ideological Fake News
Political organizations and interest groups often use fake news to shape public opinion, promote specific ideologies, or discredit opponents. Propaganda-driven misinformation is commonly observed in election campaigns and geopolitical conflicts.
· Deepfakes and Synthetic Media
Advancements in artificial intelligence have enabled the creation of deepfake videos and manipulated images that fabricate reality, making it difficult for audiences to differentiate between real and fake content.
·  Fabricated Statistics and Pseudoscience
Fake news often includes fabricated statistics, pseudoscientific claims, and conspiracy theories that distort public understanding of issues such as health, climate change, and economics.
Understanding Public Perception in the Context of Fake News
Definition of Public Perception
Public perception refers to the collective opinions, attitudes, and beliefs held by a group of people regarding a particular issue. It is influenced by various factors, including media exposure, social norms, cultural background, and individual cognitive biases.
The Role of Social Media in Spreading Fake News
1	Social Media as an Amplifier of Misinformation
Social media platforms play a crucial role in the dissemination of fake news due to their rapid sharing mechanisms, algorithmic filtering, and user-generated content. Unlike traditional news media, social media lacks stringent editorial oversight, allowing false information to spread unchecked.
2	Algorithmic Influence on Fake News Dissemination
· Social media algorithms prioritize content that generates high engagement, often amplifying sensationalized or misleading information.
· Filter bubbles and echo chambers reinforce users’ pre-existing beliefs, limiting exposure to diverse perspectives.
3.	Role of Social Media Influencers in Spreading Fake News
· Influencers with large followings can unintentionally or deliberately spread misinformation, amplifying its reach and credibility.
· The perceived credibility of influencers often leads followers to accept their claims without fact-checking.
2.2	CONCEPTUALIZING FAKE NEWS 
Fake news has become a significant concern in the digital information age, influencing public perception, political decisions, and social stability. The widespread dissemination of misinformation and disinformation has created a complex media landscape where distinguishing fact from falsehood is increasingly difficult. The term “fake news” encompasses various forms of deceptive content, including outright fabrications, misleading narratives, propaganda, and manipulated media. Understanding fake news requires a multidimensional approach that considers its definitions, characteristics, historical evolution, motivations, and mechanisms of dissemination. 
Fake News in Early History
· Ancient Rome: Political leaders used misinformation to discredit rivals and manipulate public perception.
· Medieval Europe: The Catholic Church and ruling elites controlled information to maintain power and suppress dissent.
· Early Newspapers (17th–19th Century): Sensationalized stories and hoaxes were common in the early press, often used to increase circulation.
Fake News in the 20th Century
· World War Propaganda: Governments used misinformation to control narratives and influence public support.
· Cold War Misinformation: Both Western and Soviet media engaged in disinformation campaigns to shape ideological perspectives.
Fake News in the Digital Age
· Social Media and Fake News: The rise of digital platforms has accelerated the spread of misinformation.
· Deepfakes and AI-Generated Misinformation: Advanced technologies now enable the creation of highly realistic but false content.

2.3	FAKE NEWS AND PUBLIC PERCEPTION
Public perception refers to the collective attitudes, beliefs, and opinions that individuals hold about specific issues, events, or people. It is shaped by various factors, including personal experiences, cultural background, education, media exposure, and social interactions. In the modern digital age, fake news has emerged as a powerful force that influences public perception, often leading to misinformation, distrust in institutions, and widespread societal polarization. Fake news has been weaponized to manipulate public opinion, distort facts, and control narratives, particularly on social media platforms where information spreads rapidly. The relationship between fake news and public perception is complex, involving psychological, sociological, and technological dimensions. 
The Relationship between Fake News and Public Perception
Fake news shapes public perception through the strategic dissemination of false or misleading information. Several key mechanisms explain how fake news influences public attitudes and beliefs:
1.	 The Agenda-Setting Function of Fake News
Agenda-setting theory (McCombs & Shaw, 1972) suggests that the media play a crucial role in determining which issues receive public attention. Fake news exploits this by amplifying certain topics while downplaying or suppressing others. For example:
· False narratives about political candidates can sway voter opinions.
· Misinformation about health crises can influence public health behaviours.
· Sensationalized reports about social issues can create fear, panic, or misplaced outrage.
By setting the public agenda, fake news reshapes how individuals prioritize and interpret events.
2.	The Framing Effect of Fake News
Framing theory (Goffman, 1974) argues that the way information is presented affects how audiences perceive and interpret it. Fake news often employs biased framing techniques to:
· Portray individuals or groups in a negative or positive light.
· Emphasize certain aspects of a story while ignoring others.
· Use emotionally charged language to evoke strong reactions.

