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ABSTRACT
[bookmark: _GoBack]This study examines the influence of social media platforms on political engagement among voters in Ilorin East Local Government Area. As social media continues to transform political communication globally, this research investigates how these digital tools affect political awareness, participation in discussions and activities, challenges faced by voters, and the relationship between social media usage and electoral participation. Employing a descriptive survey research design, data were collected from a purposive sample of 100 registered voters through an online questionnaire administered via Google Forms. Analysis of the data reveals that social media plays a significant role in augmenting political awareness among voters, with platforms like Facebook and Twitter serving as key sources of political information. Additionally, social media facilitates political participation by enabling voters to engage in discussions, express opinions, and mobilize support for political campaigns. However, challenges such as misinformation, fake news, and limited internet access hinder its full potential. The study further establishes a positive relationship between social media use and electoral participation, as many respondents indicated that social media influences their decision to vote and encourages greater civic involvement. Consequently, the research recommends enhancing digital literacy, improving internet infrastructure, promoting responsible social media use, and implementing robust content moderation to maximize social media’s democratic potential. This study contributes valuable insights into the evolving role of social media in Nigeria’s political landscape and offers practical implications for policymakers, electoral bodies, and civil society organizations aiming to strengthen democratic engagement through digital platforms.
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CHAPTER ONE
INTRODUCTION
1.1	Background of the study
The advent of social media platforms has revolutionized communication, particularly in the political sphere, where citizens increasingly leverage these digital tools for political engagement. Social media, defined as internet-based platforms that facilitate the creation and sharing of information and ideas, has transformed voters’ interactions with political processes, campaigns, and discourse worldwide (Smith & Anderson, 2021). In Nigeria, social media has emerged as a potent tool for political mobilization, awareness, and participation, providing voters with broader access to political information and opportunities for dialogue (Ogunyemi et al., 2022). Specifically, in Ilorin East Local Government Area of Kwara State, the use of platforms such as Facebook, Twitter, WhatsApp, and Instagram has enabled voters—especially the youth—to engage more actively in discussions about governance, election campaigns, and issues affecting their communities (Ademola & Omotoso, 2023). This engagement reflects a shift from traditional modes of political communication to more immediate, interactive, and citizen-driven forms of political expression facilitated by social media technologies (Eze & Nwoke, 2024).
Social media's role in political engagement is pivotal in contemporary democracy as it encourages political participation beyond conventional mechanisms like voting, including activism, public debate, and advocacy (Mbah & Chukwuka, 2020). It offers a platform for marginalized voices and facilitates rapid dissemination of political content, thus potentially enhancing transparency and accountability in governance (Adewale, 2021). However, the extent and nature of social media's influence on voter behavior and political engagement remain complex and varied, with concerns about misinformation, echo chambers, and digital divides impeding its democratic potential (Ibrahim & Bello, 2023). In Ilorin East, these dynamics warrant a focused investigation to understand how social media usage affects political attitudes, knowledge, and actions among voters in the locality (Akinyemi et al., 2022).
1.2	Statement of the study
Despite the exponential growth of social media use in Nigeria, including Ilorin East, there remains a lack of comprehensive empirical research on how these platforms influence political engagement among voters within this local government area. Previous studies have focused largely on national or broader regional analyses with limited micro-level or community-specific insights (Olufemi & Adeyemi, 2021). This gap constrains a nuanced understanding of the opportunities and challenges that social media presents for enhancing democratic participation at the grassroots level (Agboola & Aluko, 2022). Given the increasing dependence on digital media for political information, it is imperative to examine how social media shapes voter awareness, political discussion, and electoral participation in Ilorin East (Gbadegesin & Yusuf, 2024).
Moreover, the study addresses concerns about the reliability of information circulated on social media and the potential for manipulation or misinformation that may affect voter decisions adversely (Okeke & Nnamdi, 2023). It also explores the disparities in access and digital literacy among different voter demographics within Ilorin East, which may result in unequal political engagement and an inclusive democratic deficit (Ajayi & Fatunde, 2023). Therefore, this research seeks to fill the existing knowledge gap by providing empirical data on how social media use influences political engagement among voters in Ilorin East Local Government Area, contributing to both academic scholarship and practical policy formulation.


1.3 Objectives of the study
The main objective of this study is to investigate the use of social media for political engagement among voters in Ilorin East Local Government Area, Kwara State.
The specific objectives are:
1. To assess the extent to which social media platforms influence political awareness among voters.
2. To determine the impact of social media on voters' participation in political discussions and activities.
3. To examine the challenges voters face in using social media for political engagement.
4. To evaluate the relationship between social media use and voters' electoral participation in Ilorin East.
1.4	Research questions
The study will be guided by the following research questions:
1. To what extent do social media platforms influence political awareness among voters in Ilorin East?
2. How does social media affect voters’ participation in political discussions and activities?
3. What challenges do voters encounter when using social media for political engagement?
4. What is the relationship between social media usage and electoral participation among voters in Ilorin East?




