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CHAPTER ONE
INTRODUCTION:

1.1 BACKGROUND OF THE STUDY
ividuals

The proliferation of information in the digital age has revolutionized the way ind

5 .8 . : C § 1 ion
access news and form opinions. However, alongside the benefits of instant informat

i inati ‘ ‘o cONCer g ews
dissemination, the rise of fake news has become a growing concert globally. Fake n
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refers to deliberately false or misleading information presented as genuine news, of
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spread through various online platforms. This phenomenon has profound implications fi
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public opinion formation, influencing the perceptions and belicfs of individuals an

communitics. This study delves into the specific context of llorin West Local

Government in Kwara State, Nigeria, to explore the impact of fake news on public

opinion formation among its residents. Public opinion plays a pivotal role in democratic

socicties, serving as a cornerstone for informed decision-making and policy formulation.

It reflects the collective attitudes, beliefs, and sentiments of a community, shaping the

social and political landscape. In the Nigerian context, where democracy is relatively

nascent, understanding the dynamics of public opinion is crucial for fostering a

participatory and informed citizenry. However, the pervasiveness of fake news threatens
the integrity of public opinion by introducing misinformation and distorting the narratives

that guide decision-makers.

The advent of the internet and social media platforms has transformed the traditional
news landscape. Individuals now have unprecedented access to a vast array of
information, enabling them to engage with news stories from diverse sources. While this
democratization of information has the potential to empower citizens. it also opens the
door to the rapid spread of misinformation. The speed at which news circulates online,
coupled with the ease of content sharing, amplifies the impact of fake news on public

opinion formation.
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Fake news is not confined 1o 4 specific region or demographic: rather. it is a global

phenomenon with far-reaching consequences. Studies have shown that misinformation

spreads faster and more exensively than accurate information on social media platforms

(Vosoughi et al., 2018). The global nature of this issuc necessitates localized

investigations to understand how fake news uniquely affects communities, taking 1nto

account cultural, social, and political nuances. Nigeria. like many other countries.

grapples with the challenges posed by fake news. The diverse socio-cultural landscape.

coupled with widespread internet access, creates an environment where misinformation

can flourish. The impact of fake news in Nigeria goes beyond individual beliefs; it can
incite violence, influence elections, and erode trust in institutions. A study by Allwell
(2019) highlighted the role of fake news in exacerbating ethno-religious tensions 1N

Nigeria. underscoring the urgency of addressing this issue.

Social media platforms serve as primary conduits for the dissemination of fake news.

With millions of Nigerians active on platforms such as Facebook, Twitter. and

WhatsApp. these digital spaces become breeding grounds for the rapid spread of

misinformation. The interactive nature of social media further complicates the situation.

as users often engage with and share content without rigorous fact-checking.

The impact of fake news extends beyond the realm of politics: it permeates social
interactions and community dynamics. Falsehoods propagated through fake news can
contribute to the spread of rumors, fueling fear and mistrust among community members.
Additionally, the manipulation of information can exacerbate existing social tensions. as

seen in instances where fake news has contributed to communal conflicts in Nigena

(Allwell. 2019).

Addressing the challenges posed by fake news requires a multifaceted approach, with
media literacy playing a central role. Enhancing the ability of individuals to critically

evaluate information, discern credible sources, and verify news stories is essential for
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legitimacy of information provided by established media ((JOllll‘Ld & Shearer, 2016)

FFake news does not only influence political perceptions but also has social implications

within communities. The spread of false information can contribute to the propagation of

rumors, fostering fear and mistrust among community members. In the context of Iorin

West Local Government, where social cohesion is integral. the impact of fake news on

interpersonal relationships, community dynamics, and overall social harmony becomes &

critical concern

1.2 Statement Of The Research Problem
Ihe proliferation of fake news has become a significant concern globally. affecting

various aspects of society, including public opinion formation. In the context of Ilorin

West Local Government of Kwara State, Nigeria, the impact of fake news on residents’

opinions merits careful examination. Despite the prevalence of fake news in the digital

age, there remains a dearth of empirical research investigating its specific effects on
public opinion in this region. This knowledge gap is particularly troubling given the
potential ramifications on political, social, and cultural dynamics within the community.
With the increasing reliance on online platforms and social media for news consumption,
residents of Ilorin West may be particularly susceptible to misinformation and

disinformation campaigns, which can skew their perceptions and beliefs. Furthermore,



(he influence of fake news on public opinion could have far-reaching consequenc
E €S,
including the erosion of trust in traditional media, polarization of communites, and eve
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threats to social cohesion. Therefore, it is imperative to conduct a comprehensive study

that assesses the extent to which fake news shapes public opinion among residents of

llorin West Local Government, providing insights into the mechanisms through which

misinformation spreads and its implications for societal discourse and decision-making.

The residents of Ilorin West Local Government Arca are exposed to a plethora of

information sources, including social media platforms, traditional news outlets, and
community networks. However, amidst this abundance of information. distinguishing
between credible and false content can be challenging, particularly in the absence of
robust fact-checking mechanisms and media literacy programs. As 2 result, individuals
may unwittingly consume and propagate fake news, leading to the formation of opinions
based on inaccurate or misleading information (Allcott & Gentzkow, 2017). The
implications of such misinformation extend beyond individual beliefs to broader societal
attitudes and behaviors, influencing perceptions of political leaders, public policies, and
social issucs (Bovet & Makse, 2019). In the context of Ilorin West, where communal ties
and local identities are significant factors in shaping public opmion. the spread of fake

news has the potential to exacerbate existing tensions and deepen social divisions.

Morcover, the influence of fake news on public opinion formation in Tlorin West is
exacerbated by the prevalence of socio-political rumors and propaganda. In a region
marked by diverse ethnic, religious, and socio-economic demographics, rumors and
misinformation can serve as potent tools for manipulating public sentiment and garnering
political support (Oluyemi & Adebayo, 2018). The circulation of false narratives.
whether through word-of-mouth or digital channels, can distort the reality of local 1ssues
and events, leading to misinformed interpretations and reactions among residents.

Additionally, the lack of accountability in the dissemination of fake news contributes to




. :on eveles that are difficult to
s persistence and amplification, perpetuating misinformation ¢ cles that are diffic

counteract (Lewandowsky et al | 2012).

estigate the specific mechanisms

¢

In light of these challenges, there is an urgent need to v
through which fake news influences public opinion formation among the residents 0
[lorin West. By understanding the dynamics of information consumption, interpretation,
and dissemination within this locality, policymakers, community leaders, and media
practitioners can develop targeted interventions to combat the spread of misinformation
and promote a more informed public discourse. This study aims to address this gap 1n the

, o Lo formation in Ilorin
literature by examining the impact of fake news on public opinion formation Il

. _ ceranding of ader
West, Kwara State, Nigeria, thereby contributing to our understanding of the broze

implications of misinformation in contemporary societies.

