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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
Nowadays, social media is regarded as the most commonly utilized method of communication. It is being used by individuals belonging to all walks of life. No doubt it has been widely accepted by the general public because of its effectiveness in communication. Social media platforms are very numerous and therefore include Facebook, twitter, Instagram, Pinterest, YouTube, LinkedIn, Google+, Flickr, snapchat, vine, Tumblr and the likes. The main purpose of social media is to give access to its clients and users. They can have conversation with individuals and construct social relations on the web. They can likewise share their contemplations and individual data on social media including everyday happenings, suppositions, pictures, recordings and web-links. Also, individuals can promote their business and individual aptitudes. 
The capacity of online networking to spread valuable data quickly has made it the quickest developing method of association. Social media networking has changed numerous businesses; however the most striking impact of it is in the classrooms and the overall education system of this generation. It has enabled the students to develop adequate interpersonal relationship skills in a number of ways. Whether it is using private social gatherings, Facebook Pages, classroom Twitter profiles or web journals, school after school has grasped long range of interpersonal communication using some form of social media. With such a high rate of students using social media networking on daily basis, there is a strong need to analyze the extent to which social media is having its impact on students particularly on their interpersonal relationship.
There is no doubt that online networking sites specially the social media have conveyed individuals closer to one another more than ever, yet specialists and researchers around the globe have been searching for the weaknesses that might have been faced by its users. After the presentation of cell phones, the utilization of online networking has risen exponentially. With the ascent in the utilization of long range interpersonal communication locations, the edge of customary individual collaboration had been changed and will be more distinctive for the up and coming era. The long range interpersonal communication has its consequences for society inside and out for instance, specialized techniques, self-expression, disengagement, relations and the sense of humanity.
Researches have shown that heavy users of social media like Myspace felt less socially involved with the community around them than light users (Nyland, Marvez, and Beck, 2007). Furthermore, a substantial proportion of respondents were using this social network for entertainment, as opposed to maintaining or strengthening offline relationships. This line of research echoes one of the most pervasive criticisms against social media that its lead to users ‘isolation (Hodgkinson, 2008). On the one hand, there are studies that support a rich get richer perspective, where those that are psychologically better-off (e.g., have high self-esteem and life satisfaction, have more offline contacts, are more popular, etc.) gain more from using internet services (e.g., Tian, 2003). On the other hand, there is research that supports a poor get richer perspective, where those that are less well-off gain more from the internet than those who are better-off (Stern & Dillman, 2006).
Nie (2001) argued that internet use detracted individuals from face-to-face interactions, which might diminish their traditional interpersonal relationships. However, later research has found that online communication has a positive role on individuals‘participation in community life, fostering norms of trust and reciprocity (Best & Dautrich, 2003;Kavanaugh, Reese, Carroll, & Rosson, 2005; Kobayashi, Ikeda, & Miyata, 2006; Räsänen & Kouvo, 2007). Moormanet.al (2010) conducted a study on the role of social media on interpersonal relationships of university students. It has been found from the study that interpersonal relationship quality is stronger in low faceboook users. It means that there could be some negative impact of social media on students‘ interpersonal relationship. But the reason is not identified in the above mentioned study as the study depends on only quantitative data though it deserves qualitative data to find out the reasons of negative impact. Ellision, Steinfied and Lampe (2007) conducted a study to examine the relationship between facebook users and students social capital. Interesting results have been found in Nyland (2007) study that face-to face communication is the tool that fulfills more media gratification than the social networking sites. Most of the social media users in Nigeria are students (both undergraduates and postgraduates). Though a good number of studies have been conducted about social media users and undergraduate but very few studies have been focused on new dimension of changing nature of interpersonal relationships of undergraduate students through social media. 

1.2 STATEMENT OF THE PROBLEM
It has been a well-known truth that in order to utilize social networking websites, one needs to create an account and sign in every time they want to access the website. Every social networking site does not give its clients a choice to keep their online appearance private. In addition, there is an absence of mindfulness on approaches to hide the private data of the clients. Due to this reason, individuals face various privacy and accountability issues while utilizing online networking. Besides, there have been questions on the quality and dependability of the data that is accessible on the online networking in view of the absence of following back the realities. Individuals want to get the news instead of checking it. This makes them deceived and once in a while prompts mistaken assumptions. 
Higher institution students easily get tempted to use the various social media platforms when trying to obtain learning material online. In most cases, the students end up spending almost all their times on the social media and forget about the course materials they originally intended to look for (Guffery & Almonte, 2010).
Social media serve as a significant distraction for academic performance of student. Facebook, the most popular social media site, was specifically design for undergraduates and is the most popular social media site, was specifically designed for undergraduates and is the most frequently used. Therefore, time spent on social media may affect academic performance. For example time spent on facebook may directly affect and/or moderate the relationship between traditional predictors of academic performance (i.e. ACT scores, high school GPA, study time, etc. and college GPA vital to the lives of many college student.
Addition of social media increase short attention spans and subverted higher – order reasoning skills such as, concentration, persistence and analytical reasoning among students frequently use social media; a tendency to overestimate one’s ability to multi-task and manage projects; and technology being seen as a substitute for the analytical reasoning process. 
On this note, this study seeks to investigate the effect of social media platforms on interpersonal relationship among the students of mass-communication, Kwara state polytechnic.

1.3	OBJECTIVES OF THE STUDY
The central aim of this study is to investigate the impact of social media platform on interpersonal relationship among undergraduate students of mass communication. The specific objectives however are:
· To examine the prevalence of social media usage among undergraduate students of mass communication;
· To study the influence of social media on interpersonal relationship of undergraduate students of mass communication; and 
· To study the positive effects of social media usage on the interpersonal relationship of undergraduate students of mass communication.

1.4	RESEARCH QUESTIONS
· What is the prevalence of social media usage among undergraduate students of mass communication?
· What is the influence of social media on interpersonal relationship of undergraduate students of mass communication?
· What are the effects of social media usage on the interpersonal relationship of undergraduate students of mass communication?

1.5	SIGNIFICANCE OF THE STUDY
It is the belief of the researcher that this study will be a good academic source for researchers, especially in Nigeria, where there is scanty of such literature. This research will be as a trusted academic source and pave the way for scholars, lecturers and students to know the effects of social media, and the effects on the undergraduates' inter-personal relationship. It will raise the awareness of the people about either positive and negative impacts of social media on the inter-personal relationship of students in Nigerian society. It will also encourage students to use social media beneficially as effective communication tools as well as educational media to improve their knowledge and skills of social media has negative or positive effects on the university students ’inter-personal relationship.

