CHAPTER ONE

1.0 INTRODUCTION

Social media refers to sites for example short message service platforms such as WhatsApp, Facebook Messenger and WeChat, blogging platforms which include WordPress and Blogger are also included on the list with other social networking sites Facebook, LinkedIn and Xing, Microblogs such as Twitter, and Tumblrare also included with community media sites such as Instagram, Snapchat, Flickr, YouTube, Dailymotion also falling under this list. Other Social Media platforms include wiki- based information sharing sites such as Wikipedia amongst other social Media platforms SIMElab and others that are nowadays being used for communication, entertainment, socialising, dissemination of news, dating, influencing people‘s opinions, conducting meetings, amongst other uses. The invention of these sites has led to the interaction of many people living close to each other and others far away which has led to the coining of the term ‗social media community‘. It is because of these interactions that behaviours of young couples towards institutions such as marriage have been influenced either positively or negatively.

1.1
BACKGROUND OF THE STUDY

Marriage is an institution that brings a man and a woman together to form a family. It is a stable relationship in which a man and a woman are legally allowed to have children. Marriage is regarded as a holy performance of religious duties in India. Marriage is viewed as a union of two joint families rather than two young people. In their study, Spanier and Cole (1976) defined marital quality as a subject and process in a dyad. They identified four marital quality dimensions: dyadic cohesion, dyadic consensus, dyadic affection, and dyadic satisfaction. They assert that marital adjustment is a broad term that is commonly defined as the functioning and success of marital satisfaction and happiness. 

Marriage counselling encompasses a wide range of technical interventions aimed at reducing marital discord. Marriage counselling’s focus and goals are generally the resolutions of the immediate presenting problems and the provision of emotional support to the spouses as well as the enhancement of their self-esteem and optimism. Two people usually attend counselling sessions together to discuss specific issues. In their study, Hampson, Prince, and Beavers (1999) investigated the effectiveness of couple's therapy to identify the characteristics and qualities of couples who fare best in treatment. Significant family functioning qualities were discovered to be related to success, and more competent couples performed better in therapy. Furthermore, couples who did not have children fared better in treatment than those who did. Overall, remarried couples with no children outperformed first-married couples with no children, first-married couples with children, and remarried couples with children in treatment. 

The marriage counsellor works with the couple to help them understand that, in most cases, both partners are contributing to the relationship's problems. When this is grasped, the two can learn to alter their interactions with one another to solve problems. The partners may be encouraged to create a contract in which each partner describes the behaviour that he or she will strive to maintain.

Marriage is not required for two people to seek marriage counselling. Anyone who wants to improve his or her relationship can get assistance with behavioural issues, relationship issues, or mental or emotional disorders.

Social media refers to sites for example short message service platforms such as WhatsApp, Facebook Messenger and WeChat, blogging platforms which include WordPress and Blogger are also included on the ist with other social networking sites Facebook, LinkedIn and Xing, Microblogs such as Twitter, and Tumblrare also included with community media sites such as Instagram, Snapchat, Flickr, YouTube, Dailymotion also falling under this list. Other Social Media platforms include wiki-based information sharing sites such as Wikipedia amongst other social Media platforms SIME lab and others that are nowadays being used for communication, entertainment, socialising, dissemination of news, dating, influencing people's opinions, conducting meetings, amongst other uses. The invention of these sites has led to the interaction of many people living close to each other and others far away which has led to the coining of the term 'social media community'. It is because of these interactions that behaviours of young couples towards institutions such as marriage have been influenced either positively or negatively
1.2 STATEMENT OF RESEARCH PROBLEM

With the increased use of social  media as internet connectivity to most parts of the world was seen to have been growing and technology was also observed to have continued developing while at the same time becoming more affordable, this was bound to have an effect on how populations in this case young married couples used Social Media
and this would in turn influence their behaviour towards their marriages in different ways.

The available studies done by researchers such as Kimeto, J. (2016), Okeibunor Ngozi B.,Sebastián Valenzuela, Daniel Halpern, James E. Katz (2014)and Hina Gulll,Sardar Zafar Iqbal, Saeed Hussein Al Qahtani, Reem A. Alassaf,Mahi M. Kamaleldin (2019),tended to dwell mainly on the negative impacts of social media especially on marital relationships. The current study will investigated the negative and positive influence of online media content on marriage counselling among youths in kwara state.

1.3 OBJECTIVES OF THE STUDY

The main objective of this study is to examine the influence of online media content on marriage counselling among youths in kwara state.

Specific objectives of these studies are:

· To Determine how online Media use influenced behaviour towards marital happiness among youths in kwara state.

· To Show how online Media use influenced behaviour towards marital commitment among youths in kwara state
· To know how Marriage counselling assists individuals in making informed decisions about how to build and strengthen their relationships
1.4 RESEARCH QUESTIONS

In the course of this research, the following research questions are being brought up:

1. To what extent was online Media use influencing behaviour towards marital happiness among youths in kwara state?

2. In what ways was the use of online Media influencing behaviour towards marital commitment among youths in kwara state?

