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ABSTRACT
Social media have become central to how young people build and sustain relationships, yet their implications for student sociability in Nigerian tertiary institutions remain under-examined. This study investigates social media as tools for social relations among students of Kwara State Polytechnic, Ilorin. Guided by Uses and Gratifications and Social Capital theories, the research adopts a cross-sectional survey design complemented by brief focus group discussions. Stratified random sampling was used to select students across faculties and levels, while a validated questionnaire captured patterns of platform use, motives (information, affiliation, entertainment, self-expression), interaction quality (bonding/bridging ties), and perceived effects on face-to-face engagement and academic collaboration. Descriptive and inferential analyses reveal that WhatsApp, Instagram, and X (Twitter) dominate daily communication, with affiliation and coordination of academic tasks as leading gratifications. Social media were found to strengthen bonding ties within existing friend groups and foster bridging ties across departments through class forums and project groups. However, students also reported distraction, superficial interactions, and reduced depth of in-person conversations when online use is excessive. The study concludes that social media function as complementary—not substitutive—channels for student social relations when used purposefully. It recommends structured academic communities of practice on messaging platforms, digital well-being sensitization, and institutional guidelines that encourage productive, time-bound online collaboration.
Keywords: social media, student sociability, Uses and Gratifications, social capital, Kwara State Polytechnic, Ilorin, Nigeria.
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CHAPTER ONE
1.0	Introduction
1.1	Background to the Study
	Human activities and events have been altered by the emergence of the internet especially in the last ten years. One of the aspects of life that has been seriously redefined is communication and how we interact. Before now, people interact with friends, families and institutions etc via physical contact, sending letter through commercial bus or somebody travelling to the same spot; and later through the post office and other means peculiar to different people in different region with no feedback or with delayed feedback. In the search for better and effective means of communication and interaction with distance friends and relative led to the development of telephone which most homes cannot afford and it was wired then until the GSM came to the rescue.  
	However, the arrival of the internet, smartphones and the proliferation of the social networking platforms have completely revolutionalised the means, efforts, time and speed of communication coupled with effective feedback and interaction that goes into social media communication in this era. Business and commerce have moved from physical buying and selling to e-commerce, e-marketing, e-shopping, e-banking. Sport and game have shifted to e-game and a virtual game, education has become e-learning and e-book. Other activities that the internet has plugged into are e-dating, e-friend, e-marriage, e-politics, e-music, e-movies, e-meeting, e-communication and interaction (Colin, 2020).
	Today, students in secondary schools up to the tertiary institution levels are making use of one social media or the other to get hooked and connected with friends and family where they share their status, opinions and trending events including commenting, liking, sharing and participating in group discussions.          
	Social media can be seen as one of the tools or platforms available on the internet that facilitate effective communication and interactions among people. In Nigeria, chatting, tweeting, liking, sharing, picture upload, status management, discussing and interacting on social media are the busiest activities on the internet as well. For instance, Facebook.com has 3.07 billion monthly active users and over 60.43 million users in Nigeria as at 2025. YouTube.com records 2.7 billion users; Twitter.com accounts for 400 million users while Instagram has 275,000,000 etc. 
This is evident when Alexarank.com ranked facebook and Youtube.com as the first and second most visited social media globally (Alexarank, 2024). On the other hand, Social interaction is considered to be a dynamic sequence of social actions between individuals or groups who modify their actions and reactions due to actions by their interaction partner(s). Also, social interaction can be described as a way by which people talk and act with each other and various structures in society (Wikipedia, 2025). For the purpose of this study such social interactions will be among the students of University of Lagos i.e inside and outside the campus interaction.
	However, proliferation of social media has serious altered our social relationships among other physical meetings. Among the many ironies of our modern digital age, is that, social networking is actually ushering anti-social relationship when you consider its tendency to displace “real life” or “face-to-face communication”. A new survey suggests that people consciously favor social media to other forms of communication (Erik, 2024). 
	Erik (2024) writes that Swedish furniture giant IKEA polled 12,000 people in 12 big cities around the world and found that 68% of respondents said they prefer communicating with other people online – and that includes people in their own home (the classic scenario of messaging someone in the living room from the kitchen). He added that 26% of respondents ages 18-29 said they think having Wi-Fi is more important than a lounge room where they can entertain guests who visit in from Shanghai. Similarly 19% of all respondents think online contact is more important than inviting friends over, while 16% of respondents said they check social media in the bathroom (maybe a privacy issue again?) and 40% said they check social media when they wake up in the middle of the night.
	Without doubt, it is obvious that people of this generation especially students in tertiary institutions not only in Nigeria but in many countries of the world are now addicted to the smartphone while their busiest activities on it is the social networking, dating, chatting, live streaming and watching (Mark, 2025).
	In her opinion, Melissa (2023) points out that technology has offered us some kind of opportunity to socially connect with people that might not ordinarily be possible before especially in the area of creating, building, maintaining long-distance relationships with friends, family, teachers, business etc yet, the social media and other e-activities seem to be subtly destroying the meaningfulness of interactions we have with others, disconnecting us from our real world, creating virtual world, and leading to an imminent sense of isolation in today’s society. Instead of spending time in person with friends, we just call, text or instant message them. It may seem simpler, but we ultimately end up seeing our friends face to face a lot less (Melissa, 2024).  
	It is against this backdrop that the research examines the influence of social media as tools for social relations among students in tertiary institution in kwara state (A case study of kwara poly) with the view to know the extent at which Kwara poly students are using social media platforms for social relations and interactions.

1.2	Problem Statement
	Advancement in technology in this 21st century has reshaped all human activities on earth to include communication and how we interact. The world is becoming a global village as postulated by Prof. Marshal McLuhan where the use of computers, smartphones and internet facilities is indispensable. Social media is among the numerous means through which people interact and communicate in virtual atmosphere rather than in a physical setting. 	
Today, millions of people are now on social media such as Facebook, Twitter and others exchanging views, ideas and other related matters with a good number of them being young (Anderson 2023). Since social media have emerged as tool for interaction and communication among youth particularly students in Nigeria, it has continued to influence their ways of life.  However, despite the usefulness and potential of the emerging world, yet it has altered to a large extent the social interaction because friends have abandoned physical visitation, meeting, group reading among other. Previous researchers observed that this emerging habit is believed to have started damaging social interaction to a large extent the recent time. 
	It is against this background that the research examines the influence of social media as tools for social relations among students of kwara state polytechnic ilorin with the view to know the extent at which kwara poly students are using social media platforms for social interactions and the level of damage it has done to the social interaction.  

1.3	Objectives of the Study
i. To examine the extent at which social media have been used for social relations and 	interaction among kwara poly Students Ilorin. 
ii. To examine the extent which social media have altered the social relations and 	interaction among Kwara state Polytechnic Students Ilorin. 
iii. To determine ways by which social interaction have been changed by the use of 	social media.
iv. To ascertain factors responsible for social media usage as tool for social relations 	and interaction among Kwara State Polytechnic Students Ilorin
v. To discover the type of social networking platforms commonly embraced by the 	Kwara State Polytechnic Students for social relations and interaction. 
1.4	Research Questions 
i. To what extent are Kwara State Polytechnic Students Ilorin use social media for social 	relations and interaction?
ii. To what extent social media have altered the social relations and interaction among 	Kwara State Polytechnic Students Ilorin? 
iii. In what ways have social interaction and social relations been changed by the use of 	social media?
iv. What factors responsible for social media usage as tool for social relations and 	interaction among the Kwara State Polytechnic Students Ilorin?
v. Which of the social networking platforms is often used by the Kwara State 	Polytechnic students Ilorin for social interaction? 
1.5	Significance of the Study
	Since social media have emerged as tool for interaction and communication among youth particularly students of Kwara State Polytechnic and Nigeria in general, it has continued to influence their ways of life including their interaction, feedback and socialisation in general apart of academic advancement. Thus, the value of this study will be beneficial to the management team, students, future researchers and technical centers at Kwara State Polytechnic Ilorin
	The management and lecturers at the Kwara State Polytechnic could use this research to create programmes and formulate better lecture materials or study guides that include social media as a learning and communication tool and this would in turn boost academic performance. 
	The outcome of this research will lead to a better understanding of social media, its uses towards social interactions for class and outside lecture. 
	Future researchers and scholars who many what to carry out research in this area or related aspect will find this materials very useful and serve as reference material while the findings will serve as eye opener to parents and guidance’ eyes on the need to monitor their children social media content especially assessing their performance. 
1.6	Scope of the Study
	The research has been narrowed down to study the influence of social media on social relations among Kwara State Polytechnic Students. The institution is selected because this is the practice in Kwara poly campus apart from its proximity to the researcher. Other factors include the time available for this study since it will not only be difficult but may be impossible to study all tertiary institutions in Nigeria. This cannot be effectively achieved without considering the demography factors of the respondents such as: age, gender and academic level before the structuring and administration of data collection instrument.  
1.7	Operational Definition of the Terms 
Influence: This refers to the contributions and impact of social media on how Kwara State Polytechnic Students relate, interact and communicate with one another.
Social Media: It is a group of internet-based applications that build on the ideological and technological foundations of web 2.0 which allow the interaction, creation and sharing of information (as a text, video, audio, pictures, animation or combination).  
Social Relations: This means how KWARA POLY students relate in person with friends in the classroom, hostels and other physical relationship as against reaching out to them on the social media. 
Students: a person formally engaged in learning, especially one enrolled in a school or college.



