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ABSTRACT
This study investigated the impact of social responsibilities on firms’ performance, a case study of Access Bank of Nigeria Ilorin branch. Social Responsibility (SR) in itself involves the commitment shown by companies to contribute positively to the economic development of the host community. Therefore, the population for this study was Fifty (50) staff from the company. Five (3) research questions and five (3) research hypotheses were formulated. A self designed questionnaire titled social responsibility questionnaire (SR) was used to gather information from the respondents. The hypotheses were tested using chi square at 0.05 level of significance and regression analysis. Based on the findings the result revealed that, social responsibility by Access Bank has significant impact in Nigerian economic and Profit motives influenced by social responsibility adoption in the banking industry. Based on these findings, It was revealed that social responsibilities should be seen by the firm as social obligation and should  be concerned by their stakeholders, the local (host) community, general public, customers, employees and the government in the course of operating their legitimate businesses, such that SR should be in the law and enforced on the firms accordingly and Profit objective is the major and primary objective of every firm, but no responsible firm will neglect the all-important social responsibility objective. It was agreeable that social responsibilities by Access Bank has significant collaboration and relationship between economic and environmental development of the country by contributing their quota to the country and its economic development so as to improve the lifestyle of people through developing environmental issues.
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CHAPTER ONE

INTRODUCTION
1.1
BACKGROUND OF THE STUDY 

At an earlier in history societal expectations from business organizations did not go beyond efficient resources allocation and it maximization. 


But today, the focus has changed. Modern business must think beyond profit maximization in order to at least be socially responsible to its society/environment defined, indeed some writers sees the term as highly ambiguous and capable of no simple definition, little (2006) Utley, (1999). Earlier, Little (2006) had deserved that more often the frequent use of the term suggest that it may be used to avoid please definition of what is meant. According to esker (1984) the most common definition of the term can be “accomplishment of the organization”. This organization that is performing well is one that is successfully achieving its goals and is effectively executing suitable strategies. 


Today’s heightened interest in the role of business in society has been promoted by increase sensitivity to the awareness of environmental and ethical issues. It mean our society has become increasingly concerned about the fact that greater influence and progress by firms have been accompanied by equal effort and desire in addressing important social issues including problems of poverty, drug abuse, crime, improper treatment workers, faulty production output and environmental damages of pollution by the industries as it has overtime been reported in the media. 


While Rosenwald who had recently brought an ear bankrupt mail order film called sear Roebuck and company, was only beginning to building both his business and fortune. The two held basically different philosophy that the “social responsibility of wealth” Rosenwald believe that you have to be able to do good to do well that is the “social responsibility of business” Jowin Millertr of the Cummins engine. 


Co. Ltd in Columbus Indiana has systematically used Corporate funds to create a health community which at the same time is a direct though intangible investment in a health environment for his company. 


Miller specifically aimed of endowed his small industrial town with the “quality of life” that would attract to it the manager and technical people on whom a big and high technologically driven business learn that in other to do well it has to do good to the society in which they operated commensurate earning which precisely is what business is known for. We can actually not regretting because of the impacts it has made on their sales, leading to profits. 


In its stronger from the concept of corporate social responsibility (CCR) asserts that corporation have an obligation to consider the interest of customers, employees shareholder, communities as well as the ecological “footprint” in all aspects of their operation Little (2006) maintained that corporate social responsibility initiative can lead to innovations through he use of social environmental or sustainability drives to create new products and services. 


The real test is when this excellence is converted into business sustainability; here corporate social responsibility plays a major role. The neoclassical economists advance that the firms should devote their energies to supplying goods and services to their customers. They should minimize costs and maximize profit and all this should o course, take place within the laws and rules/regulations of the land car roll (1979)          

1.2
STATEMENT OF THE PROBLEM 

Following the series of banking reforms undergone during the Soludo (2006), recapitalization exercise and the current reform going on by Lamido Sanusi led CBN in (2009), Nigerian banks has always been at receiving end of these reforms in terms of improving the Quality of services delivery to the customer. This does not come without it cost. Although, with the new “competent and competitive players,” the Nigerian banking system is now driven by advanced competition brought about by banking reforms, globalization, deregulation of financial services, recent replacement of some banks’ Chief Executives, astronomical development in Information and Communication Technology (ICT), among others, to render services according to cost-benefit criteria. This has affected banks customers’ habits as well, while the increasing demands for clear and hard facts about the social and environmental performance of banks by an increasingly well-informed breed of stakeholders have made corporate social responsibility (CSR) the vogue. All of these, in a country with epileptic power supply. Banks are concerned by this because, with the modern day banking hardly could any bank operates without power supply. At least to operate its technological gadget that aids the effective and efficient. 

1.3
RESEARCH QUESTIONS

This research work shall be guided by the following research question

· Does the practice of corporate social responsibility has impact on the financial performance of an organization?

· How does corporate social responsibility affect bank markets position?

· Does corporate social responsibility affects bank’s turnover?

1.4
OBJECTIVE OF THE STUDY

The broad objectives of this research study are to examine the effects of the corporate social responsibility on the performance of business organization in Nigeria. 


However, other specific objectives include:

· To investigate the relationship between corporate social responsibility (CSR) and financial performance

· To determine whether corporate social responsibility affects bank market position. 

· To determine how corporate social responsibility affects bank’s turnover. 

1.5
RESEARCH HYPOTHESES
1.
H0i:
There is no significant relationship between corporate social responsibility expenditure and bank profitability.

H1i:
There is significant relationship between corporate social responsibility expenditure and Bank profitability.

  2.
H02:
Corporate social responsibility does not affect Bank Market position and its turnover.

H12:
Corporate social responsibility affects bank Market position and its turnover. 

3.
H03- Corporate Social Responsibility has the significant positive impact on Shareholders wealth. 

Hi3- Corporate Social Responsibility has the significant negative impact on the Shareholders wealth. 

1.6
SIGNIFICANCE OF THE STUDY 

The significance of this study is discussed under the major heading below:


Corporate social responsibility is not new issue social responsibility of business was not widely considered to be a significant problem from Adan Smith’s time the great depression’. But since 1930s, and increasingly since the 1960s, social responsibility has become an important issue not only for business but in the theory and practice of law, politics and economics. This study is significant in the following

· It would analyze the practice for corporate social responsibility and try to discover its real essence. 

· It shall disentangle the relationship practice and the performance of banks. 

· It would also help to explore the impact of corporate social responsibility on employee’s commitments of at all there is a relationship between the two.

· It would examine the implications of corporate so responsibility thereby enabling corporate managers appreciates its importance. 

· The study would also reveal the perception of the beneficiaries of the co-operate social responsibility of company toward the company. 

· Responsibility and corporate performance.

1.7
SCOPE OF THE STUDY

The study of corporate social responsibility covers a very wide area. However, this study is limited to the effects of social responsibility on corporate performance.


The study covers five (5) randomly selected commercial banks listed on the Nigeria stock exchange.


The study covers a period from 2006 to 2010. This period was selected because of the availability of the data needed for the research work and consistency of the data in the period. 
1.8
DEFINITION OF TERMS
Corporate a corporate is business entity whose operation are recognized by the law. It is often regarded as separated and independent entity and its vision and mission are profit oriented social responsibility; social responsibility can be viewed as part of the social contract in the it is responsibility at each entity, whether it is state government corporation organization or individual that they contribute to society at large or on smaller scale. 
Organization Culture: Organization culture is a combination of the founders, past leadership, current leadership, crises events, history and size. It’s the routine rituals and the way things are done in an organization. 

Employee Commitment: This is the relative strength of an individual identification with an involvement in a particular organization. 

Business Ethics: Business ethics is based on broad principle of integrity and fairness and focuses on the internal stakeholder issues such as product quality, customer satisfaction. Employee wages and benefits and local community and environment responsibilities that a company can actually influence.      

Financial Performance: This is measure of organizations effectiveness in terms of returns of the company at the end of a financial period. It is often based on figures declared.  

CHAPTER TWO

LITERATURE REVIEW

2.0
INTRODUCTION

Inconvertibly, every matter of importance of human race should attract comments from people who are knowledge about it. In the light of this, this chapter examines the contributions of other scholars on the effects of corporate social responsibility on firms’ performance. 


Corporate social responsibility is a term that is often discussed but rarely defined. Indeed, some writers see the term as highly ambiguous capable of no simple definition, Bucholz (1991). Earlier Bowen (1953) has observed that it may be used to avoid frequent use of the term suggests that it may be used to avoid precise definition of what it is meat. Accounting to Esker, (1984), the most common definition of the term can be “accomplishments of the organization”. Thus an organization that is performing well uses one that is successfully achieving its goals and is effectively executing suitable strategies.


Whatever are the motivations behind corporate social responsibility theories, it is also interpreted as the concept of triple bottom – line (people, planet and profit) which capture an expanded spectrum of values and criteria for measuring organization success; economic environment and social. Whereas business ethics and corporate governance combine to generate the means to achieves organizational excellence, the real test is when this excellence is  converted into business sustainability and here corporate social responsibility plan a major role. 


