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ABSTRACT

This study was carried out to determine the newspaper readership pattern among youths.  This arose because it was thought that the youth did not read newspapers and their use of other media was minimal Against the background of seemingly lack of readership among the youth.  Questionnaires draw administered to ascertain the extent of reading habit formed by this group.They also face similar financial as well as education problems experienced in the nation.  250  respondents were sampled randomly and data analyzed and presented as percentages in frequency distribution tables.  The work traced the reading habit found among the youth.  Researcher questions and hypothesis were used a guide for analysis and conclusion respecting.  The showed that students read newspaper and they also bought majority of respondents bought or read.  Result also showed that students who bought were both more financially and academically favoured than others that had lower reading habit.  It was also  found out that sex was no barrier to who read and what was read.  The female students read more than the male student  but they both read the same content in their favourite newspapers.  Male youths read entertainment news in equal proportion with the female youth.  
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CHAPTER ONE

1.0
INTRODUCTION

1.1 BACKGROUND OF STUDY

Hornby (2010) defined population as the total number of people who live in a particular area, city or country. The population of people in a country is very unique to the development of that country. A country cannot manage itself without the human resources of the country. Of course, the human resources are obtained from the total population of it. Without the population of people in a country, technological advancement cannot be emerged. Although, the population of people in a country is a natural phenomenon. To the Christians, the Bible has told us that go to the world and multiply. In other words, the population of people is ordained by God Almighty. But the same God Almighty did not directed men and women to give birth to children they cannot cater for. Meanwhile, population explosion is the continuous or rapid increase in the total number of people living in a particular area, city or country without corresponding increase in the available resources that will sustained the people. Presently, Nigeria is faced with the population explosion of people in all parts of the country. This high population growth in Nigeria has over stressed all sectors of the economy with high cost of living.

According to Fan and Besong (2010), the factors that were responsible to the population explosion in Nigeria were high birth rate, low death rate and immigration. Fan and Besong (2010) further stated that population competes directly for the finite resources that would have been used to generate income. The two authors maintained that the consequences of this high increase in the population were that children will be chronically malnourished and there will be high level of unemployment, hence, low level of income per capital.

Nigeria is a country where some married couples and unmarried couples gave birth to children they cannot cater for. The number of children per couple is not controlled by the government of the day. With the Corona Virus disease, popularly called Covid-19, it becomes very cleared to all Nigerians that, indeed, there is population explosion in Nigeria.


The background against which thus study  is being get up include; issues like literacy level, interest in role of newspapers (Newspaper Consciousness) for the development of man, factors that  influence choice/preference of man,  factors that influence choice/preference of news contents, sex dependent variables among the study of age brackets etc.  it is in view of this that a remote understanding of the history and principles of communication is vital to this study.


Since the existence of man varying forms of communication have been invented or rediscovered.  These include interpersonal, group public and mass communication, each characterized by peculiar and channels of information dissemination.  The channel have further been modified and divided inter radio, books etc. 

The Newspaper being one modified channel of information dissemination present the element of research for this study.  Newspaper with its vital role to the development of man has undergone changes in both content and form as to satisfy man�s consciousness in search of information.  It is worthy to mention that information massages in newspaper are structural to the readership pattern of the cross section of the society.


The mechanics of communication which include picture, cartoons and literate information become a remote but powerful factor  in creating on interesting pool from which a  semi-pattern consequently emerges. Enemuoh, Nnaemeka M.

The principle of communication applied in this work emphasizes only on the laws of efficient communication, some of which are good grammer and syntax, appropriate use of literary devices that are not etc.


The above subject quickly recommends themselves to the intelligence quittance of any readership.  This form the determinant in newspaper consciousness as it is well understood that over and above poriny at payees of contents is fundamental to habit forming.  A highly literate as well as versed section of the society can literally was the seemingly meaningless black print into a fabric of pleasure b because of level of exposure to the element of literary appreciation.


In the present work, the word readership-pattern in understood as the cross section of the society  that find time out of interest and habits to indulge in the act of gathering information from newspapers.  This understanding is only elementary as further into the work readership assumes a wider scope.  The present study will seek to comparatively the subject matter from the background of more complex definition. In view of this, readership among the youth in general and students of Institute of Management and Technology, Enugu  in particular, presents a particular, phenomenon that arouses interest.  


More serious emphasis is laid on habit orientated readership pattern- a pattern which is sustaining.  This is not to say that this readership pattern influence positively than this demand and supply curve.  In fact both readership patterns confine with a complex.  And this is what actually influences the demand and supply.


An easily recognizable or predictable trend creates comparisons which are made to create a model hypothesis that will help in decision making.  Last but not the least, comparative are here refer to relationship existing between under studied elements from the background of stocktaking. 
1.2 STATEMENT OF THE RESEARCH PROBLEM

Researcher is done to identify a problem.  Hence the identification these problems gives direction to research works in this case the problems that led us into research are media

1. Media illiteracy as an impediment to Newspaper consumption among Nigerian youths.

2. financial difficulty that are facing Nigerian youth which in turn stand as an obstacle to Newspaper consumption.

3. the problem associated with the reading habit among Kwara State Polytechnic Student .

1.3 AIMS AND OBJECTIVE OF STUDY.

The aim embarking on this study was promoted by an observation made by earlier researchers that the youths are generally not information conscious and it is only the males among the youths, that try at all to obtain information, specifically through the print media like newspapers.


This study wants to know if summaries and conclusions of other works are also applicable to youths with lugh level at educational exposure.  The work wants to find out if the new socio-economic status of the females, their new political awareness orientations has affected their readership pattern.


