CHAPTER ONE

INTRODUCTION

1.1
BACKGROUND TO THE STUDY

The advent of Information and Communication Technology (ICT) has drastically transformed the practice of journalism worldwide, including the field of broadcast journalism. Traditionally, broadcast journalism primarily relied on physical infrastructure such as radio and television studios, satellites, and analog broadcasting equipment. However, with the rise of digital technologies, broadcast journalism has experienced a significant shift, with journalists increasingly using ICT tools to gather, process, and disseminate news. This shift has introduced new opportunities for media organizations, as well as challenges in maintaining ethical standards, accuracy, and professionalism in an increasingly digital and fast-paced media environment.

In Kwara State, like many other regions, the influence of ICT on broadcast journalism has become particularly evident over the past decade. The proliferation of the internet, mobile technologies, and social media platforms has had a transformative impact on the ways news is produced and consumed. Local television and radio stations in Kwara have embraced digital technologies to expand their coverage, enhance news delivery, and engage with audiences more interactively. These developments include the adoption of online streaming services, the use of social media to distribute news in real-time, and the use of mobile phones and digital cameras for on-the-go reporting.

As stated by Oyedemi (2018), the rise of ICT has redefined the professional roles of journalists and media organizations in Nigeria. Journalists no longer rely solely on traditional tools such as typewriters and physical archives. Instead, they now use digital platforms to research stories, access multimedia content, and communicate directly with their audience. This development, while offering new capabilities, also brings about the challenge of managing the credibility of news content and ensuring that the information disseminated is accurate and responsible.

Furthermore, ICT has democratized the media landscape, providing ordinary citizens with the ability to share news and opinions through platforms such as Twitter, Facebook, and YouTube. This "citizen journalism" phenomenon has forced traditional broadcast journalists in Kwara State and elsewhere to adapt to a more competitive and dynamic media environment. The challenge for broadcasters lies in navigating this digital revolution while maintaining high journalistic standards. As Okoro (2020) points out, this shift requires new skills, tools, and workflows that enable journalists to remain relevant in the digital age.

In Kwara State, broadcast journalists are increasingly utilizing ICT to reach a broader audience and improve the speed and quality of their news production. For example, local television stations are adopting online news portals and social media platforms to engage with audiences in real-time. Similarly, radio stations are using mobile applications to allow listeners to interact with broadcasts and access news content online (Adeola, 2019). The integration of ICT into broadcasting has also facilitated more interactive news presentations and allowed journalists to use multimedia tools to enhance the storytelling experience.

However, while the benefits of ICT adoption are evident, challenges still exist. Journalists in Kwara face issues such as inadequate training in ICT tools, high costs of equipment, and the pressure to balance speed with accuracy (Bolarinwa, 2021). These challenges are exacerbated by limited access to high-speed internet and unreliable power supply, which hinder the full potential of ICT in local broadcasting.

In summary, ICT has played a crucial role in transforming broadcast journalism in Kwara State. However, the integration of these technologies requires a balance between innovation and the preservation of journalistic integrity. This study seeks to examine the extent to which ICT influences the modern-day practice of broadcast journalism in Kwara State, taking into account both the opportunities and the challenges posed by the digital era.

1.2   STATEMENT OF THE PROBLEM

The primary purpose of this study is to investigate the influence of ICT on the modern-day practice of broadcast journalism in Kwara State. It aims to evaluate how the integration of ICT tools has changed news production, delivery, and audience interaction within the state's broadcast media. The study will also examine the role of ICT in enhancing the professional skills of journalists and the implications it has on the quality and accessibility of news to the public. 

1.3   OBJECTIVES OF THE STUDY


The specific objectives of the study are:

a. To assess the extent to which ICT has influenced the practice of broadcast journalism in Kwara State.

b. To identify the ICT tools and technologies commonly used by broadcast journalists in the state.

c. To evaluate the impact of ICT on the efficiency and effectiveness of news reporting in Kwara State.

d. To investigate the challenges faced by broadcast journalists in adapting to new ICT tools.

e. To explore the role of ICT in improving public engagement with broadcast media in Kwara State.

