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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
The advent of social media has revolutionized the way information is shared and consumed, reshaping the dynamics of political engagement worldwide. In Nigeria, where the majority of the population comprises young people, social media platforms such as Facebook, Twitter (now X), Instagram, and WhatsApp have become pivotal in fostering political awareness and participation. These platforms enable young citizens to access political information, engage in debates, and mobilize for collective action, thereby contributing to the democratization of public discourse.
Nigeria’s 2024 general elections represent a critical moment in the nation’s political history, with heightened anticipation for youth involvement in shaping the country’s future. Historically, political participation among Kwaran youth has been hampered by apathy, distrust in political institutions, and systemic barriers. However, the increasing reliance on social media as a tool for civic engagement presents an opportunity to overcome these challenges. Social media offers a space for young Kwarans to connect with political leaders, organize campaigns, and voice their concerns, potentially transforming the political landscape.
Social media has emerged as a powerful tool for communication and information dissemination, profoundly transforming political landscapes globally. In Nigeria, with a predominantly youthful population and widespread access to mobile technology, platforms like Facebook, Twitter (now X), Instagram, and WhatsApp have become integral to daily life. This evolution has revolutionized how young people access political information, engage with public discourse, and participate in political processes.
The 2024 general elections in Nigeria present a unique opportunity to examine the intersection of youth engagement, social media, and politics. Historically, young people in Nigeria have been characterized by low political participation, often attributed to disenchantment with governance, systemic barriers, and a lack of trust in political institutions. However, the growing influence of social media as a source of real-time information and a space for civic engagement has shown potential to reverse this trend. These platforms enable youth to voice their opinions, organize movements, and hold leaders accountable.
In previous elections, particularly in 2019, social media played a significant role in shaping political narratives, influencing voter preferences, and amplifying grassroots movements such as #NotTooYoungToRun. These trends highlight social media’s potential to bridge gaps between political elites and the youth, providing a platform for direct interaction and mobilization. For the 2024 elections, with increased internet penetration and more technologically savvy youth, it is anticipated that social media will have an even greater impact.
Despite its potential benefits, social media also poses challenges. The spread of misinformation, hate speech, and politically motivated propaganda can undermine the quality of political awareness and exacerbate divisions. Furthermore, not all young Kwarans have equal access to digital resources, leading to disparities in political engagement. These challenges underscore the need for empirical studies to assess the extent to which social media influences political awareness and participation among Kwaran youth.
While the potential of social media to enhance political awareness and participation is evident, it also brings significant challenges. The proliferation of misinformation, political propaganda, and hate speech can distort public opinion and undermine informed decision-making. Additionally, the digital divide excludes certain segments of the youth population from fully participating in online political discourse. These complexities underscore the need to investigate the role of social media in influencing political behavior among Kwaran youth.
This research seeks to explore how social media has shaped political awareness and participation among Kwaran youth in the lead-up to the 2024 general elections. It will examine the effectiveness of social media as a platform for political mobilization, the extent of its reach and influence, and the challenges associated with its use. By understanding these dynamics, the study aims to provide insights into the role of social media in fostering an informed and active youth electorate, contributing to the broader discourse on democracy and governance in Nigeria.
1.2	Statement of the Problem
The growing influence of social media has transformed the way individuals, particularly youth, engage with political processes worldwide. In Nigeria, where the youth make up a significant proportion of the population, social media platforms have become critical spaces for political discourse, awareness, and mobilization. As the 2024 General Election approaches, there is a growing interest in understanding how these platforms impact the political awareness and participation of Kwaran youth.
However, despite the increasing use of social media as a tool for political communication, its effectiveness in fostering genuine political awareness and active participation among Kwaran youth remains uncertain. Issues such as misinformation, political apathy, echo chambers, and the potential for manipulation through targeted propaganda challenge the positive narrative of social media as a democratizing force. Additionally, there is limited evidence on whether the political engagement observed online translates into tangible actions such as voter registration, advocacy, or turnout on election day.
Furthermore, the disparities in digital access, literacy levels, and socioeconomic conditions in Nigeria raise concerns about the inclusivity of social media’s impact on political engagement among youth. These challenges highlight the need to critically assess the role of social media in shaping political awareness and participation among young Kwarans, particularly in a pivotal election year.
This research seeks to address these issues by exploring the extent to which social media influences the political awareness and participation of Kwaran youth in the 2024 General Election. It aims to provide a nuanced understanding of the opportunities and limitations of social media in enhancing youth engagement in the democratic process.
1.3	Research Questions
1. How do Kwaran youth utilize social media for accessing political information during the 2024 General Election?
2. What is the role of social media in enhancing the political awareness of Kwaran youth?
3. In what ways does social media influence the political participation of Kwaran youth in the electoral process?
4. What challenges and barriers do Kwaran youth encounter when engaging with political content on social media?
5. To what extent do online political activities translate into offline political participation among Kwaran youth?
1.4	Objectives of the Study
General Objective:
To investigate the impact of social media on political awareness and participation among Kwaran youth in the 2024 General Election.
Specific Objectives:
1. To examine the extent to which Kwaran youth use social media for accessing political information.
2. To assess the role of social media in shaping the political awareness of Kwaran youth.
3. To analyze how social media influences the political participation of Kwara youth during the 2024 General Election.
4. To identify the challenges and barriers Kwaran youth face when using social media for political engagement.
5. To explore the relationship between online political activities and offline political behaviors, such as voting and advocacy, among Kwaran youth.
1.5	Scope of the Study
This study focuses on examining the impact of social media on the political awareness and participation of Kwaran youth in the 2024 Local Government Election. The research targets Kwaran youth aged 18 to 35 years, who represent a significant portion of the electorate and are among the most active users of social media platforms.
The study will analyze various social media platforms, including Facebook, Twitter, Instagram, WhatsApp, TikTok, and YouTube, as these are widely used for political engagement in Kwara State. It will explore the role of these platforms in disseminating political information, fostering discussions, and mobilizing youth participation in the electoral process.
Geographically, the study will cover selected LGAs across Kwara State, ensuring a diverse representation of urban and rural areas to capture varying levels of digital access and social media usage.
The research will also focus on the period leading up to and during the 2024 Local Government Election in Kwara State, examining how social media campaigns, political discourse, and online movements influenced youth awareness and participation. Key aspects to be considered include voter registration, political advocacy, turnout at polling stations, and other forms of civic engagement.
The study is limited to understanding the experiences, perceptions, and behaviors of Kwaran youth as influenced by social media, excluding traditional media and other forms of political engagement outside the digital space.
1.6	Significance of the Study
This study holds significant relevance for various stakeholders, including policymakers, political parties, civil society organizations, researchers, and the general public, particularly Kwara youth.
· For Policymakers:
The findings will provide insights into the effectiveness of social media as a tool for fostering political awareness and participation among youth. This can inform policies on digital literacy, electoral engagement, and the regulation of social media to ensure it supports democratic processes.
· For Political Parties and Candidates:
Understanding how youth interact with political content on social media can guide political parties and candidates in designing more effective and inclusive digital campaigns. It will also highlight strategies to mobilize and engage young voters.
· For Civil Society Organizations:
The study will help non-governmental organizations and advocacy groups better understand the challenges and opportunities of leveraging social media to promote civic education and encourage youth participation in the democratic process.
· For Researchers:
By contributing to the growing body of literature on social media and political engagement, the study will serve as a foundation for future research exploring digital tools' role in shaping democratic participation in Nigeria and beyond.
· For Nigerian and Kwaran Youth:
The study will empower young people by highlighting the impact of their social media activities on political outcomes. It will also raise awareness of potential pitfalls, such as misinformation and polarization, while encouraging informed and responsible use of social media for civic engagement.
· For the Broader Society:
The research will shed light on the broader implications of social media for Nigeria’s democratic processes, offering lessons for ensuring that digital tools are leveraged to foster an inclusive, informed, and active electorate.
1.7	Definition of Key Terms
· Social Media:
Online platforms and applications that enable users to create, share, and engage with content, including political information. Examples include Facebook, Twitter, Instagram, WhatsApp, TikTok, and YouTube.
· Political Awareness:
The understanding and knowledge of political issues, processes, candidates, and policies, enabling individuals to make informed decisions during elections and other civic activities.
· Political Participation:
Activities that citizens engage in to influence political processes, including voting, campaigning, attending political rallies, advocacy, and engaging in political discussions online or offline.
· Kwaran Youth:
Individuals aged 18 to 35 years residing in Nigeria, who are legally eligible to vote and represent a significant demographic in the country's political and social landscape.
· Misinformation:
False or misleading information that spreads on social media, potentially affecting political awareness and decision-making.
· Digital Literacy: 
The ability to access, analyze, and critically evaluate digital content, particularly on social media platforms, in the context of political engagement.










CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Framework
2.1.1 The Concept of Social Media
The term social media, refers to Internet-based instruments cum services that enables subscribers to engage with one another, create content, share, and sort for information vis-a-vis the internet (Madueke, et al, 2017). Put differently, social media are interrelated and interconnected web-based media handles that gives dwellers the opportunity as well as platform to connect, interact, share lessons (experiential), views, contacts, knowledge, expertise, and other things viz job cum career information.
They fall under a new form of media that is premised on social networking, giving rooms for subscribers to discuss bothering issues, connect with pals and even distribute information without any restriction, and publish their perceptions on happenings on the World Wide Web.
Suffice to note, it is the interaction or collaboration of these instruments that earns them social status. Maducke, et al (2017), defines the media as, an online handle that enhances participation, openness, interactions cum connection'. He perceives them to be 'social tools of communication that are different from the orthodox tools viz newspapers or magazines. They are content generated online, by humans with the use of highly accessible and scalable publishing instruments to distribute information across the globe, giving rooms for communication among people. The social media support dissemination as well as passing of knowledge and information, with an attendant of making people both producers and consumers of information.
Social media came about following the introduction cum creation of the internet as well as the World Wide Web. They are usually known with the term "web 2.0" which describes websites that enables subscribers to discuss with the sender of a message. Maducke et Al (2017), observes that "Web 2.0" suggests the nature of the web dating 2004 till now, a phase when websites that gives room for interaction emerged as against to "web1.0" which speaks to the nature of the web before 2004. A very good example web 2.0 sites are web-based communities, social networking sites video-sharing sites, Wikis, and blogs
Anytime the word "media" is mentioned, what that suggests to the mind, is Radio and Television for electronic media while newspapers and magazine represents the print media. The term, new media surfaced to reveal a style that is a complete departure from the late 1980s vis-a-vis the world of media and communication, as there were certain changes in state nod this difference was not limited.
Now, when we mention social media, what that suggests to our mind are Facebook, Instagram, Twitter, 2go, YouTube etc, and other handles of connectivity viz Linkedin and Flickr. The listed websites, platforms, or chat rooms allows users to interact by leaving comments as well as discuss with different people. More so, there are plethora characteristics of social media that allows for adaptedness, making do more than the sharing of social activities among friends (Madueke, et al, 2017).
2.1.2 Overview of Social Media as a Tool for Political Engagement
Social media has revolutionized the way political engagement occurs in the modern era, offering unprecedented access to information, platforms for discourse, and opportunities for participation. These digital platforms enable direct interaction between political actors and citizens, making political processes more inclusive and accessible.
The emergence of platforms such as Facebook, Twitter, Instagram, and YouTube has transformed political landscapes globally. Social media provides a space for real-time communication, allowing political campaigns to disseminate information quickly and efficiently (Chadwick, 2013). Unlike traditional media, which often involves gatekeeping. social media allows for a more democratized flow of information, giving individuals the power to produce and share content (Howard & Parks, 2012).