It also aims at finding out if it only the female youths that still read entertainment and family based materials in newspaper or if the males have been affected by changes in the society and why their sudden interest.
1.4
RESEARCH QUESTIONS.

Do educational and financial positions affect newspaper readership among youth/
Do male youth read more newspapers than female youths?
Do female youths and more of entertainment news than male youths?
Does age affect newspaper readership among Nigerian youth?

1.5
Significance Of The Study 
The study will help to find out the interest or need that lure the youths into buying and reading newspapers. It will also help editors to know how to reach out younger generation so as to create good reading habit in them .

Newspapers have long been an essential source of information and news, ever since the first newspaper was published in 1605. 

1.6
Scope Of The Study 
This study will focus on the factors that affects newspaper readership pattern among youths and percentage of the youth that read newspaper and things that motivate them to read the content they read.
1.7
LIMITATIONS OF STUDY


The study would have taken in more youths in Nigeria but due to time limitation a well as high cost such project.  The study was limited to youths (


Again, because of the population of the students in the campus students) of Institute of Management and Technology Enugu., which run into thousand, only 5% of his number was used as sample size.  A grater percentage should are been used but for reasons given above.

1.8
DEFINITION CONCEPTUAL DEFINITION OF TERMS:

PATTERN:
A way, in which something happens, moves, develops, or is arranged.

NEWSPAPER:
A part printed daily or weekly containing news material.

READERSHIP:
the number or type of readers of a Newspaper, magazine, etc or of a particular writer 

YOUTH:
The time when a person is young, especial the time before the child becomes an adult.

SEX:
This means being male or female.

NEWSPAPER CONTENT:
subject matter in Newspaper.
OPERATIONAL DEFINITION 

Newspaper: The printed ailies e.g punch, daily champion, vanguard, sum etc

Pattern: The level consumption (e.g daily, weekly, occasional etc.

Youth:
Relating to the age that consumed the newspaper, e.g 16-25, 25-30 year etc

Newspaper Content:
These are contained in the volume of news,  articles, adverts, Arts, fashion, foreign news  etc

YOUTH:
This word includes children and young person of both sexes.  It also involves status classification of children and young adults. 

SEX:
This means differences that exist between male and female.  This term as well means the sum total at characteristics, which distinguish male from female.

NEWSPAPPER CONTENT: This means that which is contained in the volume of a newspaper.  The amount of substance of work a newspaper can hold for example fashion etc.

CHAPTER TWO

2.0
LITERATURE REVIEW
In my literature research, I reviewed some theoretical and empirical literatures relevant to this study.  The research cantered on studies carried out newspaper readership pattern among youth.  It is in recognition of this study that, facts and information, well gathered to ascertain what constitute newspaper readership pattern among Kwara State Polytechnic Student 
Precisely, the chapter will be considered in three sub-headings:
· Conceptual Framework

· Theoretical Framework

· Empirical Framework 
2.1
CONCEPT OF LITERATURE REVIEW

2.2.1  Concept of Newspaper Some communication scholars attempt a definition of what a newspaper means. According to Sanderman et al. cited in Okunna and Omenugha, (2012) defines newspaper as an unbound printed publication issued at regular intervals which presents information in words, often supplemented with pictures. In the same line Nwodu (2006) also describes Newspaper as a printed unbound paper that contains news about current political, economic, socio-cultural, educational, environmental, scientific-cum-technological and sundry affairs. Okunna and Omenugha (2012) simply define newspaper as �news-carrying paper� because the happenings contained in the newspaper are new and timely and therefore qualify as news. The implication, however, is that a typical newspaper is unlike most publications that are bounded, newspapers are hardly bounded. Like every other print media mode, newspaper contents are usually permanent to the extent one can enjoy repeat exposure for as long as one is able to preserve a particular edition of a newspaper and that the newspaper covers a broad spectrum of interests ranging from politics, economics, socials, environmental, science, technology, and sundry subjects. Furthermore, the publication of a newspaper could be daily, weekly or bi-weekly (Okunna & Omenugha, 2012).
Age, sex, education attainment, economic, social and psychological factors have been known to be exposed to.

In a study by Elizabeth R. Hurlock it was discovered that, �interest in newspaper reading  vary according to age and intellectual level of the reader and there are marked sex difference in the preferred sections of the newspaper� (1955, page 10)

Chaffee and Choe observed that causes of non-readership are lack of resources and cognitive skill due to low education, lack of social contacts and leisure time being at lower end of social economic reader.

Age is a strong factor that determines which medium or media the audiences are likely to be exposed to.  It has been discovered that the adult have more preference for the newspaper than the youth.  Studies done in the west and in the country at large reveal that the youth have a likeness for the television than the newspaper.  They are other works of fiction and then radio rates last in that list of which media to be exposed to.

Also, Okpata found out that teenagers are the greatest consumer of films but the least consumer of newspapers and magazine.  Adults were found to consume more of newspaper than either radio or television.

Moreover, from the research by Oka  for in 1985. It was discovered that the youth in Enugu and Warri had the highest  preference for television while at some time rating newspaper appreciable higher than radio.

Barer also write that younger generation read less than others, individuals in age 15-19 are least likely to be less readers while other attributes are controlled (1981, page 215)

Robison and Deffres blamed the preference of the youth for television on the fact they were the first generation to be specialized by television through their entire life.  Again, the discovery that they do not read the newspaper.  No matter how low their readership is, it is still important to look at the readership pattern they formed over  the years.

