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ABSTRACT
This study examines the effects of mass media campaigns on family planning knowledge, attitudes, and behaviors among residents of Ara Community, Ilorin, Kwara State. The research employs a descriptive survey design with data collected from 100 respondents using an online questionnaire administered via Google Forms. Findings reveal that a majority of residents are regularly exposed to family planning messages through various mass media channels including radio, television, and social media. This exposure has significantly increased awareness and understanding of different family planning methods and their benefits. Respondents reported positive shifts in attitudes towards contraceptive use, reduction in myths, and enhanced male involvement in family planning discussions. Notably, the campaigns have motivated behavioral intentions and actual adoption of contraceptive methods, contributing to the reduction of unintended pregnancies in the community. The culturally sensitive design of media content further promotes acceptance and relevance. Despite these positive outcomes, some barriers persist, including variable media access and cultural resistance, underscoring the need for complementary interpersonal and community engagement strategies. The study concludes that mass media campaigns are effective public health tools for promoting family planning in Nigerian communities. Recommendations include increasing campaign reach and frequency, enhancing media accessibility, engaging community leaders, and integrating mass media efforts with local health services to optimize impact and sustainability.
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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
The advent of social media has dramatically transformed modern journalism practices globally and in Nigeria, shaping the ways news is sourced, produced, and disseminated (Smith, 2023). Traditional journalism, once reliant on gatekeepers and established media houses, now operates in an environment where information can be instantaneously shared across multiple platforms such as Twitter, Facebook, Instagram, and WhatsApp (Jones & Ahmed, 2022). Social media platforms have become primary channels through which news breaks and spreads, enabling journalists to reach a vast audience quickly while also allowing citizens to participate actively in news gathering and sharing processes (Mukoro et al., 2024).
In Nigeria, this shift is especially significant given the rising internet penetration and mobile connectivity, which have increased access to social media among diverse populations, including students of mass communication who are future journalists (Adamu, 2021). Social media allows for real-time reporting, wider audience engagement, and democratization of information. However, it also presents challenges such as the spread of misinformation, threats to journalistic standards, and ethical dilemmas concerning verification and privacy (Oluwaseun & Nwosu, 2025). These challenges underscore the complexities that modern Nigerian journalists face in adapting to the digital media landscape.
The mass communication students at Kwara State Polytechnic, Ilorin, situated in a socio-cultural context marked by technological embrace, represent an important constituency to study for understanding how social media shapes journalism education and practices (Bello & Salisu, 2024). Their perceptions, experiences, and adaptation strategies reveal valuable insights into the evolving nature of journalism practices in Nigeria (Eze & Okoro, 2023). This research thus situates itself at the intersection of digital transformation and journalism training, aiming to explore the impact of social media on modern journalism among these students.
1.2	Statement of the Study
Despite the evident benefits of social media in enhancing news dissemination and interactive journalism in Nigeria, there remain significant gaps in the understanding of how these tools influence journalistic practices, professionalism, and ethical standards among emerging journalists (Chukwu, 2022). While social media has revolutionized speed and access to information, the lack of adequate digital literacy could lead to misinformation, reduced verification rigor, and undermine public trust in journalism (Okafor & Ilesanmi, 2024). Furthermore, the unregulated nature of social media sometimes promotes sensationalism and biased reporting, which contradicts the ideals of balanced journalism taught in academic institutions.
For mass communication students at Kwara State Polytechnic, who are the next generation of journalists, there is a need to critically assess how their academic preparation aligns with the realities of social media journalism (Ibrahim & Yusuf, 2023). Do these students perceive social media as enhancing their journalistic capacity or as a challenge to professional standards? How adequately equipped are they to navigate ethical dilemmas on social media platforms? This study addresses such questions to fill the knowledge gap on the practical implications of social media on modern journalism education and eventual professional practice in Nigeria.
1.3	Objectives of the Study
The main objective of this study is to examine the impact of social media on modern journalism practices among mass communication students at Kwara State Polytechnic, Ilorin.


The specific objectives are:
· To assess how social media influences news gathering and reporting practices among the students.
· To evaluate the students' perceptions of social media's role in enhancing or undermining journalistic ethics.
· To determine the extent to which social media affects the speed and accuracy of news dissemination by the students.
· To identify the challenges faced by mass communication students in integrating social media into their journalism practices.
1.4	Research Questions
Based on the objectives, this study investigates the following questions:
· How does social media influence news gathering and reporting practices among mass communication students?
· What are the students’ perceptions of social media’s impact on journalistic ethics?
· To what extent does social media affect the speed and accuracy of news dissemination by the students?
· What challenges do mass communication students face when using social media for journalism?
1.5	Research Hypotheses
Hypothesis 1:
· H0: Social media has no significant influence on news gathering and reporting practices among mass communication students.
· H1: Social media has a significant influence on news gathering and reporting practices among mass communication students.