.3 Aim and Objectives of the Study:

Aim

~ . ~ . . . . Q 1 1 ] ¥ i n
I'he aim of this study is to investigate the effect of fake news on public opinion formatio

among residents of Ilorin West Local Government Area of Kwara State, Nigeria.
Objectives:

L. To assess the levels of exposure to fake news among residents of Ilorin West
Local Government.

2. To examine the perceptions and beliefs formed by residents in response (0 fake
ncws in orin west local government.

8 To analyze the behavioral impact of fake news on public opinion in Ilorin West.
4. To identify potential strategies for mitigating the influence of fake news and
promoting media literacy among residents of Ilorin west local government of Kwara

State.
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v pestdents ol Horm West Tocal

What s the extent of exposure o fike news Amony
Government”
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How do residents perceive and form beliets e res

West Local Government of Kwara State?

| 15 of public opinion i

Iowhat wavs does fake news influence the behay oral asped
Mo W2

T ‘ { : " e ek ke news and
b What strategies can be implemented to mitipate the impact ol lake news il
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enhanee media literacy among residents of Torin west Local government of Kwara State:

1.5 Nignificance of the study

Puablic opinion serves as the foundation for democratic governanee, influencing policy
decisions and shaping the direction of a society. The study aims to shed light on how fuke
news, with its potential (o distort pereeptions, may compromise the authenticity of public
opinion within Horin West, By identifying the factors that contribute to the formation of
opinions influenced by misinformation, the research seeks to contribute to efforts aimed

at preserving, the inteprity of public discourse.

he findings of this study have the potential to inform targeted poliey interventions to
mitigate the impact of fake news in Horin West. Understanding the specific challenges
faced by this community will enable policymakers to design context-specific strategies
for media literacy, information verification, and counteracting  the  spread of
misinformation. These interventions can contribute to creating @ more mformed and

resilient publie, salepuarding the democratic process.

he rescarch adds to the academic discourse on fake news and public opinion by
providing a nuanced understanding of the dynamics within a specilic community. The

localized nature of the study contributes depth to existing literature, allowing for a more

6



ke s o ing misinformation's impact
comprehensive understanding of the complexitics surrounding

on public opinjop.

1.6 Scope of the study

. tion
2 ic opinion forma
The scope of the study focus on the impact of fake news on public of

" . g asses
; : 4 State. Nigeria. encomps
Among residents in Tlorin West Local Government, Kwara State. N1g

: " the 1ssue.
’ . . . o1t ne of the 1
several dimensions that are essential for a comprehensive understanding

1 35, and bounddr
Defining (he ables

scope Involves outlining the specific aspects, vari W
. ; T ineate the KCY
within which the research will be conducted. The following sections delin

components of the study's scope.

1.7 Definition of Terms:

: a specific action, event, or
Effeet: Lifect refers to the change or outcome that results from a specific actio

cause.

Fake News:

Fake news refers to deliberately fabricated or misleading information presented ZIJS
genuine news. This misinformation is often disseminated through various medfa
channels, including online platforms, with the intent to deccive or manipulate public
opinion.

Public Opinion: ¢
Public opinion represents the collective attitudes, beliefs, and sentiments of a group (')
individthe uals within a society or community. It is the expression of what the public

thinks about various issues, events, or policies

Opinion Formation: ]
R g .
Opinion formation is the process by which individuals develop their views, beliefs

attitudes toward specific subjects.
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CHAPTER TWO

LITERATURE REVIEW
In this chapter which is the review of related literature. the conceptual framework which will be
carried out because there are some fundamental and rechnical concepts that demand for
The theoretical framework will show

n the study. _
eview of

clarifications in the way they are being used i
ature will contamn T

the empirical liter
ablish the

the theories and models in line with the study,
dated o : Lo > “"iter -0 W1 2§t
related studies related to the concept under study and the critique of literature will ¢

eap and the limitations of the previous studies.

d  CONCEPTUAL FRAMEWORK

()

2 . — :
211 Concept of Social media

Ihe mass media used for the purpose of social interaction < called social media. More
aptly, social media can be defined as: “Activities that integrate technology. social

inferact ’ . ; $s 71 ; ’ ( 942
interaction, and content creation, microblogs, and more.™ (€ harles Wankel. 2010: 242).

For any media to be interactive, it needs to co-exist with some sort of communication

techniques. for which social media is not an exception. In order to twirl communication

into an interactive dialogue. the social media turns to be one of the most successiul

applications of Satmass Media (Suman K Kasturi. 2013:183) (a word coined by Dr.
Suman K Kasturi to indicate the mass media that work in conjunction with the satellite

communications).
As of now. there is no single renowned definition of social media. However. of the many

definitions that exist. it can be said that social media is the set of web-based broadcast

technologies that enable the democratization of content, giving people the ability to

emerge from consumers of content (o publishers. With the ability to achieve massive

scalability in real time, the social media technologies allow people to connect with each

other to produce or re- produce value through online conversation and collaboration

(Peter R Scott & J. Mike Jacka, 201 1%5).

10



In the genesis, social media was limited to fundamental ools and websites used mainly

by professors of , < soctal media
Y professors of technology and computer geeks, Over pertod ol time,

changed into g behemoth that is changing the way how people connecl and converse with

corporations, governments, traditional media, and each other. The monopoly of the

message held by the traditional media lost its reins with the advent of social media due to

he domineering facts of social media over the traditional media

Davis, I. L. (2012) posited that in case of the traditional media, the communication was
merely monologue or, at the most a restricted two-way téte-a-téte. Without using any
interactive means, through the traditional media. the individuals used to share
information or ideas about an organization. Such a communication was established
mainly through one-to-one communication cither in person or on the phone: cither
through the mail or via e-mail.

With the progression of time from mid to late 90s, slowly the conventional and traditional
media started getting replaced by the social media. Various forms ol social media like
Internet forums, personal websites, advanced bulletin board systems and online chat
ensured that the individual’s voice reached to the mass audience. Many organizations still

housed in monologue mode but started reckoning the need to adapt the new media 1n

general and social media, specifically.

As the time passed, today, social media such as Facebook, Iriendster, Wikipedia,
Whatsapp, dating sites, Craigslist, recipe sharing sites (e.g. allrecipes.com), YouTube,
and Instagram have rapidly turned to be the way of how people communicate with cach
other. Over the past one decade. it has transformed the way people and organizations
communicate. This has become a reality with the ubiquitous spreading of broadband

internet in every nook and corner of the societies.

According to Boyd and Ellison (2007), the multimedia compatibility of the social media

like easy uploading of audio-video content, text and images. another dimension of

11
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imediate global access has been added 1o the social media. thert .

Soctal media ]).l\‘u‘d awav oy

threat to the prevailing traditional and conventional media

, v I\
. e e » soctal media not on
every individual to become a publisher of his ideas and views., [ he

~ i e dhits ineeption
brought advantages. but also equal number of threats along with its meepti

Forms of Social Media

. ) G . y '3 > 4 ¢ 18 1 tl,.’/"
s this overview of common forms of social media demonstrates. Some used primarit

F63) o ’ ' ( 4 i 881 € - ).\‘[
for recreation or personal conmections, others for work o1 professional 1 asons, but n

) v Taova ¢ . ; . , OC!H i 4 ares,
allow leeway for both As this overview of common forms of sot il media demonstral
some are wsed primarily for  recreation or personal connections. others for work o1

professional reasons, but most allow leeway for both

According to Manning, 1. (2014)In K. Harvey (Ed.), Fneyclopedia of social media and
politics, some social media are used primarily for recreation or personal connections.

others for work or professional reasons, but most allow leeway for both

Various forms of social media as given by Wright, Kevin B.. & Webb, Lynne M. (2015)
are as follow:
- Fmail
Probably the most common form of social media used in everyday life. email (short for
clectronic mail) involves users logging into an account in order to send and receive

messages (o other users. Anyone who sends or receives an email must have an account.

Many options for free email accounts are available via the World Wide Web, but many
times internet service providers will also offer free email accounts with service packages
or employers will offer email addresses to their employees.

. Texters.

