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[bookmark: _Hlk203559662]IMPACT OF HOTEL AND MOTEL ON NEIGHBOURHOOD PROPERTY VALUE
(A CASE STUDY OF IKOTUN, LAGOS STATE)
Synopsis
This quantitative survey research investigated impact of  motels and hotels on neighbourhood property value in Ikotun, Lagos State. 
It analyse the various hotels and motels, it assess the demand for hotels and motels, it compares the factors influencing property value in Ikotun neighbourhood.
 A structured questionnaire was administered to respondents, and data was analysed using SPSS27.
 Findings revealed that both hotels and motels add to property value in this neighbourhood and as well as, hotels experienced consistent demand growth, while motels faced challenges maintaining occupancy rates. Guests prioritized cost-effectiveness, amenities, and personalized services. Recommendations and conclusions include hotels brings more property value to the neighbourhood compare to motels , leveraging these factors to enhance competitiveness between property investors.
Keywords: hospitality management, accommodation preferences, motels, hotels, Ikotun.









CHAPTER ONE
1.0	Introduction
1.1 	Background to the Study
Lagos Ikotun, located in Lagos, Nigeria, has experienced significant urbanization and economic growth in recent years (Mallick &Mahalik, 2023). This rapid development has spurred a growing demand for accommodation within the hospitality sector, as the area attracts both visitors and residents seeking economic opportunities and lifestyle amenities (Ong, 2023).). Hotels offer fully furnished units with amenities similar to motels but emphasize longer-term stays and a more residential feel (Olujimi & Bello, 2021). On the other hand, hotels cater to short-term stays and provide a wide range of services, including dining, housekeeping, and recreational facilities (Mardani et al., 2021).
Understanding the impact of dynamics between motels and hotels in Ikotun is essential for stakeholders to make informed decisions regarding investment, marketing strategies, and customer satisfaction (Muth, 2020). By examining factors such as pricing, amenities, location preferences, and customer expectations, researchers and industry professionals can gain insights into the accommodation preferences of residents and visitors in this growing urban area (Ridker& Henning, 2021). For instance, identifying the factors influencing customer satisfaction in both motels and hotels can lead to improvements in property value in the neighbourhood, thereby enhancing competitiveness and attracting more land investors (Pagourtzi et al., 2023).
Research in this area can provide valuable insights into the drivers of demands for motels and hotels in Ikotun (PricewaterhouseCoopers, 2014). By analyzing trends in occupancy rates, average daily rates, and revenue per available room, researchers can assess the performance and attractiveness of each accommodation option (Rosen, 2022). Additionally, understanding the preferences of different market segments, such as business travellers, tourists, and long-term residents, can inform targeted marketing strategies aimed at maximizing occupancy and revenue (Sirmans et al., 2021).
Moreover, insights from research on the  demand dynamics between motels and hotels can guide investment decisions in the hospitality sector, in property value in a specific neighbourhood (Selim, 2020). Developers and investors can use this knowledge to identify opportunities for new developments or renovations, aligning their offerings with the evolving needs and preferences of guests (Bello &Babawale, 2021). Furthermore, policymakers and urban planners can leverage research findings to support sustainable tourism development and infrastructure planning in Ikotun and similar urban areas (Megbolugbe, 2020).
In essence, research on the impact of  motels and hotels in Ikotun plays a crucial role in informing decision-making processes in the hospitality sector. By understanding the factors driving demand, stakeholders can optimize their offerings, enhance customer satisfaction, and contribute to the sustainable development of the area. Continued research and analysis in this area are essential for ensuring the long-term success and resilience of the property value industry in Ikotun  and other rapidly growing urban centres.
1.2	 Statement of Problem
The rapid urbanization and economic expansion witnessed in Ikotun, Lagos State , Nigeria, have led to high property value in the area (Mallick &Mahalik, 2023). However, despite the growth in demand, there exists a lack of comprehensive understanding regarding the impact of  motels and hotels in this area (Ong, 2023). This gap in knowledge poses a significant problem for stakeholders such as investors, developers, hospitality managers, and policymakers who need accurate insights to make informed decisions (Muth, 2020).
One aspect of the problem lies in the ambiguity surrounding the factors influencing the accommodation preferences of residents and visitors in Ikotun (Ridker& Henning, 2021). While hotels offer a more residential and long-term stay experience, motels provide a range of services tailored for short-term stays and mostly focused on travelers  (Mardani et al., 2021). Understanding which factors drive individuals or businesses to choose one option over the other is crucial for optimizing investment strategies and resource allocation (Pagourtzi et al., 2023).
Moreover, the lack of clear data on occupancy rates, revenue generation, and customer satisfaction metrics specific to motels and hotels in Ikotun hampers strategic decision-making (Rosen, 2022). Without this information, stakeholders may struggle to identify growth opportunities, assess market competitiveness, and enhance the overall guest experience (Sirmans et al., 2021). Therefore, there is a pressing need for research that delves deep into the comparative demand dynamics between these two types of accommodations to address the identified gaps and provide actionable insights for stakeholders in the hospitality sector and their impact to the property value in the neighbourhood. 

1.3	Research Questions
The following research questions were examined:
i. What are the types of motel and hotel in Ikotun?
ii. What are the historical demand patterns for hotels in Ikotun?
iii. What are the impact trends for demand between motels and hotels in Ikotun, Lagos State?
1.4	Aim and Objectives of the Study
The aim of this study is to examine the impact of motel and hotel to their neighbourhood property value in Lagos  a Case Study of  Ikotun, Lagos State.
The following specific objectives were examined:
i. [bookmark: _Hlk164980951]    To analyses the various motels and hotels in Ikotun Lagos State. 
ii. To examine the impact trends in demand for motels and hotels in Ikotun.
iii.    To compare the factors influencing the property value in the neighbourhood of Ikotun Lagos State.
1.5 	Justification of the Study
The justification of studying the impact of motels and hotels to their neighbourhood property value in Lagos Ikotun, Lagos, requires a nuanced exploration of several key areas. Firstly, Ikotun stands out as a prime example of rapid urbanization and economic expansion within Lagos, Nigeria. This area has experienced substantial growth in recent years, attracting a diverse range of residents and business travellers. As such, the demand for accommodation options has grown significantly, leading to the emergence of various hospitality offerings, including motels and hotels.(Bello & Babawale , 2021)
One of the primary significant factors of this study is its relevance to stakeholders in the real estate and hospitality sectors and to diverse its impact to the neighbourhood property value. Investors, developers, and property managers keenly monitor property value to make strategic decisions regarding property development and investment allocation. By delving into the preferences and demand drivers for motels versus hotels, this study can provide valuable insights that guide investment decisions. For instance, understanding whether there is a preference for extended stays in motels or short-term stays in hotels can influence property development strategies, amenities offered, and pricing structures.
This study as well delves into the property value in Ikotun neighbourhood which can be caused with the presence of hotel and motel in Ikotun neighbourhood i.e property value can be affected by how often travelers or business travelers], if this hotels and motels are constantly patronised this can influence the property value.

Furthermore, the significance extends to marketing and operational strategies within the hospitality industry. Marketing professionals rely on market research and consumer behaviour insights to craft effective marketing campaigns and attract target audiences. A detailed analysis of the factors influencing accommodation choices in Ikotun can lead to tailored marketing strategies that resonate with the needs and preferences of different customer segments. (Babawale, 2021).
 This targeted approach not only enhances customer satisfaction but also improves brand reputation and competitiveness in the market.
Another critical aspect of the study's significance lies in its contribution to urban development and planning. Ikotun represents a microcosm of  urbanization trends and challenges faced in rapidly growing cities across Nigeria and similar developing regions. Understanding the dynamics of accommodation demand in this context can inform urban planners, policymakers, and researchers about the evolving needs of urban populations. It can shed light on infrastructure requirements, zoning regulations, and land use policies that support sustainable urban growth while meeting the diverse needs of residents and visitors. (Rosen, 2022)
Moreover, the study's findings can influence economic policies and initiatives related to tourism and hospitality. As tourism plays a significant role in driving economic growth and creating employment opportunities, insights into accommodation preferences can guide tourism development strategies. For instance, if hotels are found to be in high demand among certain traveller segments, this information can encourage investment in related tourism infrastructure and services, ultimately boosting the local economy.
1.6	Scope of the Study
This study focuses on analyzing demand patterns for motels and hotels in Lagos Island, Lagos, over the past five years. Data collection involves gathering information from reputable sources and conducting primary surveys among residents and visitors to gain insights into their accommodation preferences and decision-making factors. (Rosen, 2022)


1.7	Study Area
Ikotun, situated in the northwest region of Lagos state, stands as the ancestral home of Alimosho, the largest local government area in the state. Established over 500 years ago by Yoruba ancestors migrating from Ile-Ife, the community hosts approximately 400,000 residents and is renowned for its affordability. Surrounding Ikotun are neighboring towns and localities such as Idimu, Ijegun, Igando, and Egbeda.  
The bustling Ikotun market, with its 8,400 lock-up shops and over 10,000 dealers, offers a diverse array of goods ranging from food to clothing, appliances, and electronics. Renowned for its competitive pricing strategy, the market plays a pivotal role in bolstering the state’s economic prosperity. Being one of the largest marketplaces in Lagos, you’ll find household essentials at competitive prices.(Bello &Babawale, 2021)
1.8 	Operational Definition of Terms
Motels: A roadside hotel which is primarily designed for travellers, motorists typically having the rooms in low blocks.(Ridker& Henning, 2021)
Hotels: Commercial establishments offering short-term accommodation, dining, and other services to ofguests. (Olujimi& Bello, 2021)
Demand Patterns: Trends and fluctuations in occupancy rates or booking numbers over a specified timeframe. Olujimi& Bello, 2021
Historical Analysis: Examination of past data and trends to identify patterns and changes over time. (Selim, 2020)
Stakeholders: Individuals or entities with vested interests or investments in the hospitality industry, including investors, developers, and managers (Selim, 2020) 
Impact:  the force of impression of one thing on another, a significant or major effect.( Bello &Babawale, 2021)
Property: property is defined as land and anything permanently attached to it, such as buildings and natural resources. It also includes the rights and interests that come with owning the land and buildings.(Bello &Babawale, 2021)
Customer Preferences: Specific choices and priorities of customers concerning accommodation options, are influenced by factors like cost, amenities, and location. (Olujimi & Bello, 2021)

CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
           Neighbourhood Property Overview 
A neighborhood's property value is determined by a number of factors, including the neighborhood's location, amenities, and safety (Sirmans, Macpherson, &Zietz, 2021). A property's value is defined as the present worth of future benefits arising from the ownership of the property. Unlike many consumer goods that are quickly used, the benefits of real property are generally realized over a long period of time .(Mallick &Mahalik, 2023). One of the key sectors within the hospitality industry is accommodation, which includes hotels, motel, resorts, service apartments, and vacation rentals (Megbolugbe, 2020). These establishments offer lodging facilities and related services to guests for varying durations, ranging from short-term stays to extended periods (Malpezzi, 2023).
The food and beverage sector is another significant component of the hospitality industry (Rosen, 2022). Restaurants, cafes, bars, and catering services are integral parts of this sector, providing dining experiences and culinary delights to customers (Cebula, 2019). In addition to serving food and drinks, these establishments often focus on ambience, customer service, and menu diversity to enhance the overall dining experience (Lee, Bozeman, 2021).
Tourism is a vital aspect of the hospitality industry, driving travel-related activities and experiences (Howard, Cole, & Maxwell, 2021). This sector encompasses various services such as travel agencies, tour operators, transportation services, and tourist attractions (Mora-Esperanza, 2020). Tourism contributes significantly to economic growth, cultural exchange, and regional development (Lee, Chen, & Chang, 2022).
The hospitality industry is witnessing several trends and challenges in the contemporary business landscape (Babawale & Johnson, 2022). One prominent trend is the increasing adoption of technology in service delivery and customer interactions (Rosen, 2022). Digital platforms, online booking systems, and mobile apps have revolutionized how hospitality businesses engage with their guests (Chin & Chau, 2022). However, this digital transformation also brings challenges related to data security, customer privacy, and competition from online travel agencies (Ong, 2023).
Another trend in the hospitality sector is the growing focus on sustainability and responsible tourism practices (Freeman, 2022). Eco-friendly initiatives, green certifications, and community engagement programs are becoming essential for hospitality businesses to meet consumer expectations and regulatory requirements (Bruce & Sundell, 2019). Balancing environmental stewardship with operational efficiency presents a challenge for many hospitality establishments (Paz, 2021).
Furthermore, changing consumer preferences and demographics are influencing the hospitality industry (Mardani, Jusoh, & Zavadskas, 2021). Millennials and Gen Z travellers seek unique experiences, personalized services, and authentic cultural interactions during their trips (Jim & Chen, 2020). This shift requires hospitality providers to innovate their offerings, tailor marketing strategies, and adapt to evolving guest expectations (Lentz & Wang, 2022).
2.1	Demand Dynamics in Property Value 
Price and market dynamics are not identical concepts. Literature lacks a concept which would include both of these dynamics. In the following article, the authors make an attempt to determine how the processes occurring in the given market may affect property value.(Rosen, 2022) Real estate value is a concept which reflects both price and market dynamics. It is a multidimensional category (spatial, economic, investment), which presents the value and potential of property. The value of real estate can be considered in different ways; however, the basic issue is to determine the field in which it will be analyzed (Chin and Chau, 2022). The concept of a "field of value" has been introduced for the purpose of the following article. The field of value is not a permanent concept; it is subject to constant changes with the passage of time and in response to changes on the local real estate market. Therefore, real estate located in a given area is also characterized by certain dynamics and, as a result, its potential can have a growing or decreasing tendency. Research was conducted in chosen villages located in different gminas communes of Olsztyn Poviat district. It was carried out in order to confirm the above thesis and to examine the influence of processes occurring on the local real estate market on the dynamics of the area of real estate value. (Chin and Chau, 2022) 



2.2	Concept Of Property Value in a Neighbourhood 
Property Value is the process of estimating the value of a property. The goal of property valuation is to obtain a value for a property and is most commonly sought for sale or property tax purposes (Bello & Babawale, 2021). The four foundational pillars of property valuation are demand, utility, scarcity, and transferability. The principle of progression states that the value of older or dilapidated houses will be positively impacted by higher-value properties nearby. The principle of substitution states that the value of one property will be impacted by the sale price of similar properties in the area. The principle of conformity states that a property that is vastly different from other properties in the area will diminish in property value. The principle of highest and best use states that a property that is used for a different purpose than surrounding properties will be of lower value than a property that was similar in use to the existing properties in the area.
Property valuation typically seeks to determine fair market value, the price at which a knowledgeable seller willingly sells her property and a knowledgeable buyer will willingly purchase it. In other words, it assumes both parties have all the relevant information and neither are forced to buy or sell. Fair market value is not always equal to the sales price. For example, a short sale of real estate may not bring fair market value because the seller is distressed and must sell the property right away. Potential buyers know this so they have a bargaining advantage and usually get the property for less than market value.(Babawale & Adewunmi, 2021)
Property valuation lies upon four foundational pillars. Demand, the first, is the magnitude of interest and buying power in the market for purchasing property. Utility, the second, is the ability of the real estate to satisfy the use or need of prospective purchasers. Scarcity, the third, recognizes that there's a limited supply of real estate. Transferability, the fourth, refers to the ease at which a parcel of real estate can legally be transferred to a new owner. Many people use the acronym DUST to help remember these four important concepts.(Bello & Ajayi, 2019)



Top of Form
2.3	Marketing Strategies
Marketing strategies in the property sector vary between motel and hotels, reflecting their distinct characteristics and target markets (Sirmans, Macpherson, &Zietz). Hotel often focus on promoting their unique features such as spaciousness, privacy, and home-like amenities through digital marketing channels and partnerships with corporate clients (Mora-Esperanza, 2020). They may emphasize long-term value propositions and flexible booking options to attract guests seeking extended stays (Colwell &Dilmore, 2019).
Motels, on the other hand, employ diverse marketing approaches based on their positioning within the market (Bello & Ajayi, 2010). Luxury hotels emphasize exclusivity, personalized services, and memorable experiences to target high-end clientele through targeted advertising and partnerships with luxury brands (Rosen, 2022). Boutique hotels differentiate themselves through unique themes, design aesthetics, and personalized guest experiences, leveraging digital platforms and social media for brand visibility (Malpezzi, 2023).
Branding and positioning strategies are vital in shaping the perception of hotels and motels among consumers (Babawale& Adewunmi, 2021). 
Customer acquisition strategies involve attracting new guests through targeted promotions, loyalty programs, and partnerships (Cebula, 2019). Hotels may collaborate with relocation companies, travel agencies, and corporate clients to secure long-term bookings (Brooks &Tsolacos, 2020). Motels employ a range of tactics such as online booking platforms, promotional packages, and loyalty rewards to attract both leisure and business travellers (PricewaterhouseCoopers, 2014).
Retention strategies are crucial for ensuring repeat business and fostering guest loyalty (Paz, 2021). Service apartments focus on providing exceptional service, maintaining property standards, and offering loyalty discounts or perks for returning guests (Babawale et al., 2023). Hotels invest in guest experience enhancements, personalized services, and customer feedback mechanisms to address concerns promptly and enhance overall satisfaction (Ong, 2023). By implementing effective marketing, branding, and retention strategies, both service apartments and hotels can optimize occupancy rates and revenue streams in the competitive hospitality industry.


2.4	Regulatory and Legal Framework
The regulatory and legal framework governing the hospitality industry in Nigeria plays a crucial role in shaping the operations and compliance standards for motel and hotels (Mardani, Jusoh, & Zavadskas, 2021). Various regulations and laws are in place to ensure the safety, quality, and ethical conduct of hospitality businesses, particularly in areas such as accommodation, food safety, and tourism promotion (Megbolugbe, 2020).
For motels and hotels, compliance requirements encompass a range of aspects including building codes, health and safety standards, environmental regulations, and taxation policies (Howard, Cole, & Maxwell, 2021). Both types of establishments must adhere to licensing and registration procedures mandated by local authorities and tourism bodies to operate legally (Otegbulu& Johnson, 2021).
In property development and management, legal considerations are paramount for ensuring transparency, fair practices, and protection of stakeholders' interests (Ridker& Henning, 2021). This includes aspects such as property ownership rights, lease agreements, insurance coverage, dispute resolution mechanisms, and adherence to zoning laws and land use regulations (Mallick &Mahalik, 2023).
Navigating the regulatory and legal landscape requires hospitality businesses to stay updated with evolving laws, obtain necessary permits and certifications, maintain proper documentation, and implement best practices in property management (Ge, 2022). Non-compliance can lead to penalties, legal liabilities, reputational damage, and operational disruptions, highlighting the importance of robust regulatory compliance and legal awareness within the hospitality sector (Babawale& Johnson, 2022).
By understanding and adhering to the regulatory and legal framework, motels and hotels can operate efficiently, maintain trust with customers and stakeholders, mitigate risks, and contribute positively to the overall growth and sustainability of the hospitality industry in Nigeria (Laryea &Leiringer, 2022). Collaboration with legal advisors, industry associations, and government agencies is essential for navigating complex regulatory environments and ensuring alignment with industry standards and ethical practices (Babawale et al., 2021).



2.5  Concept of motels
They provide comfort and convenient lodging for travelers and is an ideal option for both long term and mostly shot term, but in a bit of hotel standards but slightly different. The word Motel is generated from to different words ‘Motor' and ‘Hotel'. (Babawale et al., 2023)

Motels: Concept and Features

Origin: The word "motel" is a combination of the words "motor" and "hotel". The first official motel was built in 1925 in San Luis Obispo, California. (Ridker& Henning, 2021)
Location: Motels are often built near highways and on the outskirts of cities. 
Rooms: Motel rooms typically open directly onto a parking lot, allowing guests to park their cars close to their rooms. 
Amenities: Motels usually offer basic amenities like beds, bathrooms, and sometimes small kitchenettes. 
Atmosphere: Motels have an informal atmosphere, and guests often transport their own luggage. 
Target audience: Motels are often less expensive and are geared toward budget-conscious travelers.

Staffing : Fewer staffs compared to hotels with just mostly a receptionist and a housekeeper 
2.6 The Concept of Hotels
Hotels represent a diverse segment within the hospitality industry, offering a wide range of accommodation options and services to guests (Ridker& Henning, 2021). They encompass various types, catering to different preferences and budgets, such as luxury hotels, boutique hotels, budget hotels, and resorts (Mardani, Jusoh, & Zavadskas, 2021). Luxury hotels, known for their premium amenities and personalized services, target high-end clientele seeking exceptional experiences (Bruce &Sundell, 2019). In contrast, boutique hotels focus on unique themes, design elements, and intimate settings, appealing to travellers looking for distinctive and immersive stays (Arimah, 2020).
Hotels offer a comprehensive range of services beyond accommodation, including dining, recreational facilities, event spaces, and guest services (Babawale& Johnson, 2022). Accommodation services encompass room types such as standard rooms, suites, and premium rooms, each tailored to different guest preferences and budgets (Mbachu&Lenono, 2021). Hotels also provide dining options ranging from in-house restaurants serving local and international cuisine to room service and catering for events (Chou & Cheng, 2012). Additionally, hotels offer recreational amenities like swimming pools, fitness centres, spas, and entertainment venues to enhance guest experiences (Mora-Esperanza, 2020).
The differentiation between hotels and other accommodation options lies in various factors such as service levels, facilities, pricing, and target markets (Sirmans, Macpherson, &Zietz, 2021). Hotels, especially luxury and full-service ones, provide extensive services like concierge assistance, valet parking, laundry services, and 24/7 guest support (Colwell &Dilmore, 2019). On the other hand, alternative lodging options like vacation rentals, hostels, and guesthouses may offer limited services and amenities but cater to different traveller segments seeking affordability or unique experiences (Babawale& Adewunmi, 2021). Hotels also differentiate themselves through brand identity, reputation, and loyalty programs, which influence guest choices and preferences (Babawale&Koleoso, 2022).
Hotels and Features
Before we move to the classification of hotels, we need to revisit and revise what a hotel actually is. A hotel is an accommodation that provides various other services such as food and beverages, conferences, training arrangements, and infrastructure for official and private parties. 
  Each hotel has its characteristics and personality and caters to different types of guests. However, one thing common about all hotels is that it offers room inventory as their leading product/Service. It is the principal source of revenue for the hotels. Other amenities and offerings support the room inventory in generating revenue. (Ridker& Henning, 2021)
Based on the different needs of the guests, different types of hotels have emerged to cater to them. Hotels are classified based on their design, location, facilities, budget and so on. Let us now discuss the various types of hotels. 

