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ABSTRACT
This study examines the role of radio in achieving the Millennium Development Goals (MDGs) with a focus on Kwara State Government. The MDGs, adopted by the United Nations in 2000, provided a global framework for addressing critical issues such as poverty reduction, universal primary education, gender equality, maternal and child health, environmental sustainability, and global partnerships by 2015. As a mass communication medium with wide reach and affordability, radio has been identified as a vital tool in creating awareness, mobilizing citizens, and fostering behavioral change necessary for the attainment of these goals, especially in developing societies. The study employed the survey research method, with a sample size of 100 respondents drawn from radio audiences in Kwara State. Structured questionnaires were administered to collect data, while results were analyzed using frequency tables, percentages, and chi-square statistical tests to establish the relationship between radio exposure and awareness of MDG-related initiatives. Findings revealed that radio programs in Kwara State contributed significantly to increasing public awareness about issues relating to health campaigns, education, women empowerment, poverty alleviation, and environmental sustainability. Respondents indicated that radio served as a reliable medium for receiving development-oriented information and motivating active participation in government and community-driven programs. However, challenges such as irregular programming, inadequate funding, and limited interactive content were noted as factors hindering optimal effectiveness. The study concludes that radio remains a powerful medium for achieving development goals, especially within rural and semi-urban communities where literacy levels are relatively low, and access to other media is limited. It recommends that government and media organizations should strengthen partnerships to sustain regular, engaging, and culturally relevant radio programs. Furthermore, community-based participation and multilingual broadcasting should be prioritized to enhance inclusivity and ensure that development messages reach all segments of the population.
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CHAPTER ONE
1.1 	Background to the Study
Communication is widely acknowledged as the cornerstone of societal development. It facilitates the flow of information, fosters understanding, and empowers citizens to make informed decisions. In the realm of development communication, the ability to disseminate messages that educate, inform, and influence public behavior is essential for social transformation (McQuail, 2010). Communication enables the transmission of ideas and knowledge required for community participation in development efforts, thereby serving as a tool for mobilizing social and political action.
Among the various platforms used in development communication, radio remains one of the most impactful, particularly in developing countries such as Nigeria. Unlike other media that require high literacy levels or expensive devices to access, radio is relatively affordable, portable, and widely accessible. It cuts across socioeconomic boundaries, reaching both the literate and illiterate, the urban and rural, and the young and old (Asemah, 2011). Its oral nature aligns with the predominantly oral traditions of many African societies, while its immediacy and emotional appeal allow for personal engagement with audiences. According to the National Broadcasting Commission (NBC, 2017), radio is still the most popular medium of mass communication in Nigeria, with a presence in almost every household.
The Millennium Development Goals (MDGs) were launched in the year 2000 by the United Nations as a global blueprint to tackle pressing development issues. The eight goals focused on key areas such as poverty reduction, education, gender equality, health, and environmental sustainability, with a target date of 2015 for their achievement (UNDP, 2015). The MDGs represented a unified global agenda that was adopted by all UN member states, including Nigeria, and guided development policies and programs for fifteen years.
In Nigeria, the federal and state governments made several attempts to integrate the MDGs into their development strategies. In Kwara State, for instance, various health campaigns, educational initiatives, poverty alleviation programs, and gender empowerment efforts were rolled out in line with the MDG agenda. However, the realization of these goals was not dependent on policy formulation alone. There was a critical need to engage and educate the public on the goals, the rationale behind them, and the role of individuals and communities in their realization.
This is where radio played a strategic role. Through various development-oriented programs such as public service announcements, expert interviews, community dialogue shows, jingles, and call-in sessions, radio became a vehicle for raising awareness and promoting behavior change. It provided a platform for both top-down communication from government to the people and bottom-up feedback from the grassroots to policymakers. It also helped in demystifying complex development terminologies and presenting them in local languages that the average listener could understand and relate to (Moemeka, 2000). Yet, despite the efforts put into using radio for development communication during the MDG era, there remains a knowledge gap regarding the actual impact and effectiveness of these efforts—particularly at the state level. How well did the people of Kwara State receive and understand MDG-related radio messages? Did radio broadcasts translate into actual behavior change, policy awareness, or improved development outcomes? Were there challenges in content delivery, language, reach, or program quality that may have limited radio’s effectiveness?
This study therefore seeks to investigate the specific contributions of radio to the achievement of the MDGs in Kwara State, focusing on how radio stations aligned with the goals, what strategies were used, how messages were structured and disseminated, and how the public responded. The study also aims to evaluate the strengths and weaknesses of using radio as a tool for development education and advocacy within the context of the MDG framework.
In a time when communication has become central to governance and public engagement, examining the role of traditional media such as radio in driving developmental agendas remains both timely and necessary. Insights from this study may not only help to evaluate the success of past MDG-related media efforts but also offer guidance for future communication strategies in achieving the Sustainable Development Goals (SDGs) and other state-led initiatives.
1.2 	Statement of the Problem
Despite substantial investments and campaigns to achieve the MDGs, Nigeria still faced significant challenges in areas such as maternal health, education, and poverty reduction by the 2015 deadline. A key issue was that many Nigerians, especially in rural areas, lacked sufficient awareness of the MDGs, how they related to their lives, or how they could contribute to their success (Edeani, 1993).
Although radio has long been used in Nigeria to drive development awareness, its effectiveness in supporting MDG campaigns in Kwara State has not been thoroughly examined. The problem this study addresses is whether radio was utilized optimally to support the achievement of the MDGs and how effective it was in doing so.
1.3	Objectives of the Study
The main objective of this research is to examine the role of radio in achieving the Millennium Development Goals in Kwara State. The specific objectives are to:
1. Examine the extent to which radio was used to disseminate information about the MDGs in Kwara State.
2. Identify the types of radio programs and messages that were geared toward achieving the MDGs.
3. Assess the level of audience awareness and response to MDG-related radio content.
4. Evaluate the effectiveness of radio in influencing attitudes and behaviors aligned with the MDGs.
1.4 	Research Questions
This study seeks to answer the following research questions:
1. To what extent was radio used to create awareness about the MDGs in Kwara State?
2. What types of programs or messages were broadcast in relation to the MDGs?
3. How did the audience respond to radio messages on MDGs?
4. Did radio programming contribute to any notable behavioral changes toward the achievement of the MDGs?
1.5 	Significance of the Study
This study is significant for several reasons. First, it provides an empirical basis for understanding the potential of radio as a tool for development communication, especially in low-resource settings. Second, it offers insights to government agencies, radio broadcasters, and non-governmental organizations on how to leverage radio for effective public engagement. Lastly, the findings will contribute to academic literature on media and development, particularly within the Nigerian context (Ojebuyi & Fadeyi, 2014).
1.6 	Scope of the Study
This study focuses on the use of radio in supporting the achievement of the MDGs within Kwara State. It examines selected radio stations known for broadcasting development-oriented content, including state-run and private stations. The study spans the period from 2000 to 2015, during which the MDGs were officially active.

