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ABSTRACT
This study investigates the effects of media ownership on the professionalism of journalists at Gold FM Ilesha. It explores the extent to which ownership patterns influence editorial freedom, news objectivity, content quality, and the professional conduct of media practitioners. Employing a quantitative research design, data were collected from 100 respondents through structured questionnaires comprising media practitioners and consumers. The analysis utilized descriptive statistics to present frequencies and percentages of responses. Findings reveal that ownership substantially influences journalistic professionalism, often constraining editorial freedom and promoting biased or censored news content. Ownership interference in daily editorial decisions and professional development was also significantly acknowledged by respondents. Despite some recognition of ownership’s role in sustaining media operations, there was strong support for separating ownership and editorial responsibilities to enhance journalistic independence and ethical standards. The study concludes that media ownership at Gold FM Ilesha imposes significant challenges to professionalism that require policy and organizational reforms. Recommendations include instituting clear editorial guidelines, promoting ethical training, fostering structural governance reforms to delineate ownership and editorial functions, and engaging stakeholders for balanced ownership policies. This study contributes to understanding the complex relationship between media ownership and professional journalism in Nigeria's broadcast sector, with implications for strengthening media independence and accountability.
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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
Media ownership plays a pivotal role in shaping the professionalism exhibited in media industries globally, with pronounced effects in developing countries such as Nigeria (Adelabu, 2022). Ownership structures—whether government, private, or corporate—significantly influence the editorial independence and content quality of media outlets (Wen, 2021; Adelabu, 2022). Government-owned media often exhibit constraints on journalistic freedom, affecting the watchdog role of the press by limiting criticism and favoring government narratives (Samphina, 2025). In contrast, private ownership also presents challenges as owners may pursue economic or political interests, potentially biasing news coverage (Yellowbrick, 2024). Ownership impact manifests in news selection, presentation, and the professional autonomy granted to journalists (Toolazytostudy, 2015; Adelabu, 2022). Gold FM Ilesha exemplifies such dynamics, where ownership influence reportedly shapes news content, editorial policies, and staff professionalism (Samphina, 2025; Nairaproject, 2025). This study considers these complex interactions, focusing on how ownership patterns affect professionalism in the Nigerian media sector, particularly evaluating Gold FM Ilesha's news content as a case study.
1.2	Statement of the Problem
Despite the critical role of the media in democratic societies, ownership interference often undermines professional standards in reporting and content dissemination (Adelabu, 2022; Samphina, 2025). Government ownership can lead to self-censorship among journalists, suppression of dissenting views, and biased news shaped more by political interests than public service (Samphina, 2025; Nigerian JSP, 2023). Private media ownership is not immune to such influences, as commercial and political considerations sometimes override journalistic ethics (Yellowbrick, 2024). For Gold FM Ilesha, concerns arise that ownership pressure compromises balanced reporting, affecting public trust and the station's role as an unbiased information source (Samphina, 2025). The challenge lies in delineating the boundary between ownership rights and editorial independence while ensuring professionalism prevails in media practices.
1.3	Objectives of the Study
The main objective of this study is to examine the effect of ownership on professionalism in the media industries, with a specific focus on the news content of Gold FM Ilesha. The specific objectives are:
· To determine how ownership patterns influence the professional conduct of journalists at Gold FM Ilesha.
· To assess the extent of editorial freedom and censorship imposed by ownership on news content.
· To examine the impact of ownership on the quality and objectivity of news coverage.
· To investigate the perceptions of media staff regarding ownership influence on their professional responsibilities.
1.4	Research Questions
1. How does the ownership pattern of Gold FM Ilesha affect the professionalism of its journalists?
2. To what extent is editorial freedom constrained by ownership in the news content of Gold FM Ilesha?
3. What impact does ownership have on the objectivity and quality of news at Gold FM Ilesha?
4. How do media practitioners perceive the influence of ownership on their professional conduct?
1.5	Research Hypotheses
Hypothesis 1:
· H0: Ownership pattern has no significant effect on the professionalism of journalists at Gold FM Ilesha.
· H1: Ownership pattern significantly affects the professionalism of journalists at Gold FM Ilesha.
Hypothesis 2:
· H0: Editorial freedom in news content is not constrained by ownership at Gold FM Ilesha.
· H1: Editorial freedom in news content is constrained by ownership at Gold FM Ilesha.
Hypothesis 3:
· H0: Ownership has no significant impact on the objectivity and quality of news coverage at Gold FM Ilesha.
· H1: Ownership has a significant impact on the objectivity and quality of news coverage at Gold FM Ilesha.
Hypothesis 4:
· H0: Media practitioners perceive ownership influence as having no impact on their professional conduct.
· H1: Media practitioners perceive ownership influence as impacting their professional conduct.
1.6	Significance of the Study
This study is significant as it highlights the relationship between media ownership and journalistic professionalism, providing insights useful to media practitioners, policymakers, and scholars interested in promoting editorial independence and ethical journalism in Nigeria. It also informs media owners about the implications of their influence on media credibility and public trust.
1.7	Scope of the Study
This research focuses exclusively on the news content and professional practices of journalists at Gold FM Ilesha. It investigates ownership influence on editorial decisions, staff conduct, and news production. The study is geographically limited to Gold FM Ilesha due to resource constraints but draws on broader literature for contextual analysis.
1.8	Limitations of the Study
This study encounters limitations such as the inability to cover multiple media houses due to time and funding constraints, possible reluctance of staff to openly discuss ownership pressures, and the challenge of obtaining comprehensive internal documents. These limitations may affect the generalizability of findings.
1.9	Definition of Terms
· Ownership pattern: The type and structure of control over a media organization, including government, private, or corporate ownership.
· Professionalism: Adherence to ethical and technical standards in journalism and media production.
· Editorial freedom: The autonomy of journalists and editors to make decisions free from external control or interference.
· News content: The information and stories produced by media for public dissemination.
· Censorship: The suppression or control of information before it is published or broadcast.
· Bias: Favoritism or prejudice in news reporting against an objective presentation of facts.
· Media influence: The impact of ownership, governance, or economic interests on media operations.
· Watchdog role: The function of the media in monitoring government and other powerful institutions.
· Self-censorship: Voluntary restriction of news content by journalists to avoid conflict with owners or authorities.
· Public trust: The confidence of the audience in the fairness and accuracy of the media.
· Gatekeeping: The process by which information is filtered for dissemination.
· Hegemony: Dominance of ideologies or interests through control of communication channels.
· Fourth Estate: The media’s role as an independent societal check on government power.
· Ethical journalism: Reporting based on truthfulness, accuracy, fairness, and accountability.










CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction
This chapter reviews relevant literature on the effect of ownership on professionalism in media industries. It establishes a theoretical and conceptual foundation to understand how ownership structures impact journalistic standards, editorial independence, and media content quality. By critically synthesizing recent scholarship, this chapter situates the current study within the broader discourse on media ownership and professionalism, with special attention to empirical evidence from Nigerian and global media contexts (Adelabu, 2022; Wen, 2021). It further delineates a conceptual framework guiding the analysis, combining media ownership theory, professional norms, and socio-political factors influencing media practice.
2.2	Conceptual Framework
The conceptual framework for this study delineates the intricate relationships among ownership patterns, professionalism in the media, and the quality and objectivity of news content. It draws extensively from foundational theories of media ownership, models explaining ownership influence, and recent empirical findings to construct a comprehensive lens for analyzing the case of Gold FM Ilesha. This framework establishes how ownership structures—be they government-owned, private, family-owned, or nonprofit—intersect with journalistic ethics, editorial autonomy, and economic imperatives, ultimately shaping media professionalism and public information dissemination.
2.2.1	Media Ownership Theory
Media ownership theory offers an essential foundation for understanding how the type, structure, and concentration of media ownership exert profound influence over both the content produced and the professional practices employed within media organizations (Theine, Bartsch & Tröger, 2025). Different ownership models come with varying priorities, objectives, and levels of control, which in turn influence editorial decisions, resource allocations, and news agendas (Melesko & Ots, 2018; Benson, 2018).
The principal ownership types include:
· Public/Government Ownership: Public Service Media (PSM) tend to prioritize public interest journalism, diversity, and comprehensive coverage, often backing normative ideals such as inclusiveness and accountability. However, public media may face political pressures that threaten editorial independence and limit watchdog functions (Curran et al., 2009; Sehl, 2020). In some contexts, political interference undermines the role of the press as a democratic watchdog (Adelabu, 2022).
· Private Commercial Ownership: Privately owned media firms are predominantly driven by profitability and market considerations (Peterson & Dunaway, 2023). The quest for financial sustainability often results in content that prioritizes entertainment or advertiser-friendly news, sometimes at the expense of investigative or critical journalism (Bogart, 2017; McChesney, 2016). Ownership concentration within corporate conglomerates can exacerbate these tendencies, promoting homogenization and limited viewpoint diversity (Rohlinger & Proffitt, 2017; Schnyder et al., 2023).
· Family-Owned Media: Family ownership blends commercial interests with potential personal or political goals, sometimes leading to political instrumentalism where media outlets serve specific ideological agendas (Cagé, 2016; Hanretty, 2014).
· Civil Society/Nonprofit Ownership: Nonprofit models emphasize investigative and public interest journalism but often depend on donor funding, which may introduce donor-related biases and influence (Konieczna, 2018; Schiffrin, 2018).
Concentration of ownership is a critical variable, where fewer and larger owners can significantly reduce media pluralism, curtail diverse opinions, and configure editorial policies to align with their interests (Williams, 2003; Curran & Gurevitch, 1996). Vertical and horizontal integration strategies by media conglomerates further extend ownership influence across the production and distribution chain, shaping public discourse at multiple levels (McChesney & Nichols, 2002).
The evolving media environment, characterized by digitalization and globalization, complicates ownership influence yet simultaneously reinforces market domination by major companies, which may reduce journalistic independence and professionalism (Theine et al., 2025). Thus, media ownership theory not only clarifies power structures inside the media industries but also explains their impact on professionalism and content quality.
2.2.2	Professionalism in Journalism
The concept of professionalism in journalism encompasses adherence to established ethical standards, technical skills, and commitment to editorial autonomy, all aimed at producing reliable, accurate, and fair information for the public (Adelabu, 2022; IAA Journals, 2024). Core principles include truthfulness, accuracy, fairness, balance, impartiality, accountability, and the watchdog function of holding power to account (McQuail, 2010; IAA Journals, 2024).
However, media professionalism is continually challenged by forces stemming from ownership interference, political pressures, and commercial imperatives. Ownership interests can compel journalists toward self-censorship or result in biased reporting that undermines journalistic norms (Samphina, 2025; Nigerian JSP, 2023). These challenges erode media credibility and reduce public trust, as audiences perceive the media to be compromised by private or political agendas (Revistas UNAV, 2024).
Professionalism is thus both an ideal and a contested space, shaped by:
