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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
For broadcast media campaign on any issue to interest the public, it must not be regarded as fallacious or unsystematically prepared but rather involving messages on existing  public interest to the people based on experiences, facts, beliefs, socio- economic and educational backgrounds.
	Against this background, the federal government in conjunction with other countries of the world through the World Health Organization (WHO) decided to embark on massive campaigns against AIDS pandemic in the country.
The broadcast media, as part of its effort to eradicate this deadly scourge in conjunction with the federal government through the ministry of Health in 1986 established the National AIDS control Programme in response to public concerns raised of the presence of Human Immune Deficiency syndrome Virus (HIV) infestation in Nigeria.
	Again, in response to the evidence and the debate  on the existence if AIDS  in Nigeria, the  then Minister of Health, Profession Olukoye Ransom Kuti in 1987, instituted  the National expert Advisory committee on AIDS (NEACA) and was charged with the responsibility of establishing whether or not  AIDS exists in Nigeria . They were also mandated to advise the government as well as draw up programme, strategies and activities to prevent control of HIV infection in the country.
	The report from the committee stated that “HIV and AIDS existed in Nigeria and warned that unless immediate steps were taken to prevent the spread of the diseases, the country would be faced with tremendous health problem. This necessitated the establishment of AIDS Co-coordinating units and twenty one (21) testing facilities in the various states of the federation. Training was conducted for personnel to man these centre. There were also public enlightenment activities and production of educational materials like posters, handbills, pamphlets, and books on AIDS.
	In February 1989, a two weeks workshop was organized by the Federal   Ministry of Health, and other Human services Organizations including states ministries of health with the technical assistance from the global programme on AIDS (GPA), World Bank and other international agencies to   address the issue of AIDS in Nigeria. In March 1990, a resources mobilization meeting was convened with participation by the Federal ministry of Health, by the World Health Organization, Global Programme on AIDS and other International donor agencies.
	Also in march, the National AIDS  Co-coordinating units  had the  first “All Nigerian conference  on AIDS” during which the then vice President, Admiral  Augustus Aikomu (LTD) launched the  maiden edition on the  Hand book on  HIV  infection and AIDS for health workers. All these efforts were aimed at affecting possible solution towards cursing the AIDS measure in Nigeria and to ensure healthier environment for the popular.
	Assertions have been made that the Acquired Immune Deficiency Syndrome (AIDS) is a mere fallacy and government propaganda of scaring people from enjoying   sexual relationship. Some ridiculous names have been given the acronym AIDS, such as America idea of Dissuading Sex, Animal infected diseases syndrome and so on. It has been discovered that the greater number of people infected by AIDS fall within the range of 20 – 40 years of age which is the prime age of life.
	Despite this fact, the non-challenge of our masses still prevails in relation, to accept the media campaign on AIDS as a complete truth. Moreover, one should not forget that it takes a lot of courage and grief to affect change in a society.
	Though this study may not go into the structure of the AIDS control Programme or the dangers inherent in AIDS, it will look at the information management and the use of media campaigns to facilities proper public understanding of programme. It will prove the degree of which the entire public have related to the AID campaign and to what extent these campaigns have helped alert the masses on the dangers of AIDS, and then make recommendations.

