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[bookmark: _Toc205550615]ABSTRACT
The phenomenon of celebrity endorsement has increasingly permeated social and personal domains, including perspectives on divorce. This study investigates the impact of celebrity endorsement of divorce on social media among Nigerian women in Ilorin. Employing a survey methodology, data were collected from 100 respondents through a structured questionnaire designed to capture attitudes, perceptions, and potential behavioral changes influenced by celebrity discourse on divorce. The findings indicate that celebrity endorsements significantly shape public opinion and social norms concerning divorce among the sampled population. Specifically, 68% of respondents reported that they follow celebrities who have publicly discussed or endorsed divorce on social media. Among these, a substantial 75% indicated that such endorsements have influenced their views on divorce, making it more socially acceptable. Additionally, 52% of respondents acknowledged that they would consider divorce if faced with marital challenges, a decision they attributed to the normalization of divorce through celebrity narratives. Further analysis revealed that younger women (aged 18-35) are more susceptible to celebrity influence, with 80% in this age group expressing that celebrity endorsements have positively reshaped their perceptions of divorce. Conversely, older women (aged 36-50) exhibited more conservative views, with only 45% indicating any shift in perception due to celebrity influence. The data also suggest that educational background plays a role in mediating these influences, with higher educational attainment correlating with a more critical reception of celebrity endorsements. This study underscores the profound impact of celebrity culture on personal decision-making processes and social norms among Nigerian women in Ilorin. It highlights the need for a nuanced understanding of how media influences, particularly those involving high-profile personalities, can shape societal attitudes towards significant life decisions such as divorce. Further research is recommended to explore the long-term implications of these findings and the potential for using celebrity endorsements in public education campaigns.
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[bookmark: _Toc205550618]INTRODUCTION
1.1 [bookmark: _Toc205550619]Background to the Study
Without marriage there is no divorce. It is one of the most important and basic societal institutions. Particularly in Africa when a person is up to a marriageable age but still remains single, it is seen as anomalous. According to Agwu N. Ukoma, “marriage is a mystical and physical union between a man and a woman and that marriage either in African context, biblical or the Greek concept is meant for the lifelong companionship between spouses” (2010:97). Ukoma’s definition of marriage seems to be lopsided because marriage can be between more than two persons, hence the existence of polygamy and polyandry which are part of traditional African concept of marriage, apart from the fact that marriage does not necessarily need to be heterosexual in nature as the case may be, especially in the Western world.
Edet Ukpong has defined divorce as, “a legal dissolution of the marriage relation; any formal separation of a man and his wife according to established custom; a complete separation of any kind” (2014:185). The word originally referred to the dissolution of legal marriage, though it is now also being used for the separation of two institutions or situations, one from the other, e.g. the separation of the state from the church or other religious bodies. Worthy of note is the fact that, there is no divorce except there was a legal bond of marriage. Hence, when people who co-habited decide to separate, one cannot speak of them as being divorced because they were not officially married. 
Divorce is a “recognized datum of modern life, though it is not always socially approved” (Allan Fromme 1969:131). It is anti-social and unlike marriage is not often celebrated – no fanfare, eating, dancing, etc. It is often gloomy and very traumatic because of the reason(s) and the concomitants of divorce. Divorce is never a day’s journey, it takes time and in some cases it is very cumbersome. The reason for divorce process being cumbersome is to give the couple time for proper thinking and a re-think about their decision to divorce.
The information revolution is both a blessing and a vice to the modern man and woman alike. One remarkable aspect of the revolution is not just the bombardment of news but also drastic transformation of social network. In some recent decades, the term social network was merely a form of social connectedness between individuals by virtue of physical interaction and communication. With the emergence of social media, electronic-based forums are created, discovery of new information and new acquaintances are enhanced, reconnection with lost friends is facilitated, and communication by people from around the world has become easier. And it had been interestingly found that, before the year 2012, in every four people worldwide, one uses social network sites to communicate and share ideas with one another (Seopressor, 2014).
This is fascinating because with the widespread of internet usage around the world, social media have become important platforms for establishing intellectual connections, social movements’ outreaches, awareness creation, sharing political views and/or interest. In addition, the social media websites are also strategic for engagement of businesses with customers. Besides all these functions, social media are threats to families and moral values. Marriage, an institution that surmounts interpersonal interaction and attraction, is very important topic of sociological concern. People who became friends through social media can subsequently be declared as husband and wife, but the marriage is becoming more vulnerable to threats posed by the social media. In other words, Social media connect individuals who found themselves mutually compatible and ultimately become spouses. Just like they build homes, social media equally break families.
Because of the possible damages that divorce can cause, social media should be used as a avenue for warning against marriage dissolution rather than instigating more spousal disputes. Divorce is one of the most often mentioned major life events (Gähler, 1998) and can cause major stress and upheaval for many, and a sense of relief and opportunity for personal growth for others. It is no wonder that divorce and family instability have attracted wide attention among social scientists (Harkonen, 2013). With so many people online and connecting in new ways, it’s hard to predict just how far this problem will go before it’s routed (Stetzer, 2014).
However, the impact of celebrities’ marital history on the rate of divorce among couples can never be underestimated. In this information revolution age, most celebrities thrive on social media and as a matter of fact, social media has made a lot of people celebrity (Akeem, 2023). According to Schlecht (2003), Celebrities are people who enjoy public recognition by a large share of certain groups of people. They are often perceived as idols by many and people want to follow their lead and try out their lifestyles (Akinwumi, R. 2019).
When celebrities openly discuss their experiences with divorce, it can help to break down societal taboos and stigmas associated with ending a marriage. This can encourage couples to seek divorce as a valid option if they are unhappy, promoting individual autonomy and personal happiness. (Boghan 2021). It may contribute to a culture of disposability, where relationships are viewed as temporary and easily replaced. This can undermine the value of commitment and perseverance in marriage, potentially making couples more likely to give up on their relationship during challenging times rather than working through issues together (Agboola, B.B. 2019)
According to Christopher Ugwu (2018), “celebrity endorsements of divorce mostly create unrealistic expectations about marriage and romantic relationships”. Couples may compare their own relationships to the seemingly perfect lives of celebrities, leading to dissatisfaction and disillusionment. This can result in increased pressure to conform to societal ideals of happiness and success, which may not always align with the realities of maintaining a healthy and lasting marriage. In lieu of this background, this study seeks to investigate the impact of celebrity endorsement of divorce on social media among women in Ilorin.
[bookmark: _Toc205550620]1.2	Statement of the Problem
The evolution of social network sites (SNSs) and their widespread usages have provided communication and psychology researchers with an avenue to investigate, more than ever, computer mediated communication. As a result, scholars have compiled a body of research that has systematically investigated the dynamic, complex interactions between SNS use, health, and romantic relationship outcomes. In fact, several studies have found that Facebook-induced jealousy, partner surveillance, posting ambiguous information, compulsive Internet use, and online portrayal of intimate relationships which could be damaging to romantic relationships. (Clayton, 2014). 
Social media have become a necessary evil today, with lots of harm but a trend cannot be done without. With Facebook having the greatest number of users (over 900 million) worldwide (2014), one-third of females aged 18-34 check Facebook when they first wake up, even before going to the bathroom. In the U.S. alone, Facebook has been linked to 66 percent of divorces and the 81 percent of the nation’s top divorce lawyers claiming clients have cited using social networks as damning evidence against their spouses in the past five years (Abramovich, 2013). Another study released July 2014, analyzed the relationship between social media platforms, marriage satisfaction, and divorce found that there is a link between Facebook and increasing divorce rates (Snider, 2014).
The phenomenon of celebrity endorsement of divorce on social media presents a complex and multifaceted problem with significant societal implications. As celebrities wield considerable influence and reach on these platforms, their actions and statements regarding divorce shape public perceptions, attitudes, and behaviors in ways that may impact individuals and relationships on a large scale (Akinade, G. 2020). One key issue arising from celebrity endorsement of divorce on social media is the potential normalization and glamorization of marital dissolution. When high-profile figures publicly announce their divorces or share details of their relationship struggles, it creates the impression that divorce is a straightforward solution to marital discord. This normalization may inadvertently undermine the sanctity and stability of marriage, leading individuals to view divorce as a viable option rather than seeking to address underlying issues and work towards reconciliation (Mahmud, A.A. 2018).
Additionally, the prevalence of celebrity endorsements of divorce on social media have exacerbate the already pervasive issue of relationship insecurity and instability in today's digital age. With constant exposure to curated depictions of celebrity lifestyles and relationships, individuals may struggle to differentiate between reality and fantasy, leading to heightened anxiety and uncertainty about the future of their own relationships (Fagbemi, T. 2016). This can have detrimental effects on individuals' mental health and well-being, as they may feel pressured to conform to societal expectations or face judgment and scrutiny for their relationship choices (Fagbemi, T. 2016)
It is in the face of this research problem this study will be carried out by the researcher to explore the impact of celebrity endorsement of divorce on social media with an in-depth investigation on women in Ilorin.
[bookmark: _Toc205550621]1.3	Aim and Objectives of the Study
The aim of this study is to provide insight into the impact of celebrity endorsement of divorce on social media among women in Ilorin metropolis. The specific objectives of the study are:
i. To determine the level of awareness among women in Ilorin about celebrity endorsements of divorce on social media.
ii. To investigate how celebrity endorsements of divorce on social media influence women's attitudes towards divorce and marriage in Ilorin.
iii. To explore the behavioral responses of women in Ilorin towards divorce, marriage, and relationships following exposure to celebrity endorsements on social media.
iv. To identify the factors that make celebrity endorsements on social media influential in shaping women’s perceptions of divorce in Ilorin.
[bookmark: _Toc205550622]1.4	Research Questions
The following questions are structured to guide this study:
i. What is the level of awareness among women in Ilorin about celebrity endorsements of divorce on social media?
ii. How does celebrity endorsements of divorce on social media influence women's attitudes towards divorce and marriage in Ilorin?
iii. What is the behavioral responses of women in Ilorin towards divorce, marriage, and relationships following exposure to celebrity endorsements on social media?
iv. What are the factors that make celebrity endorsements on social media influential in shaping women’s perceptions of divorce in Ilorin?
[bookmark: _Toc205550623]1.5	Significance of the Study
The importance of studying the impact of celebrity endorsement of divorce on social media among women in Ilorin lies in several key areas. It is the belief of the researcher that this study will be significant in the following areas: 
i. Understanding Cultural Shifts: Nigeria, like many other countries, is experiencing rapid social and cultural changes, particularly regarding attitudes towards marriage and divorce. Studying how celebrity endorsements of divorce on social media influence women in Ilorin can provide insights into these cultural shifts and their implications for society.
