
CHAPTERONE

INTRODUCTION

1.1.BACKGROUNDOFTHESTUDY

Malariaasanendemicdiseasehascontinuedtoposeamajorthreattothehealthofpeople

inNigeria.Itaccountsforahighrateofmorbidityandmortalityinthecountry(NigeriaMalaria

FactSheet,2021)withapproximately50%ofthepopulationsufferingatleastoneepisodeof

malariaeachyear(NationalMalariaIndicatorsurvey,2018).Malariaalsocreatesaburden,not

onlyonthewelfareofhouseholdsbutalsoonthelevelofproductivity,investmentand

economicwellbeingofanation(UsmanandAdebayo,2015).Asmalariaisbothpreventableand

treatable,theWorldHealthOrganization(WHO)recommendstheuseofLongLasting

InsecticideTreatedNets,InsecticidesforvectorcontrolandArtemisinin-basedCombination

Therapy(ACT)fortreatmentofmalaria.These,alongsideenvironmentalsanitation,promotethe

goalofcombatingmalariainsub-SaharanAfricawherethediseaseispredominant(WHO,2017).

Avarietyofmalariaspreadsisassociatedwiththemishandlingormismanagementof

refuse.Solidandwaterwastesthatarenotproperlystored,collected,transportedanddisposed

offwillleadtoshort-term aswellaslongterm healthrisks(AjayanandSaharsh,2019).The

mosquito,vAnopheleswillsurviveintheseconditionsandmaytransmitmalaria,yellowfever,

andotherdiseasesandinfectionsespeciallyduringtherains.Ratswillalsoliveinandaround

refuse.

Advertisementsandsensitisationcampaignsonmalariahavealsobecomeregularfeatures

ofmediamessagesdaily.TheRollBackMalaria(2022)notedthatwell-plannedandexecuted

communicationprogrammescontributetoachievingmalariapreventionandtreatmentinawide

rangeofways.Reportsfrom theNigeriaMalariaIndicatorSurvey(NMIS,2020)establishedhow

pertinentitistopassadequateinformationandensurethateducationalmaterialsgettoboth

ruralandurbanpopulation.TheobservationbyOladepo,Tona,OshinameandTitiloye(2018)on

dearthofknowledgeand/orinadequateawarenessconcerningappropriatetreatmentor

preventivepracticesagainstmalariacreatesconcernsontheneedforproductionofproper

advertisementandcommunicationstrategiesinthepromotionofanti-malariatreatmentand

prevention.Itistruethatsocio-culturalfactors,environmentalissuesanddifferencesinsocio-

economicstatushaveinfluenceonadvertisementandcommunicationpreferencesofruraland

urbandwellers.

Advertisementandcommunicationstrategiesmusttakecognisanceofthesocialenvironment

anddifferentlifechancesoftargetaudiences(SalamiandOnuegbu,2016).Dramas,jingles,

pictures,andsong-relayingmessagesonmalaria(Luyiga,2014)oftendisseminatedthrough



radio,vtelevision,theinternet,andbillboards(amongothers)couldbeimportantstrategiesfor

controllingthedisease.However,theirstrengthmaybelimitedbythewaythemessagesare

perceivedbythepeople.

Withtheriseoftheinternetandsomanyinternetusersworldwide,alargebankofdata

existsandkeepsincreasingexponentially,thishasgivenhumansthepowertoconvertthishuge

amountofdataintoinformationthatcanbeusedtomakedecisions.Dataitselfdoesnotmake

anymeaninguntilithasbeenconvertedtoinformation.Theideaofdatamininghelpscollect

data,preprocessthatdatabycleaningitandgaininginsightsintosuchdatatofindinformation.

OneparticularlygoodsourceofdataisTwitterdatawhichcomesintheform oftweets.The

twitterAPIcanbeusedtogathertweetsusingvariousformslikesearchingusingkeywords,

accountsortopics.

Thishasmadegatheringelectronicdataeasier.Twitterhasbeenusedasagoodsourceofdata

formuchresearchrangingfrom publichealth,elections,feedbackandsomuchmore,machine.

learningalgorithmslikesupervisedandunsupervisedlearningalgorithmshavebeenusedfor

prediction,clusteringandmanymoreonthisdata.Thisshowstheusefulnessoftwitterasa

goodsourceofdata.Malariaisadiseasethathaskilledandisstillkillingpeople,especiallyin

Africa.

Infairness,Akpobo(2015)statesthatNigeria'smediaandcommunicationeffortshave

contributedtothesuccessofsomehealthprogrammesespeciallyintheeffortstoeradicate

Malaria,polio,theawarenessonfamilyplanningandthecontainingoftheEbolavirus.Studies

indicatethatmassmediaawarenesscampaignontheEbolavirusdiseasesinNigeriawas

effective.ThisisnotsowithMalaria,accordingtotheWorldMalariaReport(2020)'srecent

analysisfrom Nigeria,anoptimizedmixofinterventionsinthecountrycouldaverttensof

millionsofadditionalmalariacasesandthousandsofadditionaldeathsbytheyear2023,

comparedwithabusiness-as-usualapproach.Abettertargetingofmalariainterventionsand

resources-particularlyincountrieslikeNigeria,wherethediseasestrikeshardest-willhelp

speedthepaceofprogresstowardsourglobalmalariatargets.

Egbunike(2019)remarksthatMalariaispresentlyendemicinSub-SaharanAfricaandit's

outbreakinCongoisresponsibleforaveryhighinfantmortality,killingmorethan3,000children

inAfricadaily.ThereisnodoubtaboutthecontinuoustransmissionsinthecasesofMalaria

infectionsandotherdiseasesinNigeriadespitethehugeinvestmentinmediaand

communicationcampaignstoreducethespread.Themediaandcommunicationcampaigns

arepartofinterventionssponsoredbythestateandfederalgovernmentagencies,including

donorsandpartners.Theproblem inthisstudyistheinherentmediaandcommunicationgaps

inthepreventiveandcurativecampaignsagainstMalariaalongsidethecontinuoustransmission



withestimated97%populationofallNigeria'sgeographicalzonesatriskofMalariainfection

risingcasesinNigeria.

Complementtotheabove,communicationbecomesnecessarytocreatepublic

enlightenmentorawarenessandeducationonwastemanagement.ThestatesinNigeria,for

instance,communication(broadcastmedia)isimportantforenlightenmentonwaste

management.