2.1.3 Historical Context of Social Media Use in Nigerian Elections
The evolution of social media as a tool for political engagement in Nigeria has been transformative, particularly during electoral periods. Since the early 2010s, platforms like Facebook, Twitter, WhatsApp, and Instagram have played pivotal roles in shaping voter behavior, disseminating political information, and mobilizing citizens. Examining the 2015. 2019, and 2023 Nigerian elections reveals the increasing significance of social media in the country's democratic processes.
1. Early Adoption and the 2015 General Election
The 2015 general election marked a tuming point in Nigeria's political landscape, with social media emerging as a critical tool for political engagement
Youth Mobilization:
Social media platforms became a means of engaging Nigeria's youth, a demographic that historically showed lower levels of political participation. Hashtags like #Nigeria Decides and #VoteNotFight gained traction, promoting peaceful and active voter participation (Oyenuga, 2016).
Campaign Strategies:
Major political parties, particularly the All Progressives Congress (APC) and the People's Democratic Party (PDP), leveraged social media to reach voters. President Muhammadu Buhari's campaign effectively used platforms like Twitter and Facebook to present him as a viable alternative to the then-incumbent President Goodluck Jonathan (Chiluwa & Ifukor, 2015).
Role in Information Dissemination:
Social media served as an alternative source of news, challenging traditional media's perceived biases. Citizens and organizations like YIAGA Africa used platforms to share real-time updates and monitor the electoral process, fostering transparency.
2. Consolidation and the 2019 General Election
By 2019, the role of social media in Nigerian elections had grown significantly, driven by increased intemet penetration and mobile phone usage.
Increased Voter Education:
Platforms were extensively used for voter education campaigns, including how to register, check voter status, and locate polling units. Civil society organizations like Budget and Enough is Enough Nigeria (EIE) utilized infographics and videos to simplify the electoral process (Ajayi, 2020).
Hashtag Activism:
Hashtags like #PVCItIs and #NofToo YoungToRun encouraged youth to obtain their Permanent Voter Cards (PVCs) and consider running for office. These movements contributed to higher awareness about political rights among younger Nigerian
Real-Time Monitoring and Advocacy:
Social media platforms were used for real-time election monitoring. Observers and citizens uploaded videos and pictures from polling units, holding the Independent National Electoral Commission (INEC) accountable. Platforms like WhatsApp were widely used to share updates, although this also led to challenges in verifying information (Odii, 2020).
3. Maturity and the 2023 General Election
The 2023 election was a watershed moment in the use of social media, reflecting the platform's maturity as a tool for political engagement in Nigeria.
Emergence of Influencer Politics:
Social media influencers and celebrities played a significant role in shaping political discourse. For example, influencers openly endorsed candidates, swaying public opinion and encouraging voter turnout (Adeagbo & Falade, 2023).
Peter Obi and the "Obidient" Movement:
The Labour Party candidate Peter Obi's campaign relied heavily on social media. His supporters, known as "Obidients," utilized platforms like Twitter and Instagram to promote his candidacy, organize grassroots campaigns, and counter opposition narratives. Hashtags such as #PeterObiFor President dominated online discussions (Ezeibe et al., 2023).
Combatting Misinformation:
Fact-checking organizations like Dubawa and Africa Check played an active role in debunking false claims, while INEC used its verified social media accounts to counter fake news and update voters.
Youth-Led Digital Activism:
Building on movements like #EndSARS, Nigerian youth used social media to demand nonaccountability from political actors and amplify calls for credible elections. WhatsApp groups and Twitter Spaces were used to strategize and mobilize.
Tabular Representation of Comparative Analysis of Social Media's Impact (2015-2023)
	Aspect
	2015
	2019
	2023

	Voter Mobilization
	Emerging
	Consolidated
	Highly Effective

	Role in Campaigning
	Limited
	Strategic use by Parties
	Dominant, with Influencer Politics