ii. Influence of Media on Perceptions: Social media platforms have become powerful influencers of public opinion and behavior. By examining the impact of celebrity endorsements of divorce, this study can shed light on how media representations shape individuals' perceptions of marriage, divorce, and relationships.
iii. Informing Policy and Intervention: Findings from this study can inform the development of policies and interventions aimed at promoting healthy relationships and reducing divorce rates. By understanding the factors that influence women's attitudes towards divorce, policymakers and practitioners can tailor interventions to address specific needs and challenges within the community.
iv. Media Literacy and Critical Thinking: Analyzing celebrity endorsements of divorce on social media can contribute to media literacy efforts by encouraging critical thinking and skepticism towards celebrity endorsements and media representations. This can empower women in Ilorin to critically evaluate the messages they encounter on social media and make informed decisions about their relationships.
v. Academic Contribution: The study adds to the existing body of knowledge on the intersection of celebrity culture, social media, and marital relationships, contributing to academic research in sociology, media studies, and cultural studies.
[bookmark: _Toc205550624]1.6	Scope of the Study
This study seeks to investigate the impact of celebrity endorsement of divorce on social media among women. The geographical scope of the study will be limited to Ilorin metropolis. This is for proximity purposes and cost effectiveness of research study. The population of the study will cover women in Ilorin metropolis. Quantitative research method will be adopted and data shall be collected through the instrumentation of questionnaire. It is worthy to note that study is congealed to be carried out within six (6) months as it is for academic purposes. Hence, the findings of this study might be restricted due to limited time and finance.
[bookmark: _Toc205550625]1.7	Operational Definition of Terms
i. Impact: The measurable effect or influence of one factor on another. In this study, it refers to the changes, both positive and negative, in women's attitudes, perceptions, behaviors, and decisions regarding divorce as a result of celebrity endorsements on social media.
ii. Celebrity Endorsement: The act of a celebrity or public figure publicly expressing support or approval for a product, service, or idea. In this context, it refers to celebrities publicly discussing, endorsing, or sharing their views, opinions, or experiences related to divorce on social media platforms.
iii. Divorce: The legal termination of a marriage by a court or other competent body. It signifies the dissolution of a marital relationship, which can have various social, emotional, and psychological consequences.
iv. Social Media: Online platforms and websites that facilitate the creation, sharing, and exchange of user-generated content, as well as networking and interaction among users. Examples include Facebook, Twitter, Instagram, and TikTok.
v. Women: Adult female individuals. In this study, it refers to women in Ilorin who are the focus group for examining the impact of celebrity endorsements of divorce on social media.
vi. Ilorin: A city located in Nigeria, serving as the geographical area of focus for the study. As the capital of Kwara State, Ilorin has its unique cultural, social, and demographic characteristics.
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[bookmark: _Toc205550628]2.1	CONCEPTUAL FRAMEWORK
[bookmark: _Toc205550629]2.1.1	Concept of Marriage and Divorce
Attitudes about the foundation of marriage and the reception of divorce have had a major face-lift in recent years. A large percentage of the population believe that difficulties of obtaining a divorce should be made less cumbersome. This open-mindedness about divorce coincides with the actual increase in the number of divorces each year (Cherlin, 1992). Studies done over the course of years have ascertained that pro-divorce attitudes have a higher relation to actual divorces (Amato, 1996). Expanding upon these studies, other studies have indicated that a more positive attitude towards divorce is established after an individual gets a divorce (Amato & Booth, 1991).
Divorce as a social phenomenon is an important research social problem in sociology. Divorce is the absolute dissolution of the marriage institution that revokes the authorized duties and responsibilities of the marriage institution. It dissolves all the bonds of matrimony between the parties concerned. Divorce according to Wallerstein (2005) is a family break up characterized with numerous problems. It is a product of unsuccessful marriage. Omeje (2000) defined divorce as dissolution of a marital union that cancelled all legal obligations and responsibilities of marriages as well as dissolving the bonds of matrimony between the parties. Taylor (2009) stated that divorce is a legal action and it happens when people decide not to be married to each other anymore. Taylor further stressed that divorce legally ends a marriage and people involved are free to marry other people if they want to.
Divorce is an official termination of a marriage by the decision of the court of law. Divorce laws vary considerably around the world, but in most countries it requires the sanction of a court or other authority in a legal process (Amato and Keith, 2001). The legal process of divorce may also involve issues of alimony (spousal support), child custody, child support, distribution of property, and division of debt. Where monogamy is law, divorce allows each former partner to marry another, where polygamy is legal but polyandry is not, divorce allows the woman to marry another.
The case of divorce is disheartening. It has made many marriages to loose its celebrity and splendors. According to Patterson (2008) there is no single cause for any divorce rather there are several reasons for divorce. These include lack of communication, immaturity, infidelity/cheating, failed expectations, drug and alcohol abuse, physical abuse, sexual abuse, cultural and religious differences. 
Similarly, Nwoye (1991) asserted that: “In a typical Africa community, divorce may be due to. the woman becoming rather insubordinate to her husband, moral turpitude on the part of the woman, the woman ‘s prolonged illness, impotence on the man ‘s part, much interference from the woman ‘s relations, disagreement over religion, the woman being a thieve or tale-bearer, the man ‘s being too harsh, disagreement over conjugal right and the man failure to complete the bride payment p.39”.
Divorce is more than the act of marital dissolution. It is a process often marked by instability. It is a legal act that does not always coincide with couple’s emotion tearing asunder. It is a painful experience for all concerned. Amato (2000) lamented that it is disheartening that people brought from two different families in affection as husbands and wives should end up in divorce.
The increase in the rate of divorce is discouraging. According to Gac (2008), there are high rates of divorce worldwide. He further stated that divorce rate has nearly quadrupled since the early 1960s. Commenting on the divorce rate, Odebunmi (2007) asserted that the rate of divorce is high in Nigeria. Similarly, Lansford (2009) held that divorce rate was not only high but pervasive, affecting all races and age groups. In order words, divorce is a global issue and does not respect age. 
In Western legal authority, Rapoport (2005) maintained that divorce (legally referred to as ‘dissolution of marriage’) does not require a party to assert fault on the part of their partner leading to the breakdown of their marriage. According to Rapoport, prior to the onset of ‘no-fault’ statues, a party would have to prove a ground, typically ‘desertion,’ ‘abandonment,’ ‘cruelty’, or ‘adultery’. The requirement of proving a ground was revised (and withdrawn) by the terms of ‘nofault- statutes, which became popular in the United Kingdom, Australia, the United States, Canada, South Africa, and New Zealand in the late 1960s and early 1970s. In ‘no fault’ jurisdictions, a simple, general allegation of ‘irreconcilable differences’, or ‘irretrievable break-down’ with respect to the marriage relationship, sufficed to establish the end of the marriage (Kelly, 2000:23). .The researcher further maintained that in legal authority adopting the ‘no-fault’ principle in divorce proceedings, some courts may still take into account the behaviour of the parties when dividing property, debts, evaluating custody, and support-facts that almost always have considerable weight in fault proceedings.
In most legal authorities, a divorce must be certified (or ordered by a Judge) by a court of law to come into effect. According to Jekielek (1998), the terms of the divorce are usually determine by the courts, though they may take into account prenuptial agreements or post-nuptial agreements, or simply ratify terms that the spouses may have agreed to privately. In the opinion of Amato and Keith (2001) in the absence of agreement, a contested divorce may be stressful to the spouses. Contested divorces mean that one of several issues is required to be heard by a judge at trial level. This is more expensive, and the parties will have to pay for a lawyer’s time and preparation. Less adversarial approaches to divorce settlements have recently emerged, such as mediation and collaborative divorce settlement, which negotiate mutually acceptable resolution to conflicts. This principle in the United States is called ‘Alternative Dispute Resolution (Amato and Keith, 2001).
[bookmark: _Toc205550630]2.1.2	Overview of Social Media
In defining social media, Kaplan and Haenlein (2010) gave a general definition of social media in consideration of Web 2.0 and User-Generated Content. According to them social media is a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allows the creation and exchange of User Generated Content. They also went further to describe social media as a group of internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content.  Nwanton, Odoemalamn, Orji-Egwu, Nwankwo and Nweze (2015) defines social media as those internet-based tools and services that allow users to engage with each other, generate contents, distribute and search for information online. Parr (2017) defines social media as the use of electronic and Internet tools for the purpose of sharing and discussing information and experiences with other human beings in more efficient ways. 
On the other hands, Jantsch (2018) considers social media as the use of technology combined with social interaction to create or co-create value. According to Merriam-Webster dictionary (2017), social media is a form of electronic communication (as websites for social networking and microblogging) through which users create online communities to share information, ideas, personal messages, and other content (as videos) while Dykeman (2018) acknowledged social media as “the means for any person to: publish digital, creative content; provide and obtain real-time feedback via online discussions, commentary and evaluations; and incorporate changes or corrections to the original content” (Dykeman, 2018).
Bryer and Zavatarro (2015) described social media as technologies that smooth the progress of social interaction, make possible collaboration, and enable deliberation across stakeholders. These technologies now include blogs, wikis, media (audio, photo, video, text) sharing tools, networking platforms, and virtual worlds. Social Media Online is a primarily internet-and mobile-based tools for sharing and discussing information by users. The term, according to Andreas and Michael (2010), refers to “a group of Internetbased applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated content."
Drury (2018) describes social media as online resources that people use to share content: video, photos, images, text, ideas, insight, humor, opinion, gossip, news. Safko and Brake (2019) further defined social media as “activities, practices, and behaviors among communities of people who gather online to share information, knowledge, and opinions using conversational media. Kietzmannn, Silverstre, McCarthy and Leylan (2012) describes social media as the platform that employs mobile and web based technology to create highly interactive platforms via which individuals and community share, co-create, discuss and modifies user generated content.
Davis, Canche, Deil-Amen and Rios-Aguilar (2012) refer to social media technology (SMT) as web-based and mobile applications that allow individuals and organizations to create, engage, and share new usergenerated or existing content, in digital environments through multi-way communication. Through this platform, individuals and organizations create profiles, share and exchange information on various activities and interests. An interesting aspect of social media is that, it is not limited to desktop or laptop computers but could be accessed through mobile applications and smart phones making it very accessible and easy to use. Examples of these social media platforms both on the web and mobile application include Facebook, Twitter, YouTube, Whatsapp, Instagram, blogs etc.
According to Boyd and Ellison (2007), “social networking sites are web-based service platform that enable individuals to create a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and navigate their list of contacts and those made by others within the system” (p. 21). These sites are used to interact with friends, peers and others that are found in groups on these sites. The sharing of information ranges from news, debates, gossips, feelings or statement of mind, opinions, research etc. Curtis (2011) affirms that social media appear in many forms including blogs and microblogs, forums and message boards, social networks, wikis, virtual worlds, social bookmarking and video sharing.
