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CHAPTER ONE
INTRODUCTION
1.1 	BACKGROUND OF THE STUDY
The Yoruba culture, one of the richest and most vibrant cultural heritages in Africa, is renowned for its deep-rooted traditions, values, and practices. It encompasses a wide range of elements, including language, folklore, music, festivals, and traditional institutions, all of which contribute to its distinct identity. Historically, Yoruba traditions have been preserved and transmitted through oral history, festivals, and communal practices (Adeboye, 2018). However, globalization and modernization have significantly influenced cultural dynamics, leading to the gradual erosion of some traditional practices and beliefs. This has raised concerns among cultural stakeholders and scholars about the preservation and promotion of Yoruba cultural heritage in contemporary society.
Mass media, as a powerful tool for communication, has emerged as a key player in the promotion and preservation of cultural heritage. Through various channels such as radio, television, and social media, the media serves as a platform for disseminating cultural knowledge and encouraging public appreciation of cultural practices. Studies have shown that mass media plays an essential role in shaping societal values, influencing behaviors, and bridging cultural gaps (Okonkwo & Adebayo, 2020). In regions like Ilorin East Local Government Area, where Yoruba culture holds significant historical and social importance, the media has the potential to rekindle cultural awareness and foster a sense of identity among residents.
Despite the evident potential of mass media, challenges such as cultural homogenization, limited content focused on indigenous culture, and the dominance of foreign media content pose threats to the effective promotion of Yoruba traditions. According to Akinyemi (2021), the representation of Yoruba culture in Nigerian mass media is often inadequate, with limited airtime devoted to cultural programs. This underscores the need for deliberate efforts to utilize media platforms in promoting Yoruba culture, particularly in areas like Ilorin East, where the interplay between traditional and modern values is pronounced.
Understanding how mass media can effectively promote Yoruba culture in Ilorin East is crucial for ensuring that the rich heritage of the Yoruba people is preserved for future generations. This study seeks to explore the influence of mass media in promoting Yoruba culture, identify the challenges faced in the process, and recommend strategies to enhance cultural programming.
The Yoruba people, primarily located in Southwestern Nigeria, are widely recognized for their rich cultural heritage and enduring traditions. These traditions encompass a variety of domains, including art, language, music, festivals, religion, and social practices, all of which play a critical role in defining their identity. The preservation and promotion of these traditions are essential, not only for maintaining the Yoruba people's cultural legacy but also for fostering national unity and diversity. However, as modernization and globalization continue to shape contemporary lifestyles, there has been a noticeable decline in the appreciation and practice of many Yoruba traditions, particularly among younger generations (Adeboye, 2018). This has raised significant concerns among scholars, cultural advocates, and policymakers.
Mass media, with its ability to reach wide audiences, has been identified as a strategic tool for cultural preservation and education. Through television programs, radio broadcasts, newspaper articles, and social media platforms, the media serves as a vital channel for showcasing cultural events, disseminating information about traditional practices, and educating the public about the importance of cultural heritage. For instance, radio and television stations in Nigeria often air programs that highlight Yoruba festivals, such as the Osun Osogbo Festival, and discuss the values embedded in traditional customs (Okonkwo & Adebayo, 2020). These programs not only entertain but also educate and inspire audiences to embrace their cultural roots.
In Ilorin East Local Government Area, where the Yoruba culture is predominant, the role of mass media in promoting cultural heritage is particularly significant. This region, with its historical connection to Yoruba traditions, offers a unique opportunity to explore how media can influence cultural awareness and identity. Despite the existence of local and national media platforms, challenges such as limited access to culturally relevant content, competition from foreign media influences, and the prioritization of commercial over educational programming have hindered the effective use of mass media for cultural promotion (Akinyemi, 2021). These challenges have created a gap that must be addressed to ensure that Yoruba culture is adequately represented and promoted in the media.
Moreover, the integration of modern technology into media practices presents both opportunities and challenges for cultural promotion. Social media platforms like Facebook, Instagram, and YouTube have become powerful tools for reaching younger audiences and engaging them in conversations about culture. However, the dominance of globalized content on these platforms often overshadows indigenous cultural narratives, making it imperative for stakeholders to develop strategies that prioritize and amplify Yoruba cultural content.
As Yoruba culture continues to face the pressures of modernization, the importance of leveraging mass media for its preservation cannot be overstated. By showcasing traditional practices, encouraging cultural pride, and educating audiences about the relevance of Yoruba heritage in contemporary society, the media can play a transformative role in safeguarding this rich legacy. This study seeks to examine the influence of mass media in promoting Yoruba culture in Ilorin East Local Government Area, shedding light on its successes, challenges, and potential for greater impact.
The Yoruba culture, known for its depth and vibrancy, has long been celebrated for its unique traditions that reflect the people’s way of life, beliefs, and values. From its intricate storytelling and traditional music to its colorful festivals and sacred practices, Yoruba culture has become a cornerstone of Nigeria’s cultural identity. Despite its richness, the pressures of urbanization, westernization, and the proliferation of foreign media content have increasingly threatened the sustainability of these traditions, particularly in urban and semi-urban areas such as Ilorin East Local Government Area. As young people gravitate toward global trends, there is a growing fear that elements of Yoruba culture, such as the Yoruba language, folklore, proverbs, and traditional attires, may gradually fade into obscurity (Olayinka, 2020).
Mass media, often referred to as the “fourth estate of the realm,” holds a pivotal role in addressing these concerns. Through its ability to inform, educate, and entertain, media has the capacity to influence societal attitudes and shape cultural trends. In the context of promoting indigenous cultures like Yoruba, the media has historically served as a vehicle for storytelling, cultural enlightenment, and the preservation of traditional values. For example, television programs featuring Yoruba traditional festivals, radio dramas in the Yoruba language, and newspaper columns highlighting Yoruba cultural practices have helped sustain cultural awareness across generations (Fayemi, 2019). These media efforts are vital, especially as they provide platforms for cultural conversations and ensure that the Yoruba heritage remains relevant in an ever-changing world.
In Ilorin East Local Government Area, the need for robust cultural representation in the media is particularly critical. As a region with a strong Yoruba population and historical significance, Ilorin East serves as a cultural hub that reflects the interplay between tradition and modernity. However, the advent of globalized entertainment, coupled with the increasing influence of digital media, has created a competitive environment where indigenous cultural content often struggles for visibility. Scholars have noted that the limited portrayal of Yoruba culture in mainstream media has contributed to a waning interest among the youth, who are increasingly drawn to foreign content that does not reflect their heritage (Adebayo & Adekunle, 2022).
Moreover, the role of radio and television in promoting cultural content has been underutilized in many localities, including Ilorin East. While some stations broadcast Yoruba-focused programs, the inconsistency and lack of prioritization have limited their impact. For instance, cultural programs are often relegated to off-peak hours when audience engagement is low, making it difficult for such content to reach its intended audience. Additionally, the commercialization of media, which prioritizes profit-driven content over educational and cultural programming, has further marginalized the promotion of Yoruba culture in the media landscape (Adediran, 2021).
Social media platforms, on the other hand, have presented new opportunities for cultural promotion, particularly among tech-savvy youth. Platforms like Instagram, Facebook, and TikTok have seen a rise in content creators who celebrate Yoruba traditions through short videos, traditional attire showcases, and cultural storytelling. These platforms have the advantage of engaging younger audiences in creative and interactive ways, thereby fostering a renewed interest in Yoruba culture. However, the global nature of these platforms means that Yoruba cultural content must compete with an overwhelming influx of foreign trends and ideologies, which often overshadow local narratives (Olumide, 2022).
Given these dynamics, this study seeks to explore the extent to which mass media influences the promotion of Yoruba culture and tradition in Ilorin East Local Government Area. It aims to assess the effectiveness of traditional and digital media platforms in cultural promotion, identify challenges faced by media organizations, and propose actionable solutions to enhance cultural visibility. Ultimately, this research underscores the importance of harnessing the power of media to sustain the Yoruba cultural heritage for future generations.
1.2 	STATEMENT OF THE PROBLEM
The preservation of cultural heritage is critical to the identity and continuity of any society. For the Yoruba people, their culture, which includes language, festivals, traditional values, and artistic expressions, is a vital part of their identity. However, globalization, modernization, and the increasing influence of western culture have contributed to the erosion of many indigenous cultural practices (Adeboye, 2018). This trend is particularly evident in urban and semi-urban areas like Ilorin East Local Government Area, where younger generations are becoming more detached from traditional values, favoring foreign influences instead. The diminishing interest in Yoruba traditions poses a significant challenge to the sustainability of this rich cultural heritage.
Mass media has the potential to address this issue by serving as a platform for promoting and preserving cultural heritage. Through radio, television, newspapers, and social media, the media can disseminate information about Yoruba culture, highlight its significance, and foster a sense of cultural pride among the people. However, despite this potential, the representation of Yoruba culture in Nigerian mass media remains limited and inconsistent (Akinyemi, 2021). Many media platforms prioritize entertainment and commercial content over cultural education, leaving a significant gap in the promotion of indigenous heritage. This neglect not only reduces public exposure to Yoruba traditions but also contributes to the gradual loss of cultural knowledge and practices.
Furthermore, the dominance of foreign media content on digital platforms poses an additional challenge. Young people, who are key to the continuity of any culture, are often drawn to globalized content that rarely reflects or promotes their indigenous heritage. This trend undermines efforts to instill cultural pride and awareness in younger generations (Olayinka, 2020). While some local media outlets and social media influencers attempt to promote Yoruba culture, these efforts are often fragmented and lack the consistency needed to create a significant impact.
The specific challenges in Ilorin East Local Government Area highlight the need for a focused investigation into the role of mass media in promoting Yoruba culture. As a region with a rich cultural history, Ilorin East faces the dual pressures of cultural preservation and modernization. Understanding how mass media can effectively address these pressures is essential for ensuring that the Yoruba cultural heritage is preserved for future generations. This study seeks to explore the influence of mass media in promoting Yoruba culture in Ilorin East, identify the obstacles hindering cultural representation in the media, and propose strategies to enhance the effectiveness of media-driven cultural promotion.
1.3  	OBJECTIVES OF THE STUDY
1. To assess the level of awareness and perceptions of mass media in promoting Yoruba culture and tradition among residents of Ilorin East LGA
2. To examine the extent of exposure to mass media among residents of Ilorin East and analyze how this exposure influences attitudes and behaviors towards Yoruba culture and tradition.
3. To explore the implications of mass media in promoting Yoruba culture and tradition in Ilorin East Local Government Area
1.4  	RESEARCH QUESTIONS
1. What is the level of awareness and perceptions of mass media in promoting Yoruba culture and tradition among residents of Ilorin East LGA?
2. How extensive is exposure to mass media among residents of Ilorin East and analyze how this exposure influences attitudes and behaviors towards Yoruba culture and tradition?
3. What are the implications of mass media in promoting Yoruba culture and tradition in Ilorin East Local Government Area?
1.5  	SIGNIFICANCE OF THE STUDY
This study is significant as it underscores the role of mass media in preserving and promoting Yoruba culture and tradition, particularly in Ilorin East Local Government Area. Culture is a vital aspect of identity and continuity in any society, and the Yoruba culture is no exception. By examining the influence of mass media, this research highlights the potential of media platforms to act as powerful tools for cultural education, awareness, and sustainability. According to Akinyemi (2021), media platforms such as radio, television, and social media can bridge the gap between modern lifestyles and traditional values by offering engaging cultural content that resonates with diverse audiences. This study, therefore, contributes to the discourse on how mass media can be leveraged to ensure the survival of Yoruba cultural heritage in a rapidly changing world.
The study is also significant for media practitioners and policymakers. Media organizations can benefit from insights into how their platforms can be effectively utilized to promote indigenous culture. It provides actionable recommendations on how to create culturally relevant programs that educate and engage the public while fostering a sense of pride in Yoruba heritage. For policymakers, the findings of this study could inform cultural policies and strategies aimed at integrating cultural promotion into media programming. Adeboye (2018) emphasizes that government support is crucial for sustaining cultural initiatives, particularly through funding and policy frameworks that prioritize cultural education in the media.
Furthermore, this study holds importance for educational institutions and researchers. For educational institutions, it highlights the need to incorporate cultural education into media-related curricula, ensuring that future media professionals are equipped to promote indigenous cultures. For researchers, the study serves as a reference point for further exploration into the intersection of mass media and cultural promotion, especially in other regions or cultural contexts. As Olayinka (2020) notes, the relationship between media and culture is dynamic and warrants continuous study to address emerging challenges and opportunities.
For the local community in Ilorin East, this study has direct implications. By shedding light on the influence of mass media in promoting Yoruba culture, the research seeks to inspire greater community engagement with cultural content. It also aims to empower residents, particularly younger generations, to appreciate and practice their traditions. This is crucial for fostering a sense of identity and belonging, as well as ensuring the intergenerational transfer of cultural knowledge.
Ultimately, this study contributes to the broader conversation on cultural preservation in Nigeria. It emphasizes the importance of leveraging modern tools like mass media to safeguard traditional practices, ensuring that they remain relevant and vibrant in the contemporary era. As globalization continues to shape cultural narratives, studies like this are essential for striking a balance between embracing modernization and preserving indigenous heritage for future generations (Adediran, 2021).
1.6 	SCOPE OF THE STUDY
This study focuses on the influence of mass media in promoting Yoruba culture and tradition within Ilorin East Local Government Area, located in Kwara State, Nigeria. The geographical scope is limited to this area, which is known for its significant Yoruba-speaking population and cultural heritage. Ilorin East is an ideal location for this study due to its rich historical ties to the Yoruba people and the challenges it faces in balancing tradition with modernity. The region has experienced significant urbanization and exposure to global media, which makes it a relevant context for exploring the role of mass media in preserving and promoting Yoruba culture in the face of these changes (Fayemi, 2019).
The study specifically examines the various forms of mass media that operate within Ilorin East, including traditional media (such as radio and television) and modern digital platforms (such as social media). Radio, with its widespread reach in rural and urban communities, is considered a critical tool for cultural dissemination, while television and social media have gained prominence in shaping public perceptions of culture, particularly among younger audiences (Akinyemi, 2021). The research focuses on how these media outlets engage with Yoruba cultural content, how often such content is broadcast, and the methods used to attract and maintain audience interest in cultural programming.
In terms of content, the study explores the portrayal and representation of key aspects of Yoruba culture, such as language, traditional festivals, music, art, folklore, and values, in media programming. It examines whether media content accurately reflects these elements and how effectively they are communicated to the public. The research also considers how different age groups, especially the youth, engage with Yoruba cultural content, particularly in the context of social media, where global cultural trends often dominate the narrative (Olumide, 2022). This aspect of the study seeks to understand how media can bridge the gap between traditional culture and the interests of younger generations, ensuring that cultural practices remain relevant and engaging.
Additionally, the scope of the study includes an investigation into the challenges that mass media faces in promoting Yoruba culture. These challenges may include limited funding for cultural programs, competition from foreign content, the commercialization of media, and the lack of expertise in creating culturally resonant programming (Adediran, 2021). The study will also examine the potential for mass media to overcome these challenges and provide recommendations for improving cultural representation and engagement.
By focusing on Ilorin East, the study aims to provide valuable insights into the practical role of mass media in promoting Yoruba culture, contributing to the broader discourse on cultural preservation in Nigeria. The findings of the study may also be applicable to other regions with similar cultural dynamics, thereby offering a model for enhancing the role of media in the promotion of indigenous cultures across Nigeria.
1.7 	DEFINITION OF TERMS
Influence: Influence refers to the capacity to have an effect on the behavior, attitudes, or perceptions of individuals or groups. In the context of this study, influence pertains to the ability of mass media to shape public perceptions of Yoruba culture and tradition, impacting how these cultural elements are understood, valued, and practiced within Ilorin East Local Government Area (Akinyemi, 2021).
Mass Media: Mass media refers to various communication platforms that transmit information to a broad audience. These include traditional media (radio, television, newspapers) and digital media (social media, websites, blogs). Mass media serves as a powerful tool for disseminating information, shaping public opinion, and promoting cultural narratives. In this study, mass media is considered a vehicle for promoting Yoruba culture and tradition in Ilorin East Local Government Area (McQuail, 2010).
Promoting: Promoting refers to the act of actively supporting, publicizing, or encouraging the appreciation and practice of specific ideas, traditions, or behaviors. In this context, promoting refers to the efforts made by media outlets to raise awareness about, celebrate, and encourage the preservation of Yoruba culture and tradition in Ilorin East. This can include the creation and broadcast of programs, content, and activities that highlight the value of Yoruba heritage (Adebayo & Adekunle, 2022).
Yoruba Culture: Yoruba culture refers to the collective customs, beliefs, language, art, rituals, and practices of the Yoruba people, who primarily inhabit the southwestern region of Nigeria. It encompasses traditional practices such as festivals, ceremonies, and community life, as well as intangible elements like the Yoruba language, proverbs, and religious beliefs. Yoruba culture serves as a key component of the identity and historical continuity of the Yoruba people, and its preservation is vital for future generations (Adeboye, 2018).
Tradition: Tradition refers to the transmission of customs, practices, rituals, beliefs, and values from one generation to the next. It encompasses the shared practices and social norms that define a particular group or community, passed down through familial, communal, and institutional structures. In this study, tradition specifically refers to the long-standing cultural practices, festivals, ceremonies, and social norms within the Yoruba community that are integral to their identity and way of life (Adeboye, 2018).
Ilorin East Local Government Area: Ilorin East Local Government Area (LGA) is a region located in Kwara State, Nigeria, with a predominantly Yoruba-speaking population. It encompasses urban and rural areas where the Yoruba cultural practices, including festivals, language, and social norms, are central to the community’s identity. The LGA provides a unique setting for examining how mass media impacts the promotion of Yoruba culture and tradition in an environment that is experiencing both traditional and modern influences (Fayemi, 2019).





















CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION
The literature review explores existing studies related to the influence of mass media on cultural promotion, with a particular focus on Yoruba culture and tradition. It examines the role of mass media in cultural preservation, the impact of media on indigenous traditions, challenges in promoting Yoruba culture, and theoretical frameworks relevant to the study. 
The literature review highlights the crucial role of mass media in promoting and preserving Yoruba culture. While radio, television, and digital media platforms serve as tools for cultural education and awareness, various challenges such as globalization, commercialization, and language decline threaten the sustainability of Yoruba traditions. Theoretical frameworks such as Cultural Imperialism Theory and Uses and Gratifications Theory provide insights into the dynamics of media influence on cultural identity. This study seeks to bridge the research gap by examining how mass media specifically influences Yoruba cultural promotion in Ilorin East Local Government Area.
2.1	CONCEPTUAL REVIEW
2.1.1	CONCEPT OF MASS MEDIA AND CULTURAL PROMOTION
Mass media plays a significant role in shaping societal values, cultural norms, and behaviors. It encompasses both traditional and digital forms of communication, including radio, television, newspapers, social media, blogs, and streaming services (McQuail, 2010). These platforms serve as powerful tools for disseminating information and influencing public perceptions of culture and tradition. The media functions as a bridge between cultural heritage and contemporary society, ensuring that traditional knowledge, customs, and historical narratives remain accessible to new generations. Through documentaries, news reports, entertainment programs, and cultural showcases, mass media helps in preserving and promoting indigenous customs (Akinyemi, 2021).
Cultural promotion through mass media involves the deliberate creation and distribution of content that highlights a community’s heritage, language, and values. Media platforms that prioritize indigenous content play a crucial role in fostering national identity and ensuring cultural continuity. According to Adediran (2021), mass media serves as a means of transmitting cultural heritage by broadcasting programs that educate, inform, and entertain audiences while reinforcing traditional values. In the context of the Yoruba people, radio and television stations have dedicated programs that focus on Yoruba language, folklore, music, and traditional festivals. These programs help in deepening cultural awareness and sustaining Yoruba identity in the face of globalization and modernization.
The rise of digital media has expanded the reach of cultural promotion efforts. Social media platforms, such as Facebook, YouTube, Instagram, and TikTok, have become essential channels for sharing Yoruba cultural content, including language tutorials, traditional music, dance performances, and historical narratives. These platforms allow for interactive engagement, making it easier for younger generations to connect with their cultural roots. However, despite these opportunities, challenges such as cultural dilution, the dominance of foreign media, and the decline in indigenous language use threaten the effectiveness of media-driven cultural promotion (Olumide, 2022).
Moreover, the mass media plays an instrumental role in reviving interest in indigenous traditions by broadcasting cultural festivals, interviews with traditional leaders, and programs that explore Yoruba philosophy and values. By doing so, the media contributes to preserving Yoruba heritage and ensuring its transmission across generations. Without media intervention, many aspects of indigenous cultures risk being forgotten or replaced by global cultural influences (Fayemi, 2019). Therefore, media professionals, policymakers, and cultural advocates must continue to explore innovative ways to leverage mass media in sustaining and promoting Yoruba traditions.
Mass media serves as a fundamental vehicle for cultural transmission, ensuring that indigenous traditions are preserved and passed down through generations. In many societies, oral traditions have historically been the primary means of cultural transmission, but with advancements in communication technology, media has become the dominant force in preserving and promoting cultural heritage. According to McQuail (2010), media plays a dual role in both reflecting societal values and shaping them through repeated exposure to specific cultural narratives. In the case of Yoruba culture, mass media provides a platform for storytelling, music, folklore, and historical accounts, ensuring that these elements remain relevant in contemporary society.
One of the most effective ways mass media promotes culture is through language preservation. The Yoruba language, like many indigenous African languages, faces the challenge of declining usage due to urbanization and globalization. Radio stations such as Orisun FM and television programs such as Awon Alagbe have played a significant role in ensuring that Yoruba remains a spoken and written language among the people (Adeboye, 2018). Local media stations broadcast news, entertainment, and discussions in Yoruba, making it more accessible to both older and younger generations. This is critical because language is a key component of cultural identity, and its loss can lead to the erosion of cultural heritage (Adebayo & Adekunle, 2022).
Furthermore, traditional festivals and ceremonies, which are integral aspects of Yoruba culture, gain widespread attention through media coverage. Events such as the Osun-Osogbo Festival, Egungun Festival, and Olojo Festival are frequently covered by television stations, newspapers, and online media, allowing Yoruba people across Nigeria and the diaspora to stay connected with their cultural roots. According to Akinyemi (2021), media exposure of these festivals not only preserves tradition but also enhances cultural tourism, drawing local and international visitors who contribute to the economy and sustain indigenous practices.
The influence of digital media in promoting Yoruba culture cannot be overlooked. Social media platforms such as YouTube, Instagram, and TikTok have become instrumental in showcasing Yoruba customs, from traditional attire and hairstyles to indigenous cuisine and dance. Yoruba content creators use these platforms to teach proverbs, folktales, and historical lessons in an engaging manner that appeals to younger audiences (Olumide, 2022). This interactive and visual approach helps to sustain cultural interest in a world where Western entertainment dominates mainstream media.
However, despite these efforts, there are challenges in ensuring that Yoruba culture remains prominently featured in media content. One of the major concerns is the growing preference for Westernized entertainment, which has led to a decline in the consumption of indigenous cultural content (Fayemi, 2019). Many young people prefer foreign music, films, and fashion, leading to reduced exposure to traditional Yoruba practices. Additionally, the commercialization of media has led to a prioritization of profit-driven content, which often sidelines cultural programs that may not attract high advertising revenue (Adediran, 2021).
To address these challenges, media organizations and cultural institutions must work together to integrate Yoruba culture into mainstream media programming. Government policies should also support cultural media initiatives by providing funding and incentives for the production of indigenous content. Schools and educational institutions can collaborate with media houses to create culturally rich programming that fosters a sense of identity and pride in Yoruba heritage among students.
In conclusion, mass media is a powerful tool in promoting Yoruba culture and tradition, playing a crucial role in language preservation, festival promotion, and cultural education. While the media landscape is evolving, it remains an essential mechanism for sustaining indigenous heritage in an era of globalization. However, intentional efforts must be made to counteract cultural erosion and ensure that Yoruba culture continues to thrive through strategic media engagement and policy support.