	Misinformation Challenges
	Growing Concern
	Widespread, with Limited Countermeasures
	Persistent, but with Active Fact Checking

	Youth Participation
	Increasing Awareness
	Significant Growth
	Central Role


Source: Research Survey, 2025
Social media has become an indispensable part of Nigeria's electoral process, evolving from an auxiliary communication tool in 2015 to a central platform for political engagement by 2023. Its role in shaping voter behavior, promoting transparency, and amplifying youth voices underscores its importance in modern democracy. However, addressing challenges such as misinformation, digital manipulation, and cyber harassment remains crucial for ensuring its positive impact in future elections.
Key Features of Social Media in Political Engagement
Accessibility: Social media lowers the barriers to political participation by providing free or low-cost access to political content (Kushin & Yamamoto, 2010).
Interactivity: Platforms enable two-way communication, allowing voters to engage directly with political candidates, parties, and other citizens (McNair, 2018).
mobilize voters, and hold political leaders accountable (Adedokun, 2020). However, lasues such as digital literacy and unequal access to technology hinder its effectiveness in reaching all segments of the population (Nwankwo, 2021).
2.15 Social Media as a Source of Political Information and its Role in shaping Political Awareness
1. Introduction
Social media platforms have become vital sources of political information, transforming bow individuals consume, share, and interact with political content. Unlike traditional media, social media provides dynamic, user-driven, and interactive spaces that foster political awareness and engagement. This shift has particularly impacted younger demographics, who increasingly rely on platforms such as Facebook, Twitter, Instagram, and WhatsApp for their political knowledge (Loader et al., 2014).


2. Social Media as a Source of Political Information
1. Real-Time Updates:
Social media offers real-time updates on political events, such as election campaigns, debates, and crises. Platforms like Twitter have been dubbed "news breakers" due to their ability to disseminate information faster than traditional media outlets (Kalsnes, 2016).
2. Diverse Content:
Social media hosts a variety of content, including news articles, videos, infographics, and live streams. This diversity caters to different preferences and learning styles, making political information more accessible (Boulianne, 2015).
3. Peer-to-Peer Sharing:
Users can share political information within their networks, creating a decentralized flow of information. Peer sharing often amplifies messages and introduces users to new perspectives or issues (Gil de Zúñiga et al., 2012).
4. Direct Communication from Political Actors:
Political candidates and parties use social media to communicate directly with citizens, bypassing traditional gatekeepers such as journalists. This direct engagement builds trust and transparency, fostering a sense of proximity between politicians and voters (Lalancette & Raynauld, 2019).
3. Role of Social Media in Shaping Political Awareness
Expanding Access to Political Knowledge:
Social media increases access to political knowledge by breaking geographical and socio-economic barriers. For instance, citizens in remote areas or those with limited access to traditional media can stay informed through platforms like Facebook or WhatsApp (Valenzuela et al., 2019).
Fostering Issue Awareness:
Social media helps highlight issues that might be overlooked by traditional media. such as minority rights or grassroots movements. Hashtags like #EndSARS in Nigeria or #BlackLives Matter globally have brought attention to social justice issues, increasing awareness among diverse audiences (Alozic, 2020).
Encouraging Political Discussions:
The interactive nature of social media encourages users to engage in discussions, debates, and forums, fostering critical thinking and deeper understanding of political issues. This interaction can strengthen political awareness by exposing users to diverse viewpoints (Bode, 2016).
Personalized Content and Microtargeting:
Algorithms on social media platforms provide personalized political content based on user interests and behaviors. While this increases engagement, it may also create echo chambers where users are exposed only to information that aligns with their existing beliefs (Pariser, 2011).
Youth Engagement:
Social media is particularly impactful for youth engagement, as young people are more likely to use these platforms than traditional media for political purposes.
Studies have shown that social media use correlates with increased political knowledge, particularly among younger demographics (Loader et al., 2014).
Challenges and Criticisms
While social media is a powerful tool for political awareness, it is not without challenges:


Misinformation and Fake News:
The decentralized nature of social media makes it susceptible to the rapid spread of misinformation, which can mislead users and undermine political awareness (Allcott & Gentzkow, 2017).
Echo Chambers and Polarization:
Algorithms that prioritize like-minded content can creste echo chambers, limiting exposure to diverse perspectives and reinforcing biases (Sunstein, 2001).
Overload of Information:
The vast amount of political information available on social media can overwhelm users, making it difficult to discern credible sources and prioritize key issues (Tewksbury & Rittenberg, 2012).
Social media has redefined how political information is disseminated and consumed, playing a critical role in shaping political awareness. By offering real-time updates, fostering discussions, and expanding access to diverse content, these platforms empower citizens to stay informed and engage in democratic processes. However, addressing challenges like misinformation and polarization is crucial to maximizing the benefits of social media as a tool for political awareness.
2.16 The Impact of Social Media on Political Literacy, Critical Thinking, and Political Decision-Making among Youth
Social media has fundamentally transformed the way youth engage with politics, providing tools for increased literacy, platforms for critical discourse, and avenues for influencing political decisions. However, these impacts are multifaceted, offering both opportunities and challenges.