THE AIDS DISEASE IN NIGERIA
Human Immune virus (HIV) infection and AIDS in Nigeria was first discovered in 1984 among researchers at the National Institute for medical Research, Yaba Lagos .The first evidence of AIDS in Nigeria was reported to Health Officials by Nasidi and Heavy in 1986. According to him, the first few cases were seen in prostitutes in Lagos and former Anambra State, now Anambra and Enugu State respectively.
	In September 1991, Federal Ministry of health and social services reported officially that    out of 125,00 book sample screened for HIV infection nationwide, 830 were seropositive given a seroprevalance rate of  about 0.66 percent and these confirmed  the existence of HIV infection nationwide.
In Nigeria, AIDS remains a significant public health challenge, with a high prevalence rate and profound social and economic implications. The country has one of the largest populations living with HIV/AIDS globally, with an estimated 1.9 million people infected as of 2020. Despite efforts to combat the disease, Nigeria continues to face barriers in prevention, treatment, and stigma reduction.
A key aspect of the AIDS epidemic in Nigeria is its disproportionate impact on certain demographic groups. Vulnerable populations such as sex workers, men who have sex with men, injecting drug users, and adolescents and young people face higher risks of HIV transmission due to factors such as limited access to healthcare, poverty, gender inequality, and cultural stigma. Additionally, women and girls bear a significant burden of HIV infection, with gender-based violence and unequal power dynamics contributing to their vulnerability.
The socio-economic consequences of HIV/AIDS in Nigeria are profound, affecting individuals, families, and communities. The disease exacerbates poverty by reducing household incomes, increasing healthcare expenses, and undermining productivity through illness and premature mortality. Moreover, the loss of caregivers due to AIDS-related deaths places additional strains on social support systems, particularly in rural areas where extended family networks traditionally provide care for the sick and orphaned.
In response to the AIDS epidemic, Nigeria has implemented various interventions aimed at prevention, treatment, and care. These efforts include promoting HIV testing and counseling, providing antiretroviral therapy (ART) to those infected, and implementing prevention of mother-to-child transmission (PMTCT) programs. However, challenges such as inadequate healthcare infrastructure, limited funding, and gaps in service delivery hinder the effectiveness of these interventions, particularly in reaching marginalized populations.
Addressing the AIDS epidemic in Nigeria requires a multi-sectoral approach that integrates healthcare, education, social services, and community engagement. Additionally, efforts to combat stigma and discrimination against people living with HIV/AIDS are crucial for promoting testing, treatment adherence, and support services utilization. The role of broadcast media, exemplified by NTA Ilorin, is pivotal in raising awareness, disseminating accurate information, and promoting positive attitudes towards HIV/AIDS. Through targeted programming, partnerships with health experts, and community engagement initiatives, broadcast media can play a significant role in reducing the burden of HIV/AIDS in Nigeria and advancing towards the goal of an AIDS-free generation.
One of the persistent challenges in Nigeria's fight against HIV/AIDS is the limited access to healthcare services, particularly in rural and underserved areas. Health infrastructure deficiencies, including shortages of trained healthcare professionals, inadequate diagnostic facilities, and stockouts of essential medicines, pose significant barriers to HIV prevention, treatment, and care. As a result, many individuals living with HIV/AIDS struggle to access life-saving antiretroviral therapy (ART) and other essential services, leading to higher rates of morbidity and mortality.
Furthermore, the intersectionality of HIV/AIDS with other social determinants of health exacerbates the epidemic in Nigeria. Gender inequalities, for example, contribute to the disproportionate burden of HIV/AIDS borne by women and girls. Cultural norms and practices that disempower women, limit their access to education and economic opportunities, and condone gender-based violence all heighten their vulnerability to HIV infection. Addressing these structural inequalities requires comprehensive strategies that prioritize gender equity, women's empowerment, and the protection of sexual and reproductive health rights.
Stigma and discrimination remain formidable barriers to HIV/AIDS prevention, treatment, and care in Nigeria. Despite progress in raising awareness and challenging misconceptions about the disease, deep-seated stigma persists, fueled by fear, ignorance, and moral judgment. People living with HIV/AIDS often face rejection, ostracism, and violence, hindering their ability to seek healthcare and support services. Efforts to combat stigma and discrimination must involve community-based education, advocacy campaigns, and legal protections to ensure the rights and dignity of all individuals affected by HIV/AIDS.
Another critical aspect of Nigeria's HIV/AIDS response is the engagement of key populations disproportionately affected by the epidemic. Sex workers, men who have sex with men, injecting drug users, and transgender individuals face heightened risks of HIV transmission due to social marginalization, criminalization, and lack of access to healthcare. Addressing the specific needs and rights of these populations is essential for effective HIV prevention and treatment, yet stigma and discrimination often impede their access to services and support.
The HIV/AIDS epidemic in Nigeria is complex, multifaceted, and deeply intertwined with social, economic, and cultural factors. While progress has been made in expanding access to prevention, treatment, and care services, significant challenges remain in addressing healthcare disparities, gender inequalities, stigma, and discrimination. Sustained commitment, resources, and collaboration across sectors are essential for achieving the goal of ending the AIDS epidemic in Nigeria and ensuring the health and well-being of all its citizens.
BROADCASTING IN NIGERIA
British Broadcasting Corporation (BBC) started to broadcast to its dominions in 1930. By 1932, Nigeria started receiving BBC; Lagos received and disseminates those messages into homes through re-diffusion sets in the major cities of the colony.
	Later in 1959, Nigeria became the first African country to operate and own a television station called Western Nigeria Television (WNT) followed by East central state broadcasting services on October 1st 1960, the former eastern Region transmitted its own radio and Television signals over the air to coincide with the attainment of Nigeria Independence.
	In1962, the Northern Region Governors started its own broadcasting system, which was the most successful among the three in commercial advertising and coverage of public awareness programme. To achieve this, it started a bolster television station near Lagos so that its residents could equally switch on to the regionalization of the broadcast media. They were used as powerful political instrument   for the integration of each region and cultivation of regional awareness more than national consciousness and integration. The politicians, who established this, tremendously exploited them for sectional politics.
	The radio is the most effective medium of information at the grassroots level in Nigeria. The effectiveness of this medium has further been enhanced by the Organizations decentralization. The only radio network in the country is now the Federal Radio Corporation of Nigeria(FRCN), it has  in the past embarked on the regionalizing  or even localizing greater proportion of radio  programming in every part of the country, this leaving the network look up to only essential national programmes. The other regionally based radio stations like Radio Television Kaduna (RTK) , Western Nigeria Broadcasting Service  (WNBS), Eastern Nigerian Broadcasting  Services, later known as Anambra Broadcasting Services were  equally effective in meeting with the regional  or local needs which they were set up  to satisfy .
	In the area of health campaigns  which is the main fulcrum in this study, the broadcast media have played key roles in bringing awareness on   health Programmes such as Immunization,  Oral  Retardation therapy (ORT), AIDS Polio, and Liver blindness.
	Such campaigns are attributed to behavioural attitude change due to media effect. This study is meant to study the role of broadcast media in the campaign against HIV/AIDS.
Broadcasting in Nigeria has undergone significant evolution since its inception, playing a vital role in shaping public discourse, disseminating information, and reflecting the country's diverse cultural landscape. From radio to television and more recently, digital platforms, broadcasting has become a powerful medium for entertainment, education, and social mobilization in Nigeria.
Radio broadcasting holds a special place in Nigeria's media landscape, historically serving as a primary source of information and entertainment, especially in rural areas with limited access to other forms of media. The establishment of the Nigerian Broadcasting Corporation (NBC) in 1957 marked the beginning of formal broadcasting in the country, with the creation of the Federal Radio Corporation of Nigeria (FRCN) and the Voice of Nigeria (VON) as its subsidiaries. Today, FRCN operates a network of stations nationwide, broadcasting in multiple languages and catering to diverse audiences.
Television broadcasting gained prominence in Nigeria with the launch of the Nigerian Television Authority (NTA) in 1977. As the country's largest television network, NTA provides extensive coverage of news, current affairs, and entertainment programming, reaching millions of viewers across the country. Over the years, private television stations have also emerged, contributing to the diversity and competitiveness of Nigeria's broadcasting sector.
The advent of digital broadcasting has further transformed Nigeria's media landscape, enabling the proliferation of satellite and cable television channels, as well as online streaming platforms. This digital revolution has expanded access to a wide range of content, including international news, sports, and entertainment, while also presenting new challenges in terms of content regulation, piracy, and revenue generation.
Despite the growth and diversity of Nigeria's broadcasting sector, several challenges persist. Regulatory issues, including licensing requirements, censorship, and government control, have raised concerns about media freedom and independence. The sustainability of broadcasting operations is also a challenge, with many media outlets facing financial constraints, advertising revenue pressures, and competition from online platforms.
Moreover, the quality and professionalism of broadcasting content in Nigeria have been subject to criticism, with allegations of bias, sensationalism, and misinformation. Efforts to promote media literacy, professional training, and ethical standards are essential for improving the credibility and integrity of Nigeria's broadcasting industry.
Broadcasting plays a crucial role in Nigeria's media ecosystem, serving as a key platform for information dissemination, cultural expression, and public engagement. While the sector continues to face challenges, including regulatory constraints and quality concerns, ongoing efforts to promote media freedom, diversity, and professionalism are essential for fostering a vibrant and inclusive broadcasting environment in Nigeria.
In recent years, the Nigerian broadcasting landscape has witnessed notable transformations driven by technological advancements and changing audience preferences. The rise of digital platforms and social media has revolutionized how content is consumed and produced, presenting both opportunities and challenges for traditional broadcasters. While television and radio remain dominant mediums, online streaming services, podcasts, and social media platforms have gained popularity, particularly among younger audiences.
Private broadcasting has flourished in Nigeria, with numerous independent television and radio stations contributing to the diversity of content available to viewers and listeners. This expansion has led to increased competition for audiences and advertising revenue, prompting broadcasters to innovate and differentiate their offerings to attract and retain viewership. Additionally, the emergence of niche channels catering to specific demographics or interests reflects the growing segmentation of Nigeria's media market.
The convergence of broadcasting and telecommunications technologies has facilitated the development of hybrid platforms and services, blurring the boundaries between traditional and digital media. Mobile broadcasting, video-on-demand services, and interactive television formats are reshaping the way content is delivered and consumed, offering audiences greater flexibility and interactivity in their media consumption habits.
Government regulation continues to play a significant role in Nigeria's broadcasting sector, with the National Broadcasting Commission (NBC) overseeing licensing, content standards, and spectrum management. While regulatory frameworks are intended to promote diversity, plurality, and public interest objectives, concerns have been raised about the impartiality and transparency of regulatory decisions, particularly regarding licensing and content censorship.
One of the key challenges facing Nigerian broadcasters is ensuring the sustainability of their operations amidst economic uncertainties, advertising market fluctuations, and technological disruptions. Monetizing digital content, diversifying revenue streams, and investing in audience engagement strategies are essential for broadcasters to remain competitive and viable in an increasingly crowded and dynamic media landscape.
Moreover, issues of media ethics, professionalism, and accountability are paramount in ensuring the credibility and integrity of Nigeria's broadcasting industry. Training programs, industry associations, and self-regulatory mechanisms play a crucial role in promoting responsible journalism, fostering a culture of transparency, and upholding public trust in the media.
Broadcasting in Nigeria continues to evolve in response to technological, regulatory, and market dynamics. While traditional mediums such as television and radio remain influential, the proliferation of digital platforms and changing audience behaviors are reshaping the media landscape. Adaptation, innovation, and adherence to ethical standards are essential for Nigerian broadcasters to thrive in an increasingly competitive and complex media environment.
1.2 STATEMENT OF PROBLEM
The fight against HIV/AIDS in Nigeria is an ongoing struggle marked by high prevalence rates and persistent challenges in prevention, treatment, and stigma reduction. Despite extensive efforts by various stakeholders, including governmental bodies, non-governmental organizations, and international agencies, the disease continues to disproportionately affect certain demographic groups, including women, adolescents, and key populations such as sex workers and men who have sex with men. While broadcast media, particularly television and radio, are recognized as potent channels for disseminating health information and fostering behavior change, the specific role and impact of these platforms in the campaign against HIV/AIDS in Nigeria, especially at the local level, remain inadequately understood and underexplored.
Furthermore, the effectiveness of HIV/AIDS awareness campaigns conducted through broadcast media faces several challenges, including limited audience engagement, insufficient reach to marginalized populations, and constraints in resources and programming. Despite the presence of dedicated programming and initiatives by media outlets such as NTA Ilorin, the extent to which these efforts translate into tangible outcomes, such as increased knowledge, improved attitudes, and behavior change regarding HIV/AIDS prevention and treatment, requires thorough investigation. Additionally, the prevalence of misinformation, stigma, and cultural barriers surrounding HIV/AIDS in Nigeria underscores the need for a nuanced understanding of how broadcast media can effectively address these issues and contribute to broader public health goals.
To delve further into the statement of the problem, it's essential to consider the contextual complexities surrounding HIV/AIDS in Nigeria and the specific challenges that broadcast media faces in addressing this issue. Nigeria, as one of the countries with the highest HIV/AIDS burden globally, grapples with multifaceted challenges ranging from inadequate healthcare infrastructure to socio-cultural barriers that impede effective prevention and treatment efforts. Moreover, the decentralization of media ownership and diverse linguistic and cultural landscapes across Nigeria's regions further complicate the design and implementation of HIV/AIDS awareness campaigns through broadcast media.
Within this context, the role of NTA Ilorin, as a local broadcasting station, presents unique opportunities and challenges. While local media outlets like NTA Ilorin may have a deeper understanding of the socio-cultural dynamics and specific health needs of their communities, they may also face limitations in resources, expertise, and programming autonomy compared to national or international media networks. Additionally, reaching marginalized populations, including those in rural areas and urban slums, presents a considerable challenge for local broadcasters, particularly in the context of limited infrastructure and uneven access to media technologies.
Furthermore, assessing the impact of broadcast media campaigns against HIV/AIDS requires not only quantitative metrics such as audience reach and awareness levels but also qualitative insights into the perceptions, attitudes, and behavioral changes among target audiences. Understanding how NTA Ilorin and other local media outlets navigate these challenges and leverage their unique strengths to engage audiences, combat stigma, and promote accurate information about HIV/AIDS is crucial for informing future strategies and interventions in Nigeria's public health response to the epidemic. Thus, exploring the role of broadcast media, particularly at the local level, in the campaign against HIV/AIDS in Nigeria is both timely and imperative for advancing the country's efforts towards achieving the UNAIDS 2030 targets for ending the epidemic.
1.3	OBJECTIVES OF THE STUDY
1. To know the extent at which the HIV/AIDS awareness campaigns conducted through broadcast media.
2. To know the perception of AIDS virus, from the information gathered among the targeted audiences. 
3. To know the extent at which the campaigns restricted the attitude of the masses?.
4. To determine the level of government’s involvement in the campaign against HIV/AIDS 
1.4	RESEARCHQUESTIONS
1. To what extent do you know about HIV/AIDS campaigns?
2. What is your perception of AIDS virus, from the information so far gathered about AIDS?
3. To what extent have these campaigns restricted the attitude of the masses?
4. To what extent are you satisfied with the government’s involvement in these campaigns?
1.5	SIGNIFICANCE OF THE STUDY
This study holds significant importance for both academia and public health practitioners in Nigeria. Firstly, it contributes to the existing body of literature on HIV/AIDS awareness campaigns and the role of broadcast media in public health communication. By focusing specifically on NTA Ilorin as a case study, the research provides insights into the effectiveness, reach, and impact of local media outlets in disseminating crucial health information and fostering behavior change within their communities. Such insights are valuable for understanding the dynamics of media engagement with health issues in Nigeria, particularly in the context of a complex and evolving epidemic like HIV/AIDS.
Moreover, the findings of this study have practical implications for policymakers, healthcare professionals, and media practitioners involved in HIV/AIDS prevention and control efforts in Nigeria. By identifying the challenges and opportunities faced by NTA Ilorin and other local media outlets, the research can inform the development of tailored strategies and interventions to enhance the effectiveness of HIV/AIDS awareness campaigns through broadcast media. Recommendations stemming from this study can help optimize resource allocation, improve program design, and strengthen partnerships between media organizations, health agencies, and community stakeholders, ultimately contributing to more impactful and sustainable public health interventions aimed at reducing the burden of HIV/AIDS in Nigeria.
1.6 SCOPE OF THE STUDY
This study focuses on investigating the role and impact of broadcast media, specifically NTA Ilorin, in the campaign against HIV/AIDS within the context of Nigeria. The geographical scope of the research encompasses the broadcast area served by NTA Ilorin, including both urban and rural communities within Kwara State and neighboring regions. By concentrating on a specific local media outlet, the study aims to provide a nuanced understanding of the challenges, opportunities, and dynamics of HIV/AIDS awareness campaigns at the grassroots level, taking into account the diverse socio-cultural contexts and audience demographics within the region.
The study will employ a mixed-methods approach, combining qualitative and quantitative research methods to comprehensively examine the effectiveness, reach, and impact of NTA Ilorin's HIV/AIDS programming. Qualitative methods such as interviews, focus groups, and content analysis will be used to explore audience perceptions, media engagement patterns, and program content, while quantitative surveys will be conducted to measure knowledge levels, attitudes, and behavior change outcomes among target populations. Additionally, the research will incorporate comparative analysis with other local media outlets and national broadcasters to contextualize the findings and identify broader trends and patterns in HIV/AIDS communication through broadcast media in Nigeria.