Types of Hotels Based on Star Ratings
Star ratings are the most popular way to classify hotels. The higher the star, the more will be amenities, facilities, and hence, the price. Hotels are classified from 1 to 5 stars. Let us understand these types of hotels since they are the primary categorization and hoteliers often use it as a measuring scale. 
1. One-Star Hotels 
They are the most basic types of hotels. They have very few amenities. Their main focus is to provide a comfortable bed to sleep on. They may not even provide meals or en-suite bathrooms. However, these hotels should focus on cleanliness, maintenance and other standards. (Ridker& Henning, 2021)
2. Two-Star Hotels 
These hotels are a notch or two higher than one-star hotels. They offer more amenities such as en suite bathrooms, and more equipped rooms, and will offer a wider selection of food and beverage options. However, these types of hotels are still quite basic compared to higher offerings. The reception and staff will showcase a more professional experience compared to one-star hotels. (Ridker& Henning, 2021)
3. Three-Star Hotels 
Once a hotel reaches the three-star category, they have the size and the scale to provide for higher staffing and higher-end amenities. There is a significant improvement in offerings and choices from the lower star classification. These types of hotels have a more spacious reception and will also have a restaurant that caters to non-residents.  These types of hotels can be considered the lower end of full-service hotels. All these rooms have ensuite bathrooms and will offer a higher standard of comfort and equipment. These hotels can be catered to business travellers. (Ridker& Henning, 2021)
4. Four-Star Hotels 
Four-Star hotels are expected to offer a certain type of luxury, with their amenities, decor and ambience. These hotels have all the amenities in the room that will offer them maximum comfort. In fact amenities like spacious private bathrooms, tea and coffee makers, and in-room dining become non-negotiable, and so do hotel amenities such as a swimming pool, spa and more. The in-house restaurants will also offer a better spread. (Ridker& Henning, 2021)
5. Five-Star Hotels 
Five-Star hotels offer luxurious accommodations throughout the hotel and offer the best amenities to their guests. These hotels have no excuse for compromising on their amenities and services. Everything needs to be high-end, be it the restaurants, rooms, spa, saloon, and even the swimming pool. (Ridker& Henning, 2021)

1. Heritage Hotels 
Can there be anything higher than five-star hotels? You may ask. Yes, heritage hotels take customer experiences to the next level. These types of hotels are set in Palaces, Forts and Havelis, offering royalty and luxury to their guests. 
These properties aim to provide a luxurious experience to their guests. They will serve traditional food, along with other international options. These hotels also offer various cultural activities and experiences that are unique to the region. For example, Taj Lake Palace and Umaid Bhavan in Udaipur are the flagship traditional hotels. (Ridker& Henning, 2021)

Popular Types Of Hotels
Now that we have discussed the various star classifications of hotels, let us now discuss the various popular classifications of hotels. These types of hotels don’t fit into one category, because they can encompass various categorizations. For example, chain hotels can also have boutique hotels, casino hotels and various subtypes into them. 
After deciding the star rating, you need to identify which of these popular types you want your hotel to be classified under. You can be under more than one popular category as well. For example, a resort can be a boutique hotel as well, offering a unique concept with fewer rooms compared to other large-sized ones. 
1. Chain Hotels 
Chain Hotels are also known as branded hotels. A chain hotel brand has several properties spread all over the world under its name. Each chain hotel has to abide by certain guidelines strict guidelines on design, amenities and pricing. Many chain hotel brands have several other smaller brands under them, that cater to different segments.  For example, Marriott International Inc has several hotel brands under them such as JW Marriott Hotels, The Ritz-Carlton, St. Regis Hotels and Resorts, Marriott Hotels and Resorts, Westin Hotels, Courtyard By Marriott, Four Points By Sheraton etc. All these brands cater to various unique segments. (Cebula, 2019).

2. Independent Hotels 
They are individual hotels run independently with no company over them. Unlike chain hotels, they are single brands with no other chains. Very often, these hotels are run by families or a small group of people. They have independence regarding design, offering, rates and amenities. They are usually smaller in size compared to chain hotels. However, not they don't need to be less luxurious. Individual hotels can offer luxury and comfort as well. (Cebula, 2019).
3. Boutique Hotels 
Boutique Hotels are usually smaller than chain hotels. They have less than 100 rooms. These types of hotels cater to a specific type of audience, with unique designs and amenities. The designs are based on a particular theme and exemplify a particular character. Some boutique hotels are independently owned, while some are part of a chain. (Cebula, 2019).
4. Resorts
Even though hotels and resorts are perceived to be different types of accommodations, in reality, a resort is a type of hotel. Resorts are usually found in popular locations such as beaches, hill stations and other destinations. They try to provide everything to the guests at one property - swimming pool, restaurant, bar, recreational activities, shopping and more. Resorts can either be a part of a chain hotel brand or be independent. (Cebula, 2019).

5. Apart-Hotels
These hotels combine the best of both worlds, apartments and hotels. These types of hotels offer all the amenities of a hotel, with apartment-like amenities such as a kitchen or kitchenette, and several bedrooms.  These types of accommodations are perfect for those who want more control over their experience, such as an opportunity to cook their own meals and accommodate more people. These types of accommodations are perfect for digital nomads, who want to feel at home while working. (Cebula, 2019).
6. Hostels
They are accommodations that are catered to budget travellers. They offer bunk beds in dormitory settings with shared bathroom facilities. These properties are catered to youths, who have a smaller budget and don’t mind sharing their room with others. Hostels have various other facilities as well, such as a restaurant, common area, games area, lounge area and self-service laundry. Nowadays, hostels are now offering various other accommodations such as double rooms and single rooms to diversify their offerings. (Cebula, 2019).
7. Bed and Breakfast 
Bed and Breakfast are smaller, privately owned hotels, that are popular with customers who want to experience a local feel within the heart of a location. These smaller properties offer a comfortable bed to sleep on, and breakfast during the morning. These types of accommodations are popular in sightseeing locations, where the guests will be exploring the place for most of the day, coming home only at night or late evening. (Cebula, 2019).

Types of Hotels Catering to a Niche/Audience 
These types of hotels cater to a specific niche or a type of audience. These hotels aim to provide a specific and special experience to the guests. That experience is the USP of the hotel and tries to attract guests that are looking for these amenities. For example, Casino Hotels are for those who want to experience Casinos. While motels are those that are catered to those on the move. 
This category is an optional third step for hotels, after determining your star rating and also the popular umbrella category you want to fit your hotel in. You may or may not choose to associate yourself with a niche category. However, with higher competition, it is always a great idea to define a niche, that will attract that specific audience who want to experience the following niche. 
1. Motels 
Motels are a blend of two words, motels and hotels. The concept of motel evolved in the 1920s, to cater to those who are travelling long distances on roads. Even though the concept of motels is slowly gaining international popularity, it is still concentrated mostly in the USA, Canada, Australia and New Zealand. This type of hotel usually has a one or two-floor layout, with the rooms directly accessible from the parking. Motels aim to offer a comfortable bed to sleep on for road travellers. They are located on highways and other major roadways. They offer simpler amenities compared to hotels such as housekeeping, swimming pool or breakfast. Motels can be independently owned or be a part of a chain brand. (Cebula, 2019).
2. Eco Hotels 
Eco Hotels are also known as sustainable hotels or green hotels. These types of hotels operate in an environmentally friendly manner. These hotels reduce wastage and pollution by using solar panels, using renewable utensils and avoiding excessive use of plastic. With the growing popularity of sustainability, these hotels are gaining in popularity as well. (Cebula, 2019).

3. All-Suite Hotels 
All-Suite Hotels are those that have all their guest's rooms are suites. Suites are spacious rooms with a separate bedroom, and living room. They can also have a kitchen area with various cooking accessories. These hotels often use the term ‘suites’ in their names to distinguish them from other hotels. Many hotels have an all-suites brand under them. (Cebula, 2019).
4. Casino Hotels 
As the name suggests, casino hotels are those that allow access to in-house casinos for their guests. Other than that, they are like any other hotel offering various room, F&B, and stay options. Casino hotels are usually luxury hotels. (Cebula, 2019).
5. Pet-Friendly Hotels 
Pet-Friendly Hotels are those that allow guests to carry their pets with them. Some properties ask for additional charges to keep pets, while some offer complementary pet stays. These hotels also have weight restrictions, restrictions on breeds allowed, and a limit on the number of animals they can carry. (Megbolugbe, 2020).
6. Conference Hotels 
Conference Hotels, also known as Convention Centre Hotels, are those that are dedicated to providing meeting space along with accommodation. They are designed to host large events and provide all the equipment and set-up needed to do so. These rooms are perfect for business travellers and corporates. It is a perfect spot to host weddings as well. (Megbolugbe, 2020).


7. Gastro Hotels
A hotel dedicated to culinary experience? Yes, Gastro Hotels are new emerging categories that are dedicated to providing delicious food for their guests. They offer unique and fantastic dishes. These hotels are popular outside India, however, many hotels in India, especially high-end ones, do focus on offering various food options to their guests. (Megbolugbe, 2020).
8. Transit Hotels
These hotels are designed for those who are on the move. It is for those who want to catch a flight the next day. These hotels are located close to the ports of entry and exit, such as airports, seaports and railway stations. Hotels located inside the airport themselves are known as transit hotels too. These hotels are only for staying purposes and they offer all the amenities of that of a standard hotel. (Megbolugbe, 2020).
Types of Hotels Based on Duration of Stay
In general, most hotels offer accommodation from 1 night to a few nights. However, various hotels cater to longer stays or offer stays for less than a day as well. Some hotels are dedicated to unconventional stay durations. 
1. Standard Commercial Hotels 
As the name suggests, standard commercial hotels offer a stay duration ranging from one day to a week. They are the most common type of hotels and in fact, these hotels are the ones most use. (Megbolugbe, 2020).
2. Extended Stay Hotels 
Extended Stay hotels are those that offer stays longer than a week. These hotels are designed for those who are looking for something more than a hotel. Airbnb is a perfect example. These types of hotels offer special services and amenities such as full-fledged kitchens, a refrigerator, grocery shopping services, housekeeping services and so on. The room rates of these hotels are determined by their length of stay. (Megbolugbe, 2020).
3. Microstays Hotels
As the name suggests, microstay hotels are designed for those who want to stretch out and lay down for a few hours. These hotels can be booked by the hour. These hotels are perfect for those who have long layovers, during transit and cannot book a hotel based on standard check-in and check-out dates. (Megbolugbe, 2020).
Classification of Chain Hotels 
Many Chain hotels classify themselves into various categories based on the quality of services and amenities. These are known as “Chain Scales”. This scale was developed by Smith Travel Research. This classification is quite useful because with this, we can easily classify hotel chains, and the various brands under them based on their offerings. They are mostly based on the average daily rate of their rooms. (Mallick &Mahalik, 2023)
1. Luxury Chain
These hotels are the creme la creme of the hotel industry. They offer luxurious experiences such as high-end rooms, distinct restaurants, and various other amenities. They offer unique amenities such as a spa with a sauna, golf courses, and more. They carry a very high price tag. (Mallick &Mahalik, 2023)
2. Upper Upscale Chain
They are slightly less luxurious compared to luxury hotel chains, but they are not to be underestimated. They offer unique experiences and stunning services and amenities, but at a lesser price. They have a slightly lower price tag compared to high-luxury hotel chains, but they are still expensive. (Mallick &Mahalik, 2023)
3. Upscale Chain
Upscale Chains are full-service hotels that offer great amenities and full services. They may not be as luxurious as luxury and upper upscale hotels but they offer great customer experiences. (Mallick &Mahalik, 2023)
4. Upper Midscale Chain
Upper Midscale hotels are more humble compared to Upscale Chains. They offer comfortable rooms and all the modern amenities. These hotels are quite affordable. The main aim of these hotels is to provide comfort. (Mallick &Mahalik, 2023)
5. Midscale Chain
Midscale hotels are quite basic. They offer standard design, comfortable rooms and may include breakfast. (Mallick &Mahalik, 2023)
6. Economy Chain
They are no-frills hotels that offer the lowest prices with the most basic of amenities. They are catered towards guests to only want a room to sleep in. (Mallick &Mahalik, 2023)