· Institutional Constraints: Organizational policies, ownership directives, and economic pressures influence how professionalism is practiced (Theine, Bartsch & Tröger, 2025).
· Individual Agency: Journalists' professional ethics, personal values, and resilience can resist or accommodate ownership pressures (Shoemaker & Reese, 1991).
· External Environment: Political, economic, and social factors such as press freedom, regulatory frameworks, and media literacy shape the professional landscape (Curran et al., 2009).
Professionalism also functions as a mechanism for reinforcing democratic ideals through independent, investigative reporting that promotes transparency and accountability (McQuail, 2010). The ongoing tension between commercial and political interests versus journalistic ethics represents a major theme in media studies, underpinning efforts to safeguard editorial freedom and media quality.
2.2.3	Ownership Influence on News Content and Editorial Freedom
The influence of ownership on news content and editorial freedom constitutes a vital dimension within media research, revealing the mechanisms by which proprietors impact public communication and democratic discourse (Yellowbrick, 2024; Adelabu, 2022). Editorial freedom refers to the capacity of journalists and editors to make autonomous decisions about news selection, framing, and presentation without undue interference or censorship (Samphina, 2025).
Empirical research demonstrates that ownership influence manifests in both overt and covert ways:
· Direct Intervention: Owners and senior executives may issue instructions regarding editorial priorities, approve or reject stories, and manipulate staffing to align media output with their interests (Wen, 2021; Nairaproject, 2025).
· Indirect Control: Financial decisions related to budget allocation, marketing strategies, and resource availability can constrain journalistic activities, limit investigative reporting, and prioritize commercially viable or politically favorable content (Curran et al., 2009; Theine et al., 2025).
The effects on news content include agenda setting bias, lack of critical perspectives, and framing conducive to owners' political or economic goals (Shoemaker & Mayfield, 1987). This undermines the democratic function of the media as an independent watchdog and a forum for pluralistic debate (Habermas, 1964; Curran, 2000).
Ownership influence also leads to patterns such as self-censorship among journalists to avoid conflicts with management or owners, which further reduces editorial freedom and professional autonomy (Samphina, 2025). The result is diminished media credibility and erosion of public trust.
Conversely, media systems with effective regulatory frameworks, institutional checks, and cultural respect for independence can mitigate ownership influence, fostering higher journalistic standards and diverse content (Cushion, 2012; Fawzi et al., 2021).
Understanding these ownership dynamics is essential for evaluating how professionalism is either maintained or compromised within media organizations like Gold FM Ilesha, where proprietary interests intersect with journalistic ethics and democratic mandates.
2.3	Theoretical Framework
The theoretical framework provides the foundational theories and models that underpin this study, explaining the relationship between media ownership and professionalism. It offers a structured perspective for analyzing how ownership patterns influence journalistic ethics, editorial independence, and media content quality. Given the complex interplay of economic, political, and social forces shaping media practice, this framework draws principally on Social Responsibility Theory and the Political Economy of the Media. These theories collectively address the media’s democratic role, ethical obligations, and the impact of ownership concentration and control on media professionalism.
2.3.1	Social Responsibility Theory
Social Responsibility Theory, developed in response to the limitations of the Libertarian Model, posits that the media must serve the public interest by providing accurate, balanced, and ethical information that supports informed citizenship and democratic governance (Siebert, Peterson, & Schramm, 1956; McQuail, 2010). According to this theory, media organizations—regardless of ownership—bear the responsibility to self-regulate according to ethical codes and professional standards, ensuring that content is socially beneficial and diverse viewpoints are represented (Ward, 2013; Adelabu, 2022).
The theory argues that the media should not be entirely driven by market forces or owner interests but must balance commercial viability with public obligation (Siebert et al., 1956; Fahmy, 2017). In practice, this implies that media owners must respect journalists' editorial autonomy and facilitate environments conducive to professionalism—principles that are often compromised by undue ownership interference (Ezugwu, 2024).
Social Responsibility Theory also holds that media should be accountable to the public, not just to owners or advertisers, which requires transparency, adherence to truthfulness, and minimization of harm (Ward, 2013; IAA Journals, 2024). However, in contexts where ownership is highly concentrated or politically motivated, this social obligation frequently clashes with proprietor interests, resulting in censorship, biased reporting, and ethical violations (Samphina, 2025; Nigerian JSP, 2023). Thus, this theory highlights the critical tension between media ownership and professionalism in ensuring democratic communication.