According to Junco (2018), social media are collections of internet websites, services, and practices that support collaboration, community building, participation, and sharing. Nwangwa and Omotere (2014) simply regards social media as comprising online applications for social networking sites, social bookmarking and sharing tools, social citation tools, blogging and microblogging tools, virtual worlds, e-conference presentation sharing tools, audio and video tools, e-project management tools, and research and writing collaboration tools; primarily developed to foster user-centered social interaction.
Social media can be seen as either web based or application based media of communication that allows registered individual to share ideas, thoughts, opinions, interact and collaborate with other registered users all over the world. The inclusion of application based media of communication is largely due to the ability to make use of social media on mobile gadgets such as Smartphones, Tablets, i-Phones, symbian and Java phones.
Elshout (2012) writes that social networks form a good platform for organizing countervailing power by political activists and consumers. Social media is a form of electronic communication which facilitates interaction based on certain interests and characteristics. Boyd & Ellison (2007) Social media are media for social interaction, using highly accessible and scalable publishing techniques. They use web-based technologies to transform and broadcast media monologues into social dialogues. They support the democratization of knowledge and information and transform people from content consumers to content producers.
In the same vein, Olayinka (2013, p. 11) observes that the rapid growth of social media activities in the last few years is indicative of its entry into mainstream culture and its integration into the daily lives of many people because it disseminated information at a very high speed, cheaper and enhance immediate feedback been an interactive media. Social media are web-based and mobile technologies that facilitate interaction between organizations, communities and individuals. Important characteristics are that the technologies are ubiquitous, communication instantaneous and that they enable the creation and exchange of user-generated content. Social media such as Facebook, Twitter, Google+, Instagram, Youtube, Whatsapp, Wechat are just few of the hundreds of applications that make participatory information, sharing and social networking possible. These instruments are referred to as media because they are tools which can also be used for the storage and dissemination of information. 
[bookmark: _Toc205550631]2.1.3	Concept of Celebrity Endorsement
Celebrities, as Flora Carlin pronounced are without doubt ordinary folks, just like us, but such thinking seems to be more logical than is the case in real life. This is because with the rise in popular culture at the turn of the century, celebrities have assumed a god-like status in society. They are objects of fascination and wonder. They are idolised and looked up to by society. Human beings have a natural instinct to look to someone for reflection, affirmation and authority; whether as a hero, mentor, protector or higher power. What makes celebrities popular in contemporary times is exactly what they symbolise and represent: that „higher‟ being.
It has been argued that the mass media have the singular potential to set agendas for society in which they are embedded. They may not tell us what to think, but they have become successful in telling and suggesting to us what to think about. Similarly, the media have been known to confer status on personalities and place due or undue importance on them, thus increasing their exposure and power. This preoccupation with celebrities is not unconnected with their fame. But important questions arise: What actually makes celebrities famous? Who in actual sense is a celebrity? The answers to these questions have become prime subjects of debate among scholars for decades. To some scholars, celebrities are objects of media creation; and a new phenomenon known as celebrity culture has since emerged for which the modern mass media is a major vehicle. Mell (2009) bemoans our fascination with celebrity culture and some of its ugly consequences:
“In our culture, celebrity news often takes the headlines above world events. We build them up as modern gods, and tear them down when they show us they are all too human. They make an easy object of obsession, as celebrities are ubiquitous. And the paparazzi have helped this craze by blurring the line between private citizens and public persona. When Princess Diana died, it was in a high speed getaway to escape reporters/stalkers. French courts ruled that photographers were not responsible for her death, but it clearly drives home the point: Our obsession with the rich and famous has a cost on us, and on them”.
point: Our obsession with the rich and famous has a cost on us, and on them. Younger generations are perhaps affected the most by the culture of the famous since most of them are still in that contemplative age, the age of uncertainty, negotiating future goals and aspirations. This makes them prone to „distractions‟. Youth by definition is a time when adolescents‟ identities are understood to be generally fluid, it is a period of transition during which elements of an adult‟s future self are explored and in one way or another decided upon (Rall, Coffey and Williamson 1999). What adolescents are exposed to during their youth, what skills they learn and what skills they develop are very important in shaping their identities (M/Cyclopedia of New Media, 2005). One of the ways in which young people express their youthfulness in the current youth culture is through new technologies and the media. Young people seek to define who they are through what they wear, their peculiar jargon, experiences, hairstyles, group associations, et cetera. Accordingly, images from the media (soft-sell magazines, popular music, movies and drama series, celebrity talk shows, celebrity interviews, advertisements and product endorsements, and the appeals they come with) often provide the external basis from which teenagers will benchmark their thoughts, dreams, opinions, preferences, and associations.
In Nigeria, and indeed parts of Africa, the phenomenon of celebrity culture which from all indication is a western cultural experience, is fast perpetuating the mainstream cultural system of these societies. At the turn of the century, Nigerian media have produced quite a great modicum of celebrities arising from the multiplicity of popular media. These celebrities have also had their lifestyles hyped and glamourised in the media, resulting in a recent explosion of attention given to these media figures. Schuebel (2006)‟s observation further introduces global youth culture as an aftermath of colonisation and globalisation of this part of the world by the West. Youth in Africa live and constitute their identities in a world increasingly shaped by the global communication networks and global consumption patterns flowing through the mass media (Ndlela, 2006).
In further attempts to understand how celebrity influences audiences, Wymer and Drollinger (2015) identified perceived expertise and admirability as significant predictors of audience charity donation intentions. This relationship is moderated by the audience’s general attitudes toward the celebrity-endorsed charity. Findings suggest that if a celebrity advocate is perceived to be an admirable person who has expertise on the cause, individuals are more likely to donate to the affiliated charity. When a celebrity advocate was contrasted with an issue expert on the global refugee crisis, Becker (2013) found that college students are receptive toward celebrity advocacy, particularly when the issue involved is perceived to be of lesser political importance, or a “soft” issue.
Several researchers have explored the impact of celebrities’ source credibility on attitudes toward social causes and nonprofit organizations, and its interaction with other audience perceptions. According to de los Salmones et al. (2013), perceived fit and motive attribution influence credibility. For instance, a celebrity’s credibility will not be questioned if the audience perceives a logical fit between the celebrity and the social cause. This fit is conditioned by whether or not the celebrity’s motives are deemed altruistic. Yoo and Jin (2013) also found this to be true in regards to the effects of congruence between an organization and its goodwill ambassadors. Higher perceived credibility of goodwill ambassadors coincides with higher levels of celebrity-organization congruence. However, Wheeler (2009) identifies credibility as a mediating factor between celebrity-organization congruence and intention to support a celebrityendorsed organization.
[bookmark: _Toc205550632]2.1.4	The Influence of Social Media on Marriages 
A study on social media use carried out in the USA in 2008 as produced by the journal of Cyber psychology, behaviour and social networking concluded that according to 15% of people in the USA, social media is dangerous to their marriages while, 16% pointed Facebook as causing marriage discord. It stated that regular users of Facebook, “experience Facebook–related conflict with their romantic partners. The American Academy of Matrimonial Lawyers released a report in 2005 (Cacioppo and Patrick 2008), which revealed that a third of all divorce filings contain the word Facebook. A lot of those filing papers refer to an online relationship. Some husbands or wives have even declared their intention to break up through Facebook, e-mail, twitter, or Instagram. The above studies and reports reveal that there are a high number of divorce cases perpetuated by use of social media. 
Norah (2015) points out that such high numbers of divorce usually emanate from time wasted by a partner on social media including liking of pictures of other probably nude/beautiful ladies or handsome pictures which result in negative comments comparing with one‟s marriage partner. However, the above study may be subject to debate as it was carried out in a more developed country where probably there is advanced privacy, respect between spouses, and respect of one‟s property. The Zimbabwean context may pose a different outcome because of its cultural and technological background where customarily there is no respect of one‟s privacy in marriage. However, there is now a law that safeguards the privacy of partners though this law may be respected by a few.A more practical approach will be to reveal the Zimbabwean context itself. An extract from the Standard Newspaper of 15 December 2013 reports that The High Court of Zimbabwe statistics indicate an increase in the number of divorce cases. 
In 2011, the High Court received 1 551 divorce cases, a 21% increase from the 1 216 cases lodged in 2010. In 2008, the Harare Civil Court dealt with 427 child maintenance cases and the figure rose to 2 174 in 2010 and around 4 000 in 2011. It is believed that the bulk of the cases were caused by disputes arising from social media use. The H Metro newspaper of 6 March 2017 reveals how a couple ended up in divorce because of discovery of cheating messages through Whatsapp where the husband discovered messages that showed an adulterous affair by his wife. Another challenge brought about by social media use in marriage as posited by Alsharkh (2012) is the risk of reconnecting with ex-partners. 
Alkead (2013) brings out that the social sites bring a reconnection with ex-lovers and it might be easy to get back on track. Such flirting results in conflicts in the home if it is discovered. Alsharkh‟s study in India revealed that it is quite common to have reconnections with ex-lovers and rekindling the love resulting in marriage discord. However, it is also important to note that the Indian culture highly advocates arranged and forced marriages, and this may be a pushing factor in reconnecting with the ex-lover. What waits to be seen now is what can cause the reconnection and resultantly conflicts in the married families.
Another way Facebook can have a devastating effect on marriages as commented by Kalish (1994) is by enabling so many easy ways to flirt online. Users can “like” statuses, “like” pictures, “like” comments, poke another user, send those gifts, comments their wall, comment their statuses, comment their pictures, and send private messages. Of course, some of these (such as the “liking” of a comment or status) can be innocent enough and may not be flirting at all.
[bookmark: _Toc205550633]2.1.5	Celebrity Endorsement and Divorce
Celebrity endorsement can be viewed as a manifestation of the "cult of celebrity" that permeates contemporary society. Sociologists argue that the rise of celebrity culture is linked to broader societal shifts, such as the democratization of fame through mass media and the commodification of personal lives. In this context, celebrities function as cultural intermediaries who mediate between the realms of popular culture and everyday life, influencing social norms, values, and behaviors.
Moreover, celebrity endorsement highlights the complexities of social influence and persuasion in the digital age. With the advent of social media platforms, celebrities have unprecedented access to their fans and followers, enabling them to disseminate endorsed messages more efficiently and directly. This amplifies their influence and raises important questions about authenticity, credibility, and the blurring lines between personal and promotional content.
Celebrity endorsement of divorce has become a notable cultural phenomenon, influencing public perceptions and attitudes towards marital relationships. Celebrities, as influential figures with vast social media platforms and public visibility, hold significant power to shape societal norms and values related to divorce (Turner, 2004).
When celebrities publicly endorse or discuss their own divorces, it often garners extensive media coverage and social media attention. This exposure amplifies the celebrity's personal experience, making it a topic of public discourse and potentially normalizing divorce as an acceptable life choice (Giles, 2000). Consequently, individuals may perceive divorce as a more viable solution to marital dissatisfaction or challenges, especially if they admire and identify with the endorsing celebrity.
