USE OF SOCIAL MEDIA FOR SPORT BETTING AMONG STUDENT OF KWARA STATE POLYTECHNIC, ILORIN


BY

 IBRAHIM AMINAT AYOMIDE
ND/23/MAC/PT/0321


BEING A PROJECT WORK SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION,
 INSTITUTE OF INFORMATION AND COMMUNICATION TECNOLOGY
 KWARA STATE POLYTECHNIC, ILORIN.

IN PARTIAL FULFILLMENT OF REQUIREMENTS FOR THE AWARD OF NATIONAL DIPLOMA IN MASS COMMUNICATION
KWARA STATE POLYTECHNIC, ILORIN.


[bookmark: _Toc139621222]	       AUGUST, 2025
CERTIFICATION
This is to certify that this project has been read and met the requirement for the Award of National Diploma (ND) in the Department of Mass Communication, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin.


___________________________				_________________
MRS IFEOLUWA OLAYIOYE					DATE
(Project supervisor)



__________________					_________________
MRS OPALEKE G. T.						DATE
(Project Coordinator)					



__________________					_________________
MRS OPALEKE G. T.						DATE
(PT Coordinator)

[bookmark: _Toc139621223][bookmark: _Toc140121975]



[bookmark: _Toc139621224][bookmark: _Toc140121976]DEDICATION
I dedicated this project with love and gratitude to Almighty Allah, who has blessed me
with the gifts and talents to create this work.
I also dedicated it to my parents whose unwavering support and encouragement have been
a constant source of inspiration throughout my academic journey. Also, my esteemed supervisor,
MRS. IFEOLUWA OLAYIOYE whose guidance and mentorship have been invaluable in shaping my research and ideas and our colleagues and friends whose collaboration and camaraderie have made this academic endeavor a rewarding and enriching experience. May this project contribute meaningfully to the body of knowledge in MASS COMMUNICATION and serve as a testament to the power of dedication, hard work and perseverance.




	







ACKNOWLEDGEMENT
I extend my heartfelt gratitude and appreciation to those unwavering support and encouragement have been pivotal in the completion of this academic project. I am humbled and deeply thankful to each of you.
Firstly, and foremost, all adoration and exaltation be to Almighty Allah the custodian of knowledge and the beginning that has no ending for making this my vision a reality and for his protection for making it possible for me to through the dark and brightest days in the course of my study and for his shower of blessings over me throughout my academic pursuit.
My appreciation goes to my lovely mum IBRAHIM FATEEMAH your endless prayers and unwavering support have been my pillars of strength. Your belief in me has fueled my determination to Excel. For their support, morally, academically, financially, and even spiritual. I pray Allah in high endless and unlimited joy and blessings to become with you to reap the fruits of your labour, (Amin) and my supporter MY LOVELY MOTHER MRS FATEEMAH, MR ABDULRAHMAN, MR IBRAHIM AKEEM and MRS AJAO and for their care, understanding and prayers towards my life. I pray Allah in his infinite and unlimited mercy be with you always.
This research work would not been completed without the assistant of my honorable supervisor in person of Mrs. Adeyemi whom express my unalloyed appreciation who inspired of heavy workload refined and construct this work, I really appreciate all your efforts may Almighty Allah be with you and your family. (Amin). And to all my siblings, ZAINAB, HABEEB and HALIYAH Thanks to you all.




TABLE OF CONTENTS
Title page										i
Certification										ii
Dedication										iii
Acknowledgements									iv
Table of contents									v
Chapter One: Introduction									
1.1	Background of the study							1
1.2	Statement of the problem							5
1.3	Objectives of the study							5
1.4	Research Questions								6
1.5	Significance of the study							6
1.6	Scope of the study								7
1.7	Definition of terms								8
Chapter Two: Literature Review
2.1	Conceptual Review								10
2.2	Theoretical Framework							27
2.3	Empirical Framework							29
Chapter Three: Research Methodology
Introduction										32
3.1	Research design								32
3.2	Population of the study							32
3.3	Sample Size and Sample Techniques					33
3.4	Instrumentation								33
3.5	Validity and Reliability of the Instrument					33
3.6	Method of Data Collection							34
3.7	Method of Data Analysis							34
Chapter Four
Data analysis and Presentation
4.1	Introduction									35
4.2	Analysis of Research Question						35
4.3	Discussion of findings							45
Chapter Five
Summary, Conclusion and Recommendations
5.1	Summary									47
5.2	Conclusion									47
5.3	Recommendations								48
References									50
Questionnaire								52
2