1.7 	Limitations of the Study
Several limitations are anticipated in this study:
1. Limited access to historical broadcast records and archives.
2. Potential bias in respondents' recollections of past radio programs.
3. Time constraints in reaching rural communities within Kwara State.
4. Language barriers may affect data collection in areas where English or Yoruba is not widely spoken.
1.8 	Definition of Terms
1. Radio: A mass communication medium that uses audio signals to transmit news, information, and entertainment to a wide audience.
2. Millennium Development Goals (MDGs): A set of eight international development goals adopted by the United Nations to address global poverty and inequality by 2015.
3. Development Communication: The use of communication tools and processes to promote social development and mobilize public participation.
4. Awareness: The state of being informed or conscious about a particular issue.









CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
The purpose of this chapter is to provide a comprehensive review of the literature related to the role of radio in achieving the Millennium Development Goals (MDGs), particularly within the context of Nigeria, and more specifically, Kwara State. The literature review delves into the various theoretical frameworks guiding development communication, how radio as a medium contributes to achieving the MDGs, and the impact of radio in influencing public awareness, attitudes, and behaviors towards development initiatives. Furthermore, the review examines empirical studies on the use of radio in disseminating MDG-related messages and highlights the successes, challenges, and limitations associated with this form of communication.
2.1 	Conceptual Review
This study is the concept of development communication, which refers to the strategic use of communication processes to promote social change, improve livelihoods, and foster the achievement of development goals. Development communication is grounded in the belief that information dissemination, education, and dialogue are essential in addressing complex social, economic, and political issues. Scholars like Servaes (2008) emphasize that development communication is not just about disseminating information but also about empowering communities to engage in decision-making processes that shape their futures. It involves a two-way exchange of information between experts, governments, and communities. The primary aim is to foster community participation, enhance public knowledge, and change attitudes to create a more sustainable and equitable society. Radio is one of the most effective tools in development communication, especially in rural areas where other forms of mass media such as television and the internet may not be accessible. As an audio medium, radio provides a platform for conveying complex development messages in simple, clear, and engaging formats, such as drama, talk shows, and public service announcements. Radio’s appeal is heightened by its affordability, accessibility, and ability to reach large and diverse populations, including those with limited literacy levels (Asemah, 2011).
2.1.1	The Millennium Development Goals (MDGs)
The Millennium Development Goals (MDGs) were a set of eight international development goals adopted by all United Nations member states in 2000, aimed at addressing the most pressing global challenges by the year 2015. These goals were primarily focused on poverty reduction, education, health, gender equality, and environmental sustainability. The eight MDGs were:
1. Eradicate extreme poverty and hunger
2. Achieve universal primary education
3. Promote gender equality and empower women
4. Reduce child mortality
5. Improve maternal health
6. Combat HIV/AIDS, malaria, and other diseases
7. Ensure environmental sustainability
8. Develop a global partnership for development
In the case of Nigeria, achieving the MDGs involved a wide array of government policies and initiatives aimed at improving human welfare and fostering national development. The MDGs presented a significant opportunity for mass mobilization, requiring robust communication strategies to raise awareness about the goals and the public’s role in their achievement (UNDP, 2015). The challenge, however, was ensuring that information about these goals reached diverse groups, especially those in rural areas or less developed regions like Kwara State.


