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CHAPTER ONE
            INTRODUCTION
1.1	 BACKGROUND TO THE STUDY
It is now to be realized that the neglect of small-scale business could lie at the root of unimpressive performance of most Nigeria companies. Many years back, all manufactured goods were imported into Nigeria from Europe, America and western countries.
Small and medium scale Business Enterprises in Nigeria economic growth cannot be over emphasized as entrepreneurship is an indispensable catalyst for the sustenance of the economy in Nigeria as a whole.
Small and Medium Enterprises (SMEs) have played and continued to play significant roles in the growth, development and industrialization of many economies the world over. In the case of Nigeria, SMEs have performed below expectation due to a combination of problems which range from attitude and habits of SMEs themselves through environmental related factors, instability of governments and frequent government policy changes and somersaults (Suleiman, 2005).
Obadan, (1997) highlights the top ten problem areas of SMEs in Nigeria in decreasing order of intensity include which management, access to finance, infrastructure, government policy inconsistencies and bureaucracy, environmental factors, multiple taxes and levies, access to modern technology, unfair competition, marketing problems and non-availability of raw materials locally. 
Thus managerial problems represent the greatest problem facing SMEs in Nigeria while non-availability of raw materials locally is the least problem.
Interest in the role of small and medium scale enterprises in the development process continues to be in the forefront of policy debates in developing countries (Olorunshola, 2003). The advantages claimed for small scale enterprises are various, including : the encouragement of entrepreneurship; the greater likehood that small scale enterprises will utilize labour intensive technologies and thus have an immediate impact on employment generation; they can usually be established rapidly and put into operation to produce quick returns; small scale enterprises development can encourage the process of both inter-and intra-regional decentralization; and they may well become a countervailing force against  the economic power of large enterprises. More generally the development of small and medium scale enterprises is seen as accelerating the achievement of wider economic and socio-economic objectives, including poverty alleviation.
The role of finance has been viewed as a critical element for the development of small and medium scale industries. Previous studies have highlighted the limited access to financial sources available to small enterprises compared to large organizations and the consequences for their growth and development (Uduchukwu, 2003).
Typically, small enterprises face higher transactions cost than large enterprises in obtaining credit (Olorunshola, 2003). Poor management and accounting practices have hampered the ability of small enterprises to raise finance. Information asymmetries associated with lending to small scale borrowers have restricted the flow of finance to small enterprises. In spite of these claims however, some studies show a large number of small enterprises fail because of non-financial reasons.
 1.2 	STATEMENT OF THE PROBLEM
In many societies, small and medium scale enterprises are the engine of growth. Specifically, in countries such as Malaysia, Thailand, China, and India, SMEs have been responsible for more than 70 percent of exports and this is why these countries, according to Duro (2013) have been growing in leaps and bounds. In Nigeria, SMEs are beset with a myriad of challenges which are in no small measure affecting their growth. The most pronounced, however, is access to funds and effective infrastructure to operate, especially electricity. As observed by Sacerdoti (2005), even banks with retained liquidity levels in excess of what is required by law have shown reluctance in extending loans to SMEs, especially on long term basis as they are considered highly vulnerable with high credit risk.
Small and medium scale Enterprises do not have the muscle to compete with the multinationals in terms of marketing because of what it takes in real terms to market a product. In addition, the amount one needs to produce in order to engage in profitable marketing to break even is not there for the local manufacturers.
SMEs by their very nature are supposed to be the bedrock of the nation’s economy but the operating environment has been very harsh for them to thrive. Currently, most of them can scarcely fund their operations, and the issue of mass or large scale production is ruled out. Some manufacturers have gone under due to unhealthy operating environment occasioned by poor infrastructure, high cost of production, multiple levies and multiplicity of regulatory agencies. In terms of capacity building, very few, of SMEs can afford to attract and retain the right caliber of staff that will take charge of sensitive and high-tech positions in their companies. 
In view of the problems confronting SMEs in Nigeria alongside the efforts the government has put in to ensure their growth for them to perform effectively the roles expected of them, this paper is aimed at quantitatively investigating the impact of SMEs on Nigeria’s economic growth performance.
1.3	 RESEARCH QUESTIONS
For the purpose of this research work, answers will be provided to some question:
i. What are the contributions of small scale industries to the Nigeria economy.
ii. What are the roles played by small scale business in the growth and development of Nigeria
iii.  To what extent have government policies been able to improve growth of small scale industries in Nigeria
iv. Would lack of funding for small scale industries by the banks affect the general financial stability in the economy? Or the provision of it create the desired foundation necessary for sustainable economic growth
1.4	 OBJECTIVES FOR THE STUDY
The main objective of this study is to examine the impact of small scale business on the development of Nigeria Economy.
Other objectives are as follows: 
i. To highlight the contribution of small scale industries to the Nigeria economy.
ii. To examine the roles played by small scale business in the growth and development of Nigeria
iii. To know if government policies been able to improve growth of small scale industries in Nigeria
iv. To examine if lack of funding for small scale industries by the banks affects the general financial stability in the economy? Or its provision creates the desired foundation necessary for sustainable economic growth
1.5	 RESEARCH HYPOTESIS
For the purpose of this study, the researcher developed the following hypothesis.
Ho Small scale industry does not contributes to the Nigeria economy.
Hi: Small scale industry contribute to the Nigeria economy..
Ho: Small scale business does not play an important role in the growth and development of Nigeria
Hi: Small scale business plays an important role in the growth and development of Nigeria
H0: Government policies have not been able to improve growth of small scale industries in Nigeria
H1: Government policies have been able to improve growth of small scale industries in Nigeria