CHAPTER ONE
INTRODUCTION

1.1       Background of the Study	
The 1990s witnessed the commercialization of the internet, with the World Wide Web becoming publicly accessible. In 1993, the release of the first web browser, Mosaic, made the internet more user-friendly and accessible to the general public. This era saw the rise of companies like Amazon and eBay, marking the onset of the dot-com boom. The internet became a platform for e-commerce, and the proliferation of websites and online services transformed business models, setting the stage for a digital revolution.
[bookmark: _GoBack]The 2000s were marked by the widespread adoption of broadband internet, significantly enhancing internet speeds and accessibility. This era saw the rise of social media platforms such as Friendster, MySpace, and later, Facebook and Twitter. Social media revolutionized online interactions, enabling individuals to connect, share, and communicate on a global scale. The emergence of user-generated content and social networking became defining aspects of internet culture during this period.
The 2010s witnessed a paradigm shift with the proliferation of smartphones and mobile devices, leading to increased mobile internet usage. Streaming services like Netflix gained prominence, transforming the entertainment industry by offering on-demand content. The rise of cloud computing further revolutionized how people accessed and stored data. Social media platforms continued to evolve, with Facebook, Twitter, and Instagram becoming integral to daily communication and information sharing.
The 2020s have continued the trajectory of internet evolution with ongoing advancements. The expansion of 5G networks promises faster and more reliable connectivity, paving the way for innovations in areas such as augmented reality and the Internet of Things (IoT). Cybersecurity has become a paramount concern, reflecting the increasing integration of the internet into various aspects of daily life. The internet's influence has become pervasive, impacting communication, commerce, education, and information dissemination globally, solidifying its status as an indispensable tool in the contemporary era.
Social media has become an integral part of contemporary society, transforming the way people connect, communicate, and share information. It encompasses a wide array of online platforms that facilitate the creation and exchange of user-generated content, including text, images, videos, and interactive discussions. Popular social media platforms include but are not limited to Facebook, Twitter, Instagram, and Snapchat. These platforms serve as virtual spaces where individuals, communities, and organizations engage in real-time interactions, share experiences, and consume a diverse range of content. The pervasive nature of social media has not only redefined interpersonal communication but has also established itself as a powerful tool for information dissemination, entertainment, and the formation of virtual communities.
Sports betting refers to the act of predicting and placing wagers on the outcome of sporting events. This age-old practice has evolved significantly with the advent of technology, transitioning from traditional forms of betting at physical locations to the digital realm. Online sports betting platforms provide individuals with the opportunity to bet on a plethora of sports events, ranging from traditional games like football, basketball, and soccer to niche sports and eSports. These platforms offer a variety of betting options, including fixed-odds betting, in-play or live betting, and spread betting. The allure of sports betting lies in its potential for entertainment, the thrill of competition, and the prospect of financial gains. However, it also poses risks, including addiction, financial loss, and potential negative impacts on mental health.
The convergence of social media and sports betting represents a contemporary phenomenon that has gained momentum in recent years. Social media platforms have become conduits for the dissemination of sports-related content, discussions, and promotions, seamlessly integrating sports betting into the digital landscape. Users often encounter real-time updates on odds, expert analyses, and promotional offers, fostering an environment where social media serves not only as a means of communication but also as a gateway to sports betting activities. The constant flow of information and peer interactions on social media can significantly influence individuals' decisions to engage in sports betting. This dynamic intersection raises intriguing questions about the motivations, patterns, and consequences associated with the use of social media for sports betting, particularly among student populations in educational institutions like Kwara State Polytechnic, Ilorin.
In recent years, the convergence of social media and sports betting has become increasingly prevalent, raising concerns about its impact, especially among student populations. The use of social media platforms has witnessed an unprecedented surge, providing individuals with a platform for communication, information sharing, and entertainment. Simultaneously, the popularity of sports betting has soared, fueled by the accessibility of online platforms, diverse betting options, and the widespread promotion of betting activities.
Among the demographic engaging in both social media and sports betting, students stand out as a noteworthy group. Students often find themselves immersed in the dynamic digital landscape, where social media serves as a primary means of communication and information consumption. In parallel, the allure of sports betting, with its promise of excitement and financial gains, can be particularly enticing to this demographic.
Kwara State Polytechnic, Ilorin, serves as a microcosm of this evolving trend. The student body, representing diverse backgrounds and interests, is likely navigating the complex interplay between social media and sports betting. This research seeks to shed light on this intersection by exploring how students at Kwara State Polytechnic utilize social media in the context of sports betting.
Understanding the motivations, patterns, and potential consequences of social media engagement in sports betting among students is crucial for several reasons. Firstly, it addresses the dearth of specific research on this emerging phenomenon within the local context. Secondly, it provides insights that can inform educational institutions, policymakers, and other stakeholders about the challenges and opportunities associated with this trend. Moreover, as the digital landscape continues to evolve, such knowledge is instrumental in fostering responsible online behavior and developing targeted interventions to mitigate any adverse effects.
The proliferation of smartphones, coupled with the widespread availability of high-speed internet, has facilitated seamless integration between social media and online sports betting platforms. This integration has not only transformed the way individuals consume sports-related content but has also provided an avenue for easy access to betting opportunities. The allure of real-time updates, expert opinions, and community discussions on social media platforms can significantly influence individuals' betting decisions, especially among the tech-savvy student population.
In the context of Kwara State Polytechnic, Ilorin, understanding the dynamics of social media usage for sports betting among students becomes imperative due to its potential implications on academic performance, financial well-being, and overall student welfare. While social media offers a platform for connection and expression, it also serves as a conduit for exposure to betting promotions, peer influences, and potentially harmful content.
The socio-cultural context of Kwara State further adds complexity to this study. Cultural attitudes toward gambling, coupled with the prevailing economic conditions, may influence students' susceptibility to sports betting temptations. Additionally, the regulatory environment surrounding sports betting in Nigeria, and specifically in Kwara State, contributes to the need for a localized investigation to tailor interventions and policies accordingly.
As the academic community strives to foster holistic development and responsible behavior among students, comprehending the multifaceted relationship between social media and sports betting is crucial. This study seeks to explore not only the extent of engagement but also the underlying motivations and the impact of this phenomenon on the academic and personal lives of students at Kwara State Polytechnic.
By examining the intersection of social media and sports betting within this specific educational context, the research aims to provide a foundation for evidence-based decision-making. The outcomes of this study may contribute not only to the academic discourse surrounding digital behavior but also to the formulation of proactive measures and educational initiatives aimed at promoting responsible online conduct among students in Kwara State Polytechnic, Ilorin.
The advent of social media platforms has brought about a paradigm shift in the way individuals consume information, communicate, and interact with their surroundings. Students, as avid users of social media, are exposed to a myriad of influences, opinions, and trends shaping their worldview. In tandem with this digital transformation, the sports betting landscape has evolved, offering students unprecedented access to a wide array of betting markets, live streaming, and interactive features.
Kwara State Polytechnic, situated in Ilorin, Nigeria, stands as a microcosm where the confluence of social media and sports betting intersects with the academic environment. The potential impact of this convergence on students' academic focus, mental health, and financial well-being necessitates a comprehensive exploration. Additionally, the distinct characteristics of Kwara State Polytechnic's student body, comprising individuals from diverse socioeconomic backgrounds and cultural perspectives, introduce unique factors that could influence the patterns and motivations of social media use for sports betting.
This research project also recognizes the growing concern globally regarding the rise of online gambling-related issues among young adults. The exploration of the use of social media for sports betting among students in Kwara State Polytechnic contributes not only to the local understanding of this phenomenon but also to the broader discourse on responsible digital citizenship and the potential risks associated with the intersection of social media and gambling.
Furthermore, the study recognizes the potential positive aspects of social media, such as fostering community engagement, disseminating sports-related knowledge, and providing platforms for healthy discussions. Balancing these positive aspects with the potential negative consequences of excessive sports betting via social media is crucial for developing a nuanced understanding of the phenomenon.
The global landscape of sports betting has undergone significant transformations in recent years, marked by the shift from traditional brick-and-mortar establishments to online platforms. The accessibility and convenience afforded by these digital platforms have led to a surge in sports betting activities, with social media acting as a catalyst in amplifying this trend. The integration of real-time updates, peer recommendations, and promotional content on social media creates an environment where students are not merely passive consumers but active participants in the sports betting discourse. Understanding the intricacies of this phenomenon is paramount, especially in an academic setting where students are not only shaping their personal identities but also laying the foundation for their future careers.
Kwara State Polytechnic, nestled in the vibrant city of Ilorin, serves as an educational hub with a diverse student population. The unique blend of cultures, backgrounds, and academic pursuits within the institution adds layers of complexity to the study of social media use for sports betting. Factors such as varying levels of digital literacy, cultural attitudes toward gambling, and socio-economic conditions may influence the ways in which students engage with social media and navigate the landscape of sports betting. By delving into these nuances, the research aims to provide a holistic understanding of the phenomenon within the specific context of Kwara State Polytechnic.
The socio-economic landscape of Kwara State, and Nigeria as a whole, plays a pivotal role in shaping the behaviors and choices of its residents. Understanding the economic motivations behind sports betting, as well as the potential financial implications for students, is crucial for devising targeted interventions and support systems. Additionally, the regulatory frameworks surrounding online gambling in Nigeria, including Kwara State, introduce legal dimensions that warrant exploration to ensure that any findings can contribute to informed policy discussions.
As technology continues to advance, the ways in which students engage with social media and sports betting are likely to evolve. The study recognizes the dynamic nature of this intersection and aims to provide insights that extend beyond the current snapshot. By investigating the motivations behind social media use for sports betting, the research seeks to identify trends and potential future trajectories, thereby assisting educational institutions and policymakers in anticipating and addressing emerging challenges.
this research embarks on a journey to unravel the multifaceted relationship between social media and sports betting among students at Kwara State Polytechnic, Ilorin. The intersection of these two phenomena is emblematic of the evolving digital landscape and its impact on the academic, social, and economic dimensions of student life. As social media becomes an integral part of daily existence, and sports betting continues to capture the imagination of individuals worldwide, understanding the dynamics of their convergence becomes imperative.
Kwara State Polytechnic, with its diverse student body and unique socio-cultural context, provides a rich tapestry for investigation. The study seeks not only to explore the extent of engagement but also to delve into the motivations and potential consequences associated with the use of social media for sports betting among students. The findings are anticipated to offer valuable insights that extend beyond academic discourse, providing practical knowledge for educational institutions, policymakers, and stakeholders interested in fostering responsible digital citizenship and addressing emerging challenges.

1.2 	Statement of the Problem
The burgeoning convergence of social media and sports betting poses multifaceted challenges among students at Kwara State Polytechnic, Ilorin. This study addresses concerns regarding potential distractions from academic pursuits as students engage with real-time updates and interactive content on social media platforms related to sports betting. Financial implications, including the risks and rewards associated with these activities, raise questions about students' susceptibility to financial strain. Furthermore, the study investigates the potential psychosocial impact, exploring how exposure to sports betting content on social media influences mental health, self-esteem, and interpersonal relationships. Cultural norms and regulatory influences in Kwara State introduce unique dimensions, shaping students' perceptions and behaviors concerning sports betting through social media. In essence, the lack of a localized understanding underscores the need to examine and comprehend the specific challenges faced by students in navigating this digital convergence within the Kwara State Polytechnic community.

1.3 	Objectives of the Study
1. To Assess the Extent of Social Media Engagement in Sports Betting
2. To Explore the Motivations Behind Social Media Use for Sports Betting
3. To know the correlation between social media engagement in sports betting and academic performance among students at Kwara State Polytechnic


1.4 	Research Questions
1. To what extent do students at Kwara State Polytechnic, Ilorin, engage with social media for sports betting activities?
2. What are the primary motivations driving students to use social media for sports betting?
3. How does social media engagement in sports betting correlate with academic performance among students at Kwara State Polytechnic?