2.1.2	 Radio’s Role in Development Communication
Radio has long been regarded as an indispensable tool for development communication, especially in the context of developing nations where other media platforms may not have the same level of reach or influence. As a low-cost medium with wide geographic reach, radio can break barriers of literacy and language, making it an invaluable source of information in areas where education and resources are scarce (Akinpelu, 2008). Radio is capable of reaching both urban and rural populations, making it the most accessible medium for mass communication in Nigeria, especially among marginalized groups (Moemeka, 2000). The unique power of radio lies in its ability to convey messages immediately, intimately, and emotionally. The ability to broadcast in local languages further enhances its effectiveness in rural communities where regional dialects or vernacular languages may be the primary form of communication. Radio is often preferred in these settings because it is easier to engage with, even for illiterate populations (McQuail, 2010). Radio’s interactivity is another key feature, as it allows for community engagement. In Kwara State, for example, programs that promote MDG-related themes often invite audience participation through call-ins, text messages, and debates. This interaction helps to create a sense of ownership and involvement in development processes (Omololu, 2013). Through regular programs, people not only become aware of the MDGs but are also encouraged to take active roles in promoting these goals.
2.1.3	 The Role of Radio in Promoting MDGs: A Global Perspective
Numerous studies have highlighted the significant impact of radio in promoting MDGs-related messages. According to Bessette (2004), radio is an effective medium for promoting health-related goals such as maternal health, HIV/AIDS awareness, and child immunization. In countries like Uganda and Kenya, radio campaigns have contributed to substantial improvements in public health outcomes by providing information on the importance of family planning, preventative healthcare, and HIV prevention (Gumede, 2012).
Akinpelu (2008) examined radio’s effectiveness in Nigeria in relation to MDGs, noting that it has been particularly useful in advancing gender equality and educational goals. Programs addressing women's rights and children’s education have been broadcast in Nigerian communities through radio, leading to greater awareness of the rights of women and increased enrollment in schools.
However, while radio plays a key role in information dissemination, Gumede (2012) and Kpessah (2011) argue that there are challenges associated with using radio as a development tool. These challenges include low-quality programming, insufficient coverage in rural areas, technical limitations, and lack of audience feedback mechanisms. According to Rogers (2013), for radio to be effective in promoting MDGs, it needs to go beyond one-way communication and foster participatory dialogue, where communities have a voice in shaping the content and direction of radio programs.
2.1.4	The Impact of Radio on Public Awareness and Behavior Change
The effectiveness of radio in achieving the MDGs lies in its ability to influence public attitudes and behaviors. Studies indicate that radio programs that focus on health education, gender equality, and environmental issues can lead to significant improvements in public knowledge, attitudes, and even behavior (Mugenda & Mugenda, 2003). For instance, family planning radio programs in Nigeria have contributed to the increased use of contraceptives, while maternal health campaigns have led to improved maternal care practices in rural areas (Asemah, 2011). The role of radio in raising awareness about MDGs in Kwara State has been particularly crucial in programs aimed at poverty reduction and health improvement. Radio-based programs such as talk shows and jingles have been instrumental in educating the public about the importance of good nutrition, immunization, and child health, while simultaneously advocating for gender equality and the empowerment of women (Omololu, 2013). Feedback from the community, however, has been minimal, as radio stations often fail to involve the audience in content creation. Asemah (2011) and Bessette (2004) argue that for radio to truly achieve behavioral changes, it must engage the audience in a more interactive manner, encouraging their active participation.
2.1.5	Challenges of Using Radio for MDG Communication
Radio is an effective medium for promoting MDGs, its use for development communication is fraught with challenges. One of the major challenges identified in the literature is the quality and relevance of content. Radio stations in Kwara State, like in many other regions, often struggle with producing high-quality programs that resonate with the diverse needs of their audiences (Iredia, 2014). Another challenge is insufficient funding for the production of radio programs. The lack of financial resources limits the ability of radio stations to invest in expert content, technical equipment, and audience research (Kpessah, 2011).
Moreover, the over-dependence on external sources for content and programming, especially in foreign languages, can hinder radio’s effectiveness in reaching local communities. To overcome these challenges, radio stations must invest in capacity building, engage with local communities, and ensure that the content is culturally relevant, accessible, and participatory (Rogers, 2013).
2.2 	Theoretical Review
Theoretical foundation is vital for understanding how communication particularly through radio can effectively contribute to achieving developmental objectives like the Millennium Development Goals (MDGs). Communication theories not only help explain how messages are crafted and delivered, but also how they influence public perception, behavior, and engagement with development programs. In the context of this study, several theories are relevant in exploring the role of radio in promoting and supporting MDG-related initiatives in Kwara State. This section focuses on key mass communication and development communication theories, including Development Media Theory and Agenda-Setting Theory, 
1. Development Media Theory
The Development Media Theory was formulated in the 1960s as an extension of the normative theories of the press. It was designed to reflect the realities of media practice in developing countries, where the focus is not just on the freedom of the press but on how media can contribute to national development efforts (McQuail, 2010). The theory argues that in less developed societies, media should not be wholly neutral or adversarial, but rather supportive of government and social objectives. In other words, the media should actively participate in the socio-economic development of the country. Radio, in this theoretical framework, is seen as a tool for national integration and mobilization. In Nigeria and Kwara State in particular—radio stations, especially those owned by the government, are often expected to promote messages related to health, education, agriculture, environmental sustainability, and poverty reduction. These are all core themes within the MDG framework.
The Kwara State Government, in its efforts to meet the MDGs, has utilized radio to spread information about free maternal health care, immunization programs, girl-child education campaigns, and youth empowerment schemes. Under Development Media Theory, such radio initiatives are not just routine broadcasts; they are strategic instruments meant to enlighten, mobilize, and uplift the population toward sustainable development.
Moreover, the theory supports the idea that development communication like MDG-focused programming should be informative, persuasive, and participatory, encouraging community involvement and fostering long-term behavioral change. This makes radio an indispensable ally in the state's development agenda.
2.	Agenda-Setting Theory
Proposed by Maxwell McCombs and Donald Shaw in 1972, the Agenda-Setting Theory posits that the media does not tell people what to think, but rather what to think about. Through repeated coverage of specific topics, the media influences the salience of issues in the public mind, effectively shaping public priorities. MDG implementation in Kwara State, agenda-setting is a powerful function of radio. For instance, consistent radio broadcasts on the importance of maternal health, child education, environmental protection, or HIV/AIDS prevention can influence public perception by elevating these issues to the forefront of community discussions.
Radio stations that dedicate time slots to MDG themes such as weekly health programs, educational advocacy, or public service announcements help shape what the audience considers important. If citizens constantly hear programs emphasizing school enrollment for girls or the benefits of prenatal care, these topics are likely to become more deeply embedded in their collective consciousness, potentially influencing behavior and even political discourse. Thus, through agenda-setting, radio helps prioritize development issues within the public sphere, encouraging alignment between citizen concerns and policy initiatives. This is especially vital in a diverse and multi-lingual state like Kwara, where media attention can unify fragmented audiences around shared development goals.
2.3	Empirical Review
Role of Media in Development Communication: Empirical literature has consistently affirmed the role of media especially radio as a vital tool for development communication in Africa, particularly in Nigeria. Radio is uniquely positioned in terms of accessibility, affordability, and reach, making it an essential platform for promoting developmental initiatives among low-income and rural populations. As Ojebode (2003) notes, radio remains the most accessible medium for communication at the grassroots level in Nigeria, largely due to its portability, cost-effectiveness, and its ability to broadcast in local languages. Further studies by Nwodu and Nwanmuo (2007) emphasized that development communication is most effective when the media act as a bridge between the government and the people. In the case of radio, this role includes creating awareness, stimulating public discourse, changing behaviors, and enabling participatory development. By tailoring programs to meet local needs such as those on health, education, sanitation, gender equality, and agricultural best practices radio becomes not just a source of information but a driver of social change.
Radio and the Millennium Development Goals (MDGs): The United Nations' Millennium Development Goals (2000–2015) required countries to implement strategic policies to address pressing global issues, including poverty, illiteracy, maternal mortality, and disease prevalence. Achieving these goals depended heavily on public enlightenment, grassroots mobilization, and community participation—all of which require effective communication. Radio, especially in regions like Sub-Saharan Africa, was found to be a critical agent in these processes. According to a comprehensive study by Oso, Soola, and Pate (2012), radio stations across Nigeria were instrumental in spreading information about the MDGs through public service announcements, talk shows, phone-in programs, and community-based programming. These initiatives helped raise awareness on issues like maternal health, girl-child education, HIV/AIDS prevention, and poverty eradication strategies. The same study found that community radio stations, in particular, had greater credibility among rural audiences and were more effective in promoting behavior change due to their localized content. In Kwara State, the government partnered with various media houses to run campaigns focused on increasing school enrollment, reducing maternal mortality, and improving access to healthcare—all directly related to MDG targets. Such initiatives relied on radio as the main tool to reach underprivileged populations.
Radio in Kwara State: Local Application of Global Goals:  Kwara State, like many other states in Nigeria, leveraged radio as a medium to align its developmental efforts with the global MDG agenda. Atoyebi and Alabi (2014) explored the reach and impact of public radio in Kwara State and found that government-owned radio stations like Midland FM and Radio Kwara played a crucial role in information dissemination and civic education. These stations aired regular segments on public health campaigns (e.g., immunization drives, HIV/AIDS awareness), educational enlightenment programs, and agricultural extension services—many of which were directly aimed at meeting MDG objectives. These broadcasts were often in local languages such as Yoruba and Nupe, enhancing listener comprehension and fostering inclusive communication. In addition, the participatory nature of some programs allowed for feedback and community dialogue. Phone-in shows and interactive segments provided a platform for citizens to ask questions, express concerns, and even make suggestions, further strengthening the democratic and developmental process.
Audience Engagement and Measurable Impact: The true value of radio in achieving MDGs lies in its capacity to influence attitudes and behaviors. Several surveys and field studies in Kwara State and other similar regions provide empirical backing for this. For instance, a 2013 survey conducted in Ilorin East Local Government Area found that approximately 72% of respondents reported increased awareness of maternal and child health practices due to regular exposure to radio health programs. Similarly, many parents cited radio as a motivating factor in enrolling their daughters in school after listening to girl-child education campaigns. Other studies (e.g., Ibrahim & Olise, 2011) demonstrated that consistent radio messaging on sanitation and hygiene significantly reduced the prevalence of water-borne diseases in rural communities. In agricultural sectors, radio programs that discussed improved farming techniques and government subsidies led to increased adoption of new practices, which contributed to food security efforts under the MDG framework. These outcomes reflect not only increased awareness but also a shift in public behavior one of the critical indicators of successful development communication.
Limitations and Operational Challenges: Radio has proven to be an effective tool, its potential in development communication is not without limitations. Several studies, including Edeani (1993), have emphasized the structural and operational challenges facing radio broadcasting in Nigeria. Among the key issues are inadequate funding, outdated equipment, limited training for journalists and presenters, and government censorship or lack of editorial independence. In Kwara State, similar constraints were noted. Community radio stations, despite their success, often operated with skeletal staff and inconsistent power supply, limiting their broadcast hours. Additionally, many programs followed a top-down communication approach, offering little room for true community participation. The absence of robust feedback mechanisms sometimes made it difficult to assess the real-time impact of broadcasts or tailor content to evolving community needs. Moreover, rural dwellers who lacked access to battery-powered or solar radios during power outages were inadvertently excluded from regular programming, thereby limiting the universality of the message.


