1.6	SCOPE OF THE STUDY
This study is streamlined within Ilorin, this capital city of Kwara State. The study covers mass communication students of Kwara State Polytechnic, Ilorin. However, this study is only limited to and within the reach of all those in the sample population who have access to the internet. This limitation is due to scarcity of resources both financial and human for the research preparation, data collection and analysis as well as lack of time due to the limited time schedule.
1.7	DEFINTION OF KEY TERMS
Social media: a digital technology that facilitates the sharing of text and multimedia through virtual networks and communities.
Student: a person who is studying at a school, college, or university
Interpersonal Relationship: a social association, connection or affiliation between two or more people.
Platform: a medium that allows users to have conversations, share information and create web content. E.g Facebook, Whatsapp, Twitter etc
Mass Communication: process of imparting and exchanging information through mass media to large population segments. It utilizes various forms of media as technology has made the dissemination of information more efficient.











CHAPTER TWO
LITERATURE REVIEW
2.1	INTRODUCTION
This chapter is divided into conceptual review, theoretical approach and empirical review.
2.2	CONCEPTUAL FRAMEWORK
2.2.1	Technology and the Youths 
Technological forces like those of evolutions are strong forces that have shaken up everything, especially the internet in all spheres of personal, social and professional human life. Right from the mere ways of interaction to the running of huge systems, we are utilizing the conveniences provided by the existence of internet (Ahmed and Qazi 2011). Technology is changing the way that people interact and communicate. New technologies are providing more ways to communicate with others and especially among the youth. 
Although some researchers argue that these technologies are just a new medium for youths to use and that their patterns of relationships and quality of communication remain the same as with other forms of communication, since they treat the online environment as just another place to interact with already existing friends (Lee & Sun, 2009), questions are still arising on the impact of these new technologies on the traditional modes of communication. Social media, as well as email, instant messaging, blogging, and online journals are among the technological changes that have completely changed the way that people interact and gather information. They can be classified under communication technology. 
Communication technology is a term that describes types of technology that are used for communication. Discussions about youths today have differed considerably on the role that technology plays in their lives (Ahn 2011). Ahn adds that though the technologies used today by youths are new especially in terms of communication, the technologically mediated activities that youth participate in are similar to past generations.‘ There is nothing new with the way adolescents are behaving with the internet. 
Ito et al (2009) says that they hang out in the internet as they used to in the shopping malls, to gossip share and support each other. Nothing has changed, just the venue. Therefore the social media have only helped the youth link up with their friends from far and this has made the hanging out more fun.
2.2.2	Social Media 
Boyd and Ellison B, (2008) define social networking sites as web-based services that allow individuals to:
· Construct a public or semi-public profile within a bounded system, 
· Articulate a list of other users with whom they share a connection, and 
· View and traverse their list of connections and those made by others within the system. 
Buss and Strauss ( 2009) have also defined social media or social networking sites (SNSs) as virtual communities which mainly focus on user relationships‘ the members of this communities create profile pages of themselves which have information about one self ,their backgrounds and any vital information that may lead one to recognize another in these virtual communities. They add friends, meet their friends and communicate in various ways, such as public messaging, private messaging and instant messaging. Popular examples include Facebook, Twitter, LinkedIn and MySpace SNSs help people to feel socially connected and part of a community, even though they may be sitting home alone at their computer or with their mobile phones. Participants connect with other people they know through school, work, or an organization; they also meet complete strangers from all over the world (Coyle & Vaughn, 2008). 
Boyd (2007) points outs out that social media today has had the potential to make known to larger audiences age-old anxieties and rites of passage in ways that yesterday‘s communications media did not‘. What was considered as private is now open to a wide community, people especially the youth are exchanging photos information of whatever kind about themselves or others for others to see and comment.
Social networking sites have today changed the way of human communications. They have become the source of change in different fields, supplemented traditional social interactions and even discussion of common interests; they have revolutionized people‘s interaction, communication, and even the way of thinking (Abdelraheenm, 2013). 
According to Mary Meeker, an influential Internet analyst, mobile Internet and social media are the fastest-growing areas of the technology industry worldwide, and she predicts that mobile Internet use will soon overtake fixed Internet use. Meeker attributes social networking‘s success to the fact that most people own mobile phones and that a mobile phone is a unified communications and a multimedia creation tool/repository in your pocket. In Nigeria for example, most students especially those from urban homes own mobile phones that are internet enabled or have access to a computer that is internet connected. This gives them the opportunity to belong to SNSs of their choice especially Facebook and easy access to them.
In light of the foregoing discussions on the rapid adoption of the use of SNSs Nielsen Wire, 2010 raises important questions about the social implications of their usage. However, people can use SNSs in several different ways including accessing information, debating, socializing, or for entertainment (Valenzuela, Park & Kee, 2009). Hence, the usage of such sites differs from person to person, and dissimilar patterns of usage might have different social implications (Brandtzæg & Heim, 2011).
2.2.3	Online Communication and Interpersonal Relationships 
An interpersonal relationship is defined as an association between two or more people that may range in duration from brief to enduring. This association may be based on inference, love, solidarity, regular business interactions, or some other type of social commitment. Interpersonal relationships are formed in the context of social, cultural and other influences. The context can vary from family or kinship relations, friendship, and marriage, relations with associates, work, clubs, neighborhoods, and places of worship. They may be regulated by law, custom, or mutual agreement, and are the basis of social groups and society as a whole (Wikipedia).
Interpersonal communication is considered to be the most important use of the internet sites, (Cummings, Butler & Kraut, 2002). The Internet is the latest in a series of technological breakthroughs in interpersonal communication, following the telegraph, telephone, radio, and television. It combines innovative features of its predecessors, such as bridging great distances and reaching a mass audience john A. Bargh and Katelyn Y.A. McKenna. 
In recent years, much of the communication that occurred face-to-face has moved to computer-mediated communication. Computer-mediated communication has had and continues to have an effect on all people around the globe especially teenagers who mostly use SNSs to communicate, and its effects on interpersonal communication have many benefits as well as many drawbacks. 
Several scholars have contended that Internet communication is an impoverished and sterile form of social exchange compared to traditional face-to-face interactions, and will therefore produce negative outcomes (loneliness and depression) for its users as well as weaken neighborhood and community ties. Media reporting of the effects of Internet use over the years has consistently emphasized this negative view (McKenna & Bargh 2000) to the point that, as a result, a substantial minority of (mainly older) adults refuses to use the Internet at all (Hafner 2003). Other scholars feel that, CMC lacks tone, postures, gestures, or facial expressions, and this causes the richness of communication to be depleted, due to the lack of these non-verbal cues that help clarify a verbal message, computer-mediated communication loses richness and in essence the message that comes across is seen as leaner. These lean messages become harder to interpret with confidence. Things such as irony or humor can easily be taken the wrong way and because of this, these messages are extremely ambiguous (Bower 1998).
By contrast, others feel that, Computer-mediated communication has increased interpersonal communication by making it easier. Since face-to-face communication is not always feasible, using the Internet helps connect those who are not able to physically. Computer-mediated communication has also increased the levels of self-disclosure, with many people saying things through the Internet that they would not normally say in person (Adler, et al. 2010), especially among teenagers. Others believe that the Internet affords a new and different avenues of social interaction that enable groups and relationships to form that otherwise would not be able to, thereby increasing and enhancing social connectivity.
2.2.4	Relationships and Interpersonal Communication 
Relationship:
Relationship refers to two people whose kinds of behaviour are interdependent in that a change of behaviour in one is likely to influence a change of behaviour of the other. Basically, a relationship is a connection established when you communicate with another person. When two individuals are in a relationship, what one person says or does influences the other person (Berscheid & Ammazzalorso, 2004). One can therefore find that effective communications is part and parcel for initiating and maintaining interpersonal relationships because the existence of both affects each other in one way or another.
Interpersonal Communication:
Interpersonal communication is a distinctive and transactional form of human communication involving mutual influence, usually for the purpose of managing relationships. The three essential elements of this definition differentiate the unique nature of interpersonal communication from other forms of human communication (Anolli & Riva 2005). 
Moreover, Anolli & Riva (2005) define interpersonal communication as the procedure by which people swap information, and feelings and impart them through verbal and non-verbal messages. This definition underlines the crucial fact that interpersonal communication is not only apprehensive about ‘what’ is pronounced, that is, the language employed, but ‘how’ it is pronounced, for example, the nonverbal messages sent, such as tone of voice and facial expressions. 
One can therefore find that from above definitions, interpersonal communication help people to initiate and form relationships by communicating with others whom they find attractive in some way. People seek to increase their interactions with others whom they wish to develop relationships, and they continually communicate interpersonally to maintain the relationship. They also use interpersonal communication to end or redefine relationships they have decided are no longer viable or need to be changed (Anolli & Riva, 2005).
People are increasingly likely to use social media to connect with friends and manage their relationships. Researchers have found that instant messages (including text messages) have an overall positive effect on relationships. E-mail, texting, and other forms of instant messages appear to be primarily used to maintain existing relationships, although they certainly play a role in establishing initial contact with others. Additionally, research has found that online and instant messages at first are perceived as lower quality than face-to-face interactions, but as time goes on, they are judged as positive. So, whether it occurs online or offline, interpersonal communication helps people to manage their relationships (Anolli & Riva G, 2005).
2.2.5	Types of Interpersonal Communications 
Interpersonal communication is subdivided into three levels: dyadic communication, public speaking, and small-group communication. Dyadic communication is communication that involves only two people such as a telephone conversation or even a set of letters sent to and received from a pen friend. In this communication process, the sender can instantly receive and appraise feedback from the receiver so that, it permits more specific couture of the message and more personal communication than do numerous other media (Hartley 1999).