2.1.2	THE ROLE OF MASS MEDIA IN PROMOTING YORUBA CULTURE
The Yoruba people have a rich cultural heritage that includes traditional festivals, folklore, proverbs, music, and religion. These cultural elements define their identity and serve as a bridge between past and present generations. Mass media plays a crucial role in preserving and promoting these aspects of Yoruba culture by documenting, broadcasting, and celebrating them. Various media platforms such as radio, television, newspapers, and digital media have dedicated programs aimed at educating people about Yoruba traditions. Radio and television stations in southwestern Nigeria, in particular, allocate specific airtime to Yoruba history, indigenous storytelling, and traditional practices, ensuring that these cultural values remain relevant in contemporary society (Adeboye, 2018).
Radio remains one of the most effective channels for promoting Yoruba culture, especially in semi-urban and rural areas where oral traditions are still prevalent. Local radio stations broadcast programs in the Yoruba language, featuring discussions on traditional values, historical narratives, and community development. These programs serve as an accessible medium for elderly citizens and individuals with limited access to digital platforms (Olayinka, 2020). Additionally, Yoruba radio drama series and interviews with cultural experts help in deepening people’s understanding of their heritage, reinforcing values such as respect for elders, communal living, and the importance of traditional rites.
Similarly, television has been instrumental in showcasing Yoruba customs through visual storytelling. Documentaries, drama series, and cultural talk shows offer in-depth exploration of Yoruba beliefs, traditional governance, and artistic expressions. Programs on stations like Africa Magic Yoruba, NTA, and state-owned broadcasting corporations highlight Yoruba traditions, such as the Gelede and Egungun masquerade festivals, thereby educating both older and younger generations about their heritage. Television has also played a significant role in portraying Yoruba cultural practices in Nollywood films, which are widely watched across Nigeria and beyond (Adediran, 2021).
Social media has further revolutionized the promotion of Yoruba culture, particularly among young people who spend significant time online. Platforms like YouTube, TikTok, and Instagram have become popular spaces where Yoruba-language content, traditional dances, proverbs, and fashion are shared. Influencers and content creators use these platforms to teach Yoruba language lessons, document cultural events, and showcase indigenous Yoruba attire. For instance, Yoruba music and dance trends often go viral on social media, attracting attention both locally and internationally (Olumide, 2022). However, while social media has expanded the reach of cultural content, it has also contributed to the dilution of indigenous traditions due to the dominance of Western influences and the commercialization of culture for entertainment purposes.
Despite the successes recorded in media-driven cultural promotion, several challenges persist. The increasing preference for Western media content over indigenous programming has led to a decline in the consumption of Yoruba cultural materials. Many young people are more familiar with global pop culture than with their own traditional heritage (Fayemi, 2019). Furthermore, media commercialization has led to reduced airtime for indigenous programs, as media owners prioritize content that attracts higher revenue from advertisers. Additionally, there is a decline in Yoruba language proficiency among urban youths, which affects their ability to fully engage with cultural content broadcast in their native language (Adebayo & Adekunle, 2022).
To address these challenges, concerted efforts are needed from media practitioners, government agencies, and cultural organizations. The inclusion of more indigenous content in mainstream media programming, along with increased support for Yoruba-language education, can strengthen the role of mass media in preserving cultural identity. Policies that promote local content in both traditional and digital media should be enforced to ensure sustained cultural representation. In conclusion, mass media remains a powerful tool in promoting Yoruba culture, but intentional and strategic efforts must be made to enhance its effectiveness in preserving and celebrating indigenous heritage.
The Yoruba people have a deep and diverse cultural heritage that spans language, folklore, music, religion, and traditional practices. These elements serve as a foundation for identity and community among the Yoruba people, both within Nigeria and in the diaspora. The role of mass media in documenting, preserving, and promoting Yoruba culture cannot be overstated. Through various platforms—including radio, television, newspapers, film, and digital media—mass media serves as a powerful means of sustaining cultural heritage while adapting it to modern realities (Adeboye, 2018). By broadcasting indigenous content, mass media ensures that cultural values, traditions, and knowledge are shared widely and remain relevant in a rapidly globalizing world.
Radio remains one of the most accessible and influential media platforms for promoting Yoruba culture, particularly in semi-urban and rural communities where oral traditions are still prevalent. Local radio stations such as Orisun FM, Bond FM, and Lagos Talks FM dedicate specific programs to discussing Yoruba traditions, values, and historical narratives. These programs often feature indigenous storytelling, proverbs, and discussions with cultural experts on Yoruba philosophy and way of life. According to Olayinka (2020), Yoruba-language radio programs play an essential role in preserving linguistic identity by encouraging speakers, both young and old, to communicate in their native tongue. Additionally, many radio programs feature live phone-in segments where listeners share personal stories, folk tales, and cultural experiences, fostering a sense of community and collective heritage.
Television has long been a powerful medium for showcasing Yoruba culture through visual storytelling. Stations such as Africa Magic Yoruba, NTA Yoruba, and state-owned channels broadcast programs that depict Yoruba customs, traditional governance, and religious beliefs. These programs include documentaries, traditional music shows, and cultural talk shows where Yoruba elders and scholars discuss the significance of Yoruba festivals, myths, and rites of passage (Adediran, 2021). Furthermore, Nollywood, Nigeria’s film industry, has played a crucial role in promoting Yoruba culture on a global scale. Yoruba-language films often highlight cultural practices such as the use of traditional greetings, respect for elders, and rituals associated with marriage, childbirth, and chieftaincy titles. These films have become cultural artifacts that educate younger generations and introduce Yoruba traditions to non-Yoruba audiences worldwide.
The rise of digital media has transformed the way Yoruba culture is promoted and consumed. Social media platforms such as YouTube, TikTok, Instagram, and Facebook have provided a space for content creators to share Yoruba cultural content in innovative ways. Yoruba language tutorials, traditional dance performances, and videos explaining cultural practices have gained popularity among both Yoruba and non-Yoruba audiences. Influencers and educators use digital platforms to teach Yoruba proverbs, folktales, and moral lessons, making cultural education more interactive and engaging (Olumide, 2022).
In addition, blogs and online forums serve as repositories for Yoruba history and traditions. Websites dedicated to Yoruba culture provide written articles, e-books, and discussions on topics such as traditional medicine, mythology, and Yoruba cosmology. This digital documentation ensures that Yoruba heritage remains accessible to a global audience and is preserved for future generations. However, while digital media has expanded the reach of Yoruba cultural content, it has also introduced challenges. The influence of Western and global pop culture has led to cultural dilution, where indigenous traditions are sometimes commercialized or misrepresented for entertainment purposes. Additionally, the shift towards digital communication has led to a decline in the use of Yoruba language among young people, as English and Pidgin English dominate online conversations (Fayemi, 2019).
Traditional festivals such as the Osun-Osogbo Festival, the Olojo Festival, and the Egungun Festival play a significant role in Yoruba cultural life. These events are often covered extensively by the media, allowing both Yoruba and non-Yoruba audiences to witness the beauty and depth of these celebrations. Live broadcasts and news reports on these festivals help in documenting and preserving their significance, while also boosting cultural tourism (Adebayo & Adekunle, 2022). The media’s role in promoting these festivals extends beyond Nigeria, as international coverage helps connect the Yoruba diaspora with their cultural heritage.
Furthermore, radio and television programs often feature traditional religious and philosophical discussions, where Yoruba scholars and traditional rulers explain concepts such as Ifa divination, Oriki (praise poetry), and Yoruba ethics. These discussions help to educate younger generations on the depth of Yoruba traditions, reinforcing a sense of cultural pride and identity.
Despite the many ways mass media has contributed to the promotion of Yoruba culture, there are significant challenges. One of the primary concerns is the overwhelming influence of Western media, which has led to a decline in the consumption of indigenous content. Many young Nigerians are more familiar with American and European entertainment than with their own cultural heritage, reducing the effectiveness of mass media efforts to promote Yoruba traditions (Fayemi, 2019). Additionally, economic factors play a role in limiting the reach of cultural programming. Media organizations often prioritize commercially viable content over indigenous programs, as advertisers tend to support mainstream entertainment rather than cultural education.
2.1.3	CHALLENGES IN PROMOTING YORUBA CULTURE THROUGH MASS MEDIA
Despite the vast potential of mass media in preserving and promoting Yoruba culture, several challenges hinder its effectiveness. These challenges stem from global media influences, economic pressures, language decline, and inadequate institutional support. Addressing these issues is crucial for ensuring that Yoruba cultural heritage remains relevant and continues to thrive in contemporary society.
One of the major challenges facing the promotion of Yoruba culture through mass media is the overwhelming dominance of Western media content. The increasing exposure to Western films, music, and digital entertainment has led to the marginalization of indigenous cultures in media programming (Fayemi, 2019). Many television and radio stations prioritize foreign entertainment, such as Hollywood movies, international music, and Western-themed reality shows, over local content. This shift in programming choices has contributed to a decline in interest among younger generations in indigenous Yoruba traditions. As global media platforms such as Netflix, YouTube, and foreign cable networks gain more subscribers in Nigeria, traditional Yoruba cultural programs struggle to compete for viewership and relevance.
Additionally, Western media influences have contributed to changes in lifestyle preferences, fashion, and linguistic habits, leading to a gradual erosion of indigenous identity. The younger generation is more inclined toward Western music and pop culture, reducing their engagement with Yoruba cultural content. While some media platforms attempt to integrate elements of Yoruba culture into modern entertainment, the overwhelming presence of Western content makes it difficult for purely indigenous programs to maintain prominence (Adebayo & Adekunle, 2022).
The media industry is highly commercialized, and economic factors significantly influence the type of content that is aired. Media outlets prioritize profit-driven content over cultural preservation, meaning that indigenous cultural programs, which often attract lower sponsorship and advertisement revenue, receive less airtime (Adediran, 2021). Television and radio stations are more likely to broadcast commercially successful programs, such as sports, reality shows, and international music, rather than Yoruba cultural documentaries, folklore-based shows, or traditional storytelling programs.
The financial viability of Yoruba cultural programs is a major concern for content creators, as indigenous programs are often viewed as less profitable compared to mainstream entertainment. Without significant financial incentives, media organizations are reluctant to invest in Yoruba-language programs or cultural documentaries. The reduction in funding and sponsorship for these programs leads to their gradual disappearance from mainstream media, further limiting public exposure to Yoruba traditions.
Another critical challenge to the promotion of Yoruba culture through mass media is the declining proficiency in the Yoruba language, particularly among urban youth. The preference for English and Pidgin English in Nigerian media has contributed to a reduced usage of indigenous languages in both formal and informal communication (Adebayo & Adekunle, 2022). Many young people are unable to fully understand Yoruba proverbs, traditional expressions, and folklore, which are essential carriers of cultural knowledge.
Mass media plays a significant role in shaping language usage, and the growing dominance of English in Nigerian media has made it difficult for Yoruba-language programs to attract a wide audience. Many young Nigerians prefer consuming content in English, making it challenging for indigenous-language radio and television programs to remain relevant. Additionally, the use of Yoruba in media is often informal or mixed with English, leading to a gradual dilution of the language’s depth and richness. The inability to communicate fluently in Yoruba among younger generations poses a threat to the transmission of cultural values embedded in oral traditions, folktales, and indigenous philosophy (Olayinka, 2020).
Inadequate government policies and funding for cultural preservation programs hinder the media’s ability to sustain Yoruba heritage promotion. While there have been some initiatives to promote indigenous culture, the level of support from government agencies and cultural organizations remains insufficient (Akinyemi, 2021). Many cultural programs rely on personal or private funding, making it difficult to sustain long-term projects that focus on Yoruba heritage.
The Nigerian government has made efforts to support indigenous culture through institutions such as the National Council for Arts and Culture (NCAC) and state cultural bureaus. However, the implementation of policies that mandate Yoruba-language programming on mainstream media has been weak. Unlike countries that have strong policies protecting indigenous languages and cultural representation in the media, Nigeria has yet to fully institutionalize measures that ensure the continued visibility of Yoruba culture in mass media.
Media regulatory bodies often do not enforce quotas for indigenous content, allowing commercial interests to dictate programming choices. Without clear policies and dedicated funding for Yoruba cultural programs, media organizations continue to prioritize more commercially viable content over programs that preserve Yoruba traditions.
While mass media has the potential to promote and preserve Yoruba culture, several challenges limit its effectiveness. The dominance of Western media, the commercialization of the media industry, the decline in Yoruba language proficiency, and inadequate government support all contribute to the marginalization of Yoruba cultural programs. Addressing these challenges requires a multi-faceted approach, including stronger policy implementation, increased funding for cultural programs, and greater emphasis on Yoruba language education. By overcoming these barriers, mass media can serve as a more effective tool in sustaining and promoting Yoruba heritage for future generations.
2.2	THEORETICAL FRAME WORK
2.2.1	Cultural Imperialism Theory
The Cultural Imperialism Theory, developed by Schiller (1976), explains how global media content, predominantly from Western nations, influences and dominates local cultures, leading to cultural erosion. This theory argues that Western media—through films, music, television programs, and digital platforms—exerts a significant influence over developing nations, shaping their cultural values, beliefs, and social behaviors (Tomlinson, 1991). The expansion of Western media industries, facilitated by globalization, has led to an increased consumption of Western entertainment, often at the expense of indigenous cultural expressions. This process weakens local traditions and replaces them with foreign ideals, languages, and lifestyles.
In the context of Yoruba culture, Cultural Imperialism Theory is relevant in understanding how foreign media content impacts indigenous traditions. The widespread availability of Hollywood movies, Western music, and foreign television channels in Nigeria has contributed to a decline in the appreciation and promotion of Yoruba cultural values. Many young people are more exposed to Western entertainment than to Yoruba cultural programs, leading to a gradual shift in identity and language preference (Fayemi, 2019). As a result, traditional Yoruba festivals, folklore, and storytelling are losing relevance, as they struggle to compete with the appeal of Western pop culture.
Additionally, the dominance of Western media has influenced fashion, language, and social interactions, further reducing the visibility of Yoruba customs in mass media (Adebayo & Adekunle, 2022). English and Pidgin English have become the preferred languages of communication in mainstream media, diminishing the role of Yoruba as a medium of cultural transmission. While some Yoruba content is still produced, it is often modified to align with Western storytelling techniques, leading to a dilution of authentic indigenous narratives.
Scholars argue that media conglomerates, such as CNN, BBC, and Netflix, play a significant role in reinforcing cultural imperialism by controlling the flow of global media content (Adediran, 2021). These platforms promote Western ideologies, which shape audience perceptions and influence cultural preferences. Consequently, Yoruba media content, which lacks the same level of funding and distribution, struggles to reach a wide audience, further marginalizing indigenous culture.
Despite these challenges, Cultural Imperialism Theory also presents an opportunity for local media industries to resist foreign domination by actively producing and promoting indigenous content. The rise of Nollywood, for example, has demonstrated that African cultures can gain global recognition through strategic media representation (Olayinka, 2020). By investing in Yoruba-language films, radio programs, and online content, local media producers can counteract the effects of cultural imperialism and ensure that Yoruba traditions remain relevant in the digital age.
One of the key arguments of the Cultural Imperialism Theory is that the increasing consumption of Western media content weakens indigenous cultural expressions (Fayemi, 2019). In Nigeria, many television stations prioritize Western shows, music videos, and movies, leaving little room for indigenous Yoruba programming. The shift towards Western content has affected language use, fashion, music, and even social values. For instance, English has become the preferred language in many Nigerian households, reducing the use of Yoruba in daily conversations and media content (Adebayo & Adekunle, 2022). This linguistic shift contributes to a gradual loss of indigenous proverbs, folklore, and storytelling traditions that once thrived through oral transmission.
Moreover, Western entertainment often portrays Western lifestyles as superior, leading young Nigerians to embrace foreign values while disregarding their cultural roots. The preference for American hip-hop, pop culture, and fashion trends has diminished interest in Yoruba traditional attire, music, and artistic expressions. This phenomenon aligns with Schiller’s (1976) argument that media-driven cultural dominance influences audience perceptions, leading them to favor foreign cultures over their own.
The Nigerian media landscape has been significantly shaped by foreign influences, making it challenging for indigenous Yoruba content to compete for viewership. Many Yoruba-themed radio programs, television shows, and cultural documentaries receive less airtime compared to mainstream commercial entertainment (Adediran, 2021). Media commercialization has further exacerbated this issue, as television and radio stations prioritize content that attracts higher advertising revenue, often sidelining Yoruba cultural programs. Without strong financial support and dedicated platforms, Yoruba cultural content struggles to maintain visibility in the modern media environment.
Additionally, streaming services such as Netflix and YouTube have introduced global audiences to Western content, reducing the demand for locally produced Yoruba films and documentaries. While Nollywood has attempted to bridge this gap by producing Yoruba-language films, the influence of Western filmmaking techniques and storytelling styles has led to the hybridization of indigenous narratives. This blend of Western and Yoruba elements sometimes dilutes the authenticity of traditional Yoruba storytelling (Olayinka, 2020).
Despite the challenges posed by cultural imperialism, there are ongoing efforts to resist Western dominance and promote Yoruba culture through indigenous media. The rise of Yoruba-language television channels, radio stations, and online platforms has created new opportunities for cultural preservation. Networks such as Africa Magic Yoruba and radio stations broadcasting in Yoruba serve as vital tools for educating the younger generation about their heritage (Akinyemi, 2021).
Social media has also emerged as a platform for cultural resistance, enabling Yoruba content creators to share traditional music, proverbs, and historical narratives with a global audience. Platforms such as YouTube, Instagram, and TikTok have provided a space for Yoruba-speaking influencers, educators, and artists to engage with audiences interested in preserving and learning about Yoruba traditions (Olumide, 2022). These digital platforms serve as counterforces to cultural imperialism by ensuring that Yoruba culture remains accessible and relevant in the digital age.
The Cultural Imperialism Theory offers valuable insights into the impact of Western media on Yoruba culture and traditions. The dominance of foreign entertainment has contributed to the gradual erosion of indigenous practices, language use, and media representation. However, cultural resistance through local media initiatives, Yoruba-language content creation, and social media engagement provides hope for the preservation of Yoruba heritage. To counteract the effects of cultural imperialism, there is a need for greater investment in indigenous media, stronger government policies promoting cultural programming, and active participation from Yoruba cultural stakeholders in media production. By leveraging modern technology and mass communication channels, Yoruba culture can maintain its identity and thrive in the face of global media influences.
2.2.2	Uses and Gratifications Theory
The Uses and Gratifications Theory (Blumler & Katz, 1974) explains how individuals actively select media content based on their personal needs, interests, and preferences. Unlike earlier media theories that viewed audiences as passive consumers, this theory emphasizes the active role of media users in seeking information, entertainment, social connections, and cultural engagement (McQuail, 2010). This perspective is particularly relevant in understanding how Yoruba people, especially in Ilorin East LGA, interact with mass media to fulfill their cultural, educational, and entertainment needs.
Media Consumption and Cultural Needs
The Uses and Gratifications Theory identifies different motivations that drive people’s engagement with media. In the context of Yoruba culture, individuals may consume Yoruba-language radio programs, television shows, and digital content to maintain a connection with their heritage (Adebayo & Adekunle, 2022). For instance, older generations may tune in to Yoruba radio stations for news, folklore, and traditional music, while younger audiences might engage with Yoruba cultural content on social media platforms like YouTube, Instagram, and TikTok. The desire to preserve linguistic heritage and stay connected with cultural traditions influences media choices among Yoruba people in Ilorin East LGA.
Additionally, Yoruba audiences seek media content that provides educational value. Television programs and documentaries that discuss Yoruba history, traditional festivals, and moral teachings serve as valuable tools for learning. Schools and cultural organizations may also utilize mass media to promote Yoruba proverbs, folktales, and historical narratives. The accessibility of Yoruba cultural content across different media platforms demonstrates how the audience actively seeks knowledge and identity reinforcement (Olayinka, 2020).
Entertainment and Social Gratifications