Similar to email. a texter is a two-way communication channel that allows individuals to
quickly send a message to another person or a group of people. Although media
portravals often make it look as if texting is a particularly youthful behavior, people of all

ages have adapted to texting. Still, younger individuals tend to text more often and

12




usu . ; . hac improved. it 1s easier to text
ually do so at a faster speed. As texting technology has 1mpr

r (o share them with others. [exters

hotos or o ¢ . . v, i

photos or to copy and paste links into texters 1n orde
P " e pictures such as @

often make use of emoticons, the use of keyboard characters (o make pictures suetl ¢

smiley face (e.g.. :-P), a practice that is also common with email.

¢ Blogs

T SR . . . shnaoe where an
lhe word blog is derived from the word weblog. A blog is a webpage sl

individual or group can share information or ideas with a large group of people via th

internet. It is not uncommon for a person to start a blog and then never update 1t again.

Some of the most successful blogs are updated on a regular basis so the followers of the

blog can know when to expect new entries, Blogs cover a wide range of topics, including

political issues of all kinds. A common feature to blogs is a feedback forum where, after
reading an entry, people can interact with both the blog author and others who have
commented. Many traditional media outlets have adopted blog-like features online in
order to entice readers to continue sticking with their news or entertainment offerings.
For example, many newspaper stories end with the opportunity for readers to share their
thoughts or comments about a current issue. These news storics especially when about
hot or particularly partisan political issues can lead to serious debates. Because of the
contentious nature many blogs and news outlets find, it is not uncommon for a user to be
required o register in order to participate.

*  Message boards

It is not uncommon for fans of television programs or other popular entertainment (o
frequent message boards that allow users to post messages that talk about a clearly
defined subject. Message boards also prove popular with people seeking social support or
advice. whether that is wounded warriors trying to make sense of life after war or
someone facing breast cancer who wants to talk to someone else who has been through

the expericnce. Advice is also offered through review sites such as Yelp that allow users

to rate businesses such as restaurants.

13
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2 Connection sites

. e 5 . et ‘he datine sites—some
Online dating is another form of social media. Users approach online dating sit

; . ; . : iy, o eate a profile that
that require paid membership and others that are free of charge—and create a pr

o % . . o) Ay » Qlk 108 ltho\v
tells who they are and what they seek in a relationship. Some may be skeptical abot

. , _ . T ocearch shows
honest some are about the information displayed in an online profile. but research s

that people are generally honest. The stigma placed upon online dating sites has

; e . . i st dating
continued to diminish as more people continue to use them in order to meet dating

partners. In addition to dating, others may use connection sites 10 find friends or activity
partners.

o Social networking sites

FFacebook, Whatsapp, Twitter, and other social networking sites are almost ubiquitous
features in contemporary culture. Even those who choose not to create an online profile
and participate will often hear from others information gained from such social platforms.
A key distinguishing feature that makes a social networking site is the fellow list of users
that one connects with, usually based upon friendship, family, work relationships, or even
weak tie relationships. Initially social networking sites were great ways to meet new
people. and although that is still a possibility many social networking sites now
discourage people from adding connections they do not know. The public nature of
information posted to social networking sites often allow a space for social or political
viewpoints to be displayed, although research suggests much of this political activity
reinforces pre-existing beliefs especially because people tend to be online friends with
those that are most like them.

2.1.2  Defining Fake news
The post-truth era (as the value of truth has become less relevant from a sociopolitical

point of view) has given rise to a series of collective and equivalent concepts, with
overlapping and similar meanings that share an extensive semantic field.
“Misinformation” and “disinformation” (Lazer, D.M.J. et al 2018), “fake news” (Gelfert,

A. 2018) “post-truth” (Mclntyre, L. 2019), “bullshit” (Frankfurt, H.G. 2003),

14




information), Impostel content (when genuine

w . "
content v shared with false contextual
manipulated content {when

SOV " -
OUCes are mpersonated with - talse, made-up sources)
manipulated o decerve, 4 with 4 doctored photo) and
(A2 Wite

SCIWMNG mionmmaiion of gnagery s

desipned to decene and do harm)

VOO ated comtent (new  content s “‘”n‘\ ".\l‘\i‘\
Nkipedia nd)
and Valformation

DU Nwint < , ,
: information, Dintormation
¢ of ‘fake news are three key

Uenttal 1 the
Nl it “‘\J discourse

concepts msinformation,

disimformation and mal-information Information serentists have fong debated the nature
ol miormation what 1t 18, where it comes trom and the kinds ol actions il altords humans,
mformation  shanng  behaviour is integral to  humans, people  value exchangig
mlormation even when it is true or false which are diffused via social networks, as
misinformation and disinformation. Social media have made such ditfusion casier and
faster According o Bell (2015) misimformation and disintormation are deliberate and

Shou o al (2004) i Fallis, connotes that while disinformation iy realistically be

maccurate, 1t must not necessarily be inaccurate as fong as it misleading and defines

meaning deviating from facts. Fallis argued that disinformation: can portray meanings

“ ‘ 11 AT . '
which could be ambiguous in the mihicu ot a particular condition

Buckland (2021) added that, depending on the context, imformation is a thing, a process

bomwsded | 9B o
bounded by informativeness. According to him, misinformation and disimformation may

also be thines, processes, or knowledge, and therefore mformative. by implying or

revealing mtormation which sometime tends to be accidental or deliberate depending on

how the receiver iterpret it in relation to fact.
On the other hand. mal-information is seen to be information that is premised on realism.

but adopted either deliberately  or otherwise to perpetrate damage on a person.

organisation or country. A typical example is the publication of a report which unveils

16



“exual ovientation of a person without public interest wustification. [t is however necessar
1o ‘C . . i caato :

discern m ssages that are factual from those that are not. and those with little 10ta of
tuth) framed and published with the intension of demeaning rather than serve the public

IMLCTest,

Misinformation, disinformation and mal-information are raw materials that form fake
news. mlommation sharine systems which are currently and mosth (mrcguhtt‘d have
altered with conventional information behaviour Information published based on
falschood whether with little iota of facts can have devastatng consequences on
governments, people, businesses. information professionals. and user experience
designers, as well as other groups. Misinformation 1s problematic largely because 1t can

create contusion and mistrust among receivers, and can make itormation difficult to use.

214 Cuauses of Fake News

\ceording to Godwin, S.R. (2013), below are the major causes of fake news in Nigeria

and the world at large.

. Relevance: For media outlets, the ability to attract viewers to their websites 1S by
publishing a story with false content which benefits advertisers and improves ratings

. Hostile government and civil actors have also been implicated in generating and
propagating fake news, particularly during elections (Wikipedia. n.d)

. Money making: JestinColer. former CEO of the fake media conglomerate
Disinfomedia. said that his company employed 20 to 25 writers al a tme and made
$10.000 1o $30.000 monthly from advertisements (Wikipedia. n.d). [his 15 not far from
fake Nigerian media outlet.

. Poor regulation of the internet: The internet was first made accessible for public
use in the 1990s. its main purpose was for the seeking and accessing ol information. As

fake news was introduced to the internet, this made it difficult for some people to find

truthful imformation.

17




The impact of fake news has become a worldwide phenomenon. Fake news 1s often

spread through the use of fake news websites. which. in order to gain credibility,
specialize in creatine attention-grabbing news, which often impersonate well-known
news sources (Wikipedia, n.d).