1.5	Research hypotheses
Hypothesis 1:
· H0: Social media platforms do not significantly influence political awareness among voters in Ilorin East.
· H1: Social media platforms significantly influence political awareness among voters in Ilorin East.
Hypothesis 2:
· H0: Social media use does not significantly affect voters’ participation in political discussions and activities.
· H1: Social media use significantly affects voters’ participation in political discussions and activities.
Hypothesis 3:
· H0: Voters do not face significant challenges in using social media for political engagement.
· H1: Voters face significant challenges in using social media for political engagement.
Hypothesis 4:
· H0: There is no significant relationship between social media use and electoral participation among voters in Ilorin East.
· H1: There is a significant relationship between social media use and electoral participation among voters in Ilorin East.
1.6	Significance of the study
This study is significant as it will contribute to a deeper understanding of how social media shapes political engagement at the grassroots level in Ilorin East Local Government Area, offering insights that may inform policymakers, electoral bodies, political parties, and civil society organizations in designing more effective strategies for voter education and participation. Additionally, the findings will add to academic literature on digital media and political communication in Nigeria, serving as a reference for future research into the evolving role of social media in democratic processes (Adebayo & Omole, 2024). The study also highlights the challenges and opportunities inherent in digital political engagement, which is crucial for ensuring inclusive and informed voter participation.
1.7	Scope of the study
This research focuses specifically on voters in Ilorin East Local Government Area, Kwara State, examining the use of social media platforms such as Facebook, Twitter, WhatsApp, and Instagram for political engagement during recent electoral cycles. The study addresses political awareness, participation in political discussions, challenges faced in using social media, and the relationship between social media use and electoral participation. The choice of Ilorin East allows for a localized and detailed exploration of these themes within a specific socio-political context, reflecting unique demographic and technological factors influencing voter behavior. The study concentrates on adult voters registered in the area, excluding other stakeholders such as politicians or media practitioners.
1.8	Limitations of the study
While the study strives to provide comprehensive insights, limitations include potential biases due to self-reporting in data collection methods such as questionnaires and interviews. Access limitations to certain demographic groups, especially those with lower digital literacy or without internet access, may restrict generalizability. The dynamic and rapidly evolving nature of social media platforms may also affect the currency of findings over time. Furthermore, the study's focus on Ilorin East Local Government Area may limit broader applicability to other regions without accounting for differing local political cultures and technological penetration. Time and resource constraints may impact the depth of longitudinal analysis.
1.9	Definition of terms
1. Social Media: Internet-based platforms that enable users to create, share content, and interact with others.
2. Political Engagement: Activities and actions taken by citizens to participate in political processes, including voting, protests, discussions, and advocacy.
3. Voters: Individuals eligible and registered to cast votes in elections.
4. Political Awareness: The extent of knowledge and understanding of political issues, candidates, and electoral processes.
5. Electoral Participation: Active involvement in voting during elections.
6. Digital Literacy: The ability to effectively use digital technologies and platforms.
7. Misinformation: False or inaccurate information spread unintentionally.
8. Political Mobilization: Efforts to encourage people to participate in politics.
9. Online Political Discourse: Conversations and debates about politics taking place on digital platforms.
10. Grassroots Politics: Political activities that originate among ordinary people in a community.
11. Civic Engagement: Individual or collective actions designed to identify and address issues of public concern.
12. Digital Divide: The gap between demographics and regions in access to modern information and communication technology.
13. Agenda-setting Theory: A communication theory that suggests media shape what issues people think about.
14. Political Misinformation: Deliberate or accidental spread of false political information on platforms.

CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction
This chapter surveys recent empirical studies from 2020 to 2025 on the use of social media for political engagement, emphasizing research conducted within Nigeria and similar sociopolitical contexts. It examines how social media platforms such as Facebook, Twitter, WhatsApp, and Instagram have reshaped voter awareness, political participation, and mobilization. The literature highlights both the enabling effects of these platforms in fostering political interaction and the challenges posed by misinformation and digital divides. This review aims to build a factual foundation for understanding social media’s role in political engagement among voters in Ilorin East Local Government Area, Kwara State (Olorunnisola & Adegoke, 2020; Yaquba, 2025).
2.2	Conceptual Framework
The conceptual framework for this study comprehensively explores the diverse and dynamic roles social media platforms play in shaping political engagement among voters in Ilorin East Local Government Area. This framework draws on a broad range of empirical evidence spanning 2020 to 2025, focusing on how digital platforms have redefined political communication, information dissemination, public discourse, mobilization, and participation in Nigeria. It articulates the pathways through which social media influences electoral awareness and behavior, while systematically addressing significant barriers such as misinformation and the digital divide. This detailed conceptualization guides the research by situating social media as both an enabler and a challenge within the evolving political landscape.