Moreover, Wahlstrom, (1992) defined interpersonal communication as communication which occurs between two people, called dyad. Adding that such communication can be impersonal, or interactive, as it is in routine situations, or it can be highly personal, or transactional. In addition, Wahlstrom, (1992) asserted that because interpersonal communication involves two persons who share the roles of sender and receiver, the skills of a good communicator involves both the sending and receiving of information. Therefore, being a good speaker does not necessarily mean you will be a good interpersonal communicator unless you develop the skills necessary for receiving others’ messages as well.
2.2.6	Social Media and Interpersonal Relationships 
Research showed that people in the past used internet for informational knowledge but nowadays with social media it has been used for communication and news updates for trends and as entertainment channels. People also use Internet and social media to connect and communicate with each other because of the availability of Internet access. In view of the fact that information is updated on the Internet or social media for almost twenty-four hours a day, hence, the users may feel the pressure to be online all the time and be part of the mainstream. 
Currently, the use of social media and other mobile applications have been growing intensively in developing countries and it has been easy for people to develop interpersonal communication with others in order to maintain and develop further relationships on- and offline. 
Psychologist William Schutz (1966) developed an interpersonal needs theory, which asserts that human beings have a tendency to create and sustain relationships depending on how well they meet three basic needs. The first need is affection, the desire to give and receive love and liking. The second need is inclusion, the desire to be social and to be included in groups, and the third need is for control, which is a desire to influence the people and events in our lives.
Expounding on Schutz’s ideas, Abraham Maslow (1968) proposed that people communicate to meet a range of human needs. According to Maslow's hierarchy of needs theory, basic needs must be satisfied before we can focus on those that are more abstract. Maslow’s hierarchy show air, food, sex, and excretion, for example, are necessary to life. These are considered to be the “most basic” of our needs. These basic needs are vital to focus on what is considered our “most abstract” need, which is self-actualization.
According to Maslow, components of interpersonal communication are facial expression including eye contact and length of glance which occupy 55 percent. While, vocal, tone of voice, loudness, hesitations or pauses and firmness is 38 percent, and verbal with actual words is 7 percent. These components show how interpersonal communication is rich in fulfilling its communicative purposes hence should not be overstated. 
According to Cavazos, (2010) human relationships develop through nonverbal and verbal interpersonal communication. From psychological point of view, Randi Kreger (2008) reported that nonverbal interpersonal communication like body language may communicate 93 percent of your attitudes and beliefs, suggesting that others tend to believe your nonverbal communication if your verbal messages contradict them. Moreover, other scholars urge that physical contact may communicate a wider range of emotion than gestures and facial expressions.
2.2.7	Effects of Social Networking Sites on Interpersonal Relationships among Youths
The changing dynamics of communication within the youths population especially those in their teenage years, have important implications on their social relationships and communication in real life. SNSs act as a mediator between real and virtual communication, leading directly to the individual‘s virtual interpersonal relationship (Lin, Sun, Lee, & Wu, 2007). 
According to Mikami, Szwedo, Allem, Evens, & Hare, 2010, the presence of higher positivity and lower negativity in a peer interaction in early adolescence each predict a greater number of friends on their social networks (2010). This in turn keeps them logged into their SNSs to chat with the increasing number of friends they have online ,impacting in one way or another on their interpersonal relationships both offline and online. 
With peer-based connectedness, being so important to students, their interactions with others enhance their sense of belonging and help them understand their individual self and others (Boneva, Quinn, Kraut, Kieler, & Shklovski, 2006).This explains the long hours they spend logged in their SNSs.
Worldwide, adolescent lives have become so busy and full of activities that their time to interact with friends is becoming more limited (Lee & Sun, 2009), they adapt these new technologies to continue improving and sustaining their relationships .SNSs have in fact helped the teens to be more connected to their social groups and maintain relations as they also expand their network of friends. By staying connected to their social groups, they are defining their self-identity (maintaining individual friendships) and their social-identity (belonging to peer groups) (Lee & Sun, 2009). 
According to Asilo et al (2010), students develop two possible types of interpersonal relations that is stronger interpersonal relationship with their friends, teachers, and parents. They are always updated with the status of their close friends, teachers, or even their parents that are in the friends list of the social networking sites. It is easier for them to know when will be the birthdays of their friends and so they get in touch with them, even if they are apart with less time and effort. Asilo (2012) also adds that, students, also, tend to develop weaker interpersonal relationships with their friends, teachers, and parents. This is due to too much dependency of students to the internet and computer as a medium of communication with their friends, teachers, and parents. Sometimes, students can only tell what they want to other people whenever they are chatting, or when they post comments on the wall of a person‘s account or profile. If they do this over and over again, this develops into a habit and become used to it until the time comes that they only depend on the internet and computer on telling what they want. Through this, a person cannot express his/her emotions well and that results to an unhealthy relationship with other people.
A study investigating the influence of the Internet on social connections among Internet users in twelve major cities in Iran shows that; far away from alienating people from their richer relations, the Internet has not changed the relationships among its users but, it has increased their social contacts with different groups (Bastani and Zarandi.).This Iranian study was inclusive of even teenagers.
2.3	THEORETICAL FRAMEWORK 
The study used a combination of theories including Computer Mediated Communication (CMC), uses and gratifications and Social Penetration theory. These theories deal with the effects of communication and attempt to explain the impact of social network on interpersonal communication.
2.3.1	Computer-Mediated Communication Theory 
The basis for the theoretical framework is drawn from the concept of Computer Mediated Communication (CMC) because the theories are based on the use of any human communication that occurs through the use of two or more electronic devices. Shaff, Martin, and Gay (2001) define CMC as human-to-human communication using networked computer environments to facilitate interaction. Computer-Mediated Communication is the theory of how information can flow through e-mail, video or audio/video conferencing, instant messaging, bulletin boards systems, list-servs, Internet relay chat, websites, blogs, and multi-user environments. Through CMC, global partners for development can come together and discuss employment issues of great personal relevance. CMC can be used to facilitate support groups (Wright, 1999). 
According to Park, N., Jin, B., & Jin, S. A. (2011) motivation represents the initial stimulating process of seeking knowledge and applying it, which is noticeable through the selection of skills that are applied in the selection of appropriate media and messages. Certain motivations are better conveyed through certain media features for instance a shy person may prefer an online dating system that permits more personal privacy than participating in a one-to-one encounter. 
In messaging, a high-status person may prefer the efficiency and task-orientation of message content. Knowledge of the most competent messages and media is searched and selected accordingly and subsequently implemented through the skills of computer-mediated communication.
Obviously, many of the previous intentions are based on prior conceptualizations of interpersonal competence (Spitzberg & Cupach, 1984, 2002), although other models have demonstrated the relevance of similar constructs. To this point, the components of the CMC competence model have been conceptualized largely from an individual differences view, but in keeping with the reasoning of combined, compensatory, and interactive effects, it is assumed that, in general, competent sender(s) can facilitate the competence of the receiver(s). While the opposite may be true (i.e., an incompetent sender(s) can lessen a competent receiver(s) performance), part of the benefit of competence is the ability to compensate for the incompetence of other(s). Since CMC uses more than one computer and focuses largely on the social effects of different computer-supported communication technologies, this theory offers suitable and wide-ranging tools to study the impact of social media on interpersonal communication relationships among couples. 
2.3.2	Uses and Gratifications Theory
Based on the nature of the study topic and the researcher has decided to use ‘Uses and Gratifications Theory’ because it is an approach to understanding why and how people actively seek out specific media to satisfy specific needs. Moreover, Uses and Gratifications Theory is an audience-centered approach to understanding mass communication. According to (Rubin, 2002) the theory suggests that individuals make purposeful choices about technology and social media use based on specific psychosocial needs.
 Uses and gratifications theory has been applied extensively to the study of online social networking sites such as Facebook and MySpace (e.g., Kwon, D’Angelo, & McLeod, 2013), as well as the use of communication technologies with peers (Chang & Heo, 2014). These studies find that among teens and young adults, the primary uses of social media, text messaging, and email are relationship maintenance, communication, entertainment, and information seeking. 
Relating to this study, the researcher theorizes that couples tend to use social media for different purposes such as communication, information sharing, and relationship maintenance just to mention a few. In course of using the social media the couples may create positive or negative impacts depending to the users’ intention. 
2.3.3	Social Penetration Theory 
Social penetration theory deals with behaviours of an individual in communication with others. One person may reveal information about himself or herself to another. The information can be descriptive or evaluative, and can include thoughts, feelings, aspirations, goals, failures, successes, fears, and dreams, as well as one's likes, dislikes, and favorites. As what couples can do in the social media as a way to coup up with the current world whether knowingly or unknowingly without regarding its impacts (https://en.wikipedia.org/wiki/Self-disclosure). 
The term Social Penetration Theory was formulated by psychology professors Irwin Altman and Dalmas Taylor in 1973, to describe the dynamics of relational closeness. Relational closeness can progress from superficial to intimate. Social penetration theory explains why relationships are formed, why they end, and the process that they must go through to prosper. Closeness develops through self-disclosure. Closeness varies according to the following factors: rewards versus benefits; costs versus vulnerability; satisfaction; stability and security.
Self-disclosure characteristics include the story teller (the person disclosing), while it also stimulates feedback from the receiver. The quality of the feedback is related to the amount and relevance of self-disclosure users receive and share with others. Self-disclosure can be very revealing or not revealing.  Social penetration can be compared to different types of relationships and to different aspects of relationships. These layers are a key aspect of the theory. Although self-disclosure is a behavioral component of the self-penetration process, it includes any behavior that is interpersonal - verbal, non-verbal, or environmental - that affects relationship development (Sprecher, Wenzel, & Harvey, 2008). 
Social penetration theory generates predictions about the pattern of relationships as they develop. Rychlak, (1984) argues that relationships can be compared to games and relationships are evaluated in a process, reconsidered, and the thought process leads to thinking about the future of the relationship. Therefore, social media and relationships can also be seen as a pattern of behaviour.

