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ABSTRACT
This study investigates the influence of media on the rate of suicide among undergraduate students at the University of Ilorin. It explores how different forms of media, particularly social media and traditional media, impact suicidal ideation, emotional distress, and behavioral tendencies within this vulnerable population. The study employs a descriptive survey research design with a sample of 100 undergraduates selected through random sampling. Data was collected via an online questionnaire and analyzed using descriptive and inferential statistics. Findings reveal that social media exposure significantly influences suicidal thoughts through constant engagement with suicide-related content, cyberbullying, and peer interactions. Traditional media contributes both positively and negatively by raising awareness but also by sensationalizing suicide reports. Financial difficulties compounded by media narratives intensify vulnerability to suicide. The study highlights a strong demand for preventive measures such as media literacy education and enhanced university awareness campaigns to mitigate media’s harmful impact. This research underlines the complex, multifaceted role media plays in student mental health and emphasizes the necessity of integrated interventions combining media regulation, psychological support, and educational initiatives to reduce suicide risks among undergraduates. The results contribute valuable insights for policymakers, university authorities, and mental health practitioners aiming to foster safer media environments and healthier student communities.
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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
The rise of media, particularly social media, has profoundly transformed human communication and information dissemination in the 21st century. Among young adults, especially undergraduates, media plays a dual role: it provides avenues for socialization, information acquisition, and emotional expression; yet it also exposes them to potential psychological risks that may significantly influence their mental well-being (Arık, 2024). Suicide, defined as the deliberate act of ending one's own life, continues to be a critical public health concern globally, especially among university students who often encounter intense academic, social, and financial pressures (Swedo et al., 2020).
Media's influence on suicide rates has been increasingly studied, revealing phenomena such as the “suicide contagion” or “Werther effect,” where news reports or social media posts about suicide may inadvertently lead to increases in suicidality among vulnerable populations (Wikipedia, 2010). This is especially pronounced among youth aged 18-25, the typical age range of undergraduates at Nigerian universities such as the University of Ilorin (Swedo et al., 2020; Olibamoyo, 2021). Social media, with its interactive nature and constant exposure to user-generated content, can amplify feelings of loneliness, depression, and hopelessness when negative or harmful content circulates unchecked (Alyas, 2025; Memon et al., 2018).
In Nigeria, economic hardship and social challenges compound students' mental health struggles. For instance, several University of Ilorin students have tragically died by suicide amid financial difficulties and the psychological strain amplified by their media interactions (Leadership News, 2025; Solacebase, 2025). Although global studies have investigated the link between media and suicide, there remains a gap in research that contextualizes these findings within Nigerian culture and the unique dynamics of Nigerian higher education institutions (Malami, 2022). Addressing this gap is important because media consumption patterns, societal stigma about mental health, and family dynamics in Nigeria differ from those elsewhere, calling for localized examination and intervention development.
This study, therefore, seeks to explore in depth the influence of media on the rate of suicide among University of Ilorin undergraduates, unpacking how different media types and content impact students’ mental health and suicidal behaviors. The study is situated between 2010 and 2025 to provide a comprehensive view of media influence across technological evolution phases and societal changes.
1.2	Statement of the Problem
University students in Nigeria, including at the University of Ilorin, are disproportionately affected by suicide and suicide ideation, a trend that has been escalating alongside growing social media use and pervasive traditional media coverage of suicide cases (Olibamoyo, 2021; Arık, 2024). Despite this, there is minimal comprehensive research focused on understanding the media's role in influencing suicidal tendencies within this vulnerable group. Suicide reports among undergraduates often correlate with financial hardship, academic stress, and emotional isolation—factors that media channels can exacerbate by exposing students to negative social comparisons, cyberbullying, and sensationalized depictions of suicide (Leadership News, 2025; Malami, 2022).
Currently, the University of Ilorin and other Nigerian universities lack effective data-driven mental health strategies that consider the interplay between media influence and student suicide rates (Solacebase, 2025). This deficiency limits the capacity of university administrators, mental health professionals, and policymakers to formulate interventions tailored to the media environment students live in. Moreover, irresponsible media reporting sometimes glorifies or sensationalizes suicide, contributing further to the problem by inadvertently encouraging suicidal behaviors (Marzano, 2025; Olibamoyo, 2021).
Therefore, the primary problem this study addresses is the inadequate understanding and empirical documentation of how media exposure—including social media, traditional mass media, and digital content—affects the suicidal behaviors of University of Ilorin undergraduate students. The findings will elucidate media's positive and negative roles, enabling stakeholders to craft preventive frameworks suitable for the Nigerian university context.
1.3	Objectives of the Study
The main aim of the study is to investigate the influence of media on the rate of suicide among undergraduate students of the University of Ilorin. While the specific objectives are:
1. To assess the extent to which social media exposure affects suicidal ideation among University of Ilorin undergraduates.
2. To examine the role of traditional media reporting in shaping students’ perceptions and behaviors related to suicide.
3. To explore the link between financial hardship, media use, and suicidal behaviors among University of Ilorin students.
4. To recommend effective strategies for mediating the negative influences of media on student suicide rates within the university setting.
1.4	Research Questions
1. How does social media exposure influence suicidal ideation among undergraduates at the University of Ilorin?
2. What is the impact of traditional media coverage on students’ suicidal thoughts and behaviors?
3. In what ways do financial challenges interact with media use to affect suicide rates among University of Ilorin students?
4. What preventive measures can be adopted to reduce the negative influence of media on suicide rates among university students?
1.5 	Research Hypotheses
Hypothesis 1
H0: Social media exposure does not significantly influence suicidal ideation among University of Ilorin undergraduates.
H1: Social media exposure significantly influences suicidal ideation among University of Ilorin undergraduates.
Hypothesis 2
H0: Traditional media reporting has no significant effect on students’ suicidal thoughts and behaviors.
H1: Traditional media reporting significantly affects students’ suicidal thoughts and behaviors.
Hypothesis 3
H0: There is no significant relationship between financial hardship, media use, and suicidal behaviors.
H1: There is a significant relationship between financial hardship, media use, and suicidal behaviors.
Hypothesis 4
H0: Preventive measures do not reduce the negative influence of media on suicide rates among university students.
H1: Preventive measures reduce the negative influence of media on suicide rates among university students.