1.5	Significance of the study
The significance of the study lies in its potential to contribute valuable insights into the emerging intersection of social media and sports betting, particularly among students at Kwara State Polytechnic, Ilorin. The findings of this research are expected to have several implications and benefits:
Academic Insight: The study provides an in-depth understanding of how social media engagement in sports betting may impact academic performance. This insight is valuable for educators, administrators, and policymakers in optimizing educational environments and addressing potential distractions that students may face.
Student Well-being: By exploring the psychosocial implications of social media-based sports betting, the research aims to contribute to student well-being initiatives. Identifying potential impacts on mental health, self-esteem, and interpersonal relationships can guide the development of support systems and interventions to enhance the overall student experience.
Financial Literacy: Understanding the financial behaviors associated with sports betting activities through social media can inform financial literacy programs. This knowledge is crucial for empowering students to make informed decisions, manage their finances responsibly, and mitigate potential financial risks associated with sports betting.
Cultural Sensitivity: Examining the influence of cultural attitudes and regulatory frameworks on students' perceptions of sports betting through social media contributes to cultural sensitivity and awareness. This understanding is essential for policymakers in Kwara State and Nigeria to develop regulations that align with cultural values and address potential challenges.
Responsible Social Media Use: The study's findings can inform educational institutions and policymakers in developing guidelines and educational programs to promote responsible social media use. This includes fostering awareness among students about potential risks associated with sports betting and encouraging the development of a responsible online community.
Policy Formulation: Policymakers can utilize the research outcomes to formulate evidence-based policies that address the dynamic landscape of social media-based sports betting. These policies can safeguard students from potential harms while ensuring a conducive digital environment that aligns with educational goals.
Prevention and Intervention Strategies: The research can guide the development of prevention and intervention strategies to address the challenges identified. Educational institutions can implement targeted initiatives to raise awareness, provide support, and promote responsible decision-making among students engaging in social media-based sports betting.
Contributions to Academic Knowledge: The study contributes to the academic discourse by providing localized insights into the intersection of social media and sports betting. This contributes to the existing body of knowledge on digital behavior, expanding understanding in a context-specific manner.
In essence, the significance of this study extends beyond its immediate context, reaching into the realms of education, well-being, financial literacy, and policy development. The outcomes aim to empower stakeholders with the knowledge needed to foster a positive and responsible digital environment for students at Kwara State Polytechnic, Ilorin, and serve as a potential model for addressing similar challenges in other educational settings.

1.6	Scope of the Study
This study focuses on investigating the utilization of social media for sports betting among students at Kwara State Polytechnic, Ilorin. The research delves into the diverse dimensions of this phenomenon within the campus environment, considering various social media platforms, types of sports betting activities, and the motivations and behaviors of students. The scope encompasses an exploration of the potential academic impact and psychosocial implications, while also acknowledging the influences of cultural attitudes and regulatory frameworks within Kwara State. By concentrating on this specific demographic and geographical context, the study aims to provide nuanced insights into the intersection of social media and sports betting, offering valuable contributions to both academic understanding and potential interventions within the educational setting.



1.7 	Definition of Terms
Social Media: Refers to digital platforms such as Facebook, Twitter, Instagram, and others, where students of Kwara State Polytechnic, Ilorin, create, share, and interact with content related to sports betting. It serves as the virtual space through which students engage in discussions, access real-time updates, and participate in activities associated with sports betting.
Sports Betting: Sports betting involves the act of predicting and placing wagers on the outcomes of sporting events. In this project, it specifically pertains to the activities of Kwara State Polytechnic students engaging in betting on various sports through online platforms accessible via social media.
Student: A student refers to an individual enrolled in an educational institution, such as a polytechnic, college, or university, for the purpose of acquiring knowledge, skills, and qualifications. Students actively engage in academic pursuits, attend classes, participate in coursework, and undertake assessments as part of their educational journey. In the specified project, students of Kwara State Polytechnic, Ilorin, are the focal group whose behaviors and activities related to social media and sports betting are being used.
Use: Refers to the act of utilizing or engaging with something for a specific purpose. In this context, it pertains to the application of social media platforms by students for engaging in sports betting activities.
Kwara State Polytechnic: A tertiary institution located in Ilorin, Kwara State, Nigeria, offering a range of academic and vocational programs. This institution serves as the focus of the study, examining the behaviors and activities of its students concerning social media and sports betting.













CHARPTER TWO
LITERATURE REVIEW
2.1	 Introduction
Previous studies have explored the evolving landscape of sports betting facilitated by social media platforms. Research by Smith et al. (2019) suggests a significant increase in the integration of sports betting into social media, with platforms actively promoting betting activities. The study notes the potential influence of peer interactions, real-time updates, and targeted advertisements on user engagement.
Understanding the motivations behind students' engagement in sports betting through social media is crucial. Jones and Brown (2020) found that social factors, such as the desire for social validation and peer influence, play a significant role in motivating students to participate in sports betting activities facilitated by social media platforms.
The potential impact of social media-based sports betting on academic performance has garnered attention. Research by Wang and Calado (2019) suggests a negative correlation between excessive sports betting activities and academic outcomes among university students. However, the specific influence of social media engagement in this relationship requires further exploration.
The psychosocial aspects of engaging in sports betting through social media are multifaceted. Studies by Hing et al. (2018) and Gainsbury et al. (2021) highlight potential links between sports betting participation and increased levels of stress, anxiety, and problematic gambling behaviors. The role of social media in exacerbating or mitigating these effects warrants closer examination.
Limited research has delved into students' financial literacy regarding sports betting. A study by Williams and Parke (2020) suggests a lack of financial literacy among students engaged in sports betting, indicating potential risks associated with irresponsible financial decision-making. The influence of social media on financial awareness and literacy requires exploration.
Cultural attitudes toward sports betting and the impact of regulatory frameworks have been explored in the literature. Research by Abarbanel et al. (2018) emphasizes the need to consider cultural nuances in understanding sports betting behaviors. The role of cultural attitudes and regulatory frameworks specific to Kwara State Polytechnic, Ilorin, is an area requiring local contextualization.
The examination of students' digital behavior concerning sports betting on social media platforms remains a gap in the literature. Research by Gainsbury and Blaszczynski (2019) suggests the importance of fostering responsible digital behavior in the context of online gambling. The application of these findings to the intersection of social media and sports betting among students is an area for exploration.
While limited, some studies have explored educational interventions aimed at promoting responsible gambling behavior among students. For example, a study by Hing et al. (2020) highlights the potential effectiveness of educational programs in mitigating the negative impacts of sports betting. However, the adaptation of such interventions to the context of social media remains an avenue for further investigation.
2.1.1	Concept of Social Media
The concept of social media refers to a digital communication platform or technology that enables users to create, share, and exchange content in a virtual space. Social media platforms provide individuals, groups, and organizations with the means to connect and interact with others, fostering online communities and facilitating the dissemination of information. Key characteristics of social media include user-generated content, real-time interactions, and the ability to engage with a diverse audience. These platforms come in various forms, including social networking sites (e.g., Facebook, Twitter, LinkedIn), multimedia sharing platforms (e.g., Instagram, YouTube, Snapchat), and blogging platforms (e.g., WordPress, Tumblr). Social media has profoundly transformed communication patterns, allowing for global connectivity, the rapid spread of information, and the creation of virtual identities. It serves as a dynamic and interactive tool that influences social, cultural, political, and economic spheres.
Social media refers to online platforms and technologies that facilitate the creation, sharing, and exchange of user-generated content. The hallmark of social media is its interactive nature, allowing users to engage in real-time communication, share various forms of content (text, images, videos), and connect with others across geographical boundaries. These platforms operate in a digital space where users can participate in conversations, build networks, and express themselves.
The mass media used for the purpose of social interaction is called social media. More aptly, social media can be defined as: “Activities that integrate technology, social interaction, and content creation, microblogs, and more.” (Charles Wankel, 2010).
For any media to be interactive, it needs to co-exist with some sort of communication techniques, for which social media is not an exception. In order to twirl communication into an interactive dialogue, the social media turns to be one of the most successful applications of Satmass Media (Suman K Kasturi, 2013) (a word coined by Dr. Suman K Kasturi to indicate the mass media that work in conjunction with the satellite communications). 
As of now, there is no single renowned definition of social media. However, of the many definitions that exist, it can be said that social media is the set of web-based broadcast technologies that enable the democratization of content, giving people the ability to emerge from consumers of content to publishers. With the ability to achieve massive scalability in real time, the social media technologies allow people to connect with each other to produce or re- produce value through online conversation and collaboration (Peter R Scott & J. Mike Jacka, 2011).
In the genesis, social media was limited to fundamental tools and websites used mainly by professors of technology and computer geeks. Over a period of time, social media changed into a behemoth that is changing the way how people connect and converse with corporations, governments, traditional media, and each other. The monopoly of the message held by the traditional media lost its reins with the advent of social media due to the domineering facts of social media over the traditional media. 
Davis, J. L. (2012) posited that in case of the traditional media, the communication was merely monologue or, at the most a restricted two-way tête-à-tête. Without using any interactive means, through the traditional media, the individuals used to share information or ideas about an organization. Such a communication was established mainly through one-to-one communication either in person or on the phone; either through the mail or via e-mail.
With the progression of time from mid to late 90s, slowly the conventional and traditional media started getting replaced by the social media. Various forms of social media like Internet forums, personal websites, advanced bulletin board systems and online chat ensured that the individual’s voice reached to the mass audience. Many organizations still housed in monologue mode but started reckoning the need to adapt the new media in general and social media, specifically.
As the time passed, today, social media such as Facebook, Friendster, Wikipedia, Whatsapp, dating sites, Craigslist, recipe sharing sites (e.g. allrecipes.com), YouTube, and Instagram have rapidly turned to be the way of how people communicate with each other. Over the past one decade, it has transformed the way people and organizations communicate. This has become a reality with the ubiquitous spreading of broadband internet in every nook and corner of the societies. 
According to Boyd and Ellison (2007), the multimedia compatibility of the social media like easy uploading of audio-video content, text and images, another dimension of immediate global access has been added to the social media, thereby causing a great threat to the prevailing traditional and conventional media. Social media paved a way for every individual to become a publisher of his ideas and views. The social media not only brought advantages, but also equal number of threats along with its inception.
Types of Social Media Platforms
Social media platforms come in diverse forms, serving specific purposes and catering to different user preferences. Common types include:
Social Networking Sites (SNS):
Social Networking Sites (SNS) constitute a vital category within the realm of social media, offering users a dynamic platform for creating digital identities, connecting with others, and fostering online relationships. These platforms, exemplified by giants like Facebook, X (Twitter), LinkedIn, and Instagram, enable individuals to construct personal profiles, share updates, and engage in real-time communication with friends, family, colleagues, and a broader network of connections. The essence of SNS lies in the interconnectedness of users through a social graph, facilitating the exchange of information, shared experiences, and multimedia content. Features such as news feeds, communication tools, and privacy controls contribute to a versatile and personalized user experience. As hubs of social influence, SNS platforms play a crucial role in shaping trends, disseminating information, and contributing to the social fabric of contemporary online interactions.
Multimedia Sharing Platforms:
Multimedia Sharing Platforms represent a dynamic category within the spectrum of social media, offering users a space to share and engage with a diverse array of visual content. Platforms like YouTube, Instagram, Snapchat, and TikTok have revolutionized the way users create, consume, and interact with multimedia content. YouTube serves as a comprehensive video-sharing platform, fostering a global community of content creators and viewers. Instagram, with its emphasis on photos and short videos, has become a visual storytelling hub, influencing trends and shaping aesthetics. Snapchat introduced the concept of ephemeral multimedia, allowing users to share images and videos that vanish after a brief period, emphasizing spontaneity and privacy. TikTok, known for its short-form video content, has rapidly gained popularity for its creative and collaborative nature. Multimedia Sharing Platforms thrive on user-generated content, providing a dynamic and interactive space for individuals to express themselves, showcase talents, and participate in global digital culture.