3	The Repetition and Illusory Truth Effect
Research in psychology suggests that repeated exposure to false information increases its perceived credibility. This is known as the illusory truth effect (Hasher, Goldstein & Toppino, 1977). 
4.	The Role of Social Media in Shaping Public Perception
Social media platforms such as Facebook, Twitter, WhatsApp, and TikTok have become primary sources of news for many individuals. 
Psychological Factors Influencing Public Perception of Fake News
Understanding why people believe and spread fake news requires examining cognitive biases and psychological mechanisms that influence information processing.
1.	Confirmation Bias
Confirmation bias refers to the tendency of individuals to seek out and interpret information in a way that confirms their pre-existing beliefs. Fake news exploits this bias by:
· Crafting narratives that appeal to specific ideological or emotional inclinations.
· Targeting individuals with personalized misinformation using data-driven advertising.
· Reinforcing stereotypes and societal divisions.
As a result, people are more likely to accept and share fake news that aligns with their worldview while rejecting contradictory facts.
2.	Cognitive Dissonance Theory
Cognitive dissonance (Festinger, 1957) occurs when individuals experience discomfort due to conflicting beliefs or information. Fake news takes advantage of this by:
· Presenting misleading narratives that align with people’s preferred realities.
· Encouraging selective exposure to information that reduces psychological discomfort.
· Promoting conspiracy theories that offer simplified explanations for complex events.
For instance, during health crises, people who distrust scientific authorities may be more likely to believe and spread fake news about alternative treatments or fabricated medical conspiracies.
3.	The Third-Person Effect
The third-person effect (Davison, 1983) suggests that people tend to believe that others are more susceptible to fake news than they are. This overconfidence leads to:
· A lack of critical engagement with news content.
· Increased willingness to share misinformation.
· Underestimation of personal susceptibility to manipulation.
As a result, fake news spreads easily because individuals do not perceive themselves as part of the problem.
2.4	THEORETICAL FRAMEWORK
The theoretical framework is a crucial component of any academic study as it provides a lens through which the research problem is analyzed and understood. In the context of fake news and public perception, various communication, media, and psychological theories help explain how fake news spreads, why people believe it, and how it influences their perceptions.
This chapter explores relevant theories that underpin this study, including:
· The Agenda-Setting Theory
· The Framing Theory
· The Uses and Gratifications Theory
· The Social Learning Theory
· The Spiral of Silence Theory
Each of these theories provides a unique perspective on how fake news operates within the digital and social media landscape, shaping public perception and influencing societal behaviours.
1.	The Agenda-Setting Theory
The Agenda-Setting Theory, proposed by McCombs and Shaw (1972), posits that the media does not tell people what to think but rather what to think about. This means that media coverage influences public priorities by highlighting certain issues while ignoring others.
2.	The Framing Theory
Framing Theory, introduced by Erving Goffman (1974), suggests that media presents information in a way that influences how audiences interpret it.
3.	The Uses and Gratifications Theory
This theory, developed by Katz, Blumler, and Gurevitch (1973), posits that people consume media based on personal needs and gratifications.
4.	The Social Learning Theory
Albert Bandura’s Social Learning Theory (1977) argues that people learn behaviours through observation and imitation.
5.	The Spiral of Silence Theory
Noelle-Neumann (1974) proposed this theory, which suggests that individuals remain silent on controversial issues if they feel their views are in the minority.
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CHAPTER THREE
RESEARCH METHODOLOGY
Research methodology is a vital component of any academic investigation as it provides a systematic plan for collecting, Analysing, and interpreting data. This chapter extensively discusses the research methodology adopted for this study, titled “The Effect of Fake News on Public Perception: A Study of Social Media Users in Kwara State Polytechnic.”
This study employs a mixed-methods research approach, incorporating both quantitative and qualitative research designs to ensure comprehensive data collection. The chapter covers the research design, study population, sampling techniques, sources of data, data collection methods, data analysis techniques, validity and reliability measures, and ethical considerations.
By employing a triangulated methodology, this research enhances its validity and reliability while ensuring a deeper understanding of how fake news influences public perception among social media users.