\u < . ... ” o
2.1.S Social Media and Fake News

Brian Hughes, a professor of media studies at Queens College. City University ol New

York, writes that “it would be a mistake to pressure Facebook and Google into acting as
censors™ for news because, “we have already seen how much such an approach can
backfire™. He cites the example of Facebook's manipulation of its trending newsfeed to

suppress conservative news. This, he says, only mcreases public distrust for the media,

turning them to less credible news sources instead. Professor Hughes says we should

consider the possibility of adopting the Fairness Doctrine tor digital media. [He says it

should be possible for companies like Facebook to “individually program our NEWs feeds

for balance and accuracy’ ‘since they are already able to idenufy consumer niches

(Adelcke, 2016).

Nicholas Lemann of the New Yorker argues for more government involvement as a way

of solving this problem. He says that “it's facile and unhelpful to assume that

government’s role in journalism can be either nothing or absolute control for propaganda
purposes’. He proposes that the government invest more in the pubic media to give more

room for press freedom and journalistic integrity. But [ wonder how ctiective this will be

if we try to adopt it to Nigeria, considering the country’s political climate. one where the
government is viewed as corrupt and untrustworthy.

We cannot eliminate fake news. As long as there are people willing to buy tabloids and
read blogs that they already know contain lies and half-truths. and as long as we have
uneducated people who are unable to differentiate between real and fake news, fake news
will continue to sell. The solution to the fake news problem lies in the online media

revenue model. Articles online are optimized for clicks. That means that the best
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The Mimster stated that big technology compamies lie oo f

have starzd 1o address the probiem. Google is reported 1o hane dods

doilars over the next three vears towards efforts to fight the spreac ¢ 4
Facebook. according to Bloomberg. took down 583 million {zke acorurEs Im IS

three months of 2018 According to Reuters. Twinter suspendel o ev
uspension has continued. Apart Tum

o Mas ard
has ¢

i Mgy el Ju

me this vear alone. and the pace of =

the big technological organizations. the European Commisson. i ha
high-level group of experts to advice on policy mtatives 10 CoUmIET Tzke mews Eml

L&)

disinformation spread online (Elcbeke. 20181

According 1o Jamie Angus. the Director of BBC Worid Service Group encouraged peopic
16 fall hack on the most trusted news brands they could rely on for thewr news sources He

i increased standard of education and media literacy. He went further 1o s&

J:‘!(J 35-;‘ ooated Increass
that there is need to educate the young people
i for s

what is fake. Media literacy is key in this rega.ri It is also importan: for peopic 0 =

e’ S 2
cular on what s Tustw d“..."?- =nl

more in making journalists to partner with reputable and credible intemational mediz
ore rradional media for

organizations. Again. government must find ways to support (13

acceptability over the social media.

Finaliv. Nigeria must find a way to ensure that its national newspapers and TV satoss

are sustainable to practice quality journalism that will be accepiable to peopie. When you
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HEreduee the attention that the fake media get and penalty should be given !
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deroushy published items (Okogba, 2018).
2.1.0 s N . _—
0 Freedom of Expression, Social Medinand Fake News

in

mn conten i Ll . . . " . sre SeC
Leontemporary: media landseape, journalists, communications experts and others sec¢

Sxpression as a weapon. The Internet which provides open space for the exercise of the
HRht 0 receive and impart information has redefine public discourse and information
sharing process. The open nature of the Internet, social media and the lack of total
regulation and restrictions by authorities in Nigeria and the world at large defiles freedom
of expression. However, in a number of cases, countries like China in order to prevent
AOCeSS Lo cettain content, adopted measures such as blocking and filtering for the purposc

of adequate regulation,

i

In Nigeria, before the advent of social media, people rely on the conventional media as
their reliable and trusted news source. This is because, the conventional media provide
the public with well researched news that were gate kept and scrutinised. Our democracy
thrived on this model impressively. Unfortunately. the social media arrive with a freedom
for public to develop and distribute information in their own quota. I'his is a new model
that has been abused for several selfish and nonchalant reasons. It provides the public
with anonyvmity and immunity to by cut the order. As a result. some unscrupulous
clements with gruesome intentions use the social media to create fake news and
distribute. Such news has created public chaos, communal clashes, political tension as
well as economic threats which are very pillar in democratic dispensation. To this end, it
can be deduced that fake news is a threat to Nigeria's growing democracy not just as a

country with high population but as a country with huge diversity and difterences.

In order to combat fake news. scholars posit that glaring discrepancies should be enacted
in respect of how freedom of expression is exercised physically (offline) and virtually

(online). The potentially universal accessibility of the Internet by everyone as a publisher:
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s otally o partially false (Gelfert 2018, Rini 2017) and 15 created with the o
eive o " OLR, Pate
deecive o manipulate and misinform (Gelfert 2018: Memert ¢t al M0l ¢ and

Ibrahim 202 , ol news
rahim 2020; Tando 2019), we recopnize that fake news takes on the value of

i the sense . oawe seeky (0
the sense of bringing “mformation” or “novelty” even il it s false Iake news 8¢

become lep er el al
ceome lepitimate and credible mostly by imatating the tormat of real news (Lazet el

MUY \ 3 . 4 . T
SOI8 Levy 2017, with similar sources (Tandoe et al 2018, Sthverman 2016), so 1o

can-consider that the majonty of people who share a fake news consider 1t to he true, ot

)
tollows that their motivations are similar as when shanng real news

However 1t s known that there may also be people who share Take news with the same

ntention as those who ereated 1, that 1s, with the deliberate mtention of deceving, whieh
can be done for different reasons, These spreaders, hike the fake news creators, can e
motivated by the ambition o attract attention, to- denigrate the image of a pohincal
candidate, 10 impose a certam ideological beliet or to encourape some (ype of hehavior
on users (ewrs and Marwick 2017, Marwiek 2018). People who consciously share take

news can do it simply for fun or o create chaos (Vorderer et al 2004, Coleman 2014

On social media, tor both take news and news, likes, reactions, comments and shares can
serve as credibility criteria for other users (Delmazo and Valente 2018). as they may also
have implications for how topics are selected, produced and disseminated either by
Journalists or by fake news producers (Salgado and Bobba 2019

2.1.8  Fake News and Related Concept

Phere exist multiple meanings of fake news that need to be clartfied On the other hand,
Mere are some terms with similar meanings o fake news Junk news, pseudonews,
alternative fact, hoax news are terms with similar meaning to take news: In this case, take
news refors to inaccurate tacts distributed in cyberspace in the sense that the maccurate
facts arc spread onhne rather than in the format of news reports. [hese maccurate ot
[cOrTect messages are named as distnformation. musintormation. malintormaton, and

rumors that are related 10 fake news.



e T ————

“ Falve Newsy

; . qerms Take news
s nat cany (o distinpuish fake news from false news, All o often, the te1)
. t : at s
. - , 1 wows 1§ NEWS thit
Bl news enn be sed imterchanpeably However, [ake news |

imfarmation. whether 1t15

deliberately fabricated, while (alse news 1 with maccurate
stopped saying jake

created intentionally or miistakenly. 1is observed that Iacebook his

WA ) , - 4 Oonsenss
news and replaced 1 with the term “lalse news Nevertheless, there 15 A1 no cons

on the difference between “fake news™ and “false news™ for most s holars,

Q News Satire
News satire is a type of humorous TV show or a aatirical article that the audience knows

the content of the news satire i not always correct, Some media COMpantes constantly

publish news satire, such as the Onion?2 , a ULS. based satirical newspapes organiZation.