Thisstudyexaminestheimpactofbroadcastmediaincampaignagaingstmalariainruralareas.

1.2 Statementofproblem

Insomecases,minimalprovisionismadeforcampaignagaintmalariainruralcommunitiesas

itrequiresseriousattentioninreachinglocalcommunities.Atothertimes,thebeliefhasbeento

assumethatknowledgeaboutriskfactorsofadiseaseandwaystominimizeitisenoughto

ensurethedesiredactionorbehaviourchange.Otherproblemsofreachingtherural

communitiesthroughbroadcastmediacampaignsincludelackoffacilitieslikeelectronic

gargets,powersupply,communicationskills,translationissuees,povertyamongstmanyothers.

Althougheffectivemalariadrugsareavailableandareeffectiveinworking.Thereisaneed

toderivemeasuresofpreventingmalariatoreducethemortalityratecausedbymalariathrough

thehelpofbroadcastmediacampaign.

1.3Justificationofthestudy

ThestudyonbroadcastmediacampaignagainstmalariainruralcommunitiesinNigeriais

justifiedduetothehighburdenofmalariainthecountry,particularlyinsub-SaharanAfrica.

Nigeriahasconsistentlycontributedthehighestnumberofmalariacasesanddeathsglobally,

andthediseaseremainsendemicdespitecontrolinitiatives.Theimplementationofeffective

controlmeasuresiscrucialtoreducemalariatransmissionandachievepre-eliminationstatus.

Thestudyaimstounderstandtheroleofmediacampaignagaintmalaria,dynamicsofmalaria

inNigeria,includingfactorssuchasdrugresistance,treatment,andtheuseofpreventive

strategieslikemosquitonetsasenlightenedbybroadcastmedia.

1.4Objectivesofthestudy

GeneralObjective:Thegeneralobjectiveofthisstudyistoassesstheimpactofbroadcast

mediacampaignagainstmalariainIlorineastLGA,Kwarastate.

Thefollowingobjectivesshallbeachieved.



1.ToexaminetheroleofbroadcastmediacampaignagainstMalariainIlorineastLGA,

Kwarastate.

2.ToevaluatethevariousbroadcastmediatoolsusedincampaignagainstMalariainIlorin

eastLGA,Kwarastate.

3.Todeterminethelevelofengagementofbroadcastmediatoolsagainstmalariacampaign

inIlorineastLGA,Kwarastate.

4.ToexaminethechallengesfacedbybroadcastmediaoncampaignagainstmalariainIlorin

eastLGA,Kwarastate.

1.5Researchquestions

1.WhatistheroleofBroadcastmediacampaignagainstMalariainNigeriaruralcommunity?

2.WhatarethevariousbroadcastmediatoolsusedincampaignagainstMalariainNigeria

ruralcommunity?

3.Whatisthelevelofengagementofthebroadcastmediatoolsagainstmalariacampaign?

4.WhatarethechallengesfacedbybroadcastmediaoncampaignagainstmalariainNigeria

ruralcommunity?

1.6.Significanceofthestudy

Thisresearchworkwillbenefitthemassesthroughabetterenlightmentonmalariaand

evenNigeria'shealthsectorinthefightagainstmalaria.Thisresearchworkwillhelpencourage

variousbroadcastmediahouseonhowtoimprovetheirawarenesslevelssoastogetapositive

impactoftheuseofbroadcastmediaagainstmalariainruralcommunitiesandurbancenters

aswell.Thisstudyalsopavesawayforotherresearcherstoconductfurthersurveyonthisarea

andserveasareferencematerialforstudents.

1.7Scopeofthestudy

Thefocusofthisresearchisdirectedtowardsassessingtheroleofsocialmediacampaign

againstmalaria.Duringthecauseofthisstudy,weshallevaluateexistingliteraturereviewson

socialmediacampaingagainstmalariaandalsoinvestigatecurrentrolesandtrendsofsocial

mediacampaignagainstmalaria.



1.8OperationalDefinitionofterms

Broadcastmedia:Theterm 'broadcastmedia'coversawidespectrum ofdifferent

communicationmethodssuchastelevision,radio,newspapers,magazinesandanyother

materialssuppliedbythemediaandpress.

Campaign:Acampaignisacoordinatedefforttopromoteaproduct,service,orcause.Itis

typicallycomposedofaseriesofactivitiesthataredesignedtoreachaspecificgoal.

Malaria:isamosquito-bornediseasecausedbyaparasite.Peoplewithmalariaoften

experiencefever,chills,andflu-likeillness.Leftuntreated,theymaydevelopsevere

complicationsanddie.

WHO:WHOistheUnitedNationsagencythatconnectsnations,partnersandpeopletopromote

health,keeptheworldsafeandservethevulnerable-soeveryone,everywherecanattainthe

highestlevelofhealth.



CHAPTERTWO

LITERATUREREVIEW

2.1Introduction

Thischapterpresentstheliteraturereviewwhichisimportantinfindingwhathasbeen

doneandwhatneedstobedone.AccordingtoParajuli(2020),reviewingtheliteratureisoneof

themostimportantstepsofaresearch.Theauthorfurtherlistedidentifyingtheproblem of

choosingsubject,formulatingtheobjectives,formulatingthehypothesis,generalizingand

writingreportasotherstepsofaresearch.Hart(2018),alsomentionedtheimportanceof

literaturereviewinwhichhestresseditssignificanceinunderstandingatopic,knowingwhat

hasbeendoneandhowitwasdone.Healsomentionedidentifyingissuesthatneedtobe

addressedasanimportance.

2.2Theoreticalframework

MediaEffectsTheories

Earlymediastudiesfocusedontheuseofmassmediainpropagandaandpersuasion.However,

journalistsandresearcherssoonlookedtobehavioralsciencestohelpfigureouttheeffectof

massmediaandcommunicationsonsociety.Scholarshavedevelopedmanydifferent

approachesandtheoriestofigurethisout.Youcanrefertothesetheoriesasyouresearchand

considerthemedia'seffectonculture.

Widespreadfearthatmass-mediamessagescouldoutweighotherstabilizingcultural

influences,suchasfamilyandcommunity,ledtowhatisknownasthedirecteffectsmodelof

mediastudies.

Thismodelassumedthataudiencespassivelyacceptedmediamessagesandwouldexhibit

predictablereactionsinresponsetothosemessages.Forexample,followingtheradio

broadcastofWaroftheWorldsin1938(whichwasafictionalnewsreportofanalieninvasion),

somepeoplepanickedandbelievedthestorytobetrue.