1.6	 SIGNIFICANCE OF THE STUDY
This study is significant because it would help to evaluate the operations of a vital segment of the industrial sector small scale business which have been identified as having high potential in promoting economic growth (Oni and Daniya, 2012). Also this study is going to provide useful information on some of the challenges small scale business face in Nigeria which will be significant to people interested in developing small scale business in Nigeria
.1.7	 SCOPE OF THE STUDY
The study encompasses the roles and contributions of small and medium scale industries on the Nigeria economy from 2015-2025. In writing this project, the researcher encountered some limitations, which were; lack of information from appropriate quarters, time constraint, transportation difficulty in terms of traffic problems, lack of funds, power outrage etc. However, in spite of all odds, I was able to come out with a standard work. The project contains information which is reliable and authentic.
 1.8	 DEFINATION OF TERMS
· Economic Growth: Economic growth is the increase in the amount of the goods and services produced by an economy over time. It is conventionally measured as the percent rate of increase in real gross domestic product, or real GDP. Growth is usually calculated in real terms, i.e. inflation-adjusted terms, in order to obviate the distorting effect of inflation on the price of the goods produced. In economics, "economic growth" or "economic growth theory" typically refers to growth of potential output, i.e., production at "full employment".
· Entrepreneurship: The willingness and ability of an individual to seek out investment opportunities in an environment, and be able to establish and run an enterprise successfully based on the identified opportunities.
· Information: A piece of information is considered valueless if, after receiving it, things remain unchanged for a technical “Definition to see information theory.
· Growth: investment style that looks for stocks with strong earnings and or revenue growth or growth potential.
· Development: Is the process of economic and social transformational that is based on complex cultural and environment factor and interactions.
· Promotion: Promotion activities are on the major tools that a company  applies to their marketing activities effectively due to the fact that it require large amount in promoting a particular product.
· Enterprises: The development of business by the purpose of a country rather than by the government.
· Wholesaler: The cost of a good sold by a wholesales, the sale of goods in quantity as to retailer or jobbers for resale (oppose to retail).
· Retailer: A business or person that sells goods the consumer, as opposed to a wholesaler or supplier, who normally sells his goods to another business.



