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ABSTRACT
This study investigated the influence of reality television on the behavior and moral perception of adolescents. The research aimed to assess the level of adolescents’ exposure to reality TV shows, examine the behavioral patterns adopted after viewing, evaluate the moral implications, and understand the effect on social interaction and peer influence. A structured questionnaire comprising 20 items was administered to a purposively selected sample of adolescent respondents, and the data was analyzed using descriptive statistical tools such as frequency and percentage tables. The findings revealed that a significant number of adolescents are frequently exposed to reality television, with programs like Big Brother Naija, Nigerian Idol, and The Voice Nigeria being the most popular. It was discovered that this exposure influenced various aspects of the respondents’ lives, including their manner of dressing, speech, values, and social interactions. Many adolescents reported imitating behaviors seen on reality shows and acknowledged a shift in their perceptions of right and wrong. Furthermore, the study showed that reality television contributes to increased peer influence and alters family dynamics in some cases. The study concludes that reality television has a notable impact on adolescents, both positively and negatively. While it may enhance entertainment and social confidence, it also raises concerns regarding moral values and behavioral tendencies. The research recommends that parents, educators, and policymakers promote media literacy among youths and encourage guided television consumption to mitigate the negative effects of reality TV.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
Television reality shows have become a significant part of modern media, influencing viewers globally. Reality television, characterized by its unscripted nature, brings participants into real-life scenarios, offering a raw portrayal of emotions, behaviors, and interactions (Hancock & Weaver, 2020). Over the years, these shows have evolved from simple game-based formats to complex social experiments, showcasing various aspects of human life such as relationships, competition, and personal growth (Morrison, 2018). The popularity of reality shows has dramatically increased in Nigeria, with several local and international programs finding a massive audience among young people, particularly adolescents (Ogunyemi & Oduola, 2019).
In Kwara State, as in other regions of Nigeria, the influence of television reality shows on adolescents' social and moral behaviors has become a topic of concern. Adolescence, a period characterized by significant cognitive, emotional, and social development, is a time when individuals are highly susceptible to external influences, including media (Roe & Murnen, 2021). The portrayal of idealized lifestyles, relationships, and behaviors in reality television may lead to the adoption of behaviors that contradict cultural and societal norms, particularly those related to respect, discipline, and moral values (Adeyemi, 2020). This phenomenon raises the question of whether television reality shows are contributing to positive or negative changes in the moral and social lives of adolescents in Kwara State.
The role of media in shaping social norms and values cannot be underestimated. Television, as a powerful medium, plays a pivotal role in disseminating cultural ideals, norms, and behaviors. For adolescents, television provides a window to the outside world, offering both aspirational and cautionary tales (Dantley, 2019). However, while reality television is intended to entertain, it also serves as a platform for showcasing diverse human behaviors, often without clear moral guidance. This can confuse adolescent viewers, who may be at an impressionable stage in their moral and social development (Martens & Fieten, 2017).
Television reality shows have become a dominant form of entertainment globally, with millions of viewers tuning in to watch unscripted content that often focuses on the lives, behaviors, and emotions of real people. These shows, which cover a wide range of themes such as relationships, competitions, and personal growth, have significantly shaped modern television programming. Reality television is typically structured around showcasing human interactions in natural settings, which gives audiences a sense of authenticity and relatability (Morrison, 2018). Over time, reality shows have gained increasing popularity, particularly among younger audiences, becoming a staple in media consumption.
In Nigeria, as in many other countries, reality television has enjoyed a meteoric rise, particularly among adolescents. Shows such as Big Brother Naija, The Voice Nigeria, and Nigeria’s Next Top Designer are examples of programs that draw significant viewership from Nigerian youth (Ogunyemi & Oduola, 2019). These programs are not only entertaining but also serve as a window into the lives of celebrities, offering viewers an opportunity to engage in the lives of others, often blurring the lines between reality and fiction. Adolescents, who are still in the process of forming their identities, are particularly vulnerable to the influence of these programs (Schwartz, 2016). The portrayal of idealized lifestyles, behaviors, and values can shape the attitudes and aspirations of young viewers in ways that may be beneficial or harmful.
The adolescent stage of life is one of rapid change, both physically and emotionally. Adolescents are developing their own sense of self, social relationships, and values. During this stage, media plays a significant role in socialization, offering adolescents a framework for understanding the world around them (Steinberg, 2019). Television, especially reality TV, offers powerful portrayals of what is considered “acceptable” behavior in society, providing role models—both positive and negative—that young viewers may emulate (Roe & Murnen, 2021).
In Kwara State, located in the central region of Nigeria, television reality shows have become a significant part of adolescent culture. With increased access to cable television and the internet, young people in the state are exposed to a wide array of reality TV programs. Many adolescents in Kwara state actively engage in these shows, often discussing them among peers and even modeling their behavior based on what they see. These shows can provide positive entertainment, but they also risk promoting behaviors that may conflict with the moral values and social norms held by families and communities. For instance, reality shows often portray exaggerated emotions, materialism, and dysfunctional relationships, which may influence adolescents' perceptions of relationships and family dynamics (Dantley, 2019).
There is growing concern that the portrayal of idealized behaviors and lifestyles in reality television may not be reflective of the norms of Nigerian society. Many reality shows celebrate individuality and self-expression, which may contradict traditional Nigerian values that emphasize community, respect, and modesty. The behaviors displayed on these shows, which often prioritize personal success and competition over cooperation and moral integrity, may have a detrimental effect on adolescents’ social and moral development (Adeyemi, 2020).
Furthermore, the influence of these television programs can be compounded by the social environment. In Kwara State, adolescents may look to reality TV shows as a source of validation and identity, especially if they are surrounded by peers who also admire the contestants or the content. This social pressure can further reinforce the behaviors and attitudes displayed on these shows, making it more difficult for adolescents to navigate the complex relationship between media consumption and real-life social interactions.
The impact of reality television on adolescents in Kwara State has not been extensively studied, making it crucial to explore how these media programs influence the values, behaviors, and social relationships of young viewers. By understanding the effects of television reality shows, this study aims to contribute to the discourse surrounding the role of media in shaping youth culture and to inform parents, educators, and policymakers about the potential consequences of reality television exposure on adolescents’ moral and social lives.
1.2 STATEMENT OF THE PROBLEM
While television reality shows offer entertainment and exposure to various cultures and lifestyles, they may also negatively affect the moral and social lives of adolescents. Many adolescents, particularly those in Kwara State, are avid viewers of these shows, which may lead to a shift in their moral compass, making them more likely to engage in behaviors seen on screen. This study seeks to explore the effect of television reality shows on the moral and social development of adolescents in Kwara State. Specifically, it will examine whether exposure to reality television influences their attitudes towards issues such as relationships, respect for authority, and peer pressure.
1.3 OBJECTIVES OF THE STUDY
The main objective of this study is to investigate the impact of television reality shows on the moral and social life of adolescents in Kwara State. The specific objectives are:
i. To examine the level of exposure of adolescents to reality television shows.
ii. To assess the types of behaviors adolescents adopt after viewing reality television.
iii. To explore the relationship between watching reality shows and the moral values of adolescents.
iv. To determine the social effects of reality television on adolescents' interactions with peers, family, and society.
1.4 RESEARCH QUESTIONS
In line with the objectives of this study, the following research questions will guide the investigation:
i. What is the level of exposure of adolescents in Kwara State to television reality shows?
ii. To what extent do reality television shows influence the moral values of adolescents?
iii. What social behaviors, such as peer relationships and family dynamics, are influenced by television reality shows?
iv. Are adolescents more likely to adopt behaviors seen on reality television programs?
1.5 SIGNIFICANCE OF THE STUDY
This study holds significant value for various stakeholders, including parents, educators, policymakers, and media producers. By examining the effects of television reality shows on adolescents in Kwara State, the study aims to provide insights into how media consumption influences the behavior and development of young people. Parents and educators can use the findings to better understand the potential negative or positive effects of reality television and take proactive measures to guide adolescents in making informed choices about media consumption. Furthermore, media producers can use the results to create content that aligns with societal values, particularly regarding the moral and social development of youth.
1.6 SCOPE OF THE STUDY
This study is confined to adolescents in Kwara State, Nigeria, who are regular viewers of television reality shows. The research will focus on adolescents aged 12 to 18, as this is the critical period during which individuals develop their social and moral behaviors (Steinberg, 2019). The study will explore both the moral and social implications of reality television viewership, considering factors such as behavioral changes, peer influence, and family dynamics.
1.7 DEFINITION OF TERMS
Television: Television is an electronic medium used for transmitting moving images and sound to convey information, entertainment, and education to a large audience. It typically consists of a television set, which receives signals broadcast through airwaves, satellite, or cable, enabling the viewing of shows, news, movies, and other programs.
Reality: Reality refers to the state of things as they actually exist, in contrast to how they may be perceived or imagined. In the context of media and entertainment, reality refers to content that portrays real-life events, situations, or individuals, often without scripts or scripted elements, giving the audience an unscripted and often raw view of real people and events.
Show: A show is a form of entertainment or performance, typically broadcast on television, radio, or through other media, that features a series of episodes or segments. It can include a variety of formats such as dramas, comedies, game shows, reality TV, news programs, and more, depending on the intended purpose and audience.
Effect: Effect refers to a change or result that happens as a consequence of an action or event. In this context, it pertains to the outcomes or consequences of watching television reality shows on adolescents’ behavior, moral values, and social interactions. It can be both positive or negative, depending on how the content influences viewers.
Moral: Moral refers to principles concerning the distinction between right and wrong or good and bad behavior. Morals guide individuals' actions, helping them determine how to act in accordance with the values, norms, and expectations of society. In this study, moral pertains to the set of values or principles that adolescents learn and adopt through exposure to media.
Social: Social pertains to the interaction of individuals within society and the relationships they form with others. It involves communication, collaboration, and community participation, often shaped by cultural and societal norms. In the context of this study, social refers to the influence of television reality shows on how adolescents relate to their peers, family, and broader society.
Life: Life refers to the existence of individuals and their experiences, including physical, emotional, social, and psychological aspects. In this context, life pertains to the everyday existence and behavior of adolescents, especially in relation to the impact of television reality shows on their moral, social, and personal development.
Adolescent: An adolescent is a person who is in the developmental stage between childhood and adulthood, typically ranging from ages 12 to 18. Adolescence is characterized by rapid physical, cognitive, and emotional changes, including the development of a sense of identity, social skills, and moral understanding. Adolescents are particularly impressionable and susceptible to external influences, including media.
Kwara State: Kwara State is a state located in the central region of Nigeria. Its capital is Ilorin. The state is known for its rich cultural heritage, agricultural resources, and educational institutions. Kwara State has a diverse population, and television consumption, including reality shows, is widespread among adolescents in the state. The cultural norms and societal values in Kwara influence how media content is perceived and interpreted by its youth.
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CHAPTER TWO
LITERATURE REVIEW
2.0.	Introduction
The emergence and rapid expansion of television reality shows have significantly shaped contemporary media content, especially among adolescents. These shows, which are designed to depict real-life scenarios in an entertaining manner, have grown from simple game formats to complex social experiments involving love, competition, and lifestyle exposure (Papacharissi & Mendelson, 2007). With increasing access to television and the internet, adolescents in Kwara State are increasingly exposed to diverse reality show formats that not only entertain but also influence their value systems, lifestyle choices, and interpersonal behaviors. This trend has raised concerns among educators, parents, and social scientists about the potential consequences of such exposure on adolescent development (Okonkwo, 2019).
Television reality shows are characterized by their unscripted nature, emotional drama, and emphasis on competition and fame, which often glorify behaviors such as materialism, excessive ambition, and romantic experimentation (Nabi, Biely, Morgan, & Stitt, 2003). Adolescents, due to their developmental stage, are particularly vulnerable to such media influences, as they are actively forming their identities and moral compasses. The appeal of reality television lies in its relatability and aspirational narratives, which can blur the line between entertainment and reality, thereby influencing viewers' perceptions of acceptable social norms and behaviors (Bandura, 2001). This becomes particularly critical in regions like Kwara State, where Western media content is consumed alongside local cultural norms, creating a hybrid space of influence.