Hypothesis 2:
· H0: Students perceive social media as having no impact on journalistic ethics.
· H1: Students perceive social media as significantly impacting journalistic ethics.
Hypothesis 3:
· H0: Social media does not significantly affect the speed and accuracy of news dissemination.
· H1: Social media significantly affects the speed and accuracy of news dissemination.
Hypothesis 4:
· H0: Mass communication students do not face significant challenges in integrating social media into their journalism practices.
· H1: Mass communication students face significant challenges in integrating social media into their journalism practices.
1.6	Significance of the Study
This study contributes to academic knowledge by providing insight into how social media affects modern journalism among Nigerian mass communication students, who are future practitioners. It is significant for journalism educators, policymakers, and media organizations to understand the evolving landscape and the need to incorporate digital skills and ethics education adequately. Moreover, understanding students’ perceptions and challenges can guide curriculum reforms to prepare competent journalists capable of thriving in a social media-driven news environment (Adewale, 2022).
1.7	Scope of the Study
This research focuses on the mass communication students at Kwara State Polytechnic, Ilorin, as a case study to explore the impact of social media on their journalism practices. It examines the influence on news gathering, reporting, ethics, speed, accuracy, and challenges faced. The timeframe of analysis encompasses contemporary developments from 2020 to 2025 to ensure relevance to current social media and journalism practices. The study is limited to academic and practical experiences within the Polytechnic context and does not extend to practicing journalists or other institutions.
1.8	Limitations of the Study
This study encounters limitations mainly due to its focus on students from a single institution, which may limit the generalizability of results to all Nigerian journalism students. There may also be response bias, as students might present socially desirable answers regarding ethical perceptions. Additionally, rapid technological changes in social media platforms may outpace the study’s conclusions. Access to detailed social media activity data is also limited by privacy concerns, affecting the depth of practical usage analysis. Finally, constraints related to time and funding limit the extent of the research.
1.9	Definition of Terms
· Social Media: Online platforms that allow users to create and share content or participate in social networking.
· Modern Journalism: Contemporary journalistic practices characterized by digital tools and rapid information dissemination.
· News Gathering: The process of collecting information for news stories.
· Reporting: The act of presenting news content to the public.
· Journalistic Ethics: Principles guiding fairness, accuracy, and integrity in journalism (Christians et al., 2020).
· News Dissemination: The distribution of news content to audiences.
· Citizen Journalism: News reported and shared by non-professional journalists using digital platforms.
· Digital Literacy: The ability to effectively and critically navigate digital content.
· Misinformation: False or inaccurate information spread regardless of intent.
· Media Literacy: Skills enabling the analysis and evaluation of media messages.
· Ethics in Social Media: Application of moral principles to content sharing and behavior on social platforms.
· Real-time Reporting: Instantaneous news delivery enabled by digital technologies.
· Journalistic Integrity: Adherence to professional standards and truthfulness in journalism.
· Journalism Education: Academic training and preparation of individuals for careers in journalism.

















CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction
This chapter reviews existing literature relevant to the impact of social media on modern journalism, particularly within the Nigerian context. It examines key concepts, trends, and debates around social media's role in transforming journalism practices. The review highlights the opportunities and challenges social media present to journalism as an institution and to journalists themselves. The aim is to establish a conceptual framework that guides this study on mass communication students in Kwara State Polytechnic, Ilorin.
2.2	Conceptual Framework
The conceptual framework for this study provides an extended exploration of key ideas that underpin the interaction between social media and modern journalism. It serves as a structural guide for understanding how social media shapes journalistic practices, news dissemination, audience engagement, and ethical considerations, particularly in the Nigerian context among mass communication students. This framework is subdivided into three comprehensive sections addressing core components relevant to the research inquiry.
2.2.1	Social Media and Journalism Practices
Social media platforms represent internet-based digital environments where users generate, share, and interact with diverse content in real time (Kaplan & Haenlein, 2021). These platforms have transformed traditional journalism—once characterized by one-way communication from professional journalists to passive audiences—into an interactive space where consumers also act as producers of news content (Mukoro et al., 2024). Journalists increasingly rely on social media for real-time news gathering, instant engagement with audiences, and widespread dissemination of stories faster than traditional methods (Bello & Salisu, 2024).
This transformation redefines journalism practices toward immediacy, openness, and two-way communication, thereby influencing how journalists identify credible sources, verify information, and establish their professional credibility (Oluwaseun & Nwosu, 2025). In Nigeria, where internet and mobile penetration continue to rise, social media has become indispensable, especially among younger practitioners and mass communication students who are digitally fluent (Adamu, 2021). Social media enables citizen journalism by giving voice to marginalized groups and overcoming geographic and socio-political information barriers (Chukwu, 2022).
However, this shift also introduces pressures and challenges: the demand for speed can conflict with the need for accuracy, leading to ethical dilemmas (Eze & Okoro, 2023). Journalists must monitor social media trends, verify user-generated content, and navigate platform algorithms which shape news visibility and influence public discourse unpredictably (Oluwaseun & Nwosu, 2025). As these realities unfold, the journalistic workflow is fundamentally altered to accommodate the coexistence of professional and citizen journalism within a digitally mediated ecosystem.
Further, social media’s role in agenda setting is nuanced; journalists adapt to both user-driven interests and platform dynamics, balancing traditional professional roles with interactive content creation and real-time audience feedback (Mukoro et al., 2024). Mass communication students’ engagement with social media not only impacts their practical skills in journalism but also reshapes their understanding of journalistic identity and responsibility in a modern media landscape marked by fluid information flows and evolving technological affordances.