3. To what extent does Marriage counselling assists individuals in making decisions to build and strengthen relationships?

1.5
SIGNIFICANCE OF THE STUDY


 This study will act as a reference for young people in helping them make informed decisions when it comes to using online media content.
It will be a source of reference for counsellors, media specialists, religious leaders and other professionals who may need to get information on the topic.
The study also aimed at acting as a source of reference to couples that are engaged in long distance relationships who can use it to know some of the advantages of using online media content as a tool to help in strengthening their marriages and how to avoid some of the pitfalls that social media consumption may lead to.

Lastly, the researchers and students will find the academic effort educative in the future 
1.6
SCOPE OF THE STUDY


This research work will be carried out within the Metropolitan City of Ilorin, Kwara State. Therefore, other part of the state are excluded. The scope of this research paper will be broad enough to address maximum aspects regarding how online media content helps in marriage counselling among youths in kwara state. Therefore, other part of the state are excluded.  Thus, information or data will be drawn from youths in the state.

The adopted indicator or measures of online media used in the study will comprise of facebook blogs, instagram, tikto, twitter  and perceived usefulness and trust.

1.8
DEFINITION OF TERMS

· INFLUENCE: this is to change someone or something in an indirect but usually important way 
· Mariage: marriage as a legally and socially sanctioned union, usually between a man and a woman

· Marriage counselling: this encompasses a wide range of technical interventions aimed at reducing marital discord
· Social Media: is a digital technology that facilitates the sharing of text and multimedia through virtual networks and communities.

· Online media content: this is a collection of media, resources, and articles created by a business for its website.

CHAPTER TWO

2.0
LITERATURE REVIEW

With the rise and spread in the use of Social Media Network s across the globe and studies also showing that this has also led to increase in marriages with a study in 2009 showing that 1 in 8 married couples in the United States met through Social Media Network (Minkel, 2012). This study will show how Social Media is being used to enhance interactions leading to marriages and also show how the same Social Media Network are leading to breakage in marriage institutions when used uncontrollably

With most of the world accessing Social Media Network sites daily, evidence has shown that Social Media Network are offering different experiences for users in a positive way which explains why Social Media sites are growing at a fast rate the world over. An example is where people are able to keep in touch with their families and friends (Pempek, Yermolayeva, & Calvert, 2009; Subrahmanyam, Reich, Waechter, & Espinoza, 2008; Wang, Tchernev, & Solloway, 2012).

2.1
CONCEPTUAL FRAMEWORK

Marriage is an important social institution and the foundation of many families in Africa and other parts of the world (Dobson, 2004; Sweeney, 2002). However, the meaning of marriage is contested and lacks a widely accepted definition due to the variation in arrangements and rules that govern a marriage union (Sadler, 2010). This study will understand marriage as “a legally and socially sanctioned union, usually between a man and a woman, that is regulated by laws, rules, customs, beliefs, and attitudes that prescribe the rights and duties of the partners and accords status to their offspring (if any)” (Encyclopedia Britannica, 2009). Marriage is a universal phenomenon because it is ubiquitous and present in all cultures (Ubesekera & Luo, 2008). However, the rules, ceremonies, and roles may vary from one society to another and may require religious and civil sanctions depending on the society and culture (Fineman, 2006; Crossman, 2020).

In recent times, the growth of technology has had good and bad influences on marital relationships, especially SNS. According to Clayton et al. (2013), frequent usage of SNS rout negative outcomes in romantic relationships, such as breakups, divorce, and cheating. The study uncovered that spouses on Facebook neglect their partners directly or indirectly by connecting with previous romantic partners, cultivating a habit of surveilling partners, and developing jealousy (Clayton et al., 2013). It implies that the high presence on Facebook brings about conflicts and suspicion because chatting, viewing, liking, and posting pictures of an ex-lover can cause arguments between couples, resulting in separation. In light of this, Clayton (2014), in a follow-up study, applied the hypothesis of Clayton et al. (2013) to Twitter, another SNS, and the results were much similar. The study discovered that excessive Twitter use causes Twitter-related problems among couples that result in an unpleasant relationship outcome (Clayton, 2014).

Furthermore, Kimeto (2016) highlighted that SNS use affected marital relationships by deepening the level of mistrust between spouses. The study established a correlation between social media use and feeling of suspicion, jealousy, loneliness, and emotional distance that affected the health of romantic relationships. The implication is that couples become uncomfor with their spouse’s SNS activities and curious about their partner’s online habits, damaging their partners’ marital relationships (Arikewuyo et al., 2021). Profoundly, couples who experience much anxiety are most likely to engage in interpersonal electronic surveillance (IES) because of their high level of uncertainty (Felmlee, 2001). Thus, couples can monitor their partner’s online activities and interpret ambiguous posts negatively without consulting their counterparts directly, which affects satisfaction, stability, and security in a romantic relationship (Fox & Warber, 2014).