1.7 DEFINITION OF TERMS
AIDS: Acquired Immune Deficiency Syndrome AIDS is an infectious diseases spread by a virus, it is called syndrome, because it consists of several signs and symptoms.
HIV: Human Immune virus, (HIV) is a retrovirus; a group of virus, HIV is a retrovirus, a group of virus that is still largely known. HIV has been accepted internationally. The virus destroys genetic material and the damage is permanent.
MASS MEDIA:-It refers to the major mass communication channels. Radio, Television, Newspaper, magazines, film, Book, Telecommunication, media Training, Advertising and Public relations, news can reach to a large scatted heterogeneous society. The mass media inform and educate the masses based on the conviction that truth and reasoned judgment would emerge from conflicts of many voices on public issues.
CAMPAIGNS: It is organized series   of operations in the advocacy of same cause or object.
ROLE: It is a specific task or function played by an actor, an institution or organization for the realization of particular objectives.
TELEVISION: - It is the viewing of distant objects or event by electrical transmission. It serves as the vital force of educational enrichment. Television by its nature commends more audience because it combines both vision and sound to produce a package for the viewing public. It serves as an opinion leader and agenda setter in its news commentary. 
RADIO: - It is a genetic term applied to methods of signaling through space without connecting wires by means of electromagnetic waves generated by high frequency alternating currents. Radio can be used to communicate in the language of the people or project audience without any inhabitation and does not need any particular level of literacy. 
BROADCASTING: - It is the sending forth of material by radio, television for reception by the public. The international telecommunication union (ITV) defines broadcasting as a radio communication services in which the transmission are intended for the direct reception of the general public.