1.6	Significance of the Study
This study is significant as it provides critical insights into the complex interaction between media and suicide among Nigerian university students, particularly at the University of Ilorin. It contributes empirical evidence that will aid mental health professionals, university authorities, media practitioners, and policymakers in understanding the specific media-related risk factors contributing to student suicides. By highlighting the harmful effects of certain media portrayals alongside the reasons why students might be vulnerable, this research supports the design of targeted preventive interventions. Furthermore, it sensitizes media organizations on responsible reporting and encourages universities to implement media literacy and mental health awareness programs urgently needed in the Nigerian higher education context (Xiao, 2021; Marzano, 2025).
1.7	Scope of the Study
The scope of this study is limited to undergraduate students currently enrolled at the University of Ilorin across different faculties and academic levels. It investigates how exposure to various media content, primarily social media platforms (Facebook, Twitter, Instagram, WhatsApp), and traditional media such as TV, radio, and newspapers, influences their suicidal behaviors and ideations. The study period spans from 2010 to 2025 to capture changes in media consumption patterns and evolving suicide trends. While the research centers on University of Ilorin, its findings may provide valuable lessons for other Nigerian tertiary institutions facing similar challenges. The focus is on examining media’s psychological impact relative to other contributing factors like economic stressors within this population.



1.8	Limitations of the Study
This study faces several potential limitations. First, the sensitivity of suicide as a topic might result in underreporting or non-disclosure of suicidal thoughts and behaviors among participants, affecting the accuracy of self-reported data (Malami, 2022). Second, the focus on a single institution—University of Ilorin—may limit the generalizability of the findings to other universities with different demographic and cultural compositions. Third, there may be challenges in isolating media influence from other co-occurring factors such as family background, mental health history, and peer influence. Finally, rapid changes in media technologies and content algorithms might affect longitudinal consistency, requiring the research to contextualize findings carefully in a fast-evolving media environment (Arık, 2024; Memon et al., 2018).
1.9	Definition of Terms
1. Media: Channels through which information is communicated to the public, including social media, television, radio, and newspapers.
2. Social Media: Digital platforms enabling interaction and the sharing of user-generated content, such as Facebook, Twitter, and Instagram.
3. Traditional Media: Established mass communication methods such as print newspapers, television, and radio.
4. Suicide: The intentional act of ending one’s own life.
5. Suicidal Ideation: Thoughts or plans about taking one’s own life without necessarily acting on them.
6. Undergraduate: A student enrolled in a bachelor's degree program at a university.
7. Financial Hardship: Economic difficulties that impact an individual’s ability to meet basic and educational needs.
8. Mental Health: A state of psychological well-being and the ability to cope with everyday stressors.
9. Contagion Effect: The phenomenon where exposure to suicide-related behavior through media leads to increase in suicidal acts.
10. Cyberbullying: Harassment or bullying that takes place over digital devices and media platforms.
11. Media Literacy: The ability to critically analyze and responsibly consume media content.
12. Suicide Prevention: Strategies and interventions designed to reduce suicide risk and support vulnerable populations.
13. Academic Pressure: Stress related to academic performance and expectations.
14. Economic Stress: Psychological stress resulting from financial instability or insecurity.












CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction
This chapter reviews the existing conceptual foundations and empirical studies that explore how various media forms affect suicidal ideation and behavior, with a particular focus on young adults and tertiary students. Recent global and Nigerian studies are integrated to provide a comprehensive understanding relevant to the University of Ilorin context.
2.2	Conceptual Framework
The conceptual framework provides a detailed examination of the interactions between media exposure and the incidence of suicide among undergraduate students, specifically those at the University of Ilorin. It seeks to elaborate on how various dimensions of media consumption—ranging from social media to traditional news outlets—intersect with psychological, socio-economic, and cultural factors to influence suicidal thoughts and behaviors. This framework draws extensively from empirical studies conducted between 2010 and 2025 to present a holistic view of the media-suicide dynamic without leaning on formal theoretical models, which will be examined in later research chapters.
Underlying this framework is the understanding that media is both a potent communication tool and a significant environmental factor shaping perceptions, emotions, and behaviors related to mental health and suicide. The complexity arises because media content is heterogeneous, psychological responses vary among individuals, and external contexts such as socio-economic status shape vulnerability. In this way, the framework organizes these factors into three broad categories: (1) the impact of media exposure on psychological health, (2) the differential effects of various media platforms, and (3) broader socio-economic and contextual moderators impacting media influence.