CHAPTER TWO
LITERATURE REVIEW
2.1	 INTRODUCTION
This chapter presents literature on impact of Small Scale Business on the Development of Nigerian Economic. I shall discuss conceptual review, theoretical review, empirical review and gap in literature.
2.2	 CONCEPTUAL FRAMEWORK
	Small and Medium Scale Enterprises (SMEs) as defined by the National Council of Industries (2009) refers to business enterprises whose total costs excluding land is not more than two hundred million naira (N200,000,000.00) only.
There exists no consensus among policy makers and scholars concerning the point at which a business firm is deemed to be small or medium. Indeed, there is no universally or even nationally acceptable standard definition except that the scale of business needs to be defined for a specific purpose. The problem of SMEs identification is more acute in the developing countries because apart from the fact that, small and medium scale business are difficult to count, they are also difficult to measure individually, hence statistics on the number, size, geographical distribution, and activities of enterprises and the SME sub-sectors are partial and highly unreliable (USAID,2004).
The United Nations Industrial Development Organisation (UNIDO) identified fifty definitions of small-scale business in seventy-five different countries based on parameters such as installed capacity utilization, output, employment, capital, type of country, or other criteria, which have more relevance to the industrial policies of the specific country. However, it has been suggested that the SMEs sub-sector may comprise about 87 percent of all firms operating in Nigeria, excluding informal – enterprises. This study adopted USAID definition of -enterprises as informal businesses employing five or fewer workers including unpaid family labour; small enterprises as those operating in the formal sector with five to twenty employees; and medium enterprises as those employing 21 to 50 employees (Kayanula & Quartey, 1999 in Akingunola, 2011).
Small-scale businesses are certainly not a transnational company, multinational cooperation, publicly owned enterprises, or large facility of any kind. However they can depend on business and ownership structure to become a large business unit (Macqueen 2006) while it can be argued that 80% of the financing of SMEs come from owners, friends, and families, the business form can take different form including private ownership, limited partnership, contract and sub-contracts, cooperatives or associations (Kozak, 2007).
Small-scale businesses have a narrow context within which their operation is carried out. However, where it is effectively operated it can sprout economic growth and national development. Despite its definitional problem, there exists a high level of consensus on the importance of SMEs, especially the SMEs sub-sector to economic growth and development. Oluba (2009 in Akingunola, 2011) has, however, observed that the importance of SMEs varies with sectors and with the developmental stage of a country. He opined that developing characteristics such as the level of capital allocation /requirements, management size, and arrangement, as well as limited market access, make SMEs less amenable to the disappointing results of development strategies that focus on large, capital intensive, and high import dependent industrial plants as well as failed public enterprises.
 OBJECTIVES OF SMALL SCALE BUSINESS
The corporate objectives of this study are to realize the essence which the marketing activities can contribute to the development and substance of small scale business.
The main objectives of this study are also enumerated below:
i. To identify the problems and the possible measures of small scale business.
ii. To identify the contributions of small scale industries to the business
iii. To provide necessary suggestion on how marketing activities can be carried out by small scale industries.
iv. To examine the problem being encountered by the industrialist 
v. To provide necessary suggestion on what government could do to assist industrialists
vi. To examine the assistance rendered by marketing activities, its significance and success
 EFFECTIVE PERFORMANCE OF MARKETING ACTIVITIES IN SMALL SCALE BUSINESS
Small scale businesses are faced with many problems in implementing marketing activities, a few of these problems indicated. to lack of managerial skill 
and lack of effectiveness in applying marketing mix variable in the day to day business activities.
The marketing mix variable include all those  activities involved in identifying the needs and wants toward consumer satisfaction, moving goods and services from point of production to point of consumption.
These activities give careful and detailed attention of the “4ps”, which includes:
· Product
· Place
· Promotion
· Price
Product: The starting point of marketing is the identification and developing of the right products and services to meets consumer needs and wants.
In this marketing mix variable, the small scale executives are faced with difficulties in identifying the various types of product that suit the need of the consumers, such products include:
i. Core or generic product
ii.  Tangible product
iii. Augmented product
This problem can arise, if marketer’s needs and wants at a particular point in time meet with satisfaction of consumer needs and wants that give rise to the concepts of product.
Place: This is the next aspect after a product has been produced and it is another variable of marketing mix which an individualist must consider, Failure to put marketing activities, could be devastating manager of a small scale business must be able to identify the channels of distribution that suit the scales of their product in marketing , channels are divided into:
Channel of Distribution
Physical Distribution
However, if the small scale executive fails to identify the right channel of distribution the company’s product it could become a problem for the industry in implementing the marketing activities.
Price: Pricing is one of the marketing mix variables. The small scale executive face problem on the pricing of their product in the sense that they should not over fix or under fix the price, so as to meet the set goal in organization.
For efficiency in organization when implementing this form of variable, sound pricing strategies and their associated policies must be planned.
Executives in charge of pricing work must consider not only the profit volume and other social aspects they have to open their minds towards consumers’ satisfaction.
Promotion: Promotional activities are one of the major tools that a small company employ in their marketing activities and it requires large amount in promoting a particular product.
But due to smallest in activities of small scale industries, they encounter difficulties in different kind of promotions. 
So, it has been a great problem faced by the managers of small scale in implementing the marketing activities efficiently an effectively
As there are various promotional activities, it is now left for the small scale executive to select the best way of promotion of particular product so as not to create difficulties to gain acceptance and approval for it.
Also, identify the nature of the products, its intended market, the characteristics of the consumer in various market segment and the particular goals and objectives of the promoting firm, all balanced against the campaigns financial resources.
2.3	THEORETICAL FRAMEWORK
Development strategists have advocated the aggressive use of small and medium scale Enterprises (SMEs) to accelerate economic growth, especially in developing countries of the world (Daodu,2017). Most African countries are basically agricultural societies, and as observed by Osinowo (1997), with little capital to invest, it seems obvious that the process of industrialization should be based on c the development of the SMEs to link agricultural production with manufacturing activities. 
According to Arewu and Adeyemi (2011), Small and Medium Enterprises have been considered as the engine of economic growth, and that the major advantages of the SMEs is their employment potential at low capital cost. This is because the SMEs are relatively more labour-intensive than large enterprises. 