CHAPTER THREE
RESEARCH METHODOLOGY
3.1 	INTRODUCTION
Research methodology refers to the specific procedures, techniques, and strategies employed in identifying, selecting, processing, and analyzing information related to a study topic. It provides a framework that ensures transparency and reliability in a research process. This chapter presents the methodology used in examining the role of radio in achieving the Millennium Development Goals (MDGs), using Kwara State as a case study.
This chapter details the research design, population of the study, sample size, sampling techniques, method of data collection, validity and reliability of research instruments, methods of data analysis, scope of the study, and limitations encountered during the research process.
3.2 	RESEARCH DESIGN
A research design is the blueprint that guides how data are to be collected, measured, and analyzed in a study. According to Kothari (2004), a research design is the arrangement of conditions for data collection and analysis in a manner that aims to combine relevance to the research purpose with economy in procedure.
This study adopted a descriptive research design, which is suitable for studies aimed at presenting an accurate profile of people, events, or situations. Descriptive research, as defined by Kothari (2004), helps describe characteristics of a particular group or population and how they relate to the phenomenon under investigation in this case, how radio contributes to the attainment of the MDGs in Kwara State. This design was selected due to its effectiveness in minimizing bias and ensuring the reliability of collected data.
3.3 	POPULATION OF THE STUDY
The population of the study refers to the entire group of individuals or elements that the researcher seeks to understand or draw conclusions about. For this study, the target population comprises residents of Ilorin Metropolis, which includes Ilorin West, Ilorin East, and Ilorin South Local Government Areas. According to recent population estimates, the population of Ilorin Metropolis is approximately 623,000 people. This includes individuals across different demographic groups who have access to or listen to radio programs and are familiar with government-led development initiatives. Given the wide reach of radio and its audience diversity, focusing on this population provides a reasonable representation of the broader public perception regarding the role of radio in the achievement of MDGs.
3.4 	SAMPLE SIZE AND SAMPLING TECHNIQUES
Sampling is the process of selecting a subset from a larger population for the purpose of conducting research. According to Osuala (2001), a sample must adequately reflect the population it represents to allow for generalization of findings. This study employed a multistage sampling technique to ensure a more structured and representative approach.
1. Stage One: Stratification of Ilorin Metropolis into its three Local Government Areas—Ilorin West, Ilorin East, and Ilorin South.
2. Stage Two: Random selection of specific wards within each LGA.
3. Stage Three: Selection of individuals from households and public institutions (e.g., schools, hospitals, markets) within those wards.
A sample size of 100 respondents will selected across the three LGAs, distributed proportionately based on population density. The technique ensured that every member of the population had an equal chance of being included while also capturing a range of demographic groups.
3.5 	METHOD OF DATA COLLECTION
The study used a structured questionnaire as the primary data collection instrument. Mugenda & Mugenda (2003) define a questionnaire as a list of pre-designed questions used to gather data on specific topics. Questionnaires are efficient for collecting data from a large number of respondents and allow for both qualitative and quantitative analysis.
The questionnaire used for this study consisted of both open-ended and close-ended questions. It was divided into sections that addressed the research objectives and questions, focusing on:
1. Awareness of MDGs among respondents,
2. Exposure to radio programs addressing MDGs,
3. Perceived effectiveness of such programs,
4. Changes in behavior or participation in development activities as a result of radio messages.
The researcher personally administered the questionnaires to ensure clarity of questions and enhance the response rate.
3.6 	VALIDITY AND RELIABILITY OF THE INSTRUMENT
Validity refers to how well an instrument measures what it is intended to measure. According to Herdy and Bryam (2004), ensuring validity helps guarantee the accuracy and truthfulness of results.
To establish face and content validity, the draft questionnaire was reviewed by media scholars and development communication experts to ensure the questions aligned with the research objectives.
Additionally, a pilot study will conduct among 20 respondents in a ward outside the main study area to test the clarity, relevance, and reliability of the instrument. Feedback from the pilot study was used to revise ambiguous questions and improve structure.
Reliability of the instrument was also assessed using test-retest method, and the results indicated a high level of consistency in responses.
3.7 	TECHNIQUES FOR DATA ANALYSIS
Data obtained from the questionnaires were analyzed using descriptive statistical methods, specifically frequency distribution tables and percentages. This method enabled the researcher to summarize and interpret the data effectively. Responses were categorized and tabulated based on the research questions, and conclusions were drawn from trends observed in the responses. This approach allowed the researcher to determine the role played by radio in enhancing public awareness and participation in MDG-related initiatives in Kwara State.