Before a look is taken at their pattern, it is important to note that there are evidence that for many American adults; media use pattern are stable habits from childhood.

Proposing the above statement, Nwuneli, Okoye and Okunna found out that students could have probably acquired the knowledge they had of Africa and world affairs much earlier before entering the University.

Another point to  be noted is that the disruption of the activities of youth is an impediment to readership. Changes in residence, mental and although they are well educated.

Reason for such as economics and educational status should be taken into consideration when studying readership pattern among youths.  It has been noted that the less educated are likely to b e non-readers more than the educated.

This is applicable to the youths since their educational level or exposure is lower than that enjoyed by the adults.

Moreover, Mc Nelly and Izcary (1986 found out that, Education remain dominant independent variable in predicting knowledge of forigh countries.

He still contends that education is vita to exposure and readership pattern of the youth towards newspaper.  The adult hold better and high-paying jobs than youths.

Some disparities that exist in media use among the youths are as a result of socio-economic status.  Young stuns in families of high socio-economic status learn to use media differently from those I disadvantages homes.

This is due to the fact that young stars from high socio-economic status have parents that are well educated to guide their educational line.  They also have friends who are exposed as well.  Children from disadvantaged homes are come to give time to media and they back correct guidance on proper usage of the media. 

Having taken a look at all these, let us now consider the newspaper readership pattern among the youth.

Nwuneli et al in their study found out that almost all (96%) of the students studies indicated they read Nigerian magazine the data also show that 89% read foreign news magazine as well.  It has been noted earlier on that both sex of the youth prefer the television to other media of information.

However, in their use pf newspaper, there have been certain similarities and differences in contents read by  each sex. (1989), page

Weber and Fleming sound out from a test on international, national and state subscribes that boys were considerably better than girls on questions related to international events.  But on items involving state affairs both scored  equally and boys watch both local and National news read daily newspaper more than girl

Nwuneli et al discovered that students of both sexes studied, read human interest and entertainment magazines as well as foreign human interest and entertainment magazines.

Frank and Greenberg (1955) found out that the overall youth read more of in door games and  social activities, women services, romance and fashion.  They also read men and miscellaneous section.

Campaign in his study also found out that the males read more than the females.

In a study in Canada, Beer noticed that males are more likely to read newspapers than female counterpart.

Nwueli, Okaye and Okunna (1956) in support of the assertion write that, �local and foreign magazines are popular among students.  Nigerian news magazines were ranked first, foreign news magazines second, Nigerian entertainment magazine third foreign entertainment magazines fourth and comic fifth (1993, page 43)

In a study in Canada, Beer noticed that males are more likely to read newspapers that females.

After studying the readership pattern of AMAMCO and UNISURE Enugu, Anyika discovered  that male employees read items on family affairs more than female employees. They also read what concerned their house journals for information, education and entertainment 

In a readership survey conducted in East Coast City in U.S.A. It was found that less that one third of men and women interviewed, who picked up the newspaper even noticed the �typical� news items less than 20% actually read the headlines plus some portion of the text while only 15% read mostly the average news item.

Hurlock also pointed out girls and women showed greater 

interest in the society page, advertisements, women�s page fashions, general news items and editorials than men and boys do Okafor noted news current affairs and politics on the priority list of these youth.  News sport, education, comic/cartoons where among the most preferred items in the newspaper and more boys preferred newspapers to girls.

Weaver and Mauro noted that the female youth have same items preference as all women.  Women read almost the same item which includes obiturary.

They noticed a trend of readership that exist between men and women for women ranking high were local, state and notional government stories, human and personal entertainment features then sports items.  Men start with straight news, articles, editorial columns, and feature and entrainment news.

Although it has been concluded that adult read more newspaper than the youth, some researchers found out similarities in readership between the two age groups 

Robbinson and Deffeer 

Weaver and Mauro found that female youths have the same preferences as adult males.

Nwuneli et al discovered that the youth are heavy consumers of medicated messages.

However, general declines in readership of newspapers have been discovered.  Factors responsible for this include political leaders and parties, governmental institutions and democratic mobility, age, education and urbanization.

Beck and Sobal made a very stiking point by noting the fact  that newspaper readership is not same as newspaper subscription.  They noted that there are non-subscribers who are non-readers.

2.2
THEORETICAL FRAMEWORK 

Print media were regarded as a powerful and economical means for information dissemination. Newspapers are regarded as society�s �mirror,� helping to reflect current events and pleading for public attention. Indian newspapers have seen significant growth because of the internet and mobile devices, and they are becoming increasingly popular as information sources. Therefore, it will only be necessary for the publishers when they release content that is both useful and well-liked by the target audience (Ali, 2013). According to statistics, people prefer reading publications in their native languages. Thus, regional publishers try to publish editions in new cities where a sizable population is literate in those languages (Khan et al., 2014).
Readership is another way to talk about all the readers of a particular book or periodical. If your online magazine has a readership of five, and one of them is your mom, it's not a roaring success.