The neoclassical economists advance that firms should devote their energies to supplying goods and services to their customers, they should minimize cost and maximize profit and an this should of course, take place within the laws and rules/regulation of the land carol (1979).


The impact of corporate social responsibilities on through the fact that contemporary business schools actually pay special attention to this matter in the course of business ethics Murky (1987). The theoretical base states that fact that any business formation is supposed to have a definite list of claims to corporation as it allows them to function within its community. Business activities do cause definite consequences in the social life of the community. 

There by becoming vital issues for any social group (Warrick and Cochran {1985}).

2.1
CONCEPTUAL FRAME WORK

2.1.1
The Concept Of CSR

There are a myriad of definitions of corporate social responsibility (CSR) Each considered valuable in it own right and designed to fit specific organization. Majority of the definition integrate three dimensions to concept, that is economic environmental and social dimension (CSR) has also been community described as a” demonstration of certain responsible behavior. On the part of public and the private (government and business) sectors towards the society and the environment at large Business for social responsibility & BSR), a leading Global Business Partner, in a forum held in 2006 defined & SR as a achieving commercial success in ways that honor ethical value and respect people, communities and natural environment. For BSR, CSR also means addressing the ethical commercial and other expectations society has for business, and making decisions that fairly balance the claim of all key stakeholders. In its simplest terms It is “what you do” “how you do it” “and when what you say”. In this sense, (SR is viewed as a comprehensive set of police, practices and programmes that are integrated into business operation supply chain and decision making process throughout the company do business that are support and rewarded  by top management. It also induces responsibility for current and past actions as well as future impacts. The issues that represent a company’s (SR focus vary business. Size, sector and even geographical region. It is seen by leadership of companies gesture or initiative motivated by marketing public relations or other business benefits development, 1998 described CRS as the continuing comminuting by business to behave ethically and contribute to economic development while improving the quality of life of the work force and their families as well as of the local community and society at large “(SR is the concept that an enterprise is responsible or accountable for its impact on all relevant shareholder European Ilorin (2006). Stakeholder exist both within a firm and outside a firm behaving socially and responsibility will increase the human development of stakeholder both within outside the corporation” (Clarkso, 1995). A reputable author Kenneth (1977) defined corporate concern for the welfare of the society that retains the individual and corporate behavior form ultimately destructive activities no matter how immediacy profitable and leads to the directions of positive construction of the human be the merit” As an improvement on the above definitions, knout = and 0’ Donnell (1986) defined social responsibility as interest. But he must always have due regard that his freedom does not restrict other from doing the same things. He further noted that a socially responsible individual organization will obey the laws of the land because the rights are at stake. In emphasizing the ecological inceptualization of social responsibility of social responsibility. Butchoiz (1991) noted that any good definition of social responsibility must contain most. If not all of the following responsibility that:

· Goes beyond production of goods and service at a profit 

· Helps in solving important social problems, those that the organization is responsible for

· Makes corporation have greater constituency than stakeholders alone.

· Makes corporation have great impact that goes beyond market place transaction and 

· Make corporations serves a wider-angle of human value that can be captured by a sole focus on value. 

CSR can therefore be referred to decision and action taken by Organization for reasons least beyond the Organization direct Economic or technical interest. For may corporate bodies given inform of charities a struggle really their objectives do not usually build in the strategies need to support the communities that they serve. The focus totally is to maximize profit or financial returns. The trust of their argument centers on balancing their Obligation to stakeholders especially the shareholders. 

Corporate social responsibilities should be strategic no doubt. Engaging in strategic philanthropy is done Byen the best corporate bodies in the World. It should however have an underlying compassionate foundation. There should be a symbolic relationship between corporate organization and the host communities a sort of or going reconciliation between the organization economic Orientations. 

There should be in written “social contract” so that it should not be a forced responsibility like Education Trust tax but a voluntary social service based on the needs of the community social practice where the corporation adapt and conduct discretionary business parties and investments that support social causes to improve community well-being in order to protect the Environment. 

Key Distinctions Clude: Focus on activates that are discretionary note those that are mandated by law or regulatory agencies or are simply expected as with meeting moral standards, community is interpreted broadly to include employees of the corporate, supplies distributors, non-profit and public sector partners as well as members of the general public. And well being can refer to health and safety as well as psychological and emotional needs.  It is also about capacity building for sustainable livelihoods, respect for cultural difference and finds a business in building to skills of employees, the community and the government. Indeed it is about the business giving back to society.


Generally speaking corporate social responsibility whether in the Banking sector or otherwise refer to. 

· A collection of policies and practices linked to relationship with key stakeholders. Value compliance and the environment.

· The commitment of business to contribute to sustainable development. According to the European commission, CSR involves companies integrating “social and environment concerns into business operations and in their interaction with stakeholders on a voluntary basis” The key to this definition lies in the world “voluntary” According to Nigeria social enterprise reports Vol. 2 CSR in generally understand to be the way a company achieves a balance or integration of economic environmental and social imperatives while at same time addressing shareholders and stakeholders expectation it went further to say that CSR is generally seen as the contribution, of business to sustainable development which has been defined as “development that meets the needs of the present without compromising the ability of the future generations to meet their own need”

In Nigeria:  The Federal Executive Council (FEC) on Wednesday 2008 approved the development of a CRS policy for the country, to instill ethical behavior in Nigeria Business. The minister of National Planning Commission, Dr. Sanusi Daggash, which gave details of the memorandum said it referred to the adoption of responsible the society at large” He said the policy would include “beyond law commitment” and activities that the policy would ensure corporate governance and ethics, health and safety, human right human resources management, anti-bribery and anticorruption measures. One reckons that the policy formulation will take note of similar global policies that might point Nigeria in the direction of developing a viable CRS policy.

2.1.1
Planning Corporate Social Responsibility

Through corporate social responsible business reaffirm their principles and value both in their process and corporation and in their interaction wit h other social actors. 


Corporate social responsibility is generally voluntary in nature and refers to activates that exceed a mere compliance with the law. The social and environment responsibility of enterprises may reflect the changing expectation of society. 


For example, what enterprises consider convenient practices today may become indispensable ones tomorrow. In addition it is expected that different social actors interested in the activities of a certain.   


Enterprises will prioritize different social and environment demands which may contradict or complete with one another at times. 


Corporate social responsibility poses several challenges of enterprises, including the need to define their responsibilities with respect of the those of the public sector determine the extent of their obligations in the supply chain and decide what point in the future they should anticipate and plan for the consequences of their activities, especially in the case of nature resource use pragmatism in corporate social responsibility is essential because despite the many issue it can address, corporate social responsibility also has its limits and cannot substitute for the roles of government in enforcing laws and international labour standards. Corporation social responsibility as defined by European Commission (2001) is “a concept where by companies integrates social environment concerns in their business operations and in their interaction with their stakeholder on a voluntary basis”. Following increasing awareness that responsible behavior leads to sustainable business success. Corporate social responsibility social activities may include charitable contributions to local and national organization such as fund raising, donations and gifts in area where it trade and others like regeneration job. However, what cuts across a number of definitions that scholars have proposed on the concept of corporate social responsibility is the general belief that, beyond the quest to maximize corporate profits, corporate organization play a crucial role in solving society’s problems. For Moon (2004), the fundamental idea of corporate social responsibility is that “it reflects both the social imperatives and the social consequences of business success, and that responsibility accordingly falls upon the corporation, but the precise manifestation and direction of the responsibility lies at the discretions of the corporation. 


Such a characterization of corporate social responsibility make it a mandatory exercise in that it assumes that business has a direct responsibility a freely chosen programmes are discretion of corporate organizations. It does make corporate towards social prosperity. Therefore, for Aristotle and subsequent proponent of their broader view of corporate social responsibility such as Davis (1983). The wieldy held narrow view of corporate social responsibility that business is primarily concerned with profit making and maximization than social concern is unrealistic.                 
                                                    


For Davis, corporate organization ought to have responsibilities beyond simply enhancing their profit because they enjoy greater social and economic power cinerary society. The apparent conflict between corporate social responsibility and firm objectives was noticed quite early by the Nobel laureate Milton Friedman, who had declared that any effort to use corporate resources for purely altruistic purpose would constitute socialism in fact Friedman made his declaration, corporate social responsibility has become the norm. surprisingly enough, empirical researchers has indicated positive, neutral and even negative impact of corporate social responsibility can explain way.    


The practice of corporation social responsibility as a result of pressure from necessary to explain the source of the social pressure. 