CHAPTER TWO
LITERATURE REVIEW
2.1	CONCEPTUAL THE REVIEW
It is obvious that much have not been done to determine the accurate situation on the media handling of AIDS problems. Therefore, the research dwell mainly on media effects on series of planned activities by government through the media. Similarly, media effects are related to attitude and behavioural changes and it is on this premises the literature review has based.
	The bulk of researcher has largely emerged from relevant textbooks on communication and media effect journals and newspaper. This is to analyze the effects of these AIDS campaigns on the masses; we attempted to look at the following analysis.
The human immunodeficiency virus (HIV) and acquired immunodeficiency syndrome (AIDS) have remained a significant public health concern globally, with Nigeria being one of the countries heavily affected. According to the Joint United Nations Programme on HIV/AIDS (UNAIDS), Nigeria had an estimated 1.9 million people living with HIV in 2020, with a prevalence rate of 1.4% among adults aged 15-49 years (UNAIDS, 2020). The fight against HIV/AIDS requires a multifaceted approach, and the media, particularly broadcast media, have been identified as a crucial component in this effort.
Broadcast media, including television and radio, have the potential to reach a wide audience, making them an effective tool for raising awareness, promoting education, and influencing behavior change. In Nigeria, the Nigerian Television Authority (NTA) is a leading broadcast media organization with a wide reach and audience. NTA, Ilorin, a zonal station of the NTA, has been involved in various initiatives aimed at promoting awareness and education about HIV/AIDS.
This literature review aims to provide an overview of existing research on the role of broadcast media in the campaign against HIV/AIDS, with a focus on Nigeria and NTA, Ilorin. The review will examine the current state of knowledge on the effectiveness of broadcast media in raising awareness, promoting education, and influencing behavior change related to HIV/AIDS. It will also explore the challenges faced by broadcast media in their HIV/AIDS awareness campaigns and identify areas for future research. By synthesizing existing literature, this review aims to contribute to the development of effective strategies for utilizing broadcast media in the fight against HIV/AIDS in Nigeria.
2.1.1	 THE MEDIA CAMPAIGN AGAINST AIDS
When AIDS surfaced in Nigeria about fifteen years ago, the Federal Government on conjunction with the media have left no stone unturned to ensure that the killer diseases never penetrated into the Nigerian society. In response to the increase of AIDS in Nigeria. Professor Olukoye Ransom Kuti in 1987 instituted the National Expert Advisory Committee on AIDS (NEACA).
	The NEACA was charged with the responsibility of advising government on what measures to adopt in order to check the AIDS virus infection. This resulted in the institution of AIDS Co-coordinating units and twenty on screening centre in the various states of the Federation, public enlightenment campaigns were undertake by the media through which constant AIDS jungles were replayed to the public. The hand book produced by the federal ministry of Health revealed that apart from the radio and television broadcast as well as the print media production of educational material, such as posters, handbills, pamphlets and books on AIDS were    published to educate the public on the dangers of AIDS.
	The various co-coordinating units in the various states have organized seminars and conferences in the all local government areas of the state.
	In support of this, government pleasant intention, Aloka expressed delight that the world in general through the media have disseminated information on AIDS as a means of eradicating the menace. He noted that the education and enlightenment campaign on AIDS now against the scourge is the only way to minimize the spread of AIDS.
	Sexual behaviour on television covers a wide spectrum, which looks at the contribution that overall amount of television viewing towards sexual behaviour, and conceptions of viewers could be maturely addressed at a limited area. Signor ill, (1990:15). In support or this view suggested  that “ researchers of  television coverage on sexual behaviour has to go beyond   mere counting and get to the dynamics  of the situation such as  who is involved, why are they involved  and what are the outcomes of specifics sex related scenes”.
       In support of this, the then vice president, Admiral Augustus Aikhomu launched the maiden edition of the Handbook on HIV infection and AIDS for Health worker in March 1991 at the first “All Nigerian Conference on AIDS Organized by the National AIDS co-ordinating unit. 
	All effects were to eradicate AIDS and to ensure that through the media effective campaigns on AIDS could be allaying to the people both in rural and urban centre.
2.1.2	ASSESSMENT OF THE MEDIA EFFECT
The impact of many observes, on the effect of the mass media on audience seemed obvious. Granting that the effects of mass communication may have been too powerful to judge, particularly in the ability to persuade. Communication is a cumulative facility; consequently, there is communication here and there symbolically verbally or non-verbally. Many scholars see communication as inevitable in the development of any society. In doing this, many studies have been done in these potentialities of communication.
	Joseph T. Wrapper (1960:93) defines effects of mass communication as changes in attitudes and behaviours of individuals as result of exposure to persuasive messages carried by the mass media. He embarks that mass media ordinary do not serve as a necessary and sufficient cause of audience effects but rather functions among and through news of meditating factors of influence.  These meditating factors are such that they typically render mass media, as contributory agents, as process of rein forcing the existing conditions.
	Charles Okigbo (1990 :334-345) expressed  with, dismay  that in spite the curious evidence of mass media effect, especially at the level of individual analysis, many scholars  still make bold to deny any systematic impact  of the  media. He said that the images we have of ourselves and others may not arise directly and solely form what the media say and how they say it. But it is impossible for media content not to have some impact on these images, if we accept the media roles in social learning public education and agenda setting. He therefore agrees that the media affect their audience through the creation and perpetuation of certain stereotype.
	Communication researchers in the 1980’s generally agreed that mass media have effects, and are used by many people in way of importance. Their research on the 1990 debate between presidential candidates John E. Kennedy and Richard M.NIXON revealed that the positive image of Kennedy as perceived by a majority of the great television audience, gave him the necessary edge for election.
	Wrapper (above) believed that the efficiency of mass communication is dependent upon various characteristics of the media, the message, the message source and the prevailing popular sentiments towards the message content.
	Ike S. Ndolo (1998 :44) in his cultivation theory suggest  that a steady and consistent exposure to television affects viewers  conceptions of social reality in such a way that world are shaped by the images of television. So if the new image of  care, understanding and concern for AIDS  and its victims turns out to be a more  powerful one on television, then one could speculate  that heavy viewers  would be relatively  more likely  than light viewers to hold sympathetic  attitudes towards AIDS.
	George Comstock (1978:14) states “the most obvious effect of television is the introduction of a variety of images statements and portrayals into the home”. This had led some to argue that television is a source of socialization that complete with patents, teachers and other knowledge agents of socialization in providing model of emulation and information that influence individuals beliefs, values, expectation others suggest that there is need for caution in assessing the impact of the media of the media.
	He believes that for a potential socialization agent to have influence, individuals must be exposed to it, receive communication from it and must be receptive to it. 
	Evelyn Onyekere (1990:51) strongly believes that emphatic problems can occur especially when the educational and social gaps between the change agents and the rural dwellers are so wide. She believes that the attitudinal and behavioural changes in life of the rural dwellers are so wide. She believes that the attitudinal and behavioural changes in life of the rural dwellers required a special kind of communication which takes s into consideration many of the decision or rejection of the new idea or techniques. 
	In communities social development campaigns such as family planning, anti-corruption or even higher social expectations and the practice of basic hygiene to the target audience should be put in place by the federal government. Also, one must be able to put certain things into consideration like the use of acceptable language, use of accessible channel information and social reality and individual participation and information. The rural media content should be in such away that the message can be appreciated, understood and utilized by the moralities.
2.2 	THEORETICAL FRAMEWORK
The Agenda-Setting Theory, introduced by McCombs and Shaw in 1972, posits that the media have the power to influence the public agenda by determining what topics and issues are considered important and worthy of attention (McCombs & Shaw, 1972). This theory suggests that the prominence and frequency with which the media cover certain topics can shape public perceptions and priorities, leading individuals to believe that these issues are more salient and relevant to their lives. In the context of HIV/AIDS awareness campaigns, the Agenda-Setting Theory implies that broadcast media, such as NTA Ilorin, play a crucial role in shaping public discourse and understanding of the disease. By dedicating airtime to HIV/AIDS-related programming, news coverage, and public service announcements, media outlets can highlight the significance of the issue and draw attention to key messages related to prevention, testing, and treatment-seeking behaviors.
Numerous studies have supported the applicability of the Agenda-Setting Theory to health communication contexts, including HIV/AIDS awareness campaigns. For example, a study by Hurrelmann and Laaser (1983) found that media coverage of health-related topics, such as smoking, diet, and exercise, significantly influenced public perceptions of health risks and behaviors. Similarly, a meta-analysis by Price, Tewksbury, and Powers (1997) demonstrated that media coverage of health issues had a significant impact on public awareness and behavior change. In the context of HIV/AIDS, research has shown that media campaigns emphasizing prevention strategies, such as condom use and HIV testing, can lead to increased knowledge and adoption of these behaviors among at-risk populations (Bertrand et al., 2006; Noar et al., 2009). Thus, by shaping the public agenda and framing discussions around HIV/AIDS, broadcast media like NTA Ilorin can influence individual attitudes and behaviors, ultimately contributing to the success of HIV/AIDS awareness and prevention efforts.
`	The Social Learning Theory, introduced by Bandura in 1977, emphasizes the role of observation, modeling, and reinforcement in the process of behavior change (Bandura, 1977). According to this theory, individuals learn new behaviors by observing others and the consequences of those behaviors. The theory posits that people are more likely to imitate behaviors that they see being rewarded or positively reinforced, especially when the models demonstrating those behaviors are perceived as credible or influential. In the context of HIV/AIDS communication, broadcast media serve as powerful platforms for modeling positive health behaviors, dispelling myths and misconceptions, and providing information about prevention methods and treatment options. By showcasing role models, survivors, and advocates who engage in behaviors such as condom use, regular HIV testing, and adherence to antiretroviral therapy, media outlets like NTA Ilorin can promote social learning processes that lead to increased knowledge, reduced stigma, and improved health-seeking behaviors among their audiences.