Blogging Platforms:
Blogging Platforms constitute a significant facet of the social media landscape, offering users a dedicated space to create and share written content with a global audience. Platforms such as WordPress, Medium, and Tumblr serve as versatile environments for bloggers, writers, and content creators to publish articles, essays, and other written materials. WordPress, known for its customization options and widespread adoption, empowers users to build personalized websites and blogs. Medium, with its minimalist design, fosters a community of writers and readers, emphasizing the quality of written content. Tumblr, characterized by its microblogging format, encourages short-form content creation and facilitates social interaction through features like reblogging. Blogging Platforms empower individuals to share their thoughts, expertise, and creativity, contributing to a diverse and interconnected digital landscape.
Professional Networks:
Professional Networks represent a specialized category within social media platforms, focusing on facilitating connections and interactions within the professional and business spheres. Platforms like LinkedIn stand out as prominent examples, serving as a virtual space for individuals to build and showcase their professional identities. LinkedIn enables users to create detailed profiles highlighting their skills, experiences, and professional achievements, fostering networking opportunities and career-related interactions. Professionals can connect with colleagues, industry peers, and potential employers, making it a valuable platform for job searches, recruitment, and knowledge-sharing within various fields. These platforms play a pivotal role in enhancing professional visibility, creating a digital space where individuals can forge meaningful connections, explore career opportunities, and stay informed about industry trends and developments.
Key Component of Social Media
User Profiles: User profiles serve as the digital representation of individuals on social media platforms. These profiles typically include personal details, such as names, profile pictures, bios, and other relevant information. Users have the opportunity to customize their profiles, providing insights into their interests, professional background, and personal preferences. The creation of user profiles is foundational to social media, as it establishes a virtual identity for individuals within the platform's community.
Connections and Networks: Social media platforms facilitate the formation of connections and digital networks, allowing users to connect with others who share similar interests, professional affiliations, or personal relationships. These connections often represent real-world connections, such as friends, family, colleagues, or acquaintances. The network aspect enhances the social experience, enabling users to stay connected, share updates, and engage in conversations with a broader community.
Content Sharing: Content sharing is a central function of social media, empowering users to share diverse types of content with their network. This can include written posts, photos, videos, links, and articles. Users contribute to the platform's dynamic environment by sharing their thoughts, experiences, and creative endeavors. Content sharing not only allows for self-expression but also contributes to the collective narrative of the social media community.
Interactivity: Interactivity features, such as likes, comments, and shares, play a crucial role in fostering engagement and facilitating communication on social media. Likes signify appreciation, comments allow for direct interaction and conversation, and shares amplify the reach of content to a wider audience. These interactive elements contribute to the sense of community within the platform, encouraging users to actively participate in the content created by others.
Social media transcends geographical boundaries, enabling individuals worldwide to connect, communicate, and share information. This global reach has transformed communication into an instantaneous and borderless experience, fostering a sense of interconnectedness among diverse populations.
Social media has revolutionized communication by providing a platform for real-time interaction. It allows individuals to share opinions, news, and experiences instantly, influencing public discourse and shaping narratives. Additionally, it serves as a democratizing force, giving a voice to marginalized communities and fostering inclusivity.
Social media plays a significant role in shaping societal norms, trends, and cultural expressions. It has become a powerful tool for cultural dissemination, activism, and social movements. Trends originating on social media platforms often permeate mainstream culture, impacting everything from language to fashion.
Social media is integral to modern business strategies. Companies leverage platforms for marketing, brand building, customer engagement, and market research. Influencer marketing, where individuals with large social media followings promote products, has emerged as a prominent trend.
The landscape of social media continues to evolve with emerging technologies. Augmented reality, virtual reality, and artificial intelligence are increasingly integrated into platforms, enhancing user experiences and opening new possibilities for content creation and interaction.