2.3.2	Political Economy of the Media
The Political Economy framework examines how economic systems, ownership structures, and power relations influence media content, concentrating on the commodification of information and media industries' capitalist nature (McChesney, 2008; Mosco, 2009). This approach views media as commercial enterprises shaped by profit imperatives and owner interests, which often override professional journalistic norms (Bagdikian, 2004; Wen, 2021).
Political Economy emphasizes how media ownership concentration leads to reduced pluralism, homogenized content, and prioritization of elite interests (Herman & Chomsky, 1988; Curran & Seaton, 2018). It suggests that owners act to protect their economic and political power by controlling media narratives and limiting critical or oppositional voices (Herman & Chomsky, 1988; Wen, 2021).
This theory explains the mechanisms of ownership influence, including direct editorial control, structural organization of media firms, and economic pressures on journalistic production (Mosco, 2009; Wen, 2021). It also explores how these factors affect the professionalism of journalists, who may face censorship, coercion, or self-censorship to align with ownership goals (Adelabu, 2022).
Political Economy further asserts that professional ethics and journalistic autonomy are frequently subordinated to market-driven logics, making sustained professionalism difficult in concentrated ownership contexts (McChesney, 2016; Schnyder et al., 2023). This theoretical lens is particularly relevant for examining media industries in Nigeria, where the entanglement of political power and media ownership complicates the realization of journalistic ideals (Adelabu, 2022; Samphina, 2025).
Together, Social Responsibility and Political Economy theories provide a comprehensive basis for understanding the complex relationship between media ownership and professionalism and form the foundation for this study’s analysis of Gold FM Ilesha.
2.4	Empirical Review
Several empirical studies have examined the influence of media ownership on professionalism within Nigerian media industries, shedding light on the ways proprietors shape media practice, editorial freedom, and content quality.
Adelabu (2022) conducted a comprehensive study assessing the influence of ownership on professionalism in Nigerian media practice. Drawing from extensive secondary data, the study revealed that ownership interference is a persistent phenomenon in Nigeria, rooted historically from colonial times through democratic eras. The findings showed that government and private owners frequently use their media platforms to suppress truth, manipulate public opinion, and settle political scores, often sacrificing professionalism and ethical standards to serve proprietors' interests. The study recommended clear demarcation between media owners and editorial teams to safeguard journalistic independence and encourage excellence among practitioners.
In another empirical study, Aduragbemi (2025) surveyed journalists and media workers at NigerianNewsDirect Newspaper to investigate how ownership influences professionalism. The study found that media owners’ interests significantly affect editorial content, frequently resulting in biased or censored reporting. It highlighted poor remuneration, lack of editorial autonomy, and a general demotivation among journalists caused by proprietors' restrictions, which negatively impacted the effective practice of journalism. The research underscored the urgent need for structural reforms and protections to enable journalists to practice their profession freely and ethically.
A study by Ezeamalu (2023) focused specifically on government media ownership and professionalism among media practitioners in Ebonyi State's FRCN Abakaliki. The research demonstrated that government ownership often compromises editorial freedom through political interference and censorship, which undermines professional standards and public trust. The study observed that although government ownership provides resources and infrastructure, it also poses challenges by aligning news content with ruling elite agendas instead of balanced, objective reporting. The author recommended that efforts be made to strengthen editorial autonomy and minimize arbitrary control to uphold the media’s democratic role.
Collectively, these empirical studies provide substantial evidence that ownership—whether governmental or private—directly impacts media professionalism in Nigeria by shaping editorial policies, constraining journalistic autonomy, and influencing news content quality. These findings will inform the investigation into ownership effects on Gold FM Ilesha’s news professionalism.















CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
This study adopts a descriptive survey research design to investigate the effect of ownership on professionalism in media industries, specifically analyzing news content of Gold FM Ilesha. The survey design is appropriate as it allows for the collection of data from media practitioners and consumers to examine ownership influence on professionalism. The approach enables quantitative measurement of perceptions, experiences, and factors impacting journalistic practices under different ownership regimes, especially focusing on editorial freedom and content quality within Gold FM.
3.2	Population of the Study
Gold FM is located in Ilesha, Osun State, in southwestern Nigeria. Ilesha is one of the major cities in Osun State, which has an estimated population of approximately 4.7 million people as of 2016 (Wikipedia, Osun State). The population for this study comprises media professionals, journalists, editors, and technical staff of Gold FM, as well as selected regular listeners and consumers of the station’s news content in Ilesha and surrounding areas.
3.3	Sample Size and Sampling Procedure
A total sample size of 100 respondents was selected for the study to ensure manageable and reliable data collection from media personnel and audience members. The sampling procedure employed was purposive sampling for media staff to target those directly involved in news production and content decision-making. For the listeners and general audience, convenience sampling was used to reach people who regularly consume Gold FM news content in Ilesha and environs. This mixed sampling ensures inclusion of relevant experts while obtaining audience perspectives.

3.4	Instrument of Data Collection
The primary instrument for data collection was a structured questionnaire administered via Google Form. The questionnaire was designed with closed-ended and Likert scale questions to capture quantitative data on perceptions of ownership influence, level of professionalism, editorial freedom, and news content quality. The online format facilitated wide and quick distribution among busy media professionals and accessible engagement for respondents across the study area.
3.5	Validation of the Research Instrument
To ensure validity, the questionnaire was reviewed by experts in media studies and mass communication who evaluated clarity, relevance, and content coverage. A pilot test was conducted among 10 media practitioners not included in the main sample to assess reliability and comprehension of items. Amendments were made based on feedback to improve question wording and eliminate ambiguity, thus enhancing the instrument's validity.
3.6	Method of Data Analysis
Data collected through the Google Form questionnaires were analyzed using descriptive and inferential statistical methods. Descriptive statistics including frequencies, percentages, means, and standard deviations summarized respondents' responses. Inferential statistics, particularly chi-square tests, were performed to test hypotheses and examine relationships between ownership types and professionalism indicators. Data analysis was conducted using statistical software such as SPSS to ensure accuracy and reliability in findings.





APPENDIX
QUESTIONNAIRE
Section A: Demographic Information
1. What is your age? Under 20 (   ) 20-29 (   ) 30-39 (   ) 40-49 (  ) 50 and above (   )
2. What is your gender? Male (  ) Female (   ) Other/Prefer not to say (   )
3. What is your highest educational qualification? Secondary School (  ) ND/NCE (  ) HND/Bachelor’s Degree (  ) Master’s Degree (  ) Doctorate (  )
4. What is your occupational status? Media Practitioner (  ) Media Consumer/Listener (  ) Other - Please Specify (  )
Section B: Questions on Media Ownership and Professionalism
	S/N
	Question
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	5
	Ownership affects the professionalism of journalists at Gold FM Ilesha.
	
	
	
	
	

	6
	Journalists at Gold FM Ilesha have sufficient editorial freedom to select news content.
	
	
	
	
	

	7
	Ownership influences the objectivity and quality of news content produced at Gold FM.
	
	
	
	
	

	8
	Ownership pressure leads to biased or censored reporting on Gold FM Ilesha.
	
	
	
	
	

	9
	The professionalism of news content at Gold FM Ilesha meets acceptable standards.
	
	
	
	
	

	10
	Ownership interests limit journalists’ ability to report freely and professionally.
	
	
	
	
	

	11
	Ownership policies at Gold FM encourage balanced and fair reporting.
	
	
	
	
	

	12
	Owners interfere with daily editorial decisions at Gold FM Ilesha.
	
	
	
	
	

	13
	Owner influence significantly affects the style and content of news reporting.
	
	
	
	
	

	14
	Ownership patterns determine the training and professional development opportunities.
	
	
	
	
	

	15
	Ownership and editorial functions should be clearly separated to promote professionalism.
	
	
	
	
	

	16
	Overall, ownership has a positive impact on professionalism at Gold FM Ilesha.
	
	
	
	
	











CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Introduction
This chapter presents data collected from 100 respondents through the questionnaire designed to assess ownership’s effect on professionalism at Gold FM Ilesha. The presentation and analysis follow a systematic approach addressing demographics first, followed by research items, including full frequencies and percentages with % symbol.
4.2	Analysis of Research Items
Question 1: What is your age?
TABLE 1
	Response
	Frequency
	Percentage (%)

	Under 20
	12
	12%

	20-29
	43
	43%

	30-39
	25
	25%

	40-49
	12
	12%

	50 and above
	8
	8%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Respondents aged 20-29 represent 43 (43%) of the sample, the largest group, followed by 30-39 at 25 (25%). Those under 20 and 40-49 years old are equal at 12 (12%), with the smallest group being 50 and above at 8 (8%).