2.3ConceptualReview

2.3.1Malaria

MalariaisacommonandpopulardiseaseknownworldwideespeciallyinAfricawhereit

isstillexistingdespitemeasuresputinplacetotackleit.TheCentersforDiseaseControland

Prevention(CDC,2021)defines:"Malariaisaseriousandsometimesfataldiseasecausedbya

parasitethatcommonlyinfectsacertaintypeofmosquitowhichfeedsonhumans.Peoplewho



getmalariaaretypicallyverysickwithhighfevers,shakingchills,andflu-likeillness."

AccordingtotheWorldhealthorganization(WHO),229millionmalariacaseswere

estimatedin2019globally.Amongstthis,215millionestimatedcaseswerefrom theWorld

HealthOrganization(WHO)Africanregion.Additionally,Nigeriaholdsthehighestpercentage

with27%outofthe95%intwenty-ninecountriesasaccounted.

Kwenti(2018),describesMalariaandHIVastwooftheworld'smostdeadlydiseases

whicharewidespread,headdedthattheyareprevalentinsub-SaharanAfrica.Althoughthe

covid-19pandemichasaffectedtheworldglobally,Nghochuzieetal.,(2020),advisedona

collaborativeeffortstomonitorbothcovid-19andmalaria.Theauthorfurtheradvised

performingmalariadiagnosisandcovid-19screeningandtestingtoavoidmisdiagnosisand

achieveeaseofmanagement.Healsostressedfavoringcovid-19attheexpenseofmalaria

couldbedetrimentalforglobalhealth.

Talapkoetal.(2019)didaresearchonmalaria:thepastandthepresentanddescribed

malariaasadiseasetransmittedtohumansthroughthebitofafemalemosquito,thedisease

isseriousandisknowntobealeadingcauseofdeatharoundtheworld.Theauthoradded

malariaisthemostprevalentdiseaseinAfricaandsomeAsiancountries.Thisshowsmalaria

hascausedalotofdeathandAfricahasamajorshareofmortalityrateasaresultofmalaria

disease.

Furthermore,theauthorlistedtheglobalmalariacontrolprogram bytheWHOasconsistingof

focusonprimaryhealthcare,earlydiagnosisofdisease,timelytreatmentandpreventionof

disease.ThisshowsthefightagainstmalariabytheWHOisindeedabigbattle.

2.3.2Advertising

Etzel,Walker&Stanton(2016)saythatadvertisingisimpersonalcommunicationthatthe

sponsorhaspaidforandinwhichthesponsorisclearlyidentified.Theyaddthatthemost

familiarformsofadvertizingarefoundinthebroadcast(TVandRadio)andprint(Newspapers

andmagazines)media.Dolak(2015)addsthatadvertisingreacheslargegeographically

dispersedaudience,withhighfrequencyandlowmarginalcostperexposure,thoughtotalcost

ishigh.Themeritofadvertisingisthattheadvertiserhasultimatecontroloverthemessage

delivered,sincehe/shepaysthetelevisionorradiostation,printpublicationorwebsite

placement.

2.3.3Publicity

Etzel,WalkerandStanton,(2006)observethatpublicityisaspecialform ofpublicrelationsthat

involvesnewsstoriesaboutorganizationoritsproducts.Publicityissimilartoadvertisinginthe



sensethatit

2.3.4PublicRelations

Richa(2014)submitsthatpublicrelationsentailsusingcompanynews,promotionalevents,

sponsorshipprogramsalongwithotherpromotionaltoolstoreachouttoprospectivetarget

audience.Odigbo(2015)addsthatpublicrelationspractitionersemploybothhumanandnon-

humanvehiculartoolsinachievingtheirsetgoalsandobjectives.Themeritsofpublicrelations

isthatsuchacampaignisverycost-effectiveandeconomicalwhenreachingouttoalarger

audiencecomparedtopaidadvertising(Oti,Odigbo&Bassey,2016).

2.3.5SocialMedia

Internetmediaincludeallthee-marketingchannelslikesearchengineoptimization(SEO),

pay-per-click,affiliate,email,banner,webinar,blog,micro-blogging,RSS,podcast,Internet

Radio,andInternetTV,textmessages,voice-mailsusedfordigitalpublicrelations.Advertising

andothermarketingcommunications'campaigns.Whilesocialmediaincludeallthenew

InternetcommunicationsmediaforsocialnetworkingliketheTwitter,Facebook,LinkedIn,

Foursquare,Youtubeandmanymore(ChoiandBurgess,2017).Theadvantagesofsocialmedia

communicationsincludethatthemediaoutletsallowyoutoengageintwo-waycommunication

andreceiveimmediatefeedbackfrom yourvariousstakeholdersandpublics(Zabaniotou,2018).

2.4.Empiricalreview

Mauriceetal.(2019,p.591),usedmalariatwitterdataandprecipitationasamethodfor

monitoringandreportingmalariainstances.TheauthormadeuseofSupportvectormachine

(SVM)classifiertoclassifyNigeriatwittermessagesintomalariacaserelatedandnon-malaria

caserelatedtweets.Ahighcorrelationbetweenthemalariarelatedcaseandaverage

precipitationinNigeriawasobtained.Theauthorhighlightedtheuseoftwitterinmonitoringand

reportingmalariainstancesdirectlyandpredictingmalariaoutbreakinNigeriaandplaceswhere

malariaisendemic.Thisshowstheimportanceofusingtwitterdatainthehealthsector.

BoitandEl-Gayar(2020),usedatextminingapproachontwittersocialmediatomine

malariatopics.Thisstudywasdoneusingthecrimsonsocialmediaanalyticssoftwareto

examinepublicdiscourse,trendsandemergentthemesrelatedtomalariadiscussion.The

authorhighlightedtheimportanceofthestudyinunderstandingpattersandtrendsofpublic

opinionregardingmalaria.Theauthoralsoprovidedexamplesofhowtheinsightcanassistin

makinginformeddecisionssuchashealthcostreductionbyeffectivedrugdevelopment,acting



inadvanceonallocationofresourcesandwell-timeddistributionofkitsinaffectedareasand

improvingpublichealthmanagementoverall.