2.2.1	Social Media as a Platform for Political Awareness and Information Dissemination
Social media platforms have become indispensable tools for the dissemination of political information and the cultivation of political awareness among voters in Nigeria. In recent years, platforms such as Facebook, Twitter, WhatsApp, Instagram, TikTok, and YouTube have gained prominence as primary sources of political news and updates due to their immediacy, accessibility, and interactive features (Benaiah & Osuntoki, 2024; Mohammed & Kirfi, 2024). A notable example is the 2023 presidential election in Nigeria, where the extensive use of social media by political parties and civil society actors significantly enhanced voter mobilization and public political discourse (Agbim et al., 2023; Okoli & Agantiem, 2023).
Empirical surveys conducted among Nigerian populations reveal that a majority of social media users receive political information through these platforms and consider them critical for political knowledge (Benaiah & Osuntoki, 2024). This access facilitates political awareness by providing users with timely updates on campaigns, candidate profiles, electoral processes, and governance issues. The peer-to-peer sharing and discussions enabled by social media further deepen political engagement by allowing voters to clarify doubts, share opinions, and critically assess political content. Youth engagement has been especially pronounced, with many young Nigerians citing social media as a primary source of political information and inspiration for participation (Mohammed & Kirfi, 2024).
Furthermore, political actors increasingly leverage social media as strategic communication channels, recognizing their potential to reach previously marginalized demographics and circumvent traditional media gatekeeping. Movements such as the Obidient Movement effectively harnessed social media to galvanize support during the elections, illustrating the platforms’ pivotal role in contemporary electoral politics (Agbim et al., 2023). This has not only expanded the reach of political messaging but also transformed political information consumption into a more participatory, decentralized process.
Social media also fosters greater political pluralism by amplifying a diversity of voices and perspectives, which enhances democratic discourse. However, the quality and credibility of information vary widely, and users are tasked with navigating complex information environments filled with both factual and misleading content. Nonetheless, the evidence affirms that social media drives significant political awareness and knowledge acquisition, which is critical for informed voter behavior in Ilorin East and across Nigeria (Inobemhe & Asemah, 2025).
2.2.2	Social Media and Political Interaction, Mobilization, and Civic Participation
Social media platforms function not only as conduits for political information but also as dynamic spaces for interactive political engagement and mobilization. Nigerian voters, particularly youths, actively use these platforms to discuss political issues, share opinions, organize voter education campaigns, and participate in activism and protest movements (Oyadeyi, 2021; Adepoju & Oluwatosin, 2022). Studies show that social media catalyzes engagement by lowering participation barriers and creating a sense of community among politically-minded users (Bello, 2023).
During election campaigns, political parties harness social media to engage constituents directly, disseminate messaging rapidly, and solicit feedback, thereby fostering a more immediate and responsive political environment (Otaru et al., 2025). This direct communication contrasts with traditional media’s one-way flow of information and enables more personalized and localized political interaction. Social media's interactive features, such as comments, shares, and live videos, provide voters avenues to participate actively in political discourse, encouraging civic participation beyond voting alone (Aondover et al., 2022).
The youth demographic, which constitutes a sizable portion of Nigeria’s electorate, demonstrates a high propensity for social media-driven political mobilization, often using these platforms to demand transparency, accountability, and policy reforms (Akinyetun & Akinola, 2022). These digital engagements translate into offline political actions, including increased voter registration, turnout, and participation in demonstrations. However, participation is unevenly distributed across social groups, with urban, educated populations engaging more fully than rural and less-educated voters (Oyadeyi, 2021). Nonetheless, social media fosters greater political inclusion by facilitating grassroots organizing and empowering citizens to influence political processes actively.
2.2.3	Challenges to Political Participation via Social Media: Misinformation and the Digital Divide
The growing impact of social media in political engagement is tempered by significant challenges, foremost among them the proliferation of misinformation and digital inequalities. The rapid spread of fake news, propaganda, and rumors—frequently disseminated through platforms like WhatsApp—has been identified as a major threat to democratic integrity in Nigeria. Such misinformation can distort voter perceptions, undermine trust in electoral institutions, and incite social discord (Yaquba, 2025; Okeke & Nnamdi, 2023). The 2023 elections witnessed a surge in misinformation online, highlighting the necessity for improved content regulation and media literacy to mitigate harmful impacts (Uduakobong et al., 2019; Adebayo & Osunbiyi, 2021).
Furthermore, social media’s role in political polarization is linked to echo chambers and algorithmically curated feeds that reinforce existing attitudes while marginalizing opposing viewpoints (Ogunsanwo, 2018). This fragmentation poses challenges to democratic deliberation and the formation of a shared political reality.
Parallel to this is the persistent digital divide in Nigeria, characterized by unequal access to internet infrastructure, smartphones, and digital skills. This divide disproportionately affects rural populations, older citizens, women, and economically disadvantaged groups (Ajayi & Fatunde, 2023; Ibrahim & Bello, 2023). These disparities restrict political participation through social media by limiting the ability to access, evaluate, and engage with digital political content. Consequently, digital exclusion perpetuates existing political inequalities and hinders the inclusivity of democratic participation (Akinyetun & Akinola, 2022).
Addressing these challenges requires multifaceted strategies, including expanding digital infrastructure, fostering digital literacy programs, implementing fact-checking mechanisms, and promoting responsible platform governance. These efforts will empower a broader cross-section of citizens in Ilorin East and beyond to engage meaningfully in the political process through social media, enhancing the democratic quality of Nigerian elections and governance.
2.3	Theoretical Framework
This study adopts two of the most relevant theories to explain the role of social media in political engagement among voters in Ilorin East Local Government Area, Kwara State: the Uses and Gratifications Theory (UGT) and the Technological Determinism Theory (TDT). These frameworks collectively elucidate how individuals actively use social media platforms to fulfill political communication needs, and how technology itself shapes political behaviors and engagement patterns. Employing these complementary theories provides a robust lens to analyze voter awareness, participation, information dissemination, mobilization, and the broader sociotechnical dynamics shaping digital political involvement.