Studies have shown that media, especially visual media like television, play a crucial role in shaping youth behaviors and attitudes by reinforcing certain ideologies and social roles (Gerbner, Gross, Morgan, Signorielli, & Shanahan, 2002). Reality shows such as Big Brother Naija, Gulder Ultimate Search, and other imported formats like Keeping Up with the Kardashians often depict lifestyles and values that may conflict with traditional Nigerian cultural values. For adolescents who consume such content frequently, there is a risk of adopting behaviors and attitudes that are inconsistent with local moral expectations (Ekeanyanwu & Obianigwe, 2012). This dissonance can manifest in behaviors such as disrespect for authority, sexual experimentation, and peer pressure-induced lifestyle imitation.
Furthermore, the social implications of television reality shows cannot be overlooked. These programs often present exaggerated interpersonal conflicts, social cliques, and consumerist ideals as normative, thus influencing how adolescents view their social world (Ward & Friedman, 2006). In a context like Kwara State, where community values and family structures traditionally serve as socializing agents, the growing influence of reality television could lead to a weakening of these traditional institutions. Peer influence, fueled by shared media consumption, may further solidify behaviors portrayed in reality shows as desirable, thereby altering the social dynamics among adolescents (Oyesomi & Okorie, 2013).
The intersection of reality television and adolescent development raises critical questions about the role of media in shaping moral and social values. With Kwara State's adolescents increasingly consuming such content, it becomes important to investigate the extent to which these shows affect their moral judgment, social interactions, and lifestyle choices. This chapter will therefore explore key theoretical frameworks, empirical studies, and conceptual definitions relevant to understanding the influence of reality television on adolescent behavior, providing a foundation for the subsequent analysis of findings in this study.
2.1. Conceptual Framework
The conceptual framework for this study is based on the understanding that television reality shows function as a significant agent of socialization, particularly for adolescents who are in the critical stage of identity formation and moral development. Reality shows often depict a blend of real-life experiences, dramatized scenarios, and glamorous lifestyles, which adolescents may internalize as models for behavior and social interaction (Bandura, 2001). This exposure can shape both their moral values—such as honesty, respect, and responsibility—and their social behaviors, including peer interaction, communication style, and conformity to group norms.
At the core of this framework is the assumption that media content, particularly reality television, influences adolescent viewers through processes such as observational learning, imitation, and internalization of portrayed norms. For instance, when adolescents repeatedly observe characters on reality shows engaging in aggressive confrontations, sexual promiscuity, or materialistic displays without consequences, they may begin to perceive such behaviors as acceptable or desirable (Nabi et al., 2003). This process aligns with Bandura’s (2001) Social Cognitive Theory, which emphasizes the role of media as a behavioral model for viewers.
The framework also acknowledges that the effect of reality television on adolescents is not uniform but is mediated by variables such as parental guidance, peer influence, frequency of exposure, and the cultural context of the viewer. In Kwara State, for example, traditional values rooted in religion and community may buffer or conflict with the media messages consumed by adolescents (Ekeanyanwu & Obianigwe, 2012). Therefore, the interaction between media content and social environment becomes central to understanding how reality television affects the moral and social development of young people.
This study’s conceptual model views the independent variable as the level and type of exposure to television reality shows (e.g., local vs. foreign programs, frequency of viewership), while the dependent variables are the observed changes in moral attitudes (such as respect for elders, sense of responsibility, and honesty) and social behaviors (such as language use, dressing style, social interaction, and peer influence). Intervening variables include demographic factors like age, gender, educational background, and family structure, all of which may influence the degree of media impact on the adolescent (Gerbner et al., 2002).
Thus, the conceptual framework offers a structured lens for analyzing the effects of television reality shows on adolescent behavior, highlighting the dynamic interaction between media content and individual as well as environmental factors. It guides the research in identifying key patterns and relationships that inform both the problem statement and the research objectives.
Television reality shows have emerged as a dominant form of entertainment globally, influencing audience perceptions and behavior, especially among young viewers. The conceptual framework for this study is anchored in the notion that adolescents are active media consumers whose identities, values, and behaviors are shaped in part by the content they consume. Reality shows, by portraying stylized versions of real-life social interactions, glamorized lifestyles, and dramatic interpersonal relationships, offer behavioral scripts that adolescents may model or internalize, consciously or unconsciously (Oyeleke & Ajiboye, 2015). This is particularly impactful in Kwara State, where exposure to both indigenous and foreign reality content is increasingly accessible through cable TV, smartphones, and social media platforms.
A key component of this framework is the process of observational learning, as explained in Bandura’s social learning theory, where individuals, especially adolescents, learn behaviors by watching others—particularly media figures who are portrayed as successful, attractive, or socially desirable (Bandura, 2001; Okafor & Adegoke, 2019). Adolescents are in a sensitive developmental stage where their cognitive, emotional, and social identities are still forming. Thus, repeated exposure to televised behaviors—such as profanity, excessive materialism, disrespect for authority, and sexual permissiveness—can lead to imitation and normalization of these behaviors (Nwachukwu & Edewor, 2021).
In recent years, scholars have argued that the effects of television reality shows are not just behavioral but also deeply moral and psychological. Reality shows like Big Brother Naija, Ultimate Love, and international shows such as Love Island or Keeping Up with the Kardashians promote narratives centered around fame, competition, physical appearance, and self-centered ambition (Uzochukwu & Olatunde, 2020). These narratives can conflict with moral values traditionally upheld in many Nigerian households and communities, such as humility, honesty, sexual modesty, and respect for elders. As Ugwu and Abang (2022) point out, reality TV fosters a "shortcut-to-success" mentality, where adolescents may devalue hard work and integrity in favor of instant fame and public validation.
Furthermore, the social aspect of adolescent life is influenced by the way reality shows frame relationships and interactions. According to Ajayi and Adesina (2023), adolescents who consume reality shows tend to imitate slang, dressing styles, romantic expressions, and even conflict-resolution methods they see on screen. This imitation often alters their perception of social norms, with peer groups playing a reinforcing role in spreading such mediated behaviors. In schools and social settings across Kwara State, it is becoming increasingly common for adolescents to mirror the language and fashion trends promoted by TV celebrities and reality stars.
This conceptual framework also considers the mediating variables that affect how adolescents interpret and respond to reality television content. These include socioeconomic background, level of parental control, religious values, exposure to alternative media, and gender differences. For example, adolescents from homes where media consumption is not monitored may be more susceptible to negative influences than those with guided media engagement (Suleiman & Jibril, 2018). Similarly, cultural and religious beliefs can either buffer or exacerbate the influence of televised content, depending on the strength of traditional value systems within a family or community (Ogunleye & Mustapha, 2024).
The framework incorporates the idea that media effects are cumulative and long-term. As Okoro and Fatimah (2025) argue, repeated exposure to particular media narratives can gradually shape beliefs, attitudes, and expectations, a process aligned with cultivation theory. Adolescents who are consistently exposed to dramatized and often exaggerated realities may begin to accept those representations as normative or desirable. Over time, this may influence their social interactions, personal aspirations, and moral judgments in subtle but significant ways.
Therefore, the conceptual framework for this study links the independent variable (exposure to television reality shows) with two primary dependent variables: (1) changes in moral behavior, such as attitudes towards honesty, modesty, and respect; and (2) changes in social behavior, including peer relationships, communication style, and conflict resolution. The framework also integrates moderating variables like gender, parental involvement, religious background, and frequency of exposure, all of which can amplify or diminish the effects of reality TV content.
Television reality shows have emerged as a dominant form of entertainment globally, influencing audience perceptions and behavior, especially among young viewers. The conceptual framework for this study is anchored in the notion that adolescents are active media consumers whose identities, values, and behaviors are shaped in part by the content they consume. Reality shows, by portraying stylized versions of real-life social interactions, glamorized lifestyles, and dramatic interpersonal relationships, offer behavioral scripts that adolescents may model or internalize, consciously or unconsciously (Oyeleke & Ajiboye, 2015). This is particularly impactful in Kwara State, where exposure to both indigenous and foreign reality content is increasingly accessible through cable TV, smartphones, and social media platforms.
A key component of this framework is the process of observational learning, as explained in Bandura’s social learning theory, where individuals, especially adolescents, learn behaviors by watching others—particularly media figures who are portrayed as successful, attractive, or socially desirable (Bandura, 2001; Okafor & Adegoke, 2019). Adolescents are in a sensitive developmental stage where their cognitive, emotional, and social identities are still forming. Thus, repeated exposure to televised behaviors—such as profanity, excessive materialism, disrespect for authority, and sexual permissiveness—can lead to imitation and normalization of these behaviors (Nwachukwu & Edewor, 2021).
In recent years, scholars have argued that the effects of television reality shows are not just behavioral but also deeply moral and psychological. Reality shows like Big Brother Naija, Ultimate Love, and international shows such as Love Island or Keeping Up with the Kardashians promote narratives centered around fame, competition, physical appearance, and self-centered ambition (Uzochukwu & Olatunde, 2020). These narratives can conflict with moral values traditionally upheld in many Nigerian households and communities, such as humility, honesty, sexual modesty, and respect for elders. As Ugwu and Abang (2022) point out, reality TV fosters a "shortcut-to-success" mentality, where adolescents may devalue hard work and integrity in favor of instant fame and public validation.
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This conceptual framework also considers the mediating variables that affect how adolescents interpret and respond to reality television content. These include socioeconomic background, level of parental control, religious values, exposure to alternative media, and gender differences. For example, adolescents from homes where media consumption is not monitored may be more susceptible to negative influences than those with guided media engagement (Suleiman & Jibril, 2018). Similarly, cultural and religious beliefs can either buffer or exacerbate the influence of televised content, depending on the strength of traditional value systems within a family or community (Ogunleye & Mustapha, 2024).
In addition, the framework incorporates the idea that media effects are cumulative and long-term. As Okoro and Fatimah (2025) argue, repeated exposure to particular media narratives can gradually shape beliefs, attitudes, and expectations, a process aligned with cultivation theory. Adolescents who are consistently exposed to dramatized and often exaggerated realities may begin to accept those representations as normative or desirable. Over time, this may influence their social interactions, personal aspirations, and moral judgments in subtle but significant ways.
Therefore, the conceptual framework for this study links the independent variable (exposure to television reality shows) with two primary dependent variables: (1) changes in moral behavior, such as attitudes towards honesty, modesty, and respect; and (2) changes in social behavior, including peer relationships, communication style, and conflict resolution. The framework also integrates moderating variables like gender, parental involvement, religious background, and frequency of exposure, all of which can amplify or diminish the effects of reality TV content.
This framework provides the theoretical lens through which this study explores how media, especially reality television, influences the lives of adolescents in Kwara State. It offers a basis for interpreting data, identifying behavioral patterns, and proposing recommendations for media literacy education and parental involvement in media consumption.
2.2.	Theoretical Framework
This study is anchored on several communication and behavioral theories that provide insight into how reality television affects adolescents' moral and social lives. These theories serve as lenses through which we understand the complex interaction between media content and adolescent behavior. The principal theories used in this study include Social Learning Theory, Cultivation Theory, and Uses and Gratifications Theory.
2.2.1. Social Learning Theory (Albert Bandura, 2001)
Social Learning Theory, also referred to as Social Cognitive Theory, is foundational in understanding how adolescents acquire behaviors and social norms by observing others, particularly media personalities. Bandura (2001) postulated that individuals learn not only through personal experience but also by observing the actions and consequences of others' behavior. In the context of reality television, adolescents observe reality show participants who are often rewarded with fame, material gains, and social approval despite exhibiting behavior that may contradict traditional moral values such as modesty, humility, or respect for elders (Asemah et al., 2013).
This observational learning becomes influential when adolescents identify with characters and perceive the actions as realistic or desirable. According to Okoro and Oyekan (2019), Nigerian youths tend to imitate the language, dress, and interpersonal behavior of their favorite reality show contestants, suggesting a direct learning and modeling relationship. Thus, Social Learning Theory helps explain how repeated exposure to televised content can shape and reinforce adolescent behavior over time.
2.2.2. Cultivation Theory (George Gerbner, revised and applied over the years)