Furthermore, Aremu (2014), contends that the role SMEs play in any country is always in consonance with the country’s level of development. Adeyemi and Badmus (2018), in agreement with Aremu (2004) that there is high incidence of poverty in Nigeria, argued that only adequate financing of small and medium scale enterprises will reduce Nigeria’s unemployment level. On the belief that jobs can be massively created through the development of SMEs, Gunu (2017) and Aremu (2015) posit that finance to small and Medium Scale Enterprises will provide more income, savings and employment.
The need to promote the industrial sector has continued to be a major concern of most governments worldwide, especially developing countries like Nigeria. With the growth of SMEs, Olorunshore (2018) and Egban (219), believed that the Nigerian economy will have the potential of being competitive in the global market. 
In recognition of these potential roles of SMEs, successive governments in Nigeria have continued to express policy measures and programme to achieve industrial growth and development. In recognition of SMEs contribution to Nigerian economy, the strategies and initiatives to promote SME development featured prominently in most of the government’s economic development plans with a view to nurturing further growth of the sector. According to Ogwuma (2015), a clear path for accelerating the development of SMEs has been charted through the establishment of agencies such as DFRRI, NDE, NAPEI etc, although the challenges before these establishments are daunting.
According to Mambula (2017), since its independence, the Nigerian government has been spending an immense amount of money obtained from external funding institutions for entrepreneurial and small business development programs, which have generally yielded poor results. Unfortunately these funds hardly reach the desired business because they may be lost to bureaucratic bottle necks and end up in accounts of public office holders. Despite these setbacks, the role of small business owned by middle class Nigerians, set up by individual savings, gifts and loans and sometimes sustained by profit cannot be ignored. According to Asmelash (2012), countries that have made economic breakthroughs in the last two decades demonstrated beyond doubt that the development of entrepreneurship has been the sine qua non of economic growth and development. According to Asmelah (2012), the significant role SMEs play in development is acknowledged world over. He cited the work of Schell, (2016), who noted that in developed countries such as the USA, where big corporations are dominant, SMEs still play enormous role in the country’s economy.
According to Cook and Nisxon (2018), interest in the role of small and medium-sized enterprises (SMEs) in the development process continues to be in the forefront of policy debates in developing countries. Owing to the relevance of SME’s, in 2006, the government of Taiwan launched a $61 million "branding" initiative, which was aimed to push the economy from being production-based to knowledge-based. According to the report in EE Times Asia in August 2006, the so-called "Branding Taiwan Plan" is a seven-year program designed to help promising small-to-medium enterprises (SMEs) in developing their own brand, according to the Taiwanese government. This was initiated with the full consciousness of the ability of SMEs to drive the economy particularly in the medium term. Small businesses employ 72,000,000 people (Asmelash, 2012). More than 90 per cent of the industries in Indonesia, Philippines, Thailand, Hong Kong, Japan, Korea, India and Sri Lanka are small enterprises (Fadahunsi and Daodu 2017).
Given the significance of SMEs in economic growth and development, numerous studies have assessed the role of SMEs sector in light of various activities stimulating growth and development. For instance, Nagaya (2017) examines the impact of SMEs on economic growth using dataset for India and found that SMEs activities are growth enhancing through various channels like employment and poverty reduction. Correspondingly, Aremu and Adeyemi (2011) finds similar evidence that SMEs are vital agent in creating job opportunities and reducing poverty. In another study for a sample of 45 countries conducted by Beck, Dunt and Levine (2005) show that there is a strong positive correlation between SMEs activities and output growth. This implies that SMEs are vital instrument for promoting growth and development. However, no link is found between SMEs, poverty and inequality. 
Taiwo, Ayodeji and Yusuf (2012) in their study of the role of SMEs in promoting economic growth in Nigeria have revealed that there is strong nexus between SMEs activities and economic performance in Nigeria. Moreover, the study found that SMEs in Nigeria are faced with several challenges including financial constraints, high level of corruption and lack of training and capacity building which have hindered their smooth activities. Additionally, Chinweuba and Sunday (2015) investigate the relationship between SMEs and economic growth of Nigeria. Their findings reveal that SMEs activities are growth enhancing through expansion in output and other various means of survival. In the same vein, Motilewa, Ogbari  and Aka (2015) established that SMEs are found to be engine of growth in Nigeria. They also state that such enterprises operate with multiple challenges including financial and managerial constraints. In another study for the economy of Pakistan by Nalini, Alamelu, Amudha and Motha (2016), they note that SMEs are making significant role in promoting job opportunities and commodities for export.
Availability of finance has been widely viewed as a problem to growth and development of SMEs particularly in developing countries. For instance, Bekele and Zekele (2008) and Jibir (2015) have examine the role of finance in the development of SMEs and found that smooth financing has a strong link with the running and growth of SMEs and can boost their performance. Furthermore, there are some studies that found no significant impact of SMEs on economic growth. For example, Cravo, Gourly and Becker (2009) find that SMEs activities is negatively correlated with the level of growth and development. They further assert that human capital embodied in SMEs may be more significant for promoting economic growth than the SMEs activities.
Using time series data for Sri Lanka, Vijayakumar (2013) find an insignificant nexus between SMEs and growth and development of Sri Lankan economy. Also, Olukayode and Somoye (2013) investigate the impact of finance on entrepreneurship growth in Nigeria using endogenous growth framework, the results show that the finance, interest rate, real gross domestic product, unemployment and industrial productivity are significant to entrepreneurship in Nigeria.
Afolabi (2013) evaluates the effect of SMEs financing on economic growth in Nigeria between 1980 and 2010. The study employed ordinary least square (OLS) method to estimate multiple regression models. The study reveals that SMEs output proxy by wholesale and retail trade output as a component of gross domestic product and commercial banks’ credit to SMEs exert positive and significant impact on the economic development. Furthermore, Onakoya, Fasanya and Abdurrahman (2013) examine the impact of financing small scale enterprises on economic growth using quarterly time series data from 1992 to 2009 using OLS. The result shows that loan to small scale entrepreneurs have a positive impact on the economic performance.
Also, the role of SMEs in employment generation has also been acknowledged in the literature. Anthony and Arthur (2008) investigates the role of micro, small, and medium enterprises in the growth of per capita income in the United States, using database for firms in the formal manufacturing sector with fewer than 10, 20, 100, or 250 employees. Employing regression model, the result of the study shows a positive relationship between economic growth and the prevalence of firms of medium size or smaller (250 employees or less). However, they find only limited connection between growth and the prevalence of small or micro firms with fewer than 10, 20, or 100 employees.
Kadiri (2012) examines the contributions of small and medium scale enterprises (SMEs) to employment generation in Nigeria. The binomial logistic regression analysis was employed as tools for statistical analysis. The results show that SMEs has not impacted positively on economic growth partly due to poor financing and commitment from the government. Iyigun and Owen (1998) show a negative relationship between the level of economic development and the level of self-employment in the labour force. Carree, Van Stel, Thurik and Wennekers (2002) find a non-linear relationship between economic development and entrepreneurship activities.