Also, Valenzuela et al. (2014) revealed that SNS use in the USA has damaging effects on relationship satisfaction, unhappiness in marriages, troubled relationships, and thoughts of divorce. While it is not the services of SNS that cause problems in relationships between couples, romantic partners who are separated or in a struggling relationship rely on Facebook more often for emotional support. Similarly, Latifi (2015) discovered a strong relationship between SNS use and the likelihood of divorce. Mediated communication technologies have provided platforms for people to communicate with friends and family but spending long hours on these platforms can cause neglect family and harm important relationships in a family (Galvin et al., 2015). Sharing the sentiments, Rajeev and Jobilal (2015) believed that cyberspace is time-consuming and that long hours on these media can ignite jealousy or promote cheating. Moreover, some couples upload incomplete or false information about their details on their profile on SNSs, such as marital status and age, that rout argument in romantic relationships. This corrupts family relations, and the absence of communication brings humiliation, insecurity, and loneliness in marriages, which have scaled up infidelity (Aydin et al., 2018).

Amidst all negative connotations that behoove marriages due to participation in virtual communities such as Facebook and Twitter, it has fostered relationships and networking by providing multimodal content messaging such as text, pictures, and videos (Galvin et al., 2015). These enable the couple to express emotions in varied forms. Joo and Teng (2017) revealed that participation in SNS has enhanced interpersonal relations and communication within families and made couples spend much time together, extending their emotional connections. To shed more light, time spent on mediated communication technologies does not affect the level of intimacy in a relationship but the gratification of leisure involvement (Sanchez; Joo & Teng, 2018). While one cannot agree less that SNS performs these crucial functions in extending the human act of communication, Marshall McLuhan, however, was quick to point out that such a description of mediated communication technologies “is like the juicy piece of meat carried by the burglar to distract the watchdog of the mind” (McLuhan,1964; p.24). Imperatively, this argues that this simplified view of SNSs blinds us from the real content of the medium, thus the social consequences that the technology poses on society. Responsively, it is only a balance between the new communication techniques and human reaction that can ensure social stability. In most cases, such equilibrium between mediated technologies and human reaction has been missing, which accounts for the negative consequence that SNS has rooted out on the social institution of marriage and romantic relationships in most societies (McLuhan, 1964; Clayton et al., 2013; Valenzuela et al., 2014; and Latifi, 2015).

2.2 THEORETICAL REVIEW

2.2.1 Uses and Gratifications Theory

Uses and gratifications theory (U&G) is the most popular hypothesis that is used to explain why individuals interact in Social Media Networking sites. Elihu Katz and his partners Jay Blumler and Michael Gurevitch in 1973 were the first to introduce this hypothesis and used it to explain the reasons people have for interacting with the choice of media they prefer so as to satisfy their desires, (Katz, Blumler, &Gurevitch, 1973). U&G is described as a psychological communication viewpoint and hypothesises that people are aggressively involved in searching for media that theytrust will gratify specific desires that they need to be fulfilled, (Katz et al., 1973; Rubin, 2009). U&G suggests that people who consume media decide themselves on which media and of what type they will use for them to achieve the fullest satisfaction of their desires, (Alajmi et al., 2016). It can thus be said that U&G directs its attention to the reasons why consumers use certain types of media and the gratification that they derive from their consumption, where in this case we are focused on the Social Media Networking sites.

2.2.2 Family Systems Theory

This was a theory that was developed in the 1950‘s by a psychiatrist called Murray Bowen and it viewed the family as an emotional unit that is interdependent of the actions of each of its members where the change in the action of one member affects the other members of the family. It is from these emotional forces of the individual family that a society‘s behaviour is also moulded. As was seen from the theory, societal regression was one of the results of the behaviours that came from how an individual‘s behaviour affected the family and how this as a result also affected the behaviour of the whole society. In this case one the factors that was noted to be influencing societal regression was a growth in science and technology.

A growth in science and technology was one of the symptoms of societal regression and this involved as can be seen from current trends the invention of the Social Media Networking sites. It is the use of this sites that was noted to have led to a regression in society where it was seen as noted in this study and others that have been published in journals such as Computers in Human Behaviour in 2012 and Gardner, 2010 which show that this had led to a rise in the cases of divorce, and, as was seen through this study, the use of Social Media had also led to negative impacts on the marriages of the youthful couples who were the centre of interest for this research.