Moreover, celebrity endorsements of divorce can influence subjective norms within society. Subjective norms refer to perceived social pressures to engage in or avoid a behavior based on societal expectations and values (Ajzen & Fishbein, 1980). When celebrities publicly endorse divorce, they contribute to the formation of subjective norms surrounding divorce, potentially leading individuals to feel pressure to conform to these perceived societal expectations.
Additionally, celebrity endorsements of divorce can impact individuals' perceptions of divorce's consequences and outcomes. Celebrities often present their divorces as liberating, empowering, or necessary for personal growth (Jamieson & Romer, 2014). This portrayal can shape public attitudes and beliefs about divorce's potential benefits or drawbacks, influencing individuals' attitudes towards divorce and making them more or less inclined to consider it as a viable option based on the perceived consequences.
Celebrity endorsement of divorce holds substantial influence over public perceptions, attitudes, and behaviors towards marital relationships. While celebrities' personal experiences and endorsements can provide valuable insights and support for those navigating divorce, it is essential to approach these endorsements critically and consider their broader societal implications. As with any influential message, celebrity endorsements of divorce should be balanced with diverse perspectives and informed by research and professional guidance to promote healthy relationship attitudes and support individuals in making informed decisions about their marriages.
[bookmark: _Toc205550634]2.2	THEORETICAL FRAMEWORK
This study is hinged on the following theories:
i. Social Cognitive Theory (SCT) by Albert Bandural, (1986)
ii. Theory of Reasoned Action (TRA) by Fishbein & Ajzen, (1975)
[bookmark: _Toc205550635]2.2.1	Social Cognitive Theory (SCT)
SCT was propounded by Albert Bandura in 1986. The theory emphasizes that human motivation and action are extensively regulated by forethought. This anticipatory control mechanism involves expectations that might refer to outcomes of undertaking a specific action. The theory outlines a number of crucial factors that influence behaviour. The factors are:
i. Perceived self-efficacy: Perceived self-efficacy is concerned with individuals’ beliefs in their capability to exercise control over challenging demands and their own functioning (Bandura 1997). In a unifying theory of behaviour change, Bandura hypothesized that expectations of self-efficacy are self-regulatory cognitions that determine whether instrumental actions will be initiated, how much effort will be expended, and how long it will be sustained in the face of obstacles and failures. Self-efficacy has an influence on preparing for action because self-related cognitions are a major ingredient in the motivation process. Self-efficacy levels can enhance or impede motivation and are also directly related to behaviour. Perceived self-efficacy represents the confidence that one can live a better life after divorce.
ii. Outcome expectancies: While perceived self-efficacy refers to personal action control or agency, outcome expectancies pertain to the perception of possible consequences of one’s action (Williams et al. 2005; Hankonen et al. 2013). Outcome expectancies can be organized along three dimensions: (a) area of consequences, (b) positive or negative consequences, and (c) short-term or long-term consequences. Areas of consequences can be split into three. Physical outcome expectations, such as expectations of discomfort or disease symptoms, refer to the anticipation of what will be experienced after behaviour change takes place. These include both the short- and long-term effects of behaviour change. For example, immediately after quitting smoking, an ex-smoker might observe a reduction of coughing (positive consequence) and a higher level of muscle tension (negative consequence). In the long run, an ex-smoker might expect lower susceptibility to respiratory infections (positive consequence) but an increased susceptibility to weight gain (negative consequence). Social outcome expectancies refer to anticipated social responses after behaviour change. Smokers might expect disapproval from friends who continue to smoke, or, positively, they might expect their family to congratulate them on quitting smoking. In the long run, ex-smokers might expect that they will increase their chances to find and maintain an attractive partner or a better job. Self-evaluative outcome expectations refer to the anticipation of affective experiences, such as being ashamed, being proud of oneself or satisfied, due to internal standards. This three-factor structure of outcome expectancies has received empirical support (see Dijkstra et al. 1997). 
Moreover, the concept of self-efficacy is crucial in understanding how celebrity endorsements can impact women's attitudes towards divorce. Self-efficacy refers to individuals' beliefs in their ability to successfully perform a particular behavior or achieve a desired outcome. If women in Ilorin perceive celebrities as competent and successful individuals who have thrived after divorce, they may feel more confident in their own ability to navigate divorce and its aftermath, thus increasing their likelihood of considering divorce as a viable option.
Furthermore, Social Cognitive Theory emphasizes the reciprocal determinism between individuals and their environment. In the context of celebrity endorsement of divorce on social media, women's attitudes and behaviors are not only influenced by celebrities but also by social norms, cultural values, and peer influences within their immediate environment in Ilorin. The constant exposure to celebrity narratives about divorce on social media platforms may contribute to the normalization of divorce within the community, further shaping women's perceptions and decisions regarding marital relationships.
[bookmark: _Toc205550636]2.2.2	Theory of Reasoned Action (TRA)
The theory of reasoned action can be described briefly as follows (see Ajzen & Fishbein, 1980; Fishbein, 1980; Fisbein & Ajzen, 1975, for fuller accounts). The most proximal cause of behavior is behavioral intention (what one intends to do or not to do). Behavioral intention, in turn, is determined by attitude (one’s evaluation of the behavior) and subjective norm (one’s evaluation of what important others think one should do), either of which might be the most important determinant of any particular behavior. 
Usually, this is revealed empirically by the beta weights obtained from multiple regression analyses, where behavioral intention is regressed on to attitude and subjective norm. If the result is a larger attitude than subjective norm beta weight, the behavior is deemed to be more under attitudinal than normative control, but if the reverse is true, then the behavior is deemed to be more under normative than attitudinal control. In either case, then, it is desirable to know what determines attitude or subjective norm, respectively, if a researcher wishes to influence the behavior. 
Attitude is determined by behavioral beliefs (beliefs about the likelihood of various consequences) and evaluations of how good or bad it would be if those consequences happened. Subjective norm is determined by beliefs about what specific important others think one should do and how much one is motivated to comply with those important others. Both attitude and subjective norm are assumed to be determined by summative processes. Thus, to form an attitude, people are assumed to sum behavioral belief-evaluation products (attitude = ∑bi ei ), whereas to form a subjective norm, people are assumed to sum normative belief-motivation to comply products (subjective norm = ∑ni mi ).
In the context of celebrity endorsements of divorce on social media, TRA suggests that women in Ilorin form attitudes towards divorce based on the portrayal of divorce by celebrities. If celebrities present divorce as a positive or empowering choice, women may develop more favorable attitudes towards divorce themselves. Conversely, if celebrities depict divorce negatively, women may be less inclined to consider it as a viable option.
Subjective norms, or perceived social pressures to engage in or avoid a behavior, also play a significant role. When celebrities publicly endorse divorce on social media, they contribute to the formation of subjective norms surrounding divorce within the community. Women may feel pressure to conform to these norms, particularly if they perceive celebrities as influential and desirable social models.
Moreover, TRA highlights the importance of perceived control over the behavior, known as perceived behavioral control (PBC). PBC encompasses individuals' beliefs about their ability to perform the behavior and the perceived ease or difficulty of doing so. Celebrity endorsements of divorce can influence women's perceptions of their own ability to navigate divorce and its consequences, thereby impacting their behavioral intentions.
[bookmark: _Toc205550637]2.3	EMPIRICAL REVIEW
Various past researches were done on celerity endorsement, social media and divorce rate. Some of the research works were looked into to help guide this study
Saleh & Mukhtar (2015) conducted a research on “social media and divorce case study of Dutse L.G.A. Jigawa State”. The study examined the impact of social media on marital relationship. Using stratified random sampling technique, they distributed a structured questionnaire to 140 respondents as well as interviewed two more respondents. It was discovered in the study that more women subscribe to social media, irrespective of sex differences and that social media users spends more time on social network sites. The study also showed that social media can lead to infidelity and possibly divorce. The research suggested that people should be wary of how they utilize social media, who they interact with in various social media platform, as well as what they post or share. The society can also be of help, by orientating young people and adults on proper social media usage.
The above reviewed study is relevant to this study as it intersects with the rising influence of social media in personal decisions, including marital dissolution. Social media platforms amplify celebrities' personal lives, including divorces, shaping public perceptions and potentially normalizing divorce. Research shows that social media can impact divorce rates by influencing relationship satisfaction and behavior. Celebrity endorsements on social media may further legitimize divorce, as celebrities often serve as role models. Analyzing this phenomenon can reveal broader social trends and the media's role in personal decision-making processes.
Hiram Ting, Winnie Wong Poh Ming, Ernest Cyril de Run and Sally Lau Yin Choo (2015), conducted a research work, investigating the beliefs about social media marriages. The qualitative methodology was used for the study and 34 respondents were involved in the research survey. Respondents were selected by means of purposeful sampling strategy, to ensure the sample was representative of the population in Malaysia. The study revealed that Instagram performed the following roles: Socializing role, Product information, Features usefulness, Personal gratification and Entertainment. In conclusion, it is believed that this study will enhance not only the understanding of Instagram usage but also contribute additional knowledge to user’s behavior towards future social networking sites and mobile applications.
The above reviewed study is relevant to this study. Beliefs about social media marriages significantly inform the study of celebrity endorsement of divorce on social media. Public perceptions often equate social media portrayals with reality, including idealized celebrity marriages. When celebrities endorse or announce divorces on these platforms, it challenges these perceptions, influencing societal attitudes towards marriage and divorce. Such endorsements can highlight discrepancies between public personas and private realities, thereby impacting how followers view their own relationships. Understanding these beliefs helps contextualize the broader implications of celebrity influence, offering insights into how social media narratives shape norms and expectations surrounding marriage and divorce.
Mary Code (2015) also conducted a study on “Instagram, Social Media and the like: exploring virtual identity’s Role celebrity imitation in marriages” from Brock University, Ontario. Usinga qualitative inquiry; purposeful sampling was employed to recruit 6 participants between the ages of 15 to 19 to examine their social networking site use and educational experience. Data were collected from single, one-on-one semi-structured interviews in which participants discussed their experiences using social media and data was also collected from the teens’ personal Instagram accounts. Participants shared how they and their peers use social media, the pressures and expectations from other users. All 6 participants explained that their teachers donot talk to them about social media use, even offered critiques of the school system itself and its inability to prepare students for the new realities of the digital world. This study concludes that while social media is very influential on students’ socialization, educators should be more concerned about the lack of guidance and support that students receive in school in terms of appropriate social media use and the navigation of virtual identity.
The above reviewed study is significantly relevant to the study of celebrity endorsement of divorce on social media. Virtual identities often reflect aspirational behaviors modeled after celebrities, influencing followers' relationship dynamics. When celebrities endorse divorce, these endorsements can shape followers' perceptions and decisions regarding their marriages. The emulation of celebrity lifestyles, amplified by virtual identities, can lead to a normalization of divorce as an acceptable resolution to marital issues. This dynamic underscores the importance of examining how virtual identities and celebrity imitation contribute to evolving societal norms about marriage and divorce.