2.4	EMPIRICAL REVIEW 
Sofela, T. (2012). The Effect of Social Media on Students. (A paper presented in Craft Magazine October 23 2012)
According to the researcher, the popularity of social media has grown expediently. The social networking site such as face book, MySpace, 2go and BB chat allows social interaction among students.
The study examined the positive effect of such site on youths. It said, gone are those days when events happen and it stays a while before people begin to hear about it. But now, through social media, events and news are now known within splits second after they are shared. It offers youths a channel for entertainment, communication, and meeting friends and those you’ve not seen a long time.
The study also analyzed the negative consequences of such site. Despite the positive gain, it comes with the negative impact of it. It was before now used by students for research but most students abandoned their home work to chat with friends.
However, the study reviewed and the present study emphasized on the impact of social media on students, stressing on the positive impact in the student’s academic performance as well as the negative influence. The study emphasized the need for students to create a balance between social media and their academics to prevent setbacks.
But the reviewed study failed to throw more light on the negative influence of social media on the academic performance of students. The present study therefore analyzed both sides of the coin giving the students the opportunity to choose what impact they want the social media to play in their academics.
Seyi, O. (2012), Social Media and Nigeria Youth Burden.(A paper presented in Blue-Print Newspaper December 17 2012).
This study stressed on the negative effect of giving too much time and undue attention to online socialization to the detriment of academics.
According to the researcher, the 21st century brought with it the advent of the new media with its fast tracking means of sending and receiving information via internet in our contemporary society, the new media has gained popularity as its been used for entertainment, networking and academics. The study noted that, the social media was given a boost as a result of ideas from youths.
The study criticized seriously the obsessive attitude of Nigeria youths towards social media. It pointed out that the rate at which youths devote their quality time in chit chatting, calls for urgent attention. Some guys now find social media soothing to propagate harmful schemes. The study however, traced the incessant incidents of murders and gang-rapping of girls by guys whom they interacted with through social media. It gave an instance with the case of a girl;
Cynthia was gang-raped when she went visiting a friend she met through socialnetworking site (2go), and whose nude pictures were displayed on the net by the perpetrators. Another case in question is that of a girl who paid a visit to her face book friend in Lagos and base on their arrangement; she logged and waited for his arrival. On his arrival, he asked her for sex and she refused and out of annoyance, he plugged off one of her eyes and sliced her nipple and he escaped. Every effort made to get him proved abortive because he had a fake identity.
The study also observed that some students are always busy pinging and 2going while lectures are on. Time ought to be channeled towards learning, academic research and innovations have been wasted by the passion of meeting friends and discussing trivial issues, hence, most students’ academic suffer setbacks as a result of distraction.
The reviewed study and present study were both centered on the use of social media by students. They both emphasized on the statement of the problem suggesting the need for more time to be channeled to academics to prevent setback that might be caused by the use of social media.

CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
This section covers the methods used to address the objectives of the study. The section discusses the research design, research population and sampling technique, the instrument for data collection, the method of data analysis and the analytical software used for the study.
3.1 	Research Design
This study adopted a survey research design, this was chosen based on the objectives of the study. Survey method is one of the oldest research methods as defined by Kerlinger & Lee [2000]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
3.2 	Population of the Study  
The population of this study comprises all students of Mass communication department, Kwara State Polytechnic, Ilorin. The total population of students in the department (ND) is about 4,000. However, the target population of the study covered about 1,700 students being the population of students in ND II and population of the research study.
3.3 	Sample Size and Sampling techniques
Issa (2012) defined sample size as the study of population from which necessary data for its conduct would be obtained. It can be reemphasized that, to study the entire population of a study may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. Hence, the sample size of this study is limited to one hundred (100). Sampling technique is a method of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. Creswell (2012). In sequel, a purposive (judgmental) sampling techniques was used to select participating respondents in this study. Purposive sampling technique is a non-probability sampling method where samples are selected based on the subjective judgment of the researcher rather than random selection. Hence, from the sample size, one hundred (50) respondents were selected among ND II students of Mass Communication and one hundred (50) respondents among ND I students of Mass Communication
3.4	 Instrumentation
The study made use of primary source of data. Questionnaire was used to gather the data. The questionnaire was a four-point rating scale (Likert scale), starting from strongly agreed (SA), agreed (A), disagreed (d), and strongly disagreed (SD). The questionnaire was designed in such a way that every question in the questionnaire is related to the research questions. Also, the result was used to answer the research questions.
3.5	 Validity and Reliability of the Instrument
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of questionnaires.  A constructed questionnaire was given to the project supervisor for scrutiny. This was imperative in order to ensure validity of the research data.
3.6	Method of Data Collection
Copies of the questionnaires will be administered personally and retrieved on spot from the respondents.
3.7	 Method of Data Analysis
[bookmark: _Hlk198620297]The data obtained from the distributed questionnaires were retrieved and analyzed by using simple percentage and cross tabulation table method of data presentation [chi-square -χ2].
CHAPTER FOUR
DATA ANALYSIS AND INTERPRETATION
4.1	INTRODUCTION
This chapter presents the finding of the study; it is about the analysis and interpretations of data collected from the questionnaire administered to the respondents. The questionnaire were presented in two sections, the questions of section “A” is about the demography of the respondents, this includes the gender, age, educational level, marital status and religion. All data collected from the respondents through questionnaire were presented in tabular form. The analysis were done under each table and the researchers used Chi-square{X}, simple percentage method in testing hypothesis. 
A total of 200 questionnaires were administered to the respondents and 200 were also recovered at the end of the field work. This is to show that the analysis were mostly based on the information gotten from the respondents concerning their opinions towards the questions asked, which were used to test the hypothesis through the use of chi-square method.
4.2 	ANALYSIS OF FIELD PERFORMANCES OF THE INSTRUMENT
4.2.1	Analysis of Respondents’ Demographics
Table 1: Distribution of the Respondent by Sex
	OPTIONS
	RESPONDENTS
	PERCENTAGE

	Male
	132
	66%

	Female
	68
	34%

	Total
	200
	100%


Source: Field Work Survey 2025
Analysis: From the table presented above, 132 (66%) of 200 respondents that participated in the field survey are male while 68 (34%) respondents are female. The data indicates a proportional representation of both sexes participated in the study. The analysis is represented in the chart below:

Table 2: Distribution of the Respondents by Age
	AGE
	RESPONDENTS
	PERCENTAGE

	20-29
	185
	92.5%

	30-39
	15
	7.5%

	40-49
	0
	0%

	50 and above
	0
	0%

	Total
	200
	100%


Source: Field work survey 2025
             Analysis: table 2 above represents the age of respondents. It was observed that out of 200 copies of questionnaire collected, 185 of 92.5% respondent fell under the bracket of 20-29 years, 15 respondents of 7.5% were 30-39 years of age, while 0 respondent of 0% fell under 40-49 and 0 respondent of 0% fell under 50 and above. This proffers that the respondents from which highest information was gathered are within the range of 20-29 years. The analysis is represented in the table below:
Table 3: Distribution of Respondents by Educational Level.
	LEVEL
	RESPONDENT
	PERCENTAGE

	NDI
	30
	15%

	NDII
	90
	45%

	HNDI
	45
	22.5%

	HNDII
	35
	17.5%

	TOTAL
	200
	100%


Source: Field work survey 2025
             Analysis: The table 3 above shows that out of 200 respondents who attended to the questionnaires 90 respondents of 45% were NDII students, 45 respondents of 22.5% were HNDI students, 35 respondents of 17.5% were HNDII students and 30 respondents of 15% were NDI students. Thus, NDII students are the major respondents from which the facts collected and collated in this research work is based. The analysis of represented in the chart below:
Table 4: Distribution of the Respondents by marital status
	OPTION
	RESPONDENT
	PERCENTAGE