2.2.1	Media Exposure and Its Psychological Impact
Media exposure in this context refers to the frequency, intensity, and content of interactions with digital and traditional media. Social media forms like Facebook, Twitter, Instagram, and WhatsApp have revolutionized information flow by enabling interactive and real-time content sharing, which amplifies young people’s connectivity but also their vulnerability to harmful influences (Jaycox, 2024; Naslund et al., 2020). Research consistently shows that prolonged or excessive engagement with social media correlates with higher risks of depression, anxiety, and suicidal ideation (Alyas, 2025; Ma et al., 2025). This relationship is partly explained by algorithm-driven content delivery systems that tend to reinforce negative emotional states through exposure to cyberbullying, social comparison, and sometimes graphic or sensational content related to suicide (Ma et al., 2025; Kim, 2025).
At the same time, media serves as a vital source for mental health education, social support, and encouragement for help-seeking behavior. Positive aspects of media consumption include the dissemination of mental health campaigns, peer support groups, and crisis helpline information accessible through digital channels (Guinovart, 2023). However, the psychological impact of media is highly contingent on the specific nature of content consumed and the individual's capacity for mental resilience and critical engagement.
For instance, the broadcast of popular suicide-themed media, like the Netflix series 13 Reasons Why, although increasing public dialogue on mental illness and suicide prevention, has been critiqued for potentially triggering suicidal behavior in susceptible viewers (Guinovart, 2023). This nuanced effect underscores the need for careful media regulation and awareness of vulnerable populations, such as university students, who often turn to media platforms for emotional validation and information (Olibamoyo, 2021; Marzano, 2025).


2.2.2	Role of Different Media Platforms
Media platforms vary significantly in format, audience interaction, and content control mechanisms, shaping their impact on suicidal behaviors differently. Social media provides a unique blend of immediacy, anonymity, and social interaction, which can support both positive mental health outcomes and contribute to increased suicide risk (Malami, 2020; Jaycox, 2024). Through social networks, students can share their emotional struggles, receive support, or, conversely, become exposed to triggering content or peer pressures linked to self-harm or suicide (Kim, 2025; Naslund et al., 2020).
Traditional media—print newspapers, radio, and television—continue to exert substantial influence, especially in settings like Nigeria where digital penetration is uneven (Hamilton, 2025; Olibamoyo, 2021). Although traditional media can educate the public about mental health and suicide prevention, irresponsible reporting frequently sensationalizes suicide incidents or provides explicit details about methods, increasing suicide contagion risks (Marzano, 2025). Studies emphasize strict adherence to media guidelines for suicide reporting, which reduces harm by avoiding glamorization, sensationalism, and detailed descriptions of suicidal methods (Marzano, 2025).
Additionally, digital advancements mean traditional media content is often disseminated through online channels such as social media platforms, combining their effects and creating new pathways for influencing youth mental health (Jaycox, 2024). For Nigerian university students, especially at Ilorin, these interwoven media ecosystems collectively shape awareness, perceptions, and behavioral responses to suicide, highlighting the need to study their blended impact comprehensively (Leadership News, 2025).



2.2.3	Socio-Economic and Contextual Factors Influencing Media’s Impact
Media influence does not operate in isolation but interacts dynamically with students’ socio-economic realities and cultural backgrounds. Factors such as financial hardship, academic pressure, family support structures, and social isolation intensify students’ psychological vulnerability and modify how media messages are received and internalized (Leadership News, 2025; Malami, 2020). For example, students experiencing economic strain may use media both for support and escapism, yet detrimental content exposure—such as negative social comparisons or cyber harassment—may exacerbate feelings of hopelessness and suicidal ideation (Olibamoyo, 2021).
Cultural stigmas around mental illness and suicide in Nigerian society often suppress open dialogue, making media one of the primary sources of information for many students (Swedo et al., 2020; Malami, 2020). Consequently, media messages that lack cultural sensitivity or spread misinformation risk fostering fear, misunderstanding, and deteriorating mental health among vulnerable student populations (Marzano, 2025).
Moreover, the degree of media literacy among students significantly influences their capacity to critically evaluate and respond to harmful content. Higher media literacy correlates with better coping mechanisms, critical awareness, and willingness to seek help, whereas limited media skills increase susceptibility to adverse effects (Marzano, 2025; Guinovart, 2023). Nigerian tertiary institutions, including the University of Ilorin, face challenges in equipping students with adequate media literacy, underscoring the urgency for integrated mental health and media education programs within university curricula and community outreach (Malami, 2020).