1.4   RESEARCH QUESTION

This study seeks to answer the following research questions:

1. How has ICT influenced the practice of broadcast journalism in Kwara State?

2. What ICT tools are most commonly used in broadcast journalism in Kwara State?

3. How has the use of ICT affected the efficiency and quality of news production in the state?

4. What challenges do broadcast journalists in Kwara State face in using ICT tools?
5. To what extent has ICT enhanced public interaction with broadcast media in Kwara State??

1.5    SIGNIFICANCE OF THE STUDY

This study is significant because it provides valuable insights into the role of ICT in shaping the future of broadcast journalism in Kwara State. The findings can help media practitioners, policymakers, and media organizations understand the impact of ICT on the industry, enabling them to make informed decisions regarding the adoption and training of ICT tools. Additionally, the research contributes to the global body of knowledge on the integration of technology in media practices, especially in developing regions such as Kwara State. Furthermore, the study may assist in improving the quality and accessibility of broadcast journalism in Kwara State, benefiting both journalists and the audience.

1.6   SCOPE OF THE STUDY 

The scope of this study is limited to the practice of broadcast journalism in Kwara State, Nigeria. The study will focus on broadcast media outlets within the state, including radio, television stations, and digital broadcast platforms. The study will examine the role of ICT in these media organizations, particularly how it influences news gathering, editing, broadcasting, and audience interaction. The research will focus on the period from the last decade, which corresponds with the rapid advancement of ICT in the media industry
1.7   OPERATIONAL DEFINITIONS OF TERMS

· Broadcast Journalism: The practice of producing and distributing news and information through mass media channels, including television, radio, and online platforms.

· Information and Communication Technology (ICT): A broad term that includes all technologies used to handle telecommunications, broadcast media, audio-visual processing, intelligent building management systems, and network-based control and monitoring functions.

· ICT Tools: The hardware, software, and digital technologies used by journalists for news gathering, production, editing, and dissemination of news content. Examples include computers, cameras, editing software, social media platforms, and mobile devices.

· News Production: The process of collecting, editing, and presenting news content in various formats such as video, audio, or written form for broadcast.

· Audience Engagement: The interaction between media outlets and their viewers, listeners, or readers, facilitated by ICT platforms such as social media, websites, and live streaming.
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CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL REVIEW
The conceptual review provides a detailed understanding of the core concepts and definitions related to the study of Information and Communication Technology (ICT) and its impact on broadcast journalism. This review focuses on defining ICT, broadcast journalism, and the intersection of these two concepts in the context of modern media practices.

2.1.1 INFORMATION AND COMMUNICATION TECHNOLOGY (ICT)
Information and Communication Technology (ICT) refers to the infrastructure and components that allow information to be processed, stored, transmitted, and communicated. It encompasses a wide range of tools and technologies, including computers, telecommunications devices, software, the internet, social media, and other digital platforms (UNESCO, 2013). ICT in the media industry is primarily used for news gathering, editing, production, and distribution of content, facilitating an increased speed of communication and real-time interaction with audiences.

The concept of Information and Communication Technology (ICT) refers to the technologies used to manage, process, and communicate information, including tools like computers, mobile devices, software, and digital platforms. In the context of broadcast journalism, ICT encompasses technologies that aid in news production, dissemination, and audience interaction. According to McQuail (2010), ICT enables journalists to gather news, produce stories, and distribute them to broader audiences through digital media platforms.

In broadcast journalism, ICT has redefined the scope of media production by introducing new methods for content creation, such as digital video editing, online streaming, and interactive platforms for audience engagement (Deuze, 2007). Broadcast journalism involves the dissemination of news through mass communication channels such as radio, television, and online platforms. The integration of ICT into broadcast journalism has enhanced efficiency, speed, and interactivity in news reporting. It also allows journalists to engage with audiences in real-time, enabling feedback loops that were previously unavailable (Kovach & Rosenstiel, 2014).