Dewietal.(2020),usedsentimentanalysistopredictthesuccessofsocialdistancingmade

bythegovernmentofIndonesiatoitspeople.ThiswasinrelationtotheCOVID-19pandemic.

Thehashtagusedwas(#dirumahaja)whichmeans"stayathome".Thisstudymadeuseof

NaïveBayesandRandom forestmodelsandconcludedthathighestaccuracyofclassification

wasobtainedusingRandom Forestalgorithm comparedtoNaïveBayeswithayieldof95.98%.

Thestudyfurtherfoundoutthatpositivesentimentsweregreaterthannegativewhichmeans

thepeopleofIndonesiaagreetosocialdistancingprogram madebytheIndonesiangovernment.

Nkirukaetal.(2021),didastudyonmalariaepidemicpredictionsystemsbuilttoreduce

theincreaseindiseaseoutbreakinsomeAfricancountriesanddiscoveredtheneedtohave

bettermodels.Suchmodelsshouldhaveimprovedpredictioncapabilitybasedonnon-seasonal

variationsinclimaticconditions.Factorsthatcontributedtomalariaoutbreaksuchas

precipitation,temperatureandsurfaceradiationwasconsideredforthisstudy.Theauthor

concludedthattheimprovedsystem outperformedotherclassificationmodesandfurther

statedthatthemodelservesasanearlydetectionmechanism inmonitoringthespreadof

malaria.

Hasanetal.(2018),didastudyontweetsrelatingtoIndonesianpresidentialelectionsin

whichtheauthorusedacombinedapproachofsentimentanalysisandmachinelearning.The

authormadeuseoftwosupervisedmachinelearningalgorithmsnamely,NaïveBayesand

supportvectormachine(SVM)andmadeacomparisonbetweenthetwo.Thisshowstweets

canbeusedformanyresearchpurposesincludingelectionpredictionsandmore.

2.5Appraisalofthereview

ThisstudywillhelptofindwaysofpreventingmalariabrodcastmediasuchasTVstation,

radios,newspaperoutlets,jingles,socialmediahandlesetcbyfindingpublicopinionsofusing

thosetoolstopreventruralcommunitiesandNigeriansatlargeonmalariapreventionand

correlatingitwithWHObattleagainstmalaria.

Researchhasbeendoneonmediacampaingagainstmalariadinthepast.Techniquessuchas

supportvectormachine,naïveBayesclassifiershasbeenusedandcomparedonsuchdata.

Also,topicmodellinghasbeenusedtofindtopicalthemesonsuchdata,butonlyfewhasused

broadcastmediaagaintmalariatofindtopicalthemesandcorrelateditwithWHOmissionto

fightmalaria.



CHAPTERTHREE

METHODOLOGY

3.1Introduction

Thischapterdescribesthevariousmethodsandtechniquesusedbytocollectandanalyze

thedatagatheredforthestudytogainadeeperunderstandingofthetopicunderstudy.

Thedatacollectionstageisimportantsincetheresultoftheanalysisisdependentonthe

qualityofthedataobtained.Therefore,themethodselectedfordatacollectionmustbethe

most

appropriatetoassistinachievingtheobjectivesofthestudy.

3.2ResearchDesign

Thisresearchworkseekstoinvestigateanassessementofthebroadcastmediainthe

campaignagainstmalariainIlorineastLGA,Kwarastate.Thisresearchfollowsasurveydesign

andanalysiswhichisbasedonprimarydata.Thedatacollectedfrom surveysisthen

statisticallyanalyzedtodrawmeaningfulresearchconclusions.Inthe21stcentury,every

organization'seagertounderstandwhattheircustomersthinkabouttheirproductsorservices

andmakebetterbusinessdecisions.Researcherscanconductresearchinmultipleways,but

surveysareproventobeoneofthemosteffectiveandtrustworthyresearchmethods.

Forthisprojecttobequalitative,awiderangeofopinionswillbesorted.Questionnaires

willbeadministeredusingLikertscaletomeasurethedegreeorperceptionofrespondents

concerningtheimpactofleadershipstylesonemployees'attitude.Therespondentsshallbethe

residentsofIlorinEastLGA,Kwara,state.

3.3PopulationOfTheStudy

Bickman&Rog(1998)definedastudypopulationastheoperationaldefinitionoftarget

population.Researchersareseldom inapositiontostudytheentiretargetpopulation,whichis

notalwaysreadilyaccessible.Instead,onlypartofitrespondentswhoarebotheligibleforthe

studyisconsidered.

Inthisstudy,thetargetpopulationsconsideredaretheruralresidentsofIlorinEastLGA.

bothmaleandfemaleswithintheagerangeof20yearsabove.Thepopulationstudyis

estimatedabove100,000people.



3.4Sampleandsamplingtechniques

Samplingistheselectionofasubsetofindividualfrom withinastatisticalpopulationto

estimatecharacteristicsofthewholepopulation.Thesampletakenmustberepresentativeof

thepopulationfrom whichthesamplewasdrawnandthesamplemusthavegoodsizeto

warrantstatisticalanalysis.Anunbiasedrandom selectionofindividualsisimportantinthis

studysothatintheendthesamplerepresentsthepopulationconceptually.YoroYamini

Samplingmethodwasthereforeusedtodeterminethesamplesize.TheFormulaisgiventhus:

n=N

1+N(e)²

Where,

N-samplesize

N-populationofthestudy

E-tolerableerror(0.05)

n=100000

1+100000(0.05)

n=153.1

n=150

Hence,thesamplesizeforthisstudyis150

3.5ResearchInstrument

Thesourcesofdatatothisstudyareprimaryandsecondarydata.Secondaryinformation

forthisresearchwasmainlythroughvariouspublicationsculledfrom theinternet,textbooks,

journals,reportspreparedbyvariousuniversities.Ithasbeenscrutinizedtoassessitssuitability,

reliability,adequacyandaccuracy.

3.6ValidityoftheResearchInstrument

Thevalidityofaresearchinstrumentdenotestheabilityoftheinstrumenttomeasurewhatwas

designedtomeasurewhilethereliabilityoftheresearchinstrumentreferstotheabilityofthe

instrumentstoproducethesameresultatdifferenttime.



3.7ReliabilityoftheResearchInstrument

Reliabilityofthequestionnairedrawnfrom thestudywereascertainedtobeatthehighest

degree.