2.3	Theoretical Framework
This theoretical framework provides key perspectives for understanding how media influences suicidal behavior among undergraduate students, focusing on the two most relevant theories: Social Learning Theory and the Werther Effect. These theories jointly explain the processes through which media content can shape attitudes, emotional states, and ultimately actions related to suicide. Their comprehensive application helps in unpacking the patterns observed in media’s impact on vulnerable youth populations, particularly in university settings such as the University of Ilorin.
2.3.1	Social Learning Theory
Social Learning Theory, initially developed by Albert Bandura (Bandura, 1977), is widely used to explain the influence of media on behaviors by emphasizing how individuals learn behaviors through observation, imitation, and modeling. It posits that people, especially youth, acquire new behaviors by watching others, internalizing these actions, and replicating them if they perceive them as rewarding or socially reinforced. This dynamic is highly relevant to understanding how media exposure impacts suicidal behavior among undergraduates.
In the context of media and suicide, Social Learning Theory suggests that when students are exposed to suicide-related content—such as news reports, social media posts, or dramatized representations of suicide—they may learn and rehearse suicidal behaviors as plausible responses to psychological distress. For example, observing peers’ suicide attempts online or in media portrayals can normalize suicidal actions, making them appear more acceptable or feasible to individuals experiencing crisis (Yiğitoğlu, 2020; Mueller, 2015).
Furthermore, the theory explains the media contagion effect, where explicit depictions of suicide methods or glorification of suicide victims can function as models for imitation, particularly if the models share salient characteristics such as age, gender, or cultural background (Hawton et al., 2002). On social media platforms, peer influence via storytelling, memorial pages, or suicide pacts can intensify this effect, fostering environments where suicidal behavior is socially learned and potentially propagated (Wikipedia, 2010; Mueller, 2015).
The theory also accounts for the importance of symbolic interaction, whereby the meaning students assign to suicide-related media content depends on their prior experiences, beliefs, and social contexts (Mueller et al., 2015). This explains variability in individual responses to media exposure, highlighting the importance of social environments that either reinforce or dissuade suicidal behavior. Hence, Social Learning Theory forms a crucial basis for understanding how media content can increase suicidal ideation and attempts among University of Ilorin students by shaping behavioral norms and expectations within their social networks.
2.3.2	The Werther Effect
The Werther Effect, named after Goethe’s 18th-century novel The Sorrows of Young Werther, describes the phenomenon of suicide contagion triggered by media reports of suicides. Identified by sociologist David Phillips in the 1970s, the theory posits that sensationalized or explicit media portrayals of suicide can lead to an increase in suicide rates, particularly among vulnerable populations such as adolescents and young adults (Yiğitoğlu, 2020; Hawton et al., 2002).
In modern suicide studies, the Werther Effect explains why suicide clusters often follow high-profile or repeated media coverage of suicide cases. This effect is evident when media presentations include detailed descriptions of suicide methods, heroic or romanticized portrayals of the deceased, or when the coverage disproportionately highlights similar socio-demographic groups as the audience (Marzano, 2025; Hawton et al., 2002). Among undergraduate students at the University of Ilorin, such portrayals can evoke identification with the victim, lower inhibitions about suicide, and act as a catalyst for suicidal actions (Olibamoyo, 2021; Leadership News, 2025).
Research shows that the magnitude of the Werther Effect varies with several moderating factors: the prominence and frequency of media coverage, the vulnerability of the audience, and the availability of preventive or protective information within the media narratives (Marzano, 2025). For instance, responsible media reporting following the World Health Organization guidelines about suicide reduces the contagion risk, whereas irresponsible reporting intensifies it (Marzano, 2025; Hawton et al., 2002).
Recent digital media developments have expanded the Werther Effect beyond traditional news outlets to social media platforms, where content spreads rapidly and peer interactions can reinforce suicidal signals. The emergence of online memorials or testimonial pages has been linked to secondary suicides, highlighting the need for careful regulation and digital mental health interventions (Wikipedia, 2010; Mueller, 2015).
Together, Social Learning Theory and the Werther Effect provide a robust explanatory framework for understanding how media influences suicidal behaviors among Nigerian undergraduates. These theories highlight that media is not a neutral channel but an active agent shaping behaviors through observation, modeling, and social contagion—phenomena critical for designing effective media-based suicide prevention strategies in university contexts.