[bookmark: _Toc205550638]CHAPTER THREE
[bookmark: _Toc205550639]RESEARCH METHODOLOGY
[bookmark: _Toc205550640]3.0	Introduction
This chapter discusses the research methodology, which is the manner in which this research will be conducted. A research methodology is essential to project writing as it serves as the blue print on which the conduct and outcome of the research effort would be judged. The  plan,  structure  and  strategy  of  investigation  conceived  to  obtain  answer  to  the  research  questions are organized under the following headings: Research  design,  Target  population,  Sample  and  sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc205550641]3.1	Research Design
Baridanm (2011) stated that research design refers to a framework or plan that guides collecting and examining the study's data. Considering the nature of the research problem, we adopted the descriptive survey method to generate the necessary and required data. Also, the questionnaire was the chief instruments of data collection.
The conduct of surveys in research is essential for describing the characteristics of a large population; which gives high reliability while presenting all subjects with a homogeneous stimulus that ensures eradication of observer subjectivity (Mugenda and Mugenda (1999). Robson (2012), stated that a survey collects information from a group of people interviewed or distributing questionnaires to a representative sample of a group; which design is preferred because large size is feasible, making the results statistically significant even with multiple variables.
[bookmark: _Toc205550642]3.2	Population of the Study
According to Oloyede & Adejare (2012), “population can be referred to as living or non-living things; it may be people, animals or things that the study is essentially carried out to investigate”. Mugenda and Mugenda (2013), explained that the target population should have some observable characteristics to which the researcher intend to make a sweeping statement about the study results. The definition clarifies issues about the sample of the investigation is not homogeneous.
The population of this study covers residents of Ilorin metropolis. There are three (3) local government areas in Ilorin via: Ilorin-West, Ilorin-East and Ilorin-South. 
Ilorin-East has twelve wards which are: (1) Agbeyangi/Gbadamu/Osin (2) Gambari I (3) Balogun Gambari II (4) Ibagun (5) Apado (6) Iponrin (7) Magaji Are I (8) Magaji Are II (9) Marafa/Pepele (10) Maya/Ile‐Apa (11) Oke Oyi/Oke Ose/Alalubosa and  (12) Zango.
Ilorin-West has twelve wards which are: (1) Adewole (2) Ajikobi (3) Baboko (4) Badari (5) Balogun Alanamu Central (6) Magaji Ngeri (7)  Oloje  (8) Ogidi (9) Ojuekun/Zarumi (10) Oko‐Erin (11) Ubandawaki and (12) Warrah/Egbe Jila/Oshin.
While Ilorin-South has Eleven (11) wards which are: (1) Akanbi ‐I (2) Akanbi ‐II (3) Akanbi ‐III (4) Akanbi ‐IV (5) Akanbi ‐V (6) Balogun‐Fulani I  (7) Balogun‐Fulani II (8) Balogun‐Fulani III  (9) Okaka I  (10) Okaka II and (11) Oke‐Ogun.
According to the World Population Review (2024), the sum population of the above stated local governments and wards in Ilorin is estimated to 1,064,000, being a geometric increase of 3.3% in respect to 2006 population figure. 
[bookmark: _Toc205550643]3.3	Sample Size and Sampling Techniques 
Sample is a section or part of an entire population of people or things which are studied to obtain information about the research variables. It implies a proportion which was taken as a representative of the whole population and which conclusions are made on them based on the data which they give and was taken to be peculiar to all members of the whole population (Maduene, 2010). 
According to Mugenda and Mugenda (2003), sampling is the process of selecting a few cases in order to provide information that can be used to make judgment about a much larger number of cases. This simply means that while sample is the number of respondents that will be selected to represent the entire population of study, sampling simply refers to the selection process (Denscombe, 2003).
This study will employ multi-stage sampling technique in a bid to ensure that selection of the respondents is done effectively. Multistage sampling is a sampling method that divides the population into groups (or clusters) for conducting research (Mill 2014). It is a complex form of cluster sampling, sometimes, also known as multistage cluster sampling. During this sampling method, significant clusters of the selected people are split into sub-groups at various stages to make it simpler for primary data collection.
 At stage one, systematic sampling technique will be used to select one (1) local government area out of the three local government areas in Ilorin. Hence, the first term was selected which is Ilorin-East.  At stage two, purposive sampling technique will be used to select two wards out of the twelve wards in Ilorin-East local government area. Hence, Oke Oyi/Oke Ose/Alalubosa and  Zango was selected. The population of the two wards were estimated to 25,000 At stage three, convenient sampling technique will be used to select participating respondents within the above-identified wards in Ilorin-East. Hence, 50 respondents will be selected in Oke Oyi/Oke Ose/Alalubosa and another 50 respondents will be selected in Zango. Therefore, the sample size of this study will be limited to 100.
[bookmark: _Toc205550644]3.4	Research Instrument 
The major research instrument that will be use is the questionnaires. This is appropriately moderated. The respondents are administered with the questionnaires to complete, with or without disclosing their identities. The questionnaire is design to obtain sufficient and relevant information from the respondents. The primary data contained information extracted from the questionnaires in which the respondents were required to give specific answer to a question by ticking in front of an appropriate answer. 
The instrument will contain structured questions which will be divided into sections A and B. This research instrument will be adequately checked and validated by the project supervisor before administration.
[bookmark: _Toc205550645]3.5	Validity of the Instrument
A study is reliable when repeated measurement of the same material results in similar decision or conclusion, winner and Dominick (2013:156). To ascertain the validity of the instrument, expert validity was employed. Hence, the researcher’s supervisor who is a communication expert will scrutinized the instrument to ensure that it is valid and credible for measurement. In this way, the questionnaire was tested for coherence, ability to elicit responses comprehensibly and consistently.
[bookmark: _Toc205550646]3.6	Reliability of the Instrument 
Pilot study was conducted in ascertaining the reliability of the instrument.  A pre-test of 10 copies of questionnaire was designed and administered to sampled 10 respondents in a place outside the study area but has the same characteristics with the study area. Data collected were analyzed using the ChronbachApha. Result from the pilot test indicated that the instrument is reliable and can stand the test of time.
[bookmark: _Toc205550647]3.7	Method of Administration of the Research Instrument
The data collection method that will be used in selecting the respondents for the study is the Yard formula method. Using this method, questionnaires will be administered to collect data from respondents. One hundred (100) questionnaires will be administered to respondents in two communities in Ilorin East Local Governments Area. (Oke-Oyi, and Eleko/Yakuba community). The instrument will be administered to respondents via face-to-face at their various locations. This is to ensure proper monitoring and have error-free data collection process.
[bookmark: _Toc205550648]3.8	Method of Data Analysis
Data analysis is the process of systematically applying statistical or/and logical techniques to describe an illustration, recap and evaluate data. Method of data analysis that will be used for the research work is statistical analysis involving simple percentage measure coupled with cross tabulation. Statistical analysis which uses simple percentage and cross tabulation in analyzing collected data will be used to make it easy for the interpretation of collected data. The respondents will respond to the terms by ticking the option they felt best expressing their views after reading the question carefully and all the data collected will be analyzed. The researcher will make use of the statistical package for social sciences (SPSS) in analyzing the data.