Numerous studies have provided empirical support for the applicability of the Social Learning Theory to health communication contexts, including HIV/AIDS prevention and awareness campaigns. For example, a study by Dutta-Bergman (2004) found that exposure to HIV/AIDS-related media messages was associated with increased knowledge and positive attitudes towards prevention behaviors among college students. Similarly, a meta-analysis by Noar et al. (2009) demonstrated that media campaigns incorporating testimonial narratives and role modeling were more effective in promoting behavior change related to HIV/AIDS than campaigns that relied solely on informational content. These findings underscore the importance of narrative-based approaches in leveraging the social learning processes facilitated by broadcast media to promote positive health behaviors and reduce the stigma associated with HIV/AIDS.
	The Diffusion of Innovations Theory, proposed by Rogers in 1962, offers insights into the spread and adoption of new ideas, practices, and technologies within a social system (Rogers, 1962). According to this theory, the diffusion process follows a pattern characterized by the adoption of innovations over time by different segments of the population. Key factors influencing the rate and extent of adoption include the perceived attributes of the innovation, communication channels through which information is disseminated, social networks connecting individuals, and the presence of opinion leaders who influence others' decisions. In the context of HIV/AIDS prevention and treatment, the Diffusion of Innovations Theory highlights the importance of communication channels, such as broadcast media, in facilitating the dissemination and uptake of evidence-based interventions. By leveraging their wide reach and persuasive influence, broadcast media outlets like NTA Ilorin can serve as crucial channels for diffusing information about HIV/AIDS, disseminating innovative prevention strategies, and mobilizing community support for public health initiatives.

Empirical research has provided support for the applicability of the Diffusion of Innovations Theory to HIV/AIDS communication and behavior change efforts. For example, a study by Kelly, St. Lawrence, Diaz, et al. (1991) found that exposure to mass media campaigns promoting condom use was associated with increased condom use behaviors among young adults. Similarly, a meta-analysis by Wakefield, Loken, and Hornik (2010) demonstrated that media campaigns incorporating narrative storytelling and emotional appeals were more effective in promoting behavior change related to HIV/AIDS prevention than campaigns relying solely on informational messages. These findings underscore the importance of strategic communication efforts in leveraging broadcast media channels to accelerate the diffusion of HIV/AIDS-related innovations and promote positive behavior change among diverse populations.
2.3	 EMPIRICAL FRAMEWORK
	Research studies by Weave, ASP, Becker, MC Combs and Jack MC Leod, all pointed towards the concepts of a powerful media. Every writer on the topic of communication effects elects to recall all panacea that seized part of the Eastern  seaboard  on October 30, 1938, on which Orgon Welles  and the CBS radio  theatre  group broadcast a terrifying and realistic report of an invasion  from mars taking place near prince tan, new Jersey. This conventional radio news bulletins convinced thousands of citizen that giant mechanical monsters were roaming the country side and people fled without wanting to hear that the report was only adaptation of H.G Welles Novel “war of the World”.
	Evelyn Onyekwere above stated, “The central ideas in the campaign should be constantly reinforced, emphasized and repeated to allow the audience time to effectively perceive the true significance of the   innovation”. Media effects through supported by many researchers still have some critics that are   opposed to such effects. Some writers argue that the media are of little effect even when there is an effect, it is always very minimal.
	However, may writers expressed dissatisfaction that the media effects are only tailored to the urbanities, hence ignoring seeding such information to the moralities that constitute the greater percentage of the population. Government to make its presence felt in rural area, must carry informational campaigns to the rural areas through the media, in order to persuade them to do what is expected to them.
	Nwosu (1986:33-34) in his multi media models  conclusively remind  us that in a  developing country such as Nigeria mass information flow is largely indirect. He realize that the mass media  influence individual mainly more at awareness, information or learning level that at opinion share, attitude, decision and actual behaviour and concludes “this effective publicity successful execution of various government policies and  programmes”.
	Empirical and theoretical data in this study are without doubt either directly or indirectly related to the subject of the study. They attest to the claim that mass media, through an agent of powerful attitudinal and behavioural changes,   need to spread its tentacles closer to the rural areas to ensure a free society as well as a qualitative receptivity of media message.
Bertrand et al. (2006) conducted a systematic review of mass communication programs aimed at changing HIV/AIDS-related behaviors in developing countries, including Nigeria. Their review highlighted the significant role of media campaigns in increasing knowledge, changing attitudes, and promoting preventive behaviors among target populations. By synthesizing findings from multiple studies, Bertrand et al. demonstrated the effectiveness of various media interventions, such as radio dramas, television spots, and print materials, in disseminating accurate information about HIV/AIDS and encouraging behaviors such as condom use and HIV testing.
Similarly, Noar et al. (2009) conducted a systematic review focusing on HIV/AIDS mass communication campaigns and their impact on behavior change in developing countries, including Nigeria. Their review further supported the importance of media campaigns in influencing HIV/AIDS-related behaviors, highlighting the role of broadcast media in reaching diverse audiences and delivering persuasive messages. Noar et al. emphasized the need for tailored communication strategies, audience segmentation, and message framing to effectively engage target populations and achieve desired outcomes in HIV/AIDS prevention and treatment efforts.
In addition, Dutta-Bergman (2004) examined the impact of media exposure on HIV/AIDS knowledge and behavior change among specific demographic groups, including college students and young adults, in Nigeria and other countries. This study provided insights into the influence of media content, message formats, and audience perceptions on information uptake and behavior adoption related to HIV/AIDS prevention and risk reduction. Similarly, Kelly et al. (1991) investigated the effects of media campaigns on condom use behaviors among young adults, highlighting the role of media exposure in shaping attitudes and intentions towards safer sexual practices in Nigeria and other contexts.
These studies collectively underscore the importance of media campaigns in shaping HIV/AIDS-related behaviors and attitudes among diverse populations in developing countries, including Nigeria. By synthesizing evidence from systematic reviews and empirical research, these studies provide valuable insights into the potential of mass communication interventions to contribute to HIV/AIDS prevention and control efforts on a broader scale.
Wakefield et al. (2010) and Hornik et al. (2013) conducted studies exploring the effectiveness of narrative-based communication approaches, emotional appeals, and testimonial narratives in HIV/AIDS media campaigns. These studies found that storytelling and personal narratives were more engaging and persuasive in promoting behavior change than purely informational messages. Wakefield et al. emphasized the importance of emotional resonance and identification with characters in narrative-based campaigns, which can evoke empathy and motivate viewers to adopt preventive behaviors. Similarly, Hornik et al. highlighted the power of personal testimonials in conveying the real-life experiences of individuals affected by HIV/AIDS, which can enhance message credibility and authenticity, thereby increasing their persuasive impact.
Moreover, Dutta and Basu (2008) and Storey et al. (2019) examined the role of social media and digital platforms in complementing traditional broadcast media in disseminating HIV/AIDS-related information and fostering community engagement. Dutta and Basu explored the potential of social media platforms such as Facebook and Twitter in reaching younger audiences and facilitating peer-to-peer communication about HIV/AIDS issues. They found that social media can serve as effective channels for sharing personal stories, promoting awareness events, and mobilizing community support for HIV/AIDS initiatives. Similarly, Storey et al. investigated the use of digital storytelling and online forums in engaging communities affected by HIV/AIDS, particularly marginalized populations such as men who have sex with men and transgender individuals. Their research highlighted the importance of online spaces in providing social support, disseminating accurate information, and fostering collective action to address HIV/AIDS-related stigma and discrimination.
These studies collectively demonstrate the value of narrative-based communication approaches and digital platforms in enhancing the effectiveness of HIV/AIDS media campaigns and fostering community engagement. By leveraging storytelling, emotional appeals, and social media channels, broadcasters like NTA Ilorin can create compelling narratives that resonate with diverse audiences, increase awareness, and promote behavior change in the fight against HIV/AIDS.




