It is through this theory that this study was also able to be conducted using the guidelines that it provided such as where it posited that an individual‘s be haviour also moulds that of the family and that of the family also moulds that of the society. In this case it was discovered that the use of Social Media could when used in a controlled and wise manner influenced the behaviours of the youthful middle-class couples in a positive way in their marriages for example they were able to keep in constant communication and it also made them feel closer to each other. It was however noted during the study that the uncontrolled use of the SMNs led to the couples being influenced in a negative way in their marriages where the respondents in the study said that it made them feel suspicious, distant and uncomfortable with their partners whenever they were engaged in using the Social Media Networking sites.
2.3
EMPIRICAL REVIEW

A study conducted by Kerkhof, Finkenauer, and Muusses(2011) found that peoples relationships whether offline or online have become so interconnected that whatever one does in either of the two relationships, influences the other.This occurrence was called 'syntopia' by Kerkhof, Finkenauer, and Muusses(2011) and was meant to explain that the environment and background of an individual had an impact on whatever activity one did and learned on the internet and this was then transferred onto their offline lives. At the same time, Kerkhofet al. (2011), also discovered that individuals who were obsessed with using the internet showed a reduction in the quality of their offline lives and they reported that commitment towards their relationships whad decreased and that they were having more frequent disagreements with their partners. Similarly, Guarnieri, Wright, and Hudiburgh (2012) also discovered that people who were less competent when it comes to starting offline relationships could have this behaviour linked to the increased use of Facebook,which is in this case considered a Social Media Networking site.

According to Kepler (2015) studied Marital Satisfaction- The Impact of Premarital and Couples Counselling. The goal of this study was to look into the relationship between premarital and marital counselling and couples' marital satisfaction. The findings revealed a trend in which individuals who participated in premarital counselling reported higher marital satisfaction than those who did not participate in premarital counselling. Gurin, Veroff, and Feld (1960)- discovered that advice on settling a dispute or resolving an issue was one of the most frequently reported benefits by clients. Therapeutic intervention is another advantage. In this setting, the counsellor assists patients in gaining insights into their emotional difficulties and gradually restoring their confidence and love, thereby creating conditions for decisions and cooperation

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
 RESEARCH DESIGN 

It is an acceptable fact that research design is the basic plan that guides data collection and the analysis phase of any research work The design of a research can be regarded as the frame- work which specifies the types of information to be gathered including the source of data and the procedure used in collecting them. Research can be define as an attempt to discover something design however, refers to the whole method or technique used in gathering data. Research design therefore entails the frame work or general arrangement that is used in collecting and analyzing a set of data.

 Therefore, on the basic of this study, the research design used for collecting the required information is survey.

Babbie (1983-83) define survey research as “a research method used by social scientist in “collecting  data for describing a population too large to access directly” osuala (1990-22) says “survey research focuses on people their vital factors on people their vital facts, belief, opinions, altitude, motivation and behavior he described it as a non-experimental descriptive method 

  Moreso the analysis statistical tools of measuring data the primary and secondary data are source of  information on the influence of online media content on marriage counselling among youths in kwara state.

3.2
RESEARCH METHODS

Research method is mainly concerned with the method of gathering data from the respondent and drawing conclusions. In this study the researcher used survey research method. Survey research design describes the present condition of various products being investigated as sample which is a representative of the entire population. Uwakwe (2006) in his view says that “Survey research usually examines a single sample for the purpose of interfering conclusion about the population from which the sample is derived.

3.3
POPULATION OF THE STUDY

Lawrence and john (2010:61) define population as “the entire set of person object or event which the researcher intends to study” from the above, it can be deducted that various element will be used in this research.

  The population of this study are the adults in Ilorin metropolis in Kwara State. From the records of the 2006 National Population Census, Ilorin South local government is estimated to have a population of 67, 000 adults

3.4
SAMPLING TECHNIQUES         

The technique adopted for this study was purposive sampling. The reason for this technique is to get the required information from the right people. This means that the researcher only reached those who admitted that they listen or watching online media content on marriage counselling. 

Since the respondents that make up the population of this study very large, google document questionnaire were design and shared online to the respondents, total number of 99 were collated. The sample size is therefore approximated to 99.

3.6
DATA COLLECTION INSTRUMENT 

According to okuma (2002:179) questionnaire refers to as a device for securing answer to “set of the question using a Google form which the Respondents fill online personally the research instrument used in collecting this data is purely Google form questionnaire .

The instrument comprise two section, section A and B respectively. Section A is structure to get demographic data from the respondents while section B is structured to draw elevate answer to the research questions.

3.7
VALIDITY AND RELIABILITY OF THE INSTRUMENT

           Akinyemi (1999-73)define validity “testing as the accuracy of an instrument” validity testing center on the test of a research measured what they expected to measure the instruments used are valid because it enables the researcher to obtain quick and accurate information or data. The instrument made straight effort to research the selected group and the sample member were able to give the required information needed to concrete conclusion of research work.

In other to establish the identity of the instrument of this study, the appropriate correction and approval. The researcher also adopts the pretest method to validate the instrument used, 99 were generated from Google form questionnaire were shared among various respondents online and this was termed accurate and proper.

3.8
METHOD OF DATA COLLECTION   

The data of this research work is converted through the administration of questionnaire, interview and personal observation on respondents in Ilorin Kwara State. The instruments were used to elicit demographic data for specific question for the study.


To ensure accurate data collection the questionnaire were distribution directly by the researcher to the adults of Ilorin, Kwara State. The interview and personal observation were also conducted by the researcher. The above instruments used have helped in collecting an aggregate amount of the data used for the study.