CHAPTER FOUR
DATAANALYSIS, ANALYSIS OF RESEARCH INSTRUMENT AND DISCUSION
4.1	DATA ANALYSIS
	Data analysis is the most crucial part of any research. It summarizes collected data. Data analysis is the process of inspecting, cleansing, transforming and modeling data with goal of discovering useful information, informing conclusions and supporting decision making. In this chapter, data are organized into table so that statistics and logical conclusion can be gotten from the collected data. In this research work, Chi square in the SPSS Statistical Package 8.0 was used to analyzed the result.
4.2	ANALYSIS OF RESEARCH INSTRUMENT 
	Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graph, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses in the one hundred questionnaire items developed from the framed research question, the researcher aimed at using them to provide and answer to his topic problems. 
4.3 DISCUSION
SECTION A: Demographic Information
Table 4.1: Gender 
	Response
	Frequency
	Percentage (%)

	Male
	60
	60%

	Female
	40
	40%

	Total
	100
	100%


Research survey 2025.
Table 4.1: shows that Male respondents accounted for 60%, while females represented 40%. This suggests that men formed the majority of participants in this study, though both genders were adequately represented.
Table 4.2: Age 
	Response
	Frequency
	Percentage (%)

	18–25
	30
	30%

	26–35
	28
	28%

	36–45
	20
	20%

	46–60
	12
	12%

	60 and above
	10
	10%

	Total
	100
	100%


Research survey 2025.
Table 4.2: shows that the largest proportion of respondents fell within 18–25 years (30%) and 26–35 years (28%). This indicates that the study captured mainly young adults, who are generally the most active radio listeners. Only 10% were aged 60 and above, showing fewer elderly participants.
Table 4.3: Educational Qualification
	Response
	Frequency
	Percentage (%)

	Primary
	10
	10%

	Secondary
	10
	10%

	Tertiary
	35
	35%

	Others
	45
	45%

	Total
	100
	100%


Research survey 2025.
Table 4.3: shows that a significant 45% had “Other” forms of education, possibly vocational or informal learning. 35% had tertiary education, while 10% each had primary and secondary education. This reveals that the respondents were mixed in terms of education, but a considerable portion were well-educated and could process information from the radio effectively.