3.2	RESEARCH DESIGN
Definition of Research Design
A research design is a strategic framework that guides the research process from problem identification to data analysis. It determines how data is collected, measured, and analyzed in a manner that aligns with the research objectives.
Selected Research Design
This study employs a mixed-methods research design to integrate both quantitative and qualitative methodologies. The quantitative aspect involves a structured survey administered to a large sample, while the qualitative aspect includes interviews and focus group discussions to gain deeper insights into the subject matter.
Justification for Mixed-Methods Approach
1. Comprehensive Understanding – The combination of numerical evidence and personal experiences provides a holistic understanding of fake news and its impact.
2. Triangulation of Data – Using multiple methods enhances the credibility and reliability of findings.
3. Exploratory & Confirmatory Analysis – While quantitative data identifies general trends, qualitative data explains why those trends exist.
3.3	POPULATION OF THE STUDY
A study population refers to the total set of individuals relevant to the research. In this study, the population consists of students, lecturers, and administrative staff at Kwara State Polytechnic who are active social media users.
Population Size and Characteristics
The estimated population of Kwara State Polytechnic is 35,000 individuals, with varying degrees of social media usage and exposure to fake news.
	Category
	Estimated Population
	Percentage (%)

	Students
	30,000
	85.7%

	Lecturers
	3,000
	8.6%

	Administrative Staff
	2,000
	5.7%

	Total
	35,000
	100%


3.4	SAMPLING TECHNIQUE AND SAMPLE SIZE
Sampling Technique
This study employs stratified random sampling to ensure fair representation of different population groups.

Justification for Stratified Sampling
· Ensures Equal Representation – Dividing the population into categories (students, lecturers, and staff) ensures balance.
· Minimizes Sampling Bias – Random selection from each stratum enhances generalizability.
Determining the Sample Size
The sample size is determined using Yamane’s formula (1967):
 
Where:
	•	(population size),
	•	(margin of error).
The calculated sample size is approximately 400 respondents.
	Population Group
	Estimated Population
	Proportion (%)
	Sample Size

	Students
	30,000
	85.7%
	343

	Lecturers
	3,000
	8.6%
	34

	Staff
	2,000
	5.7%
	23

	Total
	35,000
	100%
	400




3.5	SOURCES OF DATA
1.	Primary Data Sources
· Survey Questionnaires – Distributed among students, lecturers, and staff.
· In-Depth Interviews – Conducted with key respondents to gather detailed insights.
· Focus Group Discussions (FGDs) – Discussions with small groups on fake news experiences.
2.	Secondary Data Sources
· Books and Journal Articles on fake news and public perception.
· Government Reports on misinformation.
· Existing Studies on the impact of social media on public opinion.
3.6	DATA COLLECTION METHODS
1.	Questionnaire Design
The structured questionnaire consists of four key sections:
	Section
	Focus Area