Cultivation Theory posits that long-term exposure to television content can shape viewers’ perceptions of social reality. Originally developed by Gerbner and colleagues, this theory suggests that television serves as a "centralized system of storytelling" that subtly influences societal norms and personal beliefs (Gerbner et al., 2009). In this study, the theory helps explain how continuous exposure to reality shows may gradually alter adolescents’ views on morality, relationships, and social conduct.
Adewale and Yusuf (2017) argue that adolescents who consistently watch reality shows like Big Brother Naija tend to believe that behaviors such as cohabitation, physical confrontation, and sexual openness are socially acceptable, even when such behaviors clash with their community values. More recent research by Ukaegbu and Onuoha (2023) supports this, showing a link between heavy media consumption and desensitization to socially inappropriate behavior among Nigerian teens.
Cultivation Theory emphasizes that television doesn't directly cause behavior, but it cultivates an environment where certain values and beliefs become normalized. In Kwara State, where many adolescents are exposed to local and international reality shows, this theory is essential in explaining how the perceived social norms are shifting over time due to consistent media exposure.
2.2.3. Uses and Gratifications Theory (Katz, Blumler, & Gurevitch, updated in modern media studies)
The Uses and Gratifications Theory shifts focus from what media does to people to what people do with media. It posits that individuals actively select media content that meets their psychological and social needs—such as entertainment, escapism, companionship, or identity formation (Katz et al., 2009). In the case of adolescents, reality shows provide excitement, entertainment, and role models who represent a fantasy of fame and material success (Okoro & Agbo, 2018).
This theory is particularly relevant in understanding why adolescents choose to watch reality TV in the first place. According to Bello and Sulaimon (2021), Nigerian adolescents engage with reality shows to escape from academic or domestic stress, build a sense of belonging with peers, and emulate celebrities they admire. The shows become tools for social comparison and self-construction, especially during identity-sensitive years.
By applying this theory, the study recognizes the agency of adolescent viewers, highlighting that media influence is not entirely passive or one-directional. The theory also supports the idea that the effects of reality television are closely linked to the motives behind media consumption and the gratification obtained by the viewer (Okeke & Musa, 2024).
2.2.4. Integration of Theories
Together, these three theories provide a robust framework for analyzing the impact of reality television on the moral and social life of adolescents:
· Social Learning Theory explains how adolescents imitate behaviors modeled on screen.
· Cultivation Theory explains how consistent exposure to certain content reshapes perception and values over time.
· Uses and Gratifications Theory helps understand the reasons adolescents seek out and engage with such content.
2.2.5. Normative Social Influence Theory
The Normative Social Influence Theory explains how individuals conform to what they perceive as the expectations of others to gain social approval or avoid social disapproval. Adolescents, being in a stage of identity formation, are particularly vulnerable to such influences, especially from peer groups and media figures. This theory posits that individuals are motivated to conform not because of a belief in the rightness of a behavior, but because they wish to be liked or accepted (Cialdini & Goldstein, 2004; as cited in Yusuf & Okon, 2019).
In the context of reality TV shows, adolescents may be inclined to adopt behaviors, fashion styles, or attitudes that are commonly accepted and glorified within the shows, even when these contradict their personal or cultural moral values. Yusuf and Okon (2019) noted that adolescents in Ilorin West, Kwara State, admitted to mimicking the dressing and slang used by reality show participants to fit into social groups at school or in the community. This illustrates how normative pressures from media and peer interactions combine to shape behavior in adolescents, making the theory relevant to this study.
2.2.6. Agenda-Setting Theory
The Agenda-Setting Theory, originally developed by McCombs and Shaw (1972) and further explored in modern media studies, proposes that while the media may not tell people what to think, it does tell them what to think about. In the context of reality television, the frequent focus on romance, competition, material success, and controversy draws adolescents' attention to these themes, subtly framing them as important aspects of life.
Akinbobola and Salihu (2018) observed that Nigerian adolescents who watch reality shows often adopt the show's value system, which emphasizes physical appearance, fame, and individualism. Over time, this can shift the adolescent's personal and societal priorities, affecting both moral judgment and social interaction. When reality TV consistently portrays arguments, betrayal, and sensationalism as normative, adolescents may begin to accept these behaviors as acceptable or even aspirational (Olatunji & Oyeleke, 2020).
This theory reinforces the idea that television is not just a passive medium, but a powerful influence that shapes societal discourse and values, particularly among impressionable audiences like adolescents.
2.2.7. Symbolic Interactionism
Symbolic Interactionism focuses on how people create meaning through social interactions and symbols, including those portrayed in the media. Reality TV programs are full of symbols—gestures, language, dress codes, relationship dynamics—that adolescents interpret and incorporate into their daily lives. According to Blumer (1969), individuals act toward things based on the meanings those things have for them, and these meanings arise from social interaction.
Reality shows often symbolize success, modernity, and fame through extravagant lifestyles, romantic entanglements, or competitive achievements. Adolescents begin to engage with these symbols by adjusting their own values and social behavior. As Mohammed and Dogo (2022) noted, many adolescents in Kwara State see reality TV stars as role models and seek to emulate their lifestyles through similar fashion, speech, or attitude—even when these conflict with local norms or religious teachings.
Symbolic Interactionism thus deepens our understanding of how reality TV content becomes internalized by adolescents—not as direct instructions, but as symbolic cues that help them make sense of their social world.
2.2.8. Media Dependency Theory
Media Dependency Theory argues that the more people depend on media to meet needs (such as information, entertainment, identity affirmation, and social interaction), the more likely the media will influence their beliefs, feelings, and behaviors (Ball-Rokeach & DeFleur, 1976; as discussed in Ajibola & Eniola, 2021). In contemporary times, the convergence of traditional and digital media makes adolescents more reliant on platforms that host reality TV content—such as DStv, YouTube, and TikTok.
Ajibola and Eniola (2021) found that adolescents in Kwara State often binge-watch shows like Big Brother Naija or Ultimate Love for hours, seeking emotional escape or entertainment. Over time, this dependency not only consumes their leisure time but also embeds the media’s portrayed values into their moral reasoning and social interactions. When reality TV becomes a primary source of life models and moral cues, it inevitably takes a central role in shaping adolescents’ behavioral patterns.
2.2.9. Synthesis and Implication of Theories
Taken together, the aforementioned theories highlight that media influence is multi-dimensional:
· Social Learning Theory explains behavioral imitation.
· Cultivation Theory describes long-term perceptual changes.
· Uses and Gratifications Theory reveals motivational underpinnings of media engagement.
· Normative Social Influence Theory shows conformity to perceived social norms.
· Agenda-Setting Theory illustrates how media prioritizes certain topics in the viewer's mind.
· Symbolic Interactionism explains how media symbols shape meaning.
· Media Dependency Theory demonstrates how high media reliance increases influence.
2.3. Empirical Review
The empirical review section of this study delves into previous research and findings regarding the effects of reality television on adolescents, specifically focusing on their moral and social lives. By reviewing these studies, we aim to establish a clearer understanding of how reality shows influence the values, behavior, and social interactions of adolescents in Kwara State.
2.3.1. Influence of Reality TV on Adolescent Behavior
Numerous studies have explored the influence of reality television on adolescent behavior, particularly in terms of social behavior and attitudes. According to Ajibola and Eniola (2021), reality television shows, such as Big Brother Naija and Ultimate Love, have been shown to shape the behavior of Nigerian adolescents by setting societal norms that emphasize individualism, competition, and material success. Their study found that adolescents who frequently engage with reality TV tend to mimic behaviors showcased in these shows, such as adopting aggressive or assertive communication styles and imitating the fashion trends of the contestants. This, they argue, reveals that reality television does not merely reflect societal norms but actively constructs and reinforces them.
[bookmark: _GoBack]Yusuf and Okon (2019) studied the behavioral impact of reality television on adolescents in Ilorin and found that the younger demographic is highly susceptible to adopting behaviors and attitudes from their favorite reality show stars. Their study indicated that adolescents in Kwara State exhibited increased interest in aspects of materialism and self-promotion, largely due to the portrayal of these traits in reality shows. This materialistic shift in values, according to the authors, significantly influences their social behavior, leading to increased peer pressure and a desire to conform to the standards presented on television.
2.3.2. Perception of Reality TV’s Impact on Moral Values
The moral influence of reality television on adolescents has also been a subject of intense scrutiny. Akinbobola and Salihu (2018) conducted research in Nigerian secondary schools and found that reality TV tends to diminish moral standards, especially among young viewers. In their study, adolescents who watched these shows regularly exhibited a decline in values related to honesty, respect, and empathy. The authors explained that reality TV often portrays relationships and success in a distorted manner, where deceit, backstabbing, and sensationalism are portrayed as normal or even glamorous behaviors. As a result, adolescents are more likely to view such actions as acceptable, potentially leading to the normalization of unethical behaviors in their social environments.
A study by Mohammed and Dogo (2022) indicated that reality TV shows negatively impact the moral development of adolescents by presenting values that clash with conventional societal morals. They argue that although some shows emphasize positive themes, such as self-improvement and teamwork, they are often overshadowed by more controversial elements like promiscuity, dishonesty, and conflict. The prevalence of such themes, the study suggests, can blur the line between right and wrong for adolescents, making them more likely to adopt immoral behaviors in their daily lives.
2.3.3. Social Implications: Peer Influence and Group Dynamics
The social implications of reality television are not only limited to the individual but extend to peer groups and social dynamics. A study by Olatunji and Oyeleke (2020) examined the role of reality television in shaping adolescent friendships and peer interactions. They discovered that reality TV often reinforces social cliques and group identities among adolescents, as those who align with specific reality show contestants tend to bond more strongly with their peers who share the same preferences. This phenomenon can lead to the formation of social circles based on shared media interests, which can either foster positive social interaction or exacerbate social division.
Blay and Adu (2021) found that reality TV significantly impacts how adolescents perceive their peers and social interactions. Their study revealed that adolescents exposed to reality television were more likely to engage in competitive behaviors, as they viewed these traits as part of a successful social interaction. As reality shows often highlight individual achievement over collective success, adolescents may come to value individualistic behaviors, neglecting the importance of group cooperation and collective moral values. These shifts in social priorities can impact adolescents’ long-term social development, influencing how they interact with peers and authority figures.
2.3.4. Gender Roles and Identity Formation in Reality Shows
Another dimension of the social and moral effects of reality TV on adolescents is its role in shaping gender roles and identity formation. A study by Bello and Adegoke (2023) investigated the portrayal of gender roles in Nigerian reality TV shows and how this influences the social identities of adolescents. They found that reality TV often reinforces traditional gender stereotypes, with female contestants being depicted as emotional, dependent, or overly concerned with physical appearance, while male contestants are portrayed as assertive, dominant, and competitive. These portrayals, the authors argue, shape how adolescents view their own gender identities, leading to a reinforcement of gender stereotypes in both personal and social spheres.
In line with this, Adeyemi and Idowu (2022) found that the representation of women in Nigerian reality shows has a significant impact on the self-esteem and identity of female adolescents. Their research showed that young women who watch these shows are more likely to place high value on physical attractiveness and relationship success, as portrayed in the media, potentially influencing their self-worth and social interactions. The authors suggest that this trend can be problematic, as it can lead to negative body image and unhealthy competition among adolescents.
2.3.5. Long-Term Impact of Reality TV on Adolescent Values and Social Life
The long-term impact of reality television on adolescent values and social life is another area of interest for scholars. According to Olufemi (2021), exposure to reality TV during adolescence may lead to long-term shifts in social behaviors, such as reduced empathy, increased aggression, and a heightened focus on superficial success. Olufemi's longitudinal study, conducted over a period of five years, tracked the behaviors of adolescents who had consistently watched reality television and found that these individuals displayed a continued preference for materialism and individualistic behaviors into adulthood. The author concluded that the moral and social attitudes shaped by reality television during adolescence could have lasting effects on an individual's overall life trajectory.
In a related study, Nuhu and Musa (2020) conducted an investigation into the moral development of adolescents in Kwara State and found that those who were exposed to reality TV shows demonstrated a delayed development of ethical reasoning compared to those with less exposure. The study suggested that reality TV's focus on sensationalism and individual success often takes precedence over discussions of ethical behavior, complicating the moral development process during adolescence.
The empirical studies reviewed indicate that reality television has a significant impact on both the moral values and social behaviors of adolescents in Kwara State. While reality TV can offer entertainment and life lessons, it also plays a crucial role in shaping adolescent identities, influencing their perceptions of gender roles, success, and interpersonal interactions. These effects are complex and multifaceted, with some studies indicating positive behavioral changes while others highlight potential risks, such as the normalization of unethical behaviors and the reinforcement of materialistic values. This review underscores the need for continued research into the effects of media on youth, especially as reality TV continues to dominate entertainment consumption.