3.9
METHOD OF DATA ANALYSIS


For proper analysis of the data gathered for this study descriptive and inferential statistical tools of measuring data were used in analyzing the collected data the uses of these forms of statistical method to test the validity and reliability of data cannot be done without appropriate Coding

Therefore, using coding scheme, for Options to questions on the questionnaire, the Options were to assemble in what is known as the coding sheet. Frequency and percentage were used to describe data to see the general characteristic of the sample studied and to answer researcher questions.

The method of data analysis utilized in the analysis of data was the raw scores. The scores were converted in to percentage based on the number of the respondents the frequency tabulation and percentage methods of data analysis were adopted for the purpose of this research.

CHAPTER FOUR

4.0
INTRODUCTION

DATA ANALYSIS AND REPORT

This chapter covers an analysis of the findings, results and also includes the discussion of the results as will be seen later on. The first section covers the demographic data obtained from the respondents. The second section covers online media content on marriage counselling among youths.

4.1
ANALYSIS OF FIELD PERFORMANCE


This chapter deals with the analysis of data gathered in the course of this study. However, adequate answer were supplied to the Google form questionnaire deployed, all responded to 

4.2
 ANALYSIS OF THE DEMOGRAPHIC SEGMENT


In studies like this it is important to analyze the background information of the respondents. This is because people’s social background influence their thinking pattern. The background information comprises of age, gender, educational background, and religion.

Below is the table presentation and descriptive analysis of the data gathered from google form respondents.

Table 4.1 Distribution of the respondent by gender

	VERIABLE
	FREQUENCY
	PERCENTAGE

	Male
	52
	52.5

	Female
	47
	47.5

	Total
	99
	100%



The table above show 52 (52.5%) of the respondents are male, while 47 (47.5%) are female. Therefore the majority of the respondents are male

Table 4.2 Distribution of the respondent by age

	VERIABLE
	FREQUENCY
	PERCENTAGE

	16-20 years
	17
	17.2

	21-30 years
	73
	73.7

	31-40 years
	9
	9.1

	Total
	99
	100%


 

The table shows that 17 (17.2%) of the respondents are of age 16-20years, 73 (73.7%) of the respondent are of age 21-30years while 9(9.1%) of the respondents are of age 31-40 years and above. Therefore the majority of the respondents are between 21-30 years of age.

Table 3: Distribution of the respondent by marital status

	VERIABLE
	FREQUENCY
	PERCENTAGE

	Single
	69
	69.7

	Married
	28
	28.3

	Divorced
	2
	2

	Total
	99
	100%



The table shows that 69(69.7%) of the respondents are single, while 28(28.3%) of the respondents are married, while 2(2%) of the respondents are divorced. Therefore the majority of the respondents are single.

Table 4.4 Distribution of the respondent by religion

	VERIABLE
	FREQUENCY
	PERCENTAGE

	Christians
	52
	52.5

	Muslims
	46
	46.5

	Others
	1
	1

	Total
	99
	100%



The table above shows that 52(52.5%) of the respondents are Cristian, while 46(46,5%) of the respondents are muslims, while 1(1%) of the respondents are others. Therefore the majority  of the respondents are Christians

Table 4.5 Distribution of the respondent by education qualification

	VERIABLE
	FREQUENCY
	PERCENTAGE

	OLEVEL
	10
	10.1

	NCE/Diploma
	13
	13.1

	ND/ HND
	71
	71.7

	Degree
	5
	5.1

	Total
	99
	100%



The table shows that 71(71.7%) of the respondent are ND/HND certificate holders, while 13(13.1%) of the respondent are NCE/Diploma certificate holders, 10(10.1%) of the respondent are Olevel certificate holders while 5(5.1%) of the respondent are Degree certificate holders. Therefore the majority of the respondents are ND/HND certificate holders.

ANALYSIS OF RESEARCH QUESTIONS

Table 4.6  Do you use any of the following Social Media Networking sites?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	WhatsApp
	48
	48.5

	Facebook
	27
	27.3

	Twitter
	6
	6.1

	Instagram
	17
	17.5

	LinkedIn
	1
	1

	Total
	99
	100%



The table shows that 48(48%) of the respondents using whatsapp Social Media Networking sites, while 27(27.3%) respondents used Facebook, while 17(17.5%) the respondents used instagram networking site , while 6(6.1%) of the respondents are using twitter while 1(1%) of the respondents used linkedin. The findings indicate that WhatsApp had the highest number of users.

Table 4.7: online Media use influencing behaviour towards marital happiness among youths in kwara state?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	Strongly Disagree
	8
	8.1

	Disagree
	15
	15.2

	Agree
	70
	70.7

	Strongly Agree
	6
	6.1

	Total
	99
	100


Then findings showed that 8 respondents, represent  (8.1%) of the respondents strongly agreed , 15 respondents, represent  (15.2%) of the respondents disagree with statement, 70 respondents, represent  (70.1%) of the respondents agree while 6 respondents, represent  (6.1%) of the respondents strongly agreed. This reflects the various findings indicating that they use of online Media use influencing behaviour towards marital happiness among youths in kwara state.

