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ABSTRACT
This study assessed the tourist attractions and their level of patronage in Moro Local Government Area (LGA) of Kwara State, Nigeria. Using a descriptive survey design, data was collected from 50 purposively selected respondents through a structured questionnaire. The findings reveal that Moro LGA possesses a variety of cultural, historical, and natural attractions, with the Shao Awon Mass Wedding being the most widely known. The analysis indicates a low level of patronage, which is largely driven by specific events rather than consistent, year-round visits. The key factors hindering tourism development and patronage were identified as inadequate infrastructure (90%), lack of effective marketing (80%), and insufficient government support and investment (84%). Despite these challenges, a significant majority of respondents (94%) believe tourism can boost the local economy and are willing to increase their visits if conditions improve. The study concludes that Moro LGA's tourism potential remains largely untapped due to a lack of proper infrastructure, marketing, and management. To address this, the study recommends prioritizing infrastructure development, implementing a strategic marketing campaign, fostering public-private partnerships, and diversifying tourism offerings to attract a broader audience and ensure sustainable growth.



CHAPTER ONE
1.0 Introduction
Tourism has globally emerged as a significant driver of socio-economic development, contributing substantially to GDP, employment generation, and cultural exchange (WTTC, 2018). Nigeria, with its vast and varied landscape, rich cultural tapestry, and historical landmarks, is uniquely positioned to leverage tourism as a catalyst for economic diversification and growth. From the pristine beaches of the Atlantic coast to the ancient cities steeped in history, and the breathtaking natural wonders, the country boasts a plethora of attractions capable of drawing both domestic and international visitors (Madandola & Boussaa, 2023).
Tourism is a significant driver of economic growth, employment creation, and cultural exchange globally. Nigeria, with its rich cultural heritage, diverse landscapes, and numerous historical sites, holds immense tourism potential (Owolabi & Imhonopi, 2017). Kwara State, located in the North Central geopolitical zone of Nigeria, is particularly endowed with natural and cultural attractions, including waterfalls, historical sites, and vibrant festivals (Kwara State Government, n.d.). However, the actualization of this potential often falls short, especially in rural areas, due to various challenges such as inadequate infrastructure, limited promotion, and poor management (ResearchGate, 2023; Rekayasa Sipil, 2025).
Moro Local Government Area, situated within Kwara State, is believed to possess several underexplored tourist attractions. An assessment of these attractions and their current level of patronage is crucial for understanding their contribution to the local economy and for developing effective strategies to harness their full potential. This study will delve into the specifics of Moro LGA's tourist offerings, providing a localized perspective on the broader challenges and opportunities within Nigeria's rural tourism sector.
1.1 Background of the Study
Kwara State has been actively promoting its tourism sector, recognizing its capacity to diversify the state's economy beyond traditional sectors like agriculture. While prominent attractions like the Esie Museum and Owu Falls are often highlighted, lesser-known areas like Moro LGA may hold hidden gems that, if properly developed and promoted, could significantly contribute to the state's tourism revenue and create opportunities for local communities.
Anecdotal evidence suggests that many rural tourist sites in Nigeria suffer from low patronage despite their inherent appeal. This can be attributed to a myriad of factors, including poor accessibility, lack of awareness, insufficient facilities, and security concerns (ResearchGate, 2023; Rekayasa Sipil, 2025). Understanding the specific challenges and opportunities within Moro LGA is essential for tailored interventions.
1.2 Statement of the Problem
Despite the acknowledged tourism potential of Kwara State, the specific tourist attractions within Moro LGA remain largely unassessed in terms of their current state and the extent to which they attract visitors. This lack of detailed information hinders effective planning, investment, and marketing strategies. Consequently, the local communities within Moro LGA may not be fully benefiting from the potential economic advantages that tourism could offer. 
1.3 Research Questions
1. This study seeks to answer the following research questions:
2. What are the identifiable tourist attractions within Moro Local Government Area of Kwara State?
3. What is the current level of patronage at these identified tourist attractions?
4. What are the factors influencing the patronage of tourist attractions in Moro LGA?
5. What are the challenges hindering the optimal development and patronage of tourism in Moro LGA?
6. What strategies can be implemented to enhance the patronage and sustainable development of tourist attractions in Moro LGA?
1.4 Objectives of the Study
The main objective of this study is to assess the tourist attractions in Moro Local Government Area of Kwara State and their level of patronage. Specific objectives include:
1. To identify and categorize the tourist attractions available in Moro LGA.
2. To determine the volume and characteristics of visitors to these attractions.
3. To analyze the socio-economic, infrastructural, and promotional factors influencing tourist patronage in Moro LGA.
4. To identify the challenges faced in the development and management of tourist attractions in the area.
5. To recommend strategies for improving patronage, infrastructure, and overall tourism development in Moro LGA.
1.5 Significance of the Study
This study holds significant importance for various stakeholders:
· Moro Local Government Area: The findings will provide crucial data for local government authorities to develop targeted policies and allocate resources effectively for tourism development.
· Kwara State Government: The study contributes to the broader understanding of tourism potential across the state, informing state-level tourism master plans and investment decisions.
· Tourism Investors and Entrepreneurs: It will offer insights into viable investment opportunities in the tourism sector within Moro LGA.
· Local Communities: The research can highlight avenues for community participation in tourism, leading to job creation and improved livelihoods.