1. Social Media and Political Literacy
Political literacy refers to the ability to understand political systems, processes, and issues, enabling individuals to make informed decisions and participate in civic life (Milner, 2002).
Social media has enhanced political literacy in several ways:
Access to Diverse Information:
Social media platformé provide access to a wide array of political content, frous breaking news to opinion pieces. Youth can explore divase perspectives on political lees, which enhances their understanding of complex topics (Boulienne, 2015).
Peer-to-Peer Learning
Social media fosters peer-to-peer education, where users share information, resources, and opinions. This internction allows youth to learn from each other, broadening their knowledge base (Gil de Zúñiga et al., 2012).
Informal Political Education
Memes, infographics, and short videos make political content more relatable and digestible for younger sudiences. These informal modes of communication often Introduce political concepts to those who might not seek out traditional news sources (Bossetta, 2018)
2. Social Medis and Critical Thinking
Critical thinking involves analyzing, evaluating, and synthesizing information to form reasoned judgments. Social media impacts critical thinking among youth in both positive and negative ways:



Promoting Analytical Skills:
Exposure to diverse opinions on social media encourages users to question narratives, evaluate evidence, and consider alternative viewpoints, which enhances critical thinking skills (Bode, 2016)
Encouraging Public Discourse
Platforms like Twiner and Reddit provide spaces for debates and discussions. Engaging in these forums allows youth to refine their arguments, challenge biases, and develop a more nuanced understanding of political issues (Dahlgren, 2013)
Exposure to Contradictory Views:
Social media exposes users to conflicting opinions, which can stimulate cognitive dissonance and encourage deeper reflection on personal beliefs (Valenzuela et al., 2019),
3. Social Media and Political Decision-Making
Political decision-making involves choosing candidates, policies, or courses of action based on political knowledge and values. Social media influences this process significantly:
Enhanced Voter Awareness:
Social media campaigns, debates, and live streams provide youth with insights into candidates' policies and personalities, aiding informed decision-making (Kalsnes, 2016).
Mobilizing Political Action:
Platforms like Instagram and WhatsApp are used to organize voter registration drives, protests, and other forms of political participation, empowering youth to take action based on their decisions (Loader et al., 2014).
Emotional Appeals and Persuasion:
Political advertisements and posts often use emotional appeals to influence youth decision-making. While this can mobilize action, it can also exploit emotions, leading to less rational decision-making (Jost et al., 2018).
Influence of Peer Networks:
Youth are heavily influenced by the political views of their peers on social media. Peer endorsement of candidates or issues often plays a significant role in shaping voting behavior (Bakshy et al., 2015).
2.17 Challenges Associated with Social Media for Political Engagement Among Nigerian Youths
Social media has provided Nigerian youths with a platform for political awareness, discourse, and participation. However, its use also presents significant challenges, particularly within the sociopolitical and technological landscape of Nigeria. These challenges range from misinformation and cyberbullying to issues of digital access and algorithmic manipulation. Below is a detailed exploration of these challenges.
1. Spread of Misinformation and Fake News
One of the most critical challenges of social media is the proliferation of misinformation and fake news, which can distort public opinion and polarize political discourse.
Misinformation Amplification:
Social media platforms like WhatsApp and Facebook have been used to spread false narratives about candidates, parties, and policies. For example, during the 2019 and 2023 elections, doctored images, fake election results, and manipulated videos circulated widely (Odil, 2020).
Effects on Youth:
Young voters, who often rely on social media for political information, may lack the critical skills to differentiate between credible sources and propaganda. This can lead to misinformed decisions and reduced trust in political institutions (Allcott & Gentzkow, 2017)
2. Cyberbullying and Online Harassment
Political discussions on social media can become contentious, with youths often targeted for expressing dissenting views.
Hostile Online Environments:
Political opponents and bots frequently engage in trolling and cyberbullying to suppress opposing viewpoints. Female youths and activists are particularly vulnerable to gender-based online harassment (Egbunike, 2016).
Impact on Participation:
Fear of harassment can discourage youth from engaging in political discourse, undermining the democratic potential of social media.
3. Digital Inequality and Limited Access
Despite the growing popularity of social media, many Nigerian youths face barriers to accessing these platforms due to socio-economic and infrastructural limitations
Digital Divide
Rural and economically disadvantaged youths often lack access to affordable internet, smartphones, or stable electricity, limiting their ability to engage in political discussions online (Salawu & Molokwane, 2020).
Urban Bias:
Political engagement on social media is often dominated by urban youths, creating a disconnect between online activism and the realities of rural voters.
Algorithmic Manipulation and Echo Chambers
The algorithms used by social media platforms can reinforce biases and limit exposure to diverse perspectives.
4. Manipulation by Political Actors:
Political campaigns and actors often exploit algorithms by using bots and sponsored content to manipulate public opinion and amplify partisan narratives (Bakshy et al., 2015).
5. Legal and Ethical Challenges
The regulatory framework governing social media in Nigeria presents additional challenges for political engagement.
Government Restrictions:
Nigerian authorities have periodically restricted access to social media platforms during times of political unrest, such as the Twitter ban in 2021. Such actions undermine the ability of youths to engage in political discourse (Ojebode & Adegbola, 2022).
Censorship and Surveillance:
Fear of government surveillance or censorship can deter youths from openly discussing political issues online, limiting free expression and participation.
6. Dependence on Influencers and Mislaformed Advocacy
Nigerian youths often depend on social media influencers for political opinions, which can lead to herd mentality and superficial understanding of issues.
Influencer Blas:
Many influencers endorse candidates or parties for personal gain, without adequately considering the implications for their audience. This can skew political discussions and undermine informed decision-making (Adeagbo & Falade, 2023).
Superficial Advocacy:
Youth-driven activism on social media sometimes focuses on trending hashtags and viral campaigns rather than substantive policy discussions, limiting its long-term impact.
7. Ethical Concerns with Data Privacy
The collection and misuse of user data by political actors and third-party companies raise significant concerns.
Micro-Targeting:
Political campaigns use personal data to target specific demographics with tailored messages, raising questions about consent and ethical campaigning (Howard & Hussain, 2013).
Data Breaches:
Youths may unknowingly expose their personal information to risks when engaging with political apps or platforms.
While social media offers immense potential for political engagement among Nigerian youths, addressing these challenges is crucial for its sustainable use. Efforts must focus on enhancing digital literacy, combating misinformation, promoting equitable access, and ensuring ethical practices in political campaigning. By mitigating these challenges, social media can better serve as a democratic tool in Nigeria's evolving political landscape.
2.2 Theoretical Frameworks: Understanding Social Media's Role in Politics
2.2.1 Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT) explores how Individuals actively seek out and use media to fulfill specific needs and desires. Unlike traditional media theories that emphasize media effects on passive audiences, UGT positions audiences as active participants in the communication process, making deliberate choices based on their motivations (Katz et al., 1973).
In the context of social media and politics, UGT provides insights into why individuals, particularly youth, engage with political content online. Social media allows users to satisfy various needs, including:
1. Information Seeking:
Citizens use social media platforms to access real-time news and updates about political events, candidates, and policies (Whiting & Williams, 2013).
2. Social Interaction:
Social media facilitates discussions and debates among users, creating a sense of community around political issues (Dolan et al., 2016)
3. Entertainment:
Political memes, satire, and humorous content on social media often attract engagement, making politics more relatable and enjoyable (Bossetta, 2018).
4. Personal Identity:
Users express their political opinions and align themselves with causes or ideologies that resonate with their values, enhancing their sense of self-identity (Chen, 2019).
5. Mobilization:
Social media enables users to participate in political campaigns, sign petitions, or join movements, fulfilling their need for active engagement (Jenkins et al., 2016).