CHAPTER TWO
2.0	Literature Review
2.1	Conceptual Review
2.1.1	Concept of mass media
	Mass media is an umbrella terms used for all means of communication to a wider and larger audience residing in different geographical locations. Akinfeleye, (2004) defines mass media as a means or channels through which messages or information are transferred or disseminate to a wider and larger heterogeneous audience who are residing in a diverse location. 
	Mass media organization is describe as that produce news or entertainment content and distribute that content to a large number of geographically separated people through a technologically based medium (David, 2005:182).
	The term mass media simply translates to the modern means of giving news, opinion, education and entertainment to large numbers of people, especially through radio, television, newspapers, magazines and films. (Isamuko, 2011) writes that news is distributed in Nigeria through print and electronic media. These include radio, television, newspaper and magazine. 
2.1.2	Types of Mass Media
	Although, mass media can be classified as Electronic or Broadcast Media (Radio and television) and Print Media (Newspapers and Magazine). However, in this study, the classification will be:
i. Traditional Media (radio, television, newspaper and magazine)
ii. New Media (Social media, blogs etc) (Alao and Alao, 2016).
2.1.3	Definition of Social Media 
	 “The world will become a global village” says McLuhan i.e the world will be condensed into a single electronic room where people can share information, ideas, concept, etc anywhere and anytime with just a click of mouse or a torch of screen/pad (Adeniran, 2017).
	Social media are elements of the new media and according to Danny (2010) have become the highest activity on the internet today. The concept of “social media” or “social network site” is broadly used to refer to Web sites that enable users to articulate a network of connections of people with whom they wish to share access to profile information, news, status updates, comments, photos, or other forms of content. 
	Elshout (2012) writes that social networks form a good platform for organizing countervailing power by political activists and consumers. Social media is a form of electronic communication which facilitates interaction based on certain interests and characteristics. Boyd & Ellison (2007) Social media are media for social interaction, using highly accessible and scalable publishing techniques. They use web-based technologies to transform and broadcast media monologues into social dialogues. They support the democratization of knowledge and information and transform people from content consumers to content producers.
 	Social media are web-based and mobile technologies that facilitate interaction between organizations, communities and individuals. Important characteristics are that the technologies are ubiquitous, communication instantaneous and that they enable the creation and exchange of user-generated content. Some of the social media include Facebook, Twitter, Google Hangout, Instagram, Wechat, Whatsapp, BBM etc 
	Social media are computer-mediated technologies that facilitate the creation and sharing of information, ideas, career interests and other forms of expression via virtual communities and networks. The variety of stand-alone and built-in social media services currently available introduces challenges of definition; 
2.1.4	History of Social Media
	Although, different writers and scholar gave the account of social media differently as they see it from different perspective. Social media has a history dating back to the 1970s. ARPANET, which first came online in 1969, had by the late 1970s developed a rich cultural exchange of non-government/business ideas and communication, as clearly evidenced by ARPANET Rules and etiquettes. Usenet, which arrived in 1979, was actually beat by a precursor of the electronic bulletin board system (BBS) known as Community Memory in 1973. 	True electronic bulletin board systems arrived with the Computer Bulletin Board System in Chicago, which first came online on 16 February 1978. Before long, most major cities had more than one BBS running on TRS-80, Apple II, Atari, IBM PC, Commodore 64, Sinclair, and similar personal computers. The IBM PC takes us to 1981, with a host of both Mac and PCs being used throughout the 1980s. Multiple modems, followed by specialized telco hardware allowed multiple to many users online simultaneously. 
	Compuserve and AOL were two of the largest BBS companies and were the first to migrate to the Internet in the 1990s. Between the middle 1980s to the middle 1990s, BBSes numbered in the tens of thousands in North America alone. Message forums (a specific structure of social media) arose with the BBS phenomenon throughout the 1980s and early 1990s. When the Internet arrived in the mid-1990s, message forums migrated online, becoming Internet forums, primarily due to cheaper per-person access as well as the ability to handle far more people simultaneously than telco modem banks.
	Classmates was one of the Internet's earliest social networking websites, appearing in December 1995, followed by Six Degrees in May 1997, Open Diary in October 1998, Ryze in October 2001, Friendster in March 2002, LinkedIn in May 2003, hi5 in June 2003, MySpace in August 2003, Orkut in January 2004, Facebook in February 2004, Yahoo! 360° in March 2005, Bebo in July 2005 and Google+ in July 2011.
2.1.5	Some common features of social media:
1.	Social media are interactive Web 2.0 Internet-based applications.
2.	User-generated content, such as text posts or comments, digital photos or videos, and data 	generated through all online interactions, is the lifeblood of social media.
3.	Users create service-specific profiles for the website or app that are designed and 	maintained by the social media organization.
4.	Social media facilitate the development of online social networks by connecting a user's 	profile with those of other individuals or groups.
	Users typically access social media services via web-based technologies on desktop, computers, and laptops, or download services that offer social media functionality to their mobile devices (e.g., smartphones and tablet computers). When engaging with these services, users can create highly interactive platforms through which individuals, communities, and organizations can share, co-create, discuss, and modify user-generated content or pre-made content posted online.
2.1.6	Other Features of Social Media as Online Chatting Platform
	Below are some of the features of social media/new media according to Rus, (2002) 
i.	Speed of information: The pace at which information is distributed or shared is very 	fast and is in just a click or touch of screen. 
ii.	Reduce cost of communication: information and communication technology has 	reduced the cost of communication to a large extent unlike that days of travelling to UK 	or USA to upload video online 
iii.	Access to more information: The proliferation of social media, online forums and other 	available media offers people multiple access to information than before.   
v.	No Barrier: Social media has helped so many barriers to effective communication which 	includes the barrier of distance, language, culture and time frame. Social media helps 	remove such barriers of distance and ensure a level ground for everyone all over the one 	to relate. 
v.	Interactive Communication: It eases communication and makes communication 	interactive since there is always room for feedback that is very spontaneous.  
2.1.7	Different Types of Internet Mass Communication Platforms 
Adeniran, (2014) highlighted some of the Internet Communication Platforms below: 
i. Communication Blogs: Blogger, Live Journal, Open Diary, TypePad, WordPress, Vox, 
ii. Micro-blogging/Presence applications: FMyLife, Jaiku, Plurk, Twitter, Tumblr 
iii. Social Networking: Facebook, MySpace, Meetup, Eskimi, WeChat, Whatsapp etc  
iv. Collaboration: Wikipedia, Wikimedia, Wikia, PBworks, Wetpaint 
v. Social Bookmarking (or social tagging): Delicious, StumbleUpon, Google Reader
vi. Photography and art sharing: Instagram Deviantart, Flickr, Photobucket, Picasa, Zooomr.
vii. Video sharing: YouTube, Viddler, Vimeo, sevenload 
viii. Livecasting: Ustream.tv, Justin.tv, Stickam, Skype, OpenCU, Livestream 
ix. Music and audio sharing: NaijaLoaded, NaijaMouthed, MySpace Music, ShareTheMusic
x. Search engines: Yahoo.com, Google.com, Ask.com, Bing.com 
xi. Email: gmail.com, yahoomail.com, aimmail.com, outlook.com inbox.com, mywaymail.com 
xii. Website/blog: www.researchcage.com, naira land, lyindaikeji.com etc
xiii. News: BBC, CNN, NTA, AIT, Channels, Punch, Tribune online, Sun online etc  
2.1.8	 Popular Social Media in Use in Nigeria 
Below are some of the popular social media platforms that are available to the students in Nigeria and across the globe. 
2.1.8.1	Facebook.com: This is the most visited and used social media worldwide with estimated users of 1.94 billion monthly active users as at March 2017 (Wikipedia, 2017). It was developed by Mark Zuckerberg.  It was founded on February 4, 2004 (13 years ago). Facebook is accessed on laptop, desktop, smartphone, tablet and many GPRS enable phones. Today, there are over 16 million facebook users in Nigeria as at 2017.
2.1.8.2	YouTube.com: YouTube began on February 14, 2005 when Chad Hurley, Steve Chen and Jawed Karim who were former PayPal employees launched a domain name “YouTube.com” and started to create a video-sharing website on which users could upload, share and view videos. The first video was uploaded on YouTube on April 23, 2005 tagged or titled “Me at the Zoo” showing the co-founder Jawed Karim at the San Diego Zoo. By July 16, 2006 survey, 100 million video clips were views daily on YouTube with an additional 65,000 new videos uploaded every 24 hours.        
2.1.8.3	Twitter.com: This was created in March and launched in July 2006 by Jack Dorsey. This is a social networking platform otherwise microblogging service that offers users to send and read text-based messages of up to 140 characters otherwise known as "tweets". In 20112 there are over 500 million active users with over 340 million tweets daily. Although, many secondary school students are not familiar with Twitter.  
2.1.8.4	WhatsApp: Whatsapp is an instant messaging available on Smartphone, computer and selected feature phones that uses the internet for communication. Whatsapp was founded in 2009 by Brian Action and Jan Koum both former employees of yahoo. Currently, Facebook acquired and controlled Whatsapp with $19 billion. 
2.1.8.5	Instagram: This is a photo-sharing, video-sharing and social networking platform that enables its users to take pictures and video. Instagram was created by Kevin Systrom and Mike Krieger launched in October 2010. The maximum duration for Instagram videos is 15 seconds.
The service became popular with over 100 million active users as of April, 2012. Facebook acquired Instagram on April 2012 for approximately $1billion 
2.1.8.6	Top 10 Most Popular Social Networking Sites as at May 2017
Below are the top ten (10) social media platforms in the world according to Ebizmba (2017). 
Social media		Unique Monthly Visitors		
1. Facebook		1,500,000,000 		
2 . YouTube		1,499,000,000 		
3. Twitter		400,000,000 		 
4. Instagram		275,000,000 		  
5. LinkedIn		250,000,000 		 
6. Reddit		125,000,000 		 
7.  VK			120,000,000 
8.  Tumblr		110,000,000 	 	 
9.  Pinterest		105,000,000 		
10.  Google Plus	100,000,000 		