Although news satire does not report real facts, it s different from fake news. The
|

' ' \ . sth 1 ’ A E e

purpose of news satire is to have fun and to cheer the audience, [However, in S0ME CasEs,

people might mistakenly treat news satire as actual news. Audiences with no knowledge

about the satirical media may consider sativical news reported by the satirical media as
real news.

) Yellow Journalism

.«

Yellow journalism uses shocking headlines, exagperating facts, or rumors 1o catch

audience attention. Yellow journalism might help with the spread of fake news. In some

forms ol vellow journalism, the news content is real but with shocking headlines. Thus.
vellow journalism is not always identical to fake news since some yellow journalism just
uses shocking headlines that catch audience attention. Nevertheless, yellowjournalism is
indeed an important source of fake news, since it may cxaggerate the facts or promote the
spread of rumors.
o Junk News

Ihe concept of junk news emphasizes the news is massively disseminated with the
content of propaganda and ideologically extreme, hyper-partisan. or conspiratorial

political information. The term “junk™ is used to reflect the news is considered as junk
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¢ as useless as trash Junk news fisuu
0 ' iad g% JUNK NEWS DECALSC SO
JOes ot care ahout. Not all fake news can e characterize d as |

116 ae Py some targeted
tak e ne . . . % “}( Imessdy t s
AKE NYWH IS H\-.lh‘il as an ““h(‘”;ﬂll []]L'\‘ni;v'l" T.llhll Ql\,,n aju

Pseudo-Newy
‘4 v PE S 1S
seudo-ne g v does 1ol g ist ’,ll\k; NEWS
Pseudo-news reports a non-exastent story [ he whole stors o
§
; e s newe actually exists but
50 not dentical to pseudo-news in the sense that some fake news & l *

h ; watee the news contatme
with some nusleading or false details. It 1s called fake news because the ne

11 .y ' . . @ v v "y 51
meorrect content. whereas chudn-m-\\x indicates that the news Story does not exi

Hoax News
o o} . : , nwoy reler 3 P § t L]z
Hoax s defined as a humorous or malicious deception Hoax news refers to new I

3z " H ™ - e 3 0 . .y g » . ‘ l
contains humorous or malicious deceptions. The incorrect messages are purposely. no

mistakenly included in hoax news. However, in some cases, hoax news 15 deemed a joke.

such as Apnl Fools™ Day hoax.
o Propaganda News

Propaganda news is a paid news report containing propaganda messazes that disgutse as

news However, propaganda news usually reports 2 real but prettticd tact. News media

receive sponsorship to deliver the propaganda news. Ihe audience cannot be sure that the

news 1o not a normal news report since it does not disclose the source, the tunding
provider. and the mouvation.

Propaganda news is not fake news since it does not include wrong or false imformation

Propaganda news 15 not i normal news report sinee s purposcly provided to deliver

scome specific information. Propaganda news 15 a paid mossape but not a commercial

message since it looks like a news report rather than an advertisement or advertortal

21,9 Take News Case Study in Nigeria

Fake news agpravates herders/farmers crises i Nigernia The Briush Broadcastung

Corporation (BBC) has reported that fake news circulating i the social medias fueling

the farmers’ herdsmen crises i Nigenia,
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freds of retweets on witets

o Ni}ik‘l 1

Ao

Wornd i pueporied o be Gom the recent attacks 1t has hun

MU e appeared on the mteret i 2011 maston about domeste violen
\oother image appears o show halt asdosen people that were Killed m the attacks. On
closer mspection it becomes elear that the pietare was oot hen in Nigeria, and 15
aotially the seene of 4 2018 traftic aceident in the Domuiean Republic (Adekunle,

NU RN

Mo, mapor Nigeran news outlets ran a stoty claiming that Danladi Ciroma, a leader of
the Mivetn Allah Cattle Breeders Assoctation, said the attacks in Plateau were revenge
tor the Toss of 300 cows. "Sinee, these cows were not found. no-one should expect peace

e areas™. MiCiroma was reported (o have aid. Ciroma had retuted the report and the

media oteantaton had reportedly tendered apology (Adekunle. 2018

Fake news most fmes mstgates confusion, tension, suteide depending on the person Ot
mstitntion on the other end and 1t undermines serious media coverage and makes 1t more

ditticult for journalists o cover sipgnificant news stories.

2.2 THEORE TICAL FRAMEWORK

-

2.0 Uses and Gratification Theory

Cotned 1 the carly 19408 by Katz and Blumler

ons that focuses on social communications.

Uses and Gratfication Fheory (UG s
one of (he theories of communicat I'his

theory adapts a functionalistic approach to communications and media, and states that

media's most important role 18 10 fulfill the needs and motivations ot the audience.
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1.

media in the arcas of information sharing, health literacy and communal health

protection.

Park 11, Blenkinsopp J. (2009) proposed four gratifications derived from social media
use, including:

Information-secking,

Soctalizing,

Entertainment, and

Sell-status-seeking.
Due to the mherently participatory nature of social media, Mal.Goh (2014) contended
that these gratifications is still be relevant in the current context of fake news sharing.
122 Source Credibility Theory
Uhe sowrce credibility theory as propounded by Hovland, Janis and Kelly (1963) stated
that people or receivers are more likely to be persuaded when the source presents TGl s
credible. Furthermore, Hovland (1963) and Weiss (1974) later studied the R
sources in persuasion. The study was done by comparing credible and non-credible
sources using same persuasive message to test if the sources scen as credible could
influence opinions change in the message receivers more than the non-credible source.
The study confirmed the assumption that credible sources tend to create the desired

impact on the audience.

According to the source credibility theory, trustworthiness, expertise and attractiveness of
information is what attract and convince information receivers to share certain
information. The theory has elements of persuasion. This means that messages, news and
other information has to acquire certain features to persuade media or social media users
before sharing it. The theory was selected because it explains clements of reasons why
fake news spread like wild fire. This is for the fact that social media users do not inquire
the genuineness of information rather looks at its attractiveness and expertise in its

syntax.
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on a simi . .ators with high
On a similar note, McCroskey et al. (1974), submitted that communicators o
ve respect an

ed that differences 1n

TR sir words are
cre i , : ) | their wot
edibility in the eyes of message receivers tend t0 hé

doeente g0 i 2 . | o
iceepted more readily. Also, middle Brook’s finding$ (1974) o rences
¢ obvious uniformity 10

credibility 10 the

andards and

receivers’ attitudes have a bearing to source credibility. 1 here 1
communication theories that message receivers relate source
communicator’s favorable character or ethos that emits knowledge: A
goodwill towards the message receivers. That is, favorable senders’ cthos equals
credibility and believability.

2.3 EMPIRICAL REVIEW OF RELATED STUDY

New media, new audience and the proliferation of fake news
New media does a lot to the practice of journalism the world over. It has changed the face
of the profession. The new media has the potential of reaching larger audiences in a
shorter period of time and often leads to a greater interaction between journalists and the

f new media technologies 10 P

content while the readers equally make use of the same t0 access news. The fact that new

he former recipient of news

) o . ot ) St news
readers or viewers. Journalists now make use 0 ost n

media are highly interactive platforms with their emergence,

who used to be receivers are now active creators of content.

Again, it is important to state that the emergence of new media technologies equally

redefines the concept of media audience today. Today’s digital audience considerably

removed barriers to news production and signaled “the shift of the tools of production to

the people formerly known as the audience,” who became coproducers, of content.

including news - a function and practice described as “prod usage™. They initially built

audiences via email and chat-rooms before social media platforms dramatically amplified

their reach, (See Gilmore, 2004; Bruns, 2008; Posetti, 2018).