2.1.3
Nature Of Modern Corporate Social Responsibility 

Modern CSR was born during 1992 Earth in Rio de Janeiro when United Nations sponsored recommendation on regulations were rejected in favour of a manifesto for voluntary self-regulation put forward by a coalition of companies called the World Business Council for Sustainable Development (IOBCSD). Its version of events was endorsed by the US, UK and other Western Government. The British Government for example, is still a vocal supporter of voluntarism. Such resistance to regulation seem to have left the worst corporate abusers affectively unrestrained and robbed the victim of their action adequate means of redress. Whatever responsible initiatives companies choose to carry out on their own behalf binding international standards of corporate behavior must be established to guarantee that the right of the people and the environment in developing countries like Nigeria are properly protected. It is hence recommended that there should be international regulation backed up national legislation, to ensure the enforcement of real social responsibility on the corporate world. Introducing the threat of prosecution and legal action with resulting detailed disclosure of company to behave responsibly at national level, Government should:

· Adopt new laws to make corporate social and environmental reporting and disclosure mandatory for British companies including the disclosure of payments to oversea government, information on the social and environment, impacts of overseas operations and details of legal actions against companies. 

· Frame new responsibility for company’s direction to give them a ‘duty of care’ for communities and their environment, making them legally accountable for the actions of their companies overseas.

· Change the law to enable people harmed by British companies’ overseas operations to seek redress in UK court and to provide the resources to enable them do. Corporate social responsibility is of three dimensions. The three dimension of CSR with specific example of areas particular to each dimension are:

Economic Responsibility

Integrity, corporate governance, economic development of the community, Transparency, prevention of bribery and corruption, payments to national and local supplier, Hiring local bor. 

Social Responsibility

Human right training and developing local labour contributing expertise to community programs and similar areas.    

Environmental Responsibility


Precautionary approaches to prevent or minimize adverse impacts support for initiatives, promoting greater environmental responsibility, developing and diffusing environment friendly technologies and similar areas. Lotiman and Stunholtz (2004) view the CSR concept as a combination of three separate agendas, namely corporate sustainability, accountability and governance. 


Corporate sustainability derives for United Nation meeting in Rio de Janeiro in 1992 and the Agenda 21. 


This refers to how we address and balance the social, economic and environmental areas in the world so that our long term survival is not threatened. Corporate, accountability focuses on the credibility of the organization and is used in situations where discussions are held about the ability of the organization to manage. Corporate governance is used in the discussion about how on organization is being run. It deals with transparency and in the long run trustworthiness. Bowen (1953) defined it as the obligation of business men to pursue those policies, to make those decisions, or to follow those lines of action which are desirable in terms of objectives ad values of the society. A number of studies have been carried out on CSR since the idea was floated in the twentieth century. For example, a business week/harris Poli (1993) revealed that us top level corporate executives (69% of those polled) and MBA student (89%) believed that corporation should be more involved in solving crucial social problem. Also in a study of 107 European Corporations, majorly of the chief executive cadre survey agreed that addressing social issue, such as substance abuse, health care and education was needed Mathision (2003). Business in any society needs to take responsibility every decision that is made, every action that is taken and must be viewed in the light of that kind of responsibility. Social responsibility requires business organization to balance the benefits. There is the general belief that both business and society gain when firms actively strive to be socially responsible. While business organizations gain in enhanced reputation; society gains from the social projects executed by the business organization. 


In the early 1970s, companies began to appreciate community service as way to improve their images, internally and externally, as well as to serve the communities in which the business operates. 


A study carried out by the National Voluntary centre in US. In 1977 shows that more than 1000 major U.S corporations has established structured activities to involve their workers in community voluntarism by 1990. A survey of 180 leading U.S companies found that 79% of them had voluntary programmes. Also, a study conducted by IBM and the graduate of school business at the University of Columbia in 1994 showed a clear link between voluntarism and return on assets, return on investment and employees’ productivity. A company with a strong community involvement programme likely to score high in profitability and employee morale. Social responsibility should, in fact reflect cultural values and may differ in forms from one society to the other. What is socially acceptable in Japan may differ in from that of Germany. Brazil or Indonesia.        


Version believes that business should help create social change rather than block it. With such a better chance of surviving in the turbulent social current of today’s World” Litz (   ) further observed that Companies which they are socially informed without giving up their own economic self-interest profit are the reward for the firm as it continues to provide true value to its customers, to help its employees to grow and to behave responsible as a corporate citizen. As emphasis on social responsibilities attract customers. A poll conducted by opinion researcher, corporation show that 89% of purchases by adult are influenced by a company’s reputation. Social responsibility also benefits companies by enabling them to recruit a high quality labour force. The reputation of the firm and the goodwill associated with socially responsible actions attract talented prospective employee, that is, people seeking an employer for whom they would be proud to work. At Cadbury Nigeria Plc, the concept of CSR is seen as a continuing commitment by business to behave ethically in ways that will contribute to economic development if the nation. It is also expected to improve the quality of life of not only community as well as the society at large. Business Day Newspaper (2003 – October, 13th) over the last decade. There has been an apparent shift from adopting more responsible business practices as a result of regulatory citation, consumer complaints and special interest group pressures, to proactive research exploring corporate solution to social problems and incorporating new business practices that will support these issues. 


This shift has been due to:         

· Increase evidence being documented and shared, demonstrating that socially responsible business practice can actually increase profit. 

· The fact that in our global market place, consumers have more options and can take choices based on the criteria beyond product, price and distributing channels. 

Research emphasized that consumers are also basing their purchase decision on reputation for fair and sustainable business practice and perceptions of commitment to the community’s welfare. 

· The fact that investors and other stakeholders may also be the during force with increase public scrutiny and use of more sophisticated pressure tactics, including use of technology and power of interest. 

· Interest in increase worker productivity and retention which has turned corporate heads towards ways to improve satisfaction and well being. 

· Technology and increase third party reporting having been given increased visibility and coverage of corporate activities, especially when thing go wrong as with current corporate scandals that have made the public more suspicious of business creating the need for business to put a positive shine in their activities. This is even more critical today with instant access to twenty four (24)_ hours news channel such CNN outline new article and emails alerts. 

· The bar on full disclosure appears to have been raised moving potential customers form a “customer beware” attitude to an expectation that they will be fully informed as regards to practices including product content, sources of raw materials and manufacturing processes. 

Advocate of CSR argues that companies with good social & environmental records will perform better in the long run than those that do not behave responsibly. This is because customer will like to patronize any company with good social and environmental records more than companies without such records as the former will be seen to have identified the community. It has been argued that since corporate social responsibility can enhanced a company’s image, it raises the question of whether or not CSR, was embarked upon solely for corporate self-interest company or their chief executives may be politely motivated when making corporate donations but black (1989) objecting to this self-interest motive maintains that in CSR, the company giving funds does not attempt to gain any advertising benefit or undue identifications. The company is contented with the belief that CSR is a good business. 

2.1.4
Characteristics Of Corporate Social Responsibility   
The European Foundation for Qualify Management (EFQM) presents some common characteristics for CSR which area:

· Meeting the need of current stakeholders without compromising the ability of future generations of meet their own demands. 
· Adopting CSR voluntary, rather than as legal requirement, because it is seen to be in the long term interests of the organization. 
· Integrating social, environmental and economic policies in day to day business.
· Accepting CSR as a core activity that is embedded into an organization management strategy. 
2.1.5
Corporate Social Responsibility In Nigeria

With regards to Nigeria and the development of corporate social responsibility, Nigeria has been party to several international human right treaties. The government of Nigeria is one of the government together with Azerbaijon and Ghana, Kyrgzstan who have committed to making public account their revenue for oil, gas, and mining. 


Building on the united Nation declarations, convention and effort of constituents especially the international labor organization, the ISO has continued a process towards a harmonized approach under leadership of both the Swedish Standard Institute and the Brazilian Association of Technical Standards. The process has active participation of Nigeria where the national mirror committee on social responsibility is working to contribute towards the completion of 180 26000 by 2008 the aim is to encourage voluntary commitment to social responsibility and we lead to common guidance on conception definition and method of evaluation. The Nigeria government has also through It Needs strategy (Nigeria National Planning commission 2004). Set the content by defining the private sector role by stating that “the private sector will be expected to become more proactive in creating productive jobs, enhancing productivity and improving the quality of life. It is also expected to be socially responsible by investigating in the corporate and social development of Nigeria.


Furthermore, a global compact network was officially launched in Nigeria during the 12th annual Nigerian economic summit Abuja in 2006 where some Nigerian companies have already signed on to the global compact. The Nigerian oil sector is dominated by multinational companies. To compensate for the government’s governance failures and to protect their own business interests the companies often engage in corporate social responsibility. The history of formalized corporate social responsibility in Nigeria can be traced back to the corporate social responsibility practices in the oil and gas multinational – with the focused on remedying the effects of their extraction activities on the local communities. The companies provide. Pipe borne water hospitals and schools. Many times these initiatives are adhoc and not always sustained, Amaechi, Adi Ogbechie & Amao (2006).


According to a study on corporate social responsibility in Nigeria Ameachi Adi Ogbechie & Amao (2006), it appear that Nigeria companies and engaged in one corporate social responsibility activity or the other. However, 85 percent of the respondents said that there is an awareness of corporate social responsibility in Nigeria but without significant actions, while 7.7 percent either claimed there is almost no awareness with significant actions respectively as shown in the table below. 