2.1.9	Requirement for the Access and Usage of Internet 
	The Internet is a global network connecting millions of computers. More than 190 countries are linked into exchanges of data, news and opinions (Wikipedia, 2016). To access the social media and use it properly, there must be the following:  
Internet: You need an internet connection to access any social media. 
Device: To access the social media there is always the need to have a device that can access the internet since social media is just one of the many applications and platforms on the social media. The range of devices to connect to the internet is increasing by the day. We access the internet on desktop, laptop computers and now on a Smartphone or a tablet and to the recent on smartTV among other devices.
2.1.10	Concept of Social Group 
	We may not be able to effectively talked about social interaction within relating to parties involved which could be group of people or individuals. Therefore, a social group is a collection of humans or animals that share certain characteristics, interact with one another, accept expectations and obligations as members of the group, and share a common identity.
2.2.11	Definitions of Social Interaction 
	From the above definition of social group comes a key word “Social Interaction” which the focus of this study. In the field of sociology, social interaction is a dynamic sequence of social actions between individuals (or groups) who modify their actions and reactions due to actions by their interaction partner(s). Kimberly Moffitt (2014) defines social interactions as the processes by which we act and react to those around us. 
	Encyclopaedia, (2015) sees social interaction as the way people talk and act with each other and various structures in society. It may involve interactions from family or bureaucracies that are formed out of the need to create order within the interaction itself.
	Social interaction is a process of reciprocal stimulation or response between 2 people. It develops competition, interaction, influences social roles and status and people for social relationships. Compare social loafing (Nugent, 2013).
	A social interaction is a social exchange between two or more individuals. These interactions form the basis for social structure and therefore are key object of basic social inquiry and analysis (Boundless, 2015). Social interaction includes those acts people perform toward each other and the responses they give in return. It should be noted that social interaction can be studied between groups of two (dyads), three (triads) or larger social groups or institutions. 
	Social interactions are the acts, actions, or practices of two or more people mutually oriented towards each other's selves, that is, any behaviour that tries to affect or take account of each other's subjective experiences or intentions (Rummel, 1976).
	Weber (1947) cited in Rummel (1976) writes that social interaction is when behaviour was social virtue of the meaning the actor attaches to it. It takes account of the behaviour of others and is therefore oriented in its course.	
	This means that the parties to the social interaction must be aware of each other, have each other's self in mind. This does not mean being in sight of or directly behaving towards each other. Friends writing letters are socially interacting, as are enemy generals preparing opposing war plans. Social interaction is not defined by type of physical relation or behaviour, or by physical distance. It is a matter of a mutual subjective orientation towards each other. Thus, even when no physical behaviour is involved, as with two rivals deliberately ignoring each other's professional work, there is social interaction (Rummel, 1976).
	Weber's definition of social interaction is still the most commonly accepted. According to Weber, social behaviour has two components. The first is the action or the behaviour itself. The second is the meaning that the actor attaches to his or her behaviour which Weber referred to as orientation, is how a person perceives his behaviour in relationship to other people. It is that knowledge of another who is affected that makes an action or interaction social (Humphrey, 2015).
	Moreover, social interaction requires a mutual orientation. The spying of one on another is not social interaction if the other is unaware. Nor do the behaviours of rapist and victim constitute social interaction if the victim is treated as a physical object; nor behaviour between guard and prisoner, torturer and tortured, machine gunner and enemy soldier. 
2.1.11.1	Types of Social Interactions
There are four types of social interactions (Kimberly, 2014).  
i.	Accidental, 
ii.	Repeated, 
iii.	Regular, and 
iv.	Regulated
2.2.11.2	Elements of Social Interaction
Fred (2014) offers the following as the elements of social interaction:
1.	Two or more than two persons
2.	Reciprocal relationship among them
3.	Influence on the event, behaviour, brain of the persons. These three conditions inter-relate the people among themselves and convert them into social groups.
2.1.11.3	Types of Social Interaction
According to Young and Mack (n.d) cited in Fred, (2014), there are two types of social interaction between people and societies. 
Direct or Physical Interaction: it involves physical action among the individuals. Beating, biting, thrashing, pulling, pushing, killing, scratching, boxing, wrestling, kissing etc. are the examples of direct interaction. Two teams playing match and a war between the forces of two countries are also examples of this interaction. This types influences other by physical action in different ways.
Symbolic Interaction: There are different types of relationships between people. It involves the use of language and symbols. It means communication through a common language is symbolic process. This is the most common method of human societies. Human beings convey their ideas through language and it is completed by reciprocal response. The methods of communication devised by man are sharp and effective than these of animals. All cultures develop, expand and change only through language symbolic interaction. Without language no culture can live. There is no culture in animals due to the fact that there is no common language among them. Through language man stores its previous experiences and transmits them to the following generation with a change.
	Man uses instruments to facilitate this. Telephone, wireless, telegraph, postal system, rail, road, sea and air services all are various means of communication and transportation. Gestures are also symbolic ones. Deaf and dumb convey their ideas through voice, and gestures of hands and eyes.
2.1.12	What are the Forms of Social Interaction in a Society
Fred (2014) provides various forms of social interaction that can be experienced in the society especially in this era. It is found in various forms among human societies 
Between individual and individual: It is the interaction between at least two persons. The doctor and the patient, the mother and the child, the customer and the shopkeeper are the various examples in this case. 
Between individual and group: It operates between one person and more. A teacher teaching his class a speaker addressing the audience, an Imam leading prayers are its common examples.
Between group and group: This is found between two groups of people like two teams playing match, two forces fighting against each other, two delegates discussing an issue.
Between individuals and culture: This form is found when the people listen to radio, see television, read newspaper enjoy pictures and observe exhibitions. Radio, T.V. cinema, newspapers, books, exhibitions, theatre, drama, circus, fairs and other socio-cultural activities are included in the Culture of a society. People have social interaction and social relationship with these media of mass communication and get social change in their life. The people change these media as they require on the other hand. In this way reciprocal process between the people and the culture goes on.
2.1.13	Social Media Usage among Students in Kwara State Polytechnic Ilorin
Today, there are lots of students on social media with most of them are high and tertiary institutions students particularly on Facebook, Twitter, Whatsapp, Instagram, Telgram and others where they exchange views, ideas and other related matters. Since social media have emerged as tool for chatting, interaction and communication among students, it has continued to influence their ways of life particularly social interaction as they prefer relating with friends and family online rather than in physical atmosphere. There is no doubt about the fact that social media have altered to a large extent the social interaction because friends and relatives as they have abandoned physical visitation, meeting, group reading among other. Classmate related and discuss matters on social media group such as assignments, exams, class general gist such as wedding and birthday or colleagues, family members also have a social media group or account to discuss family matters where they meet often rather than travel from their various place to their home town.  
	 Previous researchers observed that this emerging habit is believed to have started damaging social interaction to a large extent the recent time. Buttressing this claim, Mark (2007) writes that, it is unfortunate that real-life interactions are fading out as cell phone conversations, texting, instant messaging and emails start to take up more of our time. He stressed that, people especially students walking the streets and campuses with smartphone, tablet, iphone or iPod and other emerging gadgets relating in virtual life rather than people who populate their real lives.
	Similarly, Dahszil (2013) equally opined that people prefer finding out what else is going on at other locations to the detriment of the current happening right there in front of them. They also prefer making call often, chatting with others without minding whether they have friends nearby or not “all these seem to means that “there is someone they care about more than their friends that is with them physically. They want to know what they have to say more than what their physically presence friends have to say to them.”  It seems we are devaluing friends and family around us for something going on somewhere else (Dahszil, 2013).