Thisisbecausethesequestionnaireswereproperlytestedandwereabletoachievewhatwere

designedtoachieve

3.8MethodofAdministrationoftheResearchInstrument

Forthepurposeofthisstudy,primarysourcesofdatawillbeused.Theinstrumentstobe

usedincludequestionnairesandpersonalinterviewontheresearchwork.Thequestionnaires

willbeusedtotestthedegreerespondent'sanswer,whilethepersonalinterviewwillhelptoget

theoverallviewoftherespondents.

3.9MethodofDataAnalysis

Thedatacollectedthroughthequestionnairewascollatedandanalyzedforthepurposeof

thestudyusingexcelandSPSSstatisticaltool.Datashallbepresentedusingthefrequency

distributiontableandprosepresentation.



CHAPTERFOUR

4.1DATAPRESENTATIONANDANALYSIS

Atotalof150ofrespondentsinIlorinEastLGA,KwaraStatewereinterviewed.The

knowledgeoftherespondentson"AnAssessementOfTheBroadcastMediaInTheCampaign

AgainstMalariaInIlorinEastLGA,KwaraState"wereassessedusingquestionnaire

administrationDataonsocio-demographicandknowledgewereanalyzedandvariables

organizedintofrequencytables.

Tale4.1

DISTRIBUTIONSOFRESPONDENTSBYGENDER

Responses

Male

Female

Total

Source:FieldSurvey,2024

Frequency(-150)1

80

70

150

Percentage(%)

53

47

100

From thetableabove,itshowthatoutof150respondents,80respondents(representing53%)

were

males,while70respondents(representing47%)werefemales.

Table4.2DISTRIBUTIONSOFRESPONDENTSBYAGE

Response



20-30years

31-40

41above

Total

Source:FieldSurvey,2024

Frequency(n=150)

55

50

45

100

Percentage(%)

37

33

30

100

Thetableaboverepresentstheagesoftherespondents.Itwasobservedthat37%which

comprisedof55respondentsfellundertheagebracketof20-30and33%(50respondents)

werebetweentheagesof31-40years,while30%(45respondents)wereabove40yearsofage.

Table4.3DISTRIBUTIONSOFRESPONDENTSBYRELIGION

Response

Muslim

Frequency(-150)

100

Christian

Total



Source:FieldSurvey,2024

50

150

Percentage(%)

67

33

100

Thetableaboveshowsthatmorethanhalfoftherespondents67%areMuslimswhileChristian

respondentsare33%

Table

4.4DISTRIBUTIONSOFRESPONDENTSBYMARITALSTATUS

Response

Single

Married

Others

Total

Source:FieldSurvey,2024

Frequency(n-150)

40

100

10

150

Percentage(%)

27

67

6



100

From thetableabove,itwasobservedthatoutofthe150questionnairedistributed67%which

is

madeupof100respondentsaremarried,while40respondentsmakingup27%aresingleand

others

are4%.

Table4.5DISTRIBUTIONSOFRESPONDENTSBYOCCUPATION

Response

Civilservant

Trader

Farmer

TOTAL

Source:FieldSurvey,2024

Frequency(n=150)

30

40

80

150

Percentage(%)

20

27

53

100

Thetableshowsthatmajorityoftherespondents53%werefarmers,27%aretradersand20%

arecivilservants.



SECTIONB

QUESTION:Malariaisadiseasecausedbyaparasite

Table4.6

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n-150)

Percentage(%)

63

42

42

28

10

7

20

14

15

9

150

100

Theresultsfrom table4.6showsthatthemajority42%stronglyagreethatMalariaisadisease



causedbyaparasite,28%agreed,7%wereneutralaboutitwhile14%disagreedand9%

stronglydisagreedMalariaisadiseasecausedbyaparasite.

QUESTION:Malariaistransmittedtohumansmostcommonlythroughmosquitobites

Table4.7

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n=150)

Percentage(%)

84

56

40

26

7

5

12

8

7

5

150

100



Theresultsfrom table4.7showsthatthemajorityoftherespondents56%stronglyagreethat

Malariaistransmittedtohumansmostcommonlythroughmosquitobites,26%agreed,5%

wereneutralaboutitwhile8%disagreedand5%stronglydisagreedthatMalariaistransmitted

tohumansmostcommonlythroughmosquitobites.

QUESTION:Broadcastmediaisveryfastmeansofdisseminationofinformation.

Table4.8

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n-150)

Percentage(%)

99

66

33

22

3

2

12

8

3

2



150

100

Theresultsfrom table4.8showsthatthemajorityoftherespondents66%stronglyagreethat

Malariaistransmittedtohumansmostcommonlythroughmosquitobites,22%agreed,2%

wereneutralaboutitwhile8%disagreedand2%stronglydisagreedthatBroadcastmediais

veryfastmeansofdisseminationofinformation.

QUESTION:Broadcastmediatoolsincludes,Radio,TVs,Skits,Jinglesetc.

Table4.9

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n=150)

105

28

3

6

150

Percentage(%)

70

19

2

5



4

100

Theresultsfrom table4.9showsthatthemajorityoftherespondents70%stronglyagreethat

Broadcastmediatoolsincludes,Radio,TVs,Skits,Jinglesetc.,19%agreed,2%wereneutral

aboutitwhile5%disagreedand4%stronglydisagreedthatBroadcastmediatoolsincludes,

Radio,TVs,Skits,Jinglesetc.

QUESTION:BroadcastmediaplaysanimportantroleoncampaignagainstMalariain

NigeriaTable4.10

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n=150)

Percentage(%)

105

70

28

19

3

2

8



5

6

4

150

100

Theresultsfrom table4.10showsthatthemajorityoftherespondents70%stronglyagreethat

BroadcastmediaplaysanimportantroleoncampaignagainstMalariainNigeria,19%agreed,

2%wereneutralaboutitwhile5%disagreedand4%stronglydisagreedthatBroadcastmedia

playsanimportantroleoncampaignagainstMalariainNigeria.