Figure 3 level of Awareness of Corporate Social Responsibility 

	Level of Awareness 
	Characteristics of Level
	Percentage 

	Low 
	Almost no awareness 
	7.7

	Medium 
	Wariness without significant action 
	8.5

	High 
	Awareness wit significant action 
	7.7


Sources: Amaechi, Adi Ogbechi and Amao, 2006 with modification. 


The study revealed that there is more emphasis on community involvement, but less on socially responsible employee relations and almost non with regards to socially responsible products and processes, Amaechi, Adi Ogbechi and Amao, 2006 unlike in many other countries, the Nigerian consumer is not as empowered and it just beginning to have the basic safety of product by the Nation Agency for food and Drug administration and Control (NAFDAC) and the standards organization of Nigeria (SON) Amao (2006) as to environmental protection. Prior to oil agriculture (before 1970) was the economic mainstay in Nigeria. When financial resources became available from oil and with no development. Policy unguided urbanization and industrialization emerged which led to degrading the environment. When the illegal dumping to toxic wastes took place in Kobo. In 1987, the Nigeria government promulgated the harmful wastes decree. This decree provides a legal frame work for control of disposal of toxic and hazardous waste in any environment with in Nigeria. 


After the decree, the federal environmental protection agency (FEPA) was established in the 1988, charged with the responsibilities of protecting developing the Nigerian environment.

The principal legislation with regards to environment is decree 86 of 1992 which makes Environmental Impact Assessment (EIA) mandatory for both public and private sector for all development projects. Even through progress is made Secchi (2007) claim that examining the various statutes, the framework for EIA process and the entire Environmental regulatory process, reveals that many of the statutes are not working according to intentions. The author stipulates that there is a duplication of functional in the processes which result in serious bottlenecks and bureaucratic confusion in the environmental process of Nigeria. In summary, there are positive treads with a number of national initiatives. At the same time, it still/seems to be bureaucratic and institutional hindrances for the effective implementation of many of these initiatives. 

2.1.6
Implementation Of Corporate Social Responsibility In Nigeria  

Annually, limited companies in Nigeria give reports of their social responsibility efforts these are in four major identifiable areas, viz:

a. The immediate environments of the company where the interest of the neighbors of the given companies are take care of as much as practicable Blitz, (1988).

b. Locating worthy national or state activities to support in this respect, educational, sporting and cultural activities are sponsored by companies as from of social responsibility. Also scholarship training facilities and other forms of support are often provided for students.

c. Responding to major disasters. Such disasters may originate from nature or it may be accidental like bomb explosion at the Ikeja cantonment on Sunday, January 27, 2002. In the oil spills like fire, flood, drought and erosion are also gain corporate response by ensuring that various types of materials are made available to victims of such disasters. 

d. Diversification of activities to area of importance in the nations economic development. For example, Guinness Plc, Invested funds in two major eye clinics in Nigeria, and Texaco Oil producing and marketing company diversified into agricultural activities of cultivating cassava and processing garri (cassava flour). Before the United Kingdom develop its CSR policy. Gordon Brown, prior becoming the prime minister said; today CSR goes for beyond the old philanthropy of the past, donating money to good causes at the end of the financial year, instead of an ally year round responsibility that companies accept for the environment around them. New we need to move towards challenging measure of corporate responsibility, we  judge results not just by the world which we live and the contribution we make to poverty reduction. There is no doubt the committee saddled with the responsibility of developing a CSR policy for Nigeria will learn from the countries (especial developing ones that have adopted and are implementing such policy successfully. Prior to the above declaration of t6hese federal government, Nigeria did not have a CSR policy. Several companies operating here took the initiative to develop a CSR guideline or code for themselves it is not out of place for a study to have found that indigenous firms perceive and practice CSR as corporate philanthropy aimed at addressing socio-economic development challenges in Nigeria. This finding confirms that CSR is localized and socially embedded construct, as the “Waves” issues and modes of CSR practice identified amongst indigenous firms in Nigeria reflect the firms responses to their socio-economic context Amaechi etal (2006).
2.2
THEORETICAL FRAME WORK

Since there is a great heterogeneity theories and approaches of corporate social responsibility discussion in this research work is based on a comprehensive analysis by Garriga and Mele (2004). Sechi has come up with a group of theories based on corporate firm’s criterion and society. 


The theories are as follows:

a.
The utilitarian theory 

b.
The managerial theory  

c.
The relational theory 


On the order hand, Garriga and Mele’s (2004) analysis maps corporate social responsibilities into four types of territories. 


They are:

1.
Instrumental theories 

2.
Political theories

3.
Integrative theories 

4.
Ethical theories 


There is no doubt that some similarities do exist in the conceptualizations of corporate social responsibility and the discussion will be based on emphasis approaches. 

2.2.1
The Utilitarian Theory 

The old determinism, individualism to public control and personal responsibility. Utilitarian could also be take Synon Mously with instrumental theories Garriga and Mele (2004) in which the corporation is seen as only as instrument for wealth creation, and its social activities are only means to achieve economic results.


The utilitarian theories are related to strategies for comparative advantages. The proponents of these theories, for instance, Bowen (1953) and Litz (1996) who viewed the theories as based for formulating strategies in the dynamic usage of natural resources of the corporation for competitive advantages. The strategies also include altruistic activities that are social recognized as instruments for marketing Secchi (2007) further divides the utilitarian group of theories into two, namely, the social cost of the corporation and the idea of functionalism. The social cost theory has a basis for corporate social responsibility in which the socio-economic system in the community is said to be influenced by the corporate non economic forces. It is also called instrumental theory Garriga and Mele (2004) because it is understood that corporate social responsibilities is a mere means to the end which leads to the fact that the social power of the corporation is materialized specifically in its political relationship with society making. The firms is viewed as an investment, and investment should be profitable to the investors and stakeholders. 


The assumptions that govern the theory are surrounded by moral agent. Utilitarian’s that moral agent always have to promote the best possible outcome seen from an impartial perspective. Thus, companies are equally obligated to promote the happiness of total strangers, for example, poor African and those closely related to the company, for  example the employees. Utilitarian’s have generally argued that helping the poor and hungry people for example, in African rather than relatively well-off people, for example in Denmark. Seems to maximize happiness as seen from an impartial point of new other things being equal singer (1970).
2.2.2
Managerial Theory       

Secchi (2007) analysis further stress the logic of managerial theory that emphasizes corporate management ion which corporate social responsibility are approached by the corporation internally. This makes the difference between utilitarian and managerial perspective of corporate social responsibility. This suggests that everything external to the corporation is taken into account for organizational decision making. Managerial theories are also strongly related to Lodgeson (2002) as well as Detomasi (2008). They stress that social responsibilities of business arises from the amount of social power a corporation has and the corporation is understood as being like a citizen with certain involvement in the community. The origin of the political power of CSR is based on Davis’ (1960) idea who proposed tat business is a social institution and it must use power responsibly. It is also noted that causes that generate the social power are from inside and outside of the corporation. 

2.2.3
Relational Theory     


Relational theory has its root from the complex firm environment relationships. This theory was developed by Garriga and Mele’s (2004) analysis of stakeholder’s approach which was then supported by the work of Mitchell, Angle and Wood (1997).


As the term implies, interrelations between the two are the focus of the analysis of corporate social responsibility. 


Conclusions about the three groups of CSR theories are as follows: utilitarian is simplified in its views by the individuals and mechanical from the corporation perspective, managerial is very organizational oriented and measurable and relational is values-based as well as interdependent between the corporation and society. 


This conclusion is further strengthened by another not-so-distant conceptualization about CSR in that the theories are grouped in to instrumental, political, integrative and value-based. 

Figure 1: Explaining the theoretical linkages of corporate social responsibility theories. 

Table 1:  Utilitarian, managerial and relational theories of CSR.  

	Utilitarian Theory
	Managerial Theory
	Relational Theory

	Theories on social cost functionalism 
	Corporate social performance, social accountability, auditing and reporting (SAAR). Social responsibility for multinationals 
	Business and society approach corporate global citizenships stakeholders social contract theory


Sources Secchi < 2007:350


Other related theories under corporate social responsibility are presented in the table below:

Table 2:  Corporate social responsibility theories and related approaches    

	Types of Theory 
	Approach 
	Short Description 

	Instrumental, theories {focusing on achieving economic objectives through social activities}
	Maximization  of shareholder value strategies for competitive capabilities advantage 
	Long term value of maximization social investment in a competitive context, firms view on natural resources and its dynamic altruistic activities socially recognized as marketing cause related marketing tool

	
	Corporate constitutionalism integrative social contract, corporate citizenship 
	Social responsibilities of business arise from the social power the firms have assume that a social contract between business and society exists, the firm is understood as being like a citizen with certain involvement in the community. 

	
	Management issue public responsibility stakeholder management, corporate social performance 
	Corporate response to social and political issues law and the existing public policy processes are taken as a reference for social performance balance the interest of firms stakeholders searches for social legitimacy and processes to give appropriate responses to social issues. 