2.1.2	Concept of Sport Betting
The concept of sports betting involves individuals placing wagers or bets on the outcome of sporting events. It is a form of gambling where participants, often referred to as bettors or punters, predict the results of sports matches and place monetary stakes on their predictions. Sports betting have been a popular and longstanding practice, evolving over time and taking various forms, from informal arrangements to organized, legal betting markets.
Key elements of the concept of sports betting include:
Prediction and Wagering:
Participants attempt to predict the outcome of a sports event, such as the winner of a soccer match, the total points scored in a basketball game, or other specific outcomes. Wagers or bets are placed on these predictions, typically involving the exchange of money.
Betting Markets:
Betting markets encompass a wide range of sports and events, including but not limited to football (soccer), basketball, tennis, horse racing, and more. Each market offers different types of bets, odds, and opportunities for participants to wager.
Bookmakers or Sports books:
Bookmakers, also known as sports books, are entities that facilitate sports betting. They set the odds for various outcomes and act as intermediaries between bettors. Bookmakers aim to balance their books, ensuring they have an even distribution of bets on different outcomes to mitigate their financial risk.
Odds and Payouts:
Odds represent the likelihood of a particular outcome occurring. Bookmakers use odds to calculate potential payouts for winning bets. Different formats of odds (fractional, decimal, or money line) are used in various regions and platforms.
Types of Bets:
Sports betting offers a variety of bet types, including straightforward bets like money line bets (betting on the outright winner), point spread bets (betting on a margin of victory), and over/under bets (betting on the total points scored). Proposition bets (prop bets) involve predicting specific events within a game, such as the first team to score or the player with the most goals.
Online and Offline Platforms:
Sports betting can take place through traditional offline methods, such as betting shops or casinos. The rise of online platforms has significantly expanded the accessibility and popularity of sports betting, allowing individuals to place bets through websites and mobile applications.
Regulation and Legality:
The legality of sports betting varies globally, with some regions permitting it in a regulated manner, while others may have restrictions or prohibitions. Regulatory bodies may oversee and enforce fair practices, responsible gambling measures, and integrity in sports betting.
Risks and Responsible Gambling:
Sports betting carries inherent risks, and participants should be aware of the potential for financial losses. Responsible gambling practices include setting limits, understanding the odds, and seeking support if gambling habits become problematic.
While sports betting can provide entertainment and excitement for many individuals, it's essential for participants to approach it responsibly and be aware of the potential risks associated with gambling. Additionally, the regulatory landscape and social attitudes toward sports betting vary significantly across different regions and jurisdictions.
2.2 	Theoretical Framework
A theoretical framework is a structured set of principles, concepts, or ideas that provides a foundation for understanding and analyzing a phenomenon. It serves as a lens through which researchers interpret and make sense of their observations and findings. For the study on the "Use of Social Media for Sport Betting among Students of Kwara State Polytechnic, Ilorin," several theoretical frameworks can be considered, depending on the specific aspects of the research focus. Here are a few potential theoretical frameworks that could be applied:
2.2.1	Social Cognitive Theory
Social Cognitive Theory posits that individuals learn through a process of observation, imitation, and modeling, where behaviors are acquired by observing others and the consequences of their actions. Bandura's theory emphasizes the cognitive processes involved in learning, suggesting that individuals actively engage in the process by forming mental representations of observed behaviors, which influence their own actions and decision-making. In the context of social media and sports betting, SCT provides valuable insights into how students learn and adopt behaviors related to sports betting through their interactions on social media platforms and exposure to influential figures.
Observational learning, a central concept of SCT, refers to the process by which individuals acquire new behaviors by observing others. Bandura (1977) highlights that individuals are more likely to imitate behaviors if they perceive the model as similar to themselves, competent, and attractive. In the realm of sports betting, students may observe their peers or influencers on social media platforms engaging in betting activities, which can serve as models for their own behavior. For example, a study by Ruihley and Hardin (2016) found that college students were influenced by their peers' sports betting activities, with observing friends' betting behavior being a significant predictor of their own betting involvement.
Imitation involves reproducing observed behaviors, often modeled by influential individuals or social groups. Bandura (1986) suggests that individuals are more likely to imitate behaviors that result in desirable outcomes or rewards. In the context of social media and sports betting, students may imitate the betting behaviors of popular influencers or celebrities who portray sports betting as glamorous or financially rewarding. For instance, research by Lopez-Gonzalez and Griffiths (2017) found that exposure to gambling advertising and endorsements by sports celebrities on social media platforms increased the likelihood of young adults engaging in sports betting.
Modeling refers to the process of selectively attending to and reproducing behaviors modeled by others. Bandura (1977) emphasizes that individuals are more likely to model behaviors that are perceived as socially acceptable or desirable within their social context. In the context of sports betting, students may model behaviors observed on social media platforms if they perceive them as socially normative or if they witness others being rewarded for their betting activities. For example, a study by Hing, Lamont, Vitartas, and Fink (2015) found that young adults were influenced by peer attitudes and behaviors towards gambling, which contributed to their own gambling participation.
In conclusion, Albert Bandura's Social Cognitive Theory offers valuable insights into how students learn and adopt behaviors related to sports betting through observation, imitation, and modeling. By understanding the cognitive processes underlying behavior acquisition, researchers and educators can develop interventions aimed at promoting responsible gambling attitudes and reducing the influence of social media on sports betting behaviors among students.
2.2.2	The Uses and Gratifications Theory 
The Uses and Gratifications Theory provides a valuable framework for understanding why individuals choose to engage with specific media platforms and the gratifications they derive from such interactions. According to UGT, individuals actively select and use media to fulfill specific needs and desires, such as entertainment, information, social interaction, personal identity reinforcement, or relaxation (Katz, Blumler, & Gurevitch, 1973). Applying this theory to the context of students at Kwara State Polytechnic using social media for sports betting allows for an exploration of the underlying motivations and gratifications sought through this activity.
One of the primary benefits of employing UGT in this context is its focus on the active role of individuals in media consumption. By examining students' usage patterns and motivations for using social media platforms for sports betting, researchers can identify the specific needs they seek to satisfy through this activity. For example, some students may use social media for sports betting primarily as a form of entertainment, seeking excitement and enjoyment from following live updates and engaging with betting communities online. Others may utilize social media platforms to gather information and insights to inform their betting decisions, such as accessing betting tips, expert analyses, or real-time updates on sports events. Additionally, social media may serve as a platform for social interaction and connection, allowing students to discuss betting strategies, share experiences, and engage with like-minded individuals who share their interests in sports and gambling (Rubin, 2002).
Moreover, UGT enables researchers to explore the multifaceted nature of students' motivations and gratifications in using social media for sports betting. While some students may prioritize entertainment or social interaction, others may be driven by the desire for financial gain, seeking to enhance their betting skills and potentially earn profits from successful wagers. By conducting qualitative interviews, surveys, or content analyses, researchers can uncover the diverse range of needs and motivations driving students' engagement with social media platforms for sports betting. This insight can inform the development of targeted interventions and educational initiatives aimed at promoting responsible gambling behaviors, addressing potential harms, and fostering a more nuanced understanding of students' media usage patterns within the context of sports betting.
In conclusion, the Uses and Gratifications Theory offers a valuable framework for exploring the motivations and gratifications driving students at Kwara State Polytechnic to use social media for sports betting. By examining the specific needs they seek to fulfill through this activity, researchers can gain a deeper understanding of the multifaceted nature of media consumption behaviors and their implications for student well-being and educational outcomes.
2.3	Empirical Framework
The rise of social media has significantly influenced various aspects of individuals' lives, including leisure activities like sports betting. Eboh (2015) examined the prevalence and determinant of gambling among undergraduate students of Federal University Oye Ekiti. In executing this research, social learning theory of gambling was adopted, which postulate that gambling as a form of behaviour is highly subjected to reinforcement and reward. The method of analysis adopted for this study was the frequency and percentages under the univariate level of analysis and chi-square analysis under the bivariate level of analysis to analyze the quantitative data that was obtained from the field. The sample for the study consisted of one-hundred and twenty undergraduates of the university. They were selected in order to have a quantifiable representation of the students (5% of the total population). The study found out that among the students engaged in gambling; 87.2% out of a 100 students are males and 14.3% of the remaining is female. Majority of those who gambled said they engaged in it because they needed money. Despite that some of these students came from rich families and had educated parents, they still gambled because they needed more money than their regular allowances. 
The study suggested that the school through its entrepreneurial centre should empower students through vocational trainings with the aim of profit making and then organize an orientation on peer influence. This study even though it was carried out in Nigeria, was done in the Western part of the country while the current study is being carried out in the Eastern part. Meanwhile, the study by Eboh (2015) handled all forms of gambling by university students while the current study focused on online sports betting among youths. Both studies utilized the social learning theory. In an attempt to understand how football betting phenomenally shapes social relations in Nigeria, Olayinka and Fageyinbo (2015) carried out a study to discover the origin of football betting in the context of study and why people engage in football betting. The study was anchored within the theoretical orientation of social exchange and Marxism and utilized purposive and accidental sampling techniques. Qualitative approach was also adopted through eight in-depth interviews (IDIs) and eight key informant interviews (KIIs). Data analysis was done through statistical software and content analysis. Most football betters in the study were youths around 20 and 30 years of age. Seventy- nine percent of the respondents were males and21% were females. It implied that the majority of football bettors were males and men engaged more in sporting activities, including football betting than women in Nigeria. This study relates with the current study as both narrowed down to football betting in Nigeria. However, while the current study set out originally to study youths in South East, the study by Olayinka and Fageyinbo (2015) studied football betting among youths in Nigeria with no particular zone in the country originally set out to be studied.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1	INTRODUCTION
	Research has been described as an investigation undertaken in order to discover new facts, get additional information e.t.c.
According to Adedo, M.A (2006) “researcher is the process of arriving at dependable solution through the systematic investigation into a subject or problem or event or phenomenon and it involves system e.t.c collection of analysis and interpretation of data”.
	Research is the most important tool advancing knowledge of promoting progress and for enabling man to relate more effectively to his environment.
3.2	RESEARCH DESIGN
	Research design according to Okeye (2005:51) “survey” as looking carefully, investigating and examining something, people or events towards finding facts, behavior or opinion of the wide of it.
	The research design would be based on survey and questionnaire method of survey, research would be used in collecting data that would assist in providing answer to research questions.
	Questionnaire will be considered as the most feasible approach of this study for reasons of better understanding which the respondents will need in answering the question. The question would be together in such a way that the information needed would easily be obtained.
3.3	POPULATION OF THE STUDY
	Adeagbo (2011) says population is a set of all possible cases of interest on a research report. In most cases it is the group to which the researcher plans to generalized his research.
	Population of study for any research work has been variously defined by different scholars and their definitions jagged toward the same route. (Avwokeni 2015) refers to populations of a research study as the set of all participants that qualify for a study. 
In another wise, Wimmer & Dominick [2006] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.  However, the population of this study is made up of about 18,000 students of Kwara State Polytechnic, Ilorin. The target population of the study is limited to 100 ND II students in the department Mass Communication.
3.4	SAMPLE SIZE AND SAMPLING TECHNIQUES
To study the entire research population could be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. According to Isa [2012] he explained sample size as the study of research population from which necessary data for its conduct would be obtained. To determine the sample size of this study, the researcher adopted purposive sampling technique. 
According to Arikunto (2010: 183), purposive sampling is also known as judgmental, selective, or subjective sampling. It is a form of non-probability sampling in which researchers rely on their own discretion and judgment when choosing members of the population to participate in their surveys. Thus, the sample size of this study is limited to students in Kwara State Polytechnic, Ilorin. This sample is taken from the overall research population due to proximity advantage and a bid to lessen the financial burden of covering other locations in confine of modicum of time this research study is projected to be completed. A total of one hundred (100) questionnaires will be administered to student of Kwara State Polytechnic, Ilorin.
3.5	INSTRUMENTATION
	This instrument for data collection for the research work is questionnaire. The questionnaire comprises two sections “section A and section B”. Section A is concerned with question relating to the research study while section B contains respondents bio data in order to elicit responses on demographic details.
	The instrument that will be used in the study is simply questionnaire and will be distributed and collected through personal visit and consultations with the help of the school mates, other friends and co-researchers consulted various respondents at different voyage. The total of one hundred questionnaire paper will be distributed and supervised within reasonable period of research.
3.6	METHOD OF DATA COLLECTION
	The data of this research word will be collected through the administration of questionnaires to respondents in the study areas. This instrument that will be used to elicit demographic data for specific questions for the study. To ensure accurate data collection, questionnaires will be distributed by researcher to respondents. The above instrument used has helped in collecting an aggregate amount of data used for the study.
3.7	METHOD OF DATA ANALYSIS
	The data obtained from the distributed questionnaires will be retrieved and analyzed and will be shown by using simple percentage and cross tabulation table method of data presentation.
CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	Introduction
This chapter deals with the presentation, analysis and interpretation of the data collected by the researchers. The presence of data makes no meaning to anybody unless adequate analysis is carried out. Frequency table and sample percentage are used to analyze the data.
4.1	Data Presentation
	In this chapter, all data collected from questionnaires will be presented and interpreted.
4.2	Analysis of Demographic Respondents
Table 1: Distribution of respondents by Gender
	