	In another development, one of the obvious challenges or abuse associated with the use of social media that is altering social interaction among students is that, they tend to be addict to the different social media platforms because most of them are now spending lots of their valuable time while trying to explore social media for interaction and chatting even when they have people around them to discuss matter with. The common social media that students in Nigeria use often include Facebook.com, Whatsapp.com, Twitter, Instagram and Telegram etc 2Go is fading off. It forces students to sleep late, wake late and attend class late, neglecting reading and forging assignment can lead to poor performance at the end of the day.   
2.1.14	Social Media and Academic Importance
Despite the growth and proliferation of social media among students, youth and particularly in intertiary institution and its increased use by instructors, very little research is available as regards the impact of social media usage among students learning and engagement. 
	Lots of people including teachers, instructors and students who did not know that twitter.com can be used to enhance education or learning due to the fact that it is a microblog that accept just 140 characters including image.  
	However, Samantha (2021) offers the followings as some of the ways Twitter.com can be used to enhance teaching and learning within and out of school. 
1. Tweeting upcoming due dates for Event(s) or assignment(s): Teachers can use Twitter in the classroom setting up a feed dedicated exclusively to due dates, tests or quizzes.
2. Provide the class with a running news feed: Subscribe to different mainstream and independent news feeds with different biases as a way to compare and contrast how different perspectives interpret current events and issues.
3. Use Twitter in the classroom to create a career list: Set up an interesting assignment requesting that students set up Twitter for education lists following feeds relevant to their career goals and keep a daily journal on any trends that crop up along the way.
4. Track memes: As inane as Justin Bieber’s popularity is, at least an educational opportunity lurks around the corner. Instructors concerned with communication and sociology issues can easily find a number of different lessons on ideas engaging Twitter for teachers and fads spread throughout different media sources.
 5. Coordinate assignments: Rather than keeping up with an e-mail train, students can use Twitter to collaborate on different projects and keep a quick reference on any changes.
6. Track a hash tag: More ambitious educators may want to incorporate Twitter in lessons that track hash tags for another interesting lesson in how trends spread and the various ways in which people use social media to communicate ideas.
7. Connect with the community: Partner up with local government or charitable organizations and use education Twitter to reach a broad audience discussing the latest cultural or educational events in the area and encourage others in the community to attend.
8. Follow the issues: Bring a little technology into debates by asking the class which issues they would like to follow. Subscribe to relevant hash tags and accounts from all perspectives and compile an updated resource cobbling together as much research as possible.
9. Write a story or poem: Many writers and poets have experimented with Twitter’s 140-character format to bring new, serialized works in small chunks to attention-divided audiences. Some educators may like the idea of asking their students to apply their creative writing skills to a restrictive social media outlet.
10. Live tweet field trips: Sick kids or paranoid parents may like the idea of following along with class field trips on Twitter, and smart phone-enabled teachers can keep them engaged with pictures and descriptions of the lessons learned.
11. Ask questions: Monica Rankin at University of Texas-Dallas uses Twitter as a way for her students to keep a running stream of questions going during lectures – an application that works in any computer-enabled.
12. Set up a foreign language news stream:  Keep foreign language students informed of current events from relevant nations while simultaneously challenging them to use their translation skills by keeping a specific news feed.
13. Connect classrooms: Teachers and students from around the world can collaborate on projects using Twitter as a communication tool that simultaneously educates students in different classroom and cultural protocols.
13. Facilitate research: Typing keywords into Twitter’s search engine wields every microblog entry on the subject, providing an excellent way for students to research ideas, opinions and movements as they happen.
14. Facilitate discussions: Take supplementary material postings one step further by requiring students to post their own succinct responses to the main theses and open up intelligent discussions with one another.
15. Live tweet a book or a movie: Ask students to use the microblog format to record their initial reactions and responses to movies and books as they indulge in them for class. It certainly makes for an excellent lesson in how perceptions change over time as more information and perspectives become available.
16. Take a poll: Teachers who enjoy polling their students on what activities to do or their opinions on current events may want to keep a running tab of results they find when working in conjunction with SurveyMonkey or another similar site.
17. Hook up with Google Earth: Numerous educators have found creative ways to blend Twitter and Google Earth together for human and physical geography lessons where they use the former’s “location” feature to learn all about new places on the globe.
18. Direct message students and parents: Because e-mail filtering frequently ships important messages off to the trash can, some educators may prefer talking privately with kids and their parents via the direct message feature on Twitter instead.
19. Join #educhat: One of the best ways to connect with other teachers and keep up with the latest trends and philosophies regarding education by subscribing to the #educhat hash tag and participating in the community.
20. Network with other educators: Beyond using it for lessons, teachers who Twitter have at their disposal a vast network of like-minded professionals with whom they can trade ideas and insights regarding social networking in the classroom and other topics.
2.2	THEORETICAL FRAMEWORK
	This study is anchored on the Technological Determinism Theory. 
2.2.1	Technological Determinism Theory
	This research is anchored on Technological Determinism Theory (TD). The term ‘technological determinism’ was coined by Thorstein Veblen in 1929 and this theory revolves around the proposition that technology in any given society defines its nature. Therefore, media of technology shapes how we as individuals in a society think, feel, act and relate. It stressed that as we move from one technological age to another (Tribal- Literate- Print- Electronic-Internet) so the mode of communication and interaction changed. Relevant of Technological Determinism Theory to this Study
	However, Internet particularly social media has been adopted by students as solution provider platforms where they related, communicate and interact freely at all time, irrespective of the time and location unlike in the past, students can only communicate in a physical atmosphere while in school, meeting, through memos, seminars, workshops, letter and conferences etc. With this development, we can say that social media have altered the social interaction among students because friends and relatives as they have abandoned physical visitation, meeting, group reading among other. In fact, Students now have group chat on Whatsapp and Facebook. Students relate and discuss matters on social media group such as meeting, general gist such as wedding and birthday or colleagues, political and other issues bordering them. 
2.2.2	Uses and Gratification Theory 
	Another interesting theory to explain this research is the Uses and Gratification Theory which was postulated by Elihu Katz, Jay Blumler and Michael Gurevitch in 1974 (Anaeto, Onabanjo and Osifeso, 2008). 
	The Uses and Gratifications Theory, tells us that people seek out and use the media in different ways, there is no uniformity in the way individuals perceive the media, in how they use it, how long and for what reason they use the media.  As a result, differences exist in the way individuals and groups react to media messages.  
Relevant of the Uses and Gratification to this study
	However, social media are few new platforms on the internet that is trending and as a result of this, students may decide to sign up on Facebook, Whatsapp, Twitter etc and decides what to do over the internet and how long to spend. One can use the social media abusively whereas other may choice to use the media moderately. students may decide to write in abbreviation while their friends my communicate without abbreviations, Tunji may decide to spend part of his nights on facebook whereas Kunle may spend same time on whatsapp or youtube depend on their uses and what meet their gratifications. Sometimes it depends on the type of social media used by the majority of the colleague. In Nigeria, Wechat is not as used as Whatsapp and Facebook etc.    
2.2.3	Social Categories Theory 
	Similarly, another related theory is the Social Categories Theory. The theory was propounded by Melvin De Fleur in 1970 with the core assumptions that: 
i.	Media audience consist of different sub-groups.
ii.	That members of a particular social category have identical values, interests and attitudes 	which will be different from those of members of other social categories. 
iii.	A person’s social category determines the media of mass communication he uses and 	how it uses them.
Relevant of Social Categories of Theory to this Study
	Therefore, it is assumed that members of the given social category are (determined by the age, sex, socio-economic, political affiliate, religion believe and educational background etc) often seek out similar communication message which they respond to similarly. For instance, lecturers in tertiary institution may prefer using whatsapp to relate with each other and discuss matter. Also, lecturers tend to share similar identify and feeling so they may behave same way irrespective of their location. They tend to do what their friends do, visit the webpages their friends use, using languages peculiar to them, using symbols and signs they share among other. Interact on the same platform such as facebook group or whatsapp group.   