	Ethical theories {focusing on the right thing to achieve a good society}
	Stakeholders normative theory. Universal rights sustainable development the common good.  
	Considers fiduciary duties towards stakeholders of the firm. The requires some moral theories based on human rights, labor rights and respect for environment aimed at achieving human development considering present and future generations oriented towards the common good of the society.   


Source: Garriage and Mele (2004: 63-64)

In addition, the theory adopted by the researcher shall be the Managerial Theory because according to Secchi (2007) managerial theory that emphasizes corporate management in which corporate social responsibility are approached by the corporation internally. This makes the difference between utilitarian and managerial perspective of corporate social responsibility. This suggests that every thing external to the corporation is taken into account for organizational decision making. Managerial theories are also strongly related to Lodgeson (2002) as well as Detomasi (2008). They stress that social responsibilities of business arises from the amount of social power a corporation has and the corporation is understood as being like a citizen with certain involvement in the community. The origin of the political power of CSR is based on Davis’ (1960) idea who proposed tat business is a social institution and it must use power responsibly. It is also noted that causes that generate the social power are from inside and outside of the corporation.
2.3
EMPIRICAL REVIEW                   
Oyeka V.N and Newnko C. (2016) carried out study on the impact of corporate social responsibility (CSR) report on the profitability of Nigeria manufacturing firms between 2004 – 2013 using ten selected companies annual financial reports. Simple regression analysis model was used to product the relationship between Net Profit Margin (NPM) dependent variable and CSR, the independent variable the result should that with CSR the impact of corporate social responsibility has positive and significant impact on Net Profit Margin of manufacturing firms in Nigeria.
Stephen Kranser (2015)_ Examined the possible trade off or balance between corporate social responsibility (CSR) and companies profit He used qualitative approach to argue that there is little flexibility for a firm to engage in social impact project if these propramius do not provides an adequate financial return. He found out that the determinants of success of a CSR companies are varied but key factors at play especially in consumer factoring industries include the relevance of social initiative to the company itself and the criteria by which consumers screen products for potential purchase. 
Igra A.M et al (2014) also assess the relationship between the corporate social responsibility (CSR) and the corporate financial performance (CFP). In their study CRS was taken as independent as the benefit of organization which is controlled by the profit for stakeholder veteran on value and income for every food sector from substantive segment of Pakistan was choose a specimen for exphiration. Both qualitative and quantitative methods were used in their study to evaluate the impact of CSR and CFP NWVO test was applied in quantitative analysis and their conclusion shown that it the firm expends its using on exedras. It can enhance rehire in the chants brain and hence form can attain high benefit. 
Babalola YA (2012) in history examined the relationship between CSR and firms profitability in Nigeria with the use of secondary data sourced from ten randomly selected firms annual report and financial summary between 1999 – 2008. The study makes use of ordinary least square for the analysis of collected data. Finding from the analysis shown that sample firm invested less than 10% of their annual profit on social responsibility the coefficient of determination of the result obtained depicts that the expiatory variable accounted for changes or variations in selected firm performance (profit after – tax) are causes by changes in CSR in Nigeria and therefore recommended that a law and regulation to mandate firms to recognize that adequate attention be given to social accounting in terms of social costs be enacted and it complaisance be strictly adherical to.

Companies choose to be socially responsible not only because of the CSR benefits, but also because of the social, political, and consumer pressures which demand responsible products and services delivered by the companies, pressures come also from NGOs, investors, industry codes of conduct, rankings of social performance, etc. External Pressures and CSR benefits push corporations to become socially responsible. Chadhary (2009) underlined that companies adopting CSR are motivated by the following financial drivers which are the pillar of a company’s sustainable business development: increased reputation, brand, and customers loyalty, lower risks, increased competitive advantage, reinforced market position and reduced operation, costs (Brine et al,) 


The above mentioned drivers were examined by different researchers using several econometric methods in order to determine the relationship between CSR and CFT. The corporations employ CSR, as well as environmental management activities since they are expecting to foster innovation and to improve corporate social performance (Paunescu, 2014). A positive relation between CSR and CFP prove that company’s explicit costs are not hidden costs for stakeholders. In other words, if the stakeholder satisfaction, the as well as their social expectation (e.g environment, customer, employees etc) are taken into consideration, the cost employed by the company for CSR practices. 


Would be inferior by far to the CSR benefit (Porter and and Kramer, 2002). Thus, if companies treat CSR seriously, they increase the cost with competitiveness and decrease the costs which are hidden for stakeholder. Researchers, scholars, and academicians that have empirically analyzed the relation between CSR and CFP found different result a positive and statistically significant relation (Standwick and Stanwick, 1998) on relationship or mixed result (MC Williams and Siegel, 2000), a negative relationship (Waddrock and Grave, 1997). The reason why the finding of different paper are not unanimous is the they do not disclose mistake or inaccuracies of the data or methodology but also from the period observed, selected sample the different measure of CFP or corporate performance, and the methodology approach regarding empirical models and incorrect definition of the key term (Ullman, 1985), failure to control for the company economics activity. The use of one measure of CFP or just a few (Tsousoura, 2004) Based on the literature we revised most of the studies on CSR are made in developing countries and the variable used in many studies do not reflect accounting and market measure in our study we use both accounting-based performance measure (e.g. ROA, ROE, and ROS) as well as market – based firm performance measure (e.g. PER EPS, and PBV) for the companies listed on the BSE in Romania in order do determine the relation between CSR and CFP.            

CHAPTER THREE

RESEARCH METHODOLOGY 

3.1
INTRODUCTION /PREAMBLE 

This chapter provides the step approach applied in carrying out this study. It focuses on identifying] produces of collection of data analysis of such data and the establishment of any relationship existing among the variable research methodology according to Buadman (1990) should wage a detailed statement of methods used in data collection while those methods used in data collection while those methods were chosen and not other what data were obtained and how there were analyzed.    

3.2
RESEARCH DESIGN

The research employed various and produces to achieve the objectives of the research. It is pertinent to state that this work is classified as an explorative and empirical type of research. The research obtained information from secondary sources in analyzing the effect of social responsibility on corporate performance of banks. 


An exploratory research is a research aimed at identifying something on phenomenon. The ideas to explore i.e. to look at and determine what exist of how t exists. It connotes degree of description and explanation but essentially it is search light on path finding types of research these types of research design will help to determine the types of relationship that exist. 


Corporate social responsibility and corporate performance of firm.
3.3
POPULATION OF STUDY

The population for this study comprises Staff and Management of Access Bank Plc, Ilorin. The staffs are Forty Five (45) while the Management staff are five (5), totaling Fifty (50).  
3.4
SAMPLE SIZE AND SAMPLING TECHNIQUE 
Sample size: Due to constraint of time and money this research could only assess fifty (50) members of staff of the Access Bank of Nigeria Plc, out of the total number of sample size for this study is Fifty (50) member of staff selected to attend to the questionnaire.


Sampling techniques: The researcher used judgmental sampling (JS) in the selection of sample the study, the research was conducted on the basis of giving equal right to selected male and female in the strata. This enables the researcher to sample the view of the entire group under investigation on the implication of social responsibility on firm’s performance.
3.5
METHODS OF DATA COLLECTION

There are data collected for immediate and specific purpose, they are usually original to the research and its reliability can be depended on the data collection through his means.


The primary data is usually in the time of face or personal interview for the research work, the means of interview for the respondents is mainly used as one of the methods of primary data is a form of is infinite if all its population usually include age, sex, occupation, ethnic group or nationality income level, education, residence, etc.

Secondary Data: these are data which originated from author from existing prepared method such as the journal, magazine, billion documented work of reputable staff, references are also from term or seminar paper. The bulk of these methods of data collection are found in libraries. However, the use of secondary data have been so useful in the preparation and complication of thee research work which are: Easy accessibility to relevant data and information needed for the research work, It sources cost and economical to obtain
3.6
INSTRUMENTS OF DATA COLLECTION
QUESTIONNAIRE: The questionnaire were distributed personal to the staff in deferral inland revenue service Ilorin metropolis and particular attention was place to the finance department of the organization due to  nature of the study positive result was received from the staff and information collected made the writing of this thesis easier.

 ORAL INTERVIEW: This is the process by which the information that could not be collected through questionnaire are been collected through interview. Interview was conducted with most of the staff under the finance department. During the interview information collected   includes the general structure of Access Bank Plc Ilorin Kwara State.
3.7     
METHOD OF DATA ANALYSIS 

For the purpose of the study; ordinary least square method was employed. This is because the parameter estimation obtained by OLS is computational procedure is fairly simple and the data requirements are not too concessive.

3.8
HISTORICAL BACKGROUND OF THE CASE STUDY
Access Bank received its license from the Central Bank of Nigeria in 1989, and listed on the Nigerian Stock Exchange in 1998.

· 2002: Access Bank was taken over by a core of new management led by Aigboje Aig-Imoukhuede and Herbert Wigwe.