QUESTION:Useofbroadcastmediatoolsiseffectiveincampaignagainstmalaria

Table4.11

Response

StronglyAgree

Agreet

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n=150)

Percentage(%)

66

44

32

21

8



5

25

17

20

13

150

100

Theresultsfrom table4.11showsthatthemajorityoftherespondents44%stronglyagreethat

Useofbroadcastmediatoolsiseffectiveincampaignagainstmalaria,21%agreed,5%were

neutralaboutitwhile17%disagreedand13%stronglydisagreedthatUseofbroadcastmedia

toolsiseffectiveincampaignagainstmalaria.

informations

QUESTION:Broadcastmediatoolsareverysimpleandeasilytouseindisseminationof

Table4.12

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n-150)

Percentage(%)

88



44

32

21

10

5

26

17

20

13

150

100

Theresultsfrom table4.12showsthatthemajorityoftherespondents44%stronglyagreed

thatBroadcastmediatoolsareverysimpleandeasilytouseindisseminationofinformations,

21%disagreed,5%wereneutralaboutitwhile17%disagreedand13%stronglydisagreedthat

Broadcastmediatoolsareverysimpleandeasilytouseindisseminationofinformations.

QUESTION:Peoplewithlittleornoformaleducationcaneasilyunderstandadvertson

malariacampaignwiththeuseofvideoadsandimagesonbroadcastmediaplatforms.

Table4.13

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n=150)



Percentage(%)

77

51

35

24

5

3

21

14

12

8

150

100

Theresultsfrom table4.13showsthatthemajorityoftherespondents51%stronglyagreethat

Peoplewithlittleornoformaleducationcaneasilyunderstandadvertsonmalariacampaign

withtheuseofvideoadsandimagesonbroadcastmediaplatforms.,24%agreed,3%were

neutralaboutitwhile14%disagreedand8%stronglydisagreed.

QUESTION:Broadcastmediatoolsaschannelofdisseminatinginformationisavery

detailedmeansofinformationasitcomprisesofimages,videosandletters

Table4.14

Response

StronglyAgree

Agree

Neutral

disagree



Stronglydisagree

TOTAL

Frequency(n=150)

Percentage(%)

85

57

24

16

10

7

20

13

9

6

150

100

Source:FieldSurvey,2024

Theresultsfrom table4.14showsthatthemajorityoftherespondents57%stronglyagreethat

Broadcastmediatoolsaschannelofdisseminatinginformationisaverydetailedmeansof

informationasitcomprisesofimages,videosandletters,16%agreed,7%wereneutralaboutit

while13%disagreedand6%stronglydisagreedthatBroadcastmediatoolsaschannelof

disseminatinginformationisaverydetailedmeansofinformationasitcomprisesofimages,

videosandletters

QUESTION:Theuseofbroadcastmediacampaignagainstmalariaiscosteffectiveinthe

transmitionofinformation.



Table4.15

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n=150)

Percentage(%)

94

63

35

23

5

3

10

7

6

4

150

100

Theresultsfrom table4.15showsthatthemajorityoftherespondents63%stronglyagreethat

Theuseofbroadcastmediacampaignagainstmalariaiscosteffectiveinthetransmitionof

information,23%agreed,3%wereneutralaboutitwhile7%disagreedand4%strongly



disagreedthatTheuseofbroadcastmediacampaignagainstmalariaiscosteffectiveinthe

transmitionofinformation.

QUESTION:Lackofgoodnetworkconnectioncanlimittheuseofbroadcastmediain

campaignagainstmalaria

Table4.16

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Frequency(n-150)

Percentage(%)

85

57

24

16

10

7

20

13

9

6

150



Source:FieldSurvey,2024

100

Theresultsfrom table4.16showsthatthemajorityoftherespondents57%stronglyagreethat

Lackofgoodnetworkconnectioncanlimittheuseofbroadcastmediaincampaignagainst

malaria,16%agreed,7%wereneutralaboutitwhile13%disagreedand6%stronglydisagreed

thatLackofgoodnetworkconnectioncanlimittheuseofbroadcastmediaincampaignagainst

malaria.

QUESTION:Lackofpowersourceisabarrierintheuseofsocialmediacampaignagainst

malaria

Table4.17

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n-150)

Percentage(%)

83

55

43

29

5

3



17

11

3

2

150

100

Theresultsfrom table4.17showsthattherespondents55%stronglyagreeLackofpower

sourceisabarrierintheuseofsocialmediacampaignagainstmalaria,29%agreed,3%were

neutralaboutitwhile11%disagreedand2%stronglydisagreedthatLackofpowersourceisa

barrierintheuseofsocialmediacampaignagainstmalaria.

QUESTION:Costofgargets,bad/faultygargetscanlimittheuseofbroadcastImedia

Table4.18

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(-150)

Percentage(%)

88

44

32

21



10

5

26

17

20

13

150

100

Theresultsfrom table4.18showsthatthemajorityoftherespondents44%stronglyagreed

thatCostofgargets,bad/faultygargetscanlimittheuseofbroadcastImediacampaigngainst

malaria.,21%disagreed,5%wereneutralaboutitwhile17%disagreedand13%strongly

disagreedthatCostofgargets,bad/faultygargetscanlimittheuseofbroadcastImedia

campaigngainstmalaria..

QUESTION:CostofsubscriptioncanaffectbroadcastmedialikeTVinthecampaign

againstmalaria

Table4.19

Response

StronglyAgree

Agree

Neutral

disagree

Stronglydisagree

TOTAL

Source:FieldSurvey,2024

Frequency(n=150)

Percentage(%)

77



51

35

24

5

3

21

14

12

8

150

100

Theresultsfrom table4.19showsthatthemajorityoftherespondents51%stronglyagreethat

CostofsubscriptioncanaffectbroadcastmedialikeTVinthecampaignagainstmalaria.,24%

agreed,3%wereneutralaboutitwhile14%disagreedand8%stronglydisagreedthatCostof

subscriptioncanaffectbroadcastmedialikeTVinthecampaignagainstmalaria.

DiscussionofFindings

Thefollowingfindingsarededucedfrom theaboveanalysis:

Findingsrevealthatthereisbroadcastmediachannelsisapowerfultoolformalariaprevention

campaigns.Variousmediaofcommunicationsuchasradio,television,newspapers,magazines

andbillboardsexistandareinuse,butevenamongstthem arethecommonlyusedradioand

levisionchannelsfrom theparticipants'pointofview.ThisconfirmslyorzaandBassey-Duke

(2016)'sviewthatradioandtelevisionarethemostpreferredmediaforsocialandbehaviour

changecommunicationcampaignsinNigeria.Also,findingsshowclearlythatmediachannels

usedforpreventiveandcurativecampaignsinmalariaarelimitedfurthertothemodernmedia.

