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ABSTRACT

This study examines the radio listenership patterns among market women in Mandate, Ilorin, Nigeria. Survey method used to gather data from the respondents. A total of 204 market women were randomly selected which 179 were later used for the analysis. The study was anchored on Uses and gratification theory of the media and it was discovered from the study that market women often listen to radio and they have listen to it due to some gratifications they derive from such as; education, entertaining, informing. Also, Sobi FM is their favourite radio station that follow by Diamond FM in Ilorin. The study concluded that market women in Mandate Ilorin Kwara State listen to radio and their motive is to be kept abreast of information and being educated on whatever phenomenon that can leads to improvement on their social life. It recommended that each radio station should set aside a segment to enlighten market women on business as result showed that business news is not well embraced among them