· 2005: Access Bank acquired Marina Bank and Capital Bank (formerly commercial bank Crédit Lyonnais Nigeria) by merger.

· 2007: Access Bank established a subsidiary in Banjul, The Gambia. This bank now has a head office and four branches, and the bank has pledged to open another four branches.

· 2008: Access Bank acquired 88% of the shares of Omnifinance Bank, which was established in 1996. It also acquired 90% of Banque Privée du Congo, which South African investors had established in 2002. Access Bank acquired 75% of the shares of Bancor SA, in Rwanda. Bancor had been established in 1995 and reorganized in 2001. In September, Access Bank opened a subsidiary in Freetown, Sierra Leone, and then in October, the bank opened subsidiaries in Lusaka, Zambia and in London, United Kingdom.

· 2008: Finbank (Burundi) joined the Access Bank network, but exited the group in 2014. 
· 2011: Access Bank was in talks with the Central Bank of Nigeria to acquire Intercontinental Bank plc.

· Intercontinental Bank became a subsidiary of Access Bank plc, which recapitalized the former and acquired a 75% majority interest in its stock.

· The combined effect of the restoration of Net Asset Value (NAV) to zero by AMCON and N50billion capital injection by Access Bank plc is that Intercontinental Bank now operates as a well-capitalized bank, with shareholders funds of N50billion and Capital Adequacy Ratio (CAR) of 24%, well above the 10% regulatory threshold.

· January 2012: Access Bank announced the conclusion of its acquisition of the former Intercontinental Bank,[7] creating an expanded Access Bank, one of the largest four commercial banks in Nigeria with over 5.7 million customers, 309 branches and over 1,600 Automated Teller Machines (ATMs). 
· 2018: In December 2018, Access Bank PLC acquires Diamond Bank, the board of Diamond Bank announces that her merger with Access Bank Plc expected to be completed in first half of 2019. 
CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.1
INTRODUCTION
This chapter presents the analysis of the data collected for this study. The responses of the respondents to the questionnaire were analyzed by the use of frequency counts, simple percentage and descriptive statistic.

4.2
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.2.1     Demographic information of the respondents

This section analyze the demographic information of the respondents in respect of their age, gender, marital status, level of education, management level and working experience. These analyses are shown below:

Table 4.2.1 
Age Distribution Of The Respondents

	Age Group 
	Frequency
	Percentage (%)

	 21-25 years

26 – 30 years

31-35   years

36 – 40 years

40 And above

TOTAL 
	0

10

20

15

5

50
	0

20

40

30

10

100%


Source: researcher’s survey (2025)

Table  above revealed that out of the 50 respondents sampled, 0 persons (0%) are from21- 25 years, 10 (20%) were between ages 26 – 30years, 20 (40%) falls under age bracket of 31 -35years, while 15 (30%) falls under the age bracket of 36-40years and5 people (10%) are within the age bracket of 40 and above.  
Table 4.2.2
Gender Distribution Of The Respondents
	Gender 
	Frequency
	          Percentage (%)

	Male 

Female 

TOTAL 
	30

20           

50
	             60

             40

           100%


Source: researcher’s survey (2025)

From table above, 30 people (60%) out of the total population sample were male, while 20 people (40%) were female. This indicates that males are more than the female respondents as a result of the nature of that company.

Table 4.2.3
Marital Status Of The Respondents

	Marital Status
	Frequency
	Percentage (%)

	Single 

 Married 

 Divorced 

TOTAL 
	28

16

6

50
	56

32

12

100%


Source: researcher’s survey (2025)

Table above shows that 28 people (56%) from the total population sampled are not married, 16 (32%) are married, while just 6 (12%) are divorced and that the majority of the population sampled are singles which spend much time at the work place.

Table 4.2.4 Level Of Education Of The Respondents

	  Level of Education  
	       Frequency
	          Percentage (%)

	Secondary

Tertiary education  

 Professional 

TOTAL 
	            5

            20

            25            

           50
	             10

             40

             50              

           100%


Source: researcher’s survey (2025)

Table also reveals that 5 people (5%) of the total population sampled has Secondary Education certificates, 20 (40%) had tertiary education certificates and 25 (50%) had professional certificates. This indicate that the company have more professionals which most of them are at the top management level that formulate strategies for the company and thus reliable information is assured to be offered.

Table4.2.4: No of years in the organization

	Working experience 
	 Frequency
	          percentage (%)

	  Less than a  year  

 1 – 5 years

 6 - 10years

11 – 15years

TOTAL 
	            9

            10

            19

            12

             50             
	             18

             20

             38

             24

            100


Source: researcher’s survey (2025)

Table above reveals that 9 people (18%) out of the total population sampled have been in the organization for less than a year, 10 people (20%) have been working for 1-5years, 19 people (38%) have been working for 6-10years, and 12 people (24%) have been working for 11-15years from the population sampled. This indicate that respondents that has work for 6-10 years are more than other respondents followed by respondents that has work for 11-15 years which know more about the organizations policy.

DATA ANALYSIS 
Table 4.3.1
Does Social Responsibility (SR) contribute tremendously and positively to the development of society and business?

	Option
	No of respondents
	Percentage (%)

	Yes
	45
	90

	No
	5
	10

	Total
	50
	100


Source: researcher’s survey (2025)


From the table above, it can be understood that Social Responsibility (SR) contribute tremendously and positively to the development of society and business as 45 respondents representing 90% said yes, while only 5 (10%) said No.

 Table 4.3.2
Does the Social Responsibility aim at providing social amenities to the public?


	Option
	No of respondents
	Percentage (%)

	Yes
	40
	80

	No
	10
	20

	Total
	50
	100


Source: researcher’s survey (2025)


The table shows that (80%) agreed with the statement that the Social Responsibility aim at providing social amenities to the public. However, 20% disagreed. 

Table 4.3.3: Does SR deliberate inclusion of public interest into corporate decision making end in line with profit making?

	Option
	No of respondents
	Percentage (%)

	Yes
	30
	60

	No
	20
	40

	Total
	50
	100


Source: researcher’s survey (2025)


The table shows that 60% agreed with the statement that SR deliberate inclusion of public interest into corporate decision making end in line with profit making. However, 40% disagreed. 

Table 4.3.4: Does the Company organize SR programme to give back to the society that gave the business first?


	Option
	No of respondents
	Percentage (%)

	Yes
	30
	60

	No
	20
	40

	Total
	50
	100


Source: researcher’s survey (2025)


The tabulation above shows that 60% agreed with the notion the Company organize SR programme to give back to the society that gave the business first? However, 40% agreed with the statement. 

Table 4.3.5
Does SR merely focus on the Banking Industry and multinationals only? 

	Option
	No of respondents
	Percentage (%)

	Yes
	20
	40

	No
	30
	60

	Total
	50
	100


Source: researcher’s survey (2025)


The table reveals that 60% of the respondents disagreed with the statement that SR merely focuses on the Banking Industry and multinationals only. More so, 40% agreed. 

Table 4.3.6
Does Access Bank Plc practice SR in order to improve the environmental challenges for sustainable business? 

	Options
	No of respondents
	Percentage (%)

	Yes
	50
	100

	No
	-
	-

	Total
	50
	100


Source: researcher’s survey (2025)


The table above shows that all the respondents (i.e 100%) agreed that Access Bank Plc practice SR in order to improve the environmental challenges for sustainable business, while no respondents disagreed. 

Table 4.3.7
Does the Banking sector experiencing rapid growth due to SR programmes?

	Options
	No of respondents
	Percentage (%)

	Yes
	45
	90

	No
	5
	10

	Total
	50
	100


Source: researcher’s survey (2025)


The table 4.3.7 above shows that 90% of the respondents agree that the Banking sector experiencing rapid growth due to SR, while only 10% disagreed.

Table 4.3.8:
Does SR work towards improving integrate economic, environmental and social aspects? 

	Option 
	No of respondents
	Percentage (%)

	Yes
	50
	100

	No
	-
	-

	Total
	50
	100


Source: researcher’s survey (2025)


From the above tabulation, it can be observed that all the respondents 100% agreed that SR work towards improving integrate economic, environmental and social aspects?. 

Table 4.3.9: 
Does the Banking industry affect the lives of people and Nigerian economy positively? 

	Option 
	No of respondents
	Percentage (%)

	Yes
	40
	80

	No
	5
	20

	Total
	50
	100


Source: researcher’s survey (2025)

The table shows that majority of the respondent 80% agreed that the Banking industry affect the lives of people and Nigerian economy positively, while only 20% of the respondents disagreed.

Table 4.3.10:
Does the introduction of SR to an organization reduce unemployment in the country?

	Option
	No of respondents
	Percentage (%)

	Yes
	25
	50

	No
	25
	50

	Total
	50
	100


Source: researcher’s survey (2025)


The above reveals that 50% of the respondents agreed that the introduction of SR to an organization reduce unemployment in the country. While 50% of the respondents disagreed.

Table 4.3.11
Does SR promote employment among the Nigerian youths?