Thepre-modernmediaandthepostmodernmediaplatformssuchasthesocialmediaappear



tohavebeenignoredinthecampaignsagainstmalariainNigerianotwithstandingtheir

strengths.ManymalariacurativecampaignmessagesinNigeriaappeartobeexaggeratedin

termsofcureasfindingsshow.Theappealsandclaimsforcureappearmagicaland

questionableintheadverts.Forexample,somecurativecampaignsinfavorofdrugsclaim cure

ofmalariainveryfewhours.



CHAPTERFIVE

SUMMARY,CONCLUTIONANDRECOMNDATIONS

SUMMARY

summarybasicallyconductedanassessmentofthebroadcastmediainthecampaignagainst

malariainIlorinEastLGAKwarastate.Togivethestudydirectiontheresearcherraisedfour(4)

researchobjectivesthatguidedthestudy.TheseobjectivesincludeToexaminetheroleof

broadcastmediacampaignagainstMalariainIlorineastLGA,Kwarastate,toevaluatethe

variousbroadcastmediatoolsusedincampaignagainstMalariainIlorineastLGA,Kwarastate,

todeterminethelevelofengagementofbroadcastmediatoolsagainstmalariacampaignin

IlorineastLGA,Kwarastateandtoexaminethechallengesfacedbybroadcastmediaon

campaignagainstmalariainIlorineastLGA,Kwarastate.

Chapteronecontainbackgroundofthestudy,statementofproblem,objectivesofthestudy.

searchquestion,significanceofthestudy,scopeandlimitationofthedefinitionoftheterms.

Chaptertwocontainconceptualreview,televisionasaframework,broadcastmediaasatool

forcommunicationandawareness,,theoreticaladoptedwasMediaEffectsTheories,empirical

studiesonthecampaingagainstmalariathroughtheuseofbroadcastmedia

Chapterthreecontainresearchmethodology,populationofthestudy,samplesizeandsampling

techniques.Instrumentationvalidityandreliabilityoftheinstrument,methodofadministration

oftheinstrument,methodofdataanalysis.

Chapterfourcontaindatapresentationandanalysisofresearchquestion,discussionof

findings

"anassessmentofthebroadcastmediainthecampaignagainstmalariainIlorinEastLGA

Kwarastate.

Conclusion

Broadcastmediachannelsandtheircommunicationtechniquesmostlyadoptedformalaria

preventivecampaignsagainstcontinuousMalariainfectionsinNigeriahaveachieveditsgoalin

someaspectsthoughthereisstillalongwaytogo.Thisstudyinferentiallyconcludesthatthe

continuoustransmissionsandinfectionsinmalariainNigeriaasawholeispartlycausedbythe

restrictionofmediacampaignstobroadcastmediachannelssuchasradioandtelevision.Also,

thepreventionandcurativecampaignmessagesdonotappealtothecomprehensionneedsof

majorityusesoftechnicaltermsandexaggeratedappealsinthecommunicationstrategiesof



themalariaofNigerianswhoarelessliterateandresidentinruralareasofthecountry.

Thisstudythereforerecommendstheadoptionandsustainabilityofmedia-mixapproach

inpreventiveandcurativemalariacampaignsinNigeria.Itinvolvesacombineduseofselected

pre-modern,modernandpost-modernmediachannelsofcommunicationforinterventioninthe

campaignsforpreventionandcureofmalariainthecountry.Inferencefrom thestudyfindings

suggeststhatmedia-mixmethodmightjustbeasolution.BelchandBelch(2001)definemedia

mixastheuseofavailablewidevarietyofmediaandmediavehiclesinacampaign.Itisa

combinationofadvertisingorpromotionalchannelsusedforcampaignsinsupportofgoods,

servicesorideas.Mediascholarshavearguedhoweverthattheuseofmediamixinany

interventionshouldbedeterminedbythenatureoftheidea,thesizeoftheinterventionbudget

andthesizeandcharacteristicofthetargetaudience.Media-mixincreasescoverage,reachand

frequencylevelswhileimprovingthelikelihoodofachievingoverallcommunication,marketing

andbehaviourchangegoals.

5.3RECOMMENDATION

Inlinewiththisresearchthefollowingrecommendationwasmade;

1.Broadcastmediastationsshouldencouragemalariapreventiveprogramsthatwillpromote

healthylivingofthepeople.

2.thisstudyrecommendsthatmediaplannersandcommunicationprofessionalsresponsible

fordesigningmessageswithtechnicalandscientifictermsindiseasepreventionor

awarenesscampaignsshouldevolvesimplewordsthatarerelatedtotherespective

languagesofthetargetaudiences;perhapstermsthatarenotderogatorybuteasily

associatedwithcommontrendsamongthepeople.

3.Trainedmediapersonnelshouldbeengagedinbroadcastmediaawarenessagainstmalaria.

Provisionofadeuatepowersupplyandgoodnetworkprovisionforruralcommunities.

5.Thegovernmentshouldorientatethemassesontheneedtobeengagedandmakinguseof

informationsonmalariapreventiveprograms.



REFERENCES

Adrover,C.,Bodnar,T.,Huang,Z.,Telenti,A.,&Salathé,M.(2015).Identifyingadverseeffects

ofHIVdrugtreatmentandassociatedsentimentsusingtwitter.JMIRPublicHealthand

Surveillance,1(2).e7https://doi.org/10.2196/publichealth.4488

Aggarwal,C.C.,&Zhai,C.(2012).MiningTextData(2012thed.).Springer.

AmzatJ.(2011).AssessingtheProgressofMalariaControlinNigeria,WorldHealthPopulation.

Ankomah,A.,Adebayo,S.B.,Arogundade,E.D.Anyanti,J.,Nwokolo,U.,Inyang,E.,

Oladipupo,E.,Ipadeola,B.andMeremiku,M.(2014).TheEffectofMassMedia

CampaignontheuseofInsecticide-TreatedbedNetsamongpregnantWomeninNigeria

MalariaResearchandTreatments.

Blei,D.M.,Ng,A.Y.,&Jordan,M.I.(2003).LatentDirichletAllocation.JournalofMachine

LearningResearch,3,993-1022.https://doi.org/10.1162/jmlr.2003.3.4-5.993

BoitJ,El-GayarO(2020)Topicalminingofmalariausingsocialmedia.Atextminingapproach

In:Proceedingsofthe53rdHawaiiInternationalConferenceonSystem Sciences7-01-

2020,3810-3820

https://doi.org/10.24251/HICSS.2020.466.