Table 4.8: The use of online Media influencing behaviour towards marital commitment among youths in kwara state?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	Strongly Disagree
	4
	4

	Disagree
	12
	12.1

	Agree
	68
	68.7

	Strongly Agree
	15
	15.2

	Total
	99
	100


Then findings showed that 4 respondents, represent  (4%) of the respondents strongly agreed , 12 respondents, represent  (12.1%) of the respondents disagree with statement, 68 respondents, represent  (68.7%) of the respondents agree while 15 respondents, represent  (15.7%) of the respondents strongly agreed. This reflects the various findings indicating that they use of online Media influencing behaviour towards marital commitment among youths in kwara state.

Table 4.9: Marriage counselling assists individuals in making decisions to build and strengthen relationships?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	Strongly Disagree
	4
	4

	Disagree
	6
	6.1

	Agree
	69
	69.7

	Strongly Agree
	20
	20.2

	Total
	99
	100



Source: Research Survey 2024

Then findings showed that 4 respondents, represent  (4%) of the respondents strongly agreed , 6 respondents, represent  (6.1%) of the respondents disagree with statement, 69 respondents, represent  (69.7%) of the respondents agree while 20 respondents, represent  (20.2%) of the respondents strongly agreed. This reflects the various findings indicating that the Marriage counselling assists individuals in making decisions to build and strengthen relationships.

Table 4.10: The usage of Social Media help online media content on marriage counselling among youth?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	Strongly Disagree
	3
	3

	Disagree
	11
	11.1

	Agree
	64
	64.6

	Strongly Agree
	21
	21.2

	Total
	99
	100


Then findings showed that 3 respondents, represent  (3%) of the respondents strongly agreed , 11 respondents, represent  (11.1%) of the respondents disagree with statement, 64 respondents, represent  (64.6%) of the respondents agree while 21 respondents, represent  (21.2%) of the respondents strongly agreed. This reflects the various findings indicating that the usage of Social Media help online media content on marriage counselling among youth

Table 4.11: Implication of using online media content platforms for marriage counselling among youth?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	Strongly Disagree
	3
	3

	Disagree
	11
	11.1

	Agree
	64
	64.6

	Strongly Agree
	21
	21.2

	Total
	99
	100


Then findings showed that 3 respondents, represent  (3%) of the respondents strongly agreed , 11 respondents, represent  (11.1%) of the respondents disagree with statement, 64 respondents, represent  (64.6%) of the respondents agree while 21 respondents, represent  (21.2%) of the respondents strongly agreed. This reflects the various findings indicating that there is Implication of using online media content platforms for marriage counselling among youth

Table 4.12 What do you mostly use Social Networking Sites for? (Please tick and indicate according to rank?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	To connect with old friends
	10
	10.1

	To make new friends    
	13
	13.1

	For entertainment
	34
	34.3

	To share with friends    
	2
	2

	For education purposes
	40
	40.4

	Total
	99
	100%



The table shows that 40(40%) of the respondents said they connect Social Media Networking sites To connect with old friends, while 12(24%) respondents said they connect Social Media Networking sites To share with friends, while 10(20%) the respondents used Facebook networking site To make new friends, while 6(12%) of the respondents said they connect Social Media Networking sites For entertainment while 2(4%) of the respondents said they connect Social Media Networking sites For education purposes.

Table 4.13: In your view, does the use of Social Media influence the level of communication in your marriage?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	Strongly Disagree
	5
	5.1

	Disagree
	19
	19.1

	Agree
	57
	57.6

	Strongly Agree
	18
	18.2

	Total
	99
	100


Then findings showed that 5 respondents, represent  (5.1%) of the respondents strongly agreed , 19 respondents, represent  (19.1%) of the respondents disagree with statement, 57 respondents, represent  (57.6%) of the respondents agree while 18 respondents, represent  (18.2%) of the respondents strongly agreed. This reflects the various findings indicating that there is use of Social Media influence the level of communication in your marriage.

Table 4.14: Have you taken any measures on the use of Social Media Networks in regards to your marriage and the influence that they have on it?

	VARIABLE
	FREQUENCY
	PERCENTAGE

	YES
	52
	52.5

	NO
	47
	47.5

	Total
	50
	100%



The findings as indicated in the table above showed that 52 respondents 52,5 percent make use of Social Media Networks in regards to their marriage and the influence that they have on it. However, 47 respondent (52.5) percent disagreed with the others. It concluded that they make use of Social Media Networks in regards to marriage and the influence that they have on it.

4.3 4.3
ANALYSIS OF THE RESEARCH QUESTIONS

RESEARCH QUESTION 1:- The use of online Media influencing behaviour towards marital commitment among youths in kwara state?

Then findings showed that 4 respondents, represent  (4%) of the respondents strongly agreed , 12 respondents, represent  (12.1%) of the respondents disagree with statement, 68 respondents, represent  (68.7%) of the respondents agree while 15 respondents, represent  (15.7%) of the respondents strongly agreed. This reflects the various findings indicating that they use of online Media influencing behaviour towards marital commitment among youths in kwara state.