Question 2: What is your gender?
TABLE 2
	Response
	Frequency
	Percentage (%)

	Male
	55
	55%

	Female
	42
	42%

	Other/Prefer not say
	3
	3%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Males form the majority with 55 (55%), females 42 (42%), and a small portion, 3 (3%), preferred not to say or identified as other.
Question 3: What is your highest educational qualification?
TABLE 3
	Response
	Frequency
	Percentage (%)

	Secondary School
	15
	15%

	ND/NCE
	22
	22%

	HND/Bachelor’s Degree
	35
	35%

	Master’s Degree
	20
	20%

	Doctorate
	8
	8%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Majority have HND/Bachelor’s degrees with 35 (35%), followed by Master’s degree holders at 20 (20%). Others range from Secondary School holders at 15 (15%), ND/NCE holders at 22 (22%), to doctorate holders at 8 (8%).
Question 4: What is your occupational status?
TABLE 4
	Response
	Frequency
	Percentage (%)

	Media Practitioner
	58
	58%

	Media Consumer
	37
	37%

	Other
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Media practitioners constituted 58 (58%), media consumers 37 (37%), and respondents indicating other occupations 5 (5%).
Question 5: Ownership affects the professionalism of journalists at Gold FM Ilesha.
TABLE 5
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	48
	48%

	Agree
	34
	34%

	Neutral
	10
	10%

	Disagree
	6
	6%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
A combined 82 (48% strongly agree plus 34% agree) perceive ownership as affecting professionalism. Neutral responses are 10 (10%), with disagreement at 8 (6% disagree plus 2% strongly disagree).
Question 6: Journalists at Gold FM Ilesha have sufficient editorial freedom to select news content.
TABLE 6
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Fifty-five (25% strongly agree plus 30% agree) agree on adequate editorial freedom, 20 (20%) stayed neutral, while 25 (15% disagree plus 10% strongly disagree) disputed it.
Question 7: Ownership influences the objectivity and quality of news content produced at Gold FM.
TABLE 7
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	42
	42%

	Agree
	38
	38%

	Neutral
	12
	12%

	Disagree
	6
	6%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Most respondents, 42 (42%) strongly agree and 38 (38%) agree, that ownership influences the objectivity and quality of news content. Neutral responses constitute 12 (12%), while 8 (6% disagree and 2% strongly disagree) do not support this view. The data strongly indicate perceived ownership impact on journalistic content quality.
Question 8: Ownership pressure leads to biased or censored reporting on Gold FM Ilesha.
TABLE 8
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	32
	32%

	Neutral
	13
	13%

	Disagree
	7
	7%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
A majority of 77 (45% strongly agree plus 32% agree) respondents believe ownership pressure leads to biased or censored reporting. A combined 10 disagree to some extent, and 13 expressed neutrality.




Question 9: The professionalism of news content at Gold FM Ilesha meets acceptable standards.
TABLE 9
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	20
	20%

	Agree
	30
	30%

	Neutral
	25
	25%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: Responses indicate that 50 (20% strongly agree plus 30% agree) perceive the news professionalism as meeting acceptable standards, whereas 25 were neutral, and 25 (15% disagree plus 10% strongly disagree) viewed professionalism negatively.
Question 10: Ownership interests limit journalists’ ability to report freely and professionally.
TABLE 10
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	44
	44%

	Agree
	33
	33%

	Neutral
	12
	12%

	Disagree
	7
	7%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: Seventy-seven percent (44% strongly agree plus 33% agree) assert ownership limits journalistic freedom. The minority 11% disagree, with 12% neutral.
Question 11: Ownership policies at Gold FM encourage balanced and fair reporting.
TABLE 11
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	18
	18%

	Agree
	27
	27%

	Neutral
	28
	28%

	Disagree
	17
	17%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: While 45 (18% strongly agree and 27% agree) feel ownership policies encourage fairness, a nearly equal 27 (17% disagree and 10% strongly disagree) oppose this view. Neutral respondents numbered 28 (28%).
Question 12: Owners interfere with daily editorial decisions at Gold FM Ilesha.
TABLE 12
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	6
	6%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: Eighty percent of respondents (50% strongly agree plus 30% agree) affirmed owner interference in editorial decisions, highlighting strong perceptions of influence.
Question 13: Owner influence significantly affects the style and content of news reporting.
TABLE 13
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	42
	42%