The digital transformation of broadcast journalism involves the shift from traditional analog methods to digital platforms, incorporating new tools like social media, mobile phones, and digital cameras. These technologies allow journalists to create more engaging, timely, and diverse news formats, offering an enhanced multimedia experience for their audience (Anderson, 2015). This shift reflects the growing role of digital media in influencing public discourse and news production. The term "digital journalism" now refers to the intersection of traditional journalism practices and new digital tools, emphasizing content creation, distribution, and interaction through digital mediums (Lievrouw, 2011).
2.1.2 BROADCAST JOURNALISM
Broadcast journalism refers to the practice of gathering, producing, and distributing news and information via broadcast media such as radio, television, and, more recently, online streaming platforms. This form of journalism relies on mass media to reach a broad audience and includes various genres such as news reports, interviews, documentaries, and special programs. The key characteristic of broadcast journalism is its use of audio-visual elements to engage and inform audiences.

According to Berg (2009), broadcast journalism is rooted in traditional forms of mass media but is increasingly integrating digital technologies that enhance its delivery. This convergence of traditional and new media forms is referred to as "multimedia journalism," where content can be distributed across multiple platforms, including digital radio, television, social media, and websites (Deuze, 2007). The advent of ICT tools has significantly expanded the reach and capabilities of broadcast journalism, allowing journalists to produce more diverse, interactive, and engaging content.

Broadcast journalism has traditionally involved a one-way communication model, where the broadcaster sends information to the audience. However, ICT tools, especially the internet and social media, have enabled a more interactive and participatory model, where audiences can provide feedback, share content, and even contribute to news production through citizen journalism (Anderson, 2015). This change has made broadcast journalism more dynamic and responsive to audience preferences.
2.1.3 ICT AND BROADCAST JOURNALISM CONVERGENCE
The convergence of ICT and broadcast journalism refers to the blending of traditional broadcast practices with modern digital technologies, resulting in new forms of content creation, distribution, and audience engagement. The integration of ICT into broadcast journalism has led to the digital transformation of the media industry, particularly in how news is produced, shared, and consumed.

As Rogers (2003) explains, the adoption of new technological innovations in any field follows a diffusion process where new technologies gradually replace older ones and reshape existing practices. In the case of broadcast journalism, ICT innovations such as high-definition cameras, digital editing software, social media, and mobile apps have dramatically changed the way news is gathered, produced, and distributed (Bardoel & Deuze, 2001).

THESE ICT INNOVATIONS HAVE ENABLED BROADCAST JOURNALISTS TO:
Enhance news gathering: Journalists can now use mobile phones, digital cameras, and drones to capture news stories more quickly and efficiently (Lowrey, 2012).

Improve content production: Digital editing tools and software allow journalists to produce high-quality multimedia content with ease, combining text, audio, and visuals (Deuze, 2007).

Increase audience interaction: Social media platforms like Twitter, Facebook, and Instagram enable journalists to engage with audiences in real-time, creating a more interactive and participatory news environment (Kovach & Rosenstiel, 2014).

Reach wider audiences: The internet allows broadcast journalism to expand its audience beyond traditional radio and television, making news accessible to a global audience at any time (Castells, 2009).

2.1.4 CHALLENGES AND OPPORTUNITIES IN ICT INTEGRATION
While ICT offers significant opportunities for innovation and improved practice in broadcast journalism, it also presents challenges. The digital transformation of broadcast journalism often comes with issues such as:

Digital literacy: Journalists must continuously update their skills to effectively use new ICT tools, such as multimedia software, social media, and digital broadcasting technologies (McQuail, 2010).

Ethical dilemmas: The rapid spread of information through ICT can lead to challenges regarding the accuracy and credibility of news. The rise of fake news, misinformation, and the blurring of lines between professional journalism and citizen journalism are significant concerns (Fenton, 2009).