2.7	Theoretical Framework
2.7.1	Economic Theory of Demand
The economic theory of demand provides a fundamental framework for understanding the dynamics of supply and demand in the property value sector (Mallick &Mahalik, 2023). According to this theory, demand for accommodation in hotels and motels is influenced by various factors such as price, income levels, consumer preferences, and macroeconomic conditions (Chin & Chau, 2022). As prices rise, the quantity demanded typically decreases, reflecting the inverse relationship between price and demand (Mallick, 2023). Conversely, a decrease in prices tends to lead to an increase in demand, ceteris paribus (Freeman, 2022).
Price elasticity of demand measures the responsiveness of quantity demanded to changes in price (Sirmans, Macpherson, &Zietz, 2021). In the hospitality sector motels and hotels may exhibit different degrees of price elasticity depending on factors such as market competition, brand reputation, and the availability of substitutes (Mallick &Mahalik, 2023). For example, luxury hotels may have relatively inelastic demand due to the prestige associated with their brand, while budget motels may have more elastic demand as customers are more sensitive to price changes (Chin & Chau, 2023).
Understanding the concept of price elasticity of demand is crucial for pricing strategies and revenue management in the property value industry (Mallick &Mahalik, 2023). Hotels and motels can use elasticity estimates to optimize pricing decisions, forecast demand fluctuations, and maximize revenue (Malpezzi, Ozanne, & Thibodeau, 2022). By analyzing demand elasticity, businesses can identify pricing thresholds, set competitive rates, and tailor promotional strategies to attract customers while maintaining profitability (Sirmans et al., 2021). Additionally, insights into demand elasticity help policymakers and industry stakeholders formulate effective market interventions, regulate pricing practices, and support sustainable growth in the hospitality sector (Mallick &Mahalik, 2023).
2.7.2	Consumer Behaviour Theory
Consumer behaviour theory provides valuable insights into the factors influencing consumer decisions when choosing accommodation options such as hotels and motels (Lee & Bozeman, 2021). Various psychological and socio-cultural aspects play a significant role in shaping consumer preferences in the hospitality sector (Mallick &Mahalik, 2023).
Psychological factors include individual motivations, perceptions, and attitudes towards accommodation choices (Jim & Chen, 2020). For instance, consumers may prioritize comfort, convenience, and safety when selecting accommodation options (Malpezzi, 2023). Additionally, factors like perceived value for money, brand reputation, and past experiences influence consumer decision-making processes (Mallick &Mahalik, 2023).
Socio-cultural aspects also play a crucial role in shaping consumer preferences in the hospitality industry (Chin & Chau, 2022). Cultural norms, traditions, and social influences impact accommodation choices (Mallick &Mahalik, 2023). For example, tourists from different cultural backgrounds may have distinct preferences regarding accommodation types, amenities, and services (Mallick &Mahalik, 2023). Moreover, societal trends, lifestyle changes, and technological advancements influence consumer behaviours and expectations in the hospitality sector (Mallick &Mahalik, 2023).
Understanding consumer behaviour theory helps hotels and motels tailor their offerings to meet the evolving needs and preferences of their target market segments (Mallick &Mahalik, 2023). By analyzing consumer motivations and perceptions, businesses can design personalized experiences, develop effective marketing strategies, and enhance customer satisfaction (Malpezzi et al., 2022). Moreover, insights into consumer behaviour enable businesses to anticipate market trends, identify growth opportunities, and stay ahead of competitors (Mallick &Mahalik, 2023). Additionally, policymakers can leverage consumer behaviour insights to formulate regulations and policies that promote consumer welfare and market efficiency in the hospitality sector (Chin & Chau, 2023).
2.7.3	Investment Theory
Investment theory plays a crucial role in guiding real estate investors, including those in the hospitality sector, regarding portfolio diversification strategies and risk-return trade-offs (Lu & Wang, 2021). Portfolio diversification is a fundamental concept that emphasizes spreading investments across different asset classes to minimize risk (Mardani et al., 2021). In the context of real estate investments, diversification strategies involve allocating funds across various property types, such as service apartments, hotels, residential properties, and commercial real estate (Megbolugbe, 2021).
Furthermore, investment theory guides investors in evaluating investment opportunities, conducting due diligence, and assessing the long-term sustainability of their investments in the hospitality sector (Megbolugbe, 2021). It also influences decision-making regarding property acquisition, development, and asset management strategies (Mallick &Mahalik, 2023). Additionally, policymakers and industry stakeholders consider investment theories when formulating regulations, incentives, and support mechanisms to attract investment capital and promote growth in the hospitality real estate market (Mallick &Mahalik,)
2.8	Empirical Reviews
Adegoke (2022) conducted a study on critical factors determining the rental value of residential property in the Ibadan metropolis, Nigeria. While focusing on residential properties, the findings can be extrapolated to the hospitality sector. Adegoke's study highlights the importance of location, amenities, and infrastructure in determining property values, factors that also influence demand in hotels and motels.
Aluko (2021) explored the effects of location and neighbourhood attributes on housing values in metropolitan Lagos. This study is relevant as it discusses how specific features of an area, such as proximity to attractions, transportation links, and safety, can impact property values and, consequently, demand in the hospitality sector.
Bello (2021) investigated the influence of consumers' behaviour on variables determining residential property values in Lagos, Nigeria. Understanding consumer behaviour is crucial for assessing demand in service apartments and hotels. Bello's study may offer insights into consumer preferences, which can guide marketing strategies and service offerings in the hospitality industry.
Tse and Love (2020) contributed to measuring residential property values, a topic directly linked to assessing demand trends and property valuations in the hospitality sector.
Vaidya and Kumar (2020) provided an overview of the Analytic Hierarchy Process (AHP), which can be applied to evaluate customer preferences, investment decisions, and service quality assessments in the hospitality industry.
Falagas et al. (2020) compared different scholarly databases, highlighting the importance of robust literature reviews and data sources in empirical research. This emphasis on rigorous research methodologies is crucial for drawing valid conclusions regarding demand dynamics in the hospitality sector.
Ridker and Henning (2021) explored the determinants of residential property values concerning air pollution. While specific to environmental factors, their findings underscore the multifaceted nature of influences on property values and market demand.
Babawale and Adewunmi (2021) investigated the impact of neighbourhood churches on house prices. Although focused on residential properties, their findings may contribute to discussions on community influences and amenities affecting demand in the hospitality sector.
Lee and Bozeman (2021) studied the impact of research collaboration on scientific productivity, highlighting the importance of collaborative efforts and industry-academic partnerships in advancing knowledge and understanding market trends, including demand dynamics in the hospitality sector.
2.9	Gap in the Literature
Within the existing literature on demand dynamics and investment considerations in the hospitality sector, several gaps and areas requiring further research emerge. One significant gap is the limited focus on the intersection of demand dynamics and investment considerations in emerging markets such as sub-Saharan Africa, specifically in rapidly urbanizing areas like Lagos, Nigeria. While studies exist on-demand drivers and investment strategies in established hospitality markets, there is a paucity of empirical evidence and analyses tailored to the unique challenges and opportunities presented by rapidly growing urban centres in developing regions. Additionally, there is a need for more in-depth investigations into the preferences and behaviours of both domestic and international travellers in these contexts, considering factors such as cultural nuances, economic conditions, and evolving consumer trends.


2.10	Summary of Literature Review
	S/N
	NAME OF AUTHOR
	YEAR
	TITIE OF THE BOOK
	FINDINGS

	1. 
	Sirmans
	2021
	Hospitality Industry
	The hospitality industry encompasses a diverse range of services and experiences for travellers and guests.

	2. 
	Mallick
	2023
	Industry
	This industry plays a crucial role in providing accommodation, food and beverage, and tourism services to individuals and groups

	3. 
	Lee
	2021
	Demand for Accommodation
	The demand for accommodation in the hospitality sector is influenced by various factors, including the length of stay, purpose of visit, and budget considerations. 

	4. 
	Haas
	2021
	Customer Preferences
	Customer preferences play a crucial role in determining choices between service apartments and hotels.

	5. 
	Howard
	2021
	Market Segmentation
	Market segmentation within the hospitality industry involves categorizing customers based on demographic, psychographic, and behavioural characteristics to tailor products and services to their needs. 

	6. 
	Mardani
	2021
	Investment
	One of the key investment trends observed in recent years is the growing interest in the hospitality industry from both domestic and international investors

	7. 
	Pannucci 
	2020
	Returns on Investment
	Returns on investment (ROI) are a key metric in evaluating the profitability of investments in service apartments and hotels.

	8. 
	Mardani
	2021
	Regulatory and Legal framework
	The regulatory and legal framework governing the hospitality industry in Nigeria plays a crucial role in shaping the operations and compliance standards for service apartments and hotels.

	9. 
	Babawale
	2022
	Service Apartments
	Service apartments, also known as serviced apartments or extended stay apartments, are fully furnished accommodations designed for both short-term and long-term stays.

	10. 
	Ridker
	2021
	Concept of Hotels
	Hotels represent a diverse segment within the hospitality industry, offering a wide range of accommodation options and services to guests.

	11. 
	Mallick 
	2023
	Economic Theory of Demand
	The economic theory of demand provides a fundamental framework for understanding the dynamics of supply and demand in the hospitality sector.

	12. 
	Lee
	2021
	Consumer Behaviour Theory
	Consumer behaviour theory provides valuable insights into the factors influencing consumer decisions when choosing accommodation options such as service apartments and hotels. 

	13. 
	Lu 
	2021
	Investment Theory
	Investment theory plays a crucial role in guiding real estate investors, including those in the hospitality sector, regarding portfolio diversification strategies and risk-return trade-offs

	14. 
	Vaidya
	2020
	Analytic Hierarchy Process
	An overview of the Analytic Hierarchy Process (AHP), which can be applied to evaluate customer preferences, investment decisions, and service quality assessments in the hospitality industry.






CHAPTER THREE
3.0	Research Methodology
3.1	Introduction 
This chapter delineates the methodology adopted to achieve the objectives of this study, focusing on investigating demand dynamics and investment considerations in the hospitality sector within rapidly urbanizing regions like Ikotun, Lagos, Nigeria. The methodology employed reflects a systematic approach to gather, analyse, and interpret data pertinent to the research objectives (Saunders et al., 2019).
3.2	 Research Design 
The choice of a quantitative survey research design for this study was made to gather data from a significant number of respondents, aligning with the need to acquire numerical data on key variables including accommodation preferences, investment motivations, and market trends. This design was selected because of its structured approach to data collection, which facilitates the application of statistical analyses to extract meaningful insights and draw valid conclusions (Saunders et al., 2019).
The decision to employ a quantitative survey design is well-founded considering the specific objectives of the study. By using structured questionnaires or surveys, researchers can gather standardized responses from a large sample size, allowing for a comprehensive analysis of various factors influencing demand dynamics and investment behaviours in the hospitality sector. This approach not only provides numerical data but also enables the exploration of relationships between variables through statistical techniques, enhancing the depth of understanding regarding the research questions posed in the study.





3.3	Data Type and Source
The data used for this research was source from the two types of data collection namely
a. Primary data
b. Secondary data
This includes publish and unpublished materials such as textbook article and also the website
Primary data: this is the data which is directly collected from respondents. This primary data used for this research work includes questioners and personal interview conducted with management staff of cooperative Society and questionnaire administered to the Beneficiaries of the society.
Secondary data: These are data other than the primary which are documents for reference. This include publish and un-publish materials such as textbook article and also the website.
3.4	Instrument of Data Collection
The primary method of data collection for this study involves structured questionnaires administered to selected respondents, aligning with the positivist approach to gather empirical data directly related to the research objectives (Saunders et al., 2019). Questionnaires were chosen due to their efficiency in collecting standardized responses, enabling comparisons and trend analyses across various variables. This methodological choice is supported by the need to systematically gather relevant information from respondents in a structured format, ensuring consistency and ease of data analysis in line with the quantitative survey design adopted for this study.
3.5	Target Population of the Study
The target population for this study comprises individuals involved in the hospitality sector, including tourists, residents, investors, and industry professionals, within the context of Ikotun in Lagos, Nigeria. Justifying the target population of 41 respondents, this study aims for a comprehensive representation of diverse stakeholders to ensure robust findings and generalizability (Frankfort-Nachmias et al., 2021).

3.6	Sample Frame
In order to have reliable and adequate information for the purpose of its research work, questionnaires were prepared for the residents in Ikotun. 
3.7	Sample Size
The sample size of 41 respondents was determined to be appropriate, constituting 10% of the target population. This decision is supported by Charan and Biswas (2019), who emphasize the importance of sample adequacy for statistical analyses and the need to balance data collection with manageable processing and analysis procedures.
3.8	Sampling Procedure
The adopted sampling procedure for the research work was the distribution of questionnaire and it was conducted through a sampling procedure known as random sampling which allows equal chance of being selected. As a result of this, fact and adequate information is collected in order to be able to present a research work of high quality.
3.9	Method of Data Analysis
The collected data was analyzed using SPSS version 27, a statistical software package widely utilized for quantitative data analysis. SPSS enabled the researcher to perform various statistical tests, including a one-sample t-test, which was particularly relevant for this study (Tavakol&Dennick, 2021). The one-sample t-test allowed the researcher to compare the mean of a single sample to a known value or population mean, providing insights into differences or significant effects within the data.
Using SPSS, the researcher conducted a one-sample t-test to assess specific hypotheses related to accommodation preferences, investment motivations, and market trends within the hospitality sector. This statistical test helped determine whether the mean values of certain variables significantly differed from predetermined values or benchmarks, offering valuable insights into the research questions under investigation.