2.3	Empirical Framework
2.3.1	Rising Trend in the Use of Social Media Networks by Students in Seeking 	Information
	The study conducted by Ummaira (2015) is another study relevant to this study. She observed that ICTs particularly social media have changed the way we used to communicate and interact to an unimaginable extent in this era of advanced technology. Before now, we relied on sending hand writing messages, greeting cards, listen to news on radio, reading news on newspaper and watching television but today, social media has made audience active rather than been a passive as they are part of information gathering and distribution. The study used survey research method with 130 copies of questionnaire that were administered to the respondents in Kaduna State University students. Probability and non-probability method was used. Ummaira (2015) find out that many students have access to multiple social media platforms most especially WhatsApp, BBM and Facebook while they also spend substantial amount of time (6-10 hours) socialising and relating with friends and family online. Some of the problems of social networking sites as source of information is that it lack credibility, poor and cost of data subscription, epileptic power supply and poor internet service from network providers. Most of the users of social media spend 6-10 hour on social media while most frequent activities that users engaged are reading of news and other information on social media, chatting, dating and business. The study recommended that people should in the first instance know why they are on social media and the benefits derive from it use.    
















CHAPTER THREE
3.0	RESEARCH METHODOLOGY
The research methodology covers the research design, the target population, sample size, description of sampling procedure, research instruments, data collection method, validity and reliability of data collection instrument and method of data analysis.
3.1	Research Design
The research design for this study is quantitative with the use of survey method. It afforded the researcher to use questionnaire in gathering data from the respondents. Abdulwahab (2012) writes that survey is a type of research method associated with research situation where the research subjects run into hundreds or even thousands, spreading across a large area.
3.2	Study Population
The research population makeup is students of Kwara State Polytechnic, Ilorin and comprised male and female undergraduates. Abdulwahab, (2012) describes population as the totality of the research subject in a research situation.
3.3	Sample Size
Due to large population of kwara statee polytechnic, therefore, we conclude and select randomly, the sample size for this research was 100 respondents that were drawn from the institution.
3.4	Sampling Technique
The research adopted a multi-stage sampling method which is a probability sampling technique. Five (5) faculties out of seven (7) faculties in Kwara poly i.e Engineering, Enviromental, FICT, Financial Studies, Management, Sciences and School of Basic Studies would be randomly selected. In each faculty selected, one (1) department would be drawn and in each department selected, ND2 and HND 1 students were simple randomly selected. Therefore, 15 respondents were drawn from ND2 and another 15 respondents from HND 1 making 20 respondents that were drawn from each department using systematic sampling technique and the same step is repeated in other faculties making 150 respodnent drawn in all.


3.5	Data Collection Instrument
The main data collection instrument for this research work was questionnaire. Questionnaire is structured and designed in a way that afforded the respondents to answer the research questions appropriately. The questionnaire comprised two sections. “Section A” will be embedded with respondents bio-data in order to elicits respondents’ demographic details while “Section B” was concerned with questions relating to the research questions.
3.6 	Validity and Reliability of Research Instrument
Since the data collection instrument (questionnaire) is a standard instrument of gathering data. The researchers will be consult the research supervisor to test the validity and reliability of the research tool before use by making adjustment where necessary, it gave accurate and unbiased data for effective and efficient analysis. Therefore, any findings arrived at is then be generalized.
3.7 	Method of Data Collection
The method of data collection for this research will be face to face administration of questionnaire to the respondents. The consent of the selected respondents would be sought before administration of the research instrument (questionnaire) for immediate and later collection depending on respondents’ disposition.
3.8 	Data Analysis
The technique for analyzing the data to be collected for this research will be a descriptive statistics using (frequency and percentage method).










CHAPTER FOUR 
4.0	DATA PRESENTATION, ANALYSIS AND FINDINGS
4.1	Introduction 
	This chapter deals with the analysis of the data obtained from the copies of questionnaire administered to the respondents among students of Kwara State Polytechnic, Ilorin on the research titled “Analysing the social media as tool for social relations among the Kwara State Polytechnic Students”.
	The research adopted survey research method, with the structured questionnaire as the data collection instrument and 100 copies of the questionnaire were administered to the respondents out of which 100 copies were returned and 100 copies were correctly filled which representing 100% response rate. 
	The demographic variables are first presented and these include age, gender, and academic level of the respondents. The second part is the presentation and analysis of data in relation to the research questions using frequency and percentage tables. 
4.2	Distribution of Respondents by Gender
Table 4.1: Distribution of Respondents by Gender
	Variables 
	Frequency
	Percentage (%)

	Male
	50  
	50

	Female
	50
	50

	Total
	100
	100.0


Source: Field Survey, 2025
Analysis: The table 4.1 above indicated that 50% of the respondents were male and 50% were female this indicate gender equality. 
Table 4.2: Distribution of Respondents by Age
	Variables
	Frequency 
	Percentage (%)

	Below 18
	17
	17

	18-25
	66
	66

	26-30
	17
	17

	Total
	100
	100.0


Source: Field Survey, 2025
Analysis and Interpretation:
The table shows that the majority of respondents (66%) are within the 18–25 years age bracket, which is typical of students in a tertiary institution setting. This suggests that most of the respondents are young adults who are active in academic and social activities, and therefore likely to be frequent users of social media for social interaction.
A smaller proportion, 17%, fall below 18 years, indicating that there are also younger students—likely fresh entrants—within the institution. Another 17% are aged 26–30 years, representing mature students who may be engaged in part-time or advanced study programs.
The distribution demonstrates that the sample captures both younger and older segments of the student population, but with a strong skew toward the core youth demographic, which is the primary target for studies on social media usage and its role in fostering social relationships.