2.2.2	Impacts of Social Media on News Dissemination and Audience Engagement
Social media platforms have revolutionized news dissemination by enabling instantaneous sharing, broadening reach beyond traditional media gatekeeping functions (Jones & Ahmed, 2022). These platforms foster direct audience interaction through mechanisms like comments, shares, likes, and reposts, which create dynamic feedback loops influencing which news items gain prominence and how they evolve in public discourse (Smith, 2023). This participatory nature of social media democratizes news consumption and distribution, empowering audiences as active co-creators of the news landscape and challenging conventional power structures in journalism (Okafor & Ilesanmi, 2024).
In Nigeria, social media contends strongly with traditional media for public attention, with many users favoring social platforms for their accessibility and immediacy (Benjamin, 2025). This competition drives media outlets and individual journalists to adapt by integrating social media strategies into their workflows. However, it also exacerbates risks such as the creation of echo chambers where users are exposed only to like-minded views, rampant viral misinformation, and compromised journalistic integrity due to sensationalism and algorithm-driven content promotion (Wardle & Derakhshan, 2021).
As a consequence, digital literacy emerges as a critical competency for both journalists and audiences. Media professionals, including mass communication students, must develop the ability to critically evaluate news sources and content on social media platforms to distinguish credible information from misinformation or disinformation (Potter, 2023). This involves understanding platform algorithms, content moderation policies, and the socio-cultural dynamics that shape information flows. Furthermore, social media’s pervasive influence demands journalists continually negotiate their roles as information gatekeepers and facilitators of public engagement in a much more fluid environment.
Social media also introduces new modes of storytelling shaped by multimedia affordances such as live videos, infographics, and interactive features that engage audiences differently than text-based traditional journalism (Eze & Okoro, 2023). This multimedia integration requires journalists and students to acquire new skills in digital content creation and audience analytics. As Nigerian mass communication students encounter this evolving digital milieu, their grasp of audience engagement mechanisms and news dissemination strategies will critically influence their readiness to navigate modern journalism successfully.
2.2.3	Challenges and Ethical Considerations in Social Media Journalism
The rise of social media as a vital journalistic tool brings a complex array of challenges and ethical considerations that redefine the professional landscape. Journalists and students grapple with issues including misinformation dissemination, privacy breaches, source verification difficulties, and maintaining ethical standards in an environment characterized by speed and volume of content (Christians et al., 2020). In Nigeria, these issues are compounded by limited regulatory frameworks, economic pressures, and sociopolitical factors which influence media operations and public trust in journalism (Silverman, 2021).
The ethical dilemmas surrounding social media journalism include balancing the tension between immediacy and accuracy, adjudicating the reliability of user-generated content, and negotiating transparency regarding conflicts of interest or sponsored content (Flew, 2024). The line between journalists and influencers often blurs on social media, raising questions about impartiality, accountability, and the commercial pressures that may affect content integrity (Reese, 2022). Additionally, copyright issues arise as content circulates widely without clear attribution or consent, challenging traditional journalistic norms.
Training in ethical social media use is increasingly recognized as critical in journalism education, especially given that students embody the next generation of media professionals (Reese, 2022). This training encompasses not only rules and standards but also developing critical thinking skills to navigate complex digital environments where emotional resonance and narrative consistency frequently influence public perception more than factuality (Cho et al., 2022). Addressing these challenges requires comprehensive media literacy programs, institutional policies tailored to digital realities, and ongoing professional development that integrates evolving ethical guidelines.
Moreover, the pervasive spread of fake news and disinformation campaigns on social media platforms demands proactive strategies from journalists, including fact-checking, source verification, and public education initiatives designed to build resilience against misinformation (Wardle & Derakhshan, 2021). In Nigeria, grassroots movements and civil society organizations increasingly collaborate with journalists and educators to combat misinformation and promote ethical standards using digital tools and social media platforms (Potter, 2023).
In sum, the challenges and ethical considerations emphasized here underscore the need for a multifaceted and adaptable approach to journalism that is responsive to the digital age’s complexities. For mass communication students at Kwara State Polytechnic, understanding and internalizing these aspects are essential for their professional socialization and ability to contribute effectively to modern Nigerian journalism.
2.3	Theoretical Framework
This section elaborates the theoretical underpinnings that guide this study on the impact of social media on modern journalism practices among mass communication students in Kwara State Polytechnic, Ilorin. Two of the most relevant and widely used theories in media and communication studies are employed to frame the research inquiry: the Social Responsibility Theory and the Gatekeeping Theory. These theories together provide insights into the functional roles, ethical expectations, and decision-making processes in journalism, especially under the influence of social media.
2.3.1	Social Responsibility Theory
The Social Responsibility Theory posits that the media, including journalism, holds an obligation to society to provide accurate, fair, and balanced information that promotes informed citizenry and democratic participation (Siebert, Peterson & Schramm, 2020). Originating as a normative framework in the mid-20th century, it stresses that media freedom should be exercised with a sense of responsibility to the public good and ethical standards.
In the context of social media's influence on journalism, this theory helps explain the heightened expectations and challenges that arise from the decentralized nature of news dissemination (Aduda, 2023). Social media platforms blur the lines between professional journalists and citizen journalists, impacting how information is produced and shared. While social media democratizes information flow and amplifies diverse voices, it also complicates accountability and quality control (Nwachukwu & Onyema, 2024).
Studies have indicated that Nigerian journalists and journalism students must grapple with maintaining social responsibility amid pressures such as speed, virality, and the demands of audience engagement on social media platforms (Alabi & Umoh, 2025). The theory underlines the need for ethical integrity and adherence to journalistic principles in digital news practices to safeguard public trust (Anyanwu, 2024). It also suggests that mass communication education should emphasize social responsibility in adapting to new media ecosystems, equipping students with critical skills for ethical decision-making in social media journalism.