	Neutral
	10
	10%

	Disagree
	6
	6%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: Eighty-two percent (40% strongly agree and 42% agree) accept that owner influence shapes news style and content, with dissenting views limited to 8%.
Question 14: Ownership patterns determine the training and professional development opportunities.
TABLE 14
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: Sixty-five percent (35% strongly agree plus 30% agree) agree ownership impacts training and professional growth, while 15% disagree and 20% are neutral.
Question 15: Ownership and editorial functions should be clearly separated to promote professionalism.
TABLE 15
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	55
	55%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	3
	3%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Field work, 2025.
Analysis: An overwhelming 85% (55% strongly agree and 30% agree) support dividing ownership and editorial responsibilities to enhance professionalism.
Question 16: Overall, ownership has a positive impact on professionalism at Gold FM Ilesha.
TABLE 16
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	20
	20%

	Agree
	25
	25%

	Neutral
	20
	20%

	Disagree
	20
	20%

	Strongly Disagree
	15
	15%

	Total
	100
	100%


Source: Field work, 2025.
Analysis:
Less than half, 45% (20% strongly agree plus 25% agree), believe ownership positively affects professionalism, with 35% (20% disagree plus 15% strongly disagree) disagreeing, demonstrating divided opinion.
4.3	Analysis of Research Questions
Research Question 1: How does the ownership pattern of Gold FM Ilesha affect the professionalism of its journalists?
The data clearly indicate that ownership pattern significantly affects the professionalism of journalists at Gold FM Ilesha. As shown in Table 5, 48 respondents (48%) strongly agreed and 34 (34%) agreed that ownership influences professionalism. This totals 82 respondents affirming the effect ownership has on journalistic professionalism. Only 8 respondents (6% disagree and 2% strongly disagree) contested this, while 10 (10%) remained neutral. This shows a strong perception among media practitioners that ownership patterns impose constraints or influence that shape journalistic behavior and ethical standards, possibly limiting independent reporting and professional judgment.
Research Question 2: To what extent is editorial freedom constrained by ownership in the news content of Gold FM Ilesha?
Editorial freedom is perceived as moderately constrained by ownership. From Table 6, 55 respondents (25% strongly agree plus 30% agree) feel journalists have sufficient editorial freedom; however, a substantial 25 respondents (15% disagree plus 10% strongly disagree) perceive restrictions. Twenty respondents (20%) were neutral. Additionally, 80 respondents (42% strongly agree + 38% agree) from Table 7 agree that ownership influences news objectivity and quality, indicating that even with some editorial freedom, ownership exerts significant ideological or commercial pressures that shape news content, thus limiting the scope for truly independent journalism.
Research Question 3: What impact does ownership have on the objectivity and quality of news at Gold FM Ilesha?
Ownership is widely believed to impact both the objectivity and quality of news negatively. In Table 8, 77 respondents (45% strongly agree and 32% agree) reported that ownership pressure results in biased or censored reporting, suggesting ownership dominance constrains journalistic integrity. Furthermore, only 50 respondents (20% strongly agree and 30% agree in Table 9) felt that professionalism in news content met acceptable standards, with 25 respondents (15% disagree and 10% strongly disagree) expressing dissatisfaction. These findings underscore ownership as a primary factor leading to compromised objectivity and quality in news production.
Research Question 4: How do media practitioners perceive the influence of ownership on their professional conduct?
Media practitioners’ perceptions, displayed in Tables 10 through 16, show strong recognition of ownership's pervasive influence on professional conduct. Seventy-seven respondents (44% strongly agree and 33% agree—Table 10) believe ownership limits journalists’ ability to report freely and professionally. Ownership policies were thought to encourage balanced reporting by only 45 respondents (18% strongly agree and 27% agree—Table 11), whereas 27 respondents (17% disagree and 10% strongly disagree) disagreed, showing skepticism about ownership’s commitment to fairness. Owner interference in daily editorial decisions (Table 12) was acknowledged by 80 respondents (50% strongly agree and 30% agree), and 82 respondents (40% strongly agree and 42% agree—Table 13) accepted that owner influence significantly affects news style and content.
In terms of professional development (Table 14), 65 respondents (35% strongly agree and 30% agree) reported ownership influences training opportunities. Importantly, 85 respondents (55% strongly agree and 30% agree—Table 15) supported the separation of ownership and editorial functions to promote professionalism. Nevertheless, opinion was divided regarding ownership’s overall positive impact on professionalism (Table 16), with 45 respondents (20% strongly agree and 25% agree) affirming this, 35 respondents (20% disagree and 15% strongly disagree) dissenting, and 20 remaining neutral.
4.5	Discussion of the Findings
The study findings demonstrate a significant and multifaceted influence of ownership on journalism professionalism at Gold FM Ilesha. The overwhelming majority of respondents perceive ownership as a major factor that shapes the professional standards upheld by journalists. This aligns with scholarly literature that ownership structure and interests inherently affect editorial control, resource allocation, and the ethical latitude within which journalists operate.
Editorial freedom appears to be contested among respondents, with many recognizing its presence but a notable portion grappling with constraints imposed directly or indirectly by ownership pressures. This finding corroborates the research consensus that commercial and political imperatives of owners tend to restrict journalistic autonomy, affecting content diversity and critical reporting. Such constraints compromise news objectivity and contribute to editorial bias and censorship, as strongly indicated by respondents.