Entertainment is another major factor that drives Yoruba people to engage with cultural media content. The Yoruba film industry, particularly through Nollywood, has gained widespread popularity due to its storytelling techniques, moral lessons, and use of indigenous language. According to Adediran (2021), Nollywood films and Yoruba-language television dramas attract large audiences because they reflect real-life experiences, cultural values, and everyday societal issues. These forms of entertainment help Yoruba audiences feel represented in the media landscape while also enjoying engaging storytelling.
Moreover, Yoruba people use media to fulfill their social interaction needs. Radio call-in shows, community discussion programs, and online forums allow individuals to participate in conversations about their culture, share opinions, and stay informed about cultural events. Social media platforms further facilitate this interaction by enabling users to connect with others who share an interest in Yoruba traditions. Through comment sections, live discussions, and cultural advocacy groups, Yoruba people engage in media-driven discussions that reinforce their cultural identity (Olumide, 2022).
The Role of Digital Media in Gratification and Cultural Identity
The rise of digital media has expanded the ways Yoruba audiences engage with cultural content. Unlike traditional media, which is often unidirectional, digital platforms allow users to interact with and personalize their media consumption. Yoruba youths, in particular, use social media to access and share cultural content, such as traditional dances, Yoruba proverbs, and indigenous fashion trends. The interactive nature of platforms like YouTube and Instagram enables users to create and distribute their own Yoruba cultural content, contributing to cultural preservation and global recognition (Fayemi, 2019).
Furthermore, Yoruba people engage with media for identity reinforcement and self-expression. Many Nigerians in the diaspora use online media to stay connected with Yoruba culture, listening to Yoruba-language podcasts, watching cultural documentaries, and following Yoruba influencers. This demonstrates how media serves as a tool for sustaining cultural identity beyond geographical boundaries (Akinyemi, 2021).
Challenges and Implications of Media Gratifications for Yoruba Culture
Despite the benefits of media engagement for cultural preservation, certain challenges persist. The increasing dominance of Western media content has influenced Yoruba audience preferences, leading some individuals—especially younger generations—to favor Western music, movies, and social trends over indigenous cultural programs (Adediran, 2021). This shift in media consumption patterns highlights the ongoing tension between cultural preservation and globalized entertainment options.
Another challenge is the declining use of Yoruba language in media. While some radio and television programs promote Yoruba culture, many mainstream media outlets prefer English or Pidgin English to attract a wider audience. This limits the extent to which Yoruba people can fully engage with cultural content in their native language, ultimately affecting language retention and transmission to future generations (Adebayo & Adekunle, 2022).
The Uses and Gratifications Theory provides a useful framework for understanding how Yoruba people in Ilorin East LGA actively engage with media content related to their culture. By selecting media that fulfills their educational, entertainment, and social interaction needs, Yoruba audiences use mass media as a tool for cultural preservation and identity reinforcement. However, challenges such as the dominance of Western media and language shift require conscious efforts from media producers, cultural organizations, and policymakers to promote Yoruba content across various platforms. By leveraging both traditional and digital media, Yoruba culture can remain vibrant and relevant in the modern media landscape.
2.3 EMPIRICAL FRAMEWORK
Mass Media’s Role in Cultural Promotion: Review of Existing Studies
The role of mass media in cultural promotion has been a subject of significant academic interest, especially as globalization and the proliferation of digital media continue to shape cultural dynamics across the world. Numerous studies have explored how mass media, in its various forms, contributes to the promotion, preservation, and sometimes the transformation of local cultures. This section reviews existing studies that focus on the role of mass media in promoting culture, with particular emphasis on its impact in the context of indigenous communities like the Yoruba people.
Scholarly literature often emphasizes the function of mass media as a tool for cultural transmission. McQuail (2010) asserts that media is instrumental in shaping societal norms, values, and identity by communicating cultural symbols, language, and traditions. Media platforms, including radio, television, and print, have historically been used to broadcast cultural content, from traditional music and folklore to the celebration of cultural festivals. In his work, Akinyemi (2021) supports this view, noting that mass media plays a pivotal role in preserving and promoting indigenous cultures by creating platforms for the dissemination of cultural knowledge.
Moreover, Adeboye (2018) in his study of Yoruba cultural programming on radio, highlights how mass media has been a major force in keeping Yoruba traditions alive. He argues that radio, particularly in southwestern Nigeria, continues to be an effective medium for educating people about their cultural heritage, offering programs that emphasize language, rituals, and customs. According to Olayinka (2020), radio in Yoruba-speaking communities remains a vital channel through which local history, proverbs, and moral teachings are communicated. In this sense, radio not only serves as an entertainment medium but also as a cultural educator.
While traditional mass media has long been recognized for its role in cultural promotion, the advent of digital media has expanded these possibilities. In recent years, social media platforms such as YouTube, Instagram, and TikTok have become critical spaces for the dissemination of cultural content, especially among younger audiences. Olumide (2022) explores the role of digital platforms in Yoruba cultural promotion, noting how young Yoruba people use social media to share traditional dances, proverbs, and festivals. These platforms have provided an interactive space where Yoruba culture is not only consumed but also actively produced and shared, thus contributing to cultural preservation and innovation. This is particularly important as younger generations often gravitate toward globalized forms of entertainment, which may diminish the relevance of indigenous cultural practices.
Blumler and Katz (1974), in their Uses and Gratifications Theory, argue that individuals actively choose media content based on their desires for entertainment, information, and social interaction. Applying this theory to Yoruba cultural promotion, it becomes evident that digital platforms offer an opportunity for Yoruba individuals, both in Nigeria and the diaspora, to actively engage with and promote their cultural heritage. As a result, digital media plays a dual role: it sustains cultural practices and allows for new forms of cultural expression, making traditional forms of Yoruba culture more accessible and appealing to a global audience.
Despite the recognized potential of mass media in cultural promotion, several studies have pointed out significant challenges. One of the most pervasive challenges is the domination of Western media content. Fayemi (2019) argues that the global influence of Western media has overshadowed local content in many African countries, making it more difficult for indigenous cultures to thrive in the mainstream media. This trend of cultural imperialism has led to the marginalization of African traditions, as Western media tends to dominate both in terms of content and cultural values (Schiller, 1976). This dominance leads to cultural erosion, where indigenous cultural practices are either underrepresented or portrayed inaccurately.
In the case of Yoruba culture, the rise of English and Pidgin English in Nigerian media has also contributed to the decline in the use of the Yoruba language. Adebayo and Adekunle (2022) highlight that the preference for English-language media, especially among younger generations, has resulted in a shift away from indigenous language programs. As a consequence, Yoruba-language content struggles to compete with more widely accessible English-language media, which limits the reach and impact of culturally relevant programs.
The role of mass media in cultural promotion is also significantly influenced by government policies and institutional support. Adeboye (2018) points out that in many African countries, including Nigeria, there is often insufficient government backing for cultural media initiatives. This lack of support translates into reduced airtime for indigenous programs on radio and television, which are crucial for the promotion of cultural identity. The commercial nature of media also means that programs deemed less profitable, such as those focused on indigenous languages or traditions, are often neglected in favor of more popular or profitable content (Adediran, 2021).
Additionally, institutional neglect of local cultural programs means that mass media often prioritizes globalized entertainment or content tailored to urban audiences, which may not fully reflect local cultural values or narratives (Akinyemi, 2021). This lack of cultural programming support by media organizations and government agencies hampers the effective use of mass media as a vehicle for cultural preservation and promotion.
Existing studies confirm that mass media, both traditional and digital, plays a crucial role in promoting cultural heritage. Through radio, television, and online platforms, media serves as a vital channel for disseminating indigenous knowledge, showcasing cultural events, and reinforcing community values. However, challenges such as the dominance of Western media, the decline in indigenous language use, and the lack of institutional support for cultural programming hinder the full potential of media in promoting Yoruba culture. To enhance the effectiveness of media in cultural promotion, there is a need for increased investment in local content, policy support for cultural programming, and community-driven media initiatives that celebrate and preserve indigenous cultures.
Historical Perspective of Yoruba Culture and Its Representation in Media
The representation of Yoruba culture in the media is deeply tied to the historical evolution of the Yoruba people, their societal values, and the ways in which these values have been communicated over time. Historically, the Yoruba people of southwestern Nigeria have had a rich cultural heritage, with traditions deeply rooted in oral history, folklore, music, religion, and festivals. The role of media in representing these cultural aspects has been shaped by both colonial and post-colonial influences, and by the development of modern communication technologies. This section reviews existing studies on the historical representation of Yoruba culture in the media, exploring how it has evolved from traditional media to contemporary forms of mass communication.
In pre-colonial times, the Yoruba relied heavily on oral traditions to preserve and transmit their cultural values. Folklore, proverbs, songs, and oral storytelling were pivotal in preserving the social fabric and cultural identity of the Yoruba people (Olayinka, 2020). However, with the advent of colonialism and the establishment of Western media systems in Nigeria, the representation of Yoruba culture began to shift. According to Akinyemi (2021), colonial policies and educational systems undermined indigenous languages and cultural expressions in favor of Western practices. This resulted in a marginalization of indigenous narratives and an underrepresentation of traditional Yoruba culture in early media outlets such as newspapers, radio, and later television.
The historical representation of Yoruba culture in the media during the colonial era was largely filtered through the lens of colonial attitudes, which often portrayed African traditions as primitive or backward. As noted by Schiller (1976), the cultural imperialism of Western media during the colonial period led to the erasure of indigenous cultural narratives, with media outlets frequently focusing on Western values and global norms rather than local cultural practices. As a result, early depictions of Yoruba culture were limited and often did not capture the depth and diversity of Yoruba heritage.
Post-Colonial Representation of Yoruba Culture in Media
The post-colonial period marked a shift in the representation of Yoruba culture as Nigeria gained independence and began developing its own media systems. Radio, television, and cinema became increasingly accessible to the Yoruba population, providing new platforms for cultural expression. One of the pivotal moments in this shift was the rise of Nollywood, the Nigerian film industry, which began to play a major role in representing local cultures, including Yoruba traditions (Fayemi, 2019).
Nollywood films, especially those made in Yoruba, became one of the most prominent platforms for representing Yoruba culture in the media. These films addressed a wide range of cultural themes, including traditional religion, family values, proverbs, and Yoruba cosmology, blending elements of modern storytelling with deep-rooted indigenous traditions. Adebayo (2018) argues that Yoruba-language films were instrumental in reclaiming cultural identity by allowing Yoruba people to see themselves represented in media in a manner that resonated with their own values and cultural expressions.
Television programs and radio shows in Yoruba also became important platforms for cultural representation. In southwestern Nigeria, local radio stations like Radio Lagos and television stations such as NTA Lagos played a key role in broadcasting content that highlighted Yoruba traditions, language, and music (Olayinka, 2020). These programs showcased cultural festivals, rituals, and historical events, helping to revitalize interest in Yoruba heritage among younger generations. According to Adediran (2021), these cultural programs helped bridge generational gaps by making traditional content accessible to both the elderly and youth in Yoruba-speaking communities.
The Impact of Digital Media on Yoruba Culture Representation
With the advent of digital media, the representation of Yoruba culture has continued to evolve, especially in the 21st century. Social media platforms such as YouTube, Instagram, and Facebook have created new opportunities for Yoruba cultural expression, allowing Yoruba people to produce and share content on a global scale. According to Olumide (2022), these digital platforms have facilitated the revitalization of Yoruba traditions, with users sharing everything from traditional music and dances to Yoruba-language films and cultural events. YouTube, in particular, has become a space for the broadcasting of Yoruba-language films, cultural documentaries, and traditional music performances, which can now be accessed by a global audience, particularly the Yoruba diaspora.
While digital media has increased the visibility of Yoruba culture, it has also introduced challenges. As Yoruba culture becomes more digitized and integrated into global media networks, there is a concern that certain elements of the culture may be diluted or altered to appeal to wider audiences. This issue of cultural appropriation and the influence of globalization on local cultures is discussed by Adebayo and Adekunle (2022), who argue that digital media, although a tool for cultural preservation, can also contribute to the homogenization of cultural expressions.
The Role of Media in Revitalizing Yoruba Language and Identity
In addition to cultural expression, the representation of Yoruba language in the media has been another critical area of focus in scholarly studies. According to Olayinka (2020), the decline in Yoruba language proficiency in urban areas has been exacerbated by the increasing prevalence of English and Pidgin English in media content. The media, however, has also contributed to the revitalization of the Yoruba language through dedicated radio programs, television dramas, and cultural talk shows that broadcast in Yoruba.
The role of media in the promotion of Yoruba identity has also been discussed by scholars such as Akinyemi (2021). These studies emphasize how media content not only serves as a repository of cultural knowledge but also as a space for individuals to affirm their identity. This is particularly important for the younger generation, who may otherwise be disconnected from their heritage due to the dominance of Western cultural norms. By using mass media to reassert the significance of the Yoruba language and cultural values, the media plays an active role in shaping collective cultural memory and promoting cultural pride among Yoruba people.
Challenges and Criticisms of Cultural Representation
Despite the strides made in the representation of Yoruba culture, several challenges persist. One significant challenge is the commercialization of the media, which often prioritizes content that appeals to a broad, national, or international audience rather than content that accurately reflects the diversity of local cultures (Fayemi, 2019). This trend can lead to the marginalization of indigenous content in favor of more universally accepted media formats, such as Western-style entertainment.
Additionally, there is the issue of misrepresentation of Yoruba culture in media. Some critics argue that certain media portrayals of Yoruba culture focus too heavily on sensationalized or negative aspects, such as witchcraft, superstitions, or traditional rituals, rather than presenting a balanced view of the culture’s richness and diversity (Adeboye, 2018). These misrepresentations can lead to stereotypes and misunderstandings, both within and outside Yoruba communities.
The historical representation of Yoruba culture in the media has evolved significantly from the colonial era to the present day. Early representations were largely shaped by Western colonial narratives, often marginalizing indigenous practices. However, with the rise of post-colonial media, including radio, television, and Nollywood, Yoruba culture has found a platform to reclaim its identity and celebrate its traditions. The introduction of digital media has further broadened the scope of cultural representation, offering both opportunities and challenges for the preservation and transformation of Yoruba culture. Despite the positive strides made, challenges such as the commercialization of media, cultural misrepresentation, and the dilution of cultural values remain. These issues highlight the need for more intentional efforts by media institutions, governments, and cultural organizations to preserve and promote authentic cultural representations while also adapting to global media trends.
Media Strategies for Cultural Awareness
Cultural awareness refers to the understanding, appreciation, and respect for the differences in customs, values, and practices between various cultural groups. In the context of mass media, media strategies for cultural awareness involve the deliberate use of media platforms to promote the understanding of different cultures and encourage intercultural dialogue. The role of media in fostering cultural awareness has gained increasing attention in scholarly discussions, particularly with the rapid globalization of media and the subsequent blending of cultures. This section reviews existing studies on media strategies that have been employed to promote cultural awareness, particularly in the context of Yoruba culture and indigenous African cultures.
Media as a Tool for Cultural Education and Awareness
Numerous studies highlight how mass media serves as a vehicle for cultural education and awareness. According to Akinyemi (2021), media outlets have the capacity to disseminate cultural knowledge and serve as platforms where the value systems, beliefs, and traditions of various ethnic groups can be shared. Media programs that focus on culture aim to educate audiences about their own cultural heritage, as well as the cultures of others. For instance, television programs, radio shows, and social media platforms can be used to educate people about specific cultural practices, historical events, and languages that might otherwise be overlooked or misunderstood.
Television and radio have been particularly effective in this regard. Adediran (2021) notes that local radio stations across Nigeria have played a vital role in broadcasting programs that focus on cultural heritage, including Yoruba proverbs, music, and historical storytelling. Such broadcasts, when produced intentionally, can not only raise awareness of local cultures but can also help audiences understand the deeper meanings behind cultural practices, promoting intercultural understanding and respect.
Similarly, documentaries and educational programs on television have also been used to raise awareness about different cultures and promote cultural pride. Programs that delve into the intricacies of indigenous festivals, rituals, and art forms allow for a more nuanced appreciation of a culture. For example, programs dedicated to Yoruba traditional ceremonies such as the Odua Festival or Ife festival help foster cultural pride among Yoruba people while also informing non-Yoruba audiences about the cultural richness of the Yoruba people (Olayinka, 2020).
Role of Social Media in Promoting Cultural Awareness
In the digital age, social media has emerged as a significant tool for promoting cultural awareness. Platforms like Facebook, Instagram, YouTube, and TikTok have provided individuals and cultural groups with the means to share their cultural narratives, art, and traditions on a global scale. Olumide (2022) highlights how social media has democratized the ability to engage with cultural content, enabling the sharing of cultural practices and experiences that may not otherwise reach a wider audience. Yoruba cultural content, such as traditional dances, songs, and language lessons, is increasingly being shared on platforms like YouTube, where viewers from all over the world can access it.
One notable strategy in using social media for cultural awareness is the rise of viral cultural campaigns. These campaigns leverage the global reach and interactive nature of social media to raise awareness about specific cultural practices or social issues. For example, in Yoruba culture, campaigns promoting the use of the Yoruba language and traditional fashion have gained significant attention, as cultural ambassadors and influencers share content related to these themes. This type of strategy is especially effective in targeting youth and global audiences, enabling a blend of traditional cultural knowledge and modern media engagement (Olumide, 2022).
Furthermore, social media platforms enable cross-cultural exchanges, where people from different parts of the world can engage in discussions about culture. This exchange, however, can also lead to misunderstandings or misappropriations of cultural elements if not approached carefully. As such, media strategies for cultural awareness must include educational campaigns that correct misconceptions and address cultural stereotypes.
Government and Institutional Strategies for Cultural Promotion
In addition to the role of commercial media, government and institutional media strategies have also been instrumental in promoting cultural awareness. According to Adebayo & Adekunle (2022), many governments and cultural organizations use national media to promote indigenous cultures and prevent cultural erosion caused by Westernization and globalization. In Nigeria, for instance, public broadcasting stations such as NTA and FRCN air cultural programs that celebrate local languages, rituals, traditions, and heritage sites. These programs serve a dual purpose: they preserve local cultures and foster pride among indigenous people while educating broader audiences about cultural diversity.
Finally, commercialization in the media industry also presents a challenge. As media outlets prioritize content that garners high viewership, cultural programs may be deemed less profitable and thus receive less airtime. According to Adediran (2021), this problem is particularly evident in local radio and television stations, where programs focusing on indigenous culture struggle to compete with mainstream, Western-oriented content that attracts larger audiences. Media strategies for cultural awareness play a pivotal role in promoting the understanding and appreciation of diverse cultures. Media serves as a powerful tool for disseminating cultural knowledge, showcasing indigenous practices, and promoting intercultural dialogue. In the case of Yoruba culture, strategies ranging from television programs, social media campaigns, to government-led initiatives have significantly contributed to raising awareness about Yoruba heritage. However, challenges such as the dominance of global media, cultural misrepresentation, and commercialization remain obstacles that need to be addressed for these media strategies to be more effective in promoting genuine cultural understanding. The study of media strategies for cultural awareness continues to be an important area of research, particularly in ensuring that media content serves the purpose of cultural preservation and authentic representation.