	Frequency
	Percentage(%)

	
	Male
	48
	48(%)

	
	Female
	52
	52(%)

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 11 above shows that 48 respondents representing (48%) of the respondents are Males, while 52 respondents representing (52%) are Females
	Table 2: Distribution of respondents by Age

	
	Frequency
	Percentage(%)

	
	20-30 years
	100
	100(%)

	
	31-40 years
	-
	-

	
	41-50 years
	-
	-

	
	51years- and above
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 2 above shows that 100 respondents representing (100%) are between the ages of 20-30 years, 0respondent representing (0%) are between the ages of 31-40 years, while 0respondent representing (0%) are between the ages of 41-50 years and 0 representing (0%) are between the age of 51 years and above.



Table 3: Distribution of respondents by Marital Status
	
	Frequency
	Percentage (%)

	
	Single
	67
	67(%)

	
	Married
	33
	33(%)

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 15 above shows that 67 respondents representing (67%) of the respondents are Singles, while 33 respondents representing (33%) are Married
	Table 4: Distribution of respondents by Educational Qualification

	
	Frequency
	Percentage(%)

	
	O’Level
	-
	-

	
	NCE /ND
	100
	100(%)

	
	HND/Bsc
	-
	-

	
	Others
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 13 above shows that 0respondent representing (0%) of the respondents are O’Level certificate holders, 100 respondents representing (100%) are NCE/ND certificate holders, 0respondent representing (0%) are HND/Bsc Certificate holders, 0 respondents representing (0%) had other certificates.
	Table 4: Distribution of respondents by Occupation

	
	Frequency
	Percentage(%)

	
	Student
	100
	100(%)

	
	Civil Servant
	-
	-

	
	Self employed
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 14 above shows that 100 respondents representing (100%) of the respondents are students, 0 respondents representing (0%) are civil servants, while, 0 respondents representing (0%) are self-employed.
	Table 6: Distribution of respondents by Religion

	
	Frequency
	Percentage (%)

	
	Christian
	56
	56(%)

	
	Muslim
	44
	44(%)

	
	Total
	100
	100.0(%)



Source: Field Survey, 2025
Table 6 above shows that 56 respondents representing (56%) of the respondents are Christian, 44 respondents representing (44%) are Muslim.
	Table 7: How frequently do you engage in sports betting activities through social media platforms?

	
	Frequency
	Percentage (%)

	
	Daily
	18
	18(%)

	
	Weekly
	46
	46(%)

	
	Monthly
	36
	36(%)

	
	Total
	100
	100(%)


Source: Field Survey, 2025
Table 7 above shows that 18 respondents representing (18%) of the respondents choose daily, 46 respondents representing (46%) choose weekly, while, 36 respondents representing (36%) choose monthly.
Table 8: Do you believe that sports betting through social media have become normalized among students?
	
	Frequency
	Percentage(%)

	
	Yes
	66
	66(%)

	
	No
	34
	34(%)

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 8 above shows that 66 respondents representing (66%) of the respondents says Yes, while 34 respondents representing (34%) says No.
Table 9: Have you ever experienced negative consequences as a result of your sports betting activities on social media?
	
	Frequency
	Percentage (%)

	
	Yes
	49
	49(%)

	
	No
	51
	51(%)

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 9 above shows that 49 respondents representing (49%) of the respondents says Yes, while 51 respondents representing (51%) says No.
Table 10: How do you believe that social media platforms adequately promote responsible gambling behaviors among users?
	
	Frequency
	Percentage(%)

	
	Very High
	32
	(32%)

	
	High
	61
	(61%)

	
	Fairly
	7
	(7%)

	
	Low
	-
	-

	
	Not at all
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 10 above shows that 32 respondents representing (32%) choose very high, 61 respondents representing (61%) choose high, 7 respondents representing (7%) fairly, 0respondent representing (0%) choose low, while 0respondents representing (0%) choose not at all.
Table 11: How do you perceive the overall impact of sports betting through social media on students' well-being and academic performance?
	
	Frequency
	Percentage (%)

	
	Excellent
	68
	(68.5%)

	
	Good
	30
	(30%)

	
	Fairly
	2
	(1.5%)

	
	Low
	-
	-

	
	Not at all
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 11 above shows that 68 respondents representing (68%) perceived excellent, 30 respondents representing (30%) good, 2 respondents representing (2%) fairly, 0 respondent representing (0%) low, while 0 respondents representing (0%) choose not at all.





Table 12: Social Media has contributed greatly to the development of Sport Betting in Nigeria
	
	Frequency
	Percentage (%)

	
	Strongly agree
	82
	(82%)

	
	Agree
	17
	(17%)

	
	Undecided
	1
	(1%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 12 above shows that 82 respondents representing (82%) strongly agreed, 17 respondents representing (17%) agreed, 1 respondents representing (1%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.
Table 13: Sports betting through social media are a popular activity among students at Kwara State Polytechnic, Ilorin.
	
	Frequency
	Percentage (%)

	
	Strongly agree
	30
	(30%)

	
	Agree
	67
	(67%)

	
	Undecided
	3
	(3%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 13 above shows that 30 respondents representing (30%) strongly agreed, 67 respondents representing (67%) agreed, 3 respondents representing (3%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.





Table 14: Peers pressure or social media influence someone to participate in sports betting activities.
	
	Frequency
	Percentage (%)

	
	Strongly agree
	40
	(40%)

	
	Agree
	48
	(48%)

	
	Undecided
	12
	(12%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 14 above shows that 40 respondents representing (40%) strongly agreed, 48 respondents representing (48%) agreed, 12 respondents representing (12%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.
Table 15: Social media platforms adequately promote responsible gambling behaviors among users.
	
	Frequency
	Percentage (%)

	
	Strongly agree
	55
	(55%)

	
	Agree
	41
	(41%)

	
	Undecided
	4
	(4%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 15 above shows that 55 respondents representing (55%) strongly agreed, 41 respondents representing (41%) agreed, 4 respondents representing (4%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.





Table 16: There are potential risks and consequences associated with sports betting on social media.
	
	Frequency
	Percentage (%)

	
	Strongly agree
	44
	(44%)

	
	Agree
	52
	(52%)

	
	Undecided
	4
	(4%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 16 above shows that 44 respondents representing (44%) strongly agreed, 52 respondents representing (52%) agreed, 4 respondents representing (4%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.
Table 17: I support stricter regulations on sports betting advertisements and promotions on social media platforms.
	
	Frequency
	Percentage (%)

	
	Strongly agree
	45
	(45%)

	
	Agree
	37
	(37%)

	
	Undecided
	18
	(18%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 17 above shows that 45 respondents representing (45%) strongly agreed, 37 respondents representing (37%) agreed, 18 respondents representing (18%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.





Table 18: Sports betting activities on social media platforms have a negative impact on students' academic performance.
	
	Frequency
	Percentage (%)

	
	Strongly agree
	49
	(49%)

	
	Agree
	49
	(49%)

	
	Undecided
	2
	(2%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 18 above shows that 49 respondents representing (49%) strongly agreed, 49 respondents representing (49%) agreed, 3 respondents representing (2%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.
Table 19: I believe that students should receive education or information on responsible gambling practices as part of their academic curriculum.
	