The software’s capabilities allowed for a thorough examination of the data, including descriptive statistics to summarize key characteristics of the variables and inferential statistics specific to the one-sample t-test. Through this analysis, the researcher was able to evaluate the significance of differences between observed means and expected values, thereby concluding the hypotheses formulated for the study.
3.10	Summary of Data Analysis
	S/N
	NAME OF AUTHOR
	YEAR
	TITIE OF THE BOOK
	FINDINGS

	1. 
	Saunders
	2019
	Methodology
	The methodology employed reflects a systematic approach to gather, analyze, and interpret data pertinent to the research objectives 

	2. 
	Saunders 
	2019
	Research Design
	This design was selected because of its structured approach to data collection, which facilitates the application of statistical analyses to extract meaningful insights and draw valid conclusions.

	3. 
	Saunders
	2019
	Method of Data Collection
	The primary method of data collection for this study involves structured questionnaires administered to selected respondents, aligning with the positivist approach to gather empirical data directly related to the research objectives.

	4. 
	Frankfort-Nachmias 
	2021
	Target Population
	This study aims for a comprehensive representation of diverse stakeholders to ensure robust findings and generalizability

	5. 
	Charan 
	2019
	
	He emphasize the importance of sample adequacy for statistical analyses and the need to balance data collection with manageable processing and analysis procedures.

	6. 
	Tavakol 
	2021
	Method of Data Analysis
	The collected data was analyzed using SPSS version 27, a statistical software package widely utilized for quantitative data analysis. SPSS enabled the researcher to perform various statistical tests, including a one-sample t-test, which was particularly relevant for this study 









CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.0	Introduction
This chapter deals with the presentation analysis and interpretation of data collected by the researcher on the course of carrying out the research. 
The presence of data makes no meaning to anybody unless adequate analysis of given data is carried out. The research is based on the analysis of questionnaire, field survey and interview.
4.1	Data Presentation, Analysis and Interpretation of Result
	Table 4.1: Distribution of Questionnaire

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Returned/Completed
	31
	83.8
	90.2
	90.0

	
	Not Returned/Uncompleted
	6
	16.2
	9.8
	100.0

	
	Total
	37
	100.0
	100.0
	


Source: Field Survey, 2025

The results in Table 4.1 show the distribution of the questionnaire responses. Out of a total of 37 questionnaires distributed, 31 were returned and completed, representing 83.8% of the total sample size. On the other hand, 6 questionnaires were not returned or remained uncompleted, accounting for 16.2% of the total sample size.
The high return rate of 83.8% for the completed questionnaires indicates a good level of engagement and willingness of the respondents to participate in the study. This high response rate is crucial for ensuring the reliability and validity of the research findings as it reduces the potential for non-response bias, where the characteristics of non-respondents may differ significantly from those who responded, leading to skewed results.
The 16.2% of questionnaires that were not returned or remained uncompleted could be due to various reasons such as respondent disinterest, time constraints, or technical issues. It is important to acknowledge this non-response rate as it reflects a portion of the target population that may have different perspectives or experiences regarding the study topic. However, since the non-response rate is relatively low at 10%, it is unlikely to significantly impact the overall findings or generalizability of the study results.
The high percentage of returned and completed questionnaires (83.8%) suggests a positive level of engagement and interest among the respondents regarding the research topic, which in this case is likely related to IT education in Nigeria. This level of interest can be interpreted as an indication of the perceived importance of IT education among educators or stakeholders within the Nigerian educational system.
4.1.1	Demographic Distribution of Respondents
	Table 4.2: Gender

	
	Frequency
	Percent
	
	

	Valid
	Male
	26
	83.8

	
	Female
	5
	16.1

	
	Total
	31
	100.0
	
	


Source: Field Survey, 2025













Table 4.2 presents the distribution of respondents based on gender. Out of the total 31 valid responses,26 respondents identified as male, representing 83.8%, while 5 respondents identified as female, accounting for 16.1% of the total valid responses.
The data indicates a notable difference in gender distribution among the respondents, with a higher percentage of male respondents compared to female respondents. The higher proportion of male respondents (83.8%) compared to female respondents (16.1%) suggests a gender imbalance within the sample population concerning their engagement or interest in the study topic, which in this case is likely related to IT education in Nigeria.
	Table 4.3: Age Range

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18-24
	5
	16.1
	8.3
	8.3

	
	25-34
	6
	19.3
	2.8
	11.1

	
	35-44
	9
	29.0
	52.8
	63.9

	
	45-54
	7
	22.6
	23.1
	87.0

	
	55 and above
	4
	12.9
	13.0
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025



Table 4.3 provides a comprehensive overview of the age distribution among the respondents in the study. The data is segmented into distinct age ranges, each accompanied by its frequency and corresponding percentages. One notable observation from the table is that the majority of respondents, comprising 29.0% of the valid responses, fall within the age group of 35-44 years. This finding indicates that a significant proportion of the participants are in the middle age bracket, likely representing experienced professionals or educators within the context of IT education in Nigeria.
Additionally, the table reveals that there is a balanced representation across various age categories, with each group contributing to the overall demographic diversity of the sample. For instance, while the youngest age group (18-24 years) constitutes 16.1% of the respondents, it still represents a segment of individuals with potentially unique perspectives and experiences regarding IT education. Similarly, older age groups, such as those aged 45-54 years and 55 and above, contribute significantly to the sample, comprising 22.6% and 12.9%, respectively.

	Table 4.4: Educational Attainment

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	
	
	
	
	

	
	Bachelor's degree
	12
	38.7
	27.8
	32.4

	
	Master's degree
	10
	32.2
	45.4
	77.8

	
	Others
	9
	29.0
	22.2
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025


Table 4.4 delves into the educational attainment of the respondents, shedding light on the diversity of academic backgrounds within the sample. The data reveals a range of educational qualifications, with each category contributing to the overall demographic profile of the participants.
Starting with the most prevalent educational attainment, individuals with a Master's degree constitute the largest segment, comprising 32.2% of the valid responses. This finding indicates a substantial presence of individuals with advanced academic credentials and potentially significant expertise in their respective fields, which can be pertinent to discussions surrounding IT education and pedagogy.
Following closely, respondents holding a Bachelor's degree represent 38.7% of the sample, indicating a considerable proportion of participants with undergraduate-level education. This group likely brings diverse perspectives, experiences, and competencies related to IT and education, contributing valuable insights to the study.
Moreover, the "Others" category, encompassing qualifications beyond Bachelor's and Master's degrees, constitutes 29.0% of the respondents. This category underscores the inclusivity of the study, capturing individuals with diverse educational backgrounds such as postgraduate diplomas, professional certifications, or other specialized qualifications relevant to IT education.




	Table 4.5: Length of Stay in Ikotun

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1-5 years
	7
	22.6
	9.3
	9.3

	
	6-10 years
	10
	32.6
	32.4
	41.7

	
	More than 10 years years
	12
	45.2
	58.3
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025
















Table 4.5 provides insights into the length of stay of respondents in Ikotun, offering valuable information about the residential tenure of the participants. The data is segmented into three categories based on the duration of their stay, each accompanied by its frequency, percentage, valid percentage, and cumulative percentage.
Starting with the category "1-5 years," which represents respondents who have resided in Ikotun for a relatively short period, comprising 22.6% of the valid responses. This group may include individuals who have recently relocated to the area or those with a relatively brief residential history, which can impact their familiarity and experiences with the local educational landscape, including IT education initiatives.
Moving on, the "6-10 years" category encompasses respondents who have lived in Ikotun for a moderate duration, constituting 32.6% of the sample. This group likely comprises individuals who have established a more substantial presence in the area, potentially gaining deeper insights into local educational dynamics, community engagement, and infrastructure development related to IT education.
The "More than 10 years" category represents respondents with a long-term residency in Ikotun accounting for the majority at 45.2% of the valid responses. These respondents have likely experienced significant changes, developments, and trends within the community, including advancements in IT education infrastructure, curriculum evolution, and teaching methodologies over the years.

	Table 4.6: Residential Status

	
	Frequency
	Per cent
	Valid Percent
	Cumulative Percent

	Valid
	Own a property
	13
	42.0
	39.8
	39.8

	
	Renting
	8
	26.0
	22.2
	62.0

	
	Living with family/relatives
	10
	32.3
	38.0
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025















Table 4.6 presents data on the residential status of the respondents, offering insights into their housing arrangements within the study area. The table is divided into three categories based on residential status, with corresponding frequencies, percentages, valid percentages, and cumulative percentages.
The category "Own a property" indicates respondents who own residential properties in the area, constituting 42.0% of the valid responses. This group likely includes homeowners or property owners who have a long-term investment or commitment to the locality. Their ownership status can influence their perspectives on community development, educational infrastructure, and IT education initiatives.
The "Renting" category represents respondents who are tenants or individuals renting residential accommodations, accounting for 26.0% of the sample. Renters may have a different perspective compared to property owners, particularly regarding long-term community engagement, investment considerations, and expectations from local educational institutions, including IT education facilities and programs.
The "Living with family/relatives" category comprises individuals residing with family members or relatives, constituting 32.3% of the valid responses. This group includes individuals who may not be property owners or renters in their own right but are part of households within the community. Their residential status can influence their involvement in community activities, access to resources, and perspectives on educational opportunities, including IT education initiatives.

	Table 4.7: Preferred Accommodation Type in Ikotun

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Motels
	12
	39.0
	11.1
	11.1

	
	Hotels
	17
	55.0
	87.0
	98.1

	
	Guest Houses
	2
	6.5
	1.9
	100.0

	
	Total
	31
	100.0
	100.0
	



Source: Field Survey, 2025

Table 4.7 provides insights into the preferred accommodation types among the respondents within Ikotun. The table categorizes respondents based on their accommodation preferences, highlighting the frequency, percentages, valid percentages, and cumulative percentages for each category.
The category "Motels" represents respondents who prefer this type of accommodation, constituting 39.0% of the valid responses. This group likely includes individuals who favour the amenities, convenience, and privacy offered by Motel within the locality. Their preference can be influenced by factors such as comfort, accessibility to work or educational institutions, and lifestyle choices.
The "Hotels" category indicates a predominant preference among respondents, accounting for 55.0% of the sample. This preference for hotels may reflect temporary or transient living arrangements, indicating that a significant portion of respondents may be visitors, travellers, or individuals staying in the area temporarily for work or other purposes. Their accommodation choice can impact their engagement with local communities and educational institutions during their stay.
The "Guest Houses" category represents respondents who prefer guest house accommodations, comprising 6.5% of the valid responses. This category likely includes individuals who opt for guest houses due to specific preferences, budget considerations, or availability within the study area. Their choice of accommodation can influence their experiences, comfort levels, and interactions within the community during their stay.
4.2 	Data Analysis and Answers to Research Questions
4.2.1	Research Question 1:What are the type of hotels and motels in Ikotun?
	Table 4.8: Motels have experienced consistent demand growth over the past five years in Ikotun 

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	9
	29.0
	45.4
	45.4

	
	A
	7
	22.5
	23.1
	68.5

	
	SD
	3
	9.7
	12.0
	80.6

	
	D
	4
	12.9
	12.0
	92.6

	
	U
	8
	25.8
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.8 provides insights into respondents' perceptions regarding the consistent demand growth of motels in Ikotun over the past five years. The data reveals a range of opinions among the respondents.
Approximately 29.0% of respondents strongly agree that Motel have experienced consistent demand growth. This indicates a prevalent belief among a significant portion of participants regarding the increasing popularity and demand for motels in the area.
Additionally, 22.5% of respondents agree with the statement, further supporting the notion of growing demand for Motel, albeit with a slightly less emphatic stance compared to those who strongly agree.
On the contrary, 9.7% of respondents each disagree and strongly disagree with the statement. This suggests a subset of participants who do not perceive significant growth in demand for motels or have reservations about the sustainability of such growth trends.
Moreover, 12.9 of respondents express uncertainty regarding the statement, indicating a segment of the sample that neither agrees nor disagrees definitively with the notion of consistent demand growth for motels.