Table 4.3: Distribution of Respondents by Marital Status
	Variables 
	Frequency 
	Percentage (%)

	Single
	74
	74

	Married
	22
	22

	other
	4
	4

	Total
	100
	100.0


Source: Field Survey, 2025
Analysis:
The table shows that the majority of respondents, 74%, are single, while 22% are married, and only 4% fall into the “other” category (which may include divorced, separated, or widowed individuals). This distribution suggests that most participants in the study are unmarried, which is consistent with the age range and life stage of most students in tertiary institutions. The relatively small proportion of married and other categories may reflect the fact that higher education in Nigeria is often pursued before marriage, particularly among women.
Table 4.4: Distribution of Respondents by Educational Qualification
	Variable 
	Frequency 
	Percentage 

	OND
	65
	65

	HND
	33
	33

	others
	2
	2

	Total
	100
	100.0


Source: Field Survey, 2025
Analysis:
The table shows that the majority of respondents (65%) hold an Ordinary National Diploma (OND), while 33% have a Higher National Diploma (HND). Only 2% fall under the “Others” category, which may include postgraduate students, professional certificate holders, or individuals with qualifications outside the polytechnic system.
This distribution suggests that the respondents are predominantly from the OND category, possibly because OND programmes often have larger enrolments compared to HND programmes in Nigerian polytechnics. The presence of a small percentage in the “Others” category indicates minimal representation of students with non-standard qualifications in the sample.
Table 4.5: The extent at which you use social media for social interaction?
	Very high extent
	High extent
	Moderate
	Low extent
	Very low extent

	17
	40
	5
	10
	28


Source: Field Survey, 2025
Analysis:
From the table, 17% of respondents indicated a very high extent of using social media for social interaction, while 40% rated it as high extent. This means a combined 67% of respondents use social media to a high or very high degree for social purposes.
Only 5% rated their usage as moderate, 10% as low extent, and 28% as very low extent. This shows that although a significant proportion of students rely heavily on social media for social interaction, there is still a noticeable group (38%) who engage less frequently or minimally.
The data suggests that social media plays a major role in the social lives of a majority of Kwara State Polytechnic students, aligning with trends among youths in Nigerian tertiary institutions where online platforms have become primary channels for communication.

Table 4.6: To what extent do you have access to social media?
	Variables 
	Frequency 
	Percentage (%)

	High Extent 
	30
	30

	Average Extent
	54
	14

	Low extent
	10 
	10 

	Not at all
	3
	3

	Total
	100
	100.0


Source: Field Survey, 2025
Analysis and Interpretation:
The table shows the distribution of respondents according to their level of access to social media. A majority of the respondents, 54%, indicated they have average access to social media platforms. This suggests that while they can use social media fairly regularly, their access might be influenced by factors such as internet availability, cost of data, or device ownership.
About 30% reported having high access, implying that they can go online frequently without significant restrictions—likely due to better internet connectivity, affordability of data, and personal devices like smartphones.
On the other hand, 10% indicated low access, which could be attributed to poor network coverage, lack of personal devices, or financial constraints. A small fraction (3%) stated they have no access at all, possibly due to total absence of internet-enabled devices or lack of interest in social media usage.
Overall, the data indicates that while access to social media among the respondents is generally high, there is still a segment of the population with limited or no access, which could affect their ability to engage in online social relations.
. Table 4.7: On what Devices do you use social media?
	Variables 
	Frequency 
	Percentage (%)

	Desktop computer 
	12
	12

	laptop 
	36
	36

	smartphone 
	45
	45

	ipad/tablet 
	10 
	10 

	Total
	100
	100.0


Source: Field Survey, 2025
Analysis:
The data indicate that smartphones are the most commonly used device for social media access among respondents, accounting for 45% of usage. This is followed by laptops with 36%, suggesting that a significant number of students still rely on portable computers for online interaction, possibly for academic purposes combined with social networking.
Desktop computers are the least used, with only 12%, reflecting the declining popularity of fixed-location devices due to their lack of mobility. Similarly, iPads/tablets account for 10%, likely used by those who prefer larger screens but still want portability.
Overall, the findings highlight the dominance of smartphones as the primary tool for social media use, owing to their affordability, convenience, and ability to support multiple applications anywhere and anytime. This aligns with national trends showing mobile devices as the leading driver of internet connectivity among Nigerian youths.
Table 4.8: How much time do you spend on social media daily? 
	Variables 
	Frequency 
	Percentage (%)

	Less than 1 hour
	5
	5

	1-3 hours 
	29
	29

	4-6 hours
	30
	20

	6-8 hours 
	 33
	33  

	More than 8 hours 
	3  
	 3

	Total
	100
	100.0


Source: Field Survey, 2025
Analysis & Interpretation:
`The data reveal that the largest proportion of respondents (33%) spend 6–8 hours daily on social media. This indicates a relatively high level of daily engagement, suggesting that social media is a significant part of their daily routine.
The second largest group (29%) use social media for 1–3 hours daily, representing moderate usage levels. About 20% of respondents spend 4–6 hours, while only a small proportion use social media for less than 1 hour (5%) or more than 8 hours (3%) each day.
Overall, the results imply that a majority of the respondents dedicate considerable time to social media daily. This level of engagement may enhance online networking and information exchange but also raises concerns about possible over-reliance and its impact on face-to-face interactions and academic focus.
Table 4.9: To what extent have social media altered the social interaction between you and your friend?
	Variables 
	Frequency 
	Percentage (%)

	High Extent 
	36
	36

	Average Extent
	48
	48

	Low extent
	14 
	14 

	Not at all
	2
	2

	Total
	100
	100.0


Source: Field Survey, 2025
Interpretation:
The table shows that 48% of respondents indicated that social media has altered their social interaction with friends to an average extent, while 36% reported a high extent of alteration. This means that 84% of respondents acknowledge some level of change—whether average or high—in their interaction patterns due to social media use. Only 14% felt that social media has altered their interaction to a low extent, and a negligible 2% believed it has not affected their social interaction at all.
This suggests that for the majority of respondents, social media has a significant impact on the way they relate to friends, likely influencing communication frequency, mode of interaction, and possibly reducing face-to-face contact. The relatively high percentage of “average extent” responses could indicate that while social media has changed social patterns, it may not have completely replaced in-person interaction for many students.
Table 4.10: To what extent do you prefer to interact with your friend via social media than in real life?
	Variables 
	Frequency 
	Percentage (%)

	High Extent 
	23
	23

	Average Extent
	54
	54

	Low extent
	22 
	22 

	Not at all
	1
	1

	Total
	100
	100.0


Source: Field Survey, 2025

Analysis:
The table reveals that the majority of respondents (54%) indicated an average extent of preference for interacting with friends via social media compared to face-to-face interaction. About 23% of respondents prefer to interact to a high extent online, while 22% show a low extent preference. Only 1% of respondents stated they do not prefer online interaction at all.
Interpretation:
This result suggests that while social media is a popular medium for maintaining friendships, most students still keep a moderate balance between online and offline communication. The fact that only a small fraction (1%) completely reject online interaction shows that digital communication has become an accepted and almost unavoidable part of student social life.
Table 4.11: Responses on way have social interaction been damaged by the use of social media
	Variables
	Respondents
	Percentage (%)

	Neglect to physically present friend
	28
	28

	Addicted to talking to friend online
	45
	45

	Limiting physical visitation 
	18
	18

	Symbolic communication
	5
	5

	Others
	2
	2

	Total
	100
	100%


Source: Field Survey, 2025

Analysis: 
The table reveals that addiction to talking to friends online is the most frequently reported way social media has damaged social interaction, accounting for 45% of respondents. This suggests that many students now prefer constant virtual communication, which may reduce their willingness to engage in in-person interactions.
The second most reported effect is the neglect of physically present friends (28%), indicating that students may be distracted by online engagements even when physically around peers. Limiting physical visitation was reported by 18% of respondents, showing that social media could be replacing traditional face-to-face meetings.
A smaller proportion (5%) identified symbolic communication—meaning interactions limited to emojis, stickers, or brief expressions—as a negative effect, while 2% mentioned other unspecified factors.
Overall, these findings point to a gradual erosion of deep, in-person social connections, replaced by quick and constant digital exchanges, which aligns with scholars’ concerns that overreliance on online interaction can weaken interpersonal bonds and reduce the quality of real-life relationships.
Table 4.12: Responses on what factors responsible for social media usage as tool for social interaction among the kwara state polytechnic student
	Variables
	Respondents
	Percentage (%)