	SINGLE
	171
	85.5%

	MARRIED
	29
	14.5%

	OTHERS
	0
	0%

	TOTAL
	200
	100%


Source: Field work survey 2025
            Analysis: From table 4 above, It is realized that 171 respondents of 85.5% out of 200 copies of questionnaires distributed are still single. 29 respondents of 14.5% are married, and no other marital status was recorded. Thus, this means the highest number of respondents who administered these questionnaires were still single as at the time on the field. The analysis is represented in the table below:
Table 5: Distribution of the Respondents by Religion
	RELIGION
	RESPONDENTS
	PERCENTAGE

	CHRISTAIN
	62
	31%

	ISLAM
	138
	69%

	TRADITIONAL
	0
	0%

	ATHEIST
	0
	0%

	OTHERS
	0
	0%

	TOTAL
	200
	100%


Source: Field work survey 2025
         Analysis: From table 5 it is observed that out of the 200 questionnaires distributed, 138 respondents of 69% were Muslims while 62 respondents of 31% were Christian and no respondents from other religions. Thus on religion facet, Muslims attended to more questions than the Christians in research work. The analysis is represented in the chart below:
4.2.2	Analysis of Questions in the Research Instrument
Table 6: How often do you use social media platforms to relate with other students in your department?
	OPTION
	RESPONDENT
	PERCENTAGE

	VERY OFTEN
	125
	62.5%

	OFTEN
	59
	29.5%

	RARELY
	11
	5.5%

	NEVER
	5
	2.5%

	TOTAL
	200
	100%


Source: Field work survey 2025
       Analysis: From the above table 6 indicate that 125 respondents of 62.5% out of the 200 persons who administered these questionnaire use social media very often to relate with other student in the department. While 59 respondents of 29.5% use it often and 11 respondents of 5.5% rarely use social media to relate with other students, while 5 respondents of 2.5% never use social media to relate with other students in the department. 

Table 7: Which of the following social media do you usually use to relate with other students in your department?
	OPTION
	RESPONDENTS
	PERCENTAGE

	Whatsapp
	165
	82.5%

	Facebook
	25
	12.5%

	Tik-tok
	10
	5%

	Twitter
	0
	0%

	Total
	200
	100%


Source: Field work survey 2025
        Analysis: From the table 7 above, it is realized that 165 respondents of the total population with 82.5% mostly use WhatsApp to relate with other students in the department, 25 respondents of 12.5% used Facebook while 10 respondents of 5% use tik-tok to relate with their colleague in the department and no other usage of social media to relate with other students in the department.
Table 8: On average, how many hours per day do you spend on social media platforms?
	OPTION
	RESPONDENTS
	PERCENTAGE

	1-2 hours
	41
	20.5%

	3-5 hours
	76
	38%

	6-8 hours
	67
	33.5%

	12 hours and above
	16
	8%

	Total
	200
	100%


Source: Field work survey 2025
	Analysis: The above table 8 indicates that 76 respondents of 38% out of the 200 persons who administered these questions spent 3-5 hours on social media per day, 67 respondents of 33.5% use 6-8 hours while 41 respondents of 20.5% used 1-2 hours and 16 respondents of 8% spend 20 hours and above.
Table 9: How has social media platforms influence your interpersonal relationships with other students in your department?
	OPTION
	RESPONDENTS
	PERCENTAGE

	POSITIVELY
	156
	78%

	NEGATIVELY
	35
	17.5%

	NO INFLUENCE
	9
	4.5%

	TOTAL
	200
	100%


Source: Field work survey 2025
	Analysis: The above table 9 indicates that 156 respondents of 78% out of 200 person who administered this question choose positively that social media influence their interpersonal relationships with other students in the department while 35 respondents of 17.5% says social media did not influence their interpersonal relationships with other students.
	Table 10: Do social media help you to establish new relationships?
	OPTION
	RESPONDENTS
	PERSENTAGE

	YES
	159
	79.5%

	NO
	41
	20.5%

	TOTAL
	200
	100%


Source: Field work survey 2025
	Analysis: From the table above, 159 respondents of 79.5% agreed that social media helps to establish new relationships while 41 respondents of 20.5% did not agree to the question.
Table 11: Have you ever faced conflicts or misunderstandings with friends or acquaintances due to social media interactions?
	OPTION
	RESPONDENTS
	PERSENTAGE

	YES
	104
	52%

	NO
	96
	48%

	TOTAL
	200
	100%


Source: Field work 2025
	Analysis: Table 11 show that 104 with 52% of the 200 respondents have faced conflicts or misunderstanding with friends due to social media interaction while 96 respondents of 48% did not face any conflict or misunderstanding with social media interaction.


Table 12: Do social media usage affects your academic performance?
	OPTION
	RESPONDENTS
	PERSENTAGE

	YES
	134
	67%

	NO
	66
	33%

	TOTAL
	200
	100%


Source: Field work 2025
	Analysis: In table 12, 134 of 67% of the total respondents affirmed that social media usage affect their academic performance while 66 respondents of 33% says social media usage did not affects your academic performance.
Table 13: How often do you find yourself distracted from your studies due to social media usage?
	OPTION
	RESPONDENTS 
	PERSENTAGE

	VERY OFTEN
	36
	18%

	OFTEN
	47
	23.5%

	RARELY
	67
	33.5%

	NEVER
	50
	25%

	TOTAL
	200
	100%


Source: Field work survey
	Analysis: From the table 13 above shows that out of 200 respondents who attended the questionnaires, 67 respondents of 33.5% rarely find themselves distracted from studies due to social media usage, 50 respondents of 25% never find themselves distracted from studies due to social media usage, 47 respondents of 23.5% often find themselves distracted and 36 respondents of 18% find themselves distracted from studies very often.


Table 14: Have you ever used social media platforms for academic or professional networking purposes?
	OPTION
	RESPONDENTS
	PERCENTAGE

	YES
	120
	60%

	NO
	80
	40%

	TOTAL
	200
	100%


Source: Field work survey 2025
	Analysis: This table shows that 120 respondents of 60% out of the total respondents chose<YES>that is, they have used social media platforms for academic/ professional networking purpose while 80 respondents of 40% chose<NO>.
	Table 15: I feel that social media platforms have made it easier for me to establish and maintain relationships with my peers
	OPTIONS
	RESPONDENTS
	PERCENTAGE

	Strongly agree{SA}
	134
	67%

	Agree{A}
	55
	27.5%

	Undecided{U}
	6
	3%

	Disagree{D}
	3
	1.5%

	Strongly disagree{SD}
	2
	1%

	TOTAL
	200
	100%


Source: Field work survey 2025
	Analysis: From the table presented above, 134 (67%) of 200 strongly agreed that social media platforms has made it easier for them to establish and maintain relationships with their peers, 55 (27.5%) respondents agreed with the statement, 6 (3%) respondents were undecided, 3 (1.5%) respondents disagreed while 2 (1%) respondents strongly disagreed with the statement.