    CHAPTER THREE
RESEARCH METHODOLOGY
INTRODUCTION
	Research has been described as an investigation undertaken in order to discover new facts, get additional information e.t.c.
According to Adedo, M.A (2006) “researcher is the process of arriving at dependable solution through the systematic investigation into a subject or problem or event or phenomenon and it involves system e.t.c collection of analysis and interpretation of data”.
	Research is the most important tool advancing knowledge of promoting progress and for enabling man to relate more effectively to his environment.
3.1	RESEARCH DESIGN
	Research design according to Okeye (2005:51) “survey” as looking carefully, investigating and examining something, people or events towards finding facts, behavior or opinion of the wide of it.
	The research design would be based on survey and questionnaire method of survey, research would be used in collecting data that would assist in providing answer to research questions.
	Questionnaire was considered as the most feasible approach of this study for reasons of better understanding which the respondents will need in answering the question. The question would be together in such a way that the information needed would easily be obtained.
3.2	POPULATION OF THE STUDY
	Adeagbo (2011) says population is a set of all possible cases of interest on a research report. In most cases it is the group to which the researcher plans to generalized his research.
	The population of the study comprised of the people from different parts of Ilorin East Local Government Area. The sample includes the tourist, broadcast media, students, academicians and other professionals.
3.3	SAMPLE SIZE AND SAMPLE TECHNIQUES
	Apan, S.L (2011) writes that sample size was a smaller group of the elements or members drawn throughout some definite procedure from a specified population.
	It is well known that the population of Nigeria and its geographical spread is too complex, the research therefore limited the sampling to Ilorin East residents, tourists and broadcast media include the students who have the opportunity to participate in tourism activities
The sampling procedure that will be used in this study is non-probability sampling and purposive sampling.
However, non-probability sampling is used in selecting number of the sample size. Non probability and purposive sampling are fast and allow the investigation freedom to collect data without much cost. 
3.4	INSTRUMENTATION
	This instrument for data collection for the research work will be questionnaire. The questionnaire comprises two sections “section A and section B”. Section A is concerned with question relating to the research study while section B contains respondents bio data in order to elicit responses on demographic details.
	The instrument that will be used in the study is simply questionnaire and will be distributed and collected through personal visit and consultations with the help of the school mates, other friends and co-researchers consulted various respondents at different voyage. The total of one hundred (100) questionnaire paper will be distributed and supervised within reasonable period of research.
3.5 	VALIDITY AND RELIABILITY OF THE INSTRUMENT
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of questionnaires.  A constructed questionnaire was given to the project supervisor for scrutiny. This was imperative in order to ensure validity of the research data.
3.6	METHOD OF DATA COLLECTION
	The procedure that will be used in data collection is mainly both primary and secondary sources of data. The data used consists of questionnaire, interview (oral and written interview) journal, textbooks e.t.c.
3.7	METHOD OF DATA ANALYSIS
	In analyzing data for this study the analysis to be used is descriptive whereby the use of variable, percentage and tables will be adopted. This is because it is one analysis employed by many researchers.