[bookmark: _Toc205550649]CHAPTER FOUR
[bookmark: _Toc205550650]DATA PRESENATION, ANALYSIS AND INTERPRETATION
[bookmark: _Toc205550651]4.0	INTRODUCTION
This chapter is based on the presentation of data and analysis of the result obtained from respondents during field survey. A total of one hundred (100) questionnaires were administered to respondents via online through the instrumentation of google form (e-questionnaire). All the questionnaire copies were also completed and submitted online. The data obtained in the field survey were presented and analyzed below using chi-square (x2) method.
[bookmark: _Toc205550652]4.1	ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT
[bookmark: _Toc205550653]4.1.1	Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	60
	60%

	Female
	40
	40%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the gender of the respondents. 60 of the respondents representing 60% are male while 40 (40%) of the respondents are female. The research shows that the population of male respondents that participated in the field survey are more that the female respondents. 
Table 2: Marital Status 
	Options
	Frequency
	Percentage (%)

	Married
	30
	30%

	Single
	40
	40%

	Divorced 
	15
	15%

	Others 
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table above shows the marital status of the respondents. 30 (30%) of the respondents are married. 40 of the respondents representing 40% are single. 15 (15%) of the total respondents are divorced and some belongs to others which may be complicated
Table 3: Age  
	Options
	Frequency
	Percentage (%)

	20-35
	60
	60%

	36-45
	25
	25%

	46 and above
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the age of the respondents. 60 (60%) respondents are between the age of 20-35 years. 25 (25%) respondents are between 36-45 years while 15 (15%) respondents are between 46 years and above .
Table 4: Academic Qualifications
	Options
	Frequency
	Percentage (%)

	SSCE
	20
	20%

	NCE/OND
	35
	35%

	HND/BSC
	30
	30%

	M.sc and above
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the academic qualification of the respondents. 20 (20%) respondents attain SSCE academic level. 35 (35%) respondents are NCE/OND academic level attainment. 30 (30%) respondents attain HND/BSC academic level while 15 (15%) respondents attain M.sc and above. 
Table 5: Occupation
	Options
	Frequency
	Percentage (%)

	Civil servant
	15
	15%

	Self employed
	20
	20%

	Students 
	40
	40%

	Others
	25
	25%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the occupation of the respondents. 15 (15%) of the respondents are civil servant. 20 (20%) respondents are self employed. 40 (40%) respondents are students while 25 (25%) of the respondents belongs to others.
[bookmark: _Toc205550654]4.1.2	Analysis of Questions and Likert Scale Statements in the Research Instrument
Table 6: How often do you use social media?
	Options
	Frequency
	Percentage (%)

	Daily 
	40
	40%

	Several times a week
	20
	20%

	Once a week
	15
	15%

	Rarely 
	20
	20%

	Never 
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows how often the respondents use social media. 40 (40%) respondents do use social media daily. 20 (20%) respondents do use social media several times a week. 15 (15%) respondents do use social media once a week. 20 (20%) respondents rarely use social media while 5 (5%) respondents never use social media 
Table 7: Which social media platforms do you use most frequently?
	Options
	Frequency
	Percentage (%)

	Facebook
	20
	20%

	Instagram 
	30
	30%

	Twitter
	40
	40%

	Tik Tok
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above show the social media platforms the respondents frequently use. 20 (20%) respondents most frequently use Facebook. 30 (30%) respondents use Instagram. 40 (40%) respondents most frequently use Twitter while 10 (10%) of the total respondents most frequently use Tik Tok. 
Table 8: Are you aware of any celebrities who have publicly endorsed divorce on social media?
	Options
	Frequency
	Percentage (%)

	Yes 
	70
	70%

	No 
	30
	30%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above show the awareness of the respondents on any celebrities who have publicly endorsed divorce on social media. 70 of the overall sampled respondents representing 70% confirmed that they do while 30 (30%) of the respondents do not.
Table 9: How do you feel about celebrities endorsing divorce on social media?
	Options
	Frequency
	Percentage (%)

	Strongly support
	27
	27%

	Support
	49
	49%

	Neutral
	17
	17%

	Oppose
	5
	5%

	Strongly oppose
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows how the respondents feel about celebrities endorsing divorce on social media. 27 respondents representing 27% of the overall sampled respondents strongly support, 49 (49%) of the respondents support, 17 of respondents representing 17% were neutral on they feel about celebrities endorsing divorce on social media. 5 (5%) of the respondents oppose while only 2 (2%) of the respondents strongly oppose.
Table 10: Do you think divorce is becoming more socially acceptable in Nigeria?
	Options
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	50
	50%

	Disagree
	13
	13%

	Strongly disagree
	12
	12%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows how the respondent’s think divorce is becoming more socially acceptable in Nigeria 25 respondents representing 25% of the above sampled respondents strongly agree that divorce is becoming more socially acceptable in Nigeria. 50 (50%) of the respondents agree with the information. 13 respondents representing 13% disagree while 12 (12%) of the respondents strongly disagree that divorce is becoming more socially acceptable in Nigeria. 
Table 11: Celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	50
	50%

	Disagree
	15
	15%

	Strongly disagree
	5%
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the response of the respondent’s on the question: Celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is. 30 respondents representing 30% of the above sampled respondents strongly agree Celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is. 50 (50%) of the respondents agree with the information. 15 respondents representing 15% disagree while 5 (5%) of the respondents strongly disagree that Celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is.
Table 12: Celebrities endorsing divorce make the concept of divorce more acceptable in society.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	30
	30%

	Disagree
	25
	25%

	Strongly disagree
	25
	25%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the response of the respondent’s on the question: Celebrities endorsing divorce make the concept of divorce more acceptable in society. 20 respondents representing 20% of the above sampled respondents strongly agree that celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is. 30 (30%) of the respondents agree with the information. 25 respondents representing 25% disagree while 25 (25%) of the respondents strongly disagree that celebrities endorsing divorce make the concept of divorce more acceptable in society.
Table 13: Celebrity endorsements of divorce have a positive impact on women considering leaving unhappy marriages.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	40
	40%

	Disagree
	25
	25%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the response of the respondents on the question: Celebrity endorsements of divorce have a positive impact on women considering leaving unhappy marriages. 30 (30%) strongly agree, 40 (40%) agree, 25 (25%) disagree while 5 (5%) of the respondents strongly disagree that celebrity endorsements of divorce have a positive impact on women considering leaving unhappy marriages.