Also, Beck, Demirguc-Kunt, and Maksimovic (2005) estimate the standard growth regression including the relative size of the SMEs sector in terms of employment and find a positive but not robust impact on economic growth for a cross-section of countries. Using similar approach, Audretsch and Keilbach (2004) and Mueller (2007) obtain a positive impact of measures of entrepreneurship on economic growth in the context of developed countries
In addition, there are some panel studies that investigate the role of SMEs in promoting growth and development. In this regard, Andre, Carree and Thurik (2004) investigate the contribution of total entrepreneurial activity in GDP growth for a sample of 36 countries and test whether this contribution depends on the level of economic development measured as GDP per capita. The result shows that entrepreneurial activity by nascent entrepreneurs and owner/managers of young businesses affects economic growth, but the effect depends upon the level of per capita income.
In another cross country study, Ming-Wen (2010), uses a dataset covering thirty-seven countries including developed and developing countries to examine the contribution to economic growth from the SMEs sector spanning between 1960 and 1990. The findings reveal that small scale businesses contribute positively towards economic prosperity of a country. Also, it is observed from the study that, in pursuance of economic growth, SMEs in the high- income economies generally help in the promotion of entrepreneurship activities, whilst in the less-developed economies they contribute in terms of job creation to the people
Thus, it can be observed that studies on the impact of SMEs on economic growth still remain inconclusive. There are mixed findings on the subject matter.
In the case of Nigeria, besides inconclusiveness of the results, most of the studies used descriptive statistics (see Taiwo, Ayodeji and Yusuf, 2012; Motilewa, 2015). Very few studies have applied econometric techniques and they have not properly check the time series properties of the data. Again, it is noted that they used small sample size which affected the reliability of their findings. Therefore, this study plans to improve on the weaknesses identified in the literature by extending the study period and using robust econometric techniques.
2.4 	EMPIRICAL FRAMEWORK
Using the descriptive research method, Adoyi and Agbo (2009) employed both primary and secondary data to determine the extent to which small business firms have developed Benue sate of Nigeria, and found that 86.3 percent of the small business firms pay their taxes regularly. These taxes increase the revenue base of the state which is used for development purposes. Akingunola (2011) assessed the specific financing options available to SMEs in Nigeria and thir contribution to economic growth performance. The Spearman’s Rho correlation was employed to determine the relationship between SMEs financing and investment level. At 10 percent level of significance, the Rho value of 0.643 indicated a significant and positive relationship between SMEs financing and economic growth in Nigeria.
Safiriyu and Njogo (2012), employed primary data instruments, questionnaire and interviews to study the impact of small and medium scale enterprises on employment generation in Lagos state, Nigeria. The results of simple percentages and chi-Square (X2 ) tests conducted show that small and medium scale enterprises and sustainable development of Nigerian economy are positively related, just as promotion of SMEs and improvements in employment generation are positively related and significant. Availability of finance has been widely viewed as a constraint to the growth of SMEs. Azende (2011), in an empirical evaluation of the performance of small and medium scale Enterprises, Equity Investment Scheme (SMEEIS) in Nigeria used Benue and Nassarawa states as case studies. Using total credit to SMEs as a percentage of Banks’ total credit for the period 1993 to 2008, the T-test conducted to determine the extent of relationship between bank loans before and after the introduction of SMEEIS indicated no significant difference between loans disbursed by banks to SMEs. This result, according to him, was due to the fact that the conditions for accessing SMEEIS funds were beyond the reach of the targeted SMEs.
2.5 	GAP IN LITERATURE 
The Nigerian Government  has made substantial effort on the development of small scale industries, nevertheless, part of the huge SMEs problems could be traced to the government. This is mostly in the area of improper implementation of its policies towards SMEs and a serious neglect in the area of incentive and infrastructural development to facilitate business activities of SMEs. Government policies seem to have constituted a serious problem area for SMEs. The beginning of harsh government policies toward SMEs can be traced back to 1982 with the introduction of “stabilization measures” which resulted in import controls and drastic budget cuts. 
These, in turn, adversely affected the subvention to the financial institutions established to provide financial assistance to the SMEs. For example, in 1983, out of a total of 8,380 applications for loans received from the SMEs for a total of 46.66 million naira was disbursed (Alasan and Yakubu, 2011).
As the economic situation deteriorated, the government introduced the Structural Adjustment Programme (SAP) in 1986. Since the strategy of liberalization and deregulation of interest rates was implemented, interest rates have continued to increase. The SMEs, which prior to the SAP had been granted concessionary rates of interest (particularly for agricultural and housing loans), experienced great difficulties obtaining credit of a Stabilization Securities Account (SSA) whereby the banks were debited with liquidity in their accounts with the Central Bank
The frequent changes, and sometimes conflicting government monetary policies, have also tended to hurt the SMEs. For example, while the government increased total credit allocation to SMEs from 16 to 20 per cent, the same government removed excess liquidity in the banking industry through increase in the Minimum Rediscount Rate (MRR), transfer of government and parastatals accounts to the Central Bank and the creation of Stabilization Security Account (SSA) whereby the banks were debited with excess liquidity in their accounts with central bank
Another shortfall of government is the misappropriation of funds and wrong allocation of credit facilities. Obi (2001) pointed out that the plan to provide modest loan to small scale business operations was a flop, because loans were granted in most cases on political rather than on commercial or project viability considerations. What was supposed to be revolving fund designed to benefit so many SMEs owners ended up as a bonanza for a few and it become virtually impossible to recover most of the loans. Another factor is the government improper implementation of its policies. Its inability to recruit trained manpower and adequate equipment to aid the extension services it put in place to support the SMEs. According to Obi (2001), the development centers were not endowed with adequate manpower to carry out technical appraisal of applications for loans from surging applicants. In the same vein, an empirical study on the analysis of the impact of government policies on SMEs (entrepreneurial development) noted that government policy programs on SMEs are concentrated in the cities where there is strict competition between the SMEs products and large scale business. While rural areas where their activities will impact on the macro economic environment through provision of employment reduction in rural-urban migration and overall contribution to the GDP where neglected (Ireghan (2009).
In spite of these identified enormous challenges confronting SMEs in Nigeria, they still continued to strive at their very best and their existence is the key to national economic development. With evidence from countries like India, Indonesia, Malaysia etc where SMEs constitute more than 40% of the Gross Domestic Product, it is clear that SMEs in a developing country like Nigeria, if policies implementation is enhanced through efficient monitoring, periodic review and infrastructural facilities provided, the SMEs will be empowered thereby facilitating growth and development of the nation’s economy.