The arrival of social media has also been a big issue to authentic news dissemination. In

many countries, by the late-2000s, Twitter and Facebook had joined YouTube as major

social media platforms, wielding considerable influence on the practices and professional
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[he ability of governments and other agencies to side-step NEWs media interrogation and
verification by ‘going direct to audiences’ to avoid scrutiny. There is evidence of
mcereased manipulation of the power of social media by those secking to influence

clection outcomes and public policy.

ensational information is more likely to be shared.

l- R SO , N . & 2 - a1
he inability to casily pull back or correct disinformation and misinformation:

and ICTS

Whereas the issue of fake news has always been with us. the new media
constitute the media that changed everything. The truth is the scale with which
“alternative facts™. untruths and blatant lies can be spread by people and algorithms.
records shows can for the first time threaten democracy and social cohesion at a global
scale. “Fake news is now viewed as one of the greatest threats to democracy. journalism

and freedom of expression,” (Zhou &Zarafani, 2019, para. 1).
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CHAPTER THREE

RESEARCH METHODOLGY

3 N
— HOCOVYO!
l\ in \‘E.\‘;»‘! o QoL Y™

b .
[N Introduction

, PR . - . . : »SNCC L« l
Research can be defined as careful study or investigation espectat

] [0
| research et

new faet or information. It could be scientific research historicd

\ceording o Peil et al (1982), “research is usually designed 0 handle
something which needs describing, explaining or improving and or about W hich
information is needed so that future occurrences can be predicted and policy deeided
this regard, research is a science of knowledge investigation concerned or problem.

\Methodolosy: This word is derive from the word method, methodelogy M
philosophy of the research process and this includes the assumption and values tx
as a rational for rescarch and the standard criteria the researcher use for mterpreting

and reaching conclusion.

3.2 Research Design
TR s e . 3 > " N 17 odi nd ake ne S
Ihis rescarch study aspires to aver the correlation between social media and faxe nEWs

thus;
Che success, reliability and validity of any research work is highly determined by the
collection, collation, interpretation and analysis of data. Although, there are many method

€ ,T_DUE""OSL and
k

used in collecting data, the method to be used in research depend on th

natwre of the study.

ns mne

Undeniable, the best method of studying attitudes, behavior and motive remain

-,

sunvey rescarch method hence, it was adopted for this research. Survey methed 1s one ©

e oldest research methods as define by Kerlinger. It is the process of collecting

ftlom a population or a sample drawn from a population or with the purpose of invest

lative incidence, occurrence or inter relationship among the variables of natural

e
iN

phenomenal.
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I ieving
| ' ' : llowed in achieving
the aim and objective of this chapter is to present the procedure [0

the goals of the research.

3.3 Population of the Study G seiitsit B different

Population of study for any research work has been various]
15: 92] refers

il : g oap .} wokeni [20
scholars and their definitions jagged toward the same route. Avwokeni [2

. . o for a study-
to populations of a research study as the set of all participants that qualify for a stud?

. . . . ch study
In another wise, Wimmer & Dominick [2006] posited that population of a resear

e . ) ) _ . o ironment
1s a list of collection of subjects, objects, variables or concept In a defined envl

phenomenal in a given study.

which could be a group or class of variables, concept or
ly 20,000. The target

However, the population of this study is made up of approximate

. : ; ! . ; t
population of the study is limited to over 150 residents in Ilorin west Local governmen

p 8 . . ; B i rch
of Kwara state. Due to financial factor and limited timeframe in preparing the resea

work,

34 Sample Size

For the purpose of population targeted, the research sample will be limited to manageable
size of 100 respondents.

3.5  Sampling technique

The study could not be carried out on all population of residents of Ilorin west local

government of Kwara state. Hence, a purposive sampling technique was used to select
respondents as follows: 100 respondents in the age range of 18-25. 26-35, 36-45, 46 and
above.

3.0 Instrumentation
Since this study employs surveyed method or design, questionnaires were used to collect

data. In order to ensure that relevant items were included in the questionnaires, extensive
and relevant literature were consulted before the instrument for data collection was
constructed. The questionnaire was divided into two parts, part A contains items intended
to collect data on demographic characteristics of the respondents. while part B contain

items designed to obtain data on the research topic.
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CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS

L1 INTRODUCTION

Ihis chapter focuses on the presentation of finding and analysis of the result obtaine
from two hundred (100) questionnaires administered to the respondents. It was collecte

» PR . - " 3 . e ats ame l
atter completion which is used to draw up conclusion on this study. The data obtained

from these questionnaires were analysis in form of table.
4.2 ANALYSIS OF RESEARCH INSTRUMENT
Demographic Segment of the Instrument

Table 1: Distribution of Respondents by Sex

TF lcqucnu

Var l.lhlc

l’cl ¢ L‘n(‘l(’L‘ ( %)

l
h x\ylill;‘ 1 7?) 77777 o ‘ 7()“;0 o 7 ‘
[t —5 ]
Female 30 1 30% {
— o B [ e snie]
| Tot: ll | 10() [ 100‘ o ‘

Source: Field \m\g\' 2024
Ihe table presents the distribution of survey respondents by sex. Out of 100 participants.

70 are male, comprising 70% of the total, while 30 are female, making up the remaining

209%. This data reflects the gender composition of the surveyed population, indicating a

significant majority of male respondents. The figures are sourced from a field survey

conducted in 2024
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able 2: Distribution of Respondents by Age
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Source: Field Survey, 2024
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The table shows the age distribution of 100 survey respondents. The majority, 82%. are
qie e An) . 0/
aged 18-25. Respondents aged 26-35 make up 11%, those aged 36-45 account for 6%.

and 1% are 60 and above. There are no respondents in the 46-60 age group.

Table 3: Distribution of Respondents by Marital Status

Variable Frequency Imﬁgﬁ%i:
Married 19 | 19% ‘.‘
Single 80 E ]
Divorce 1 ] 1% 7/*k—-.~_\
| Total 100 100% -—#—’j

Source: Field Survey, 2024

The survey data on the marital status of respondents reveals that the overwhelming
majority. 80%, are single, with 80 out of 100 respondents falling into this category.

Married respondents account for 19%, representing 19 individuals. Only 1 respondent.

making up 1% of the total. is divorced.

35



e

1

- Variable A lrcqucnty

BRI o

e —————————

able 4: Distribution of Respondents by Occupation

Percentage (%)

6%

SR

:‘ Civil servam ‘ ;6 o

Enterprise Staff I 6 _____ﬁ_f_-—“————m‘—”‘_'—d”
,“54:H~<.:1nploy4;d 7 T 24 T [ 24% :
Students j‘(,‘f“ S T e
Others 1J\] - % -
Total T 100% o

2

Source: Field Suryey. 2024

Fhe table presents the occupational distribution of 200 survey respondents. Students

dominate at 63%, followed by self-employed individuals at 24%. Civil servants and

enterprise staff cach make up 6% of the total, while 1%

Table 5: Distribution of Respondents by Nationality

falls into the 'others' category.

Variable ;—Vf“‘rcqli(:‘ncy Percentage (%)
| Nigerian : 98 98%

Non- Nigerian |2 2%

Total 100 100%

Source: Ficld Sur{u. 2024

The table shows the occupational distribution of 200 survey respondents. Students form
the largest group at 63%, followed by the self-employed at 24%. Civil servants and
criterprise staff each account for 6%, while ‘others’ make up 1%. This data, from a 2024

{ield survey, highlights the predominance of students among the respondents.
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able 6: How often do you access news?