Relevance to Politics:
Social media's interactive nature aligns well with UGT's principles, offering users customizable content and direct engagement with political actors. This framework explains why platforms like Twitter and Facebook are central to modern political campaigns, allowing users to tailor their political experiences (Dhir et al., 2021).
2.2.2 Agenda-Setting Theory
The Agenda-Setting Theory (AST), introduced by McCombs and Shaw (1972), posits that the media does not tell people what to think but rather what to think about. This theory highlights the media's power to influence public priorities by emphasizing specific issues over others.
In the realm of social media and politics, AST provides a framework for understanding how platforms shape political discourse. Key aspects include:
1. Salience of Issues:
Social media platforms amplify certain political issues by giving them prominence through trending hashtags, viral posts, or algorithmic prioritization (Meraz, 2011).
2. Framing:
Social media allows political actors and users to frase issues in specific ways, influencing how audiences perceive and interpret political events (Entman, 1993).
3. Intermedia Agenda-Setting:
Social media often influences traditional media by breaking news or driving discussions, creating a reciprocal relationship between digital and mainstream media (Weeks & Holbert. 2013).
4. User-Driven Agenda-Setting:
Unlike traditional media, social media enables users to set the agenda by sharing, liking, or commenting on content, thereby signaling what issues matter to them (Vargo et al., 2018).
Relevance to Politics:
In political campaigns, candidates and parties leverage social media to control narratives, highlight policies, and respond to controversies. Movements like #EndSARS in Nigeria demonstrate how citizens can use social media to bring attention to issues overlooked by traditional media (Alozie, 2020).
Integration of Theories in Social Media's Role in Politics
Both UGT and AST are crucial for understanding the multifaceted role of social media in politics:
UGT explains why and how individuals engage with political content on social media, emphasizing the motivations and gratifications driving such behavior.
AST provides insight into how social media influences the political agenda and prioritization of issues, shaping public discourse and opinion.
Together, these theories offer a comprehensive lens for analyzing the interactive and agenda-shaping power of social media in contemporary political environments.