CHAPTER THREE
METHODOLOGY
3.1	INTRODUCTION
3.2	 RESEARCH DESIGN 
The design that was considered for the research was survey. The case study approach that was adopted took place at some selected small scale businesses, Ilorin. The case study method was chosen because; case study is suitable for practical problems. It is often seen as being problem – centered, small scaled and manageable. Again, case study method has the uniqueness ability to use and apply differently a lot of different empirical evidence, Yin (1994). The aim of this research was to identify the extent to which small scale business, have been using planned and systematic training and development to motivate and improve the performance of its employees and therefore the choice of case study.   
3.3	POPULATION OF THE STUDY
The population of this research work would be the total number of the small scale industry in Ilorin town because of the limitation time, distance and cost of the investigation.
3.4 	SAMPLE SIZE AND SAMPLING TECHNIQUE 
The purposive (also known as judgmental or subjective) sampling technique was used in the sampling process of the population of the research. Purposive sampling is a non-probability sampling in which the decision concerning the individuals to be included in the sample was taken by the researcher based on the fact that these individuals have been around long enough to have the knowledge of the research issue and also the willingness to participate in the research.  This technique was also chosen because the sample size was quite small when compared with probability sampling.  
3.5	METHOD OF DATA COLLECTION 
With the source of information being the sampled senior staff, the data collection procedure adapted was the self-administered questionnaire by the respondents (selected senior staff).  The respondents to these questionnaires were free to answerthe questions according to their own conscience without being compelled to satisfy the researcher. Information from these questionnaires constituted the primary data for the research. Additionally, interviews were conducted with the selected executive members and heads of departments. 
The interviews were conducted because; it is an important source of gathering data for case studies. The kind of interview used was what is called by Merriam (1998), semi-structured interview. Because of the presence of pitfalls in the use of interviews by way of response bias and reflexivity Yin (1994), though questions are predetermined, the questions for the interview were not asked in any specific order. The interview was designed to allow respondents bring up other issues they felt were of interest to the subject matter. This created the needed friendly and cordial atmosphere which enabled researcher to ask follow-up questions freely. 
The questionnaires were pretested on a smaller size of the sampled respondents for the research. This was to ensure that the questionnaires designed solicited the appropriate responses from the respondents to answer the research question for the achievement of research stated objectives. The use of closed end as well as opened ended questions allowed the researcher to make easy categorization and analysis.  
  3.6	INSTRUMENT OF DATA COLLECTION
There are various sources of data analysis for every research work, both the primary and secondary method were used for this study. Data analysis through questionnaire, document search, personal interview, observation and combination of these strategies.
The questionnaire consists of multiple choice question divided into two (2) sections A and B with section “A” containing questions on personal data and section “B” containing the organization.
Also observations were carried out in order to obtain more information that were provided in the question are explained that “observation” include monitoring behavioral and non-behavioral activities and condition of sampling subject
3.7  	METHOD OF DATA ANALYSIS
This research work is planned to cover a wide area. However the time this research work is expected to be stated and complete within a limited time during which is research will to travel for research data distributed with questionnaire and evaluate all responses. The financial aspect of this research work is immense. The real cost of living a comprehensive work on the subject matter can be met by the research due to the prevailing situation in the country and dissonance factor also make it difficult for me have enough time for travelling from time to time due to a short academic semester being experience at present.
3.8 	HISTORICAL BACKGROUND OF THE CASE STUDY 
Ostrich Bakery Nigeria Limited is among the leading producers and distributor of a variety of confectionaries especially bread. Other confectionaries being produced and sold by this outfit are cake meat pie, sponge cake, bread cake, pizza and the likes. The company also sell product like ice-cream, yogurt e.t.c.
	In 2003, Ostrich formed a joint venture with Ireland, Gambia to supply evaporated milk. The company also acquired U.K Macdonald in 2005.
	Although based in China, Ostrich bakery also known as Oasis has been controlled by the founding Zhang family from Belgium and also carved a niche itself by focusing on various markets in Africa especially Nigeria, Ghana, Cameroon and East Africa. The Company’s African operations continued to present some 26 percent of its annual sales in Europe, especially the United Kingdom, is the group largest market at 43 percent, while the Asia specific region including Australia account for 26 percent of sales, In addition to its African producing sites, the company operates production plants in Thailand, Korea, Poland and USA.
	In 2006, the company announced that it would shut down its Poland producing facilities by 2007 listed on the China stock exchange the Zhang family which includes Chairman A.J Green controls as much as 10 percent of the company’s stock. The family also highly active in company operation, filling most off the group primary management position around the world. 