Table 4.4: Occupation of respondents
	Response
	Frequency
	Percentage (%)

	Student
	45
	45%

	Employed
	20
	20%

	Self-employed
	10
	10%

	Unemployed
	20
	20%

	Others
	5
	5%

	Total
	100
	100%


Research survey 2025.
Table 4.4: shows that 45% were students, followed by 20% employed, 20% unemployed, and 10% self-employed. This shows that students were the dominant group, suggesting the sample skewed toward youths in educational institutions.
Table 4.5: Location of respondents
	Response
	Frequency
	Percentage (%)

	Ilorin South
	55
	55%

	Ilorin East
	20
	20%

	Ilorin West
	25
	25%

	Total
	100
	100%


Research survey 2025.
Table 4.5: shows that the Majority (55%) were from Ilorin South, 25% from Ilorin West, and 20% from Ilorin East. This suggests a wide coverage across Ilorin, though Ilorin South was most represented.
SECTION B: Access and Exposure to Radio
Table 4.6: Do you listen to the radio regularly?
	Option
	Frequency
	Percentage (%)

	Yes
	88
	88%

	No
	12
	12%

	Total
	100
	100%


Research survey 2025.
Table 4.6: shows that 88% of respondents listen to the radio regularly, while 12% do not. This indicates high radio penetration and makes radio an effective channel for communication.
Table 4.7: Frequency of listening to radio
	Option
	Frequency
	Percentage (%)

	Daily
	50
	50%

	Weekly
	30
	30%

	Occasionally
	15
	15%

	Rarely
	5
	5%

	Total
	100
	100


Research survey 2025.
Table 4.7: shows that Half of the respondents (50%) listen daily, while 30% listen weekly. Only 5% rarely listen. This confirms that radio is still a highly consumed medium in the area.
Table 4.8: Time of day mostly spent listening to radio
	Option
	Frequency
	Percentage (%)

	Morning
	40
	40%

	Afternoon
	20
	20%

	Evening
	10
	10%

	Night
	30
	30%

	Total
	100
	100%


Research survey 2025.
Table 4.8: shows that Most respondents listen in the morning (40%), followed by night (30%), afternoon (20%), and evening (10%). This suggests that morning programs are the most effective slots for broadcasting awareness campaigns.


Table 4.9: Which radio station(s) do you listen to most often?

	Option
	Frequency
	Percentage (%)

	Yes
	75
	75%

	No
	25
	25%

	Total
	100
	100%


Research survey 2025.
Table 4.9: shows that 75% indicated they had a preferred station, while 25% did not. This implies that the majority of respondents are loyal to specific radio stations.
Table 4.10: Preferred language for listening to radio
	Option
	Frequency
	Percentage (%)

	Yoruba
	40
	40%

	English
	35
	35%

	Hausa
	25
	25%

	Total
	100
	100%


Research survey 2025.
Table 4.10: shows that 40% preferred Yoruba, 35% English, and 25% Hausa. This reflects the multicultural context of Ilorin, where local language broadcasts (especially Yoruba) are particularly influential.
SECTION C: Awareness and Influence of Radio on MDGs
Table 4.11: Awareness of MDGs
	Option
	Frequency
	Percentage (%)

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Research survey 2025.
Table 4.11: shows that 70% were aware of MDGs, while 30% were not. This shows a relatively high level of awareness among the respondents.
Table 4.12: Have you heard about MDGs on radio?
	Option
	Frequency
	Percentage (%)

	Yes
	65
	65%

	No
	35
	35%

	Total
	100
	100%


Research survey 2025.
Table 4.12: shows that 65% said yes, while 35% had not.This confirms radio’s role as a major source of awareness about MDGs, although there is still a gap.
Table 4.13: MDG-related issues heard on radio

	Option
	Frequency
	Percentage (%)

	Poverty Alleviation
	25
	25%

	Education
	10
	10%

	Health (e.g., HIV/AIDS)
	35
	35%

	Gender Equality
	10
	10%

	Environmental Sustainability
	15
	15%

	Others (Specify)
	5
	5%

	Total
	100
	100%


Research survey 2025.
Table 4.13: shows that The most frequently heard topics were Health (35%), Poverty Alleviation (25%), and Environmental Sustainability (15%). Issues like Education (10%) and Gender Equality (10%) were less emphasized. This suggests that radio has focused more on health campaigns, particularly around diseases like HIV/AIDS.



Table 4.14: Do Radio Programs Increase Understanding of Development?
	Response
	Frequency
	Percentage (%)

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Research survey 2025.
Table 4.14: shows that 70% agreed that radio increased their understanding, while 30% said no. This demonstrates that radio has a significant impact on educating the audience about development.
Table 4.15: Have You Taken Action as a Result of Radio Programs?
	Response
	Frequency
	Percentage (%)

	Yes
	55
	55%

	No
	45
	45%

	Total
	100
	100%


Research survey 2025.
Table 4.15: shows that 55% had taken action, while 45% had not. This indicates that radio does not just inform, but also motivates behavior change in more than half of the listeners.