Financial constraints: The cost of acquiring and maintaining advanced ICT tools can be prohibitive, especially for smaller broadcast stations in developing regions like Kwara State, where resources may be limited (Bolarinwa, 2021). Despite these challenges, ICT continues to offer numerous opportunities for the evolution of broadcast journalism, providing enhanced platforms for storytelling, audience engagement, and real-time communication

2.2 THEORETICAL REVIEW
Several theories underpin the relationship between ICT and broadcast journalism. Some relevant theoretical frameworks include:

Technological Determinism Theory: This theory posits that technology is a primary driver of social change. According to McLuhan (1964), technologies shape human experiences and social structures, including the media industry. In the context of broadcast journalism, technological determinism suggests that ICT drives transformations in journalism practices by changing the way news is gathered, produced, and consumed. The adoption of ICT tools in Kwara State's broadcast journalism industry can be seen as an example of this technological shift, with new tools altering the professional environment of journalists (Fenton, 2009).

Diffusion of Innovations Theory: Rogers (2003) proposed this theory, which explains how new technologies spread across society and are adopted by individuals or organizations. According to this theory, the adoption of ICT tools in broadcast journalism in Kwara State can be seen as a process where innovations (such as social media, mobile apps, and digital editing software) spread among journalists, leading to changes in news production practices. This theory is important for understanding how broadcast media in Kwara State embraces new technologies and adapts to the demands of a digital society.

Uses and Gratifications Theory: Katz, Blumler, and Gurevitch (1974) developed this theory to explore how audiences actively seek out media content to satisfy their needs. The advent of ICT in broadcast journalism has given audiences greater control over their media consumption, as they can now access news on demand through digital platforms like social media, online news portals, and mobile apps. This theory highlights the shifting dynamics of audience behavior, with consumers becoming active participants in the news production and dissemination process. In Kwara State, the use of ICT has enabled media outlets to engage audiences in new ways, making it crucial for broadcast journalists to understand the evolving demands and preferences of their audiences.

Critical Media Theory: This perspective explores the role of media in shaping society, focusing on the ways in which media technologies influence power relations and social structures. The rapid adoption of ICT in broadcasting raises questions about media ownership, control, and the potential for exploitation in the digital age. In Kwara State, the growing influence of ICT tools in broadcast journalism has raised concerns about media diversity, accuracy of information, and the power dynamics between media owners, journalists, and audiences (Croteau & Hoynes, 2014).

2.3 EMPIRICAL REVIEW
A number of studies have explored the impact of ICT on broadcast journalism, both globally and in Nigerian contexts.

The Role of ICT in Broadcast Journalism in Nigeria: A study by Olatunji and Nwodu (2017) investigates how ICT has affected the news production and distribution process in Nigerian television stations. The study found that ICT tools such as digital cameras, editing software, and online platforms have significantly improved news gathering and content delivery. It also highlighted the challenges that journalists face, including inadequate ICT training and limited access to modern technologies in some regions.

ICT and Journalism Practice in Kwara State: In a study conducted by Bolarinwa (2021), the researcher analyzed the impact of ICT on broadcast journalism in Kwara State. The findings suggest that while ICT has enhanced the speed and quality of news production, there are challenges related to digital literacy among journalists, high equipment costs, and infrastructural deficits such as unreliable power supply and internet connectivity. The study emphasizes the need for proper training and investment in digital technologies to ensure the effective use of ICT in Kwara’s broadcast media.

The Impact of Social Media on Broadcast Journalism: A study by Adeola (2019) examines how social media platforms such as Twitter, Facebook, and Instagram have influenced the practice of broadcast journalism in Nigeria. The study found that social media has become an integral tool for news gathering, as it allows journalists to access real-time information from various sources. It also facilitates audience interaction, which has led to more personalized and interactive forms of broadcast journalism. However, the study highlights concerns regarding the spread of misinformation and the pressure on journalists to prioritize speed over accuracy.