Table 14: Community attitudes towards divorce have become more accepting because of celebrity endorsements.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	5
	5%

	Agree
	25
	25%

	Disagree
	40
	40%

	Strongly disagree
	30
	30%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the response of the respondents to the question: Community attitudes towards divorce have become more accepting because of celebrity endorsements.5 (5%) strongly agree, 25 (25%) agree, 40 (40%) disagree while 30 (30%) strongly disagree that community attitudes towards divorce have become more accepting because of celebrity endorsements.
Table 15: When celebrities talk about their divorces, it makes me view divorce more positively.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	30
	30%

	Disagree
	15
	15%

	Strongly disagree
	20
	20%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the response of the respondents to the question: When celebrities talk about their divorces, it makes me view divorce more positively. 25 (25%) strongly agree, 30 (30%) agree, 15 (15%) disagree while 20 (20%) strongly disagree that when celebrities talk about their divorces, it makes me view divorce more positively.
Table 16: Social media discussions about celebrity divorces shape public opinion on marriage and divorce.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	30
	30%

	Disagree
	25
	25%

	Strongly disagree
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the response of the respondents on the question: Social media discussions about celebrity divorces shape public opinion on marriage and divorce. 30 (30%) of the respondents strongly agree and agree, 25 (25%) disagree while 15 (15%) strongly disagree that social media discussions about celebrity divorces shape public opinion on marriage and divorce.
Table 17: Celebrities sharing their divorce stories encourage me to think about my own relationship differently.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	30
	30%

	Disagree
	20
	20%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the response of the respondents on the question: Celebrities sharing their divorce stories encourage me to think about my own relationship differently. 40 (40%) respondents strongly agree, 30 (30%) agree, 20 (20%) disagree while 10 (10%) of the respondents strongly disagree that celebrities sharing their divorce stories encourage me to think about my own relationship differently.

Table 18: Discussions about celebrity divorces on social media affect my conversations with friends and family.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	10
	10%

	Agree
	20
	20%

	Disagree
	30
	30%

	Strongly disagree
	40
	40%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the response of the respondents to the question: Discussions about celebrity divorces on social media affect my conversations with friends and family. 10 (10%) respondents strongly agree, 20 (20%) of the respondents agree, 30 (30%) disagree while 40 (40%) strongly disagree that discussions about celebrity divorces on social media affect my conversations with friends and family.
Table 19: Celebrity endorsements of divorce help reduce the stigma associated with divorce in Nigeria.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	20
	20%

	Disagree
	30
	30%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows the reply of the respondents on the question: Celebrity endorsements of divorce help reduce the stigma associated with divorce in Nigeria. 40 (40%) respondents strongly agree, 20 (20%) agree, 30 (30%) disagree while 10 (10%) respondents strongly disagree that celebrity endorsements of divorce help reduce the stigma associated with divorce in Nigeria. 
Table 20: The way celebrities handle their divorces on social media promotes a healthier understanding of personal happiness and fulfillment.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	10
	10%