Dewing,M (2012).Socialmedia:anintroduction.In:LibraryofParliamentPublicationno.2010-

03-E,pp.1-5

Dewi,T.B.T.,Indrawan,N.A.,Budi,I.,Santoso,A.B.,&Putra,P.K.(2020).Community

UnderstandingoftheImportanceofSocialDistancingUsingSentimentAnalysisin

Twitter.20203rdInternationalConferenceonComputerandInformaticsEngineering

(IC2IE),Yogyakarta,Indonesia,336-341.

Hart,C.(2018).Doingaliteraturereview:Releasingtheresearchimagination(2nded.).Sage.

CentersforDiseaseControlandPrevention.(2021).Malaria.SAGEPublicationsLtd;Second

edition.https://www.cdc.gov/malaria/about/faqs.html

Han,J.,Kamber,M.,&Pei,J.(2011).DataMining:ConceptsandTechniques(TheMorgan



KaufmannSeriesinDataManagementSystems)(3rded.).MorganKaufmann.

Hand,D.J.,Blunt,G.,Kelly,M.G.&Adams,N.M.(2000).Dataminingforfunandprofit.Stat.

Sci.15,111-131

Joseph,M.(2012)ContributoryFactorstotheSpreadofHIV/AIDSanditsImpactsinSub-

Saharan

AfricanCountries.EuropeanScientificJournal,8(14):144-156.

Kees,J.,Burton,S.,Andrews,J.C.andKozup,J.(2010)UnderstandingHowGraphicPictorial

WarningsWorkonCigarettePackaging.JournalPublicPolicyMark,29(2):265-276.

Luyiga,F.M.(2013)Knowledge,attitudeandpracticesonmalariapreventionandcontrolin

Uganda,CommunicationfordevelopmentfoundationUganda(CDFU).

Marcias,W.,Pashupati,K.andLewis,L.S.(2007)AwonderfulLifeofDiarrheaandDryMouth?

PolicyIssuesofDirect-to-ConsumerDrugAdvertisingonTelevision.Health

Communication,22(3):241-252.

Ndifreke,E.U.,Abraham,N.G.andAnickan,J.E.(2013)Malaria:Knowledgeandprevention

practicesamongschooladolescentsinacoastalcommunityinCalabar,Nigeria.African

JournalofPrimaryHealthcareandFamilyMedicine.2(1):1-4.NigeriaMalariaFactSheet

(2011).

NigeriaMalariaIndicatorSurveyFinalReport(2012)Calverton,MarylandUnitedStates.

Nkana,N.S.(2015)PictorialImpactofTelevisionPoliticalAdvertisingonVotersinaMulti-

CulturalEnvironment.InternationalJournalofAsianSocialScience,5(4):220-232.

WorldHealthOrganization.(2019).Worldmalariareport2019.WorldHealthOrganization.

https://apps.who.int/iris/handle/10665/330011.License:CCBY-NC-SA3.0IGO

Worldmalariareport2020:20yearsofglobalprogressandchallenges.Geneva:

WorldHealthOrganization;2020.License:CCBY-NC-SA3.0IGO.

WorldHealthOrganization(2018)Guidelinesforthetreatmentofmalaria,2ndEditionGeneva.

Pp.19-21.



QUESTIONNAIRE

InstitudeofInformationandCommunicationTechnology,

DepartmentofMassCommunication,

KwarastatePolytechnic,

Ilorin,Kwarastate.

Dearrespondent,

Wearefinalyearstudentsoftheabove-namedInsitutionanddepartment,carryingoutresearch

onthetopic"ANASSESSEMENTOFTHEBROADCASTMEDIAINTHECAMPAIGN

AGAINSTMALARIAINILORINEASTLGA,KWARASTATE",inpartialfulfillmentof

therequirementsfortheawardofNationalDiploma(ND)inMasscommunication

Wepromisethatallinformationsuppliedwillbekeptstrictlyconfidentialandusedforthe

purposeoftheresearchworkandmyeducationonly.

YoursSincerely

SECTIONA:SOCIODEMOGRAPHICPROFILE

1.Sex:Male{}Female{}

2.Tribe:Yoruba{}Igbo{}Hausa{}Others_

3.Age:20-29{}30-39{}40-49()50andabove(}

4.Maritalstatus:Single()Married()Divorced{}Widowed{}

5.Religion:Islam {)Christianity()Others

6.LevelofEducation:None{}Primary{}Secondary()Tertiary{}

7.Occupation:Civilservant{}Farmer{}Trader()Student{}Unemployed{}

SECTIONB

Kindlyselectthemostappropriateas(x)insectionbelow

Key:StronglyAgree(SA),Agree(A),Undecided(UN),Disagree(D),StronglyDisagree

S/NTheRoleOfSocialMediaCampaignAgainstSA

MalariaInNigeria



Malariaisadiseasecausedbyaparasite

A

D

SD

2

commonlythroughmosquitobites

Malariaistransmittedtohumansmost

3

Broadcastmediaisveryfastmeansof

disseminationofinformation

Broadcastmediatoolsincludes,Radio,TVs,

Skits,Jinglesetc.

5

Broadcastmediaplaysanimportantroleon

campaignagainstMalariainNigeria

6

7

8

9

10

11

12

13

Useofbroadcastmediatoolsiseffectivein

campaignagainstmalaria

Broadcastmediatoolsareverysimpleandeasily



touseindisseminationofinformations

Peoplewithlittleornoformaleducationcan

easilyunderstandadvertsonmalariacampaign

withtheuseofvideoadsandimageson

broadcastmediaplatforms.

Broadcastmediatoolsaschannelof

disseminatinginformationisaverydetailed

meansofinformationasitcomprisesofimages,

videosandletters

Theuseofbroadcastmediacampaignagainst

malariaiscosteffectiveinthetransmitionof

information

Lackofgoodnetworkconnectioncanlimitthe

useofbroadcastmediaincampaignagainst

malaria

Lackofpowersourceisabarrierintheuseof

socialmediacampaignagainstmalaria

Costofgargets,bad/faultygargetscanlimitthe

useofbroadcastImediacampaigngainst

malaria.

14

Costofsubscriptioncanaffectbroadcastmedia

likeTVinthecampaignagainstmalaria

15

Lackofformaleducationcanbeabarrierby

ruralresidentsinaccesingbroadcastmedia



campaignagainstmalaria.