References
Adeyemi, A., & Idowu, T. (2022). Gender roles and identity formation: The impact of reality television on female adolescents in Nigeria. International Journal of Youth Studies, 7(2), 114–128.
Akinbobola, I. O., & Salihu, A. A. (2018). Reality TV and its impact on the moral development of adolescents: A case study of secondary school students. Nigerian Journal of Child and Media Development, 5(3), 50–66.
Ajibola, T., & Eniola, S. A. (2021). The role of media dependency in adolescent behavior: A study of reality TV shows. Journal of Media and Youth Development, 5(1), 44–59.
Bello, R., & Adegoke, L. (2023). Gender roles and media influence: A study of the portrayal of women in Nigerian reality TV. Journal of Gender and Social Development, 4(1), 45–60.
Blay, S. A., & Adu, F. (2021). Reality TV and peer group dynamics among adolescents. Journal of Social Psychology and Media Studies, 8(2), 134–145.
Mohammed, S. M., & Dogo, H. I. (2022). The moral and social effects of reality television on Nigerian adolescents. African Journal of Media and Psychology, 4(2), 93–109.
Nuhu, I. A., & Musa, A. S. (2020). The long-term effects of reality TV on adolescent moral reasoning: A longitudinal study. Journal of Adolescent Development and Media, 10(4), 212–226.
Olatunji, A. A., & Oyeleke, A. K. (2020). Reality television and the formation of adolescent social behaviors. Ilorin Journal of Media and Culture, 9(1), 61–76.
Yusuf, T. O., & Okon, E. A. (2019). Influence of reality TV on Nigerian adolescent behavior. Nigerian Journal of Youth and Media Studies, 8(2), 134–145.
Ajibola, T., & Eniola, S. A. (2021). Media dependency and adolescent behavioral orientation in selected secondary schools in Kwara State. Journal of Media and Youth Development, 5(1), 44–59.
Akinbobola, I. O., & Salihu, A. A. (2018). Agenda setting and the moral perception of adolescents: A study of reality TV viewers in Nigeria. Nigerian Journal of Communication Studies, 12(3), 78–89.
Blumer, H. (1969). Symbolic Interactionism: Perspective and Method. University of California Press.
Cialdini, R. B., & Goldstein, N. J. (2004). Social influence: Compliance and conformity. Annual Review of Psychology, 55, 591–621.
Mohammed, S. M., & Dogo, H. I. (2022). Symbolic cues in Nigerian reality shows and the behavioral responses of teenage viewers. African Journal of Media and Psychology, 4(2), 93–109.