[bookmark: _Toc140115558]CHAPTER FOUR
[bookmark: _Toc140115559]DATA PRESENTATION, ANALYSIS AND INTERPRETATION
[bookmark: _Toc140115560]4.1	Introduction
This chapter presents the analysis and interpretation of data collected from the questionnaire administered to the respondent. The questionnaires were presented in two sections, the questions of section “A” is all about the demography of the respondent; this includes the age, gender, marital status, educational background and religion. 
All data collected from the respondents through questionnaire were presented in tabular form. The analysis was done under each table and the researchers used chi-square (x). Simple percentage method in texting hypothesis. A total of 100 questionnaires were administered to the respondents and 100 also were recovered at the end of the field work. This is to show that the analysis was mostly based on the information gotten from the respondents concerning their opinion towards the questions asked, which were used to text hypothesis through the use of chi-square methods. 
[bookmark: _Toc140115561]4.2      ANALYSIS OF RESEARCH INSTRUMENT
[bookmark: _Toc140115562]4.2.1	Analysis of Respondents’ Demographic
Table 1: Gender
	Variables
	Respondents
	Percentage (%)

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


                            Source: Research Survey 2025
Analysis: From the above table, 55 respondents (55%) of 100 are male while 45 (45%) of the respondents are female having the highest population.
Table 2: Age 
	Variables
	Respondents
	Percentage (%)

	20-29
	45
	45%

	30-39
	22
	22%

	40-49
	14
	14%

	50 & above
	19
	19%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: The above table shows that 45 respondents (45%) of 100 are between the age of 20-29. 22 respondents (22%) are between the ages of 30-39, 22 respondents (22%) are between the age of 40-49 while 19 respondents (19%) are in age bracket of 50 & above. 
Table 3: Religion  
	Variables
	Respondents
	Percentage (%)

	Christian
	43
	43%

	Muslim
	54
	54%

	Traditionalist
	3
	3%

	Atheist 
	0
	0%

	Others
	0
	0%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: The above table shows that 43 respondents (43%) of 100 are Christians, 54 respondents (5%) are Muslims, 3 respondents (3%) are traditionalist while no respondent (0%) chose Atheist and Others respectively. The respondents in this represents a participation ratio of the three dominant religious practice in Nigeria thus; the Muslim have highest percentage of participants.
Table 4: Educational Background 
	Variables
	Respondents
	Percentage (%)

	Informal 
	2
	2%

	O’level
	5
	5%

	OND/NCE
	25
	25%

	HND/B.sc
	62
	62%

	M.sc & above
	6
	6%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the table presented above, 2 respondents (2%) of 100 chose informal, 5 respondents (5%) have acquired O’level certificate, 25 respondents (25%) are OND/NCE holders, 62 respondents (62%) are HND/B.sc holders, while 6 respondents (6%) have Master & Above educational qualification. It can be deduced from this table that HND/B.sc holders has the highest number of respondents from the sample population.




Table 5: Marital status 
	Variables
	Respondents
	Percentage (%)

	Single
	48
	48%

	Married
	40
	40%

	Complicated 
	7
	7%

	Widowed
	5
	5%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: The table above shows that 48 respondents (48%) of 100 are single, 40 respondents (40%) are married, 7 respondents (7%) chose complicated while 5 respondents (%5) are widows.
[bookmark: _Toc140115563]4.2.2	Analysis of Questions in the Research Instrument
Table 6: Broadcast media plays a significant role in promoting Yoruba Culture and Tradition in Ilorin East Local Government Area.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	64
	64%

	Agree
	30
	30%

	Undecided
	4
	4%

	Disagree
	1
	1%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the table presented above, 64 respondents representing 64% of the total sampled population strongly agreed that broadcast media plays a significant role in promoting Yoruba Culture and Tradition in Ilorin East Local Government Area. 30 respondents representing 30% of the total sampled population agreed with the statement. 4 respondents representing 4% of the total sampled population were undecided, 1 respondent representing 1% disagreed with the assertion, while 1 respondent (1%) of the sampled population strongly disagreed.