CHAPTER THREE
RESEARCH METHODOLOGY
3.1	INTRODUCTION
Research can be defined as careful study or investigation especially in order to discover new fact or information. It could be scientific research historical research etc.
According to Peil et al (1982), “research is usually designed to handle a problem, something which needs describing, explaining or improving and or about which more information is needed so that future occurrences can be predicted and policy decided”. In this regard, research is a science of knowledge investigation concerned or problem. Methodology: this word is derive from the word method, methodology means the philosophy of the research process and this includes the assumption and values that serve as a rational for research and the standard criteria the researcher use for interpreting data and reaching conclusion. The aim and objective of this chapter is to present the procedures followed in achieving the goals of the research.	

3.2	RESEARCH METHOD 
In view of the important nature of this topic, the need to arrive at objective and accurate analysis and interpretation of data without bias, the researcher will design and administer questionnaire to choosing definite population. 

3.3	POPULATION OF THE STUDY
Populations of a research study as the set of all participants that qualify for a study. Avwokeni [2015]. In another wise, Wimmer & Dominick [2006] posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study. An important factor that determines the research method to be used in any work is the nature of the problem under study. In this research work, the researcher decided to use the structured survey (Questionnaire) method. The adopted survey method is aimed at seeking and retrieving factual information from respondents.

3.4	SAMPLE SIZE AND SAMPLE TECHNIQUES 
Due to constraints and lack of fund, this research will be carried out in higher institution of learning in Ilorin, Kwara State, NTA ILORIN.  The researcher will randomly select one hundred (100) respondents.
In this case, every member has an equal chance of being chosen as a representative of the entire population. 
3.5	INSTRUMENTATION
This research will be successful through administering of questionnaires to ensure that the respondents are evenly represented. An equal number of questionnaires will be distributed in the three areas of concentration. This invariably means that a total of 100 questionnaires will be distributed in Nigeria Television Authority (NTA ILORIN).

3.6   VALIDITY AND RELIABILITY OF THE INSTRUMENT
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of the questionnaires.  A constructed questionnaire was given to the project supervisor for scrutiny and adjustment. This was imperative in order to ensure validity and reliability of the instrument and data collected.

3.7	METHOD OF DATA COLLECTION
The researcher will face an up-ball task in the process   retrieving vital information necessary for this work because of “on the spot” collection method adopt.
The administration of the questionnaires will be supervised by the researcher. In the higher institution, the questionnaires will be issued in the lecture room and will be distributed on roles of seats while in the secretariat complex, it will be administer in offices and will be collected back after the questions have been answered. 

3.8	METHOD OF INTERPRETATION OF DATA
The last segment of chapter three is developed to explain how the research intends, analyzed and interpret the data that will accrue for the administration of the respondents, that is, when data has been collected, how he intends to set out and analyzed the collected data. 
The data obtained from the distributed questionnaires will be retrieved and analyzed a using simple percentage and cross tabulation table method of data presentation (chi-square -χ2).







CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	DATA ANALYSIS
        This section intends to analyze and interprets the data collected from the study in such a way that it will be relevant to the reading public and also statistically vital. The questionnaires were analyzed, interpreted and presented using the percentage analysis and table.
	The response rate from the questionnaires administered at NTA Ilorin (Nigeria Television Authority Kwara State) which is regarded as the widest coverage in country. Number of questionnaires administered were 100 and 100 questionnaires were used for the study.
	A total of 100 questionnaires were randomly distributed by the researcher as stated above. 100 questionnaires were as well received, and this represents 100% responses of return rate.
Table 4.1: Distribution table of key options from respondents
	SEX     OPTIONS 
	NUMBER OF RESPONSES
	PERCENTAGE

	MALE
	57
	57%

	FEMALE
	43
	43%

	TOTAL
	100
	100%


This shows that out of 100 respondents selected from the total sample 57% were male while 43% were female.
QUESTION 2: OCCUPATION
	    OPTIONS 
	NUMBER OF  RESPONSES
	PERCENTAGE

	STUDENT
	48
	48%

	WORKER
	30
	30%

	TRADER
	6
	6%

	APLICANT
	6
	6%

	BUSINESS
	10
	10%

	TOTAL
	100
	100%


It shows that out of 100 respondents, 48% constitute students, 30% constitute workers, 6% traders, 6% applicants and 10% business. 





QUESTION 3: Age
	     OPTIONS 
	NUMBER OF  RESPONSES
	PERCENTAGE

	18 – 25
	57
	57%

	26 – 30
	23
	23%

	31 – 45
	14
	14%

	46 – 50
	3
	3%

	51 – ABOVE
	3
	3%

	TOTAL
	100
	100%


In this, it  shows  that out of  100 respondents 57% were between 18 – 25 years, 23% between 26- 30, 14% were 31-45, 3% were between 46 – 50  while 3% were 51 and above.
QUESTION 4: Have you heard about AIDS BEFORE? 
	     OPTIONS 
	NUMBER OF  RESPONSES
	PERCENTAGE

	YES
	99
	99%

	NO
	0
	0%

	NOT SURE
	1
	1%

	TOTAL
	100
	100%


It shows that out of 100 respondents 99% constitute yes, non for no while only one person is not sure.
QUESTION 5: To what extent do you know about AIDS Campaigns?
	OPTIONS 
	NUMBER OF  RESPONSES
	PERCENTAGE

	VERY MUCH
	49
	49%

	MUCH
	25
	25%

	NOT ATL ALL
	1
	1%

	AVERAGE KNOWLEDGE
	21
	21%

	VERY LITTLE
	5
	5%

	TOTAL
	100
	100%


It shows that out of 100 respondents 49% response very much, 25% much, 1% not at all, 21% average knowledge and 5% very little.





QUESTION 6: Do you agree that AIDS exist in our country Nigeria?
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY AGREE
	57
	57%

	AGREE
	36
	36%

	NEUTRAL
	2
	2%

	DISAGREE
	2
	2%

	STRONGLY
	3
	3%

	DISAGREE
	3
	3%

	TOTAL
	100
	100%



In this, it shows that out of 100 responses 57% strongly agree, 36% agree, 2% neutral, 2% disagree and 3% strongly disagree.
QUESTION 7: Through which medium do you receiver information about AIDS campaigns  
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	RADIO
	40
	40%

	TELEVISION
	44
	44%

	NEWSPAPER
	6
	6%

	MAGAZINE
	4
	4%

	INTER PERSONAL
	1
	1

	COMMUNICATION
	3
	3%

	ALL OF THE ABOVE
	5
	5%

	TOTAL
	100
	100%


This table shows that 40% receive information on Radio, 44% receive from Television, 6% from Newspaper, 4% from magazine, 1% through interpersonal communication and 55 from all of the above.