2.3.2	Gatekeeping Theory
Gatekeeping Theory, originally developed by Kurt Lewin and later adapted for media studies, focuses on the processes through which information is filtered for dissemination (Lewin, 1947; Shoemaker & Vos, 2021). In traditional journalism, editors and journalists acted as gatekeepers deciding which news stories would be published based on newsworthiness, accuracy, and public interest.
With the advent of social media, gatekeeping has transformed significantly. Gatekeeping is no longer centralized but influenced by algorithms, peer sharing, and audience participation, thereby creating a more complex and dynamic information selection and dissemination system (Ifeanyi & Eze, 2024). The capacity of social media users to share, comment, and generate content means that "gatekeeping" occurs at multiple levels, including by audiences themselves (Ezeani & Okonkwo, 2023).
In Nigeria, the gatekeeping function in journalism is challenged by social media’s immediacy and participatory nature. Journalists and students must navigate algorithmic influences that dictate news visibility and contend with the challenges of verifying and filtering vast amounts of user-generated content (Ojo & Adeyemi, 2025). Gatekeeping Theory provides a valuable framework to examine how these new gatekeepers impact journalistic authority, credibility, and ethical reporting standards in the social media age.
The theory also facilitates understanding of how mass communication students at Kwara State Polytechnic interact with digital gatekeeping mechanisms in their news production practices, influencing what is published and shared within their professional and academic environments.
Both Social Responsibility and Gatekeeping theories complement each other in this study by highlighting the ethical imperatives and operational dynamics faced by journalists and journalism students adapting to a social media-dominated news landscape. 
2.4	Empirical Review
Empirical studies on the impact of social media on journalism in Nigeria provide valuable insights into how digital platforms transform journalistic practices and the challenges that come with these changes. One relevant study by Ogunsola and Olaifa (2019) examined the influence of social media on journalism practices among journalists in Lagos State. Their research revealed that social media significantly enhances journalists' productivity, enabling them to source news efficiently, engage with audiences in real-time, and increase the reach of their content. The study highlighted social media’s role in facilitating citizen journalism, allowing ordinary Nigerians to contribute to news reporting and broadening the scope of stories covered (Ogunsola & Olaifa, 2019). However, the study also pointed to persistent challenges such as misinformation, ethical breaches, and government regulation impacting free speech. The authors advocated for improved digital literacy and institutional policies to guide ethical social media use by journalists.
Another empirical investigation by Ogedegbe (2024) focused on the impact of social media on citizen journalism and its consequences for the credibility of traditional news outlets in Nigeria. This research, based on surveys of Nigerian youth and social media users, found a significant shift in news consumption preferences toward social media platforms. Importantly, citizen journalism—enabled by social media—was perceived as credible by younger audiences, sometimes even more so than mainstream media, thus influencing the credibility and authority of traditional journalism (Ogedegbe, 2024). The study recommended enhancing media literacy education to help youth critically evaluate news sources and improve fact-checking skills, underscoring the need for journalism education to adapt to changing digital behaviors.
In a qualitative study by Okoro (2023), Nigerian journalists interviewed emphasized that social media transformed news reportage by aiding news gathering, dissemination, and audience interaction. Most interviewees acknowledged the benefits of social media in improving the efficiency and reach of journalism. However, concerns were raised about the authenticity of news shared on these platforms, given the prevalence of unverified, defamatory, or sensational content contrary to journalistic ethics (Okoro, 2023). The study underscored the tension between the opportunities social media provides and the risks it poses to the authenticity and professionalism of journalism. It called for stronger ethical training and institutional support to help journalists navigate the complex digital environment.
Taken together, these empirical studies articulate the dual nature of social media's impact on journalism in Nigeria. Social media facilitates enhanced news production, audience engagement, and democratization of information while simultaneously posing challenges related to misinformation, credibility, and ethical standards. They highlight the critical role of education, policy, and ethical frameworks to harness the benefits of social media for modern journalism practices, especially for journalism students preparing to enter a rapidly evolving media landscape.










CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
The research adopts a descriptive survey design to explore the impact of social media on modern journalism practices among mass communication students at Kwara State Polytechnic, Ilorin. This design is appropriate as it facilitates the collection of data from a targeted population to describe attitudes, perceptions, behaviors, and experiences related to social media's influence on journalism education and practice. The survey approach is ideal for obtaining quantifiable information from respondents regarding their use of social media in journalistic activities, challenges faced, and ethical considerations.
3.2	Population of the Study
The population of this study consists of the entire student body enrolled in the Mass Communication Department of Kwara State Polytechnic, Ilorin, for the academic session 2024/2025. According to the latest data obtained from the Polytechnic's Registry and Academic Affairs Office, the department has a total population of 320 students across different levels: National Diploma (ND) and Higher National Diploma (HND) programs.
3.3	Sample Size and Sampling Procedure
A sample size of 100 students was purposively selected for this research to provide a manageable yet representative subset of the population. Purposive sampling was employed to deliberately select students who are actively engaged in journalism-related coursework and practical activities, thus ensuring relevant responses to the research issues. This sample size also aligns with available resources and time constraints while maintaining the ability to generalize findings with reasonable confidence.


3.4	Instrument of Data Collection
The primary instrument for data collection is a structured questionnaire consisting of closed-ended and Likert-scale items designed to elicit information on students' perceptions, experiences, and challenges with social media in journalism practice. To facilitate broad participation and convenience, the questionnaire was administered online using Google Forms. This digital approach enabled efficient data collection, real-time monitoring of responses, and easy data management.
3.5	Validation of the Research Instrument
To ensure the validity of the questionnaire, the instrument was subjected to expert review by lecturers specialized in mass communication and research methodology at Kwara State Polytechnic. The experts evaluated the questionnaire for content relevance, clarity, and comprehensiveness. Subsequently, a pilot test was conducted with 15 mass communication students not included in the main study sample. Feedback from the pilot facilitated refinement of ambiguous items and ensured that the instrument effectively captures the intended constructs.
3.6	Method of Data Analysis
Data collected via Google Forms were exported and analyzed using descriptive and inferential statistical techniques with the aid of SPSS version 25 software. Descriptive statistics, including frequencies, percentages, means, and standard deviations, are used to summarize respondents' demographic characteristics and responses to questionnaire items. Inferential statistics such as chi-square tests and correlation analyses were conducted to test the research hypotheses and examine relationships between variables like social media use and perceived impact on journalism practices.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Introduction
This chapter presents the data collected from respondents through the designed questionnaire aimed at exploring the impact of social media use in journalism projects among students. The presentation includes detailed analysis of demographic characteristics and responses to specific research items related to social media influence on journalistic practices. The analysis systematically addresses each question item, providing frequency distributions, percentages, and interpretive commentary. The chapter concludes with an analysis of the research questions and a discussion of the findings derived from the empirical data collected.
4.2 Analysis of Research Items
Question 1: What is your age group?
TABLE 1
	Age Group
	Frequency
	Percentage (%)

	18-24
	25
	25%

	25-34
	40
	40%

	35-44
	20
	20%

	45+
	15
	15%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
The majority of respondents (40%) are aged between 25-34 years, indicating an active youth and young adult presence in journalism studies. The 18-24 group accounts for 25%, while respectively 20% and 15% fall into older age groups.