RESEARCH QUESTION 2:- The usage of Social Media help online media content on marriage counselling among youth?

Then findings showed that 3 respondents, represent  (3%) of the respondents strongly agreed , 11 respondents, represent  (11.1%) of the respondents disagree with statement, 64 respondents, represent  (64.6%) of the respondents agree while 21 respondents, represent  (21.2%) of the respondents strongly agreed. This reflects the various findings indicating that the usage of Social Media help online media content on marriage counselling among youth.

RESEARCH QUESTION 3: Implication of using online media content platforms for marriage counselling among youth

Then findings showed that 3 respondents, represent  (3%) of the respondents strongly agreed , 11 respondents, represent  (11.1%) of the respondents disagree with statement, 64 respondents, represent  (64.6%) of the respondents agree while 21 respondents, represent  (21.2%) of the respondents strongly agreed. This reflects the various findings indicating that there is Implication of using online media content platforms for marriage counselling among youth

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMEDATION

5.1
SUMMARY 

The primary purpose of this study was to determine the influence of online Media content on marriage counselling among youths. Assessing the prevalence, it was evident that majority of the youthful married couples used Social Media actively in their daily lives. WhatsApp, Facebook and Twitter were the most commonly used oniline Media sites with WhatsApp recording 100 percent of users from the respondents. In terms of gender, more women visited Social Media sites compared to the men by 22 percent. 70 percent of these women spent more than 30 minutes of their time everyday visiting the various Social Media Sites an indication of the impact of these platforms in their lives compared to only 45 percent of the men.

In terms of gender, 70% of female respondents visited the various Social Media platforms at least four times or more compared to their male counterparts of who had 45% visitation rate. In addition, about 70 percent of the female respondents were found to be spending more than 30 minutes of their time on Social Media for every visit each day in comparison to 45 percent of the men an indication that the women were the highest consumers of Social Media.

In terms of the purpose for visiting the various Social Media sites, it was evident that most of the respondents visited Social Media to catch up with family and friends and also for entertainment purposes. A small percentage however, used Social Media for business purposes. The findings indicated that 44 percent of the respondents used Social Media to catch up with their families and friends; this was followed by 40 percent for entertainment purposes. Additionally, 16 percent of the respondents were found to be using Social Media for business purposes where they were able to conveniently reach out to their customers.

More than 50 percent felt that they had developed feelings of suspicion and sometimes they went to the extent of investigating their spouses whenever they felt they needed more information. The findings further indicated that majority of the respondents agreed with the findings that the use of Social Media had adversely affected the success and stability of their marriages and they felt that the use of the SMNs needed to be regulated to help them improve on some of the aspects of their marriages that had deteriorated due to the uncontrolled use of Social Media such as less communication was being experienced and partners who were actively engaged in the use of these platforms also spent lesser time with their spouses.

5.2 DISCUSSION OF FINDINGS

Social Media use was found to be common among the youthful individuals Nigeria, with WhatsApp and Facebook being the most popular Social Media Network sites and were the most frequently used compared to others. There were clear cut gender differences that were seen in terms of the use of Social Media amongst the young men and women. More females were seen to be visiting the Social Media Sites compared with the men with the women also spending more time averagely. However, it was notable that both genders actively visited the various Social Media sites spending at least 20 minutes navigating through the sites during each visit. The impact of spending this amount of time on Social Media was that it reduced the quantity and quality of time to learn more on marriage counselling among youths.

The research revealed that the use of Social Media was closely associated with several marital problems. It was found out for instance that, the more the time the married couples spent on the Social Media platforms the more this resulted into feelings of jealousy, uneasiness and suspicion among them. It was also seen that, the more time the youths spent on Social Media, the more their partners felt emotionally distant further affecting their marriages. As a result of the aforementioned issues trust which is a key pillar of marital success was eroded as distrust and anxiety started creeping into their marriages. This was discovered to be very common amongst the young couples who have only been in marriage for a few years. 

From the study, there was no defined impact of Social Media on either marital success or failure but there was a defined impact on marital stability. This all depends on the level of marital adjustment of the married individuals. Well-adjusted couples tend to agree on matters of demonstration of affection, friends, sexual relations, proper conduct and the manner in which they wish to conduct their life. This implies that compatibility and flexibility between the couples is paramount for their stability and also for their happiness.

5.3 RECOMMENDATIONS


The objective of this study was the influence of online Media content on marriage counselling among youths. In the light of the findings of this study, the following recommendations are made:-

1. I would recommend that couples involved in marriage should come up with resolutions on how to use Social Media for example on the time when they should be engaging in it, for what purposes and mainly purposes concentrating on those that help in building their relationship such as constant communication and also easier communication, whether to avoid the use of these platforms if they view them as causing constraints in their marriages amongst other resolutions. 