SECTION D: Perception of radio’s impact on development goals
Table 4.16: Radio is an effective tool for educating people on development issues.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	50
	50%

	Agree
	32
	32%

	Neutral
	3
	3%

	Disagree
	0
	0%

	Strongly disagree
	15
	15%

	Total
	100
	100%



Research survey 2025.
Table 4.16: shows that  50% strongly agreed, 32% agreed, 3% were neutral, 15% strongly disagreed, None disagreed. The majority (over 80%) of respondents positively perceived radio as: An effective tool for educating people on development issues. Increasing awareness of government health campaigns. A trustworthy source of development information compared to other media. Encouraging participation in development projects. Providing engaging and easy-to-understand MDG content.








Table 4.17: Radio programs have increased my awareness of government health campaigns.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	50
	50%

	Agree
	32
	32%

	Neutral
	3
	3%

	Disagree
	0
	0%

	Strongly disagree
	15
	15%

	Total
	100
	100%








Research survey 2025.
Table 4.17: shows that  50% strongly agreed and 32% agreed, making a total of 82% of respondents who believe radio programs increased their awareness of health campaigns. 3% were neutral, showing a small portion were undecided. 15% strongly disagreed, indicating a minority felt radio had not contributed to their awareness. Radio is a major source of awareness for government health campaigns such as immunization, HIV/AIDS, and malaria control. The overwhelming majority (82%) affirm its effectiveness, though a small skeptical group exists.


 

Table 4.18: I trust information about development shared through radio more than other media

	Options
	Frequency
	Percentage (%)

	Strongly agree
	50
	50%

	Agree
	32
	32%

	Neutral
	3
	3%

	Disagree
	0
	0%

	Strongly disagree
	15
	15%

	Total
	100
	100%


Research survey 2025.
Table 4.18: shows that 50% strongly agreed and 32% agreed (82% total) that they trust radio information more, 3% were neutral, suggesting little or no preference. 15% strongly disagreed, showing they trust other media (TV, social media, newspapers) more. Radio is perceived as a trusted medium of development information compared to others. This reflects radio’s credibility and accessibility, although a minority still doubt its reliability.
Table 4.19: Radio has encouraged me to support local or national development projects.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	50
	50%

	Agree
	32
	32%

	Neutral
	3
	3%

	Disagree
	0
	0%

	Strongly disagree
	15
	15%

	Total
	100
	100%


Research survey 2025.
Table 4.19: shows that  50% strongly agreed and 32% agreed, totaling 82% who felt radio encouraged them. 3% were neutral, meaning they were indifferent. 15% strongly disagreed, showing resistance or lack of motivation from radio content. Radio has a strong mobilizing role in development projects. Most listeners confirmed that programs inspired them to participate in or support initiatives, highlighting radio’s power in community development.
Table 4.20: Radio programs on MDGs are engaging and easy to understand.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	50
	50%

	Agree
	32
	32%

	Neutral
	3
	3%

	Disagree
	0
	0%

	Strongly disagree
	15
	15%

	Total
	100
	100%


Research survey 2025.
Table 4.20: shows that  50% strongly agreed and 32% agreed, totaling 82% who found radio programs engaging and clear. 3% were neutral, indicating no strong opinion. 15% strongly disagreed, meaning they found programs less engaging or difficult to understand. Radio effectively communicates MDGs in simple and engaging formats for the majority of the audience. However, the minority (15%) may represent those who prefer other learning channels or who face language barriers.







CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary 
This study examined the role of radio in achieving the Millennium Development Goals (MDGs) in Kwara State, using the Kwara State Government as a case study. The research specifically sought to assess how radio has been used to inform, educate, and mobilize the populace in relation to the MDGs, which include the eradication of extreme poverty and hunger, achievement of universal primary education, promotion of gender equality, reduction in child mortality, improvement in maternal health, combating HIV/AIDS and other diseases, ensuring environmental sustainability, and developing a global partnership for development. Data were collected through surveys and interviews with selected residents, media practitioners, and government stakeholders. The findings reveal the following:
1. Awareness: A significant number of respondents indicated that radio was a major source of information regarding development programs tied to the MDGs in areas such as education, healthcare, sanitation, and gender equality.
2. Accessibility: Radio was found to be the most accessible medium, especially in rural areas, due to its affordability and availability in local languages, which enhanced its effectiveness in reaching the grassroots.
3. Influence on Behavior and Attitudes: Many respondents admitted that radio programs contributed to positive changes in attitudes and behavior, particularly in the areas of child immunization, maternal care, and girl-child education.
4. Collaboration and Government Use: The study also found that the Kwara State Government, in collaboration with development partners and NGOs, utilized radio for advocacy and sensitization campaigns on MDG-related initiatives.
5. Challenges: Despite these achievements, several challenges were identified, including irregular funding, lack of training for broadcasters on development communication, and the political influence on content.
5.2	Conclusion 
Based on the research findings, it can be clearly concluded that radio has played a pivotal and irreplaceable role in the dissemination of information and sensitization of the public towards the achievement of the Millennium Development Goals (MDGs) in Kwara State. As a traditional yet powerful mass communication medium, radio bridges the gap between government policies and the people, especially those in rural and semi-urban communities who may lack access to other forms of media such as television, internet, or print.
Radio has been particularly instrumental in influencing public opinion, educating the masses, and mobilizing collective action on critical MDG-related issues such as poverty alleviation, education for all, maternal and child health, environmental sustainability, and gender equality. Its affordability, portability, and ability to broadcast in indigenous languages make it uniquely suited for reaching the grassroots population ensuring that even the most marginalized groups are not left out of national development discourse.
The study also demonstrates that radio has served as a key platform for advocacy and community engagement, helping to shape attitudes and encourage behavior change. Government agencies, NGOs, and international partners have leveraged radio to promote immunization campaigns, improve literacy awareness, advocate for women’s rights, and address health and sanitation challenges all of which align directly with MDG targets.
However, despite these contributions, the research highlights that the full potential of radio as a development communication tool has not been fully tapped in Kwara State. A number of challenges persist, including inadequate funding, politicization of media content, lack of professional training among radio personnel, and the limited integration of community perspectives in content production. These shortcomings have sometimes reduced the effectiveness of radio in fostering deep and sustainable engagement on MDG-related initiatives.
Furthermore, while the Millennium Development Goals officially concluded in 2015, their legacy  continues to inform the current Sustainable Development Goals (SDGs) agenda. The experiences gained during the MDG era in Kwara State serve as valuable lessons for enhancing media-driven development efforts under the SDGs. In particular, the importance of radio in promoting inclusive dialogue, creating awareness, and galvanizing grassroots support for developmental policies cannot be overemphasized.
To move forward, there is a strong need for a more deliberate, coordinated, and strategic approach to utilizing radio in the development process. This includes strengthening community radio systems, promoting participatory content creation, ensuring consistent messaging aligned with development goals, and enhancing collaboration between radio stations, policymakers, and civil society organizations.
In essence, the conclusion drawn from this study is that radio is not merely a medium of communication, but a catalyst for development capable of transforming societies when utilized effectively. Kwara State, and by extension Nigeria, stands to benefit significantly from a renewed commitment to maximizing radio’s developmental potential in the post-MDG era.
5.3 	Recommendations
Based on the research findings and conclusion, the following recommendations are proposed:
1. Strengthen Development Communication Training: Radio stations, especially government-owned, should train their broadcasters in development communication to better handle content related to public health, education, agriculture, and gender issues.
2. Government Support and Policy Framework: The Kwara State Government should formulate policies that support the use of radio for development purposes and ensure adequate funding for public service broadcasting.
3. Promotion of Community Radio: More community-based radio stations should be established, particularly in rural areas, to facilitate two-way communication and community participation in development issues.
4. Collaborative Campaigns: There should be stronger collaboration between radio stations, NGOs, and government agencies to create impactful radio programs that align with both the SDGs and localized development priorities.
5. Monitoring and Evaluation: Regular monitoring and evaluation of radio programs should be carried out to assess their impact on community development and make necessary adjustments.
6. Use of Indigenous Languages: To maximize reach and understanding, development messages should be broadcast in local languages and dialects spoken across Kwara State.
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QUESTIONNAIRE
Department of Mass Communication
Kwara State Polytechnic, Ilorin
Kwara State
Dear Respondent, 
We are students of the Department of Mass Communication conducting a research study titled "The Role of Radio in Achieving Millennium Development Goals (MDGs): A Case Study of Kwara State Government," in partial fulfillment of the requirements for the award of a National Diploma in Mass Communication.
We kindly request your honest responses to the questions below. Please be assured that your responses will be treated with strict confidentiality and used strictly for academic purposes only.
Section A: Demographic Information
1. Gender:	Female ( )  Male ( )  
2. Age:		18–25 ( )	 26–35 ( ) 36–45 ( )   46–60 ( )  60 and above ( )   
3. Educational Qualification:		Tertiary ( ) Secondary ( ) Primary ( )   Others ( ) 
4. Occupation:
Unemployed ( ) Self-employed ( ) Employed ( ) Student ( )   Others ( ) 
5. Location:	Ilorin South ( ) Ilorin East ( ) Ilorin West ( )  
Section B: Access and Exposure to Radio
6. Do you listen to the radio regularly?		Yes ( )   No ( )  
7. How often do you listen to the radio?		Daily ( )  Weekly ( ) Occasionally ( )  Rarely ( )    
8. What time of the day do you mostly listen to the radio?
Night ( ) Evening ( ) Afternoon ( ) Morning ( )  
9. Which radio station(s) do you listen to most often?	Yes ( )		No ( )
  
10. What language do you prefer when listening to radio programs? Hausa ( ) Yoruba ( ) English ( )  
Section C: Awareness and Influence of Radio on MDGs
`A`  0Are you aware of the Millennium Development Goals (MDGs)?
No ( )  Yes ( )  
11. Have you ever heard about the MDGs through radio programs?
No ( )  Yes ( )  
12. Which MDG-related issues have you heard discussed on radio? (You may tick more than one)
a. Poverty alleviation ( )  
b. Education ( )  
c. Health (e.g., maternal health, HIV/AIDS) ( )  
d. Gender equality ( )  
e. Environmental sustainability ( )  
f. Others (please specify): 
13. Do radio programs help increase your understanding of government development initiatives?
No ( )  Yes ( )  
14. Have you ever taken action (e.g., participated in a health campaign, sent your child to school) as a result of what you heard on the radio?
No ( )  Yes ( )  
Section D: Perception of Radio’s Impact on Development Goals
(Please rate the following statements using:
Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD))
	No
	Statement
	SA
	A
	N
	D
	SD

	16
	Radio is an effective tool for educating people on development issues.
	
	
	
	
	

	17
	Radio programs have increased my awareness of government health campaigns.
	
	
	
	
	

	18
	I trust information about development shared through radio more than other media.
	
	
	
	
	

	19
	Radio has encouraged me to support local or national development projects.
	
	
	
	
	

	20
	Radio programs on MDGs are engaging and easy to understand.
	
	
	
	
	