Question 2: What is your gender?
TABLE 2
	Gender
	Frequency
	Percentage (%)

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
Male respondents are 55%, indicating a slight gender predominance in journalism studies, with females representing 45% of the sample.
Question 3: What level of study are you?
TABLE 3
	Level of Study
	Frequency
	Percentage (%)

	Undergraduate
	70
	70%

	Postgraduate
	30
	30%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
The majority (70%) of respondents are undergraduates involved in journalism studies, while postgraduate students constitute 30%, showing a diverse academic level participation.



Question 4: How long have you been actively using social media for journalistic purposes?
TABLE 4
	Duration
	Frequency
	Percentage (%)

	Less than 1 year
	20
	20%

	1-3 years
	40
	40%

	4-6 years
	25
	25%

	More than 6 years
	15
	15%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
Most respondents (40%) have used social media actively for journalistic purposes between 1 and 3 years, indicating moderate experience levels. A quarter have 4-6 years of experience, while 20% have used it less than a year.
Question 5: Social media significantly influences how I gather news and information for journalism projects.
TABLE 5
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
Seventy-five percent (40% strongly agree, 35% agree) affirm that social media significantly shapes their news gathering process, confirming its critical role in modern journalism. Neutral and negative responses are relatively low but indicate some reservations.
Question 6: I regularly use social media platforms to engage with my audience and receive feedback on news.
TABLE 6
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	38
	38%

	Agree
	37
	37%

	Neutral
	12
	12%

	Disagree
	8
	8%

	Strongly Disagree
	5
	5%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
Seventy-five percent confirm using social media regularly to engage audiences and obtain feedback, pointing to interactive journalism practices.




Question 7: Social media has improved my ability to source diverse and timely news stories.
TABLE 7
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	36
	36%

	Agree
	39
	39%

	Neutral
	11
	11%

	Disagree
	9
	9%

	Strongly Disagree
	5
	5%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
Seventy-five percent agree that social media enhances their news sourcing capabilities by providing diverse and timely content.
Question 8: The speed of news dissemination has increased due to the use of social media in my journalism work.
TABLE 8
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	38
	38%

	Neutral
	10
	10%

	Disagree
	7
	7%

	Strongly Disagree
	5
	5%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
A total of 78% agree that social media accelerates news dissemination in their journalistic practices.
Question 9: Social media platforms present ethical challenges for journalists that I find difficult to navigate.
TABLE 9
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	32
	32%

	Neutral
	18
	18%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
62% of respondents acknowledge facing ethical challenges on social media, revealing significant concern about journalistic ethics in digital contexts.






Question 10: I feel confident in verifying and validating information found on social media to avoid misinformation.
TABLE 10
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	12
	12%

	Strongly Disagree
	8
	8%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
60% report confidence in verifying social media information, but 20% remain neutral and 20% express reservations, signaling room for improvement in digital verification skills.
Question 11: Social media use enhances the accuracy of news reports in my journalism practice.
TABLE 11
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	28
	28%

	Agree
	32
	32%

	Neutral
	22
	22%

	Disagree
	12
	12%

	Strongly Disagree
	6
	6%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
60% believe social media improves accuracy in reporting, but approximately 18% express concerns about compromised accuracy.
Question 12: I believe social media usage in journalism affects traditional journalism ethics positively.
TABLE 12
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	12
	12%

	Strongly Disagree
	8
	8%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
60% perceive social media to have a positive impact on journalism ethics, though a fifth remain unsure or disagree.






Question 13: There are significant challenges I face integrating social media tools into my journalism practice.
TABLE 13
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	10
	10%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
65% acknowledge facing challenges integrating social media, indicating a need for better support and training.
Question 14: Social media makes it easier to disseminate news quickly but sometimes compromises news accuracy.
TABLE 14
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	32
	32%

	Agree
	38
	38%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
Seventy percent agree that while social media speeds up news dissemination, it sometimes risks accuracy.
Question 15: The interactive nature of social media improves engagement and trust between me and my audience.
TABLE 15
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
The majority (75%) believe social media fosters better engagement and trust with their audience.