	Option
	No of respondents
	Percentage (%)

	Yes
	45
	90

	No
	5
	10

	Total
	50
	100


Source: researcher’s survey (2025)


From the table above, it can be understood that SR promote employment among the Nigerian youths as 45 respondents representing 90% said yes, while only 5 (10%) said No.

Table 4.3.12
Does Indigenous Nigerian company practice SR as corporate philanthropy to cater for country’s socio-economic challenges?


	Option
	No of respondents
	Percentage (%)

	Yes
	40
	80

	No
	10
	20

	Total
	50
	100


Source: researcher’s survey (2025)


The table shows that (80%) agreed with the statement that the Indigenous Nigerian company practice SR as corporate philanthropy to cater for country’s socio-economic challenges. However, 20% disagreed. 

Table 4.3.13: Does Customers prefer to patronize who are alive to SR practices?

	Option
	No of respondents
	Percentage (%)

	Yes
	30
	60

	No
	20
	40

	Total
	50
	100


Source: researcher’s survey (2025)


The table shows that 60% agreed with the statement that Customers prefer to patronize who are alive to SR practices. However, 40% disagreed. 

Table 4.3.14: Does social responsibility business attracts the best workers and brings more customers to any organization?


	Option
	No of respondents
	Percentage (%)

	Yes
	30
	60

	No
	20
	40

	Total
	50
	100


Source: researcher’s survey (2025)


The tabulation above shows that 60% agreed with the notion that the social responsibility business attracts the best workers and brings more customers to any organization. However, 40% agreed with the statement. 

Table 4.3.15
does Private companies without SR practices most often fail sooner or later? 

	Option
	No of respondents
	Percentage (%)

	Yes
	20
	40

	No
	30
	60

	Total
	50
	100


Source: researcher’s survey (2025)


The table reveals that 60% of the respondents disagreed with the statement that Private companies without SR practices most often fail sooner or later. More so, 40% agreed. 

Table 4.3.16
Does Access Bank with SR policies get the best worker, shareholders, customers and a happier community and society?
	Options
	No of respondents
	Percentage (%)

	Yes
	50
	100

	No
	-
	-

	Total
	50
	100


Source: researcher’s survey (2025)


The table above shows that all the respondents (i.e 100%) agreed that Access Bank with SR policies get the best worker, shareholders, customers and a happier community and society, while no respondents disagreed. 

Table 4.3.17
Does Banking industry particularly Access Bank takes the roles in poverty alleviation in the society?

	Options
	No of respondents
	Percentage (%)

	Yes
	45
	90

	No
	5
	10

	Total
	50
	100


Source: researcher’s survey (2025)


The table 4.3.17 above shows that 90% of the respondents agree that the Does Banking industry particularly Access Bank takes the roles in poverty alleviation in the society, while only 10% disagreed.

Table 4.3.18:
Does Access Bank create a huge awareness to the society on the advantages of Banking? 

	Option 
	No of respondents
	Percentage (%)

	Yes
	50
	100

	No
	-
	-

	Total
	50
	100


Source: researcher’s Source: researcher’s survey (2025)

 (2025)


From the above tabulation, it can be observed that all the respondents 100% agreed that Access Bank create a huge awareness to the society on the advantages of Banking. 
Table 4.3.19: 
Does Access Bank also contributes to the educational development in the society? 

	Option 
	No of respondents
	Percentage (%)

	Yes
	40
	80

	No
	5
	20

	Total
	50
	100


Source: researcher’s survey (2025)

The table shows that majority of the respondent 80% agreed that Access Bank also contributes to the educational development in the society, while only 20% of the respondents disagreed.

4.3
TESTING OF HYPOTHESES 
Two research hypotheses were formulated and tested for this study. The hypotheses were tested using Pearson Product Moment Correlation and ANOVA were used to test the hypotheses at 0.05 level of significance.

Hypothesis one:

There is significant relationship between corporate social responsibility expenditure and bank profitability. 

Case Processing Summary

	
	Cases

	
	Valid
	Missing
	Total

	
	N
	Percent
	N
	Percent
	N
	Percent

	
	50
	100.0%
	0
	.0%
	50
	100.0%


Answers from respondents on CSR on communication impact

	
	
	
	
	Total

	
	
	
	YES
	NO
	

	
	YES
	Count
	30
	11
	41

	
	
	Expected Count
	29.4
	11.6
	41.0

	
	
	% within 
	73.2%
	26.8%
	100.0%

	
	
	% within 
	69.8%
	64.7%
	68.3%

	
	
	% of Total
	50.0%
	18.3%
	68.3%

	
	NO
	Count
	13
	6
	19

	
	
	Expected Count
	13.6
	5.4
	19.0

	
	
	% within 
	68.4%
	31.6%
	100.0%

	
	
	% within 
	30.2%
	35.3%
	31.7%

	
	
	% of Total
	21.7%
	10.0%
	31.7%

	Total
	Count
	43
	17
	60

	
	Expected Count
	43.0
	17.0
	60.0

	
	% within 
	71.7%
	28.3%
	100.0%

	
	% within 
	100.0%
	100.0%
	100.0%

	
	% of Total
	71.7%
	28.3%
	100.0%


Chi-Square Tests on communication impact
	
	Calculated

Value
	Df
	Asymp. Sig. (2-sided)
	Exact Sig. (2-sided)
	Exact Sig. (1-sided)

	 Chi-Square
	4.144
	1
	.704
	
	

	Continuity Correctionb
	.005
	1
	.943
	
	

	Likelihood Ratio
	.143
	1
	.706
	
	

	Fisher's Exact Test
	
	
	
	.763
	.465

	Linear-by-Linear Association
	.142
	1
	.706
	
	

	N of Valid Casesb
	60
	
	
	
	


Table value= 3.84 at .05 level of significant            

 Discussion of the result of hypothesis 1 from the result of table 7, it is shown that the chi-square calculated value of 4.144 is greater than the table value of 3.84 at .05 level of significant. We therefore reject the null hypothesis which there is significant relationship between corporate social responsibility expenditure and bank profitability. Thus, the alternative hypothesis is accepted

Hypothesis two
Corporate Social responsibility affects bank market position and its turnover.

Case Processing Summary

	
	Cases

	
	Valid
	Missing
	Total

	
	N
	Percent
	N
	Percent
	N
	Percent

	
	50
	100.0%
	0
	.0%
	50
	100.0%


Answers from respondents on CSR on profit motives
	
	
	
	
	Total

	
	
	
	YES
	NO
	

	
	YES
	Count
	29
	17
	46

	
	
	Expected Count
	32.2
	13.8
	46.0

	
	
	% within 
	63.0%
	37.0%
	100.0%

	
	
	% within 
	69.0%
	94.4%
	76.7%

	
	
	% of Total
	48.3%
	28.3%
	76.7%

	
	NO
	Count
	13
	1
	14

	
	
	Expected Count
	9.8
	4.2
	14.0

	
	
	% within 
	92.9%
	7.1%
	100.0%

	
	
	% within 
	31.0%
	5.6%
	23.3%

	
	
	% of Total
	21.7%
	1.7%
	23.3%

	Total
	Count
	42
	18
	60

	
	Expected Count
	42.0
	18.0
	60.0

	
	% within 
	70.0%
	30.0%
	100.0%

	
	% within 
	100.0%
	100.0%
	100.0%

	
	% of Total
	70.0%
	30.0%
	100.0%


Chi-Square Tests on CSR on profit motives
	
	Calculated Value
	Df
	Asymp. Sig. (2-sided)
	Exact Sig. (2-sided)
	Exact Sig. (1-sided)

	 Chi-Square
	4.543
	1
	.033
	
	

	Continuity Correctionb
	3.234
	1
	.072
	
	

	Likelihood Ratio
	5.496
	1
	.019
	
	

	Fisher's Exact Test
	
	
	
	.045
	.030

	Linear-by-Linear Association
	4.467
	1
	.035
	
	

	N of Valid Casesb
	60
	
	
	
	


Table value= 3.84 at .05 level of significant       

 Discussion of result of hypothesis 2  From the result of table 8, it could be observed that, the chi-square calculated value of 4.543 is greater than the table value of 3.84 at .05 level of significance. Thus, the null hypothesis which states that Corporate Social responsibility affect bank market position and its turnover is rejected while the alternative hypothesis is accepted.
Hypothesis Three

H03- Corporate Social Responsibility has the significant negative impact on Shareholders wealth. 