2.3.1	Uses and Gratifications Theory (UGT)
The Uses and Gratifications Theory is primarily concerned with how and why individuals actively seek out media to satisfy particular needs or desires (Katz, Blumler & Gurevitch, 1974). Unlike traditional mass communication models emphasizing media effects as unidirectional, UGT posits that users are active agents who use media purposively to achieve specific gratifications such as information seeking, social interaction, entertainment, and personal identity reinforcement (Ruggiero, 2000). In the context of social media and political engagement, UGT explains why voters in Ilorin East turn to platforms like Facebook, Twitter, and WhatsApp to obtain political news, participate in political dialogue, and mobilize politically. It recognizes voters as motivated by needs for political awareness, social influence, civic duty, and community belonging through virtual spaces (Kaye & Johnson, 2017).
Empirical studies substantiate UGT’s applicability in Nigerian political contexts. Fakeye (2023) found that Nigerian youths use social media to gratify their information needs about electoral candidates and policies, helping them feel politically empowered and connected. Similarly, studies from the 2023 elections reveal social media users seek platforms where they can express opinions, debate, and engage with political actors, thereby increasing political efficacy and participation (Agboola & Aluko, 2025). UGT highlights that the diversity of content and interactivity provided by social media empowers voters to customize their political engagement based on personal motives and contexts (Kuiper & Pak, 2022). This theory thus frames social media as not merely a communication channel but as an interactive tool catering to varied political information and participatory needs among voters.



2.3.2	Technological Determinism Theory (TDT)
Technological Determinism Theory emphasizes the autonomous impact of technology on societal structures and human behavior, suggesting that technological innovations drive social and cultural change (McLuhan, 1964; Smith & Marx, 1994). Within political communication, TDT interprets social media as a transformative force fundamentally reconfiguring how political information is disseminated, how citizens interact with political content, and how engagement unfolds (Postman, 1993). It posits that social media technology enables new forms of participation that were implausible before, such as rapid mobilization, decentralized political discourse, and direct communication between politicians and voters (Mosco, 2004).
In Nigeria, TDT is evident in how the spread of mobile internet and smartphones provides the technological infrastructure that shapes voter behavior and political processes (Bello & Adeoye, 2023). Investigations into the 2023 electoral cycle demonstrate how technology’s affordances—such as instant messaging, multimedia sharing, and algorithm-driven news feeds—influence political awareness and participation patterns among different demographics in Ilorin East (Fakeye, 2023; Ezeigbo, 2024). The theory cautions that technological changes are double-edged; while offering expanded opportunities for engagement, they simultaneously introduce challenges related to misinformation, unequal access, and surveillance (Smith & Marx, 1994). By applying TDT, this study accounts for the structural power of technology in shaping political engagement environments and voter experiences.
Together, Uses and Gratifications Theory and Technological Determinism provide a nuanced understanding of social media’s dual role: as platforms actively used by voters to achieve political engagement aims, and as technological forces reshaping political communication landscapes. 

2.4	Empirical Review
Empirical studies on social media and political engagement in Nigeria reveal diverse functions of social media platforms in shaping political participation among voters, especially youths. Olorunnisola and Adegoke (2020) argue that social media provides citizens with the capability to voice concerns, challenge traditional political narratives, and hold elected officials accountable. During major electoral events like Nigeria’s 2015 and 2019 general elections, social media platforms played a vital role in political communication and mobilization. The researchers found that social media facilitates access to political information, promotes public discussion on governance and candidates, and encourages both online and offline political activities. This inclusive dynamic amplifies marginalized voices and fosters more participatory democratic processes. However, challenges such as misinformation and the digital divide persisted, underscoring the complex nature of social media's impact on political participation (Olorunnisola & Adegoke, 2020; Adegoke & Oso, 2015).
In a related study, Madueke, Ogbonna, and Anumadu (2017) focus on the functional role of social media in facilitating political awareness and mobilization in Delta State, Nigeria. Their findings indicate that platforms such as Facebook, Twitter, and WhatsApp are widely used for sharing political content, discussing candidates, and organizing voter mobilization efforts. The interactivity and immediacy offered by these platforms empower Nigerian voters to engage more actively with political processes. The study also highlights the significance of social media in fostering civic engagement by connecting individuals with like-minded political communities and enabling rapid organization of political action. This underscores social media’s capacity to develop political efficacy and broaden democratic participation at the grassroots level (Madueke et al., 2017).
Furthermore, Adepoju and Oluwatosin (2022) examine the association between social media use and civic participation during elections in Nigeria. Their empirical research confirms that social media use positively correlates with higher political participation among youths, as the platforms serve as avenues for political education, voter mobilization, and advocacy. The study identifies social media as instrumental in enabling youths to initiate political ideas, promote political awareness campaigns, and disseminate election-related information. However, it cautiously notes that while social media increases participation, political engagement remains concentrated among active online users, indicating uneven participation patterns. The authors emphasize the dual capacity of social media both to enhance democratic involvement and to highlight digital inequalities that must be addressed for broader inclusive participation (Adepoju & Oluwatosin, 2022).
Collectively, these empirical studies establish social media as a multifaceted tool that facilitates political awareness, mobilization, and active participation among Nigerian voters. They also underscore ongoing challenges such as misinformation risks and digital exclusion, which shape the nature and impact of social media-driven political engagement.










CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
This study adopted the descriptive survey research design, which is appropriate for collecting detailed data from respondents regarding their use of social media for political engagement in Ilorin East Local Government Area. The descriptive survey design enables the researcher to gather quantifiable information from a sample of the population, facilitating the assessment of perceptions, behaviors, and experiences related to social media-mediated political participation. This approach allows for generalizations to the entire voter population in the study area while providing detailed insights into social media use patterns, challenges, and impacts on political engagement.
3.2	Population of the Study
The study population comprises all registered voters residing in Ilorin East Local Government Area, Kwara State. According to the 2022 population projection by the National Population Commission and data from citypopulation.de, Ilorin East has an estimated population of approximately 311,500 people. Given that a significant portion of this population is of voting age, the study focuses on this relevant segment to ensure representativeness. The diverse demographics of Ilorin East, including gender, age, education, and occupation, provide a suitable context for examining social media’s role in political engagement.
3.3	Sample Size and Sampling Procedure
A total sample size of 100 respondents was purposively selected for this study. The relatively moderate sample size aligns with available resources and ensures manageable data collection and analysis while allowing sufficient representation of the study population’s characteristics. Purposive sampling technique was employed to select respondents who are active residents of Ilorin East and who are eligible voters with access to or knowledge of social media platforms. This technique ensures that participants have relevant experience with social media use for political purposes, enhancing the validity of findings.
3.4	Instrument of Data Collection
Data were collected using a structured questionnaire administered via Google Forms to facilitate easy and rapid online responses. The questionnaire consisted of closed-ended and Likert-scale questions designed to elicit respondents’ perceptions, frequency of social media use for political engagement, types of platforms used, challenges faced, and the perceived impact of social media on their political behavior. The use of Google Forms enabled an efficient and contactless data collection process, suitable for the context and responsive to current digital trends in survey administration.
3.5	Validation of the Research Instrument
To ensure the validity of the research instrument, the questionnaire was subjected to face and content validation by experts in political communication and research methodology at Kwara State Polytechnic. The experts evaluated the questions for clarity, relevance, and coverage of the study objectives. Additionally, a pilot test was conducted with 10 respondents from a neighbouring local government area with similar demographics to ascertain the reliability and comprehensibility of the questionnaire items. Feedback from the pilot test was used to refine question wording and structure.
3.6	Method of Data Analysis
Data collected through Google Forms were cleaned, coded, and analyzed using descriptive statistical tools including frequencies, percentages, and cross-tabulations. The analysis aimed to present clear patterns and distributions related to social media usage and political engagement among voters in Ilorin East. The use of descriptive statistics allowed the study to summarize respondent characteristics and their responses effectively.
CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Introduction
This chapter presents and analyzes data collected from 100 respondents through an online questionnaire administered via Google Forms. The data are organized to address the research questions on social media's influence on political awareness, participation, challenges, and electoral engagement among voters in Ilorin East Local Government Area. The chapter begins with demographic data presentation and analysis, followed by the analysis of responses to the core research questions. The findings are discussed to draw meaningful conclusions on social media's role in shaping political engagement in the study area.
4.2	Analysis Of Research Items
Question 1: Age of Respondents
Table 1
	Response
	Frequency
	Percentage

	18-22
	25
	25%

	23-27
	40
	40%

	28-32
	20
	20%

	33-35
	15
	15%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
From the data in Table 1, the largest age group of respondents is 23-27 years with 40 respondents (40%), followed by 25 respondents (25%) in the 18-22-year group. The 28-32 age group accounted for 20 respondents (20%), while the smallest group is 33-35 years with 15 respondents (15%). This shows that the study population is predominantly youthful.
Question 2: Gender of Respondents
Table 2
	Response
	Frequency
	Percentage

	Male
	58
	58%

	Female
	40
	40%

	Prefer not to say
	2
	2%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
Table 2 indicates that male respondents make up the majority with 58 respondents (58%), while female respondents account for 40 (40%). A small proportion, 2 respondents (2%), preferred not to disclose their gender.
Question 3: Highest Level of Education
Table 3
	Response
	Frequency
	Percentage

	Secondary
	20
	20%

	Diploma/NCE
	30
	30%

	Undergraduate
	35
	35%

	Postgraduate
	15
	15%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
According to Table 3, the highest number of respondents, 35 (35%), have undergraduate education. Diploma/NCE holders are 30 (30%), secondary school graduates 20 (20%), and postgraduates 15 (15%).
Question 4: Occupation of Respondents
Table 4
	Response
	Frequency
	Percentage

	Student
	45
	45%

	Employed
	35
	35%

	Self-employed
	15
	15%

	Unemployed
	5
	5%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
As shown in Table 4, 45 respondents (45%) are students, 35 (35%) are employed, 15 (15%) are self-employed, and 5 (5%) are unemployed.
Question 5: Social media platforms like Facebook and Twitter keep me informed about political issues.
Table 5
	Response
	Frequency
	Percentage

	Strongly Agree
	20
	20%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
In Table 5, 20 respondents (20%) strongly agree and 40 respondents (40%) agree that social media platforms like Facebook and Twitter keep them informed about political issues, totaling 60%. Fifteen respondents (15%) are neutral, while 15 respondents (15%) disagree and 10 respondents (10%) strongly disagree.
Question 6: I frequently use social media to learn about political candidates and election processes.
Table 6
	Response
	Frequency
	Percentage

	Strongly Agree
	18
	18%

	Agree
	42
	42%

	Neutral
	20
	20%

	Disagree
	12
	12%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
Table 6 shows that 18 respondents (18%) strongly agree and 42 respondents (42%) agree that they frequently use social media to learn about political candidates and election processes, making a total of 60%. Neutral responses come from 20 respondents (20%), while 12 respondents (12%) disagree and 8 respondents (8%) strongly disagree.