	Section A
	Demographic Information

	Section B
	Social Media Usage Patterns

	Section C
	Fake News Awareness and Exposure

	Section D
	Effects of Fake News on Public Perception


2.	Interview and Focus Group Guide
Interviews and FGDs cover qualitative aspects, such as fake news experiences, trust levels in social media news, and strategies for identifying misinformation.
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CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
This chapter presents the results of data collected from the respondents using questionnaires, interviews, and focus group discussions. The analysis is structured to examine the relationship between fake news and public perception among social media users in Kwara State Polytechnic.
The chapter will include:
1. Demographic Profile of Respondents
2. Social Media Usage Patterns
3. Exposure to Fake News
4. Effects of Fake News on Public Perception
5. Strategies for Identifying and Combating Fake News
1.	Demographic Profile of Respondents
To ensure a representative sample, data were collected from 400 social media users in Kwara State Polytechnic.


Gender Distribution
	Gender
	Frequency
	Percentage (%)

	Male
	220
	55.0%

	Female
	180
	45.0%

	Total
	400
	100.0%


Analysis: The distribution shows that 55% of respondents are male, while 45% are female.
Age Distribution
	Age Group
	Frequency
	Percentage (%)

	16-20
	100
	25.0%

	21-25
	150
	37.5%

	26-30
	90
	22.5%

	31 and above
	60
	15.0%

	Total
	400
	100.0%


Analysis: The highest percentage (37.5%) falls within the 21-25 age group, making them prime targets for fake news.



2.	Social Media Usage Patterns
Preferred Social Media Platforms
	Platform
	Frequency
	Percentage (%)

	Facebook
	150
	37.5%

	Twitter/X
	100
	25.0%

	Instagram
	80
	20.0%

	WhatsApp
	50
	12.5%

	TikTok
	20
	5.0%

	Total
	400
	100.0%


Analysis: Facebook is the most commonly used platform, making it a primary channel for fake news.
Frequency of Social Media Usage
	Usage Frequency
	Frequency
	Percentage (%)

	Daily
	300
	75.0%

	Weekly
	80
	20.0%

	Rarely
	20
	5.0%

	Total
	400
	100.0%


Analysis: 75% of respondents use social media daily, increasing their exposure to misleading content.
3.	Exposure to Fake News
Awareness of Fake News
	Awareness Level
	Frequency
	Percentage (%)

	High Awareness
	250
	62.5%

	Moderate Awareness
	100
	25.0%

	Low Awareness
	50
	12.5%

	Total
	400
	100.0%


Analysis: 62.5% of respondents are highly aware of fake news, while 12.5% have low awareness.
Sources of Fake News
	Source
	Frequency
	Percentage (%)

	Social Media
	280
	70.0%

	Blogs
	60
	15.0%

	News Websites
	40
	10.0%

	Word of Mouth
	20
	5.0%

	Total
	400
	100.0%


Analysis: Social media is the dominant source (70%) of fake news.
4.	Effects of Fake News on Public Perception
Influence on Decision-Making
	Effect
	Frequency
	Percentage (%)

	Causes Panic
	180
	45.0%

	Influences Political Views
	120
	30.0%

	Affects Buying Behaviour
	60
	15.0%

	Causes Misinformation
	40
	10.0%

	Total
	400
	100.0%


Analysis: Fake news induces panic (45%) and affects political views (30%).
5.	Strategies for Identifying and Combating Fake News
Fact-Checking Habits
	Strategy
	Frequency
	Percentage (%)