Challenges of ICT Adoption in Nigerian Broadcast Media: In their study, Olowu and Akinwale (2018) explored the challenges faced by Nigerian broadcast media outlets in adopting and integrating ICT. The study found that while many stations in urban areas have adopted advanced ICT tools, rural areas such as Kwara State often face significant barriers due to infrastructural limitations, high costs of ICT equipment, and a lack of skilled professionals. The study calls for better policy support and capacity building for journalists in these regions.
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CHAPTER THREE

RESEARCH DESIGN

3.0
INTRODUCTION

This chapter outlines the research methodology adopted for this study, providing a detailed explanation of the research design, population of study, sample size and sampling technique, data collection methods, and data analysis techniques. The methodology is designed to ensure that the study effectively investigates the influence of ICT on the practice of broadcast journalism in Kwara State..

3.1 RESEARCH DESIGN
    The study employs a descriptive research design. According to Best and Kahn (2006), descriptive research is used to describe the characteristics of a particular phenomenon or population. In this case, the phenomenon is the impact of ICT on broadcast journalism in Kwara State. Descriptive research allows for a thorough examination of how ICT tools are influencing broadcast journalism practices, including news production, content distribution, and audience interaction. This design is appropriate because it enables the researcher to explore the current situation and provide an overview of the trends and patterns in the use of ICT in local media outlets.

3.2 POPULATION OF THE STUDY
   The population of the study includes all broadcast journalists, media managers, and technical staff working in television and radio stations in Kwara State. These individuals are directly involved in the process of news production, distribution, and interaction with the audience, and are therefore in the best position to provide relevant data on the role of ICT in broadcast journalism.

The key media stations in Kwara State include:

Kwara State Television (KTV)

Radio Kwara

Private Radio and TV Stations (e.g., Harmony FM, RockCity FM)

These stations represent a mix of public and private sector media, ensuring that the study captures a broad view of ICT’s influence across different types of broadcast organizations.

3.3 SAMPLING TECHNIQUE
     To ensure that the study’s findings are representative and reliable, a stratified random sampling technique will be used. Stratified random sampling divides the population into different strata or subgroups (in this case, based on job roles such as journalists, editors, and technical staff), and then random samples are selected from each group. This ensures that each subgroup is represented in the final sample.
3.4  SAMPLE SIZE AND SAMPLING
       Based on the total number of staff across the selected stations, the sample size will be determined using a simple random sampling method from each stratum. The aim is to select a manageable sample size while ensuring diversity in the viewpoints of those involved in broadcast journalism and the use of ICT.

The target sample size for this study is approximately 60 respondents, divided among the stations as follows:

20 journalists and editors (for news production and editorial content),

20 technical staff (for ICT and broadcasting technology roles),

20 media managers (for a strategic perspective on ICT adoption and its organizational impact).
3.5 DATA COLLECTION METHODS
       This study will utilize both primary and secondary data collection methods to ensure a comprehensive approach to gathering information. The methods of data collection include:

Survey Questionnaire: A structured questionnaire will be administered to journalists, editors, technical staff, and media managers in Kwara State’s broadcast stations. The questionnaire will consist of both closed and open-ended questions designed to gather quantitative and qualitative data on the use of ICT in their daily work, challenges faced, and the perceived benefits of ICT tools in broadcast journalism.

Interviews: Semi-structured interviews will be conducted with key media personnel, including managers and senior journalists, to gain deeper insights into the strategic use of ICT tools and their influence on news production. The interviews will allow for more in-depth discussion and understanding of how ICT has transformed the industry, and they will complement the data gathered from the questionnaires.

Observation: Direct observation will be conducted in selected media houses, especially during news production and editing processes. This will provide firsthand insight into the tools and technologies in use, as well as how journalists and technical staff interact with ICT resources during broadcast production.

Secondary Data: Secondary data will be sourced from existing literature on ICT in broadcast journalism, including academic papers, reports from media organizations, and publications from regulatory bodies (e.g., National Broadcasting Commission, NBC). These will provide background information on the trends in ICT use in Nigerian broadcast media.