A newspaper, website, or author's readership is their audience � it's the group of people who regularly read their publication. The local zine writer might have a readership in the dozens, while the Harry Potter books have a vast readership, numbering in the millions. When newspapers and magazines started to lose their readerships, many turned their attention to online versions.
Theoretical Framework: Uses and Gratification Theory Uses and Gratification theory was first theorized and tested in Elihu Katz�s article in 1959. The theory proposed two inferences about audiences of media. First, audiences are active in the selection of media and their messages. Second, audiences are mindful of their reasons for choice 10 University of Nebraska - Lincoln LIBRARY PHILOSOPHY AND PRACTICE, ISSN 1522 0222 of a particular medium vis-à-vis both information and entertainment. They consider these reasons as they ardently search for media messages for information needs and gratification. Therefore, not only the content defines media preferences, but also audience�s characteristics and their relationship with the media content. According to Potter (2012), the basic tenets of Uses and Gratification theory formed five claims: 
1) Communication behaviour is purposive, motivated and goal directed;
 2) Individuals initiate the choice and usage of communication medium; 
3) Communication behaviour is mediated or guided by a host of psychological and social factors;
 4) In the gratification of needs, the media contend with other forms of communication; 
5) People are naturally more powerful than the media in the course of effects. The Uses and Gratifications theory has been applied as an approach in many communication studies to understand the relationship between audiences and their media choice (Lucena, 2011). One criticism of the uses and gratifications approach is that the audience is not always as active as was once originally thought, a valid view of audience behaviour lies between the extremes of being passive and expected to be influenced by the communicated messages and being active and expected to make decisions about what media content to accept and reject (Rubin, 1993). McQuail (2007) believes that the theory suffers from lack of theoretical coherence. He thinks that some of the theory�s terminology need to be further defined. He notes that the theory relies too heavily on the functional use of the media, because there are times when the media can be reckless. Regardless, these criticisms, uses and gratification theory have some practical in explaining media choice among the audience. The Uses and Gratification theory is relevant to the study in that it will help in explaining the newspaper and content choice of students as well as help to explain the benefits or gratification the students seek from newspaper and various content. In a general sense the theory will help to explain the fact that, students are passive in their media selection and the factors that influence their choices as the select media (newspaper) of their choice.
2.3
Empirical Framework
Concept of Readership The concept of readership is central to the newspaper. Readership is an abstract concept which captures the act of reading. The concept, though difficult to define, is usually associated with newspapers, magazines and all kinds of periodicals. Thus, readership is the number or type of people who read a particular newspaper, magazine (Oxford Advanced Learner�s Dictionary, 2010). Bottle PR, a UK based agency established in 2004, defines readership as "a general term that refers to the number of people reading a particular publication, including both the individual who purchased the publication and others who have read it (Bottle PR, 8th February 2011). The Huntsville Time website (8th February 2011) defines readership as "the number of adults (18+) in a specified geographic area who "read or looked into the publication yesterday" (cited in Obaid, 2013). To read is to get ideas from printed or written materials. Reading is a way of acquiring knowledge. Oyeyemi (2005) observed that reading is a means of tapping knowledge from superior minds. Reading is a term used to refer to an interaction by which meaning encoded in visual stimuli by an author makes meaning in the mind of the reader. It involves the recognition of printed or written symbols which serve as stimuli for the recall or meaning through the intellectual manipulation of concepts already possessed by the reader. The resulting meanings are thereafter organized into thinking process according to the purpose adopted by the reader, such an organization leads to modified thought and/or behaviour, or else leads to a new behaviour which takes its place either in person or in social development.

 Education Information and entertainment have always been identified as the basic function of the media.

Both electronic and print media share the functions and they are made manifest in different foams of the news contents.

Despite the fact that these are the functions of the media there are certain factors that determine which media people turn to for maximum enjoyment.  Some people prefer electronic and others print media.  The electronic include radio, television, satellite, etc while the print media compresses magazine, fictional and non fictional literature and the newspaper.

2.4
SUMMARY OF LITERATURE REVIEW 
From the literature available, one is safe to conclude that demographic factors like age, education and sex play vital role in forming pattern of readership and content read in any newspaper.  It is also important to point out that buying newspapers is different from reading them.  An elderly man may from the habit of picking (buying) papers but that may be for prestige sake while the younger person takes delight in reading them to gain knowledge as well as other things from the contents. 

However, similarity and differences have been noticed to exist between male and female readers, from the literature.  Again from available literature, the percentage of difference between old and young readers is very minute, it has been noticed that the reading  habits were formed at an early age.

Experience, education, income and habit formed over the years have given the older generation and advantage when it comes to good reading habits formed over the years.

Furthermore, on the available records, to have a no-too healthy habit of reading newspapers on  regular basic.  Reasons from this handicap abound and solutions are very easy to implement.

CHAPTER THREE

3.1
RESEARCH METHODOLOGY

RESEARCH METHOD

I� used survey research method to know level of newspaper readership among  Kwara State Polytechnic Student. As I� known, survey research is the systematic gathering of information from respondents for the purpose of understanding or predicting some aspect of the behaviour of the population of interest.  So I� used the personal survey because my target is within reach.  This helps me because the response was not manipulated.

3.2
RESEARCH DESIGN.

The questionnaire was designed to suit the shape of the research.  It was designed in such a way that is elicited honest and objective answers from the respondents.  The question were open ended (that is the respondents would give answers in their own words) as well as close-ended (where the answers given by respondents were controlled for easy data Newspaper Readership)
The questions were designed to get facts that will help in drawing conclusions on the topic. Under-study.  The fist six questions were mostly demographic while question seven to twenty-five were on the way that itself.  They were asked in such a way that answers could support or disprove the research questions posed earlier in chapter one.

About there hundred (300) questionnaires were printed and administered.  The administration was carried out randomly.  Man department in the school were covered.  They were randomly selected and suited as sample of the population for the study.  This design did not require the study and administration of variables to the respondents in a labouratory.  The study  was conducted under normal encountered environment conditions.  This means that the respondents were given rooms to answer and were not influenced by the researcher.  The questionnaire used for this study is attached to Appendix 1.