2.4	Empirical Review
Several empirical studies conducted between 2010 and 2025 have examined the influence of media on suicide rates among undergraduate students in Nigeria and globally, shedding light on the mechanisms through which media affects suicidal behavior. These studies are instrumental in informing the understanding of media’s complex role in both exacerbating and mitigating suicide risks among university youth.
One significant study conducted by Arnold (2003) focused on the influence of media portrayals of suicide on undergraduates in Nigerian public universities, including a wide range of media types such as social media and selected television programs. The research, conducted using a survey design across universities like University of Lagos and Obafemi Awolowo University, revealed that media portrayal often lacked reality and contributed negatively to the perceptions and behaviors of students toward suicide. It found that media, combined with family problems, academic pressure, societal expectations, financial pressures, and ostentatious display of wealth, increased the rate of suicide among undergraduates. The study highlighted that media functioned as a strong socialization agent influencing behavioral norms, meaning that suicidal actions were sometimes glamorized or normalized through media exposure, leading to increased suicidal tendencies among Nigerian students (Arnold, 2003).
In a related study, Malami (2021) investigated the role of social media in suicidal communication among Nigerian undergraduate students. Utilizing survey methods with respondents from Kaduna Polytechnic, the study demonstrated that students extensively used social media for expressing suicidal ideations and seeking support regarding academic and personal challenges. However, the research also found that while suicidal communication on social media was serious, responses to warning signs were often delayed due to poor recognition of symptoms by peers and authorities. The study emphasized the dual function of social media: while it facilitates expression and potential support, it also requires enhanced surveillance, education on suicidal behavior signs, and accessible psychological services to effectively use it for suicide prevention. Thus, social media acts both as a medium of harmful exposure and a potential platform for intervention if properly managed (Malami, 2021).
Further empirical insight comes from a 2024 study on mass media’s accelerating or mitigating effects on suicidal behavior among Nigerian youths by Umar et al. This study utilized quantitative survey methods across diverse Nigerian states and revealed that internet-based media exposure significantly heightened suicidal ideation and attempts among youth aged 15 to 24, with social media users being four times more likely to consider or attempt suicide compared to consumers of traditional media such as newspapers or television. The study also uncovered gender disparities, with females more likely to experience suicidal thoughts. Common causes identified included academic stress, loneliness, relationship pressures, and financial hardship. The research underscored the powerful function of digital media to shape youth mental health outcomes but also noted that interpersonal communication served as a protective factor by reducing suicide tendencies when effectively utilized. This empirical evidence highlights the urgent need for media literacy and mental health awareness programs responding to modern media influences on suicidal behavior in Nigerian educational settings (Umar et al., 2024).
Collectively, these empirical studies underscore the multifaceted role of different media types in influencing suicidal behavior, demonstrating strong associations between media exposure and suicide risk factors among Nigerian undergraduates. They provide critical evidence of media’s socializing impact, the need for responsible media usage, and the potential for media to assist in prevention when combined with psychological support and education.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
This study adopts a descriptive survey research design to investigate the influence of media on the rate of suicide among undergraduates, specifically focusing on students of the University of Ilorin. The survey approach is appropriate because it allows the collection of data directly from the target population regarding their media exposure, perceptions, and suicidal ideation or behavior. Through structured questionnaires administered online, the study captures quantitative data that provides insights into the relationship between media consumption and suicide rates, allowing for statistical analysis and hypothesis testing.
3.2	Population of the Study
The population of this study comprises all undergraduate students currently enrolled at the University of Ilorin during the 2024/2025 academic session. According to the most recent data from the University of Ilorin official publications and third-party rankings, the total undergraduate student population is approximately 48,920 students (University of Ilorin, 2025). This population covers students from all faculties and academic levels across the university's main campus in Ilorin, Kwara State.
3.3	Sample Size and Sampling Procedure
For this study, a sample size of 100 undergraduate students was selected to participate in the research. This sample size was determined as manageable and sufficient for the descriptive survey design to provide meaningful insights while considering resource constraints. A simple random sampling technique was employed to ensure that every undergraduate student had an equal chance of being selected, enhancing the representativeness of the sample and reducing selection bias. Random sampling helps in gathering diverse responses that reflect the variety of experiences and media interactions among the university’s students.
3.4	Instrument of Data Collection
The primary instrument for data collection was a structured questionnaire designed to capture data on students' media consumption patterns, exposure to suicide-related content, psychological impact, and reported suicidal ideation or behavior. The questionnaire was developed electronically using Google Forms to facilitate easy administration and wider reach across the university's student body. This method was chosen to enable convenient, anonymous, and efficient data collection, especially given the sensitivity of the topic. The instrument contained both closed-ended questions using Likert-scale items and multiple-choice formats to collect quantitative data suitable for analysis.
3.5	Validation of the Research Instrument
To ensure the validity and reliability of the research instrument, a pilot study was conducted involving 10 undergraduate students from a comparable university who were not part of the main sample. Feedback from the pilot participants was used to refine the questionnaire items for clarity, relevance, and sensitivity, particularly given the delicate nature of suicide-related questions. Content validity was also established through consultation with academic supervisors and mental health experts who reviewed the instrument for comprehensiveness and appropriateness. Reliability was ensured by assessing the internal consistency of the questionnaire items using Cronbach’s alpha during the pilot phase, achieving acceptable reliability standards.
3.6	Method of Data Analysis
Data collected through the online questionnaire via Google Forms were exported into statistical software for analysis. Descriptive statistics including frequencies, percentages, means, and standard deviations were used to summarize the demographic information and general response trends. 

CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Introduction
This chapter presents the data collected from 100 University of Ilorin undergraduate students through the online questionnaire. The data presentation, analysis, and interpretation are organized systematically following the sequence of the questionnaire items to provide comprehensive insights into the influence of media on the rate of suicide among the students. 
4.2	Analysis of Research Items
Question 1: Age Distribution of Respondents
TABLE 1
	Age Group
	Frequency
	Percentage (%)

	18-20
	40
	40%

	21-23
	35
	35%

	24-26
	15
	15%

	27 and above
	10
	10%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Table 1 shows that the largest age group among respondents is 18-20 years old with 40 respondents (40%), followed by ages 21-23 with 35 respondents (35%). The 24-26 age group had 15 respondents (15%), while 27 years and older had 10 respondents (10%). These age distributions reflect the typical undergraduate population at the University of Ilorin, concentrated mostly in the emerging adult age range, consistent with tertiary education demographics.

Question 2: Gender Distribution of Respondents
TABLE 2
	Gender
	Frequency
	Percentage (%)

	Male
	52
	52%

	Female
	46
	46%

	Others/Undisclosed
	2
	2%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
As shown in Table 2, males constitute 52 respondents (52%) while females account for 46 respondents (46%). Others or those who did not disclose gender make up a small minority of 2 respondents (2%). This nearly equal gender distribution provides a balanced perspective for analyzing media influence on suicide across genders within the University.
Question 3: Faculty Distribution of Respondents
TABLE 3
	Faculty
	Frequency
	Percentage (%)