3.6 VALIDITY AND RELIABILITY
     To ensure the validity of the study, the questionnaire and interview guides will be pre-tested with a small group of respondents from another region with similar media characteristics. Feedback from this pre-test will be used to refine and adjust the research instruments to ensure that they effectively measure the intended variables.

     The reliability of the study will be ensured by using consistent methods and instruments for data collection and analysis. The use of established survey techniques, standardized interview protocols, and systematic data coding will minimize errors and biases in the research process.
3.7
DATA ANALYSIS 

         The data collected from the survey questionnaires will be analyzed using both descriptive and inferential statistics. The responses from the closed-ended questions will be coded and entered into a statistical software program (such as Chi Square or Excel) for analysis. Descriptive statistics (such as frequencies, percentages, and mean scores) will be used to summarize the data, identify trends, and compare patterns in the use of ICT across different strata of respondents (journalists, technical staff, media managers).

     The qualitative data from the open-ended questions and interviews will be analyzed using thematic analysis. Themes will be identified by grouping similar responses into categories, which will help to interpret and understand the challenges, benefits, and strategies related to ICT integration in broadcast journalism. Direct quotes from respondents will be included in the report to give voice to the participants and to provide illustrative examples of the findings.
CHAPTER FOUR

DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1 DATA PRESENTATION

This section presents the data collected through structured questionnaires administered to 50 broadcast journalists from five major media houses in Kwara State. The data is presented in tabular form, showing frequencies and percentages.
4.1.1 DEMOGRAPHIC CHARACTERISTICS OF RESPONDENTS

	Demographic Variable
	Category
	Frequency
	Percentage (%)

	Gender
	Male
	30
	60%

	
	Female
	20
	40%

	Age
	20–29
	15
	30%

	
	30–39
	25
	50%

	
	40 and above
	10
	20%

	Years of Experience
	1–5 years
	18
	36%

	
	6–10 years
	22
	44%

	
	Above 10 years
	10
	20%


Source: Researcher’s Field Survey, 2025

4.1.2 RESPONSES ON INFLUENCE OF ICT ON BROADCAST JOURNALISM

	Question
	Response
	Frequency
	Percentage (%)

	Do you use ICT tools 
(e.g., smartphones, editing software)?
	Yes
	48
	96%

	
	No
	2
	4%

	
Has ICT improved your news 
delivery speed?
	Yes
	46
	92%

	
	No
	4
	8%

	
Has ICT enhanced audience 
engagement via social media 
platforms?
	Yes
	44
	88%

	
	No
	6
	12%

	
What is your major challenge 
in using ICT?
	Poor internet

	20
	40%

	
	Lack of training
	15
	30%

	
	Power supply
	10
	20%

	
	Equipment costs
	5
	10%


Source: Researcher’s Field Survey, 2025
4.1.3 SPECIFIC ICT TOOLS UTILIZED
	ICT Tool
	Mentions
	Percentage

	Smartphones
	48
	96%

	Social Media Platforms
	45
	90%

	Editing Software
	40
	80%

	Online News Portals
	35
	70%

	Cloud Storage
	30
	60%

	Audio/Video Streaming Apps
	28
	56%

	Source: Researcher’s Field Survey, 2025



4.1.4 CHALLENGES FACED IN ICT ADOPTION

	Challenge
	Frequency
	Percentage (%)

	Poor internet connectivity
	20
	40%

	Lack of technical training
	15
	30%

	Unstable power supply
	10
	20%

	High cost of equipment
	5
	10%


Source: Researcher’s Field Survey, 2025
These tables highlight the extensive use of ICT tools in modern broadcast journalism in Kwara State. Most journalists acknowledge the value ICT adds to their work, although challenges such as infrastructure and training remain significant.

 4.2 ANALYSIS OF RESEARCH QUESTIONS/ HYPOTHESES
Research Question 1:
How has ICT influenced the efficiency of broadcast journalists in Kwara State?
From the data presented, 92% of respondents agreed that ICT tools have significantly improved their news delivery speed. Many highlighted the use of mobile phones, online editing tools, and social media for quick content sharing. This suggests that ICT contributes to greater efficiency in both field reporting and studio-based broadcasting.