QUESTION 8: Out of all these media listed in No. 7 which one do you receive better and more information.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	INTER   PERSONAL
	12
	12%

	COMM.
	44
	44%

	TELEVISION
	38
	38%

	RADIO
	40
	40%

	NEWSPAPER
	6
	6%

	MAGAZINE
	4
	4%

	TOTAL
	100
	100%


It shows that 12% receive more and better information through interpersonal communication, 38% from Television, 40% from Radio, 6% from Newspaper and 4% from magazine.
QUESTION 9: Media campaigns on AIDS have changed the behaviour of the entire masses.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  AGREE
	29
	29%

	AGREE
	34
	34%

	DON’T KNOW
	21
	21%

	DISAGREE
	11
	11%

	STRONGLY DISAGREE
	5
	5%

	TOTAL
	100
	100%


This table  shows that  out of 100 respondents 29% strongly agree, 34% Agree, 21% Don’t know, 11% Disagree while 5% strongly disagree that it changes the behaviour of the entire masses.
QUESTION 10: To what extent have these campaigns restructure the attitude of the masses.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	TOTAL ABSTENANCE 
	10
	10%

	KEEPING  TO ONE
	22
	22%

	PARTNER
	22
	22%

	CAN’T  SAY
	20
	20%

	USE OF CONDOM
	42
	42%

	CASUAL SEX
	6
	6%

	TOTAL
	100
	100%


This table shows that 10% responded total ascendance, 22% responded keeping to one partner, 20% responded can’t say, 42% responded the use of condom while 6% responded casual sex.
QUESTION 11: AIDS Campaign messages scare the entire masses from casual sex.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  AGREE
	25
	25%

	AGREE
	27
	27%

	NEUTRAL
	11
	11%

	DISAGREE
	27
	27%

	STRONGLY DISAGREE
	10
	10%

	TOTAL
	100
	100%


This table shows that out   of 100 respondents 25% strongly agree, 27% agree, 11% Neutral, 27% also disagree, while 10% strongly disagree that it scare the entire masses from casual sex.
QUESTION 12: To what extent are you satisfied with the government’s involvement in these campaigns?
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	STRONGLY  SATISFIED
	18
	18%

	SATISFIED
	30
	30%

	CAN’T SAY
	24
	24%

	UNSATISFIED
	23
	23%

	STRONGLY UNSATISFIED
	5
	5%

	TOTAL
	100
	100%


The table shows that 18% are strongly satisfied with government involvement, 30% are satisfied, 24% can’t say, 23% unsatisfied and 5% strongly unsatisfied.
QUESTION 13: As an individual, how do you identify with these campaigns
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	FAVOURABLY
	40
	40%

	FAIRLY GOOD
	44
	44%

	INDIFFERENT
	4
	4%

	UNFAVOURABLE
	8
	8%

	STRONGLY   OPPOSED
	4
	4%

	TO THE CAMPAIGN
	
	

	TOTAL
	100
	100%


This table shows that 40% responded favorable, 44% fairly good, 4% indifferent, 8% unfavorable and 4% strongly opposed to the campaigns of AIDS.
QUESTION 14: From the information so far gathered about AIDS, what is your perception of AIDS virus?
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	DEADLY
	92
	92%

	HARMLESS
	0
	0%

	CAN’T  SAY
	5
	5%

	MILD
	3
	3%

	TOTAL
	100
	100%


This table shows that 92% responded deadly, none responded harmless, 5% responded can’t say and 3% responded mild.
QUESTION 15: Bearing in mind that greater spread of AIDS virus will crumble the nation in the near future, what suggestion so you have to make to ensure that the spread is completely eradicated.
	OPTIONS
	NO OF RESPONSES
	PERCENTAGE

	KEEPING  TO PARTNER
	25
	25%

	USE  OF CONDOM
	30
	30%

	EDUCATE  THE MASSES
	10
	10%

	GOVERNMENT
	20
	20%

	SOLUTION
	20
	20%

	TRADITIONAL MEDIGNE
	2
	2%

	PRAYING TO GOD 
	10
	10%

	CAREFUL  
	2
	2%

	EFFECT
	1
	1%

	TOTAL
	100
	100%


This  table shows that out of 100 respondents on personal suggestions, 25% suggested keeping to one partner, 30% use of  condom, 10%   suggested that the  masses should be educated, more  seminars and broadcast should take place, 20% suggested that government should find solution  to eradicate and cure AIDS disease, 2% suggested the use of traditional medicine, 10% suggested  prayer, 2% suggested that you make while 10% suggested that the effect of contracting the disease should be made to the masses.



4.2	ANALYSIS OF RESEARCH
RESEARCH QUESTION 1 
To what extent   do you know about AIDS campaigns? Reference to question  number 5 of the questionnaire which finds out the extent  the masses know  about AIDS campaigns, I was made to understand by various respondents that majority of the masses have heard about this deadly diseases AIDS very much through the broadcast media, which means that majority of the masses are current.
RESEARCH QUESTION 2
	From the information so   far gathered about AIDS, what is your perception of AIDS VIRUS?
	Reference to question number 14 of the questionnaire which finds out the perception of AIDS virus, by research made, most respondents knew that the perception of AIDS virus is deadly, it has no cure. Majority of the respondents commented that we should stick to one partner in order not to be infected, or the use of condom should be applied.
RESEARCH QUESTION 3
To what extent have these campaigns restricted the attitude of the masses?
	Reference to question number 10 of the questionnaire which states the extent these campaigns has restructured the attitude of the masses. It is understood that the campaigns about AIDS have not amended the behaviours of the entire masses because the highest respondents were 39% which means that majority of the masses still have doubt if AIDS exist.
RESEARCH    QUESTION 4
To what   extent are you satisfied with the government’s involvement in these campaigns?
	Reference to the questionnaire question  number 12 which states  the   government’s involvement to these campaigns, responses from respondents  show  that  it is not  favorable  because the highest response was 48% which means that  majority of the masses are not satisfied  with the response of government to these campaigns.







4.3	DISCUSSION OF FINDINGS 
Going by these findings, the media campaigns about AIDS have not tremendously changed the attitude of the entire masses. It was discovered that few of the masses identify favorably with these AIDS campaigns. The researcher also discovered that few of the masses were satisfied with the government’s involvement in the AIDS campaign while majority expressed unsatisfaction towards     government’s involvement.
	Therefore, the study revealed that  the AIDS  campaign have restructured the sexual attitude of few people by adopting  the use of condom as a means   of safeguarding them from deadly disease  such as AIDS  and other sexually transmitted disease. Others opted for keeping to one partner.


			

CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION, IMPLICATION OF THE FINDIGNS, RECOMMENDATION
5.1	SUMMARY
        This study shows that broadcast media campaign against AIDS have tremendously influenced few masses towards their perception of the AIDS virus now existing in the country. It is observed that the AIDS campaigners or co-coordinators have not succeeded in getting the information across the community level of Nigerian society. The  media campaigns on AIDS have changed few masses. This finding was supported by views of mogekwo matt (1990), Charles Okigbo (1990), Ernest Achulu (1996) and other experts who maintain that most people were around and that some of them change their behaviour in a way that could never have been predicted   after the media campaign.
	That information efficiency of the media tend to reduce the spread of AIDS among the mass was supported by OlukoyeKuti (1987) and Augustus Aikhomu (1991) who worked hard in eradicating AIDS through media campaign by alerting the people both in rural and urban areas on the dangers of AIDS in the society.
	In addition, Mogekwu (1990) says “the television is seen as effective in the divisional content”, hence “what you see is what you believe” and the radio is the most effective medium because at penetrates the population farthest. Neglect and non-chalet attitude of the masses towards AIDS message will enhance mortality rate in the future. this  was supported  by glaring postulations of medical  experts on AIDS as well as the world   health Organization (WHO) have been emphasizing  on the multiple  progression of AIDS. In support of this statement, Aloka (1994: P8) asserts that AIDS  infection has been the major causes of deaths  in young adults in Kinshasa,  Kampala, Emebe, Kigali and  other  cities in the region and regretted that in Nigeria, within seven years from now the  greater  manifestation of AIDS  will emerge.
	Perhaps we dare say that the media jingles are mere fallacies and that AIDS is non-existent in Nigeria. The sense that a respondents serving  at federal secretariat  complex Enugu said stories  surrounding  AIDS  are fallacies and ridiculous, that the  campaign  is a master minded plan by Western nations to reduce the World’s fast growing population by introducing this deadly virus  into the human body through prostitution. It appears that the  extent  of government intervention on AIDS  to the society needs to be intensified as stated  by  many respondents and to come up with living  instances in Nigerian AIDS victims portrayed daily on television. 
	KwadwoBosompra supports this statement by asserting that steady and consistent exposure to television influence viewers’ conceptions of social reality in such a way that heavy viewers ideas about the real world are shaped by the images on television.
	In general terms, one important aspect of these findings is that the generality of the entire masses have heeded about AIDS and its existence dominantly in the country but the way people perceive the information is determined by their belief and individual differences. The responses from few masses show that the  AIDS scare has been of tremendous   concern to them and advise not only the government to intensify  efforts in massive campaigns to the rural  dwellers, but advised parents to equally join in the campaign by informing their children on the  dangers   inherent in acquiring AIDS.
	Charles Okigbo in his book argues that direct media effects are not easily discernable and that it is apparent that some of the influences of the media operate indirectly through intervening variables such as foreign interest, knowledge, historical experiences, personal contact and interpersonal communication. These unidentified variables according to him are inter- related in a complex fashion that limits definite conclusions and casual relationships.
5.2	CONCLUSION
The results from various respondents covered in the study, supported the view that the broadcast media campaigns on AIDS have succeeded   in creating impact on the masses especially in relation to their sexual behaviours.
	However, some respondents stressed that as much as these campaigns have restructured the sexual attitudes of the masses especially in urban areas, greater efforts should be taken to ensure that AIDS message get down to the grassroots levels in the country.
	Nevertheless, it was noticed that majority of the respondents believe that total abtainance as well as  turning  to God and praying for God’s mercy  to send a redeemed men to this society and also sticking to one partner will help to eradicate  the spread of  AIDS virus which has crippled the nation. It is also observed by the researcher that some respondents are satisfied with the government involvement in AIDS campaigns. This finding has negated the findings made by Rogers (1969) and supported by Onyekwere (1987).  That emphatic problem creates misunderstanding of some development communication. In other words there is no indication in this study that lack of identification with the people in the cultural and psych graphic disposition of both the public and the government officials affects that operation of AIDS campaigners.
	Another aspect of the  study is the revelation that newspaper, Radio, magazine, Television and Interpersonal Communication were all respectively outlined as the most vibrant vocal and sophisticated media of receiving AIDS message in the country. Responding to the particular medium through which they receive better and more information, majority of the respondents revealed that they receive AIDS messages from Television and Radio. Another aspect is the deadly nature of the AIDS virus which majority of the respondents confirms to be reality. The urged  the government to intensify efforts and employ different  kinds of communication media campaign to ensure   that AIDS messages reach  school, urban, rural, literate, illiterates groups  in the country to cub  the menace of further spread of the Aids virus.   Others is that casual sex be made a criminal offence, proper medical examination of partners and blood transfusion to be thoroughly. Conflicted, stickling  to one partner, use of condom and control of sexual devices.
	Some group of respondents advised the government to test every citizen’s blood, even immigrants should be screened before entering into the country, isolate the AIDS victim from healthy ones as well as re-establish and AIDS village to house all affected persons to help curtail the spread   of the killer virus. Some respondents argue that AIDS do not exist at all and that the government campaigns are mere fallacies and ridiculous stories. Regardless to the  line of arguments,  the result of this study  maintained that the broadcast media campaign about AIDS  have to a great extent  influenced  the masses towards sexual behaviour, restructure their sexual  attitude and scare them from indulging in  casual sex.  
5.3	IMPLICATION OF THE FINDINGS
        Results covered by the researcher   from various respondents show that, the entire masses should be educated on the implication of the deadly disease ‘AIDS’.
	Sexual intercourse is largely responsible for the transmission of AIDS from men to women and from women to men. People involve in sexual promiscuity are more vulnerable to have contributed immensely to the AIDS epidemic which is escalating by Leaps and bounds among teenagers worldwide.  Again, receptive intercourse is more effective than other form of sexual activity in transmitting HIV in homosexual men. It is because AIDS virus can be contacted in the   anus of a carrier and through this act of sexual behaviour, which carries the highest risk for AIDS transmission between male partners through an unprotected anal sex.
	Kissing could also be another possible way to transmitting the AIDS virus. If an infected person kisses AIDS free people who has cut or have sore on the lips or in the month, it is possible that he may become infected with the AIDS virus.
	Blood transfusion is another possible way, blood products such as National blood and blood product wastage reduction (NBBPWR) is responsible for the transmission of AIDS in partners who have received such products and who have not engaged in other activities like sexual intercourse and homosexuals. Moreover, during blood transfusion, if the blood a patient gets in the hospital is not well screened for  AIDS virus, the person who receivers such AIDS infected blood   will surely contact AIDS, so it  should be well screened .
	Contaminated needles,: when  one needle has been used on a patient  that has AIDS  and the same needle is used on another patient who is free, the later will contact AIDS  through the use of contaminated  needle. Sharing     of tooth brush and Razors; According  to Ernest Alhabu (1985:5)AIDS can  be transmitted to  AIDS  free person who share the same tooth brush or razor or shaving  stick  with an AAIDS  infected  person because  blood from AIDS patient  can easily  get into the body of AIODS free person when such  is being shared. Also AIDS can be transmitted from infected person through the Ibo traditional culture “Igbandu” in a situation where the individual is concerned with the blood of each other.
5.4	RECOMMENDATIONS
In view of this research and its findings as a whole, the following recommendations are being suggested. These recommendations are not presented as final objectives to the immediate and impending problems, which this study tends to solve either presently or in future.
1.	Greater emphasis by the media on the inherent dangers of AIDS to be steadily and consistently portrayed by using local dialects or indigenous languages to educate the public adequately. 
2.	More studies should be done on the impact of AIDS to the adolescents and married couples within the rural and urban settings.
3.	The government should establish  screening centres in all hospitals in the country to screen blood transfusion  and test be conducted between two people getting married to each others.
4.	Since   communication inevitable in the development of any society, a part from the role of broadcast media, a content analysis is done to ascertain the differences between governments owned newspapers perception of the AIDS.
5.	The researcher also recommend further studies to be carried out in rural areas to see the extent the  rural people have accepted and believed on the existence of AIDS.
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             QUESTIONNAIRE
Department of Mass Communication
Institute of Information and Communication Technology 
Kwara State Polytechnic, Ilorin.
			
Dear Respondent, 

[bookmark: _Hlk207830487]We are final year student of the Department of Mass Communication, Institute of Information and Communication Technology (IICT) Kwara State Polytechnic Ilorin. We are conducting a research on “the role of Broadcast Media in Campaign against HIV/AIDS Among Ilorin Youth”.
	We shall appreciate it if you could answer the under listed questions. This research is purely an academic exercise and all information supplied will be treated with strict confidence.
INSTRUCTION
Check the answer and tick in the appropriate Options.
1.  	Gender:     (a) Male 	(b) Female 
2.  	Occupation: (a)   Student (b)   Worker   (c) Business (d) Applicant 	
3.	Age	a.18 – 25 (b) 26 – 30 (c) 31 – 35 (d) 36 – 40 (e) 41 – 45 (f) 46 and above
4.	Have you heard about Aids before? (A) Yes (b) No (c)Not sure 
5.	To what extent to you know about AIDS campaign (a) Very much	
(b) Much  (c) Over little (d) Average knowledge (e) Not at all
6.	Do you agree that AIDS exist in Nigeria? (a) Yes (b) No (c) Not sure 
7.	Through which medium do you receive information about the AIDS campaigns? A. Radio (b) Television (c) Newspaper magazine (d) Interpersonal Communication (e) All of the above 
8.	Out of these media listed in No. 7 which one do you receive better and more information?
9.	Media campaign on AIDS have changed the behaviour of the entire masses. Do you agree? a.	Strongly Agree (b)	Agree
10.	To what extent have these campaign restructure the attitude of the masses to the list below? (a). Total abstinence (b) Keeping to one partner (c) Can’t say (d) Use of Condom (e) Casual Sex
11.	AIDS campaign messages scare the entire masses from casual sex. Do you agree? 	(a) Strongly agree (b).	Agree	 (c) Neutral	 (d) Disagree   
(e)	Strongly disagree 

12.	To what extent are you satisfied with the government’s involvement in these campaigns? (a) Strongly satisfied (b) Satisfied (c)	Can’t say d. strongly unsatisfied 	(e) Unsatisfied   
13.	As an individual, how do you identify with this campaign? (a) Favourably	 (b) fairly good (c) Indifferent (d) Unfavourably
(e) Strongly opposed
14.	From the information so far gathered about AIDS, what is your perception of AIDS virus? (a) Deadly (b) Harmless (c) Can’t say	 (d) Mild