2. Government should forced at this time to form commissions or taskforces that will curb or look into how the use of the SM may be controlled to curb the crisis that may be present at that time. This can however be avoided where the Government educates people on the importance of controlling their use of Social Media.

3. I would also recommend that the Government come up with strategies that ensure that the use of Social Media is in such a way that it is not having a negative effect on families in this case marriages. 
5.4
LIMITATION OF THE STUDY

Over is not an explanation, such problems like finance secrecy the size of the establishment and time have all contributed to the narrow result.

a. FINANCE : the researchers did not find it easy going from school to the case study Centre every time , before they could get the title data because the researcher where running shorts of fund s. the visit could be intensified.

b. Size of respondents: the researchers only cohered online respondents only. This is due to the lack of adequate fund to visit make  hard copies

c. Time: the time allocate for the research  work is too short and coupled with others academic work which  the researchers has to face, thereby, reducing the researchers  work to minimum presidents illegal led to his outing. 
5.5
CONCLUSION 


Understanding the inevitability of problems in a couple's marital life allows them to appreciate the progress they make in loving, to be less harsh with themselves about their defensiveness, and to be more motivated to overcome it. There is a direct need for them to seek counselling at various stages of their marital life, to enable them to make life–long adjustments that will help them maintain a good relationship with their spouses. In this way, the couple can learn to tip the scales of their ambivalence in favour of love over fear at each stage of their life–long marriage. Creating a life that revolves around a loving relationship is not a selfish act. Being loving is what it takes to live as a balanced matured adult in the outside world. 


Individual benefits of relational development should be carried by spouses into a more humane relationship with their children, friends, and co-workers. Couples can help to change forest relationships for the better by focusing their marriage on love. This is true because when couples commit to putting love first and living a love-centred marital life, everything else falls into place, including child-rearing, recreation, and community activities.


Social Media as seen through this study and others that have been conducted before, on one side acts as a catalyst, enhancing the marital success of those who are well adjusted in their marriage and those who adopt sound relationship strategies for the stability and success of their marriages. It can be seen that for those that have come to adjust themselves for example through strategies such as limiting the time that they spend on the platforms or using     On the other hand, it is notable that Social Media can result into the escalation of the failed marriages especially those not built on trust and commitment. The young couples should be very vigilant of the behaviours associated with Social Media that may erode trust and arouse jealousy and suspicion in their partners. A common understanding of proper conduct should be fostered with respect to matters of recreation, demonstration of affection, friends and sex relations as they relate to each other‘s use of Social Media.
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QUESTIONNAIRE

Dear respondent,


I am a final year students of the department of mass communication kwara state polytechnic, Ilorin conducting a research on the topic “INFLUENCE OF ONLINE MEDIA CONTENT ON MARRIAGE COUNSELLING AMONG YOUTHS IN KWARA STATE”

please, kindly help me complete the attached question as ensure that it will be used for academic purpose only.

Your’s faithfully 

GROUP 67
SECTION A

Analysis of demography of bio-data of respondents

1. Sex: (a) male (b) female

2. Age: (a) 16-20years (b) 21-30years (c) 31-40years and above

3. Marital status: (a) Single (b) Married (c) Divorced

4. Religion: (a) Islam (b) Christianity (c) Others

5. Educational qualification: (a) O’Level (b) NCE/Diploma (c) ND/HND (d) Degree/Post Degree

SECTION B

6. Do you use any of the following Social Media Networking sites?

a. WhatsApp
(  )

b. Facebook  ( )

c. Twitter ( )

d. Instagram ( )


e. LinkedIn
 ( )

7. online Media use influencing behaviour towards marital happiness among youths in kwara state? 
Strongly Disagree
(  )

Disagree (  )

Agree
(  )

Strongly Agree (  )

8. The use of online Media influencing behaviour towards marital commitment among youths in kwara state? 
a. Strongly Disagree
(  )

b. Disagree (  )

c. Agree
(  )

d. Strongly Agree (  )

9. Marriage counselling assists individuals in making decisions to build and strengthen relationships?
a. Strongly Disagree
(  )

b. Disagree (  )

c. Agree
(  )

d. Strongly Agree (  )

10. The usage of Social Media help online media content on marriage counselling among youth?

e. Strongly Disagree
(  )

f. Disagree (  )

g. Agree
(  )

h. Strongly Agree (  )

11. Implication of using online media content platforms for marriage counselling among youth?

a. Strongly Disagree
(  )

b. Disagree (  )

c. Agree
(  )

d. Strongly Agree (  )

12. What do you mostly use Social Networking Sites for? (Please tick and indicate according to rank?

a. To connect with old friends (
)

b. To make new friends    (
  )

c. For entertainment (  )

d. To share with friends  (
)

e. For education purposes
(  )

13. In your view, does the use of Social Media influence the level of communication in your marriage?

a. Strongly Disagree
(  )

b. Disagree (  )

c. Agree
(  )

d. Strongly Agree (  )

14. Have you taken any measures on the use of Social Media Networks in regards to your marriage and the influence that they have on it?

a. YES
( )

b. NO ( )
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