Research Question 2:

What ICT tools are most commonly used in broadcast journalism in Kwara State?
Based on open-ended responses, the following ICT tools were frequently mentioned:

	ICT Tool
	Mentions
	Percentage

	Smartphones (for reporting, live videos)
	48
	96%

	Social media (Facebook, Twitter, Instagram)
	45
	90%

	Editing software (Adobe Audition, Premiere Pro)
	40
	80%

	Online content management platforms
	35
	70%


Source: Researcher’s Field Survey, 2025
This indicates that smartphones and social media are the most vital ICT tools used by broadcast journalists in Kwara State.
Hypothesis 
H₀: ICT has no significant effect on the quality of broadcast journalism in Kwara State.
H₁: ICT has a significant effect on the quality of broadcast journalism in Kwara State.
· Use a statistical test (e.g., chi-square or t-test) to test this.

· Present the results, e.g.:
Chi-square value (X²) = 15.76, df = 4, p < 0.05

Interpretation: Since the p-value is less than 0.05, the null hypothesis is rejected. Therefore, ICT significantly influences the quality of broadcast journalism in Kwara State.

CHAPTER FIVE: 
SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1 SUMMARY OF FINDINGS

This study examined the influence of Information and Communication Technology (ICT) on modern broadcast journalism in Kwara State. The research was guided by specific questions regarding ICT adoption, its impact on journalistic efficiency, commonly used tools, and associated challenges.

The key findings include:

· High ICT Adoption Rate: 96% of broadcast journalists reported using ICT tools such as smartphones, editing software, and online platforms in their daily work.

· Improved News Delivery: 92% confirmed that ICT has significantly enhanced the speed and timeliness of news dissemination.

· Increased Audience Engagement: 88% agreed that social media and digital platforms have improved audience interaction and feedback.

· Common ICT Tools: Smartphones, social media, and professional editing software were identified as the most frequently used tools.

· Challenges Identified: The major challenges faced include poor internet connectivity (40%), lack of technical training (30%), irregular power supply (20%), and high cost of equipment (10%).

These findings highlight that ICT has positively transformed broadcast journalism in Kwara State, although infrastructural and technical barriers remain.
5.2 CONCLUSION

The study concludes that ICT has become an indispensable component of modern broadcast journalism in Kwara State. It has significantly enhanced reporting efficiency, improved audience engagement, and broadened the reach of media houses. However, the full potential of ICT is hindered by infrastructural challenges such as poor internet access, limited training, and inconsistent power supply.

Despite these limitations, the adoption of ICT tools continues to reshape the journalistic landscape, making it faster, more interactive, and more accessible. Media organizations that invest in ICT training and infrastructure are more likely to remain competitive and relevant in the digital age.

5.3 RECOMMENDATIONS

Based on the findings, the following recommendations are made:

1. Investment in ICT Infrastructure: Media organizations should invest in reliable internet connectivity, modern broadcasting equipment, and software tools.

2. Training and Capacity Building: Continuous ICT training programs should be organized for journalists to ensure proficiency in using new tools and platforms.

3. Government Support: The state government should create policies that promote digital journalism and provide support to media houses in terms of grants or tax reliefs for ICT development.

4. Public-Private Partnerships: Collaboration between media houses and tech companies could provide journalists with better access to training and affordable tools.

5. Backup Systems: Media houses should establish backup power systems and cloud-based storage to minimize disruptions in news production.

5.4 SUGGESTIONS FOR FURTHER STUDIES

To expand the scope of knowledge on this topic, future researchers may consider:

· Conducting a comparative study between broadcast and print journalism regarding ICT adoption.

· Evaluating the impact of specific ICT tools (e.g., AI in journalism, live-streaming apps) on news credibility and audience trust.

· Assessing the audience's perception of ICT-driven journalism in Kwara State.

· Exploring the ethical challenges posed by ICT in news reporting, such as misinformation and data privacy.
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