The perception that ownership influences the objectivity and quality of news highlights the tension between journalistic ideals and business realities within media organizations. Many respondents acknowledge that ownership pressures lead to selective reporting that prioritizes proprietor interests, reducing the public’s access to balanced and impartial information. This phenomenon threatens the foundational role of the media as an independent watchdog and a forum for pluralistic views, reinforcing concerns raised in media studies literature about concentration of ownership and commercial pressures diminishing news quality.
Moreover, ownership’s impact extends into the professional conduct of media workers, with evidence of owner interference limiting journalists’ freedom to pursue stories independently and shaping not only editorial decisions but also professional development opportunities. The strong call from respondents for structural separation between ownership and editorial spheres reflects a widespread desire to safeguard journalistic ethics and autonomy from direct owner influence.
The divided opinions on whether ownership has an overall positive impact on professionalism suggest an ongoing debate and an acknowledgment of the complexity of ownership’s role. While there may be benefits in terms of financial support or organizational stability, these often come at the cost of editorial independence and the full exercise of journalistic ethics. Thus, the findings underscore the need for clear regulatory frameworks and organizational reforms that promote editorial freedom, transparent ownership practices, and accountability mechanisms.
Overall, this study reaffirms that media ownership remains a critical determinant of journalistic professionalism. It emphasizes that sustainable media development must balance the economic and political interests of owners with the media’s responsibility to uphold ethical journalism, preserve pluralism, and serve the democratic needs of society. The findings advocate for governance models that reinforce the independence of journalism from ownership pressures, ensuring that professionalism flourishes in practice as much as in theory.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
Chapter One introduced the study by outlining the background, problem statement, research objectives, questions, and significance of investigating the effects of ownership on professionalism in the media industries, focusing on Gold FM Ilesha. It established the theoretical framework and scope of the study. Chapter Two provided a comprehensive literature review, examining existing scholarly work on media ownership, its influence on editorial decisions, journalistic ethics, and professionalism. The chapter highlighted gaps and debates concerning ownership impact on media content and professional standards. Chapter Three detailed the research methodology, including research design, population, sampling techniques, data collection instruments, and methods of data analysis. The chapter emphasized the use of structured questionnaires to gather quantitative data from media practitioners and consumers. Chapter Four presented the data collected, analyzing demographic characteristics and the responses to the research items. It systematically examined how ownership at Gold FM Ilesha affects professionalism, editorial freedom, news objectivity, and professional development. Tables with descriptive statistics illustrated the prevalent views, and the analysis highlighted strong perceptions of ownership influence constraining journalistic independence and shaping media content.
5.2	Conclusion
The findings of this study conclusively reveal that ownership plays a pivotal role in shaping the professionalism of journalists at Gold FM Ilesha. Ownership patterns have direct and indirect effects on editorial autonomy, journalistic ethics, and the quality of news content. While some degree of editorial freedom exists, ownership pressures frequently constrain journalistic judgment, leading to biased, censored, or commercially influenced reporting. This compromises the fundamental role of the media as an objective public watchdog and erodes public trust. The professional conduct and development of media practitioners are significantly influenced by ownership, indicating a structural intertwining of business interests and editorial functions that hampers journalistic independence. The study also reveals a broad consensus among respondents supporting the separation of ownership and editorial functions as a necessary reform to enhance professionalism. However, perceptions of ownership’s overall positive contributions remain divided, reflecting the complex nature of media economics and governance. Balancing the commercial imperatives of owners with the ethical obligations of journalism remains a challenge requiring robust regulatory frameworks, transparent ownership models, and organizational reforms. Ultimately, sustaining and enhancing media professionalism at Gold FM Ilesha demands deliberate efforts to empower journalists, safeguard editorial freedom, and cultivate a media environment that prioritizes public interest above proprietary agendas.
5.3	Recommendations
Here is the list of recommendations based on the analysis of data:
· To promote greater editorial independence at Gold FM Ilesha, the station should institute clear editorial guidelines that protect journalists from undue owner interference.
· To address concerns about biased and censored reporting, the station should implement regular training programs focusing on journalistic ethics, balanced reporting, and critical news evaluation to raise ethical awareness among media staff.
· Given the strong support for separating ownership from editorial functions, the station should explore organizational restructuring or governance reforms to create distinct roles that minimize conflicts of interest and preserve editorial autonomy.
· Ownership should actively invest in the continuous professional development of journalists, providing access to training that enhances skills in investigative and independent reporting.
· To resolve the divided perceptions of ownership’s impact, Gold FM Ilesha might engage stakeholders in open dialogue to foster a shared understanding and develop ownership policies that balance operational sustainability with journalistic integrity.
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