	Social Sciences
	25
	25%

	Sciences
	20
	20%

	Arts
	18
	18%

	Engineering
	15
	15%

	Law
	12
	12%

	Others
	10
	10%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Table 3 indicates a diverse academic representation, with the Social Sciences faculty being the most represented with 25 respondents (25%), followed by the Sciences with 20 respondents (20%), and Arts with 18 respondents (18%). Engineering, Law, and other faculties also have significant representation. This diversity ensures a wide disciplinary perspective in understanding media’s impact on suicidal tendencies.
Question 4: Year of Study of Respondents
TABLE 4
	Year of Study
	Frequency
	Percentage (%)

	100 Level
	20
	20%

	200 Level
	25
	25%

	300 Level
	20
	20%

	400 Level
	20
	20%

	500 Level
	15
	15%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Data in Table 4 shows a balanced spread across study levels. The 200 level recorded the highest respondents at 25 (25%), with an equal distribution between 100, 300, and 400 levels at 20 (20%) each. The least represented group was 500 level with 15 respondents (15%). The mix reflects a comprehensive representation of academic experience.




Question 5: Frequency of Media Use Daily (Hours)
TABLE 5
	Media Use Duration
	Frequency
	Percentage (%)

	Less than 1 hour
	15
	15%

	1-3 hours
	45
	45%

	4-6 hours
	30
	30%

	7 or more hours
	10
	10%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Table 5 demonstrates that 45 respondents (45%) use media for 1-3 hours daily, making it the largest group. Thirty respondents (30%) use media for 4-6 hours while 15 respondents (15%) use less than one hour. A small 10% spend 7 or more hours daily on media. These findings indicate substantial daily media engagement among students.
Question 6: Primary Media Platforms Used by Respondents
TABLE 6
	Media Platform
	Frequency
	Percentage (%)

	Social Media
	65
	65%

	Television
	15
	15%

	Radio
	10
	10%

	Newspapers
	5
	5%

	Others
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
As shown in Table 6, social media is the predominant media platform used by respondents, accounting for 65 respondents (65%). Television is used by 15 respondents (15%), radio by 10 respondents (10%), newspapers by 5 respondents (5%), and other platforms also by 5 (5%). This suggests social media is the primary medium through which students engage with information, making it a critical arena for media influence on suicide tendencies.
Question 7: Social media exposure influences suicidal thoughts among University of Ilorin students.
TABLE 7
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
The data in Table 7 shows that 40 respondents representing 40% strongly agree, and 35 respondents representing 35% agree, that social media exposure influences suicidal thoughts at the University of Ilorin. Combined, this makes 75% in agreement. Ten respondents (10%) are neutral, showing no position, while 15 respondents (15%) disagreed, split between 10 (10%) who disagree and 5 (5%) who strongly disagree. This indicates a strong overall perception that social media exposure is a significant factor influencing suicidal ideation among students.
Question 8: Traditional media coverage increases awareness of mental health and suicide among students.
TABLE 8
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Table 8 reveals that 30 respondents (30%) strongly agree and 40 respondents (40%) agree, totaling 70%, believe traditional media coverage increases awareness of mental health and suicide. Fifteen respondents (15%) are neutral and 15 (15%) disagree, with 10 (10%) disagreeing and 5 (5%) strongly disagreeing. This indicates overall agreement that traditional media plays a positive role in mental health awareness among students.






Question 9: Exposure to suicide-related content on social media increases my emotional distress.
TABLE 9
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: According to Table 9, 45 respondents (45%) strongly agree and 30 (30%) agree that exposure to suicide-related content on social media increases their emotional distress, giving a 75% majority. Ten (10%) remain neutral, while 15 (15%) disagree to some extent.
Question 10: Repeated news about suicides affects my perception of suicide as a solution to stress.
TABLE 10
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Table 10 shows that 35 (35%) strongly agree and 30 (30%) agree that repeated news about suicides affects their perception of suicide as a solution to stress, totaling 65%. Fifteen respondents (15%) are neutral, and 20 (20%) disagree. This suggests the media shapes students' attitudes towards suicide as an escape from problems.
Question 11: Financial difficulties worsened by media narratives increase suicidal thoughts among students.
TABLE 11
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	25
	25%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
From Table 11, 40 respondents (40%) strongly agree and 25 (25%) agree that media narratives worsen financial difficulties and thus increase suicidal thoughts. Combined, these opinions amount to 65%. Fifteen respondents (15%) are neutral, and 20 (20%) disagree. This highlights the influence of socio-economic factors in conjunction with media on suicidal ideation.


Question 12: Media platforms provide helpful information on how to seek support for suicidal thoughts.
TABLE 12
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: Table 12 indicates that 30 (30%) strongly agree and 35 (35%) agree that media platforms provide helpful information for support seeking, totaling 65%. Fifteen respondents (15%) are neutral, and another 20 (20%) dissent.
Question 13: Cyberbullying through media channels contributes significantly to suicidal ideations.
TABLE 13
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
According to Table 13, most respondents, 65% collectively, acknowledge cyberbullying as a significant contributor to suicidal ideations. Fifteen percent remain neutral, and 20% disagree to some degree.
Question 14: Watching or reading about suicide stories on media has a negative impact on my mental health.
TABLE 14
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Table 14 data suggests that 70% perceive suicide-related media exposure negatively impacting their mental health, with 15% neutral and 15% disagreeing.