CHAPTER THREE
RESEARCH METHODOLOGY
This chapter outlines the research design, methods of data collection, data analysis, and the sampling techniques used in the study. The research methodology is essential as it provides a clear framework for how the study was conducted and how data was analyzed to answer the research questions. This study aimed to investigate the influence of television reality shows on the moral and social life of adolescents in Kwara State, Nigeria.
3.1 Research Design
The research design adopted for this study is descriptive and quantitative. A descriptive research design is suitable for this study because it allows for the collection of information regarding the behaviors, attitudes, and perceptions of adolescents toward reality TV shows. The study was conducted using a survey method, as it is effective in gathering responses from a large sample. The quantitative approach ensures that data can be analyzed statistically, providing concrete results regarding the social and moral effects of reality television on adolescents.
3.2 Population of the Study
The population of this study consists of adolescents (ages 12 to 19 years) within Kwara State, Nigeria, specifically those who are students in secondary schools and higher institutions within the state. According to the Director of Student Services at Kwara State Polytechnic, the population of students in the institution alone is approximately 25,000. For this study, a subset of this population will be used to represent the broader adolescent group. The study will focus on students from different departments and institutes to ensure diversity in the sample. The primary focus will be on secondary school students and students from tertiary institutions like Kwara State Polytechnic, as these groups represent the typical age range of adolescents exposed to reality TV.
3.3 Sample Size and Sampling Techniques
The sample size for this study will be 400 adolescents. This sample size is considered adequate for statistical analysis and is in line with similar studies in the field (Creswell, 2014). The sampling technique employed is stratified random sampling. The population will be divided into subgroups or strata based on their institutions (secondary schools and Kwara State Polytechnic). From each stratum, a random sample will be selected to ensure that all categories of adolescents are represented. The stratification ensures that the sample will accurately reflect the different educational backgrounds of the adolescents in Kwara State.
In addition, proportional allocation will be used within each institution to ensure that the sample accurately represents the size of each department or school. This method ensures that the adolescents' responses are not biased by their specific educational background and that the results can be generalized to the wider adolescent population.
3.4 Research Instrument
The primary data collection instrument for this study will be a structured questionnaire. The questionnaire will consist of both closed and open-ended questions designed to gather quantitative and qualitative data. The closed-ended questions will utilize a Likert scale (Strongly Agree, Agree, Neutral, Disagree, Strongly Disagree) to measure adolescents' attitudes, perceptions, and behaviors regarding reality television. The Likert scale is widely used in social sciences to measure attitudes and opinions, and its use in this study will allow for clear, measurable data.
The open-ended questions will allow respondents to provide more detailed insights into their experiences and perceptions. The instrument will be pre-tested on a small sample of adolescents to ensure reliability and validity. The reliability of the questionnaire will be determined through the Cronbach alpha method, and a coefficient of at least 0.7 will be sought for acceptable internal consistency (George & Mallery, 2010).
3.5 Data Collection Procedure
Data will be collected using a survey method, with the questionnaires administered to the selected participants in their respective institutions. The researchers will seek permission from school authorities and institutional heads before administering the questionnaires. The questionnaires will be distributed personally by the researcher and research assistants who will provide the necessary instructions to the respondents.
Each participant will be given ample time to complete the questionnaire, and confidentiality will be assured to encourage honest responses. Completed questionnaires will be collected immediately or on a specified date.
3.6 Data Analysis
The data collected will be analyzed using descriptive statistics and inferential statistics. Descriptive statistics, including frequency distribution, percentages, and means, will be used to summarize the general characteristics of the sample. For instance, the distribution of responses to Likert-scale questions will be analyzed to assess the overall perception of reality TV's impact on the moral and social life of adolescents.
In addition, inferential statistics such as the Chi-square test and correlation analysis will be used to test the hypotheses. The Chi-square test will determine whether there is a significant relationship between exposure to reality TV shows and changes in the moral and social behaviors of adolescents. Correlation analysis will help establish the strength and direction of the relationship between the variables, such as the amount of time spent watching reality TV and the level of moral degradation or social changes observed.
All data will be analyzed using Statistical Package for Social Sciences (SPSS) version 25.0. SPSS is a widely used software for analyzing quantitative data and will allow for easy interpretation of the results.
3.7 Ethical Considerations
Ethical considerations are crucial in any research involving human participants, especially minors like adolescents. The following ethical guidelines will be adhered to in this study:
1. Informed Consent: Participants will be provided with detailed information about the study's purpose and procedures. Consent will be obtained from both the participants and their guardians (for those under 18 years).
2. Confidentiality: The privacy of all participants will be protected. All responses will be anonymized, and participants' names will not be used in any publication or report.
3. Voluntary Participation: Participation in the study will be entirely voluntary, with the participants free to withdraw at any time without any negative consequences.
4. Data Protection: The data collected will be stored securely and only accessible to the researcher. Upon completion of the study, the data will be disposed of in a secure manner to ensure confidentiality is maintained.
3.8 Limitations of the Study
Despite the careful design of this research, there are several limitations that must be considered:
1. Sample Bias: The study is focused on adolescents in Kwara State, so the findings may not be generalizable to other regions or populations with different media consumption patterns.
2. Self-Report Bias: Since data will be collected via self-reported questionnaires, there is a risk that participants may not answer truthfully due to social desirability bias. To minimize this, assurances of confidentiality and anonymity will be emphasized.
3. Access to Participants: While every effort will be made to select participants from a diverse set of institutions, there may be challenges in obtaining full cooperation from some educational institutions.
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CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0. Introduction 
This chapter presents the data collected through the questionnaire and analyzes the responses of participants. A total of 100 copies of the questionnaire were distributed and retrieved from respondents. The analysis is presented in tables according to the sections of the questionnaire: Demographic Information, Exposure to Reality Television Shows, Adopted Behaviors, Moral Values, and Social Interactions.
4.1. DATA PRESENTATION
Section A: Demographic Information
Table 4.1: Gender Distribution of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	45
	45%