Table 16: Social media platforms have increased the frequency of misunderstandings or conflicts in my relationships.
	OPTION
	RESPONDENTS
	PERCENTAGE

	Strongly agree{SA}
	26
	13%

	Agree{A}
	130
	65%

	Undecided{U}
	24
	12%

	Disagree{D}
	17
	8.5%

	Strongly disagree{SD}
	3
	1.5%

	TOTAL
	200
	100%


Source: Field work survey 2025
	Analysis: The table shows that 26 (13%) of 200 respondents strongly agreed that social media platforms have increased the frequency of misunderstandings or conflicts in my relationships. 130 (65%) of the respondents agreed with the statement, 24 (12%) were undecided, 17 (8.5%) disagreed with the statement while 3 (1.5%) of the respondents strongly disagreed with the statement. The analysis is presented in the chart below: 
Table 17: I have experienced oppression, jealousy and envy as a result of comparing my life with my mate on social media platforms.
	OPTION
	RESPONDENTS
	PERCENTAGE

	Strongly agree{SA}
	28
	14%

	Agree{A}
	102
	51%

	Undecided{U}
	35
	17.5%

	Disagree{D}
	23
	11.5%

	Strongly disagree{SD}
	12
	6%

	TOTAL
	200
	100%


Source: Field work survey 2025
Analysis: The table shows that 28 (14%) of 200 respondents strongly agreed that they have experienced oppression, jealousy and envy as a result of comparing my life with my mate on social media platforms. 102 (51%) of the respondents agreed with the statement, 35 (17.5%) were undecided, 23 (11.5%) disagreed with the statement while 12 (6%) of the respondents strongly disagreed with the statement. The analysis is presented in the chart below: 
	Table 18: I have set guidelines or rules for myself regarding social media usage to preserve my interpersonal relationships with my mates.
	OPTION
	RESPONDENTS
	PERCENTAGE

	Strongly agree{SA}
	26
	13%

	Agree{A}
	105
	52.5%

	Undecided{U}
	42
	21%

	Disagree{D}
	32
	16%

	Strongly disagree{SD}
	5
	2.5%

	TOTAL
	200
	100%


Source: Field work survey 2025
Analysis: The table shows that 26 (13%) of 200 respondents strongly agreed that they have set guidelines or rules for themselves regarding social media usage to preserve their interpersonal relationships with their mates. 105 (52.5%) of the respondents agreed with the statement, 42 (21%) were undecided, 32 (16%) disagreed with the statement while 5 (2.5%) of the respondents strongly disagreed with the statement. The analysis is presented in the chart below: 






Table 19: I always seek academic supports from my mate on social media platforms concerning my academic performance.
	OPTION
	RESPONDENTS
	PERCENTAGE

	Strongly agree{SA}
	32
	16%

	Agree{A}
	63
	31.5%

	Undecided{U}
	63
	31.5%

	Disagree{D}
	33
	16.5%

	Strongly disagree{SD}
	9
	4.5%

	TOTAL
	200
	100%


Source: Field work survey 2025
Analysis: The table shows that 32 (16%) of 200 respondents strongly agreed that they have always seek academic supports from their mate on social media platforms concerning their academic performance. 63 (31.5%) of the respondents agreed with the statement, 63 (31.5%) were undecided, 33 (16.5%) disagreed with the statement while 9 (4.5%) of the respondents strongly disagreed with the statement. The analysis is presented in the chart below: 
Table 20: Social media platforms have a significant impact on my overall well-being and mental health.
	OPTION
	RESPONDENTS
	PERCENTAGE