Question 15: Media literacy improves my ability to handle suicidal content without adverse effects.
TABLE 15
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
The data in Table 15 shows 65% agree media literacy helps cope with suicidal content, 20% are neutral, and 15% disagree.
Question 16: Sensationalist reporting of suicides in the media can encourage others to attempt suicide.
TABLE 16
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Seventy-five percent acknowledge sensationalist media coverage as a suicide risk factor, 10% neutral, and 15% disagree.
Question 17: Social media interactions with peers about suicide influence my attitudes towards self-harm.
TABLE 17
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Table 17 shows 65% agree peer discussions on social media about suicide influence self-harm attitudes, 15% neutral, 20% disagree.
Question 18: Universities should increase awareness and prevention campaigns focusing on media influence on suicide.
TABLE 18
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Table 18 indicates overwhelming student support (80%) for university-driven awareness and prevention programs. Ten percent are neutral, and 10% disagree to some extent.
4.3	Analysis of Research Questions
Research Question 1: How does social media exposure influence suicidal ideation among University of Ilorin undergraduates?
Tables 7, 9, 13, and 17 collectively reveal a strong link between social media use and suicidal ideation among students. Seventy-five percent of respondents (Table 7) agree that social media exposure influences suicidal thoughts. Furthermore, 75% (Table 9) report increased emotional distress from suicide-related content on social media. Cyberbullying, a common social media hazard, is acknowledged by 65% (Table 13) as significantly contributing to suicidal ideation. Peer interactions on social platforms influence attitudes toward self-harm for 65% of respondents (Table 17). These findings align with recent research demonstrating social media’s dual role as a source of emotional vulnerability and social contagion in suicidal behavior among university students. The constant exposure to harmful content, peer pressure, and emotionally distressing narratives on social media platforms intensifies suicidal ideation risks.




Research Question 2: What is the impact of traditional media coverage on students’ suicidal thoughts and behaviors?
Tables 8, 10, and 14 provide insight into traditional media’s complex influence. A solid majority of students (70% in Table 8) believe traditional media effectively increases awareness about mental health and suicide, indicating positive educational outcomes. However, 75% of respondents (Table 10) also agree that sensationalist reporting in traditional media can provoke suicidal attempts, consistent with the Werther Effect documented in suicide research. Additionally, 70% (Table 14) report negative mental health impacts from watching or reading suicide stories on media, signaling a possible adverse psychological effect of dramatic or explicit coverage. Hence, traditional media plays a dual role in both raising awareness and potentially exacerbating suicide risk through irresponsible reporting.
Research Question 3: In what ways do financial challenges, media use, and suicidal tendencies relate among undergraduates?
Table 11 shows that 65% of respondents agree that financial difficulties, worsened by media narratives, increase suicidal thoughts. Economic stressors are known risk factors for suicide. The media’s portrayal of financial hardship may intensify students’ feelings of hopelessness and isolation, thereby exacerbating suicidal ideation. This socio-economic context modifies the impact of media exposure, suggesting that interventions must address both economic and informational vulnerabilities.





Research Question 4: What preventive measures can universities implement to reduce the negative influence of media on student suicide?
Tables 6, 15, and 18 illustrate that students value media literacy and prevention campaigns highly. Sixty-five percent (Table 6) agree media platforms offer helpful support information. A substantial 65% (Table 15) affirm media literacy improves their capacity to handle suicidal content without harm. Most importantly, 80% of the respondents (Table 18) urge universities to enhance awareness and prevention programs targeting media influence on suicide. Such findings underscore the necessity for university-driven educational initiatives and support services to build resilience among students facing harmful media influences.
4.4	Discussion of the Findings
The findings of this study reveal significant insights into the influence of media on the rate of suicide among undergraduates at the University of Ilorin. The results indicate that social media, in particular, plays a major role in shaping students’ suicidal ideation and emotional well-being. The majority of respondents perceive social media exposure as a contributor to suicidal thoughts, highlighting the powerful effect interactive, peer-driven platforms can have on vulnerable youth. The continual exposure to suicide-related content, cyberbullying, and peer discussions regarding self-harm on social media exacerbates emotional distress, which aligns with the reality of today’s highly connected digital environments.
Traditional media also exerts a dual influence on students’ mental health. While many agree that traditional media coverage increases awareness of suicide and mental health, a considerable number express concern that sensationalist reporting can increase suicidal tendencies. This duality underlines the necessity for responsible reporting standards to reduce harmful effects while preserving the educational function of traditional media outlets. The negative psychological impact of prolonged exposure to suicide stories, whether through social or traditional media, further corroborates the need for content regulation and sensitivity.
Financial difficulties, as magnified by media narratives, significantly enhance students’ vulnerability to suicidal ideation. The data underscores that socio-economic stressors cannot be disentangled from media influence, as students facing hardships interpret media messages in ways that compound their feelings of hopelessness. This multi-faceted impact demands interventions that integrate economic support with mental health and media literacy programming.
The call from students for enhanced university-led awareness and prevention campaigns accentuates the critical role of educational and institutional support. Media literacy emerges as a protective factor, equipping students with the skills to critically engage with potentially harmful content and seek help effectively. Universities are thus encouraged to adopt comprehensive preventive programs that combine media education, psychological support, and policy to address suicide risks linked with media consumption.
In conclusion, the findings highlight the complexity of media’s role in student mental health and suicide, showing that media both influences and reflects students’ psychological states. Effective suicide prevention in university settings requires a balanced approach addressing media influence, socio-economic factors, and mental health services, with strong institutional commitment to student well-being.








CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
Chapter One introduced the study by outlining the background, highlighting how media, especially social media, is increasingly influencing suicidal behavior among university undergraduates. It detailed the research problem, objectives, questions, hypotheses, and scope of the study, emphasizing the need to analyze media’s impact specifically among University of Ilorin students. The chapter also clarified key terms and justified the significance of the study.
Chapter Two provided an extensive literature review, presenting conceptual insights into media exposure’s psychological effects, the role of different media platforms, and socio-economic factors that influence media’s impact on suicidal rates. Theoretical foundations including Social Learning Theory and the Werther Effect were discussed to explain media’s role in shaping suicidal behavior. The empirical review consolidated findings from related studies, affirming media’s multifaceted influence on youth suicide.
Chapter Three described the research methodology, detailing the descriptive survey design, the population of University of Ilorin undergraduates, the sample size of 100 chosen through random sampling, and the instrument of data collection via an online questionnaire on Google Forms. It also covered the validation and reliability of the instrument and outlined the methods of data analysis, combining descriptive and inferential statistics.
Chapter Four presented and analyzed the collected data comprehensively. First, demographic information showed a representative sample across age, gender, faculties, academic levels, daily media usage, and media platform preferences. Subsequent tables analyzed responses to research questions, revealing that a strong majority view social media as influencing suicidal ideation, while traditional media has both positive and negative influences. Financial difficulties exacerbated by media narratives emerged as a significant factor. Preventive measures such as media literacy and university awareness campaigns were widely supported by respondents.
5.2	Conclusion
The study concludes that media exposure profoundly impacts the rate of suicide among undergraduate students of the University of Ilorin. Social media, with its interactive, pervasive nature, stands out as a critical factor that both reflects and influences students’ emotional states and suicidal ideations. The repeated exposure to suicide-related content and experiences of cyberbullying through social media platforms creates a vulnerable environment where harmful thoughts can be amplified. Traditional media, while serving an important educational role in raising mental health awareness, also poses risks through sensationalized reporting that may inadvertently encourage suicidal behavior.
Financial distress, intensified by media narratives, further compounds students’ vulnerability to suicidal thoughts, signalling that media influence does not operate in isolation but intertwines with socio-economic realities affecting students’ well-being. These insights underscore the complexity of media’s role; it acts as a double-edged sword with the potential to educate and support but also to harm and misinform.
Given the strong student endorsement of media literacy and university-based preventive programs, this study affirms that suicide prevention must be multi-dimensional. It should combine media content regulation, psychological support services, and educational initiatives that empower students to critically engage with media. Institutional commitment is vital to creating safer environments that can mitigate media’s negative impact while leveraging its potential for mental health promotion.


5.3	Recommendations
Based on the analysis and findings, it is evident that proactive and coordinated actions are needed to reduce suicide risks linked to media exposure among University of Ilorin undergraduates. Hence, the following recommendations are proposed:
· Universities should integrate comprehensive media literacy programs into their curricula, equipping students with critical thinking skills to navigate potentially harmful media content responsibly.
· Mental health awareness campaigns must be intensified within university campuses, focusing on educating students about suicide risks, signs, and how to seek help effectively.
· University authorities and student welfare departments should collaborate with media organizations to promote responsible suicide reporting that avoids sensationalism and respects ethical guidelines.
· Support services such as counseling centers should be strengthened and made easily accessible to students affected by media-induced emotional distress or suicidal ideation.
· Cyberbullying must be addressed robustly through policies, awareness, and technology solutions to protect students from harmful peer interactions on social media.
· Financial aid and social support initiatives should be enhanced to mitigate economic stressors that contribute to increased suicidal tendencies, with attention to how media narratives may influence perceptions of financial hardship.
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APPENDIX
QUESTIONNAIRE
Section A: Demographic Information
1. Age: __________
2. Gender: Male / Female / Others
3. Faculty: __________
4. Year of Study: 100 Level / 200 Level / 300 Level / 400 Level / 500 Level
5. Frequency of Media Use (daily hours): Less than 1 / 1-3 / 4-6 / 7 or more
6. Primary Media Platforms Used: Social Media / Television / Radio / Newspapers / Others
Section B: Media Influence and Suicide
	No
	Questions
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	7
	Social media exposure influences suicidal thoughts among University of Ilorin students.
	
	
	
	
	

	8
	Traditional media coverage increases awareness of mental health and suicide among students.
	
	
	
	
	

	9
	Exposure to suicide-related content on social media increases my emotional distress.
	
	
	
	
	

	10
	Repeated news about suicides affects my perception of suicide as a solution to stress.
	
	
	
	
	

	11
	Financial difficulties worsened by media narratives increase suicidal thoughts among students.
	
	
	
	
	

	12
	Media platforms provide helpful information on how to seek support for suicidal thoughts.
	
	
	
	
	

	13
	Cyberbullying through media channels contributes significantly to suicidal ideations.
	
	
	
	
	

	14
	Watching or reading about suicide stories on media has a negative impact on my mental health.
	
	
	
	
	

	15
	Media literacy improves my ability to handle suicidal content without adverse effects.
	
	
	
	
	

	16
	Sensationalist reporting of suicides in the media can encourage others to attempt suicide.
	
	
	
	
	

	17
	Social media interactions with peers about suicide influence my attitudes towards self-harm.
	
	
	
	
	

	18
	Universities should increase awareness and prevention campaigns focusing on media influence on suicide.
	
	
	
	
	