2.3 Summary of the Chapter
The chapter provides a comprehensive analysis of the role of social media in political engagement, focusing on its impact in Nigeria at large and Kwara State in particular. It highlights how social media has evolved into a powerful tool for political communication, fostering accessibility, interactivity, and real-time engagement. The historical context examines its use during the 2015, 2019, and 2023 Nigerian elections, showcasing how platforms like Facebook, Twitter, and WhatsApp have been leveraged for voter mobilization, activism, and campaign strategies. A movement such as Nigeria Decides reflects the increasing reliance on social media for political awareness and participation among the youths. Additionally, the document underscores social media's contributions to political literacy, critical thinking, and decision-making, particularly among youth, by providing access to diverse perspectives and enabling public discourse.
Despite its benefits, the document identifies significant challenges associated with social media, including the spread of misinformation, cyberbullying, digital inequality, and algorithmic biases that create echo chambers. It also discusses the ethical and regulatory concerns surrounding data privacy and government restrictions, such as Nigeria's Twitter ban. Theoretical frameworks like Uses and Gratifications Theory and Agenda-Setting Theory are used to explain the motivations behind social media use and its influence on public discourse While social media has become a central platform for political engagement in Nigeria, addressing these challenges is essential to fully harness its potential for fostering informed and participatory democratic processes.
















CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Introduction
This study seeks to find out the impact of social media on political awareness and participation among Kwara Youths in 2024 Local Government Elections. This chapter deals with the research design and methodology to be used for the conduct of the study. In essence, the chapter highlights: research design, population, sample and sampling techniques, research instrument, procedure for collection and methods of data analysis.

3.2	Research Design
Dunn (2001) defined a research design as an organized collection of procedures used by researchers to collect behavioral data. The research method that will be adopted for this study is the descriptive survey method. Descriptive survey is concerned with the collection and summarizing of numerical data. However, the major function of descriptive survey is the presentation of information in a convenient applicable and understandable manner. The descriptive approach will be used in this research to obtain data from the situation as they exist.
3.3	Population for the Study
The population is the entire group from which the researcher is interested in gaining information and upon which subsequent conclusions are drawn (Daramola, 2006). The population for this study will comprise Fifty (200) Kwara Youths
3.4	Sample and Sampling Technique
Sampling method is a systematic selection and examination on fractional part of the total population and generalizes its study to population from which it is taken. Simple random sampling technique will be used to select participants from different areas in llorin.
3.5	Research Instrument
Ogunbiyi (2003) define instrument as an apparatus used in performing an action. Instrument in research is often called assessment or evaluation tools. Similarly, it refers to tools employed in gathering information about specific aspects of human behavior and functioning. The researcher will develop four Likert rating scale questionnaire that will be used in data collection for the study. Ogunbiyi (2003) stated that questionnaire allows the researcher to collect required information quickly and cheaply from a large number of people at the same time. The questionnaire, using Google Form will consist of two sections namely: section A and B. section A elicits information on the demographic data of the respondents, while Section B elicits information on the variables under study. A four-point Likert rating scale of Strongly Agreed, Agreed, Disagreed and Strongly Disagreed will be employed. Likert scale technique enables the respondents to indicate the degree of their beliefs in a given statement (Ogunbiyi, 2003).

3.6	Validity of the Instrument
Validity refers to the extent to which any instrument accurately reflects what it is supposed to measure (Abiola, 2007). To ascertain the validity of this instrument, the researcher will present a copy to the supervisor for correction and suggestion.

3.7	Procedure for Data Collection
In order for the researcher to gain the recognition from the respondents, a letter of introduction that is duly signed by the Head of Department of Mass Communication, Kwara State Polytechnic will be collected. This letter will be used for the purpose of instrument administration. The researcher will sought for the informed consent of all those that will be participating in the study.

3.8	Method of Data Analysis
The data for this study will be collected, sorted and subjected to appropriate statistical analysis. Section A will contain the demographic data of the respondents; analysis will be done using descriptive statistics of frequency counts and simple percentage.


















CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION

4.0	Introduction
This chapter presents the analysis of data collected from 200 respondents regarding the role of social media in political participation and awareness, especially in relation to the 2024 Local Government Elections in Kwara State. The responses are categorized based on a four-point Likert scale: Strongly Agree (SA), Agree (A), Disagree (D), and Strongly Disagree (SD).
4.1	Data Presentation, Analysis and Interpretation
Table 1: I frequently use social media platforms (e.g., Facebook, Twitter, WhatsApp) to access political news and updates.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	121
	60.5

	Agreed
	26
	13.0

	Disagreed
	29
	12.0

	Strongly Disagreed
	24
	14.5

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 60.5% of respondents strongly agreed, 13.0% agreed, 14.5% disagreed, and 12.0% strongly disagreed.
Table 2: Social media has increased my awareness of local political issues in Kwara State.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	97
	48.5

	Agreed
	46
	23.0

	Disagreed
	39
	19.5

	Strongly Disagreed
	18
	9.0

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 48.5% of respondents strongly agreed, 23.0% agreed, 19.5% disagreed, and 9.0% strongly disagreed.