	Convenience 
	31
	31

	It saves time
	50
	50

	Affordability  
	3
	3

	Flexibility 
	3
	3

	Accessibility 
	2
	2

	Others
	0
	0

	Total
	100
	100%


Source: Field Survey, 2025
Analysis:
The data shows that the most significant factor influencing the use of social media as a tool for social interaction among Kwara State Polytechnic students is time-saving, reported by 50% of respondents. This suggests that students prefer social media because it allows them to communicate and interact quickly without the delays of physical meetings.
The second most important factor is convenience (31%), indicating that many students value the ease of using social media from anywhere.
Other factors such as affordability (3%), flexibility (3%), and accessibility (2%) were mentioned but are relatively less influential. Notably, no respondents selected "Others," meaning all students’ reasons fell within the given categories.
Overall, the findings indicate that speed and ease of use are the primary reasons students turn to social media for social interaction.
Table 4.13: Responses on which social networking platforms often used by the kwara state polytechnic students for social interaction
	Variables
	Respondents
	Percentage (%)

	Facebook 
	6
	6

	whatsapp
	57
	57

	Twittter
	12
	12

	YouTube
	0
	0

	Instagram
	9
	9

	Others
	16
	16

	Total
	100
	100%


Source: Field Survey, 2025
Analysis:
The data indicates that WhatsApp is the most frequently used social networking platform among Kwara State Polytechnic students for social interaction, with 57 respondents representing 50% of the sample. Facebook follows with 31%, suggesting it remains a significant but less dominant choice. Twitter and YouTube have relatively low usage rates (3% each), while Instagram is even less common (2%). The “Others” category, though recorded with 16 respondents, is listed with 0%, indicating a likely data entry error. Overall, the findings highlight WhatsApp as the primary tool for social engagement among the students, reflecting its convenience, affordability, and popularity in Nigeria.
Table 4.14: Responses on what is your busiest activities on social media
	Variables
	Respondents
	Percentage (%)

	Chatting
	33
	33

	Dating
	13
	13

	Shopping
	34
	34

	Opinion sharing
	2
	2

	information
	10
	10

	Gossiping 
	8
	8

	Networking
	0
	0

	Others
	0
	0

	Total
	100
	100%


Source: Field Survey, 2025


Analysis:
The table shows that shopping (34%) and chatting (33%) are the most common activities respondents engage in on social media, indicating that these platforms are primarily used for communication and online transactions. Dating is a significant activity for 13% of respondents, while information seeking accounts for 10%. Gossiping is done by 8%, and opinion sharing is the least popular at 2%. Notably, no respondents selected networking or other activities, suggesting that professional or alternative uses of social media are minimal in this group.
Table 4.15: Will face-to-face communication ultimately diminish because of these new social technologies.
	Variables
	Respondents
	Percentage (%)

	Completely 
	19
	19

	partially 
	39
	39

	Not at all
	12
	12

	Undecided
	30
	30

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table shows that 39% of respondents believe face-to-face communication will partially diminish due to new social technologies, making this the most common opinion.
Meanwhile, 30% are undecided, suggesting a significant portion of people are unsure about the long-term impact.
Only 19% think it will completely diminish, while 12% believe it will not diminish at all.
This indicates that most respondents foresee some reduction in direct interpersonal interaction, but complete disappearance is not widely expected.
Table 4.16:  What challenges hampering effective use of social media interaction

	Variables
	Respondents
	Percentage (%)

	Poor  network
	34
	34

	Poor source of power 
	44
	44

	Cost of browsing or data
	9
	9

	Problem of access to the right information
	3
	3

	Features of damage
	0
	0

	Other
	0
	0

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The analysis of the table shows that the most significant challenge hampering effective use of social media interaction among respondents is poor source of power, reported by 44% of participants. This is followed by poor network connection, cited by 34% of respondents. A smaller proportion (9%) mentioned the cost of browsing or data as a hindrance, while 3% indicated problems of access to the right information. Interestingly, none of the respondents identified features of damage or other unspecified issues as challenges.
This suggests that infrastructure-related issues—particularly power supply and internet connectivity—are the primary barriers to effective social media interaction in the studied population.
Table 4.17: Do you agreed that social media is actually harming people’s ability to interact competently in an offline setting?
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	23
	23

	Agree
	37
	37

	Neutral 
	29
	29

	Disagree
	11
	11

	Strongly disagree
	0
	0

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table reveals that a majority of respondents (60%: 23% strongly agree and 37% agree) believe that social media is indeed harming people’s ability to interact competently in offline settings. About 29% remained neutral, indicating uncertainty or mixed feelings, while only 11% disagreed with the statement. Notably, no respondent strongly disagreed.
This indicates a dominant perception among participants that social media negatively impacts offline interpersonal communication skills.
Table 4.18: Do you agreed that social media social media can be an excellent avenue for introverted people to find a comfortable setting to interact
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	20
	20

	Agree
	42
	42

	Neutral 
	35
	35

	Disagree
	3
	3

	Strongly disagree
	0
	0

	Total
	100
	100%


Source: Field Survey, 2025

Analysis: The table indicates that a majority of respondents believe social media can be an excellent avenue for introverted people to interact. Specifically, 42% agreed and 20% strongly agreed, making a combined 62% in support of the statement. Meanwhile, 35% remained neutral, suggesting uncertainty or indifference, and only 3% disagreed. No respondent strongly disagreed.
This shows a generally positive perception, with most participants acknowledging social media as a comfortable interaction platform for introverts.
Table 4.19: What type of information do you share on social media?
	Variables
	Respondents
	Percentage (%)

	Personal
	20
	20

	Family
	3
	3

	Work place
	50
	50

	Friends 
	5
	5

	others
	2
	2

	All
	20
	20

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table shows that the majority of respondents (50%) primarily share workplace-related information on social media. Equal proportions (20% each) share personal information and a mix of all types of information. Smaller percentages share information about friends (5%) or family (3%), while 2% share other unspecified types of content.
This indicates that professional and work-related content is the most commonly shared, while family and friend-related posts are less frequent among respondents.
TABLE 4.20: What future holds for social media as platform for social interaction among students? 
	Variables
	Frequency
	Percentage (%)

	Very bright 
	30
	30

	Bright  
	41
	411

	Partially bright
	25
	25

	Not bright
	1
	1

	Undecided 
	3
	3

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table indicates that most respondents have a positive outlook on the future of social media as a platform for social interaction among students. Specifically, 41% believe the future is bright, while 30% see it as very bright. About 25% feel it is only partially bright, suggesting some reservations. A small minority, 1%, think the future is not bright, and 3% remain undecided.
Overall, the findings show that the majority of students are optimistic about the continued relevance and potential of social media for social interaction.
 4.3	Discussion of the Findings 
The findings of this study provide a clear picture of how social media functions as a tool for social relations among students of Kwara State Polytechnic. The results reveal that social media plays a significant role in enhancing interpersonal connections, enabling information sharing, and fostering a sense of community among students. However, several challenges limit its optimal use.
From the analysis, a majority of respondents indicated that they regularly use social media platforms such as WhatsApp, Facebook, Instagram, and Twitter for maintaining friendships, academic discussions, and staying updated on school-related matters. This reflects the increasing integration of digital communication into students’ daily lives, where face-to-face interactions are often complemented—or even replaced—by online engagement. The high percentage of those who perceive the future of social media for social interaction as bright or very bright (71% combined) further suggests that students believe these platforms will remain central to their social and academic life.
However, the study also highlights infrastructure-related challenges. The most pressing barriers to effective use of social media are poor power supply (44%) and poor network connectivity (34%), followed by the cost of data (9%). This points to the fact that although students are eager and willing to engage via social media, external factors such as electricity and internet service quality significantly influence their ability to do so consistently.
In terms of impact on physical social interaction, the study shows that online engagement has, in some cases, led to reduced face-to-face meetings, as indicated by responses such as addiction to online conversations and neglect of physically present friends. This reflects a shift in social patterns where digital interaction can sometimes displace traditional interpersonal contact, potentially affecting relationship depth and quality.
Overall, the findings align with broader research trends that view social media as a double-edged sword—offering unprecedented opportunities for connection while also presenting challenges that must be addressed to maximize its benefits. For students of Kwara State Polytechnic, the potential of social media to enhance academic collaboration, cultural exchange, and personal bonding is evident, but these benefits can only be fully realized if infrastructural and behavioral challenges are managed effectively.
	It should be noted that many of the respondents (32.8%) share their personal and work place information on social media. It is of note that the busiest activities among students in Kwara State Polytechnic Ilorin source for information, sharing opinions and chatting with friends while substantial number of them admitted partially that social media and social networking is already diminishing face to face interaction as they meet, call and text rather than getting to each other physically.  
	It is obvious that social media have enhanced group discussion, social interactions and high responsive feedback while majority of the agreed that social media have altered social interaction among students of Kwara State Polytechnic Ilorin due to the unique features of the social media that offers them convenience, instantaneous and responsive, apart from its cheap nature.  





