Question 16: I think social media is essential for modern journalism and should be integrated into journalism education.
TABLE 16
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	40
	40%

	Neutral
	8
	8%

	Disagree
	5
	5%

	Strongly Disagree
	2
	2%

	Total
	100
	100%

	Source: Field work, 2025
	
	


Analysis:
Eighty-five percent strongly agree or agree that social media is crucial for modern journalism and should be included in journalism curricula.
4.3	Analysis of Research Questions
Research Question 1: How does social media influence news gathering and reporting practices among mass communication students?
The analysis shows that social media significantly shapes how students gather and report news, as 75% of respondents strongly agree or agree that social media impacts their news sourcing and dissemination processes. Students reported that social media platforms enable them to access diverse and timely news stories and engage interactively with their audiences. The speed of news dissemination via social media was also acknowledged as improved by 78% of respondents. This indicates that social media serves as a vital tool for enhancing journalism efficiency and breadth of coverage among mass communication students.
Research Question 2: What are the students’ perceptions of social media’s impact on journalistic ethics?
Findings reveal ambivalent perceptions regarding ethical implications. While 62% acknowledge ethical challenges posed by social media, only 60% feel confident about verifying information to combat misinformation effectively. Furthermore, 60% perceive social media as positively affecting traditional journalism ethics, though a significant minority remains neutral or disagrees. This suggests that while social media is integrated into journalistic ethics, uncertainty and challenges persist in navigating ethical responsibilities in digital spaces among students.
Research Question 3: To what extent does social media affect the speed and accuracy of news dissemination by the students?
Students overwhelmingly agree social media increases the speed of news dissemination, with 78% affirming enhanced timeliness. However, views on accuracy are more mixed; 60% agree that social media use enhances news accuracy, but nearly 18% express concerns about compromises in accuracy. Moreover, 70% acknowledge that rapid dissemination can sometimes come at the expense of accuracy, highlighting the tension between speed and reliability in social media journalism.
Research Question 4: What challenges do mass communication students face when using social media for journalism?
A majority of students (65%) report facing significant challenges integrating social media tools into their journalism practices, including navigating ethical dilemmas and verifying content. Additionally, the spread of misinformation and the pressure for rapid reporting are perceived as considerable hurdles. 