	Agree
	50
	50%

	Disagree
	25
	25%

	Strongly disagree
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above states that 10 (10%) of the overall sampled respondent strongly agree, 50 (50%) agree, 25 (25%) disagree while 15 (15%) respondents strongly disagree that the way celebrities handle their divorces on social media promotes a healthier understanding of personal happiness and fulfillment.
[bookmark: _Toc205550655]4.2	ANALYSIS OF RESEARCH QUESTIONS
Research question one:  What is the level of awareness among women in Ilorin about celebrity endorsements of divorce on social media?
Items in table 6, 7 and 8 answer research question one. 40 (40%) respondents do use social media daily. 20 (20%) respondents do use social media several times a week. 15 (15%) respondents do use social media once a week. 20 (20%) respondents rarely use social media while 5 (5%) respondents never use social media. 20 (20%) respondents most frequently use Facebook. 30 (30%) respondents use Instagram. 40 (40%) respondents most frequently use Twitter while 10 (10%) of the total respondents most frequently use Tik Tok. Lastly in table 8, 70 of the overall sampled respondents representing 70% confirmed that they do while 30 (30%) of the respondents do not.
Research question two: How do celebrity endorsements of divorce on social media influence women's attitudes towards divorce and marriage in Ilorin?
Items in table 9, 10 and 11 answer research question two. 27 respondents representing 27% of the overall sampled respondents strongly support, 49 (49%) of the respondents support, 17 of respondents representing 17% were neutral on they feel about celebrities endorsing divorce on social media. 5 (5%) of the respondents oppose while only 2 (2%) of the respondents strongly oppose. 25 respondents representing 25% of the above sampled respondents strongly agree that divorce is becoming more socially acceptable in Nigeria. 50 (50%) of the respondents agree with the information. 13 respondents representing 13% disagree while 12 (12%) of the respondents strongly disagree that divorce is becoming more socially acceptable in Nigeria. Lastly in table 11, 30 respondents representing 30% of the above sampled respondents strongly agree Celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is. 50 (50%) of the respondents agree with the information. 15 respondents representing 15% disagree while 5 (5%) of the respondents strongly disagree that Celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is.
Research question three: What are the behavioral responses of women in Ilorin towards divorce, marriage, and relationships following exposure to celebrity endorsements on social media?
Items in table 12, 13 and 14 answers research question three. . 20 respondents representing 20% of the above sampled respondents strongly agree that celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is. 30 (30%) of the respondents agree with the information. 25 respondents representing 25% disagree while 25 (25%) of the respondents strongly disagree that celebrities endorsing divorce make the concept of divorce more acceptable in society. 30 (30%) strongly agree, 40 (40%) agree, 25 (25%) disagree while 5 (5%) of the respondents strongly disagree that celebrity endorsements of divorce have a positive impact on women considering leaving unhappy marriages. Lastly in table 14, 5 (5%) strongly agree, 25 (25%) agree, 40 (40%) disagree while 30 (30%) strongly disagree that community attitudes towards divorce have become more accepting because of celebrity endorsements.
Research question four: What are the factors that make celebrity endorsements on social media influential in shaping women’s perceptions of divorce in Ilorin?
Items in table 15, 16 and 17 gives response to research question four. 25 (25%) strongly agree, 30 (30%) agree, 15 (15%) disagree while 20 (20%) strongly disagree that when celebrities talk about their divorces, it makes me view divorce more positively. 30 (30%) of the respondents strongly agree and agree, 25 (25%) disagree while 15 (15%) strongly disagree that social media discussions about celebrity divorces shape public opinion on marriage and divorce. Lastly in table 17, 40 (40%) respondents strongly agree, 30 (30%) agree, 20 (20%) disagree while 10 (10%) of the respondents strongly disagree that celebrities sharing their divorce stories encourage me to think about my own relationship differently.
Research question five: How do cultural and societal norms in Ilorin influence the interpretation and acceptance of celebrity endorsements of divorce on social media among women?
Items in table 18, 19 and 20 answer research question five: 10 (10%) respondents strongly agree, 20 (20%) of the respondents agree, 30 (30%) disagree while 40 (40%) strongly disagree that discussions about celebrity divorces on social media affect my conversations with friends and family. 40 (40%) respondents strongly agree, 20 (20%) agree, 30 (30%) disagree while 10 (10%) respondents strongly disagree that celebrity endorsements of divorce help reduce the stigma associated with divorce in Nigeria. Lastly in table 20, 10 (10%) of the overall sampled respondent strongly agree, 50 (50%) agree, 25 (25%) disagree while 15 (15%) respondents strongly disagree that the way celebrities handle their divorces on social media promotes a healthier understanding of personal happiness and fulfillment.
[bookmark: _Toc205550656]4.3	DISCUSSION OF FINDINGS
	Celebrity endorsements have long been influential in shaping public opinion and behavior. In recent years, the phenomenon of celebrities openly discussing and endorsing divorce on social media has garnered significant attention. This trend is particularly impactful in urban centers like Ilorin, Nigeria, where social media usage is prevalent.
One primary effect of celebrity endorsements of divorce is the normalization of divorce as a viable option for women facing marital issues. Historically, Nigerian society has been conservative, often viewing divorce as taboo. However, when celebrities, who are admired and respected by many, share their experiences and endorse divorce, it can shift public perception. For many women in Ilorin, these endorsements serve as a form of validation and support, suggesting that leaving an unhappy or abusive marriage is acceptable and sometimes necessary.
Moreover, social media provides a platform for these endorsements to reach a wide audience quickly. Platforms like Instagram, Twitter, and Facebook enable celebrities to share their stories and advocate for personal happiness and well-being over societal expectations. This has encouraged discussions around marital dissatisfaction, mental health, and individual rights among women in Ilorin.
However, this trend also has its complexities. While it can empower women to make choices that are best for their well-being, it can also create unrealistic expectations. Celebrity lifestyles and their experiences might not always reflect the socio-economic realities of the average woman in Ilorin. There is a risk that some women might view divorce as an easy solution without considering the long-term consequences and societal support structures in place.
The endorsement of divorce by celebrities on social media has a significant impact on Nigerian women in Ilorin. It has the potential to empower and normalize divorce as an option while also requiring a balanced approach to understanding the broader implications and realities of such a decision.
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[bookmark: _Toc168654612][bookmark: _Toc205550659]5.1	SUMMARY
The study investigates “impact of celebrity endorsement of divorce on social media among Nigerian women in Ilorin”. The study was organized in five chapters. The first chapter covers the introduction of the study, background to the study, statement of the problem which exposed the problem the study identified and seek to resolve, research questions, the significant of the study, the scope of the study and operational definition of term. 
Chapter two focused on the conceptual framework, theoretical framework and empirical review of literatures. The researcher adopts Social Cognitive Theory (SCT) and Theory of Reasoned Action (TRA). The third chapter focuses on the research method. The researcher used quantitative research method and conducted a survey among Kwara State Polytechnic students, focusing on their attitudes, beliefs, and behaviors bullying on social media. Closed-ended questionnaire was adopted as instrument for data collection. 
Chapter four presented the data analysis and discussion of the findings. The analysis was done in tabular form using chi-square (x2) method of data analysis. Finally, chapter five discussed the summary of the study, the conclusion of the study base on the outcome of the findings and recommendations of the study.  According to the analysis done, there are more male (60%) participants during the survey than female (40%) participants and majority of the participants (40%) are singles.
Summary of Key Findings:
Celebrity endorsements significantly shape perceptions of divorce among Nigerian women. Celebrities discussing or endorsing divorce on social media can normalize the concept, making it more socially acceptable. Exposure to celebrities advocating for divorce can lead to attitudinal shifts. Women in Ilorin, influenced by their admiration for celebrities, may develop more progressive views on marriage and divorce.
There is evidence suggesting that the behavior of Nigerian women in Ilorin is influenced by celebrity endorsements. Women are more likely to consider divorce as a viable option if they see celebrities they admire discussing their own divorces openly and positively. Celebrity endorsements often highlight themes of empowerment and independence post-divorce. This can resonate strongly with women in Ilorin, encouraging them to prioritize their own well-being and consider divorce if they are in unhappy marriages.
Celebrities talking about divorce on social media platforms increase discussions and awareness about the topic. This leads to a broader dialogue within the community, reducing stigma and providing a platform for women to share their own experiences and seek support. The cumulative effect of these endorsements contributes to a shift in societal norms and values regarding marriage and divorce. This shift can lead to more acceptance and support for women who choose to divorce.
[bookmark: _Toc205550660]5.2	CONCLUSION
	The impact of celebrity endorsement of divorce on social media among Nigerian women in Ilorin is multifaceted and profound. This phenomenon has contributed to a shift in societal perceptions, making divorce a more accepted option for women facing challenging marital circumstances. The influence of admired celebrities, who openly share their divorce experiences and advocate for personal happiness, has provided many women in Ilorin with a sense of validation and support. These endorsements challenge traditional norms, encouraging women to prioritize their well-being and mental health over societal expectations.
Social media platforms have amplified the reach of these endorsements, facilitating widespread discussions about marital dissatisfaction and individual rights. This has fostered a more open dialogue about issues that were once considered taboo, empowering women to consider divorce as a viable option when necessary. The visibility of these celebrity stories has also highlighted the importance of personal happiness and the right to leave an unhappy or abusive marriage.
However, it is essential to approach this trend with a nuanced understanding. While celebrity endorsements can empower women, they can also create unrealistic expectations. The lifestyles and experiences of celebrities often differ significantly from those of the average woman in Ilorin. Therefore, it is crucial for women to consider the long-term consequences and societal support structures before making such a significant decision.
In essence, the endorsement of divorce by celebrities on social media has played a pivotal role in reshaping societal attitudes towards divorce in Ilorin. It has provided a platform for empowerment and validation, promoting individual well-being and mental health. Nonetheless, a balanced perspective is necessary to ensure that women are making informed decisions that take into account their unique circumstances and the broader societal context. As this trend continues to evolve, its impact on Nigerian society will likely deepen, further transforming cultural norms and personal choices.
[bookmark: _Toc205550661]5.3	RECOMMENDATIONS
Given the significant impact of celebrity endorsement of divorce on social media among Nigerian women in Ilorin, several recommendations can be made to ensure a balanced and informed approach to this phenomenon.
1. Education and Awareness Programs: It is crucial to develop and implement education and awareness programs that provide comprehensive information about the realities of divorce. These programs should focus on the legal, emotional, and financial aspects of divorce, helping women understand the potential challenges and consequences. Collaborating with NGOs, community leaders, and media organizations can ensure these programs reach a wide audience.
2. Support Systems: Strengthening support systems for women considering divorce is essential. This includes providing access to counseling services, legal advice, and financial planning resources. Establishing support groups where women can share experiences and receive guidance can also be beneficial. Local governments and community organizations should play a proactive role in creating and maintaining these support structures.
3. Responsible Media Representation: Celebrities and influencers should be encouraged to share their experiences responsibly, highlighting both the positive and negative aspects of divorce. Media outlets should also strive for balanced reporting, featuring stories of women who have navigated divorce successfully and those who have faced significant challenges. This approach can help manage expectations and provide a more realistic picture of divorce.
4. Promoting Healthy Relationships: In addition to discussing divorce, it is important to promote healthy relationships and conflict resolution skills. Educational campaigns and workshops on communication, mutual respect, and problem-solving in marriages can help prevent marital breakdowns and provide alternatives to divorce.
5. Policy Advocacy: Advocating for policies that protect the rights and well-being of divorced women is crucial. This includes ensuring fair divorce settlements, protecting women’s rights in custody battles, and providing social welfare support for divorced women and their children. Policymakers should be informed about the changing societal attitudes towards divorce and work towards creating a legal framework that supports women’s empowerment.
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[bookmark: _Toc205550663]APPENDIX
QUESTIONNAIRE
SECTION A
Demographic Profile of Respondent
1. Gender: (a) Male [ ]   (b) Female [ ]
2. Age: (a) 20-35  [ ]   (b) 36-45 [   ]  (c) 46 and above [ ]
3. Marital status: (a) Single [   ]   (b)  Married [ ]    (c) Divorced [ ]  (d) Others [ ]
4. Education: (a) SSCE [ ]  (b) NCE/OND [ ]  (c)  HND/BSC [ ]   (c)  M.sc and above [   ]
5. Occupation: (a) Civil Servant [  ]   (b)  Self Employed [   ]  (c)  Student [   ]  (d) Others [ ]
SECTION B
Questions on Research Study
6. How often do you use social media? (a) Daily [ ]  (b) Several times a week [ ] (c) Once a week [ ]  (d) Rarely [ ] (e) Never [ ]
7. Which social media platforms do you use most frequently? (a) Facebook [ ]  (b) Instagram [ ]  (c) Twitter [ ]  (d) TikTok [ ] 
8. Are you aware of any celebrities who have publicly endorsed divorce on social media? (a) Yes [ ] (b) No [ ]
9. How do you feel about celebrities endorsing divorce on social media? (a) Strongly support [ ] (b) Support [ ]  (c) Neutral [ ]  (d) Oppose [ ]  (e) Strongly oppose [ ]
10. Do you think divorce is becoming more socially acceptable in Nigeria? (a) Yes [ ] (b) No [ ] (c) Unsure [ ]
SECTION C
Statements on Research Topic
Instruction: Tick (√) an option in the space boxes provided that best describe your level of agreement with the statements below.

Keywords: Strongly agree [SA] - Agree [A] - Disagree [D] - Strongly disagree [SD]
	S/N
	STATEMENTS
	OPTIONS

	11.
	Celebrity endorsements of divorce sometimes glamorize the process and make it seem easier than it is.
	SA
	A

	D
	SD

	12.
	Celebrities endorsing divorce make the concept of divorce more acceptable in society.
	
	
	
	

	13.
	Celebrity endorsements of divorce have a positive impact on women considering leaving unhappy marriages.
	
	
	
	

	14.
	Community attitudes towards divorce have become more accepting because of celebrity endorsements.
	
	
	
	

	15.
	When celebrities talk about their divorces, it makes me view divorce more positively.
	
	
	
	

	16.
	Social media discussions about celebrity divorces shape public opinion on marriage and divorce.
	
	
	
	

	17.
	Celebrities sharing their divorce stories encourage me to think about my own relationship differently.
	
	
	
	

	18.
	Discussions about celebrity divorces on social media affect my conversations with friends and family.
	
	
	
	

	19.
	Celebrity endorsements of divorce help reduce the stigma associated with divorce in Nigeria.
	
	
	
	

	20.
	The way celebrities handle their divorces on social media promotes a healthier understanding of personal happiness and fulfillment.
	
	
	
	