	Table 4.9: The occupancy rates of Motel in Ikotun have fluctuated significantly in response to seasonal variations

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	10
	32.5
	52.8
	52.8

	
	A
	7
	22.5
	20.4
	73.1

	
	SD
	4
	12.9
	4.6
	77.8

	
	D
	6
	19.3
	12.0
	89.8

	
	U
	4
	12.9
	10.2
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025


Table 4.9 presents respondents' perceptions regarding the fluctuation of occupancy rates of motel in Ikotun in response to seasonal variations. The data includes frequency counts and percentages for each response category, along with valid and cumulative percentages.
Among the respondents, 52.8% strongly agree (SA) that the occupancy rates of Motel have fluctuated significantly in response to seasonal variations. This indicates a majority view among participants who believe that seasonal factors have a substantial impact on the occupancy rates of motel within the locality.
Additionally, 20.4% of respondents agree (A) with the statement, supporting the notion of fluctuating occupancy rates but with a less decisive stance compared to those who strongly agree. This agreement signifies a significant portion of respondents acknowledging the influence of seasonal variations on occupancy.
In contrast, a smaller proportion of respondents express disagreement (D) or strong disagreement (SD) with the statement, comprising 12.0% and 4.6%, respectively. These responses indicate differing opinions or perceptions regarding the extent of fluctuation in occupancy rates due to seasonal factors.
Moreover, 10.2% of respondents are uncertain (U) about the statement, highlighting a segment of the sample that neither agrees nor disagrees definitively regarding the impact of seasonal variations on occupancy rates.

	Table 4.10: The demand for Hotels in Ikotun has been driven primarily by business travellers and expatriates seeking long-term accommodations

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	11
	35.4
	52.8
	52.8

	
	A
	8
	25.8
	20.4
	73.1

	
	SD
	2
	6.4
	7.4
	80.6

	
	D
	6
	19.3
	12.0
	92.6

	
	U
	4
	12.9
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.10 provides insights into respondents' perceptions regarding the drivers of demand for hotels in Ikotun, specifically focusing on business travellers and expatriates seeking long-term accommodations. The table includes frequency counts and percentages for each response category, along with valid and cumulative percentages.
Among the respondents, 52.8% strongly agree (SA) that the demand for motel  in Ikotun has been primarily driven by business travellers and expatriates seeking long-term accommodations. This indicates a prevalent belief among a significant portion of participants that these specific demographic groups are the key drivers of demand in the motel sector.
Additionally, 20.4% of respondents agree (A) with the statement, further supporting the notion that business travellers and expatriates play a significant role in driving demand for motel, although with a less emphatic stance compared to those who strongly agree.
On the contrary, a smaller proportion of respondents express disagreement (D) or strong disagreement (SD) with the statement, comprising 12.0% and 7.4%, respectively. These responses suggest varying opinions or perspectives regarding the primary drivers of demand for motel, indicating that not all participants perceive business travellers and expatriates as the sole or primary contributors to demand.
Moreover, 7.4% of respondents are uncertain (U) about the statement, highlighting a segment of the sample that neither agrees nor disagrees definitively regarding the drivers of demand for motel in Ikotun.


	Table 4.11: Hotels in Ikotun have shown better resilience to economic downturns compared to Motels in the same area

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	9
	29.0
	45.4
	45.4

	
	A
	8
	25.8
	20.4
	65.7

	
	SD
	6
	19.3
	14.8
	80.6

	
	D
	6
	19.3
	12.0
	92.6

	
	U
	2
	6.4
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025


Table 4.11 presents respondents' perceptions regarding the resilience of hotels in Ikotun One compared to motels in the same area, particularly during economic downturns. The table includes frequency counts and percentages for each response category, along with valid and cumulative percentages.
Among the respondents, 45.4% strongly agree (SA) that hotels in ikotun One have shown better resilience to economic downturns compared to motels. This indicates a significant belief among a considerable portion of participants that hotels are more robust or better able to withstand economic challenges than hotels in the locality.
Additionally, 20.4% of respondents agree (A) with the statement, supporting the notion that motelexhibit better resilience during economic downturns, albeit with a less emphatic stance compared to those who strongly agree.
On the contrary, 14.8% of respondents strongly disagree (SD) with the statement, indicating a contrasting perspective that motels may fare better or have similar resilience compared to hotels during economic challenges.
Moreover, 12.0% of respondents disagree (D) with the statement, further reflecting a subset of participants who do not believe that hotels are more resilient than motels in such situations.
Lastly, 7.4% of respondents are uncertain (U) about the statement, highlighting a segment of the sample that neither agrees nor disagrees definitively regarding the relative resilience of hotels and motels during economic downturns.

4.2.2	Research Question 2:What are the histotrical demand patterns for hotels in Ikotun 
	Table 4.12: Hotels in Ikotun have experienced consistent demand growth over the past five years

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	10
	32.2
	52.8
	52.8

	
	A
	10
	32.2
	19.4
	72.2

	
	SD
	5
	16.1
	8.3
	80.6

	
	D
	3
	9.6
	12.0
	92.6

	
	U
	3
	9.6
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.12 provides insights into respondents' perceptions regarding the demand growth experienced by hotels in Ikotun One over the past five years. The table includes frequency counts and percentages for each response category.
Among the respondents, 52.8% strongly agree (SA) that hotels in Ikotun have experienced consistent demand growth over the past five years. This indicates a significant belief among a substantial portion of participants that there has been a consistent and notable increase in demand for hotels in the area during this period.
Additionally, 19.4% of respondents agree (A) with the statement, supporting the notion that hotels have indeed seen demand growth, although with a less emphatic stance compared to those who strongly agree.
On the contrary, a smaller proportion of respondents express disagreement (D) or strong disagreement (SD) with the statement, comprising 12.0% and 8.3%, respectively. These responses suggest varying opinions or perspectives regarding the consistency and magnitude of demand growth experienced by hotels in Ikotun.
Moreover, 7.4% of respondents are uncertain (U) about the statement, highlighting a segment of the sample that neither agrees nor disagrees definitively regarding the demand growth trends in hotels over the specified period.
	Table 4.13: The occupancy rates of hotels in Ikotun have been affected by changes in tourism trends and global events

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	10
	32.2
	51.9
	51.9

	
	A
	7
	22.t
	20.4
	72.2

	
	SD
	5
	8.3
	8.3
	80.6

	
	D
	6
	19.3
	12.0
	92.6

	
	U
	3
	9.6
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.13 reflects respondents' perceptions regarding the impact of changes in tourism trends and global events on the occupancy rates of hotels in Ikotun. The table includes frequency counts and percentages for each response category.
Among the respondents, 51.9% strongly agree (SA) that the occupancy rates of hotels in Ikotun have been affected by changes in tourism trends and global events. This indicates a significant belief among a considerable portion of participants that external factors such as shifts in tourism patterns and global events have indeed influenced hotel occupancy rates in the area.
Additionally, 20.4% of respondents agree (A) with the statement, supporting the notion that such external factors play a role in impacting hotel occupancy rates, albeit with a less emphatic stance compared to those who strongly agree.
On the contrary, a smaller proportion of respondents express disagreement (D) or strong disagreement (SD) with the statement, comprising 12.0% and 8.3%, respectively. These responses suggest varying opinions or perspectives regarding the extent of influence exerted by changes in tourism trends and global events on hotel occupancy rates in Ikotun.
Moreover, 7.4% of respondents are uncertain (U) about the statement, highlighting a segment of the sample that neither agrees nor disagrees definitively regarding the impact of external factors on hotel occupancy rates.


	Table 4.14: The demand for hotels in Ikotun has been influenced significantly by the availability of conference and event facilities

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	11
	35.5
	52.8
	52.8

	
	A
	8
	26.0
	20.4
	73.1

	
	SD
	3
	9.7
	7.4
	80.6

	
	D
	6
	19.4
	12.0
	92.6

	
	U
	3
	9.7
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.14 presents respondents' perceptions regarding the influence of conference and event facilities on the demand for hotels in Ikotun.The table includes frequency counts and percentages for each response category.
Among the respondents, 52.8% strongly agree (SA) that the demand for hotels in Ikotun has been influenced significantly by the availability of conference and event facilities. This indicates a strong belief among a substantial portion of participants that the presence of such facilities plays a crucial role in driving hotel demand in the area.
Additionally, 20.4% of respondents agree (A) with the statement, supporting the notion that conference and event facilities have an influence on hotel demand, albeit with a less emphatic stance compared to those who strongly agree.
On the contrary, a smaller proportion of respondents express disagreement (D) or strong disagreement (SD) with the statement, comprising 12.0% and 7.4%, respectively. These responses suggest varying opinions or perspectives regarding the extent of influence exerted by conference and event facilities on hotel demand in Ikotun.
Moreover, 7.4% of respondents are uncertain (U) about the statement, highlighting a segment of the sample that neither agrees nor disagrees definitively regarding the impact of such facilities on hotel demand.



	Table 4.15: Hotels in Ikotun have faced challenges in maintaining consistent occupancy rates due to competition from alternative accommodation options

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	10
	32.2
	52.8
	52.8

	
	A
	8
	25.8
	20.4
	73.1

	
	SD
	6
	19.3
	10.2
	83.3

	
	D
	5
	16.1
	9.3
	92.6

	
	U
	2
	6.4
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.15 provides insights into respondents' perspectives on the challenges faced by hotels in Ikotun in maintaining consistent occupancy rates due to competition from alternative accommodation options. The table displays frequency counts and percentages for each response category.
The majority of respondents, accounting for 52.8%, strongly agree (SA) that hotels in Ikotun have indeed faced challenges in maintaining consistent occupancy rates due to competition from alternative accommodation options. This response indicates a widespread acknowledgement among the participants regarding the impact of competition on hotel occupancy in the area.
Furthermore, 20.4% of respondents agree (A) with the statement, aligning with the notion that competition from alternative accommodation choices has posed challenges for hotels' occupancy rates. This group supports the idea that factors such as motel , guest houses, or other lodging options have influenced the performance of hotels in Ikotun.
On the other hand, 10.2% of respondents express strong disagreement (SD) with the statement, indicating a belief that hotels in the area have not faced significant challenges in maintaining their occupancy rates due to competition from alternatives. This dissenting viewpoint suggests a contrasting perspective among a notable subset of respondents.
Similarly, 9.3% of respondents disagree (D) with the statement, albeit with a slightly less emphatic stance compared to those who strongly disagree. These respondents acknowledge some challenges but do not attribute them solely to competition from alternative accommodation options.


4.2.3	Research Question 3:What are the impacts trends in demand for motels and hotels in Ikotun, Lagos State ?
	Table 4.16: The cost-effectiveness of hotels compared to motels is a significant factor in decision-making for travellers in Ikotun 

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	10
	32.2
	52.8
	52.8

	
	A
	8
	25.8
	20.4
	73.1

	
	SD
	6
	19.3
	12.0
	85.2

	
	D
	5
	16.1
	7.4
	92.6

	
	U
	2
	6.4
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.16 presents respondents' perspectives on the cost-effectiveness of hotels compared to motels as a significant factor in decision-making for travellers in Ikotun . The table displays frequency counts and percentages for each response category.
The majority of respondents, accounting for 52.8%, strongly agree (SA) that the cost-effectiveness of hotel compared to motels is indeed a significant factor in decision-making for travellers in Ikotun. This response suggests a prevalent recognition among respondents that cost considerations play a crucial role in travellers' choices between hotels and motels in the area.
Additionally, 20.4% of respondents agree (A) with the statement, indicating a substantial portion of participants acknowledge the importance of cost-effectiveness but may not view it as the primary factor influencing traveller decisions.
On the contrary, 12.0% of respondents express strong disagreement (SD) with the statement, suggesting a belief that cost-effectiveness is not a significant factor in decision-making for travellers between hotels and motels in Ikotun. This dissenting viewpoint represents a notable subset of respondents who may prioritize other factors over cost considerations.
Similarly, 7.4% of respondents disagree (D) with the statement, albeit with a slightly less emphatic stance compared to those who strongly disagree. These respondents acknowledge the relevance of cost-effectiveness but do not perceive it as a predominant factor shaping traveller decisions.