Table 7: The information provided by broadcast media has positively influenced my perception of the benefits of Yoruba Culture and Tradition in Ilorin East Local Government Area.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	32
	32%

	Agree
	60
	60%

	Undecided
	7
	7%

	Disagree
	0
	0%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the table presented above, 32 respondents representing (32%) of the total sampled population strongly agreed that information provided by broadcast media has positively influenced my perception of the benefits of Yoruba Culture and Tradition in Ilorin East Local Government Area, 60 respondents representing (60%) agreed with the statement. 7 respondents representing (7%) undecided. No respondent (0%) disagreed while 1 respondent representing (1%) of the overall sampled population strongly disagreed with the statement. 
Table 8: Broadcast media provides me with useful information about Yoruba Culture and Tradition in Ilorin East Local Government Area
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	38
	38%

	Agree
	52
	52%

	Undecided
	6
	6%

	Disagree
	2
	2%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the presented table above, 38 respondents representing 38% of the total sampled population strongly agreed that broadcast media provides them with useful information about Yoruba Culture and Tradition in Ilorin East Local Government Area, 52 respondents representing 52% agreed. 6 respondents representing 6% were undecided. 2 respondents representing 2% disagreed while 2 respondents representing 2% of the overall sampled population strongly disagreed with the assertion.
Table 9: Broadcast media adequately addresses the challenges and barriers faced by Ilorin East Residence on Yoruba Culture and Traditions.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	38
	38%

	Agree
	42
	42%

	Undecided
	16
	16%

	Disagree
	2
	2%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the presented table above, 38 respondents (38%) of the total sampled population strongly agree with the statement in table 9, 42 respondents representing 42% agreed, 16 respondents (16%) were undecided, 2 respondents representing 2% disagreed while 2 respondents 2% of the overall sampled population strongly disagree with the statement.
Table 10: Mass media effectively showcases success stories of Yoruba Culture and Tradition in Ilorin East Local Government Area.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	13
	13%

	Agree
	17
	17%

	Undecided
	32
	32%

	Disagree
	15
	15%

	Strongly disagree
	23
	23%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the above table, 13 respondents representing 13% the total sampled population strongly agreed that broadcast media effectively showcases success stories of Yoruba Culture and Tradition in Ilorin East Local Government Area, 17 respondents representing 17% agreed. 32 respondents representing 32% were undecided, 15 respondents representing 15% disagree, while 23 respondents representing 23% of the overall sampled population strongly disagreed.



Table 11: Broadcast media actively engages residence of Ilorin East in discussions and programs related to Yoruba Culture and Traditions.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	48
	48%

	Agree
	20
	20%

	Undecided
	27
	27%

	Disagree
	1
	1%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: The table presented above shows 48 respondents representing 48% of the total sampled population strongly agreed to the statement in table 11. 20 respondents (42%) agreed, 29 respondents (29%) were undecided, 1 respondent representing 1% disagreed, while 4 respondents (4%) of the overall sampled population strongly disagreed with the statement.
Table 12: Mass media collaborates with relevant stakeholders to promote and support Yoruba Culture and Tradition in Ilorin East Local Government Area.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	19
	19%

	Undecided
	45
	45%

	Disagree
	8
	8%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the presented table above, 25 respondents representing 25% of the total sampled population strongly agreed that mass media collaborates with relevant stakeholders to promote and support Yoruba Culture and Tradition in Ilorin East Local Government Area, 19 respondents (19%) agreed, 45 respondents (45%) were undecided, 8 respondents representing 8% disagreed with the statement, while 3 respondents representing 3% of the overall sampled population strongly disagreed.



Table 13: Mass media is effective in promoting Yoruba Culture and Tradition in Ilorin East Local Government Area.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	68
	68%

	Agree
	20
	20%

	Undecided
	10
	10%

	Disagree
	0
	0%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: The table presented above shows 68 respondents representing 68% of the total sampled population strongly agreed that broadcast media is effective in promoting Yoruba Culture and Tradition in Ilorin East Local Government Area, 20 respondents (24%) agreed, 10 respondents representing (10%) were undecided, no respondent (0%) disagreed with the research question, while 2 respondents representing (2%) of the overall sampled population strongly disagreed with the assertion.
Table14: Yoruba Culture and Tradition program targeted at residence of Ilorin East are frequently aired on broadcast media.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	46
	46%

	Agree
	14
	14%

	Undecided
	23
	23%

	Disagree
	7
	7%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: The table presented above shows 46 respondents representing 46% of the total sampled population strongly agreed that Yoruba Culture and Tradition program targeted at residence of Ilorin East are frequently aired on broadcast media in Ilorin-West. 12 respondents (12%) agreed with the statement. 23 respondents (23%) were undecided. 7 respondents (7%) disagreed while 10 respondents (10%) of the overall sampled population strongly disagreed with the assertion.


Table 15: Yoruba Culture and Tradition program are consistently scheduled during prime time slots on mass media for maximum viewership of residence of Ilorin East.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	13
	13%

	Agree
	29
	29%

	Undecided
	52
	52%

	Disagree
	5
	5%

	Strongly disagree
	1
	1%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the table presented above, 13 respondents representing 13% of the total sampled population strongly agreed Yoruba Culture and Tradition program are consistently scheduled during prime time slots on mass media for maximum viewership of residence of Ilorin East, 29 respondents (29%) agreed with the statement.52 respondents (52%) were undecided.5 respondents (5%) disagreed while 1 respondent (1%) of the overall sampled population strongly disagreed with the statement.
Table 16: Yoruba Culture and Tradition program are disseminated to Ilorin East mass media with sufficient frequency in Ilorin East.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	5
	5%

	Agree
	12
	12%

	Undecided
	3
	3%

	Disagree
	57
	57%

	Strongly disagree
	23
	23%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: From the table presented above, 5 respondents representing 5% of the total sampled population strongly agreed to the statement. 12 respondents (12%) agreed.3 respondents (3%) were undecided. 57 respondents (57%) disagreed while 23 respondents representing 23% of the overall sampled population strongly disagreed with the statement.




Table 17: Mass media platforms regularly feature interviews and discussions with residence of Ilorin East on Yoruba Culture and Traditions.
	Variables
	Respondents
	Percentage (%)

	Strongly agree
	43
	43%

	Agree
	25
	25%

	Undecided
	30
	30%

	Disagree
	0
	0%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Research Survey 2025
Analysis: The table presented above shows that 43 respondents representing 43% of the total sampled population strongly agreed that mass media platforms regularly feature interviews and discussions with residence of Ilorin East on Yoruba Culture and Traditions. 25 respondents (25%) agreed with the assertion. 30 respondents (30%) selected undecided. no respondent (0%) disagree while 2 respondents (2%) of the overall sampled population strongly disagreed with the statement.
[bookmark: _Toc140115564]4.3	ANALYSIS OF RESEARCH QUESTIONS
Research Question One: What is the level of awareness and perceptions of mass media in promoting Yoruba culture and tradition among residents of Ilorin East LGA?
Research questions one seeks to know impact that broadcast media have in promoting mass media in promoting Yoruba culture and tradition among residents of Ilorin East LGA. Table 6,7,10, 12, and 13 answer the above research question.
In table 6, respondents gave diverse significant roles in which the broadcast media plays in promoting Yoruba culture and tradition among residents of Ilorin East LGA.94% of the respondents admitted that the broadcast media have in promoting Yoruba culture and tradition among residents of Ilorin East LGA. 
In table 7, 92% agreed to the fact that information provided by broadcast media has positively influenced my perception of the benefits of Yoruba culture and tradition among residents of Ilorin East LGA, which brings more participation among the residence of Ilorin East in Yoruba culture and traditions.
In table 10, 30% has agreed to the fact that the broadcast media effectively showcases success stories of Yoruba culture and tradition among residents of Ilorin East LGA which increase their participation.
In table 12, 44% of the total respondents agreed to the fact that broadcast media collaborates with relevant stakeholders to promote and support Yoruba culture and tradition among residents of Ilorin East LGA. In which we could derive that the collaboration of the broadcast media with relevant stakeholders promotes and supports the residence participation in Yoruba culture development. 
In table 13, 88% if the respondent’s agreed to the fact that broadcast media is effective in promoting Yoruba culture and tradition among residents of Ilorin East LGA. Hence, bringing a positive impact and sensitizing the residence in the participation Yoruba culture.
Research Question two: How extensive is exposure to mass media among residents of Ilorin East and analyze how this exposure influences attitudes and behaviors towards Yoruba culture and tradition?
Research questions two seeks to know the level at which broadcast media is promoting Yoruba culture and traditions. In which table 8,9,16 gave answers to the above research question. 
In table 8, 90% of the total respondents agreed that broadcast media provides them with useful information about Yoruba culture and tradition in which this enables them to gain more knowledge on the Yoruba culture and traditions. In table 9, 80 % agreed that broadcast media adequately addresses the challenges and barriers faced by residence of Ilorin East, offering solutions and support. In which these help the people to gain more knowledge on the challenges and barriers faced by them. 
Research Question Three: What are the implications of mass media in promoting Yoruba culture and tradition in Ilorin East Local Government Area?
Research question three seeks to know how frequently Yoruba culture and tradition are disseminated to residence of Ilorin East on broadcast media. In which table 10, 14, 15 and 17 gave distinct answers to the research questions 
In table 10, 30% agreed to the fact that effective showcasing of success stories of Yoruba culture and tradition in Ilorin East. Hence, this boost their morale in the participation. In table 14, 60% of the total respondents agreed to the fact that Yoruba culture and traditions targeted at people are frequently aired on broadcast media in Ilorin East, in order words we could derive that Yoruba culture and traditions are focused on people in Ilorin east local government, in order to increase their participation in Yoruba culture and traditions. 
	In table 15, 42% of the respondents agreed that Yoruba culture and tradition are consistently scheduled during prime time slots on broadcast media for maximum youth viewership in Ilorin East. Furthermore, we could conclude that broadcasting Yoruba culture and tradition during lucrative time slots (8:00 PM and extend until 11:00 PM) in order to generate potential to reach the largest audience. 
	In table 17, 68% of the respondents agreed that broadcast media platforms in Ilorin east regularly feature interviews and discussions with Yoruba culture and tradition in Ilorin East. These we could picture that interviewing of Yoruba culture and traditions.
[bookmark: _Toc140115565]4.4	DISCUSSION OF FINDINGS
[bookmark: _Toc140115566]The survey findings from Ilorin East Local Government Area reveal a generally positive perception of the role of broadcast and mass media in promoting Yoruba culture and tradition. Across most of the measured variables, a majority of respondents either strongly agreed or agreed with the statements, indicating a widespread acknowledgment of media’s cultural influence.
Mass Media’s Cultural Promotion Role; From Table 6, 94% of respondents agreed or strongly agreed that broadcast media plays a significant role in promoting Yoruba culture and tradition. This aligns with prior research (Akinyemi, 2021; Olayinka, 2020), which emphasizes the media’s ability to amplify cultural narratives. The high agreement rate suggests that residents perceive media platforms—particularly radio and television—as active custodians of Yoruba heritage in Ilorin East.
Influence on Cultural Perceptions; Table 7 shows that 92% of respondents agreed that media content has positively influenced their perception of the benefits of Yoruba culture. This indicates not only awareness but also an attitudinal shift toward valuing cultural heritage. The finding supports McQuail’s (2010) argument that mass media can shape societal values by framing cultural identity in a positive light.
Information Dissemination and Cultural Awareness; Tables 8 and 9 reveal that a combined majority of respondents agreed that media provides useful information (90%) and addresses cultural challenges (80%). This suggests that beyond entertainment, broadcast media in Ilorin East is perceived as a functional educational and problem-solving tool for cultural matters.
Gaps in Showcasing Cultural Success Stories; In contrast to the above, Table 10 shows a split in opinion—only 30% agreed that the media effectively showcases success stories of Yoruba culture, while 38% disagreed or strongly disagreed, and 32% were undecided. This signals a gap in content emphasis, suggesting that positive cultural achievements may be underrepresented in broadcast programming.
Engagement with the Community; Table 11 shows strong engagement, with 68% agreeing that the media actively involves residents in cultural discussions. Similarly, Table 17 indicates that 68% believe interviews and discussions featuring local voices are regularly broadcast. This reflects an interactive communication model that aligns with participatory cultural promotion strategies.
Collaboration with Stakeholders; Table 12 presents a mixed picture—only 44% agreed that media collaborates with stakeholders, while 45% were undecided. This ambivalence could imply that such collaborations exist but lack visibility, or that they are sporadic rather than systematic.
Effectiveness and Program Frequency; Table 13 indicates that 88% believe mass media is effective in promoting Yoruba culture. However, Tables 14, 15, and 16 show mixed perceptions regarding frequency and timing of cultural programming. While 60% believe such programs are frequently aired, 65% were undecided or disagreed about prime-time scheduling, and a striking 80% disagreed or strongly disagreed that cultural programs are aired with sufficient frequency. This suggests a tension between perceived program quality/effectiveness and perceived program quantity/consistency.
Overall Patterns; The findings indicate that while the residents of Ilorin East largely trust mass media as a cultural promoter, there are identifiable gaps particularly in regularity of programming, showcasing of cultural success stories, and visibility of stakeholder collaborations. These gaps, if addressed, could enhance the depth and sustainability of Yoruba cultural promotion in the area.