Options | Frequeney Percentage (Vo) |
Daily s 5%
———— ‘l
Several llmg\ aweek |20 o ] 29%
i’)an‘L‘ ‘i\\«\g‘g—‘l\ - W]»E"—«T - 3' ]2() 0
oy B
l\’;\ L;["A I ]_ a - } Nl-i}'o .
T )
Source: Field Survey, 2024 - - “
The table presents how frequently 100 respondents access news. Ihe majority. 59%.
eck.

access news daily. 29% check news several times a week. while 12% do so once a W

A smaller group, 9%, rarely access news, and only 1% never do. This data. sourced from

a 2024 field survey. highlights a high frequency of news consumption among

respondents, with daily and several times a week being the most common habits.

Cable 7: What is your primary source of news?

Yi[ﬁiuns o ‘a/—l“l—'éqlu‘l{c}wﬂ - “H—i;éi'ccntuég (%) ' -
Television |10 “179.5% -
‘Radio 31 ©
Newspapers 8 16.5% 7
' Social media 34 - o
Online News Websites 15 5% )

, -— o i
Word of Mouth 2 2%
Total - 100 %

Source: Field Survey, 2024
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The table shows the primary sources of news for 100 rcspondcms. Social media ts the
o Wi \ » 11 )

wading source at 34%, followed by television at 31%. and online news websites at 15%.
g 10 Lo o TEO y

. ¢ WY & /0 , did,
Newspapers are preferred by 10%, radio by 8%, and word of mouth 2 Fhis data

cominence of digital platforms as

SAMATO " ] - } 1
weed from a 2024 field survey. underscores the p

B HH\H} NCWS sources

Fable 8: Have vou ever encountered fake news?

Options Frequency Percentage (7o) ‘
Ve 85 850 | |
N 15 T 15%% ey “

o 100 R 100%
Nource: Field .\'mw}v- 2024 ‘ e

[he table shows respondents’ experiences with fake news. Out of 100 participants, 85%

i . oy . c ) 24 fie
have encountered fake news, while 13% have not. This data, sourced trom a 2024 field

survey, indicates a high prevalence of fake news encounters among the respondents.

Fable 9: How often do you think you encounter fake new 5

Options © Frequency Percentage (%)

Very ofien — W 3%
Ofen I I T ,z»* _
COccasionally 10 BT -
Rarely ;'u B
Never 12 % ]
Total 100 oo

Source: 1icld Survey, 2024
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Fable 11: How confident are you in identifying fake news?

El)lions Frcqucn—c_{" Pcruﬁilgl (1%_)“ ]
Very confident 3 WVL?I g o
hCKlﬁdcnl 27 _ ‘Tfﬁﬁf’ﬁ S
el 13 T 45% e
' Not confident o L T e
' Not at all confident. ' . EL:S% Sl

Total 100 ’E)U"' : P WM:J

Source: Ficld Survey, 2024
The table reveals that most respondents feel capable of identifying fake news. with 51%

expressing high confidence and 32% feeling confident. A smaller portion remains neutral

(4.5%). while 6% are not confident and 6.5% are not at all confident in their ability to

discern fake news. Overall, a significant majority (83%) report some ley ¢l of confidence.

Table 12: What factors do you think contribute to the spread of fake news?

Options Frequency | Percentage (% T |
Lack of media literacy 30 S 30% R
‘Social media algorithms 12 2% T
Political propaganda 46 46% |
Sensationalism 3 5% B
" Public distrust in traditional media | 7 % -]
Total 100 100%

Source: Field Survey, 2024.

The table indicates that the main factor contributing to the spread of fake news is political

propaganda. accounting for 46% of responses. Lack of media literacy follows at 30%,
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Table 13- : . -
able 13: Do you think fake news hay led fo misinformaion g the |

Horin Wegg?

Options Froquency | Percentage (")
Sll'ﬂllgl)'“/\!ucc (y ] { W

Amee ) g |
e i i b s {
Neutral ¢ /" ‘
Disagree } P |
Stongly Disagree ) " '
e ——— e — l
Lﬁl'()lul 100 100% |

& et st
Source: Field Survey, 2024

The table shows a strong consensus among respondents it fike news D Jed 1o
misinformation among residents of Horin West. A majority (4% strongly agree and
27% agree with this statement, Only 7% are peutral, and YW disagree whitle nont

strongly disagree. Overall, 90% acknowledge the impact of fake newsonmi Aot inaticn

Table 14: Do you believe fake news can lead to conflicts?

-(3|_)li*¢z)rns - Frequency | Percentage (") :
Strongly Agree _ 43 4 3% i
Agree o - 45 45% {

Ondeolded § 0 |

Disa g-rcc I v 3 Y% %
Strongly Disagree | % 1
Total - 100 100% |

Source: Field Survey, 2024
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The ey ) i e helieve fake news can lead
Ihe table indicates that a significant majority of respondents believe ak

1 VO
/v d

10 conflicts, with 43% strongly agrecing and 45% agreeing. Only 8
1 . - 0
While a small minority disagrees (3%) or strongly disagrees (17

respondents acknowledge the potential for fake news to cause conflicts.

Table 15: Do you think schools should teach students about identifying """"" "st)
 Options Frequency | Percentage (* 0)
Strongly Agree . 50 [s0% N
Agree W %%
 Undecided 9 |9% o
Disagree 3 3% -
Strongly Disagree o o | 0% o
 Total S0 [100%

Source: Field Survey, 2024

The table indicates strong support for teaching students about identifying fake news in
schools, with 50% strongly agreeing and 38% agreeing. Only 9% arc undecided, while
3% disagree, and none strongly disagree. This shows that 88% of respondents favor
educational initiatives to help students recognize fake news.

Table 16: Do you believe public awareness about fake news has increased over the

past few years?

Options Frequency P&chtﬁéc (%)
Strongly Agree 28 28% ]
Agree 42 2%
Undecided 15 15% a

Disagree 12 12%

Strongly Disagree 3 3% ]
Total 100 100%

Source: Field Survey, 2024
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[d sy v hiphliphts o high frequency of news cont
[he table shows the

ity and severl times o week being the most common habits. .

. . auree at 347,
Prmary sources of news for 100 respondents, Social media is the leading SOUIEE ! -
lollowed by (elevision %, and online news websites al 15%, Newspapers 46
Preferted by 10%, radio by 8%, and word of mouth by 2%, Howevel. the table shows
oy Brequently tespondents believe they encounter fuke news, Oul of 100 participants.

R ‘ X s P 20 never
% think they encounter fuke news very often, 23% often, 24%0 rae ly. and |

‘ - : : : : Slee pews, with
Highliphts varying: pereeptions ol the frequency ol encountening [ake NOWS,
stgnificant portion experiencing it frequently.

Researeh Question Twos How do residents pereeive and form beliefs in response (o fake

news i Hori West Local Government of Kwara State?

) v (e ' G ] . —rT 0 :
The table shows that social media is pereeived to have the most fake news, with 66% ol

i 30 : . ] . Saa £ L oat ()0
respondents indicating it as the primary source. Online news websites follow al 20%.