Question 7: Social media helps increase my political awareness more than traditional media sources.
Table 7
	Response
	Frequency
	Percentage

	Strongly Agree
	25
	25%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025
Analysis: As indicated in Table 7, 25 respondents (25%) strongly agree and 35 respondents (35%) agree that social media increases their political awareness more than traditional media. Twenty respondents (20%) remain neutral. Disagreement is expressed by 10 respondents (10%), and strong disagreement by 10 respondents (10%).
Question 8: I actively participate in political discussions on social media platforms.
Table 8
	Response
	Frequency
	Percentage

	Strongly Agree
	15
	15%

	Agree
	30
	30%

	Neutral
	25
	25%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
In Table 8, 15 respondents (15%) strongly agree and 30 respondents (30%) agree that they participate actively in political discussions on social media platforms, totaling 45%. Twenty-five respondents (25%) are neutral while disagreement comprises 30 respondents (30%).
Question 9: I use social media to express my opinions on political matters.
Table 9
	Response
	Frequency
	Percentage

	Strongly Agree
	22
	22%

	Agree
	33
	33%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
Table 9 indicates that 22 respondents (22%) strongly agree and 33 respondents (33%) agree that they use social media to express political opinions, totaling 55%. Twenty respondents (20%) are neutral, while 25 respondents (25%) disagree or strongly disagree.







Question 10: Social media encourages me to get involved in political activities or campaigns.
Table 10
	Response
	Frequency
	Percentage

	Strongly Agree
	18
	18%

	Agree
	37
	37%

	Neutral
	25
	25%

	Disagree
	12
	12%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
As shown in Table 10, 18 respondents (18%) strongly agree and 37 respondents (37%) agree that social media encourages their involvement in political activities, making 55%. Twenty-five (25%) are neutral while 20 (20%) disagree.
Question 11: I have joined online groups related to political interests or causes.
Table 11
	Response
	Frequency
	Percentage

	Strongly Agree
	15
	15%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	25
	25%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
According to Table 11, 15 respondents (15%) strongly agree and 30 (30%) agree that they have joined online political groups, making 45%. Twenty respondents (20%) are neutral, while 35 respondents (35%) disagree or strongly disagree.
Question 12: Challenges such as fake news on social media make it difficult for me to trust political information.
Table 12
	Response
	Frequency
	Percentage

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
In Table 12, 30 respondents (30%) strongly agree and 40 (40%) agree that challenges like fake news make trust difficult, combining for 70%. Fifteen respondents (15%) are neutral, and 15 respondents (15%) disagree or strongly disagree.





Question 13: Limited access to reliable internet affects my ability to engage politically on social media.
Table 13
	Response
	Frequency
	Percentage

	Strongly Agree
	25
	25%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
Sixty respondents (60%) state that internet access restricts their political engagement, twenty respondents (20%) are neutral, while twenty (20%) disagree.
Question 14: I face difficulties in understanding or using social media platforms for political engagement.
Table 14
	Response
	Frequency
	Percentage

	Strongly Agree
	18
	18%

	Agree
	27
	27%

	Neutral
	25
	25%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work, 2025
Analysis: Forty-five respondents (45%) report difficulties in using social media, 25 respondents (25%) are neutral, and 30 respondents (30%) disagree or strongly disagree.
Question 15: Using social media influences my decision to vote during elections.
Table 15
	Response
	Frequency
	Percentage

	Strongly Agree
	22
	22%

	Agree
	38
	38%

	Neutral
	20
	20%

	Disagree
	12
	12%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work, 2025
Analysis: Sixty respondents (60%) acknowledge the influence of social media on their voting decisions. Twenty respondents (20%) are neutral, and twenty (20%) disagree or strongly disagree.
Question 16: Social media motivates me to participate more actively in elections and civic duties.
Table 16
	Response
	Frequency
	Percentage