3.3
RESEARCH SAMPLE

The research covered about five percent of the entire population of students of  Only this percentage was taken as sample because the population of students in the school runs into thousands.  A total of one hundred (100) questionnaires were administered.  The information needed for testing research questions were elicited for accurate testing.  This population was made up of male and female respondents, the age of the respondents tested were taken into consideration.  That means the population was differentiated by age sex, as well as other factors.  The population sampled spread across the different department in the school covering either student in O.N.D I (ONE) OR H.N.D II (TWO) of H.N.D I and or II.  Each department was randomly sampled.  The sampling method adopted was based on the students present in the classes at the time of administrative or questionnaires.  They were only students gives questionnaires to answer.  Any student of the school was qualified to give data on the questions so that was no doubt on the literacy level of respondents.  This doubt could have cast aspersion on the ability to comprehend the material set before them to provide answers sample because they represent youths all over the country.  They all experience the same demographic as well as socio-economic factors that affect the students in different Institute and Universities in the country.

And the data provided gave fair and accurate answers to questions in the research employed, the possibility of bias infiltrating the selection of the population was reduced.  Everyone had the chance of being selected as population used for the study.  Since the questionnaire has an impersonal nature, detailed knowledge of population was not required.  The group tested was easily available and sampling error was reduced.

A list of population was compiled to enable researchers get to the population with case.  With the list, the researcher was able to know the population that has been sampled so that sampling will not be respected (duplicated)

However, with all effects made in getting an accurate representation of the population.  It was quite noted that sample errors existed.  This was so because the school lacked an accurate data on the statistics of the students of the school.  Yet the number represented youth in the country.

3.4
MEASURING INTRUMENT: 
The use of questionnaire and interview in this study to test variety of interest.

3.5
DATA COLLECTION

Scientific problems can be solved only on the basis of data and a major responsibility of investigation is to set up a research design capable of providing the data necessary to the solution of his problem.

For this study, both primary and secondary data were collected and used.  The primary data came from the questionnaires administered to the students.  The main advantage of collecting this study was the exact information wanted for the study was obtained.

The secondary data was collected from works of other researchers in libraries.  These information or review of literature, form chapter two of the project write-up

The primary data helped to avoid misunderstandings while supporting or reporting other materials found in secondary data collected.  The personal interview could not be used because it does not allow a greater percentage of the population to be covered.  This method at data collection was and it still very tedious, and time consuming other methods of data collection were not employed because of their inconvenience to the respondents and researchers.

The telephone method was not used since students do not have access to telephone even the mobile phone (GSM) because of its high rate  in line maintenance and students were physically present in the school, also the observation method was not employed, because of the tedious nature at such method.

The questionnaires which were administered were not posted since the students, sampled were available in the school.

3.6
DATA ANALYSIS 

This is the interpretation of the data collected.  Coded data were tabulated in low figures and simple percentages were used in the researcher question.  Details are shown in chapter four.

3.7
EXPECTED RESULT

In this study on the Newspaper readership pattern among Kwara State Polytechnic Student  Kwara State Polytechnic Student is expected to have positive impaction the youths, especially students.  

CHAPTER FOUR

4.0
DATA ANALYSIS AND RESULTS

4.1
DATA ANALYSIS


The purpose of this chapter is to present the analysis of data collection from the respondents.  The researcher summarized and tabulated the information gathered through the questionnaire.  From the questionnaire, each question was treated individually with correct information attached.


The figures was also converted into percentages.  Since they were opened questions.  The researcher findings were only written out in sentence and not put in figures.  The research questions were brought into this chapter and data collection were used to either earlier on in chapter one.  Results to the finding were presented.  The conclusions band recommendations of chapter five were deduced from the results tabulated.


One Hundred  (100) questionnaires were printed and administered One 100  questionnaires were returned and summaries and conclusion were drawn from these questionnaires.  The questionnaires administered covered various departments of the school through random sampling where only the students found in the questionnaire were given questionnaires to fill.  The result are put in the table below.  
QUESTION 1:
SEX

	SEX
	FREQUENCY
	PERCENTAGE

	MALE
	40%
	40%

	FEMALE
	60%
	60%

	TOTAL
	100
	100%


Source: Field Survey, 2025 

Out at the hundred (100) Questionnaires returned, the female sex had the biggest number at respondents 60 (60%) respondent.  The male students made up the remaining respondents numbering 40 (40%)

QUESTION 2:
AGE

	AGE
	
	

	
	Frequency
	Percentage

	15-20 yrs
	47
	47%

	 21-25 yrs
	52
	52%

	26 � 30yrs
	1
	1%

	31 � Above
	0
	0%

	TOTAL
	100
	100%


Source: Field Survey, 2025 

From the table, female respondent from age 15-20 years ranked highest while male respondents of the age followed.  Respondents from ages 21-25  followed suit with female respondents being greater by 31 respondents and males were 21, and respondents from ages 26-30 years were next with 1 females respondents, the age bracket at 31-above is zero .


QUESTION 3:
HIGEST EDUCATION QUALIFICATION:

	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	ND I
	31
	31%

	ND II
	54
	54%

	HND I 
	13
	13%

	HND II 
	2
	2%

	TOTAL
	100
	100%


  Source: Field Survey, 2025 
Out of the respondent whose questionnaires were analysed, the highest educational qualification was ordinary National Diploma (ND I), the lower is Ordinary Diploma (ND II)  Less Lowes is HND I and the lowest is HND II . 
QUESTION 4: 
DEPARTMENT 


The department in the school.  They cross different department in the school.  They include Computer Science, Mass Communication, Electrical Engineering, Mechanical Engineering, Fine and Applied Arts, Accountancy, Insurance, Finance, Secretarial, Administration, and Supply, Marketing, Food Technology, Science Technology Finance and System Science etc.