	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.512a
	.262
	.255
	.38412

	a. Predictors: (Constant), Further studies, CSR; 

b. dependent variable: Shareholders wealth


	ANOVAa

	Model
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	1
	Regression
	11.471
	2
	5.736
	38.873
	.000b

	
	Residual
	32.313
	219
	.148
	
	

	
	Total
	43.784
	221
	
	
	

	a. Dependent Variable: shareholders wealth

	b. Predictors: (Constant), Further studies, CSR 



	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	-.190
	.110
	
	-1.729
	.085

	
	CSR
	.174
	.035
	.415
	4.933
	.000

	
	Further studies
	.052
	.035
	.123
	1.465
	.144

	a. Dependent Variable: shareholders wealth  
b. Independent variables: CSR


From the Model summary above, the result shows that Corporate Social Responsibility has the significant negative impact on Shareholders wealth which is explained by the correlation coefficients (R=0.512, R2=0.262 & adjusted-R2=0.255). It is however noted from this results that 26.2% of shareholders wealth is accounted specifically by CSR. The adjusted R2 depict the fact that not more than 0.7% would have been the variance in outcome if the model were derived from population rather than the sample, and the fact that our sample is fair representative of the total population because this value (0.262-0.255=0.007) is negligible. 

The ANOVA table that follow test for the significant of the regression coefficients at 5% level and it posited that model is properly fitted. The significant impact of the predictor (CSR) on shareholders wealth is accepted and the null hypothesis is rejected (Beta=0.415; p=0.00<0.05) and the fact that about 41% increase in CSR was a result of increase in shareholders wealth by 1. Development in Further Studies on shareholders wealth is insignificant at 5% level but have a little impact on CSR (Beta=0.123; p=1.44>0.05). Therefore, the null hypothesis that there is no significant impact CSR is accepted at 5% level and the alternative hypothesis is rejected. 

4.4
DISCUSSION OF FINDINGS
This research work revealed that business does not exist in vacuum and companies are increasingly striving to respond to various social and environmental concerns in their sphere of operations. Therefore, companies should involve in interaction with various elements in the society which provide support and resources for the existence of the company. Companies now take decision strategically on the nature and level of responsibilities they should discharge to their various stakeholders such as the areas of employees’ relation, local communities, customers, product and the performance of the natural environment. The expectation for more accountability, transparency and socially responsible project execution require companies to consider stakeholders other than shareholders and reconcile environmental, social and economic impacts.

In modern businesses, the pursuit profit maximization or the maximization of shareholders value as the only business objective is no longer fashionable and rewarding because a business that has social responsibility is a business with primary social objectives whose surpluses are mainly re-invested for that purpose in the business or in the community, rather than being driven by the need to maximize profit. Moreover, in order to create and sustain goodwill from the community, it is only economically sensible for companies to inform the stakeholders of their CSR activities in an appropriate form and manner. The most widely used medium is the annual reports and account corporate disclosure comprises of mandatory and voluntary reporting. Mandatory reporting discloses information required by law and professional pronouncements such as CAMA 1990. Statement of accounting standard (SAS), BOFIA etc while voluntary reporting is not regulated by law but discloses information that are useful to stakeholder’s decision making. Though, CSR disclosure involves enormous cost, it is no longer regarded as a cost but a company’s investment in social and environmental issues. In the meantime, it should be assumed that social responsibility is one of the number of influential forces which its presence affects and will continue to affect business policies, decision making and operations.

CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 

5.1
SUMMARY 

This study reveals on attempt to find a solution to the research problem via, how corporate social responsibility affects profitability of Nigeria Bank the research therefore set objective to be achieved which includes making sure that it establishes the relationship hypothesized using annual financial statement of ACCESS BANK instead on the Nigeria Stock Exchange for period of 5 years from 2006 – 2010. This was to enable the research provide a guide in formulating strategies in Nigeria and also contribute to body of knowledge or literature regarding corporate social responsibility. 


Also, the research work, talked about the literature review in which it was enunciated that the more investment in corporate social relationship with various stakeholder in the environment the bank operate.


It further talked about the research methodology used for this study and tested then hypothesis using statistical tool for analysis. It was therefore found that there exist a significant relationship between corporate social responsibility and corporate performance of bank, that indeed corporate social responsibility effect banks, profitability in Nigeria. 

2.2
CONCLUSIONS

This study has been able to identify the impact of corporate social responsibility contributes to a way of living a healthy life in the Nigeria. 


A company has to give back society in which it operate, cleans up all from of pollution it has caused in its course of a way of giving back and developing the society. A company cannot progress positively in a retrogressing society. 


Corporate social responsibility is not a new subject neither is it strange to the Banking Industry, profit objective is the major and primary objective of every bank, but no responsive bank will neglect all – important social responsibility objective. 


There is a well formulated corporate social responsibility policy in virtually all the banks in the banking sector and which is strictly adhered to. 


This policy is also made to comply with the directions of regulatory authorities and also government policies. Being involved in socially responsible act add to the goodwill of the company thereby increasing their financial worth eventually, boosting the image of a company and giving them on edge over other companies through increasing patronage afforded socially responsible firms. Social responsibility has a great impact on the society by adding to the infrastructures and development of the society. One of the fine points of the exercise is the apparent disposition of the institutions covered by the research, to virtually all areas of human endeavour. This is, reason why some of them responded to appeals such as sponsoring of literary activities and public lectures. However, the banking industry would need to synergize with view to pooling resources to contain some capital – intension project like road building, school block in order to break more groups in corporate social responsibility planning and delivery.

5.3
RECOMMENDATIONS               

Though, in Nigeria social responsibility is encouraged in achieving greater bank’s performance, organization in the country have not really engaged in CSR which have implications for the survival of these firms. This research work therefore offers the following policy suggestion on how banks can improve on their CSR to ensure greater better performance  


Policy framework should be designed for corporate social responsibility in Nigeria by the government and compliance ensured by setting mechanisms and institution for the implementation at CSR. Companies in Nigeria particularly the profitable ones should give greater priority to CSR this has the tendency to assist them to social accounting and social costs by firms in Nigeria. 

· The company should investigate the significant relationship between  corporate social responsibility and financial performance of the company, by doing so, there is tendency of fostering cooperation between the company and the employees and this will help the company achieve their aims and objectives. 

· The banking industry should see all the problem in our society as a business opportunity and try will discover that the problem are just opportunity in disguise. 

· It is recommended that while improvement in the participation volumes by banking industries is desirable, they should close ranks for forge common attention to address contain corporate social responsibility factors, especially those bothering on security on account of their requiring high capital as roads mending and construction.      
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APPENDIX

KWARA STATE POLYTECHNIC, ILORIN

INSTITUTE OF FINANCE AND MANAGEMENT STUDIES

DEPARTMENT OF BUSINESS ADMINISTRATION

 QUESTIONAIRE

Dear respondent,

          This questionnaire is designed to investigate the impact of social responsibility on firm’s performance, a case study of Access Bank Plc,Ilorin.

           You are kindly requested to indicate your sincere response based on your personal perception. 

           You are assured that every information collected will be treated with strict confidentiality and will be purely used for the purpose of this research.

 
Thanks for your cooperation








Yours faithfully









Alaran Olaide Tolulope

SECTION A. 

PERSONAL DATA

1. Gender: - 



Male 





(      ) 


Female 





(      ).

2. Marital status: - 


Married 





(      ) 


Single 





(      ) 


Divorce 





(      ).

3. Years of experienced or operation: - 



0-3yrs 





(      ) 



4-7yrs 





(      ) 



8yrs and above.



(      )

4. Level of education: - 



B.SC 





(      ) 



HND 





(      ) 



OND 





(      ) 



NCE 





(      ) 



O’LEVEL CERTIFICATE


(      ).

SECTION B:

Please tick (  ) the appropriate column on the table below as each statement applied to you.

	S/N
	STATEMENT
	YES
	NO

	1.
	Does Social Responsibility (SR) contribute tremendously and positively to the development of society and business?
	
	

	2.
	Does the Social Responsibility aim at providing social amenities to the public?
	
	

	3.
	Does SR deliberate inclusion of public interest into corporate decision making end in line with profit making?
	
	

	4.
	Does the Company organize SR programme to give back to the society that gave the business first?
	
	

	5.
	Does SR merely focus on the Banking Industry and multinationals only?
	
	

	6.
	Does Access Bank  Plc practice SR in order to improve the environmental challenges for sustainable business?
	
	

	7.
	Does the Banking sector experiencing rapid growth due to SR programmes?
	
	

	8.
	Does SR work towards improving integrate economic, environmental and social aspects?
	
	

	9. 
	Does the Banking industry affect the lives of people and Nigerian economy positively?
	
	

	10.
	Does the introduction of SR to an organization reduce unemployment in the country?
	
	

	11.
	Does SR promote employment among the Nigerian youths?
	
	

	12.
	Does Indigenous Nigerian company practice SR as corporate philanthropy to cater for country’s socio-economic challenges?
	
	

	13.
	Does Customers prefer to patronize who are alive to SR practices?
	
	

	14.
	Does social responsibility business attracts the best workers and brings more customers to any organization?
	
	

	15.
	Does Private companies without SR practices most often fail sooner or later?
	
	

	16.
	Does Access Bank with SR policies get the best worker, shareholders, customers and a happier community and society?
	
	

	17.
	Does Banking industry particularly Access Bank takes the roles in poverty alleviation in the society?
	
	

	18.
	Does Access Bank create a huge awareness to the society on the advantages of Banking?
	
	

	19.
	Does Access Bank also contributes to the educational development in the society?
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