	Strongly agree{SA}
	32
	16%

	Agree{A}
	66
	33%

	Undecided{U}
	21
	10.5%

	Disagree{D}
	67
	33.5%

	Strongly disagree{SD}
	14
	7%

	TOTAL
	200
	100%


Source: Field work survey 2025
Analysis: The table shows that 32 (16%) of 200 respondents strongly agreed that Social media platforms have a significant impact on their overall well-being and mental health. 66 (33%) of the respondents agreed with the statement, 21 (10.5%) were undecided, 67 (33.5%) disagreed with the statement while 14 (7%) of the respondents strongly disagreed with the statement. The analysis is presented in the chart below: 
4.3 ANALYSIS OF RESEARCH QUESTIONS
RQ 1: What is the prevalence of social media usage among undergraduate students of mass communication?
Research question one seeks to explore the prevalence of social media usage among undergraduate students of Mass Communication. Item 1, 2, and 3 in section B of the research instrument answered the research question.
In item 1, a total of 125 respondents representing 62.5% of the overall respondents claimed that they use social media very often to relate with other students in their department. 59 (29.5%) of the respondents often use social media for the same purpose, 11 (5.5%) picked rarely while 5 (2.5%) of the respondents has never use social media platforms to relate with other students in their department.
In item 2, the type of social media platforms students use to relate among themselves in the Department of Mass Communication were sought. 165 (82.5%) respondents use Whatsapp, 25 (12.5%) respondents use Facebook, 10 (5%) respondents use Tik-tok while no student uses Twitter.
In item 3, the period of time students use on social platforms while relating with other students was sought. 41 (20.5%) respondents claimed they spend 1-2 hours on social media platform daily while relating with other students. 76 (38%) respondents picked 3-4 hours, 67 (33.5%) picked 6-8 hours while 16 (8%) respondents spent over 9 hour on social media daily. Data from the three items in research question one analyzed above conferred that there is prevalence of social media usage among undergraduate students of Mass Communication in Kwara State Polytechnic
RQ2: What is the influence of social media on interpersonal relationship of undergraduate students of mass communication?
Research question two explored the influence of social media on interpersonal relationship of undergraduate students of Mass Communication in Kwara State Polytechnic. Item 4, 5, 9, 10 and 13-15 in section B of the research instrument answered this question.
In item 4, 156 (78%) respondents admitted that social media platforms have positively influence their interpersonal relationships with other students in Mass Communication Department, 35 (17.5%) of the respondents disproved the standpoint while 9 (4.5%) of the respondents claimed that social media platforms has no influence on their interpersonal relationship with other students in Mass Communication Department.
In item 5, 159 respondents representing 79.5% of the overall respondents admitted that social media has help them to establish new relationships with other students in the Department of Mass Communication while 41 (20.5%) respondents disproved the stance. Also in item 9, 120 respondents representing 60% of the overall respondents claimed that they have used social media platforms for academic and professional networking purposes while 80(40%) respondents disproved the statement.
In item 13, 14 and 15, the usage of social media platforms and their impact on interaction with mate, academic performance and mental-health were explored. A considerable percentage of the respondents having over 75% submission admitted that social media platforms have been impactful in all of the ways listed above. Hence, the overall data in the items analyzed under research question two indicated that social media have great influence largely positive influence on interpersonal relationship of undergraduate students of mass communication?
RQ3: What are the effects of social media usage on the interpersonal relationship of undergraduate students of mass communication?
Research question three reconnoitered the effects of social media usage on the interpersonal relationship of undergraduate students of mass communication. Item 6-8, 11 and 12 analyzed the research question.
In item 6-8, inherent challenges bedeviling respondents while engaging on interpersonal relationship with co-students on social media were sought. 104 (52%) respondents in item 6 claimed that they face conflicts or misunderstandings with friends or acquaintances while 48% of the respondents disproved the claim. 134 (67%) respondents in item 7 claimed that social media usage affects their academic performance while 33% of the respondent deterred the stand point.  (41.5%) respondents in item 8 claimed they are distracted from studies due to social media usage, 33.5% are rarely distracted while 25% never get distracted due to social media usage.
In item 11 a total of 156 respondents representing 78% of the total respondents admitted that social media platforms have increased the frequency of misunderstandings or conflicts in my relationships while 22% of the respondents disclaimed credibility of the statement also in table 12, 65% respondents stated that they have experienced oppression, jealousy and envy as a result of comparing their life with other mates during interpersonal communication on social media platforms while 35% of the respondents disapproved the standpoint.
4.4	DISCUSSION OF FINDINGS
Emanating from the study are findings that the undergraduate students of Mass Communication Department in Kwara State Polytechnic are conversant with social media platforms. The findings from the study, disclosed that Facebook and WhatsApp were mostly used by the students. And it is noted that the social media types used by the students include Snapchat, Facebook, Instagram, Twitter and YouTube. This discovery corroborates with the finding of Adamu, S.K. (2019) in his study: “Role of internet technology on academic performance of students in tertiary level”. He stated that “ SNS (social networking sites) especially facebook and whatsapp are the prevalent platforms for online communication among students”. 
Also, findings from the study indicate that undergraduate students spend an average of 5-6hours daily on social media platforms. This may explain the extent of Internet addiction among undergraduates. This claim is supported by the finding of Daramola, A.B, (2014) who stated in her study that over 60% of tertiary education students in Nigeria spend not less  than 6-8 hours daily on one social media platforms or the other.  
In the same way, findings from the study indicate that undergraduate students in Mass Communication Department, Kwara State Polytechnic, Ilorin used social media platforms mainly for socialization, information, and academic purposes. This is sequential to the data analyzed in item 14 where over 80% of the respondents alluded that they usually use social media platforms to seek academic supports from their mate. The reason for this is not far from the priority the students placed on the purposes of using social media platforms. This finding however, corroborates with the finding of Ahmed and Qazi (2011) who studied the effects of SNS on students in Adeyemi College of Education, Ikere Ekiti. He found out that social media can be instrumental to efficiency in academic performance of students if used diligently. This perhaps explains the extent of influence the social media platforms has on their studies. 
Furthermore, findings from the study reveal that Internet addiction and distraction are the major influences of social media on undergraduate studies. The result is not far from the claims of some of the participants’ habit of spending longer hours daily on social media with the resultant effect of postponing their academic tasks to spend time on the social media platforms, usually to while away time. 
Conclusively, social media platforms have significantly influenced interpersonal relationships among students of mass communication at Kwara State Polytechnic. While they provide enhanced connectivity, communication channels, networking opportunities, and engagement, students must be mindful of the potential distractions, privacy concerns, and biases associated with social media usage. By leveraging the benefits and being cautious about the drawbacks, students can maximize the positive impact of social media on their interpersonal relationships.
[bookmark: _Toc51572057]CHAPTER FIVE
[bookmark: _Toc51572058]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc51572059] 5.1 Summary 
This study is explored the impact of social media platforms on interpersonal relationship among the students of mass-communication in Kwara State Polytechnic, Ilorin. The study was organized in five chapters. The first chapter covers on the introduction of the study, background to the study, statement of the problem which exposed the problem the study identified and seek to resolve, research questions, purpose of the study, the significant of the study, the scope of the study and operational definition of term. The second chapter focused on the review of related literature and theoretical framework. The third chapter is on the research method. In this chapter, the research identified survey design as suitable for the study. Questionnaire was structured around the research questions and analyzed with mean statistics. The chapter four presented the data analysis and discussion of the findings. The analysis was in tabular form and chart. Finally, chapter five discussed the summary of the study, the conclusion of the study base on the outcome of the findings and recommendation of the study. 
The findings of this study shows that: 
1. the prevalence of social media usage among undergraduate students of Mass communication is high.
2. the there is a positive influence of social media on interpersonal relationship among undergraduate students of Mass communication.
3. there is a positive effect of social media usage on the interpersonal relationship of undergraduate students of Mass communication.
4. social media platforms have provided students of mass communication with increased connectivity, allowing them to connect and communicate with a larger number of people. 
5. platforms like Facebook, Twitter, Instagram, and LinkedIn have made it easier for students to communicate with their peers, faculty members, professionals, and industry experts. 
6. social media platforms provide students with opportunities to connect with professionals in the field of mass communication. 
7. social media platforms can also present challenges to privacy and interpersonal relationships such as oversharing personal information, cyberbullying/cyberstalking, and online harassment.
[bookmark: _Toc51572060]5.2 Conclusion
It can be concluded that social media platforms have both positive and negative impacts on interpersonal relationships among students of mass communication at Kwara State Polytechnic. Social media can help students stay updated with the latest news and trends in the field of Mass Communication. They can follow influential figures, media organizations, and industry professionals to gain insights and knowledge. This exposure to diverse perspectives and information can broaden their understanding of the subject matter.
However, there are also negative aspects to consider. The excessive use of social media can lead to decreased face-to-face interactions among students. It may affect their ability to communicate effectively in real-life situations, as they become more accustomed to online communication. This can hinder the development of essential interpersonal skills that are crucial in the field of Mass Communication, such as active listening and nonverbal communication.
Furthermore, social media can be a source of distraction and can contribute to a decrease in productivity among students. Spending excessive time on social media platforms can divert their attention from academic responsibilities and hinder their overall performance.
Moreover, the potential for online harassment, cyberbullying, and the spread of misinformation on social media platforms can have a detrimental impact on interpersonal relationships among students. It can create an atmosphere of negativity, distrust, and conflict, which can harm the overall learning environment.
In conclusion, while social media platforms offer numerous benefits for students of Mass Communication at Kwara State Polytechnic, it is essential to strike a balance between online and offline interactions. Students should be encouraged to use social media responsibly, be mindful of their online presence, and prioritize face-to-face communication skills. By leveraging the positive aspects of social media while mitigating the negative effects, students can effectively navigate the digital landscape and maintain healthy interpersonal relationships.
[bookmark: _Toc51572061]5.3 Recommendations
Based on the findings of this study, the following recommendations are made: 
i. There should be a regulation on the use of social media among undergraduates.   
ii. Government at all levels should encourage the positive use of social media among undergraduates. 
iii. There should be proper orientation of the stakeholders on the need to improve the positive use of social media among undergraduates.
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