QUESTION 5:
DO YOU READ NEWSPAPER REGULARLY  

	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	YES
	4
	4%

	NO
	96
	96%

	TOTAL
	100
	100%


    Source: Field Survey, 2025 

From the above table, we can only 4 (4%) respondents agreed to have any resist while the rest of the respondents 96 (96%) has no resist (s).


QUESTION 6:
DO NEWSPAPER INFLUENCE YOUR OPINIONON CURRENT EENTS 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	YES
	20
	86.4

	NO
	80
	13.6

	TOTAL
	100
	100


 Source: Field Survey, 2025 

To thus question from the table above 20 (20%) respondents replied yes while 80 (80%) respondents said no.

QUESTION 7:
DO YOU THINK NEWSPAPER IS A RELIABLE SOURCE OF INFORMATION 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	YES
	48
	48%

	NO
	52
	52%

	TOTAL 
	100
	100%


 Source: Field Survey, 2025 

The above shows the majority of the students that reliable of newspaper  making up 52 (52%) of the respondent close to the majority were these who doesn�t reliable  48 (48%).


QUESTION 8:
DO YOU THINK ONLINE NEWSPAPERS ARE MORE CONVIENIENT THAN PRINT NEWSAPER 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE 

	YES
	81
	81%

	NO
	19
	19%

	TOTAL
	100
	100%


Source: Field Survey, 2025 

From the data in the table, above, most respondents about 81 (81%) agreed that online newspaper are better ht.  Only 19 (19%) would not read.
QUESTION 9: DID READING NEWSPAPER HELPS ME STAY INFOMED ABOUT CUURRENT EVENTS 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	Strong Agree
	3
	3%

	Agree
	49
	49%

	Neutral
	0
	0%

	Disagree
	8
	8%

	Strong Disagree 
	40
	40%

	TOTAL
	100
	100%


Source: Field Survey, 2025 

About 3 (3%) Strongly Agree that newspaper helps them stay informed 49 Agree that it help stay informed (0)  is Neutral they don�t Agree nor Disagree that newspaper help them stay informed, 9  (9%)  Disagree and 40 ( 40%) say Strongly Disagree that newspaper doesn�t help them stay informed .
QUESTION 10:  
I FIND NEWSPAPER ARTICLE TO BE CREDIBLE SOURCE OF INFORMATION  
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	Strong Agree
	35
	35%

	Agree
	14
	14%

	Neutral
	1
	1%

	Disagree
	47
	47%

	Strong Disagree 
	3
	3%

	TOTAL
	100
	100%


Source: Field Survey, 2025 

About 35 (35%) Strongly Agree that newspaper is a credible source of information  49 Agree that newspaper is a credible source of information (1)  is Neutral they don�t Agree nor Disagree that newspaper is a credible source of information  47  (47%)  Disagree and 3 ( 3%) Strongly Disagree that newspaper is a credible source of information
QUESTION 11:  
NEWSPAPER ARE ESSENTIAL PART OF MY DAILY ROUTINE 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	Strong Agree
	41
	41%

	Agree
	5
	5%

	Neutral
	5
	5%

	Disagree
	18
	18%

	Strong Disagree 
	31
	31%

	TOTAL
	100
	100%


Source: Field Survey, 2025 

About 41 (41%) Strongly Agree that newspaper are part of their daily routine,   5 ( 5%)  Agree that newspaper are part of their daily routine (1)  is Neutral they don�t Agree nor Disagree that newspaper is part of their daily routine  47  (47%)  Disagree and 3 ( 40%) Strongly Disagree that newspaper is part of their daily routine 
QUESTION 12:  
I PREFER REDING NEWSPAPER ONLINE RATHER IN PRINT 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	Strong Agree
	43
	34%

	Agree
	31
	31%

	Neutral
	0
	0%

	Disagree
	19
	19%

	Strong Disagree 
	7
	7%

	TOTAL
	100
	100%


Source: Field Survey, 2025 

About 43 (43%) Strongly Agree that they prefer reading online ,   31 (31%)  Agree that they prefer reading online (0)  is Neutral they don�t Agree nor Disagree that they prefer reading online 19 (19%)  Disagree and 7 (7%) Strongly Disagree that they prefer reading online
QUESTION 13:  
Newspaper Articles Influence my Opinion on Social Issues 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	Strong Agree
	8
	8%

	Agree
	24
	24%

	Neutral
	2
	2%

	Disagree
	60
	60%

	Strong Disagree 
	6
	6%

	TOTAL
	100
	100%


Source: Field Survey, 2025 

About 8 (8%) Strongly Agree that newspaper articles influence my opinion on social issues  ,24 (24%)  Agree that newspaper articles influence my opinion on social issues, (2)  is Neutral they don�t Agree nor Disagree that newspaper articles influence my opinion on social issues, 60 (60%)  Disagree and 6 (6%) Strongly Disagree that newspaper articles influence my opinion on social issues 
QUESTION 14:  
I Often Discuss Newspaper Articles With Friends Or Family 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	Strong Agree
	41
	41%