CHAPTER FIVE
[bookmark: _Toc140115567]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc140115568]5.1	Summary
[bookmark: _Toc140115569]This study investigated the role of mass media in promoting Yoruba culture and tradition in Ilorin East Local Government Area. The research was guided by the Cultural Imperialism Theory (Schiller, 1976) and the Uses and Gratifications Theory (Blumler & Katz, 1974), which helped explain how media influences cultural values and how audiences actively seek cultural content. The primary objective was to assess the extent to which broadcast media promotes Yoruba culture, influences public perception, and addresses the challenges of cultural preservation. Data were collected from 100 respondents in Ilorin East LGA using a structured questionnaire. The findings revealed that a significant majority of respondents believed that broadcast media plays a vital role in promoting Yoruba culture and tradition. For instance, 64% strongly agreed and 30% agreed that broadcast media is instrumental in cultural promotion (Table 6). Similarly, a combined 92% of respondents agreed that broadcast media has positively influenced their perception of the benefits of Yoruba culture (Table 7).
Moreover, 90% agreed that broadcast media provides useful information about Yoruba culture (Table 8), while 80% believed that the media adequately addresses challenges to cultural preservation (Table 9). However, results from Table 10 showed weaker agreement on whether media effectively showcases success stories, with 38% agreeing and a significant 38% disagreeing or strongly disagreeing. The findings also revealed that while there is strong engagement between media and the public (Table 11), and significant support for the effectiveness of media in cultural promotion (Table 13), there are challenges with program scheduling and frequency. Specifically, only 42% agreed that Yoruba cultural programs are consistently aired during prime time (Table 15), and 80% disagreed that programs are disseminated with sufficient frequency (Table 16). This suggests that although mass media has a positive role, there are gaps in consistency and scheduling of cultural programs.
5.2	Conclusion
[bookmark: _Toc140115570]This study set out to examine the influence of mass media in promoting Yoruba culture and tradition in Ilorin East Local Government Area. From the evidence gathered, it is clear that mass media — especially radio, television, and increasingly digital platforms — serves as a major channel through which Yoruba values, language, history, and traditions are transmitted to the public. The results showed that a large majority of respondents recognize the positive impact of media in shaping their understanding and appreciation of Yoruba heritage.
The data also revealed that cultural promotion through media not only reinforces community identity but also bridges the generational gap between older custodians of tradition and younger audiences who might otherwise be disconnected from their roots. This aligns with the Uses and Gratifications Theory, as audiences in Ilorin East actively seek out programs that meet their cultural and educational needs. It also reflects the relevance of the Cultural Imperialism Theory, as respondents indirectly acknowledged the competition between indigenous cultural content and dominant Western programming.
However, the study uncovered certain limitations in the current media approach. The inconsistent scheduling of cultural programs, insufficient frequency of Yoruba-language broadcasts, and the underrepresentation of cultural success stories reduce the long-term impact of these efforts. Furthermore, while radio remains a trusted and accessible medium, younger audience are increasingly drawn to social media and digital spaces, which, if not harnessed for cultural promotion, could lead to a further decline in indigenous language proficiency and traditional knowledge.
In conclusion, mass media in Ilorin East LGA has proven to be an effective agent of cultural promotion, but its full potential is yet to be realized. To safeguard Yoruba culture in an era of rapid globalization, there is a need for a more deliberate, structured, and well-supported media strategy that prioritizes indigenous content alongside modern entertainment formats. Only through sustained and intentional engagement can the Yoruba cultural heritage be preserved, celebrated, and transmitted to future generations.
5.3	Recommendations
In order to maximize the potential of mass media in promoting Yoruba culture and tradition in Ilorin East Local Government Area, it is essential that cultural programming receives more frequent and consistent airtime. Local radio and television stations should allocate dedicated slots, preferably on a daily or weekly basis, to programs centered on Yoruba proverbs, folklore, traditional festivals, oral history, and indigenous music. By ensuring that such content becomes a regular part of broadcast schedules, media houses can sustain audience engagement and strengthen the transmission of cultural values to future generations. Equally important is the need for strategic scheduling of cultural programs during prime-time hours. Many existing Yoruba cultural broadcasts are aired at off-peak periods when audience reach is minimal. Relocating these programs to high-listenership and high-viewership slots would not only increase audience exposure but also elevate the perceived importance of indigenous cultural content, positioning it alongside other popular entertainment programs.
To bridge the gap between tradition and modernity, media houses should integrate both traditional broadcasting formats and digital platforms in their cultural promotion strategies. This means complementing radio dramas and televised documentaries with podcasts, YouTube channels, Instagram reels, and TikTok videos tailored to younger audiences. Such a hybrid approach will help preserve Yoruba traditions while presenting them in formats that appeal to contemporary media consumers.
Another key recommendation is the intentional celebration of cultural champions and community role models. Programs should feature interviews and documentaries on artisans, storytellers, historians, and community leaders who have made significant contributions to the preservation of Yoruba culture. By showcasing these individuals, media houses can inspire pride, encourage active participation, and create a culture of recognition that motivates others to contribute to cultural preservation. Collaboration is also vital for success. Media organizations should partner with traditional rulers, cultural associations, academic institutions, and non-governmental organizations that specialize in heritage preservation. These partnerships can provide access to authentic content, expert knowledge, and funding opportunities that enhance the quality and reach of cultural programs.
Moreover, cultural promotion should not be a one-way communication process. Introducing interactive elements such as live phone-ins, audience debates, quizzes on Yoruba history, and social media engagement can make programs more participatory. This interactivity will not only increase audience interest but also create a sense of ownership among listeners and viewers. Government and institutional support remains an indispensable factor in sustaining cultural media content. The Kwara State Government and Ilorin East Local Government should establish policies that require a certain percentage of indigenous language content in broadcast schedules. Financial incentives, grants, and technical assistance should also be provided to media outlets that commit to cultural promotion. Such measures would ensure that cultural programs are not sidelined due to commercial pressures. 
Finally, it is recommended that media houses engage in regular monitoring and evaluation of their cultural programs to assess their impact and audience reach. Feedback from the public can guide improvements, while the digitization of past programs and cultural archives will ensure that valuable cultural heritage is preserved for future research and enjoyment. By adopting these recommendations, the mass media in Ilorin East LGA can play a more deliberate and sustained role in safeguarding the rich cultural heritage of the Yoruba people in the face of globalization and cultural homogenization.



QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
DEPARTMENT OF MASS COMMUNICATION
Dear respondent,
This survey attempt to appraise “Influence of Mass Media in Promoting Yoruba Culture and Tradition in Ilorin East Local Government Area”. The study is exclusively an academic exercise. I humbly seek your indulgence to assist by filling the following questions as honestly as possible. I avow that all information given shall be treated with absolute confidentiality and used for academic purpose only. 
Thank you for your cooperation.
Researcher
SECTION A
Demographic Profile of Respondents
1. Gender:  (a) Male [  ] (b) female [  ] 
1. Age: (a) 20-29 [  ] (b) 30-39 [  ] (c) 40-49 [  ] (d) 50 and above [  ] 
1. Religion: (a) Christian [  ] (b) Muslim [  ] (c) Traditionalist [  ] (d) Atheist [  ] (e) Others [  ]
1. Education: (a) Informal [  ] (b) O’level [  ] (c) OND/NCE [  ] (d) HND/B.sc [  ] (e) M.sc & above [  ] 
1. Marital status: (a) Single [  ] (b) Married [   ] (c) Complicated [  ] (d) widowed [  ] 

SECTION B
Statements on Research Topic
Instruction: The following statement were drafted in line with the research questions of this study. Tick (√) an option in the space boxes provided that best describe your level of agreement with the research statements below:
Keywords: Strongly agree [SA]-Agree [A]-Neutral [N]-Disagree [D]-Strongly disagree [SD]
	S/N
	STATEMENTS
	OPTIONS

	
	
	SA
	A
	N
	D
	SD

	1.
	Mass media plays a significant role in promoting Yoruba Culture and Traditions in Ilorin East
	
	
	
	
	

	2.
	The information provided by mass media has positively influenced my perception of the benefits of Yoruba Culture and Traditions in Ilorin East
	
	
	
	
	

	3.
	Broadcast media provides me with useful information about Yoruba Culture and Traditions in Ilorin East
	
	
	
	
	

	4.
	Broadcast media adequately addresses the challenges and barriers faced by Ilorin East residence on Yoruba Culture and Traditions
	
	
	
	
	

	5.
	Mass media effectively showcases success stories of Yoruba Culture and Traditions in Ilorin East
	
	
	
	
	

	6.
	Mass media actively engages Residence of Ilorin East in discussions and programs related to Yoruba Culture and Traditions
	
	
	
	
	

	7.
	Mass media collaborates with relevant stakeholders to promote and support Yoruba Culture and Traditions in Ilorin East
	
	
	
	
	

	8.
	Mass media is effective in promoting Yoruba Culture and Traditions in Ilorin East
	
	
	
	
	

	9.
	Yoruba Culture and Traditions programs targeted at residence of Ilorin East are frequently aired on broadcast media.
	
	
	
	
	

	10.
	Yoruba Culture and Traditions programs are consistently scheduled during primetime slots on mass media for maximum viewership of residence of Ilorin East
	
	
	
	
	

	11.
	Yoruba Culture and Traditions programs are disseminated to residence of Ilorin East on mass media with sufficient frequency in Ilorin East
	
	
	
	
	

	12.
	Mass media platforms regularly feature interviews and discussions with residence of Ilorin East on Yoruba Culture and Traditions
	
	
	
	
	