Table 3: I became more interested in local government elections because of information shared on social media.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	86
	43.0

	Agreed
	39
	19.5

	Disagreed
	56
	28.0

	Strongly Disagreed
	19
	9.5

	Total
	200
	100


Source: Field Survey, 2025.
A total of 43.0% of respondents strongly agreed, 19.5% agreed, 28.0% disagreed, and 9.5% strongly disagreed.
Table 4: I follow political pages, groups, or influencers on social media.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	59
	29.5

	Agreed
	85
	42.5

	Disagreed
	32
	16.0

	Strongly Disagreed
	24
	12.0

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 29.5% of respondents strongly agreed, 42.5% agreed, 16.0% disagreed, and 12.0% strongly disagreed.
Table 5: I understand the functions of local government better through content I see on social media.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	68
	34.0

	Agreed
	72
	36.0

	Disagreed
	38
	19.0

	Strongly Disagreed
	22
	11.0

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 34.0% of respondents strongly agreed, 36.0% agreed, 19.0% disagreed, and 11.0% strongly disagreed.
Table 6: Social media encouraged me to participate in the 2024 Local Government Elections in Kwara State.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	75
	37.5

	Agreed
	92
	46.0

	Disagreed
	21
	10.5

	Strongly Disagreed
	12
	6.0

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 37.5% of respondents strongly agreed, 46.0% agreed, 10.5% disagreed, and 6.0% strongly disagreed.

Table 7: I discussed political issues with peers more often because of social media.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	
	

	Agreed
	
	

	Disagreed
	
	

	Strongly Disagreed
	
	

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 44.5% of respondents strongly agreed, 24.0% agreed, 26.0% disagreed, and 5.5% strongly disagreed.
Table 8: I shared or posted political content during the election period.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	59
	29.5

	Agreed
	62
	31.0

	Disagreed
	58
	29.0

	Strongly Disagreed
	21
	10.5

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 29.5% of respondents strongly agreed, 31.0% agreed, 29.0% disagreed, and 10.5% strongly disagreed.
Table 9: I joined an online campaign or supported a candidate on social media.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	89
	44.5

	Agreed
	64
	32.0

	Disagreed
	32
	16.0

	Strongly Disagreed
	15
	7.5

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 44.5% of respondents strongly agreed, 32.0% agreed, 16.0% disagreed, and 7.5% strongly disagreed.
Table 10: Social media made it easier for me to access voter information (e.g., PVC registration, polling units).
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	121
	60.5

	Agreed
	56
	28.0

	Disagreed
	21
	10.5

	Strongly Disagreed
	2
	1.0

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 60.5% of respondents strongly agreed, 28.0% agreed, 10.5% disagreed, and 1.0% strongly disagreed.
Table 11: Social media platforms provide timely and relevant political information
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	86
	43

	Agreed
	63
	31.5

	Disagreed
	31
	15.5

	Strongly Disagreed
	20
	10.0

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 43.0% of respondents strongly agreed, 31.5% agreed, 15.5% disagreed, and 10.0% strongly disagreed.
Table 12: I trust the political information I receive through social media.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	28
	14

	Agreed
	72
	36.0

	Disagreed
	45
	22.5

	Strongly Disagreed
	55
	27.5

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 14.0% of respondents strongly agreed, 36.0% agreed, 22.5% disagreed, and 27.5% strongly disagreed.
Table 13: I verify political information I see on social media before believing or sharing it
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	92
	46

	Agreed
	38
	19.0

	Disagreed
	32
	16.0

	Strongly Disagreed
	38
	19.0

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 46.0% of respondents strongly agreed, 19.0% agreed, 16.0% disagreed, and 19.0% strongly disagreed.
Table 14: Social media is more influential than traditional media (e.g., radio, newspapers) in shaping my political opinions.
	Response
	Frequency
	Percentage (%)

	Strongly Agreed
	121
	60.5

	Agreed
	48
	24.0

	Disagreed
	25
	12.5

	Strongly Disagreed
	6
	3.0

	Total
	200
	100%


Source: Field Survey, 2025.
A total of 60.5% of respondents strongly agreed, 24.0% agreed, 12.5% disagreed, and 3.0% strongly disagreed.












CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
This study examined the impact of social media on political awareness and participation among Kwaran youth in the context of the 2024 Local Government Elections. The findings indicate that a majority of respondents actively use social media platforms such as Facebook, Twitter, and WhatsApp to access political information. Social media has significantly increased political awareness, with many respondents acknowledging that it influenced their understanding of local government functions and inspired political discussions with peers.
The analysis also revealed that social media facilitated access to voter information, encouraged participation in political campaigns, and played a pivotal role in voter mobilization. Furthermore, the data suggested that social media is perceived as more influential than traditional media in shaping political opinions. However, trust in political information on social media remains divided. While a considerable number of respondents verify political content before sharing, misinformation and propaganda still pose challenges to informed political participation.
5.2 Conclusion
The study concludes that social media is a powerful tool for enhancing political awareness and participation among youth in Kwara State. It serves as a key platform for political communication, education, mobilization, and engagement, especially during electoral periods. Despite concerns over misinformation and digital inequality, the overall impact of social media on youth political engagement is significantly positive. It not only informs and educates but also empowers young people to take active roles in Nigeria’s democratic processes.
5.3 Recommendations
Based on the findings of this research, the following recommendations are made:
1. Government and civil society organizations should invest in digital literacy programs to equip youth with the skills needed to critically evaluate political information online.
2. Political parties and candidates should embrace social media as a tool for inclusive and transparent political engagement by sharing accurate, relevant, and timely information.
3. Regulatory bodies should work with tech companies to combat misinformation and hate speech on social media platforms, especially during election periods.
4. Youth should be encouraged to verify political content before sharing and to engage constructively in online political discourse.
5. Efforts should be made to bridge the digital divide in rural and underserved communities to ensure equal access to political information via social media.
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