	Agree
	24
	24%

	Neutral
	14
	14%

	Disagree
	14
	14%

	Strong Disagree 
	7
	7%

	TOTAL
	100
	100%


Source: Field Survey, 2025 
About 41 (41%) Strongly Agree that i often discuss newspaper articles with friends or family ,24 (24%)  Agree that i often discuss newspaper articles with friends or family, (14)  is Neutral they don�t Agree nor Disagree that i often discuss newspaper articles with friends or family , 14 (14%)  Disagree and 7 (7%) Strongly Disagree that i often discuss newspaper articles with friends or family 
QUESTION 15:  Newspaper Articles Are More Informative Than Online News Sources 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	Strong Agree
	7
	7%

	Agree
	48
	48%

	Neutral
	1
	1%

	Disagree
	38
	38%

	Strong Disagree 
	6
	6%

	TOTAL
	100
	100%


Source: Field Survey, 2025 
About 7 (7%) Strongly Agree that newspaper articles are more informative than online news sources,48 (48%)  Agree that newspaper articles are more informative than online news sources, (1)  is Neutral they don�t Agree nor Disagree that newspaper articles are more informative than online news sources, 38 (38%)  Disagree and 6 (6%) Strongly Disagree that newspaper articles are more informative than online news sources
QUESTION 16:  I Recommend Newspaper To Others As A Source Of Information 
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	Strong Agree
	13
	13%

	Agree
	36
	36%

	Neutral
	2
	2%

	Disagree
	41
	41%

	Strong Disagree 
	8
	8%

	TOTAL
	100
	100%


Source: Field Survey, 2025 
About 13 (13%) Strongly Agree that  i recommend newspaper to others as a source of information,36 (36%)  Agree that  i recommend newspaper to others as a source of information, (2)  is Neutral they don�t Agree nor Disagree that  i recommend newspaper to others as a source of information, 41 (41%)  Disagree and 8 (8%) Strongly Disagree that  i recommend newspaper to others as a source of information 
4.2
RESULTS


The major results of this study were summarized around the hypothesis formed.  It was found out that educational and financial readership habit and pattern among the youth.  It was also found out that both sexes and respondents of different ages read almost the same contents in the newspaper.


It was found out in addition that almost the same amount of attention was paid to news content by each sex.


Moreover, between the older and younger respondents. It was found out that the rate of readership remained the same.  The issue of the male youth reading more than the female youth took some backwards, as the results collected have showed that the female youth read more than the male youth.  This can be attributed to the new socio-economic satus of our female. 

4.3
DISCUSSION

This section deals with the analysis of the result of the study.  The major results of this study are discussed with respect to the hypothesis formed for this study and also in relation to result from previous related studies.  The first hypothesis sought to find out if educational and financial positions affect newspaper readership among the youth.  The results showed that most the respondents 85 (85% hold ordinary National Diploma Certificate and 15 (15%) held Higher National Diploma .  It could be declared from this that more of the student who read newspaper held qualification higher than the others who also read.  The result of this is that educational qualification affect newspaper readership among the youth.  This is expected because it has been stated earlier on in the study that education attainment of a particular population studies play a lot of role in deciding.  What is read and what is not read.  We also found out earlier on that people that are educated or who had higher qualification than others also read more than those people with lower qualification.  This also means that majority of the student were of low financial status while the minority were either in the middle or upper privileges class.


The third hypothesis was concerned with the need to find out if the female youth read more of entertainment news or materials than the male youth.  The results show that local news, national news, features, arts, sports, conics, editiorials, and national politics were  among what the males read most.  Their least preferred news was puzzle and business news.

Again, the second question was on the newspaper they like to read most.  The male respondents like newspapers on national daily total soccer, world politics, Sports-International, Fashion respectively.  The female respondents also put their preferences in this order.  National daily, worlds politics, fashion news, world of youth, science news and daily news.


Moreover, the third question was on which feature each sex will like to upper most in newspaper.  Dominant among the male responses were sports, human interest, and world of youth, cartoons, politics, fashion and news.  The females responded, to having liking for sport, fashion, comics, home tips, features. Politics world of youth, art and cartoons from the catalogue  of information presented above we c an safely conclude that similarities exist between materials read by both the male and female respondents.  They have the same likeness and preference for the same thing with one, two or three slight differences.


The result is that the female youth are likely to read entertainment news more than the male youth.  Even among the female youth, there are noted preferences and likeness for news that are not entertainment oriented.


The fourth hypothesis was interest in result out if age as a factor had any effect on newspaper readership pattern among the youth.  To prove this hypothesis question on age was administered to the orients within the age bracket of 

21 �25 years were in the majority.


Respondents within age bracket 25-25 years both male and female would read sports editorials conics puzzle arts news politics while liking features like fashion world of youth home tips features politics news and cartoons.  The result here is that age does not affect what contents that are read in the newspaper among the youth. The younger male and female youth have  the same preferences as older male and female youth.  There are all lot of similarities existing in the contents read by the two age groups that because the older youth have advanced age wise, they would have read more the data available.  This discovery goes to support the statement made earlier on the study that, people of different ages read almost the same materials in the news paper.


The younger females have the same preferences as older females and younger male the same preferences as the older males.  It also gives credence to the information in chapter two that most people who read newspaper as adults formed their reading habit at an early age.  This similarities in contents read goes to prove this argument.  And it supports the result by Chafee and Choe that the rate of readership is the same between the younger and older population.