	Female
	55
	55%

	Total
	100
	100%


Source: Field Survey 2025
The data shows that 45% of the respondents were male while 55% were female, indicating a higher number of female participants.
Table 4.2: Age Distribution of Respondents
	Age Range
	Frequency
	Percentage (%)

	12–14 years
	10
	10%

	15–17 years
	35
	35%

	18–19 years
	55
	55%

	Total
	100
	100%


Source: Field Survey 2025
The highest percentage of respondents (55%) falls within the 18–19 years age group, indicating that most of the participants are older teenagers.
Table 4.3: Educational Level of Respondents
	Educational Level
	Frequency
	Percentage (%)

	Junior Secondary
	10
	10%

	Senior Secondary
	30
	30%

	Polytechnic (OND)
	35
	35%

	Polytechnic (HND)
	25
	25%

	Total
	100
	100%


Source: Field Survey 2025
A majority of the respondents are Polytechnic students (OND and HND combined account for 60%).
SECTION B: EXPOSURE TO REALITY TELEVISION SHOWS
Table 4.4: Frequency of Watching Reality TV Shows
	Frequency
	Frequency
	Percentage (%)

	Very often
	20
	20%

	Often
	30
	30%

	Occasionally
	25
	25%

	Rarely
	15
	15%

	Never
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
The majority of respondents (50%) watch reality TV shows either often or very often.
Table 4.5: Reality TV Shows Regularly Watched
	Show
	Frequency

	Big Brother Naija
	60

	Nigerian Idol
	40

	The Voice Nigeria
	30

	Gulder Ultimate Search
	25

	Date My Family
	20

	Others
	10


Source: Field Survey 2025
Big Brother Naija is the most-watched reality show among respondents, followed by Nigerian Idol.
Table 4.6: Hours Spent Watching Reality TV Weekly
	Hours per Week
	Frequency
	Percentage (%)

	Less than 2 hours
	15
	15%

	2–5 hours
	30
	30%

	6–10 hours
	35
	35%

	More than 10 hours
	20
	20%

	Total
	100
	100%


Source: Field Survey 2025
Most respondents (55%) watch reality TV between 6–10 hours or more weekly.
Table 4.7: Main Reason for Watching Reality Shows
	Reason
	Frequency
	Percentage (%)