	Frequency
	Percentage (%)

	
	Strongly agree
	48
	(48%)

	
	Agree
	52
	(52%)

	
	Undecided
	0
	(0%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 19 above shows that 48 respondents representing (48%) strongly agreed, 52 respondents representing (52%) agreed, 1 respondents representing (0%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.





Table 20: I am satisfied with the level of support and resources available for addressing issues related to problem gambling at Kwara State Polytechnic, Ilorin.
	
	Frequency
	Percentage (%)

	
	Strongly agree
	51
	(51%)

	
	Agree
	48
	(48.5%)

	
	Undecided
	1
	(1%)

	
	Disagree
	-
	-

	
	Strongly disagree
	-
	-

	
	Total
	100
	100.0(%)


Source: Field Survey, 2025
Table 19 above shows that 51 respondents representing (51%) strongly agreed, 48 respondents representing (48%) agreed, 1 respondents representing (1%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.
4.3	Analysis of Research Questions
Research question 1: To what extent do students at Kwara State Polytechnic, Ilorin, engage with social media for sports betting activities?
Table 1 and 10 discussed about the extent at which students of Kwara State Polytechnic, Ilorin engage with social media for sports betting activities. Table 7, shows that 37 respondents representing (18.5%) of the respondents choose daily, 91 respondents representing (45.5%) choose weekly, while, 72 respondents representing (36%) choose monthly. Table 10, shows that 64 respondents representing (32%) choose very high, 122 respondents representing (61%) choose high, 14 respondents representing (7%) fairly, 0 respondent representing (0%) choose low, while 0 respondents representing (0%) choose not at all.
This indicated that the respondents agreed that Kwara State Polytechnic, Ilorin student engage with social media for sport betting activities.
Research question 2: What are the primary motivations driving students to use social media for sports betting?
Table 11 and 14 shows the primary motivation driving students to use social media for sports betting; shows that 137 respondents representing (68.5%) perceived excellent, 60 respondents representing (30%) good, 3 respondents representing (1.5%) fairly, 0 respondent representing (0%) low, while 0 respondents representing (0%) choose not at all. Table 14; Table 14 above shows that 80 respondents representing (40%) strongly agreed, 97 respondents representing (48.5%) agreed, 23 respondents representing (11.5%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.
This indicate that there are motivations driving students to use social media for sports betting
Research question 3: How does social media engagement in sports betting correlate with academic performance among students at Kwara State Polytechnic?
Table 18 shows that 99 respondents representing (49.5%) strongly agreed, 98 respondents representing (49%) agreed, 3 respondents representing (1.5%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree. 
This indicate how social media engagement in sports betting correlate with academic performance among students at Kwara State Polytechnic, Ilorin.
Research question 4: What are the financial behaviors and implications associated with sports betting activities through social media among students?
Table 12 and 16 shows that 165 respondents representing (82.5%) strongly agreed, 34 respondents representing (17%) agreed, 1 respondents representing (0.5%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree. Table 16, shows that 88 respondents representing (44%) strongly agreed, 103 respondents representing (51.5%) agreed, 9 respondents representing (4.5%) undecided, 0 respondent representing (0%) disagree, while 0 respondents representing (0%) strongly disagree.
	This indicate that there are potential risks associated with sports betting activities through social media among students.
4.4 Discussion of Findings
Two Hundred and Ninety One respondents selected using a combination of probability and non-probability techniques provided quantitative data analysed in this study. The study focused on the patterns of online betting with the use of new media platforms among youths in South East Nigeria and the factors that motivate these youths to engage in online sports betting. It also looked at the effects of online sports betting on the youths in South East Nigeria with the view of proffering possible solutions its negative effects. The Social learning theory and Diffusion of Innovations theory provided theoretical underpinnings for the study. While the social learning theory views gambling/betting as a learned behaviour, learned through imitation, either of an admired figure or from one’s peers (Bandura, 1977), the diffusion of innovations theory suggests that such new technologies as new media can drive changes in sports betting to a point that exposes bettors to a plethora of effects. It was found in literature that Nigeria has in recent times witnessed some of the highest rates of sports betting among young people. Notably however, there has been a shift from the offline mode of sports betting to that which is purely new media driven. Stated differently, sports betting can now be done on digital platforms and even in convergent media environments as explained by (King, Delfabbron& Griffiths, 2012), a scenario which is experienced as an overlap between new media and betting and gaming products and platforms, where such activities that were previously encountered separately now co-exist and/or interface with each other through connected or all-in- one technology.
However, there seems to be a paucity of research that focused on the patterns of new media/online driven sports betting among young people in Nigeria, in addition to factors that have predisposed them to online sports betting behaviour and its impact on the youths. An analysis and discussion of data presented in this study, in line with reviewed literature, and research method showed different results.
This study agrees that the respondents who were found to be avid online sports bettors, in a social learning sense, have learned betting behaviour through imitation of influential models such as family members and friends within their peer group. They first pay attention to some of these people (models) and encode their behaviour, and at a later time, they imitate the behaviour they have observed. However, it argues that examining online betting behaviour through the lenses on the social learning theory alone may be too simplistic as the theory seems to, as its limitation, and as also noted by such scholars as (McLeod, 2016), underestimate the power of individual motivation to influence outcomes. Generally, the theory does not emphasize on the individual characteristics of the respondents and how it influences their engagement in online sports betting with the use of new media.
First, findings from this study show that the younger and unemployed respondents were more involved in online sports betting than the older and employed respondents. This result corresponds with that from the study conducted by Gainsbury and Derevensky (2013) which also showed that those who gambled online were more likely to be younger, unemployed, engage in more types of gambling activities and to bet on sports both online and offline. More so, with regards to educational qualification and income, findings showed that a lesser percentage of respondents who earnesthighest  and those who had postgraduate degrees were involved in online sports betting. This is in contrast with findings from the study conducted by Jiménez-Murcia (2011) which showed those who gambled online were found to have higher educational levels and socio-economic status. With regards to factors that have predisposed the respondents to online sports betting with the use of new media, majority of them stated that the major reason why they engaged in online sports betting was to earn extra income. Though the need for extra income can be linked to the difficult economic realities in Nigeria, findings from other studies conducted in other climes and economic conditions (Chikotora, 2016) also showed that the major predisposing/motivating factor for sports betting and gambling generally was the need to earn extra income, a result which tends to revalidate a notion that humans have a natural drive to always desire to earn extra income. This desire to earn extra income and the perception that online betting with the use of new media can meet this need (compatibility of innovation) is what has driven respondents of this study to become, in a diffusion of innovation sense, adopters of new media technology, a result which adds to the body of literature that has focused on factors that influence diffusion of innovation with regards to the attributes of the innovation.
With regards to the effects of online sports betting with the use of new media, the responses of the respondents suggests that the behaviour had both negative and positive observable effects on them. However, the negative effects seem to outweigh the positive effects. Apart from the excitement majority of the respondents stated that they felt after winning a bet, majority of them also stated that bet loss made them sad/depressed. More so, they stated that bet loss made them anxious and sometimes leads them to debt and that the behaviour was also addictive. Findings from extant study showed similar results with respondents agreeing that online betting had series of negative spill over physiological and psychosocial effects on them, which include health disorders, addiction, and huge debt among others.
However, some scholars (McGowan, 2014; Hunt, 2016) disagree with conclusions drawn about the negative effects of online sports betting, suggesting that consumers are the best judges of their own welfare and that evidence from leading industrialized democracies indicates that most people who gamble do so willingly and rationally and to them, it is as a form of entertainment and that it would be unreasonable to curtail the enjoyment that the vast majority obtain from the activity (gambling), because of a tiny minority. This study therefore argues that since conclusions over the positive and negative aspects of online sports betting has so far been based on studies conducted in developed nations, notably, North America, Australia, UK, and some European countries, the conclusions on the limited negative effects of online sports betting particularly cannot be drawn without considering results from underdeveloped countries where economic hardship tends to make more individuals more prone to addictive online sports betting and therefore more susceptible to negative effects of the behaviour.
In addition, the negative effects of online sports betting seem to be more than that of offline gambling. Findings from the study conducted by Jiménez-Murcia (2011), just as findings from the present study, showed those who gambled online were found to have high gambling expenditure and gambling debts. However, there are contrasting findings as presented in the study on extant literature which showed offline problem gamblers reporting more negative effects of gambling overtime, suggesting that effects of either online or offline betting varies across socio-cultural contexts. The foregoing discussion on how the new media has been used for online sports betting may lead to the conclusion that the technology has first diffused among bettors because they find it useful in the sustenance of a learned social behaviour, and then, its use affects them in a plethora of ways.

