CHAPTER FIVE
5.0
SUMMARY, CONCLUSION AND RECOMMEDATION 
5.1
SUMMARY 

The former chapter analyzed the data collected and results were taken from the deduction made.  This chapter concludes the study and make recommendations for further studies.
The study investigated newspaper readership among university students with a focus on Mass communication students. The study basically sought to find the type of newspaper the students preferred, the extent the students are read their most preferred newspapers and the manner in which they access the papers. Furthermore, the study looked at the subject of interest which the students sought from newspapers as well as the challenges militating against newspaper readership among the students. It was discovered that there is low newspaper readership among the students. The student preferred general interest newspapers particular Daily Trust and the Sun Newspapers, however, the extent the students read the newspaper is occasionally or once in a while. Furthermore, the work found that the manner in which the few students access papers include through borrowing and vendor stand-free-reading. A very minute portion of the respondents purchase newspaper with their money.

In addition, the study revealed that politics and sport are the major subjects of interest which the students often seek from newspaper readership. The study further identified problems militating against newspaper readership among the students and these problems include lack of money, prevalent of online newspaper and poor supply of newspaper in the University library and the Department.
5.2
CONCLUSION

One major result of the present study is that educational and financial positions affect newspaper readership pattern among the youth.  Majority of those that read newspapers had higher qualifications that others who also read.  Only a handful of students agreed to cone from well-do-do families and others were either poor or operated on budget-line.  This is in response to the question on financial status of  the respondents.  Another major result was that female youth read more newspapers than male youth.


This is evident from the population of respondents who responded to the questionnaires administered.  Moreover, age which is an important factor in the determination of any event or activity was found to be no barrier to what is read and by who.  The study found that youth between ages 16-24 years read the same materials as youth  between 25- 30 years.  These result are important as they would help editors know their target audience.  The will also know what will attract the youth to reading and buying newspapers.  The study will also help them that they ought to reduce prices since some students (respondents) read newspapers because they were cheaper than other.

5.2
RECOMMENATIONS.


Since the youth are part of political and economic system I the country, it would b e great advantage if they are encouraged to read other newspaper material apart from fashion conics etc.  It is also important to start at an early age to imbibe into our youth, the value and importance of information in achieving any undertaking.  There should be subsidized price in newspapers solid on campuses so that even the poorest students can afford a newspaper, infact, newspaper proptors should engage in campus production cater just for the interest of our youth.


Also, the reading of newspaper show become part of educational curriculum in our schools.  Primary, Secondary and Institutions of higher learning.  This is to encourage good reading and information seeking habit among the youth.  This will help develop scientifically-minded youth who will head the country in a self manner.
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KWARA STATE POLYTECHNIC

Institute of Information and Communication Technology

Department of Mass Communication

QUESTIONAIRE

Dear Respondent,

We are students of the above named Institute and Department conducting research work on �Newspaper Readership Pattern Among Kwara State Polytechnic Students�
Your sincere responses are there in solicited on assist in analyzing the objective of the study.

All information supplied shall be used mainly for academic purpose.

Thanks for anticipation 

INSTRUCTION: Kindly tick (          ) as applicable to you 

SCTION A:  DEMOGRAPHIC INFORMATION 

(1)
SEX:      (a) Male    (        )     (b) Female (         )

(2)
Age:      (a)  15-20yrs    (         )      (b) 21-25yrs  (      )    (c)  26-30yrs (       )    (d) 31-above  (          )

(3)
Marital Status  : (a) Married (      )   (b) Single  (       ) (c)  Divorce (      )  (d) Other (        )

(4)
Educational Qualification: (a) ND 1 (     )   (b) ND II (     )   (c) HND I  (     )        (d) HND II  (       )  

(5)
Religion : (a)Muslim (     )   (b)  Christian  (     )   (c)  Others (    )

(1)
SEX:      (a) Male    (        )     (b) Female (         )

(2)
Age:      (a)  15-20yrs    (         )      (b) 21-25yrs  (      )    (c)  26-30yrs (       )    (d) 31-above  (          )

(3) (      )   (b) Single  (       ) (c)  Divorce (      )  (d) Other (        )

(4)
Educational Qualification: (a) ND 1 (     )   (b) ND II (     )   (c) HND I  (     )        (d) HND II  (       

SECTION B : 

INSTRUCTION: Please tick ( 
) one box only as appropriate 

(6)
 Do you read newspapers regularly?        Yes  (     )      No  (       )

(7)
 Do newspapers influence your opinion on current events?    Yes   (         )   No (       )

(8)
 Do you think newspapers are a reliable source of information?    Yes(      )    No(        )

(9)
 Do you think online newspapers are more convenient than print newspapers? Yes (       )  No(      )

(10)
How often do you read newspapers?        Daily(     )      Weekly(      )    Occasionally (     )   Rarely (       )   

SECTION C

Note:  Please note the following key term and tick only one box for each question 

KEY TERMS 

SA = Strongly Agree,      A  = Agree,       N =Neutral,       D = Disagree,    S D = Strong Disagree

	S/N
	
	SA
	A
	N
	D
	SD

	11
	Did Reading newspapers helps me stay informed about current events
	
	
	
	
	

	12
	I find newspaper articles to be credible sources of information
	
	
	
	
	

	13
	Newspapers are an essential part of my daily routine.
	
	
	
	
	

	14
	I prefer reading newspapers online rather than in print.
	
	
	
	
	

	15
	Newspaper articles influence my opinions on social issues
	
	
	
	
	

	16
	I often discuss newspaper articles with friends or family.
	
	
	
	
	

	17
	I read newspapers to stay up-to-date on local news.
	
	
	
	
	

	18
	Newspaper articles are more informative than online news sources.
	
	
	
	
	

	19
	I recommend newspapers to others as a source of information.
	
	
	
	
	

	20
	Newspapers provide in-depth analysis of current events.
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