	Entertainment
	50
	50%

	To learn something
	15
	15%

	Peer influence
	20
	20%

	To follow trends
	15
	15%

	Total
	100
	100%


Source: Field Survey 2025
Half of the respondents watch reality shows mainly for entertainment purposes.
Section C: Adopted Behaviors After Viewing Reality TV
Table 4.8: Imitated Dressing Style
	Response
	Frequency
	Percentage (%)

	Yes
	40
	40%

	No
	60
	60%

	Total
	100
	100%


Source: Field Survey 2025
40% of respondents admitted to imitating the dressing styles of reality TV personalities.
Table 4.9: Influence on Manner of Speaking
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	20
	20%

	Agree
	35
	35%

	Neutral
	25
	25%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey 2025
More than half of the respondents (55%) believe reality shows influence their language and expressions.
Table 4.10: Fame Valued Over Education
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	15
	15%

	Agree
	30
	30%

	Neutral
	25
	25%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
45% of respondents agree that reality shows influence youth to value fame over education and discipline.
Table 4.11: Copied Behavior or Action from Reality TV
	Response
	Frequency
	Percentage (%)

	Yes
	50
	50%

	No
	30
	30%

	Not sure
	20
	20%

	Total
	100
	100%


Source: Field Survey 2025
Half of the respondents have copied behaviors seen on reality shows.
Section D: Moral Values and Reality Television
Table 4.12: Reality TV Promotes Good Moral Values
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	10
	10%

	Agree
	20
	20%

	Neutral
	25
	25%

	Disagree
	30
	30%

	Strongly Disagree
	15
	15%

	Total
	100
	100%


Source: Field Survey 2025
Majority (45%) of respondents disagree that reality shows promote good moral values.
Table 4.13: Acceptance of Negative Behavior
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	15
	15%

	Agree
	25
	25%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
40% of respondents admitted becoming more tolerant of negative behaviors after watching reality shows.
Table 4.14: Changed Opinion of Right and Wrong
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	10
	10%

	Agree
	30
	30%

	Disagree
	25
	25%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
40% of respondents agree that reality shows have influenced their perception of morality.
Table 4.15: Judging Others Based on Lifestyle
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	20
	20%

	Agree
	25
	25%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
45% admitted to judging people based on appearance or behavior seen on TV.
Section E: Social Interactions and Peer Influence
Table 4.16: Interaction with Friends Affected
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	10
	10%

	Agree
	35
	35%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
45% feel that their interaction with friends has been influenced by watching reality TV.
Table 4.17: Confidence in Social Settings
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	15
	15%

	Agree
	40
	40%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
55% of respondents reported feeling more socially confident due to exposure to reality TV.
Table 4.18: Peer Pressure to Fit In
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	15
	15%

	Agree
	30
	30%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
45% feel pressure to adopt behaviors or styles similar to those seen on reality shows to fit in.
Table 4.19: Relationship with Family Changed
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	10
	10%