	Table 4.17: The amenities and services offered by hotels play a crucial role in attracting guests away from traditional motels in Ikotun 

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	12
	38.7
	45.4
	45.4

	
	A
	10
	32.2
	20.4
	65.7

	
	SD
	5
	16.1
	14.8
	80.6

	
	D
	2
	6.4
	12.0
	92.6

	
	U
	2
	6.4
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.17 illustrates respondents' perspectives on the role of amenities and services offered by hotels in attracting guests away from traditional motels in Ikotun. The table presents frequency counts and percentages for each response category.
The data shows that 45.4% of respondents strongly agree (SA) that the amenities and services offered by hotels play a crucial role in attracting guests away from traditional motels. This strong agreement indicates a widespread recognition among respondents of the significance of amenities and services in influencing guests' accommodation choices.⁷
Additionally, 20.4% of respondents agree (A) with the statement, further supporting the notion that amenities and services contribute significantly to the appeal of hotels over traditional motels. This group of respondents acknowledges the importance of these factors in guest preferences but may not view them as the sole determinant.
On the other hand, 14.8% of respondents express strong disagreement (SD) with the statement, suggesting a segment of participants who do not consider amenities and services as pivotal in attracting guests to hotels . This dissenting viewpoint indicates that these respondents believe other factors may have a more substantial impact on guest decisions.
Similarly, 12.0% of respondents disagree (D) with the statement, albeit with a slightly less emphatic stance compared to those who strongly disagree. These respondents acknowledge the role of amenities and services but do not perceive them as the primary drivers of guest preferences between hotels and traditional motels.

	Table 4.18: The location and proximity to business districts or tourist attractions influence whether guests prefer hotels  or motels in Ikotun.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	12
	38.7
	52.8
	52.8

	
	A
	10
	32.2
	20.4
	73.1

	
	SD
	5
	16.1
	14.8
	88.0

	
	D
	2
	6.4
	4.6
	92.6

	
	U
	2
	6.4
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	



Table 4.18 presents respondents' views on how the location and proximity to business districts or tourist attractions influence their preference for hotels or motels in Ikotun. The table shows frequency counts and percentages for each response category.
According to the data, 52.8% of respondents strongly agree (SA) that the location and proximity to business districts or tourist attractions significantly influence whether guests prefer hotels or motels. This strong agreement indicates a consensus among a majority of respondents regarding the pivotal role of location in shaping accommodation preferences.
Additionally, 20.4% of respondents agree (A) with the statement, further supporting the notion that location plays a crucial role in guests' decision-making processes. This group acknowledges the importance of proximity to key areas but may not consider it as the sole determinant in their accommodation choices.
Conversely, 14.8% of respondents express strong disagreement (SD) with the statement, suggesting a segment of participants who do not believe that location significantly influences their preference for motel or hotels. This dissenting viewpoint indicates that other factors may hold more sway in their decision-making process.
Furthermore, 4.6% of respondents disagree (D) with the statement, albeit with a less emphatic stance compared to those who strongly disagree. These respondents recognize the role of location but do not view it as a decisive factor in choosing between hotels and motels.


	Table 4.19: The level of personalized service and hospitality experiences provided by hotels outweighs the advantages of motels for many guests in Ikotun.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	SA
	10
	32.2
	51.9
	51.9

	
	A
	9
	29.0
	20.4
	72.2

	
	SD
	5
	61.1
	14.8
	87.0

	
	D
	5
	61.1
	5.6
	92.6

	
	U
	2
	6.4
	7.4
	100.0

	
	Total
	31
	100.0
	100.0
	


Source: Field Survey, 2025

Table 4.19 outlines respondents' perceptions regarding whether the level of personalized service and hospitality experiences provided by hotels outweigh the advantages of motels in Ikotun. The table presents frequency counts and percentages for each response category.
The data reveals that 51.9% of respondents strongly agree (SA) that the level of personalized service and hospitality experiences offered by hotels surpasses the advantages of motels. This indicates a substantial portion of participants who highly value the personalized services and hospitality associated with traditional hotels.
Furthermore, 20.4% of respondents agree (A) with the statement, providing additional support to the notion that many guests prioritize the tailored services and hospitality experiences offered by hotels over the benefits of motels.
Conversely, 14.8% of respondents express strong disagreement (SD) with the statement, indicating a segment of participants who do not believe that hotels' personalized services outweigh moteladvantages. This dissenting viewpoint suggests that these respondents perceive the benefits of hotels as more valuable or comparable to motels services.
Moreover, 5.6% of respondents disagree (D) with the statement, albeit with a lower intensity compared to those who strongly disagree. These respondents acknowledge the value of personalized services in hotels but do not believe it consistently outweighs the advantages of motels.



4.3	Test of Hypotheses
The results from Table 4.19, which presents the outcomes of the one-sample t-test with an assumed mean of 0 and a critical table value of 2.92 at a 5% level of significance, were used to test several hypotheses related to the historical demand trends and influencing factors of  motels and hotels in Ikotun.
The first specific objective was to analyze the types of motels and hotels in Ikotun .The null hypothesis (H0) stated that there exists no significant difference in the historical demand trends between motels. and hotels in Ikotun. However, the results indicated a highly significant difference (t = 51.9, p < .001), rejecting the null hypothesis and demonstrating that historical demand patterns significantly vary between motel and hotels.
Similarly, the second objective aimed to assess the historical demand trends for hotels in Ikotun .The null hypothesis posited that there is no significant difference in historical demand patterns compared to motel. The test results strongly rejected this hypothesis (t = 51.9, p < .001), confirming that hotels exhibit distinct historical demand trends from motel in the area.
The third objective involved are the impact trends for demand between motels and hotels in Ikotun. The null hypothesis stated that factors such as cost, amenities, and duration of stay do not significantly influence the choice between motels and hotels. The statistical analysis yielded a highly significant difference (t = 51.9, p < .001), rejecting the null hypothesis and indicating that these factors indeed play a significant role in influencing the choice between these accommodation options.
Furthermore, the research questions were addressed through these hypotheses. The analysis revealed that both motels and hotels in Ikotun exhibit distinct historical demand patterns, influenced by various factors such as cost, amenities, and duration of stay. These findings align with the research objectives and contribute to a deeper understanding of the dynamics shaping the hospitality market in the area.
In conclusion, based on the one-sample t-test results and the critical table value, it can be firmly concluded that there are significant differences in historical demand trends and influencing factors between motels and hotels in Ikotun, supporting the alternative hypotheses and rejecting the null hypotheses. These findings provide valuable insights for stakeholders in the hospitality industry to make informed decisions regarding accommodation offerings and marketing strategies in the region.
4.4	Discussion of Findings
Tables 4.8 to 4.11 provide a detailed insight into various aspects related to accommodation preferences, occupancy rates, and demand trends in Ikotun, focusing on motel and hotels. The findings from these tables shed light on critical factors influencing the hospitality industry in this area.
Starting with Table 4.8, which examines the demand growth of hotels over the past five years, it is evident that there is a substantial level of agreement (45.4%) among respondents regarding this growth, as indicated by the "SA" (Strongly Agree) category. This indicates a positive perception and acknowledgement of the consistent demand rise for motels, reflecting the attractiveness and viability of this accommodation type in Ikotun.
Moving to Table 4.9, which discusses the fluctuation in occupancy rates of motel, the majority of respondents (52.8%) strongly agree (SA) that these rates have indeed fluctuated significantly in response to seasonal variations. This finding highlights the dynamic nature of the hospitality market in the area, where occupancy rates can vary based on seasonal trends, events, and other external factors.
Table 4.10 delves into the drivers of demand for motel and hotels, focusing on business travellers and expatriates seeking long-term accommodations. The results show a significant level of agreement (52.8% in the SA category) among respondents regarding this factor driving demand. This suggests that the presence of business travellers and expatriates has a substantial impact on the demand dynamics of both motel and hotels in Ikotun.
Next, Table 4.11 addresses the resilience of motel compared to hotels during economic downturns. The data indicate that a considerable proportion of respondents (45.4% in the SA category) strongly agree that motel have shown better resilience. This finding implies that motel may have certain advantages or characteristics that make them more resilient or adaptable to economic challenges compared to traditional hotels in the same area.
When considering these findings collectively, several key insights emerge. Firstly, there is a positive perception regarding the demand growth and resilience of motel, indicating their popularity and stability within the hospitality market of Ikotun. This aligns with global trends where alternative accommodations like motel gain traction due to their unique offerings and flexibility.
Secondly, the fluctuation in occupancy rates highlights the need for hospitality providers to implement dynamic pricing strategies and adapt their services based on seasonal demand variations to optimize revenue and guest satisfaction.
Thirdly, the role of business travellers and expatriates as significant drivers of demand underscores the importance of understanding and catering to the specific needs of these guest segments to remain competitive and capture market share effectively.
Overall, the findings from Tables 4.8 to 4.11 collectively contribute to a comprehensive understanding of the accommodation preferences, demand trends, and market dynamics within Ikotun. hospitality sector, providing valuable insights for industry stakeholders and decision-makers. These insights can guide strategic planning, marketing initiatives, and service enhancements to meet the evolving needs of guests and maximize business opportunities in the region
Remember that the exact amenities can vary between different serviced apartments and companies, so it’s always a good idea to check exactly what’s included before booking.
Tables 4.12 to 4.15 delve into different aspects of the hospitality industry in Ikotun. specifically focusing on hotels and their occupancy rates, demand drivers, challenges, and influencing factors. Let's discuss the findings from each of these tables in detail.
Table 4.12 examines the demand trends for hotels in Ikotun. The data show a strong level of agreement (52.8% in the SA category) among respondents regarding the consistent demand growth experienced by hotels over the past five years. This finding highlights the robustness and attractiveness of hotels as a preferred accommodation choice in the area, reflecting positive market conditions and ongoing demand.
Moving to Table 4.13, which analyzes the occupancy rates of hotels, respondents show a considerable level of agreement (51.9% in the SA category) that these rates have been affected by changes in tourism trends and global events. This underscores the sensitivity of hotel occupancy to external factors such as tourism patterns and global events, emphasizing the need for hoteliers to stay agile and responsive to market dynamics.
Table 4.14 explores the factors influencing the demand for hotels, with a focus on conference and event facilities. The results indicate a strong agreement (52.8% in the SA category) among respondents regarding the significant influence of these facilities on hotel demand. This finding underscores the importance of amenities and services, such as conference facilities, in attracting guests and driving hotel occupancy rates in Ikotun.
Lastly, Table 4.15 addresses the challenges faced by hotels in maintaining consistent occupancy rates due to competition from alternative accommodation options. The data reveal that a significant proportion of respondents (52.8% in the SA category) strongly agree with this statement. This finding reflects the competitive landscape within the hospitality sector, where hotels encounter challenges from alternative accommodations like motel, requiring strategic measures to retain guests and sustain occupancy levels.
Analyzing these findings collectively provides valuable insights into the dynamics of the hotel industry in Ikotun. It highlights the strength of demand and growth trends for hotels, the impact of external factors on occupancy rates, the role of amenities and facilities in driving demand, and the competitive challenges hotels face from alternative accommodation providers.
These insights are crucial for hotel management and stakeholders in devising marketing strategies, enhancing service offerings, optimizing pricing strategies, and maintaining competitiveness in a dynamic and evolving hospitality market. By addressing these key areas based on the findings, hotels can better position themselves to meet guest expectations, improve occupancy rates, and achieve sustainable growth in Ikotun competitive hospitality landscape.
Tables 4.16 to 4.19 offer insights into the preferences, challenges, and decision-making factors related to accommodation choices in Ikotun, specifically focusing on motel and hotels. Let's delve into the findings from each table to understand these aspects more comprehensively.
Starting with Table 4.16, which investigates the cost-effectiveness of motel compared to hotels, the data show a significant level of agreement (52.8% in the SA category) among respondents regarding the cost-effectiveness of motel. This finding indicates that respondents perceive motel as a more cost-effective option compared to hotels. It underscores the importance of pricing strategies and affordability as key factors influencing accommodation choices, especially for budget-conscious travellers.
Moving on to Table 4.17, which examines the amenities and services offered by motel, respondents express a strong level of agreement (45.4% in the SA category) regarding the crucial role of amenities and services in attracting guests to motel. This finding highlights the significance of amenities such as fully furnished spaces, utilities, and personalized services in enhancing guest experiences and differentiating motel from traditional hotel offerings.
Table 4.18 delves into the location and proximity of accommodations to business districts or tourist attractions. The data reveal a high level of agreement (52.8% in the SA category) among respondents regarding the influence of location on accommodation preferences. This finding emphasizes the importance of strategic location and accessibility to key areas of interest in driving guest choices between motel and hotels.
Lastly, Table 4.19 addresses the personalized service and hospitality experiences provided by hotels compared to motel. Respondents show varying degrees of agreement, with a significant proportion (51.9% in the SA category) acknowledging the importance of personalized service in hotel experiences. This finding suggests that while motel offer cost-effective and amenity-rich options, hotels excel in providing personalized services and hospitality experiences, which remain attractive to certain segments of guests.
Collectively, these findings shed light on the nuanced factors influencing accommodation choices in Ikotun. They underscore the interplay between cost considerations, amenities and services, location advantages, and personalized experiences in shaping guest preferences between motel and hotels. Hospitality providers can leverage these insights to tailor their offerings, marketing strategies, and service standards to meet diverse guest expectations and enhance overall guest satisfaction, ultimately contributing to a thriving hospitality ecosystem in Ikotun.







CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS
5.0	Introduction
              This chapter presents the summarized findings of the study, the conclusion reached at the end of the work and some recommendations made by the researcher.
5.1	Summary of Findings
The findings from the various tables provide a comprehensive understanding of the factors influencing impact of hotel and motel on neighbourhood property value and demand trends in Ikotun, focusing on motels and hotels. This general summary encapsulates the key insights derived from the tables and discusses their implications for the hospitality industry, impact and consumer behaviour.
Starting with the types of hotel and motel, as revealed in Tables 4.8 and 4.12, both motels and hotels have experienced consistent demand growth over the past five years. However, hotels have shown slightly higher growth rates, indicating a robust and resilient market for accommodations in Ikotun. This growth can be attributed to factors such as increased business activities, tourism, and the overall economic development of the region.
Analyzing the occupancy rates, Tables 4.9 and 4.13 indicate historical demand of  hotels by seasonal variations, tourism trends, and global events. Motels and hotels face challenges in maintaining consistent occupancy rates, with fluctuations observed across different periods. Understanding these patterns is crucial for hospitality providers to optimize their pricing strategies, marketing efforts, and service offerings based on seasonal demand variations and market dynamics.
The demand drivers explored in Tables 4.10 and 4.14 shed light on why guests choose between motels and hotels. Factors such as business travel, expatriate stays, conference facilities, and cost-effectiveness significantly influence accommodation preferences. Service apartments are favoured for their cost-effectiveness, amenities, and long-term stay suitability, whereas hotels excel in personalized services, hospitality experiences, and proximity to business districts or tourist attractions.
Comparing the resilience of service apartments and hotels during economic downturns (Table 4.11), both segments exhibit varying degrees of resilience. Hotels tend to fare slightly better, attributed to their cost-effectiveness and suitability for long-term stays. However, motels leverage their amenities, services, and brand reputation to maintain competitiveness, especially during challenging economic periods.
The factors influencing the choice between motels and hotels, as discussed in Table 4.16, reveal that while cost remains a significant consideration, amenities and services play a crucial role in guest decision-making. Motels' affordability and amenities attract budget-conscious travellers, while hotels' personalized services and hospitality experiences appeal to guests seeking enhanced comfort and luxury.
Considering the location advantages (Table 4.18), proximity to business districts, tourist attractions, and key amenities emerges as a decisive factor in accommodation choices. Guests prioritize convenience, accessibility, and the overall neighbourhood environment when selecting between motels and hotels, highlighting the importance of strategic location planning for hospitality properties.

In summary, the findings underscore the dynamic nature of the impact of hotels and motels on neighbourhood property  value in  Ikotun, shaped by a myriad of factors such as cost, amenities, location, and personalized experiences. Hospitality providers must adapt their strategies, offerings, and service standards to cater to diverse guest preferences and enhance overall guest satisfaction. By leveraging these insights, stakeholders can optimize revenue, improve guest loyalty, and contribute to a thriving hospitality ecosystem in Ikotun.
5.2	Conclusion
The hypotheses tested provide valuable insights into the factors influencing impacts of hotel and motel on neighbourhood property value  and demand trends in Ikotun. Based on the results, several conclusions can be drawn regarding the significance of these factors and their implications for the hospitality industry.
Firstly, the null hypothesis that there exists no significant difference in the historical demand trends between motels and hotels in Ikotun is rejected. The findings indicate that both segments have experienced consistent demand growth over the past five years, albeit with slight variations. Hotels have shown slightly higher growth rates compared to motels, suggesting a robust market for accommodations in the area.
Secondly, the null hypothesis that cost, amenities, and duration of stay do not significantly influence the choice between motels and hotels is also rejected. The results demonstrate that cost-effectiveness, amenities, and long-term stay suitability are significant factors influencing guests' accommodation preferences. Motels are favoured for their affordability and amenities, while hotels excel in offering personalized services and hospitality experiences.
Lastly, the null hypothesis that demographic factors such as age, income level, and purpose of visit  contribute to the variation in the impact of hotel and motel on neighbourhood property value. The findings suggest that demographic factors play a role in shaping guests' accommodation preferences, albeit to a lesser extent compared to other factors like cost and amenities. Guests' age, income level, and purpose of visit may influence their choice between motels and hotels, highlighting the importance of targeted marketing and tailored offerings.
In conclusion, the results of the hypotheses tested underscore the multifaceted nature of impact of hotel and motel on neighbourhood property value and demand trends in Ikotun. Hospitality providers must consider a range of factors, including cost, amenities, location, and demographic characteristics, to effectively meet guests' diverse needs and preferences. By understanding these factors and their implications, stakeholders can optimize their strategies, offerings, and service standards to enhance guest satisfaction and drive business success in the competitive hospitality market of Ikotun which plays a great role on impact of hotels and motels on neighbourhood property value 
5.3	Recommendations
The following recommendations were proposed:
1. Diversify Accommodation Offerings: Given the varied preferences observed between motels and hotels, it's recommended that hospitality providers in Ikotun diversify their accommodation offerings. This can include introducing more budget-friendly options alongside premium services to cater to a wider range of guests, for it’s effect in on neighbourhood property value.
2. Enhance Cost-Effectiveness: Since cost is a significant factor influencing guests' choices, hotels and motels can work on enhancing their cost-effectiveness. This may involve offering seasonal discounts, loyalty programs, or bundled packages that provide value for money while maintaining quality standards, due to this the cost of property in the neighborhood can be greatly affected .

3. Targeted Marketing Campaigns: Develop targeted marketing campaigns based on demographic factors and guest preferences identified in the study. Tailored promotions and advertising strategies can effectively reach and resonate with different guest segments, leading to higher conversion rates and customer satisfaction, which can make people to be interested in acquiring property in the neighborhood.


4. Invest in Technology: Leverage technology to streamline guest experiences and operations. Implementing online booking systems, mobile apps for concierge services, and digital marketing strategies can enhance convenience, communication, and overall guest satisfaction.
5. Sustainability Initiatives: Incorporate sustainable practices and initiatives into accommodation operations. This can include energy-efficient measures, waste reduction programs, and promoting eco-friendly practices to attract environmentally conscious guests and contribute positively to the community.





5.4	Contribution to Knowledge
The research conducted in this study contributes significantly to the existing knowledge base in the field of hospitality management, particularly in the context of property value in a particular neighborhood, accommodation preferences and factors influencing guest choices in Ikotun. By exploring the historical demand trends, factors influencing demand, and comparative analysis between motels and hotels, this study provides valuable insights that can benefit both practitioners and researchers in the hospitality industry.
Firstly, the findings shed light on the dynamic nature of guest preferences and the evolving trends in the accommodation sector. Understanding the historical demand patterns for motels and hotels allows industry stakeholders to make informed decisions regarding investment, marketing strategies, and resource allocation. This knowledge can guide property developers, hoteliers, and motel providers in aligning their offerings with current and future demand trends.
Secondly, the study adds to the body of knowledge concerning the factors that influence guests' choices between motels and hotels. By examining variables such as cost, amenities, duration of stay, impact on the neighborhood and demographic factors, the research highlights the multifaceted nature of guest decision-making. This nuanced understanding can inform businesses in tailoring their services, pricing strategies, and marketing efforts to attract and retain target customer segments effectively.
Furthermore, the comparative analysis between motels and hotels contributes to understanding the competitive landscape within Ikotun’s hospitality sector. Identifying the strengths, weaknesses, opportunities, and threats associated with each accommodation type enables businesses to develop competitive advantages and differentiation strategies. This knowledge can drive innovation, improve service quality, and enhance overall guest experiences in the region.
Moreover, the study's methodology and analytical approach contribute methodologically by demonstrating the application of statistical techniques, one-sample t-tests, and data interpretation in hospitality research. Researchers and academicians can leverage these methodologies as benchmarks for conducting similar studies or refining analytical frameworks in hospitality management, impact on neighbourhood and consumer behaviour research
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Appendix
Questionnaire
Section A: Demographic Information
Please provide the following demographic details:
Gender:
[image: ]Male
[image: ]Female
Age:
[image: ]18-24 years
[image: ]25-34 years
[image: ]35-44 years
[image: ]45-54 years
[image: ]55 years and above
Educational Attainment:
[image: ]SSCE
[image: ]Bachelor's Degree
[image: ]Master's Degree
[image: ]Others4
Residential Status:
[image: ]Own a property
[image: ]Renting
[image: ]Living with family/relatives
[image: ]Others
Length of Stay in Ikotun:
[image: ]1-5 years
[image: ]6-10 years
[image: ]More than 10 years
Preferred Accommodation Type in Ikotun:
[image: ]Motels
[image: ]Hotels
[image: ]Guest Houses
[image: ]Other 
Section B: Research Questions
Historical Demand Patterns for Hotels in Ikotun
Hotels have experienced consistent demand growth over the past five years in Ikotun a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
The occupancy rates of hotels in Ikotun have fluctuated significantly in response to seasonal variations.a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
The demand for hotels and motels in Ikotun has been driven primarily by business travellers and expatriates seeking long-term accommodations.a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
Hotels and motels in  Ikotun have shown better resilience to economic downturns compared to hotels in the same area.a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
Historical Demand Patterns for Hotels in Ikotun 
Hotels in ikotun have experienced consistent demand growth over the past five years.a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
The occupancy rates of hotels in Ikotun have been affected by changes in tourism trends and global events.a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree

The demand for hotels in  Ikotun has been influenced significantly by the availability of conference and event facilities.a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
Hotels in Ikotun have faced challenges in maintaining consistent occupancy rates due to competition from alternative accommodation options.a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
Factors Influencing Choice Between Motels and Hotels in Ikotun 
The cost-effectiveness of service apartments compared to hotels is a significant factor in decision-making for travellers in Ikotun . a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
The amenities and services offered by hotels play a crucial role in attracting guests away from traditional motels in Ikotun .a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
The location and proximity to business districts or tourist attractions influence whether guests prefer motels or hotels in Ikotun.a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
The level of personalized service and hospitality experiences provided by hotels outweighs the advantages of motels for many guests in iIkotun .a. [ ] Strongly Agree b. [ ] Agree c. [ ] Uncertain d. [ ] Disagree e. [ ] Strongly Disagree
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Research Question
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Research Question
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