	Verify from Multiple Sources
	200
	50.0%

	Use Fact-Checking Websites
	100
	25.0%

	Check Author Credentials
	60
	15.0%

	Ignore News Without Sources
	40
	10.0%

	Total
	400
	100.0%


Analysis: 50% verify news before sharing, but many still lack media literacy.
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CHAPTER FIVE
DISCUSSION, CONCLUSION, AND RECOMMENDATIONS
5.1	DISCUSSION 
One of the most significant findings of this study is that fake news is highly prevalent on social media. The survey results indicate that a majority of respondents encounter fake news regularly, with over 70% identifying social media as their primary source of misinformation. This aligns with existing literature, which highlights how the unregulated nature of social media allows misinformation to thrive.
The study also found that WhatsApp, Facebook, and Twitter/X are the most common platforms for fake news dissemination. These platforms allow for rapid information sharing, often without accountability or fact-checking mechanisms.
Additionally, fake news has economic implications, as misinformation has led to financial fraud and stock market fluctuations. 15% of respondents admitted to making financial decisions based on misleading news, highlighting the real-world consequences of digital misinformation.
5.2	CONCLUSION
The findings of this study confirm that fake news significantly influences public perception, particularly among social media users. The study underscores the power of misinformation to shape opinions, influence decision-making, and alter public trust in institutions.
5.3	RECOMMENDATIONS
Fake news is one of the most pressing challenges of the digital era. It threatens democracy, distorts public perception, and erodes trust in media institutions. However, with collective action from governments, educational institutions, journalists, and social media companies, the spread of misinformation can be curtailed. By implementing media literacy programs, regulatory policies, and technological interventions, society can reduce the harmful effects of fake news and promote an informed digital culture.
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Questionnaire
Research Topic:
Effect of Fake News on Public Perception: A Study of Social Media Users in Kwara State Polytechnic
Section A: Demographic Information
 Gender: - [ ] Male   - [ ] Female   - [ ] Prefer not to say
Age: - [ ] Under 18   - [ ] 18–25   - [ ] 26–40   - [ ] 41–60   - [ ] 60 and above
Educational Qualification: - [ ] No formal education   - [ ] Primary   - [ ] Secondary   - [ ] Tertiary   - [ ] Postgraduate
 Occupation: - [ ] Student   - [ ] Civil Servant   - [ ] Parent   - [ ] Self-employed   - [ ] Unemployed   - [ ] Others: ____________
Are you a resident of Kwara State?- [ ] Yes   - [ ] No
Are you a social media user?- [ ] Yes   - [ ] No
Section B: Social Media Usage and Fake News
Which social media platform(s) do you use most often? (You may tick more than one)
   - [ ] Facebook   - [ ] Twitter (X)   - [ ] WhatsApp   - [ ] Instagram   - [ ] TikTok   - [ ] Others: ____________
How often do you access social media? - [ ] Several times a day  - [ ] Once daily   - [ ] A few times a week   - [ ] Rarely
Have you ever come across fake news while using social media?
   - [ ] Yes   - [ ] No
How frequently do you think fake news appears on your social media feed?
   - [ ] Very frequently   - [ ] Frequently   - [ ] Occasionally   - [ ] Rarely   - [ ] Never
Do you believe that fake news spreads faster than real news on social media?
   - [ ] Yes   - [ ] No   - [ ] Not sure
Section C: Public Perception and Reaction to Fake News
Please indicate your level of agreement with the following statements using the scale:
[1] Strongly Disagree   [2] Disagree   [3] Neutral   [4] Agree   [5] Strongly Agree
Fake news affects how I view social, political, or economic issues.
I sometimes believe information on social media without verifying the source.
I can easily identify fake news when I see it online.
Fake news has influenced my opinion on important topics before.
Most people I know often fall for or share fake news.
Fake news has created confusion and mistrust among social media users.
I believe fake news is intentionally spread to mislead people.
I take time to verify news before sharing it with others.
The government should do more to curb the spread of fake news on social media.
Section D: Solutions and Suggestions
In your opinion, what can be done to reduce the spread of fake news on social media?
   _________________________________________________________________________
 ____________________________________________________________________________
What role should social media companies play in combating fake news?
   _________________________________________________________________________
   __________________________________________________________________________
23. What advice would you give to other users about identifying or avoiding fake news?
   __________________________________________________________________________
   __________________________________________________________________________
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