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1	INTRODUCTION
	This part of the project feature on the analysis of questionnaires. It covers the various systems. This is presented in a tabular form which has been used to show clearly the outcome of each and very questionnaire and according to the answers of the respondents. This respondent are purely members of some selected small scale business. Noted that this industry company was chosen because almost all the activities concerning the small and medium scale enterprises in the economy of Nigeria are being done their.
4.2	DATA PRESENTATION, INTERPRETATION AND ANALYSIS
	The presentation and analysis is followed interpretation of those responses focuses mainly on this systematic member manner. A total of one hundred (100) questionnaires were distributed to the respondents and which only sixty (60) were filled and returned which represent 60% while the remaining 40% were not returned as shown below.
Table 1: Age Distribution
	AGE
	NO OF RESPONDENTS
	PERCENTAGE(%)

	15-20
	25
	41.7%

	21-30
	3
	5%

	31-40
	10
	16.7%

	41-50
	22
	36.6%

	Total 
	60
	100


Sources: field survey, 2025
Table 2:  shown us that all respondents of sex. Distribution that is why we have 100% for the percentage
Table 2: Sex Distribution
	SEX
	NO OF RESPONDENTS 
	PERCENTAGES (%)

	Male 
	30
	50%

	Female
	30
	50%

	Total
	60
	100


Sources: field survey 2025
	Table 2: has been able to show us that all respondents of sex, distribution, that is why we have 100% for the percentage.
Table 3: Marital Status
	MARITAL STATUS
	NO OF RESPONDENTS 
	PERCENTAGES (%)

	Male 
	15
	25%

	Female
	30
	50%

	Divorced
	15
	25%

	Total
	60
	100


Sources: field survey 2025
The table above shows that most of the workers of the company are single while the few are married and some are divorced.
Table 4: Distribution by Education Background.
	RESPONSE
	NO OF RESPONDENTS 
	PERCENTAGES (%)

	O Level
	30
	50%

	OND
	20
	33.4%

	HND
	10
	16.6%

	Total
	60
	100


Sources: field survey 2025
The table above shows that the higher numbers of workers are O level and OND while the HND are with the lowest person tag

Table 5: Distribution by Religion
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Muslim
	24
	40%

	Christian
	36
	60%

	Total
	60
	100


Sources: field survey 2025
Table 5 above indicate that 21 respondent represented by 40% are Muslim, while 60% are Christian. 
Table 6: Distribution by nationality
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Nigeria
	20
	33.3%

	Non-Nigeria
	40
	66.7%

	Total
	60
	100


Sources: field survey 2025
The table above shows that the highest numbers of workers are non- Nigerians why Nigeria’s are of lowest percentage.
Table 7: SME proprietor intend to improve impact in the economy of Nigeria
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	60 
	100%

	No
	Nil
	Nil

	No idea
	Nil
	Nil

	Total
	60
	100


Sources: field survey 2025
Table 7 has been able to show us that all respondents agreed that the proprietor intended to impact on Nigeria economy that is why we have 100% for the respondents.



Table 8: Job Security And Remuneration Provide By Small Sale
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Adequate
	60
	100%

	Non-adequate
	Nil
	Nil

	Indifferent
	Nil
	Nil

	Total
	60
	100


Sources: field survey 2025
 Table 8 has shown us that proprietor has provided good job security and adequate wages and salaries for his employees.
Table 9: Entrepreneur as the back bone of the economy
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	45
	78.6%

	No
	5
	7.5%

	No idea
	10
	14.5%

	Total
	60
	100


Sources: field survey 2025
Table 9 has been able to show us that proprietor of some selected small scale business is the back bone of the company. That is why 45% chose yes while no idea have 7.5 and 14.3% respectively.
Table 10: Sources of fund of SMEs
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Government
	38
	63.6%

	Bank’s loan
	19
	31.3%

	Personal selling
	3
	5.1%

	Total 
	60
	100%


Sources: field survey 2025
We can see from table 10 that the entrepreneur gets money/fund from his personal saving/ contribution. Since we have 63.6% of respondents who chosen personal saving. While banks loan and government and have 31.3% and 5.1% respectively
Table 11: Stability of government and economic situation motivate to invest in SMEs.
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	55
	92.5%

	No
	Nil
	Nil

	No idea
	5
	7.5%

	Total
	60
	100


Sources: field survey 2025
Table 11 above has shown that the majority of the respondents agreed that the stability of government and economy would motivate people to invest in SMEs.
Table 12: Provision of functional infrastructural facilities will enable SMEs to improve the standard of living of the people
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	60
	100%