'‘oloviot ' § . v < — : 404
Lelevision and radio are considered less significant sources of fake news, with 4% and

10% respectively, while newspapers are perceived to have no lake news presence (0%).
The table indicates that the main factor contributing to the spread ol fake news is political
propaganda, accounting for 46% of responses. Lack ol media literacy follows at 30%,
while social media algorithms are cited by 12%. Sensationalism (5%0) and public distrust
in traditional media (7%) are considered less significant lactors. The table shows a strong
consensus among respondents that fake news has led to misinformation among residents
of Tlorin West, A majority (63%) strongly agree and 27% agree with this statement. Only
7% arc neutral, and 3% disagree, while none strongly disagree. Overall, 90%

acknowledge the impact of fake news on misinformation.

Research Question Three: In what ways does fake news influence the behavioral

aspects of public opinion in Horin West?
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70% of respondents perceive an increase in public awarencess.
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Research Question Four: What strategies can be implemented to mitigate the 1mp:

ol : g al povernment
fake news and enhance media literacy among residents of Ilorin west Local go

of Kwara State?

The table reveals that the majority of respondents belicve public awareness about fake
News has increased over the past few years, with 28% strongly agreeing and 42%
agreeing. However, 15% remain undecided, and a minority disagrees (12%) or strongly
disagrees (3%). Overall, 70% of respondents perceive an increase in public awarencss.
The table shows that a majority of respondents believe tech companies' interventions
would be effective in reducing fake news, with 33% strongly agreeing and 31% agreeing.
However, 20% are undecided, while 10% disagree and 6% strongly disagree. Overall,

64% of respondents view tech companies' efforts positively in combating fake news.
4.4 DISCUSSION OF FINDINGS

The findings from the survey conducted among residents of [lorin West Local
Government highlight several critical aspects regarding the exposure, perception, and
impact of fake news, as well as potential strategies to mitigate its cffects and enhance

media literacy.
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najority (88%) helieve that fake news can lead to conflicts, indicating the potential o1
misinformati : . . . = b

isinformation to incite discord and unrest within the community This highlights the

broader «oristal : ; , -
toader societal implications of fake news, heyond individual misperceptions. affecting

social coled , 'yo . . o ake
clal cohesion and stability. The perception of increased public awareness about take

NEWS over the past few years (70%) suggests that there has been progress i recogniZi:
¢ ; St} . ; Sforts W@
and addressing the issue. but it also points to an ongoing need for astained efforts

combat misinformation

, ‘ anented. A
T'o address the challenges posed by fake news, several strategies can be unplunullul /
drong consensus (88%) supports the idea that schools should teach students about

identifying fake news. This educational approach aims to build media literacy from @

voung age, fostering critical thinking and analytical skills necessary 1o discern credible

information. Moreover. the role of tech companies is seen as vital. with 64% of
respondents viewing their interventions positively. This includes efforts by social media
platforms to regulate content, flag misinformation, and promote credible  sources.
However. the effectiveness of these measures depends on the implementation and
enforcement of policies by tech companies, as well as the cooperation of uscrs in

recognizing and reporting fake news.

Overall, the findings underscore the pervasive nature of fake news in the daily lives of
residents of Torin West Local Government, the significant influcnce it has on public
opinion and behavior, and the critical need for educational and technological
interventions to mitigate its impact. Enhancing media literacy and fostering a critical
approach 1o news consumption, coupled with robust regulatory measures by tech
platforms. can help create a more informed and resilient public capable of navigating the

complex media landscape.
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CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDA IO

.1 Summary

5.0

Lhis study 15 based  on “application  of media  ethics i newspathenag
dissemination”, The study was organized in five chapters. Chapter one oovers
ntroduction of the study, background to the study, statement of the probiem 200
eXposed the problem the study identified and seck to resolve, reneuh question

significant of the study, the scope of the study and operational definition of terrm

Chapter two focused on the conceptual framework, theoretical approach and revicw o
related literatures. The rescarcher adopted social responsibility theor, and ansoit
theory of Merrill (1974). Chapter three is about the rescarch method The researenes

survey rescarch design as suitable for the study. A structured closed-cnded questionna
was used as instrument for data collection and administer 1o one hun

respondents.

I'he chapter four presented the data analysis and discussion of the finding.. The anz
was in tabular form and chi-square (x*) method was adopted for statistical analys
sdv base

Finally, chapter five discussed the summary of the study. the conclusion of the sty

on the outcome of the findings and recommendation of the study

e eIk

I. - Fake news could lead to anarchy by disrupting democratic procesies “ns

manipulating public opinion, spreading falsc information about candidates or vobng

 prmp———.

procedures, and sowing doubt about the legitimacy of election. [t can lead to wideipreas

dissatisfaction and even protests or acts of civil disobedience. which can escalate
chaotic situations.
2. It could also lead to erosion of trust and overthrown ol government instituion,

Wt

and delegitimize eclections, sow distrust in democratic institutions. and create o0

al

divisions, which can undermine the functioning of governments and lead 1o poitica
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trmotl 1 the public pereeives the government as dishonest or untrustworthy due to the
dissemination of false information, it can undermine the government's authority and

weaken its ability to effectively povern,
o organizations. Ialse

2 It could also devastate the reputation of individuals

accusations or fabricated stories can harm someone's personal or professional life,

leading o damage to their reputation, career setbacks, or social isolation. This can have
long-lasting effects on their well-being and livelihood.

5.2 Conclusion

Fake news on social media is a complex and challenging task, given the vast amount of
mformation shared daily on these platforms. While complete eradication may be an
unrealistic goal, significant progress can be made through a combination of measures and
coneerted efforts from various stakeholders.

Promoting media literacy education is crucial to equip individuals with critical thinking
skills and the ability to discern reliable information from misinformation. Educating
people on how to identify fake news, fact-check sources, and critically evaluate
information can empower them to make informed decisions.

Incouraping the development and use of fact-checking organizations and tools can help
verify the accuracy of information. Collaboration between social media platforms, news
outlets. and fact-checkers can enable the swift identification and flagging of fake news,
making it more difficult for false information to spread unchecked.

Furthermore, public awareness and demand for reliable information are growing. This
increased awareness can push social media platforms and content creators to take
stronger measures against fake news. Additionally, media literacy programs and
educational initiatives can help build a more informed and discerning society.

However. it is important to recognize that the fight against fake news is an ongoing battle
that requires continuous adaptation and collaboration. Combating lake news on social

media requires a collective effort from individuals, governments, media organizations,
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and technolopy platforms to foster an environment where reliable information prev ails
L 13 11d e
and misinformation is effectively

5.3 Recommendations

In sequel to the conclusion above, the researcher sporulated the following
recommendations that:

Social media platforms should allocate more resources to improve content
moderation, including investing in advanced Al algorithms. increasing the number of
g 5 g e

human moderators, and establishing clear guidelines for identifving and removine fake

news content,

° Media literacy and digital citizenship should be prioritize through media literacy
programs in schools and educational institutions to equip individuals with critical
thinking skills, fact-checking techniques, and responsible online behavior. Encourage
users 1o question sources, verify information, and evaluate the credibility of content.

. Governments should consider enacting appropriate regulations  that strike a
balance between freedom of speech and curbing the spread of fake news. These
regulations should hold social media platforms accountable for monitoring and
addressing misinformation while respecting fundamental rights.

. Continuous Public Awareness Campaigns should be launched to sustain public
awareness about the impact and consequences of fake news and ollaborate with media
outlets, influencers, and educators to disseminate accurate information and promote
critical thinking skills.

By implementing these recommendations, it is possible to make significant strides n the
cradication of fake news on social media platforms. However, it is important to recognize
that the battle against fake news is an ongoing effort that requires continuous adaptation,
collaboration, and the collective engagement of individuals, organizations, and

policymakers.
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