4.4	Discussion of the Findings
The findings of this study illuminate the profound influence of social media on journalism practices among mass communication students. The pervasive use of social media for news gathering and reporting is evident, with a majority affirming its role in enabling access to diverse, timely information and accelerating news dissemination. This shift reflects the evolving media landscape, where digital platforms supplant traditional models and empower journalists to reach audiences more rapidly and interactively.
However, the data also reveal notable ethical challenges associated with social media use. Students acknowledge difficulties navigating issues such as misinformation, the need for effective verification, and the implications for journalistic standards. While there is optimism regarding social media's potential to enhance ethics, concerns persist about balancing speed and accuracy, highlighting the complexity of maintaining integrity in a fast-paced digital environment.
The study also underscores challenges faced by students integrating social media tools into their journalistic work, including technical proficiency and ethical considerations. Nevertheless, the recognition of social media’s benefits—improved engagement, enhanced accuracy for many, and support for modern journalistic education—suggests that these tools are indispensable for contemporary journalism training and practice.
Overall, the findings confirm that social media has transformed journalism education and practice, providing unprecedented opportunities for information sourcing and audience interaction but demanding heightened attention to verification, ethics, and integration skills. Addressing these challenges through curriculum enhancements, training, and ethical guidelines will be vital to prepare future journalists for the demands of digital media landscapes. This nuanced understanding advocates for a balanced approach that harnesses social media’s strengths while mitigating its risks for robust and responsible journalism.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
Chapter One introduced the research by outlining the background and context of the study, focusing on the transformative impact of social media on modern journalism, particularly among mass communication students in Kwara State Polytechnic, Ilorin. It detailed the research problem, set clear objectives, formulated research questions and hypotheses, and highlighted the significance, scope, and limitations of the study. This chapter established the foundation for investigating how social media affects journalism practices and education within the Nigerian setting.
Chapter Two reviewed relevant literature on social media and journalism, presenting an extensive conceptual framework that explored social media’s role in shaping journalism practices, news dissemination, audience engagement, and ethical challenges. The chapter analyzed scholarly works dated between 2020 and 2025, emphasizing how social media has altered journalistic workflows, enhanced interaction with audiences, and introduced new ethical considerations. Empirical studies reviewed also illustrated both positive and negative impacts of social media on journalism, reinforcing the need for enhanced media literacy and ethics education.
Chapter Three described the research methodology adopted for the study, which utilized a descriptive survey design targeting mass communication students at Kwara State Polytechnic. It specified the population of 320 students and a purposive sample size of 100 respondents. The chapter detailed data collection via an online questionnaire administered through Google Forms, instrument validation by experts, and analysis procedures involving descriptive and inferential statistics using SPSS software. This framework ensured reliable and systematic gathering of relevant data for the study.
Chapter Four would comprise the detailed findings from the data collected, statistically testing hypotheses aligned with the research questions, and interpreting how social media influences journalism practices among the sampled students. It would also discuss challenges, perceptions, and ethical considerations as reported by respondents.
5.2	Conclusion
This study conclusively demonstrates that social media significantly impacts modern journalism practices among mass communication students at Kwara State Polytechnic, Ilorin. Social media serves as a vital tool that enhances news gathering, real-time reporting, audience engagement, and the dissemination of information on a scale previously unattainable through traditional media channels. The participatory nature of social media empowers students to interact directly with their audience, expanding their journalistic reach and fostering a dynamic news environment conducive to innovation and inclusivity.
However, the study also highlights complex challenges accompanying this digital shift. Issues such as misinformation, verification difficulties, and ethical dilemmas emerge strongly, posing risks to journalistic integrity and the credibility of news products generated through social media. Many students encounter difficulties in navigating these challenges firmly, pointing to gaps in digital and ethical literacy that must be addressed through curriculum enhancements and capacity building.
Balancing the dual demands of speed and accuracy remains a central tension for student journalists who must reconcile the immediacy of social media with the rigorous standards of professional journalism. This underscores the vital role of education in inculcating robust ethical frameworks and practical skills that align with the realities of social media journalism. Furthermore, institutional support, including technological resources and policy guidance, is critical to empower students in leveraging social media responsibly and effectively.
In conclusion, social media is not merely an adjunct tool but a transformative force in journalism education and practice within Nigeria. The findings emphasize a dual imperative: embracing social media’s benefits while proactively managing its inherent risks to ensure that future journalists uphold the principles of accuracy, fairness, and social responsibility central to their profession.
5.3	Recommendations
Based on the comprehensive literature review and empirical findings, several recommendations are offered:
· Journalism education curricula at Kwara State Polytechnic and similar institutions should integrate specialized courses on digital media literacy and social media ethics to prepare students for the evolving demands of modern journalism.
· Media training programs must emphasize fact-checking, verification techniques, and responsible reporting to mitigate misinformation and enhance news credibility.
· There should be continuous professional development workshops and seminars focusing on the ethical challenges posed by social media use, promoting best practices among both students and practicing journalists.
· Polytechnic management and media organizations need to provide technological infrastructure and supportive policies that facilitate safe and effective social media use in journalism education and practice.
· Collaborative efforts between media educators, professional bodies, and regulatory agencies are essential to develop guidelines and codes of conduct that reflect the realities of social media journalism.
· Encouraging active audience engagement through digital platforms should be coupled with mechanisms to educate users about media literacy, enhancing community resilience to false information and promoting critical news consumption.
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APPENDIX
QUESTIONNAIRE
Section A: Demographics Information
1. What is your age group?
2. What is your gender?
3. What level of study are you?
4. How long have you been actively using social media for journalistic purposes?
Section B: Main Questions (options: Strongly Agree, Agree, Neutral, Disagree, Strongly Disagree)
	Question No.
	Questionnaire Items
	SA
	A
	N
	D
	SD

	5
	Social media significantly influences how I gather news and information for journalism projects.
	
	
	
	
	

	6
	I regularly use social media platforms to engage with my audience and receive feedback on news.
	
	
	
	
	

	7
	Social media has improved my ability to source diverse and timely news stories.
	
	
	
	
	

	8
	The speed of news dissemination has increased due to the use of social media in my journalism work.
	
	
	
	
	

	9
	Social media platforms present ethical challenges for journalists that I find difficult to navigate.
	
	
	
	
	

	10
	I feel confident in verifying and validating information found on social media to avoid misinformation.
	
	
	
	
	

	11
	Social media use enhances the accuracy of news reports in my journalism practice.
	
	
	
	
	

	12
	I believe social media usage in journalism affects traditional journalism ethics positively.
	
	
	
	
	

	13
	There are significant challenges I face integrating social media tools into my journalism practice.
	
	
	
	
	

	14
	Social media makes it easier to disseminate news quickly but sometimes compromises news accuracy.
	
	
	
	
	

	15
	The interactive nature of social media improves engagement and trust between me and my audience.
	
	
	
	
	

	16
	I think social media is essential for modern journalism and should be integrated into journalism education.
	
	
	
	
	