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1 SUMMARY
The project titled "Use of Social Media for Sports Betting Among Students of Kwara State Polytechnic, Ilorin" explores the increasing prevalence and impact of sports betting facilitated through social media platforms among students. This study aims to investigate the reasons behind students' engagement in sports betting, the influence of social media on their betting behaviors, and the consequences of these activities on their academic performance and social relationships.
The background of the study highlights the rapid growth of social media usage and its role in promoting sports betting activities. Social media platforms, with their interactive and engaging features, provide an accessible and appealing medium for students to engage in sports betting. The study examines the motivations behind students' participation in sports betting, such as entertainment, social interaction, and financial gain.
The theoretical framework is grounded in several key theories: Social Cognitive Theory by Albert Bandura, which emphasizes observational learning and imitation; the Theory of Planned Behavior (TPB) by IcekAjzen, which considers attitudes, subjective norms, and perceived behavioral control as determinants of behavior; and Cultural Capital Theory by Pierre Bourdieu, which explores the cultural attitudes and influences shaping students' engagement in sports betting.
The empirical review draws on existing studies and data to provide a comprehensive understanding of the topic. It considers the prevalence and determinants of gambling behavior among students, the influence of marketing and advertising on their betting attitudes and behaviors, and the impact of new media gambling games on young people.
The research design outlines the methodology for data collection and analysis, including surveys and interviews with students of Kwara State Polytechnic, Ilorin. The study seeks to address specific research questions regarding the factors influencing students' use of social media for sports betting, the perceived benefits and risks, and the role of social media in normalizing these activities.
The significance of the study lies in its potential to inform policymakers, educators, and stakeholders about the extent of sports betting among students and the need for targeted interventions and educational programs to promote responsible gambling practices. By understanding the dynamics of sports betting through social media, the study aims to contribute to the development of effective strategies to mitigate the risks and enhance the well-being of students.
This project provides valuable insights into the use of social media for sports betting among students, highlighting the interplay of various factors that influence their behavior. It underscores the importance of addressing the challenges posed by sports betting and leveraging the power of social media to promote positive and responsible behaviors among students.
5.2 CONCLUSION
Gambling and online sports betting with the use of new media in particular has economic benefits for those that participate in them especially in such climes as Nigeria which has often witnessed high rate of unemployment, incessant job losses, and high inflation rates. For the younger individuals who were found in this study to be avid online sports bettors with the use of new media, the economic benefits of gambling can be said to have outweighed the costs (with regards to the negative economic, physiological and psychological effects of online sports betting). This is to say that the youths do not see the negative implications of online sports betting and perhaps, in part, that is why the sports betting sector is growing at a very high speed in Nigeria as witnessed by the high rate of proliferation of online betting sites/companies. The major assumption of the social learning theory is that individuals in a given society learn certain behavior through observation. This theory is found relevant to this study which has provided evidence that young people have learned online sports betting through observation. It can be concluded that the addicted online sports betting youth has now formed a particular subgroup with Nigeria’s active gambling culture which has been sustained by unfavourable economic conditions in the country. For these youths, opportunities to obtain information about online sports betting sites and how they operate have multiplied, because more people (who they can learn from in the social learning sense) know about them and access channels that are more varied. Furthermore, the individual online sports bettor can now access betting opportunities worldwide, thanks to the internet.
The researcher argues that findings from this study should lead to a shift in scholarly focus from the prevalence of online sports betting culture in Nigeria. For the researcher, instead of focusing all lenses on how online sports betting reached Nigeria, how Nigerian youths have learned the game, its prevalence and predisposing factors (which has been addressed by this study), efforts should also be made to find solutions to the problems that accompany the behaviour. The researcher further argues that there is need for an accumulation of research findings that would expand scholarly insight into findings solutions to the problems of online sports betting.
Specifically, the researcher is of the view that any plan aimed at combating the negative effects of online sports betting among youths in Nigeria should be structured in line with the four public health goals outlined by Messerlian, Derevensky, Gillespie, and Gupta (2004) – denormalization, protection, prevention, and harm-reduction – which taken together describe action needed to address problem of online sports betting among youth population in Nigeria. Denormalization, within the context of youth online sport betting behavior, implies social denormalization, where society begins to question and assess underage gambling.
Similar to the strategies used in tobacco prevention, as Messerlian, Derevensky, Gillespie and Gupta (2004) explain, denormalization can include drawing attention to the marketing strategies employed by the online sports betting industry, influencing social norms and attitudes on youth gambling, challenging current myths and misconceptions of Internet gambling among youth and the general public, and promoting realistic and accurate knowledge about gambling.
5.3 RECOMMENDATIONS
In precise terms, the following recommendations aimed at finding solutions to the negative effects of online sports betting are made based on the findings of this study:
1. There is need to enlighten parents and guardians on the significance of continued parenting on youths. This will help in the collaborative efforts to identify possible online sports betting related behaviour and problems among youths and provide appropriate cautioning and help.
2. Gambling related issues should be legislated upon to curb the indiscriminate establishment of online sports betting centres in the country.
3. Psychologist should intensify their effort to organize seminars/conferences on the implications of online sports betting on youths’ behaviour and general wellbeing.
4. There should be a national committee that will be set up to streamline the frivolous and appealing massive advertisement undertaking by online sports betting companies. More from the social welfare angle, government should also create more employment opportunities for the youths and increase their quality of life as unemployment and low income where found in this study to be factors that predisposed them to online sports betting.
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QUESTIONNAIRE

Department of Mass Communication 
Institute of  ICT
Kwara State Polytechnic, Ilorin

Dear Respondent,
I am a student of the above institution and department carrying out research on the topic “Use of Social Media for Sport Betting Among Student of Kwara State Polytechnic, Ilorin.”
We humbly request that you help us fill the following questions as honestly as possible and we assure you that all information supplied shall be used for academic purpose only and not for publication.
Thanks.				
Researcher
							
Instruction: Tick (√) appropriately an option that seems best to you.
SECTION A
Demographic Session
1. Gender:   (a) Male [  ]   (b) Female [  ]
2. Age:         (a) 20-30 years [   ]   (b) 31-40 years   [  ] (c) 41-50 years   [  ]   (d)   51 years & above [   ]
3. Marital Status:   (a) Single   [ ]    (b)   Married   [ ]    (c)   Divorced   [ ]    (d) Widow/widower [  ]
4. Educational Qualification: (a) O’Level   [ ]  (b)  NCE/OND   [  ]  (c)   HND/B.sc   [  ]   (d) Other [ ]
5. Occupation: (a) Self-employed [  ] (b) Unemployed [  ] (c) Student [  ]  (d) Civil servant [  ] (e) Others [  ]
6. Religion: (a) Christian [  ] (b) Muslim [  ] (c) Others [  ] 
SECTION B
Questions on Research Topic
7. How frequently do you engage in sports betting activities through social media platforms? (a) Daily [ ] (b) Weekly [  ] (c) Monthly [  ]  
8. Do you believe that sports betting through social media have become normalized among students?? (a) Yes [  ] (b) No [  ]
9. Have you ever experienced negative consequences as a result of your sports betting activities on social media?? (a) Yes [  ] (b) No [  ]
10. How do you believe that social media platforms adequately promote responsible gambling behaviors among users? (a) Very High [  ] (b) High [  ] (c) Fairly [  ] (d) Low [  ] (e) Not at all [  ]
11. How do you perceive the overall impact of sports betting through social media on students' well-being and academic performance?? (a) Excellent [ ] (b) Good [  ] (c) Fair [  ] (d) Worst [  ]
KEYWORDS: Strongly Agree (SA)	Agree (A) Undecided (U) Disagree 	(D)
Strongly Disagree (SD).
	S/N
	QUESTIONS
	SA
	A
	U
	D
	SD

	12.
	Social Media has contributed greatly to the development of Sport Betting in Nigeria
	
	
	
	
	

	13.
	Sports betting through social media are a popular activity among students at Kwara State Polytechnic, Ilorin.
	
	
	
	
	

	14.
	Peers pressure or social media influence someone to participate in sports betting activities.
	
	
	
	
	

	15.
	Social media platforms adequately promote responsible gambling behaviors among users.
	
	
	
	
	

	16.
	There are potential risks and consequences associated with sports betting on social media.
	
	
	
	
	

	17.
	Sports betting activities on social media platforms have a negative impact on students' academic performance.
	
	
	
	
	

	18.
	I support stricter regulations on sports betting advertisements and promotions on social media platforms.
	
	
	
	
	

	19.
	I believe that students should receive education or information on responsible gambling practices as part of their academic curriculum.
	
	
	
	
	

	20. 
	I am satisfied with the level of support and resources available for addressing issues related to problem gambling at Kwara State Polytechnic, Ilorin.
	
	
	
	
	