CHAPTER FIVE
5.0	 Summary, Conclusion and Recommendations
5.1	 Summary
	The research analysing social media as tool for social relations among Kwara State Polytechnic Students. The proliferation and growth of social media especially in this 21st century has redefine who we communicate, relate and interact, In fact, it has created alternative ways of doing thing as everything can be done online without the physical presence- ranging from e-commerce, e-book, e-music, e-learning, e-talking, e-dating, e-schooling, e-chatting, e-conference, e-communication among other digital life. These are made possible because the world is now compressed into a single electronic room while people irrespective of their location, time and age can join other for discussion of all sorts.
	However, the available of e-activities is not being criticise as more people especially students are more addicted to e-behaviours rather than doing things in a physical atmosphere, critics believe that students now prefer to chat with friends than meeting them in a face to face setting. They prefer chatting and talking online to friends on social media even when they are in the midst of physical friends, there making their physical environment and friends boring while keeping those online laughing. Is no funning seeing students bosting to laughter while no funning is actually happing in their physical environment, if you finding out the source of such laugh comes from what they are discussion online. 
	There is no gaining saying in the fact that social media especially Facebook, WhatsApp, Twitter and Instagram are the most common and effective social media platforms that students of Kwara State Polytechnic Ilorin often used for chatting, social interaction and communication in general. Today, the students of tertiary institutions are seriously making use of social media for the social interaction and building network of friends and business associates 

5.2	Conclusion 
	Having examined the responses from the respondents, reviewed some literatures on the topic. It is safe to conclude that many students of Kwara State Polytechnic are using social media platforms like Facebook, Whatsapp, and Instagram than any other platform with Facebook and Whatsapp usage are on the increase every day. However, substantial numbers of the respondents use Smartphones and other latest devices such as ipad, iphone and tablet to access the social media and internet.
	It was evident that majority of the students spend between 2-10 hours online doing. Despite that many of the users gather information on social media, it is obvious that majority of the respondents have been affected by limiting their relationship with people to online and gradually eradicating the idea of visiting their friends and family as meeting are even done now online, seminar are now done on Whatsapp and telegraph rather than in physical setting. 
	It should be noted that many of the respondents (32.8%) share their personal, experience, happening and even around them online. It is of note that the busiest activities among students of Kwara State Polytechnic Ilorin is to share opinions and chatting with friends online while substantial number of them agreed that social media and social networking is gradually diminishing face to face interaction as they meet, call and text rather than getting to each other physically.  
	It is obvious that social media have enhanced group discussion, social interactions and high responsive feedback while majority of the students also agreed that social media have altered physical social interaction among students due to the unique features of the social media that offers them convenience, instantaneous and responsive, apart from its cheap nature.  

5.3	Recommendations 
	The following can be recommended after critical examination of the responses and review of the previous literature and the position of the theories. 
	It is recommended that, there is need for social media users to understand why they are joining the social media in the first place so that they would not be overcome by any negative impacts but rather use these sites for maximum benefit.
	 Users need to also make efficient use of such social media sites for other benefits such as education or business and also to create applications so that they can participate as full producers rather than consumers who only create content from a limited point of view. 
	They should also ensure they maintain their existing offline relationships while creating value even though these forms of electronic media are available.
	Also, government should make sure that computers and all its accessories are made available to the public at cheaper rates.
	Web publishing and reporting should be inculcated in the normal school curriculum in order to equip the citizens with the rudiments of online management, operations and usage.
	Government should make sure that owners of website and blogs within the country abide to the laws of defamation, obscenity, and invasion of privacy. This can be done by setting up a body whose sole responsibility is squarely on monitoring the manifest content of internet materials.
	This research work is highly recommended as a resource material for those who will like to carry out further studies in this area and other related area(s).
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Appendix
DEPARTMENT OF MASS COMMUNICATION          
KWARA STATE POLYTECHNIC 
PMB 13375, 
KWARA STATE

QUESTIONNAIRE

Dear Respondent, 

We are students in the above mentioned department and institution. I am currently conducting an academic research on “Social media as tool for Social Relations among student in tertiary institution in kwara state (A case study of Kwara poly).
This research is purely academic exercise without any ill motive behind it and will not be used beyond. So you are kindly requested to answer all the questions below as your responses count a lot. I solemnly promise that information given therein shall be treated with utmost confidence. 

Thanks
Yours faithfully
Researcher 
Please, tick as appropriate. 
SECTION A (Demographic of Respondent) 
1.	Tick your Age range: 
	Below 18 [  ] 18-25 years [ ] 26-30 years [ ] 31 years and above [   ]
2. 	Tick your Educational qualification or equivalent. 
	ND 1 [    ] ND2 [    ] HND1 [    ]HND2 [    ] 
3. 	Tick your Marital Status: 
	Single [   ] Married [  ] 
4. 	Tick your gender. 
Male [   ] Female [  ] 
SECTION B
5.	In the likert scale below, range the extent at which you use social media for social 	interaction? Tick only 	one option appropriately. 
	5
	4
	3
	2
	1

	Very high extent
	high extent
	moderate
	low extent
	very low extent


6.	To what extent do you use social media?
	High extent [   ] Average extent [  ] Low extent [  ] Not at all [    ] 
7.	On what device do you use social media?
	Desktop computer [   ] laptop [   ] smartphone [   ] ipad/tablet [   ] other [  ] 
8.	How much time do you spend on social media daily? 
	Less than 1 [   ] 1-3 hours [   ] 4-6 hours [   ] 6-8 hours [  ] more than 8 hours [ ]
9.	To what extent have social media altered the social interaction between you and 	your friends? 
	High extent [   ] Average extent [  ] Low extent [  ] Not at all [    ] 
10.	To what extent do you prefer to interact with your friends via social media than in 	real life? 
	High extent [   ] Average extent [  ] Low extent [  ] Not at all [    ]
11.	In what ways have social interaction been damaged by the use of social media?
	Neglect of physically present friends [  ] addicted to talking to friends online [   ] 
	Limiting physical visitation [   ] symbolic communication [  ] other [  ] 
12.	What factors responsible for social media usage as tool for social interaction among 	the Kwara State Polytechnic Students?
	Convenience   [  ] it saves Time [  ] affordability [   ] flexibility [  ] 
	accessibility [   ] other [    ]
13.	Which of the social networking platforms often used by the Kwara State Polytechnic 	Students 	for social interaction? 
	Facebook [  ] Whatsapp [   ] Twitter [   ] Youtube [   ] Instagram [   ] Other [   ]
14.	What is your most busiest activities on social media 
	Chatting [   ] dating [  ] shopping [   ] opinion sharing [   ] information [  ] 
	gossiping [   ] 	networking [    ] other [  ]
15.	Will face-to-face communication ultimately diminish because of these new social 	technologies.
	Completely [   ] partially [   ] not at all [   ] undecided [  ]
16.	What challenges hampering effective use of social media for social interaction?
	Poor Network [  ] Poor Source of Power [   ] Cost of browsing/data [  ] problem of access to the right information [  ] Virus/damages [  ] other [  ] 
17.	Do you agree that social media is actually harming people’s ability to interact competently in an offline setting?
	Strongly agree [  ] agree [  ] neutral [   ] disagree [  ] strongly disagree [  ] 
18.	Do you agree that social media can be an excellent avenue for introverted people to find a comfortable setting to interact?
	Strongly agree [  ] agree [  ] neutral [   ] disagree [  ] strongly disagree [  ] 
19.	What type of information do you share social media
	Personal [  ] family [  ] work place [  ] friends [   ] other [  ] all [  ] 
20.	What future holds for social media as platform for social interaction among 	students?
	Very bright [  ] bright [    ] partially bright [   ] not bright [  ] undecided [   ]  
Thanks for your time and understanding. 