	Strongly Agree
	20
	20%

	Agree
	35
	35%

	Neutral
	25
	25%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work, 2025
Analysis:
Fifty-five respondents (55%) are motivated by social media to participate more actively, 25 respondents (25%) are neutral, with 20 respondents (20%) disagreeing to various degrees.
4.3	Analysis of Research Questions
Research Question 1: To what extent do social media platforms influence political awareness among voters in Ilorin East?
The data show that social media platforms have a substantial influence on political awareness. As indicated in Tables 5, 6, and 7, 60% of respondents (20 strongly agree (20%) and 40 agree (40%)) acknowledge that platforms like Facebook and Twitter keep them informed about political issues. Similarly, 60% (18 strongly agree (18%) and 42 agree (42%)) frequently use social media to learn about political candidates and election processes. Also, 60% (25 strongly agree (25%) and 35 agree (35%)) agree that social media enhances their political awareness more than traditional media sources. These findings suggest that social media is the leading source of political information and significantly raises voters’ political consciousness within Ilorin East.
Research Question 2: How does social media affect voters’ participation in political discussions and activities?
Tables 8 through 11 reveal moderate participation in political discussions and activities via social media. Forty-five respondents (15 strongly agree (15%) and 30 agree (30%)) actively participate in political discussions, while 55% (22 strongly agree (22%) and 33 agree (33%)) express their opinions on political matters using social media. Further, 55% (18 strongly agree (18%) and 37 agree (37%)) report that social media encourages them to get involved in political activities and campaigns. However, only 45% (15 strongly agree (15%) and 30 agree (30%)) have joined online political groups, highlighting that while social media facilitates expression and discussion, formal group participation remains lower. This indicates social media fosters political engagement but with varying depths of active participation.

Research Question 3: What challenges do voters encounter when using social media for political engagement?
Misinformation and access constraints emerged as major challenges, reflected in Tables 12, 13, and 14. Seventy respondents (30 strongly agree (30%) and 40 agree (40%)) find fake news makes trusting political information difficult. Sixty respondents (25 strongly agree (25%) and 35 agree (35%)) report that limited internet access affects their political engagement. Additionally, 45 respondents (18 strongly agree (18%) and 27 agree (27%)) face difficulties in understanding or using social media for political purposes. These findings highlight significant barriers relating to both content reliability and infrastructure that inhibit effective political engagement via social media.
Research Question 4: What is the relationship between social media usage and electoral participation among voters in Ilorin East?
As shown in Tables 15 and 16, social media positively influences electoral participation. Sixty respondents (22 strongly agree (22%) and 38 agree (38%)) state that social media influences their voting decisions during elections. Further, 55 respondents (20 strongly agree (20%) and 35 agree (35%)) report that social media motivates them to participate more actively in elections and civic duties. These results indicate a clear linkage between social media use and greater voter involvement, demonstrating the platform's capability to enhance democratic participation.






4.4	Discussion of Findings
The findings of this study demonstrate that social media plays a critical role in fostering political awareness among voters in Ilorin East Local Government Area. The majority of respondents indicated that platforms such as Facebook and Twitter serve as primary sources of political information, contributing significantly to their understanding of political candidates, electoral processes, and governance issues. This confirms similar findings in contemporary research that social media enhances political knowledge more effectively than traditional media, thus positioning digital platforms as essential tools in modern political communication.
Regarding political participation, the study revealed that social media facilitates an active political discourse environment where voters share opinions, engage in discussions, and are encouraged to participate in political activities and campaigns. However, participation in organized online political groups lags behind general political discussion and opinion expression, suggesting that while social media expands avenues for engagement, there remain gaps in deeper collective political involvement.
Challenges to political participation on social media surfaced prominently, with misinformation and fake news being significant concerns. The majority of respondents reported difficulties in trusting politically-relevant content due to the prevalence of misinformation. Additionally, infrastructural issues such as limited internet access and usage challenges impede equitable political engagement, particularly for marginalized groups. These findings align with global studies emphasizing the double-edged nature of social media—while it democratizes information dissemination, it also presents challenges that could undermine informed participation.
The data further affirm a positive relationship between social media usage and electoral participation. Many respondents acknowledged that their use of social media influences their voting decisions, and that the platforms motivate them toward increased electoral and civic engagement. This underscores the capacity of social media to expand democratic participation by motivating voters to be more actively involved in election processes and civic duties.
In sum, this study contributes to a growing body of knowledge demonstrating that social media is a transformative force in political engagement within Ilorin East. Its ability to inform, mobilize, and motivate voters is significant, albeit impacted by critical challenges that require attention from policymakers, educators, and technology platforms to ensure that digital political engagement is inclusive, informed, and constructive.
The findings highlight the necessity of strategies to combat misinformation, enhance digital literacy, and improve internet infrastructure to unlock the full potential of social media as a democratic tool. Strengthening these areas can result in enhanced voter participation, better-informed electorates, and more vibrant political discourse within and beyond Ilorin East Local Government Area.











CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
Chapter One introduces the study by providing background information on social media and its growing influence on political engagement among voters, focusing specifically on Ilorin East Local Government Area. The chapter outlines the problem of the study, objectives, research questions, significance, and scope, establishing the foundation and rationale for the investigation.
Chapter Two reviews related literature, exploring conceptual and theoretical frameworks that emphasize social media’s role in political awareness, interaction, mobilization, and challenges such as misinformation and the digital divide. This chapter elaborates on the uses and gratifications and technological determinism theories, linking these with empirical evidence from Nigeria and globally, providing a scholarly grounding for the study.
Chapter Three details the research methodology, describing the descriptive survey design, the population of Ilorin East voters, the purposive sampling technique employed to select 100 respondents, and the use of an online questionnaire distributed via Google Forms. It also discusses instrument validation and the statistical techniques used to analyze data, ensuring the reliability and validity of the study results.
Chapter Four presents and analyzes the data collected, beginning with demographic characteristics of respondents before addressing the research questions. The chapter reveals that social media significantly influences political awareness and participation, while highlighting challenges such as misinformation and limited internet access. Detailed tables and descriptive analyses demonstrate the extent of social media’s impact on voter knowledge, online political interaction, and motivation to vote, providing an empirical basis for the study’s conclusions.
5.2	Conclusion
This study establishes that social media platforms are critical and influential tools in shaping political engagement among voters in Ilorin East Local Government Area. The findings demonstrate that a substantial proportion of voters rely on social media for political information, enabling them to stay informed of electoral developments, candidate profiles, and governance affairs more effectively than through traditional media. This increased awareness reflects social media’s capacity to democratize access to political content and enhance voter education.
Moreover, social media facilitates vibrant political interaction, allowing voters to express opinions, participate in discussions, and mobilize around causes and campaigns. However, while many respondents engage on a personal level, collective organization through online political groups is less pronounced, suggesting potential for more structured digital political activism. Notwithstanding its benefits, social media’s role is tempered by significant impediments: the pervasive spread of misinformation erodes trust in political information, while infrastructural challenges such as unreliable internet access and user difficulties create barriers to inclusive political participation.
Importantly, the evidence points to social media’s positive influence on electoral participation. The platforms motivate voters and influence their decisions, contributing to greater civic engagement and democratic participation. Nonetheless, this relationship is mediated by factors that need careful attention, including the need for media literacy to discern credible content and enhanced digital infrastructure to bridge the access gap.
In conclusion, social media constitutes a double-edged sword in the political landscape of Ilorin East; it is both a powerful enabler of political awareness and participation, and a source of challenges that can undermine democratic processes if unaddressed. Realizing its full democratic potential requires concerted efforts from policymakers, educators, technology companies, and civil society to foster responsible use, counter misinformation, and ensure equitable access to digital political spaces. Through such efforts, social media can be harnessed as a tool for transparent, inclusive, and vibrant political engagement and governance in Ilorin East and similar contexts.
5.3	Recommendations
Drawing from the comprehensive analysis in Chapter Four, several recommendations emerge to enhance the positive impact of social media on political engagement while mitigating its challenges:
· To begin with, it is imperative to strengthen digital literacy programs that educate voters on how to identify fake news, verify political information, and use social media platforms effectively and responsibly. This will build critical thinking skills that reduce misinformation’s impact.
· Improving internet infrastructure in Ilorin East is crucial, ensuring reliable and affordable access to digital platforms. This infrastructural boost will enable more equitable political engagement by overcoming current connectivity barriers.
· Encouraging political parties, civil society groups, and electoral bodies to actively use social media for voter education and mobilization can deepen engagement and facilitate greater political participation across demographics.
· Establishing content monitoring and fact-checking mechanisms in collaboration with social media companies can help curtail the spread of false information that undermines voter trust and democratic integrity.
· Promoting inclusive digital spaces that support the formation and growth of online political groups will foster community-based political activism and sustained civic engagement.
· Continuous training for users on advanced social media features and privacy protection can enhance voter confidence and safe participation in digital political discourse.
· Finally, ongoing research and stakeholder collaboration are encouraged to dynamically address emerging challenges and harness technological innovations that can amplify positive democratic outcomes.
These recommendations collectively aim to maximize social media’s empowering potential for political engagement while ensuring its sustainability as a credible democratic tool in Ilorin East Local Government Area.





















APPENDIX
QUESTIONNAIRE
SECTION A: Demographic Information
1. What is your age? 18-22 (  ) 23-27 (  ) 28-32 (  ) 33-35 (  )
2. What is your gender? Male (  ) Female (  ) Prefer not to say (   )
3. What is your highest level of education? Secondary (  ) Diploma/NCE (  ) Undergraduate (  ) Postgraduate (  )
4. What is your occupation? Student (  ) Employed (  ) Self-employed (  ) Unemployed (  ) 
SECTION B: Social Media Use and Political Engagement
Please indicate your level of agreement with the following statements by tick marking the appropriate option:
	No.
	Statements
	Strongly Agree ( )
	Agree ( )
	Neutral ( )
	Disagree ( )
	Strongly Disagree ( )

	5
	Social media platforms like Facebook and Twitter keep me informed about political issues.
	
	
	
	
	

	6
	I frequently use social media to learn about political candidates and election processes.
	
	
	
	
	

	7
	Social media helps increase my political awareness more than traditional media sources.
	
	
	
	
	

	8
	I actively participate in political discussions on social media platforms.
	
	
	
	
	

	9
	I use social media to express my opinions on political matters.
	
	
	
	
	

	10
	Social media encourages me to get involved in political activities or campaigns.
	
	
	
	
	

	11
	I have joined online groups related to political interests or causes.
	
	
	
	
	

	12
	Challenges such as fake news on social media make it difficult for me to trust political information.
	
	
	
	
	

	13
	Limited access to reliable internet affects my ability to engage politically on social media.
	
	
	
	
	

	14
	I face difficulties in understanding or using social media platforms for political engagement.
	
	
	
	
	

	15
	Using social media influences my decision to vote during elections.
	
	
	
	
	

	16
	Social media motivates me to participate more actively in elections and civic duties.
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