	No
	Nil
	Nil

	No idea
	Nil
	Nil

	Total
	60
	100


Sources: field survey 2025
Table 12 shows us that all the respondents  accepted that by giving a good infrastructural environment, SMEs would improve standard of living of people. Here, we have the whole 100% of respondents who supported this motion (yes), while no and no idea have nil 
Table 13: Can technological and managerial assistance to SME lead to impact in the economy?
	RESPONSES
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	48
	80.6

	No
	8
	12.6

	No idea
	4
	6.8

	Total
	60
	100


Sources: field survey 2025
The table above stated that technological and managerial assistance from government to SMEs would lead to improved impact on the economy of Nigeria.
4.3	DISCUSSION OF FINDINGS
	The purpose of this research stated to small business shopping for finding can be quite difficult experience. SMEs and some other funding sources are now open.
	One of the such is the independent manager called “SME” manager limited (SME), which is an investment advisory company established by African capital alliance (ACA) to promote SME sector lead investment the new partnership for African development (NEPAD) of the United States.
From the demographic data it can be seen that out of 100% of the respondents that answer questions the rations percentage was 62.75% from the male and female respectively in changing depressed economy on the development of entrepreneurship cost consciousness as well as the development of indigenous technology.
	More so, the various government agencies policies for small enterprises development such as federal ministry of industry and scale. Industry the bank of industries and other establishment under this umbrella should invariably passed away for the success recorded by small scale business in changing depressed economy this interview was conducted and questionnaire designed was administrated on the case study of some selected businesses in Ilorin metropolis.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 	SUMMARY
Marketing has its origin in the fact that human beings are creatures of needs and wants.
Needs and wants create a state of discomfort in people, which are resolved through acquiring products to satisfy these needs and wants.
Since many products can satisfy given need, product choice is guided by the concept of value and expected satisfaction. These products are obtainable in several ways: self-production, coercion, begging and exchange.
Most human societies work on the principles of exchange, which means that people become specialists, in the production of a particular product and trade them for the other things they need.
Marketing is a group which shares a similar need. Marketing encompasses those activities that respect working with marketing which is trying to actualize.
5.2	RECOMMENDATIONS
	Based on the summary of findings and conclusions, the following recommendations are then made. In order to succeed small scale organization, should find out the needs and wants of the customers and satisfy them.
	For small scale industries should try to adopt the limited advertising activities and select them if the business is very small. It may not need to use sales promotions at all, except to produce catalogues or leaflets on its products.
The act of successful marketing lies in the ability and identify and select only those techniques which are relevant and essential to a business.
5.3	CONCLUSION
Once all the donkey work has been done even the smallest company should be able to keep things running well.
Marketing techniques are relevant to small operations as to large ones fail to recognize this will hinder the growth and company and may lead to liquidation.
The researcher also discovered that the firms need to stimulate demand for their products through the uses of various marketing activities. So, marketing activities are of great advantages to firm.
Therefore, Nigeria economy depends on the recognition of small Scale and Medium Enterprises (SME) Historical facts show that prior to the late 19th century, cottage industries, mostly small scale business controlled the economy of Nigeria.
Findings by economist over years show that small firm and entrepreneurship and development. 
Importance of small enterprises many economics, developed and developing have come to realize the value of small business. These are seen to be characterized by dynamism, with innovations, efficiency and their governments all over the world have realized the importance of category of companies and have formulated comprehensive public policies to encourage support and fund the establishment of small and medium enterprises.
Giving insight into the small phenomenon a paper delivered at a forum by Mallam Mohammed Hayatu-Deen, titled stakeholders roles and development benefits in a small enterprises sector” pointed out that small business operation are propelled by the dynamic theory which make them efficient and prone to constant and times as the community group, it means to satisfied the needs of the local community.
In order to succeed, a small scale organization should find out the needs and wants of the customer and satisfy them. Small scale organization should always make what it learn to make makeable product instead of marketing product in the local or urban community which it live  or operate.
The small scale industrial should however satisfy customer and not the real product being sold
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APPENDIX
PERSONAL DATA
1. Age: 15-20year (  ), 21-30years (  ) 31-40year (  ) 41-50year (  )
2. Sex: male(  ) female (  )
3. Marital status: married (  ) single(  ) divorced (  )
4. Educational background: o level(  ) OND (  ) HND (  )
5. Religion: Muslim (  ) Christian (  )
6. Nationality: Nigeria (  ) non-Nigeria (  )
SECTION B
7. Does percentage of respondent received? Yes (  ) No (  )
8. Does SME proprietor intend to improve impact in economy of a Nigeria? Yes (  ) No (  ) Likely (  ) Unlikely (  ) 
9. Is there any job security and remuneration provided by SME? Yes (   ) No(  )
10. Does SME entrepreneur serve as the back bone of the economy? Yes (  ) No(  )
11. Does stability of government and economic situation motivate to invest in SME to improve the standard of living of people? Yes(  ) no(  )
12. Does provision of functional infrastructural facilities will enables SME to improve the standard of living of people? Yes (  ) No(  )
13. Does technological and managerial assistance to SMEs lead to improved impact on the economy? Yes (  ) No (  ) 