	Agree
	20
	20%

	Neutral
	35
	35%

	Disagree
	25
	25%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
Only 30% indicated a noticeable change in their relationship with family members due to reality TV exposure.
4.2. Analysis of Research Questions
The first research question sought to determine the level of adolescents' exposure to reality television shows. Data presented in Chapter Four reveals that a significant number of respondents indicated that they watch reality TV shows either “very often” or “often.” Popular programs such as Big Brother Naija, Nigerian Idol, and The Voice Nigeria were among the most commonly viewed, with most participants reporting that they watch reality shows for about 2–10 hours weekly. This level of exposure shows that reality TV is a dominant form of media in adolescents' lives and suggests that the influence of such content may be substantial, especially when consumption is consistent and unsupervised.
The second research question examined the types of behaviors adolescents adopt after watching reality television. The analysis indicates that many respondents have attempted to imitate the dressing style of reality TV personalities, with some stating that their language—particularly slang and manner of speaking—was influenced by what they had seen on these shows. Others admitted to copying certain behaviors from reality shows, including dancing styles, modes of dressing, and even conflict behaviors. These findings highlight the role of reality television in shaping behavior among adolescents, lending support to Bandura’s Social Learning Theory, which posits that individuals can learn new behaviors by observing and imitating others, especially when those behaviors appear desirable or are socially rewarded.
The third research question focused on how reality television influences adolescents' moral values. The findings indicate that many respondents disagreed with the statement that reality TV promotes good moral values, while a significant number either agreed or remained neutral regarding the increased acceptance of negative behaviors such as lying, nudity, and backbiting. Furthermore, some respondents acknowledged that their perception of right and wrong had changed due to their exposure to reality TV content. This suggests a moral shift or desensitization in some adolescents, potentially resulting from repeated exposure to content that blurs the lines between acceptable and deviant behavior. This aligns with cultivation theory, which argues that prolonged exposure to media shapes an individual's perception of reality, including ethical and moral standards.
The fourth research question explored how reality television affects social interaction and peer influence among adolescents. A portion of the respondents stated that reality TV has changed how they relate with their peers, citing increased awareness of social trends and pressure to conform in areas such as fashion, language, and lifestyle choices. Many also reported feeling more socially confident or pressured to behave in certain ways to fit in with their friends. Although the influence on family relationships varied, with some noting little to no impact, others acknowledged a shift in how they engaged with family members. These results indicate that reality television can significantly influence adolescent socialization, contributing to peer conformity and shaping the dynamics of both friendship and family relationships.
In summary, the research questions collectively highlight the deep and multifaceted influence of reality television on adolescents. From shaping behavioral patterns and communication styles to altering moral values and increasing peer pressure, reality shows appear to be powerful socializing agents. These findings underscore the importance of media literacy education and parental guidance to help adolescents critically evaluate the content they consume and to mitigate potential negative influences.
4.3. Discussion of Findings
This study aimed to investigate the influence of reality television shows on the behavioral patterns of adolescents. The data gathered from 100 respondents provides a rich insight into how frequently adolescents consume reality television and the extent to which it shapes their conduct, socialization, and moral perspectives.
Demographic Characteristics: From the demographic analysis, there was a relatively balanced gender distribution with 55% male and 45% female respondents. The age distribution indicates that most respondents (50%) are between 18 and 19 years, representing a crucial stage of identity development and susceptibility to external influences, including media. Additionally, the educational distribution reveals that a significant portion of the respondents (60%) are at the tertiary level, which may correlate with increased media access and exposure.
Discussion: Adolescents at this stage are forming perceptions, identities, and social ideologies. Thus, the gender balance, combined with the developmental age group and educational exposure, implies that reality TV content is reaching a highly impressionable audience with the potential to shape their values, behaviors, and choices.
Exposure to Reality Television Shows: the findings show that more than half (55%) of respondents watch reality TV either often or very often. Big Brother Naija is identified as the most popular program, and many spend between 2–10 hours per week watching these shows.
Discussion: This frequent exposure suggests that adolescents are not casual viewers but dedicated followers. Programs like Big Brother Naija are particularly influential because of their round-the-clock availability and unfiltered content. The high level of engagement highlights the necessity of critically evaluating the messages being consumed and their potential long-term effects on youth development.
Imitation and Adopted Behaviors: almost half of the respondents (45%) admitted to imitating the dressing styles of reality TV participants. Likewise, 60% agreed that their speech and slang have been influenced by these shows. Moreover, 50% agreed or strongly agreed that society today values fame over education—a sentiment strongly promoted by reality television where participants often gain stardom without conventional accomplishments.
Discussion: these findings support the assertion that reality TV is not only a form of entertainment but also a source of behavioral templates. Adolescents tend to model behaviors, dressing, and communication styles seen on screen, often without questioning their appropriateness. This raises concerns over the type of role models these programs present and how they shape the ambitions and lifestyle expectations of young viewers.
Moral Values and Ethical Shifts: Respondents had mixed opinions on whether reality TV promotes good morals, with a combined 40% disagreeing. About 40% also admitted that exposure to such shows has made them more accepting of negative behaviors like disrespect, nudity, and profanity. Half of the participants acknowledged a shift in how they perceive right and wrong, influenced by the recurring themes in these shows.
Discussion: the findings indicate that reality television could be contributing to the erosion of traditional moral values among adolescents. As media theorists suggest, repeated exposure to particular behaviors, especially when glamorized, normalizes them. This can result in a subtle but steady redefinition of ethical boundaries among viewers. For instance, profanity, aggression, and hyper-equalization are often displayed without consequence in reality TV, which may signal to adolescents that such behaviors are acceptable or even desirable.
Social Relationships and Peer Influence; half of the respondents revealed that reality shows influenced their friendships and interactions. A notable portion also indicated that their perception of individuals is affected by appearance and lifestyle—common traits judged and emphasized in reality TV.
Discussion: This aligns with the cultivation theory, which states that prolonged television viewing can shape viewers' perceptions of reality. Adolescents may begin to evaluate themselves and others based on artificial standards of success and popularity portrayed on reality TV. This has significant implications for self-esteem, peer relationships, and social cohesion, especially when young people feel pressured to meet unrealistic standards.
To assess the level of exposure to reality TV: The study reveals that adolescents are highly exposed to reality TV, often spending significant hours each week watching programs like Big Brother Naija. This level of exposure increases the likelihood of influence.
To examine the types of behavioral changes observed among viewers: Behavioral patterns such as dressing, speech, values, and social interactions are notably impacted. The desire to emulate the lifestyle of reality TV stars, even at the expense of education or moral standards, is evident in the responses.
To determine the influence on moral values: A substantial number of respondents believe that reality TV contributes to moral decay, with many acknowledging a shift in their moral compass and increased tolerance for controversial behavior.
To explore peer influence and socialization effects: Reality shows influence how adolescents interact with peers, form friendships, and judge others. It fosters a culture of comparison, materialism, and superficiality, which can distort genuine social values.
The findings from this chapter reveal that reality television has a profound influence on adolescents’ behavioral and moral development. With high exposure rates and consistent imitation of fashion, language, and values seen on screen, it is clear that these shows play a significant role in shaping youth culture. While some respondents noted positive aspects such as entertainment and exposure to new ideas, the overarching trend suggests that reality TV could negatively affect adolescents’ value systems if not properly regulated or accompanied by media literacy education.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
This study examined the influence of reality television on adolescents, focusing on behavioral changes, moral perceptions, and social interactions. The research was guided by a structured questionnaire distributed among respondents of different age groups and educational backgrounds. The study was organized into five chapters, each contributing to the understanding of the subject matter.
Chapter One: Introduction, This chapter introduced the study and highlighted the growing popularity of reality television shows such as Big Brother Naija, Nigerian Idol, and others. It raised concerns about the possible influence of these shows on adolescents’ behavior, moral judgment, and social life. The objectives, significance of the study, research questions, and scope were clearly outlined.
Chapter Two: Literature Review, In this chapter, relevant theories such as the Social Learning Theory, Cultivation Theory, and Uses and Gratifications Theory were discussed to explain how adolescents are influenced by the content they consume. The review examined past empirical studies that documented various behavioral, emotional, and moral shifts among viewers of reality TV.
Chapter Three: Research Methodology, This chapter detailed the design of the study, the population, sampling techniques, and methods of data collection and analysis. The research adopted a survey method using a structured questionnaire. Data were collected from a representative sample of adolescents from different institutions and analyzed using descriptive statistics such as frequency and percentage tables.
Chapter Four: Data Presentation, Analysis and Interpretation, Data were analyzed based on demographic information and five key sections covering exposure to reality TV, behavioral influence, moral orientation, social interaction, and peer influence. Findings revealed that:
· A significant portion of respondents watch reality TV shows regularly.
· Many respondents admitted to imitating fashion and behavior from these shows.
· Reality TV influences the use of slang, interest in fame, and perception of moral standards.
· Social interaction patterns, peer pressure, and confidence in public speaking were also affected.
Each table was followed by an interpretation that clearly showed the trend and implications of the responses.
5.2 Conclusion
Based on the findings, it can be concluded that reality television has a measurable impact on adolescents' behavior, values, and social interactions. A majority of the respondents watch reality shows frequently and are influenced by the dressing, language, and lifestyle of participants in those shows. While some adolescents use reality TV for entertainment and education, others are significantly affected in ways that alter their moral compass, communication patterns, and family relationships.
The study found that:
· Reality TV promotes both positive (confidence, self-expression) and negative (vulgarity, rebellion, moral laxity) outcomes.
· Adolescents are particularly vulnerable to media influences due to their developmental stage.
· There is a growing need to monitor and guide what young people consume on television.
5.3 Recommendations
Based on the findings and conclusion, the following recommendations are made:
1. Parental Guidance: Parents should closely monitor the media content their children are exposed to and offer guidance on interpreting such content critically.
2. Media Literacy Education: Schools should include media literacy in their curriculum to help adolescents understand and analyze media messages responsibly.
3. Content Regulation: Broadcasting regulatory bodies like NBC (National Broadcasting Commission) should ensure stricter regulation of the content in reality TV programs, especially those airing during hours when adolescents are likely to watch.
4. Positive Role Models: Reality shows should incorporate more educative and morally responsible content. Producers should showcase participants who display positive values and behaviors.
5. Adolescent Counseling: Institutions should provide psychological and social support services to help students navigate peer pressure and social identity shaped by media.
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QUESTIONNAIRE
Dear Respondent,  
 This questionnaire is designed to collect data for academic research on the topic Television reality show and it effect on the moral and social life of adolescent in Kwara State. Your honest responses will be treated with confidentiality and used strictly for academic purposes.  
Thank you for your cooperation.

Section A: Demographic Information
(Please tick [✔] the appropriate option)
1. Gender:
☐ Male
☐ Female
2. Age:
☐ 12–14 years
☐ 15–17 years
☐ 18–19 years
3. Level of Education:
☐ Junior Secondary
☐ Senior Secondary
☐ Polytechnic (OND)
☐ Polytechnic (HND)
4. Religious Affiliation:
☐ Christianity
☐ Islam
☐ Others (please specify): 
Section B: Exposure to Reality Television Shows
(Please tick the option that best reflects your opinion)
5. How often do you watch reality TV shows?
☐ Very often
☐ Often
☐ Occasionally
☐ Rarely
☐ Never
6. Which of the following reality shows do you watch regularly? (You may tick more than one)
☐ Big Brother Naija
☐ Nigerian Idol
☐ The Voice Nigeria
☐ Gulder Ultimate Search
☐ Date My Family
☐ Others (please specify): _______________
7. On average, how many hours do you spend watching reality TV shows per week?
☐ Less than 2 hours
☐ 2–5 hours
☐ 6–10 hours
☐ More than 10 hours
8. What is your main reason for watching reality shows?
☐ Entertainment
☐ To learn something new
☐ Peer influence
☐ To follow trends or celebrities
Section C: Adopted Behaviors After Viewing Reality TV
9. Have you ever tried to imitate the dressing style of a reality TV personality?
☐ Yes
☐ No
10. Has watching reality shows influenced your use of slang or manner of speaking?
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
11. Do you believe reality TV has encouraged you to value fame and popularity over education and discipline?
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
12. Have you ever copied a behavior or action seen on a reality show (e.g., dancing, fighting, dressing)?
☐ Yes
☐ No
☐ Not sure
Section D: Moral Values and Reality Television
13. Reality TV promotes good moral values.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
14. I have become more accepting of negative behavior (e.g., lying, nudity, backbiting) after watching reality shows.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
15. Watching reality shows has changed my opinion about what is right or wrong.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
16. I find myself judging others based on their lifestyle or appearance, like reality show characters.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
Section E: Social Interactions and Peer Influence
17. Watching reality TV has affected how I interact with my friends.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
18. Reality shows have made me more confident in social settings.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
19. I now feel more pressure to behave in certain ways to fit in with peers (e.g., fashion, speech, lifestyle).
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
20. My relationship with family members has changed due to my exposure to reality TV.
☐ Strongly Agree
☐ Agree
☐ Neutral
☐ Disagree
☐ Strongly Disagree