· Academics and Researchers: It adds to the existing body of literature on rural tourism development in Nigeria, providing a case study for future research.
1.6 Scope of the Study
This study will focus specifically on tourist attractions located within the geographical boundaries of Moro Local Government Area, Kwara State. The assessment of patronage will cover both local and, where applicable, national and international visitors. The timeframe for patronage data collection will primarily be for the past 12-24 months, subject to data availability and accessibility. The study will not delve into the detailed economic impact analysis of tourism on the entire Kwara State, but rather focus on the assessment of attractions and their patronage within Moro LGA
1.7 operational definitions of terms
1. Assessment
Conceptual Definition: The act of evaluating, appraising, or judging the quality, significance, and potential of something.
Operational Definition: In this study, "assessment" refers to the systematic process of identifying, characterizing, and evaluating the current state, potential, and challenges of natural, cultural, historical, and man-made features within Moro LGA that can attract visitors. This includes examining their current infrastructure, accessibility, promotional efforts, and perceived value by stakeholders and visitors.
2. Tourist Attraction
Conceptual Definition: A place of interest that tourists visit, typically for its inherent or exhibited natural or cultural value, historical significance, or offering leisure and amusement.
Operational Definition: For this research, a "tourist attraction" in Moro LGA is defined as any natural landmark (e.g., rivers, hills, specific geological formations), cultural site (e.g., traditional festivals, historical structures, community practices), historical site (e.g., ancient wells, historically significant mosques), or man-made feature (e.g., a university campus with visitor appeal, specific markets) that either currently draws visitors or has demonstrable potential to do so. The identification will be based on local knowledge, state tourism records, and direct observation during fieldwork. Examples include the Awon Mass Wedding Festival, Shehu Alimi's Mosque, the Oshin River, and Kwara State University campus.
3. Moro Local Government Area (LGA):
Conceptual Definition: A political and administrative division within Kwara State, Nigeria, responsible for local governance and development.
Operational Definition: "Moro Local Government Area" specifically refers to the geographical boundaries and administrative jurisdiction of Moro LGA as recognized by the Nigerian government. All identified tourist attractions and data collection will be confined to this specific geographical area, encompassing its major towns and communities such as Bode Saadu, Malete, and Shao.
4. Kwara State
Conceptual Definition: A state in the North-Central geopolitical zone of Nigeria, known for its diverse culture and some natural attractions.
Operational Definition: "Kwara State" refers to the entire political entity of Kwara State, Nigeria, serving as the broader context for the study. References to Kwara State will be made in relation to its overall tourism policy, state-level tourism bodies, and its general tourism landscape, which influences the development of tourism within Moro LGA.
5. Level of Patronage
Conceptual Definition: The degree to which customers frequent or support a business, service, or attraction.
Operational Definition: In this study, "level of patronage" refers to the volume and characteristics of visitors to the identified tourist attractions in Moro LGA. This will be measured through:
Visitor Count: The estimated or observed number of individuals visiting a particular attraction over a specified period (e.g., daily, weekly, monthly, annually).
Visitor Characteristics: The demographic profile (age, gender, origin, occupation), motivations for visiting, duration of stay, and activities engaged in by the visitors. This will be assessed through visitor surveys and stakeholder interviews.
Visitor Frequency: The regularity of visits by individuals or groups, indicating repeat visitation or sustained interest.
By clearly defining these terms, your project ensures that the reader understands the precise meaning of the concepts as they are used throughout your research, enhancing the rigor and clarity of your findings. 


CHAPTER TWO
2.0 Literature Review
The success of any tourism initiative hinges on a deep understanding of its foundational elements. This chapter delves into existing academic discourse, laying the groundwork for assessing tourist attractions in Moro Local Government Area. We'll explore the core concepts of tourism and attractions, review the broader tourism landscape of Kwara State, identify key factors that drive or deter visitor numbers, and examine the unique challenges facing rural tourism development in Nigeria. Finally, we'll establish a theoretical framework to guide our investigation into visitor behavior.
2.1 Conceptual Framework: Deconstructing Tourism and Tourist Attractions
Tourism, at its heart, is a vibrant global industry encompassing the journeys and temporary stays of individuals outside their usual environments for a myriad of reasons – be it leisure, business, or personal interests (UNWTO, n.d.). This fluidity in motivation highlights the industry's dynamic nature. At the very core of this global phenomenon are tourist attractions, which act as the magnetic force drawing people to a particular destination (Pearce, 1991). These attractions are the prime catalysts for travel, igniting curiosity and inspiring exploration. They can be broadly categorized into several distinct types:
Natural Attractions: These are the pristine gifts of nature, often untouched or minimally altered by human hands. Think of the majestic Owu Falls in Kwara State, towering mountains, meandering rivers like the Oshin River in Moro LGA, mysterious caves, dense forests, and unique geological formations. These elements form the bedrock for eco-tourism, adventure tourism, and simple nature-based leisure activities, offering visitors a chance to connect with the environment (Tourism Teacher, 2021).
Cultural/Historical Attractions: These attractions are windows into human heritage and societal evolution. This category encompasses a rich tapestry of sites: ancient settlements, historic battlegrounds, traditional wells, revered mosques with deep historical roots, and invaluable repositories like the Esie Museum, home to its enigmatic soapstone figures. It also includes art galleries, archaeological digs, significant religious sites, and vibrant traditional festivals, such as the renowned Awon Mass Wedding Festival in Shao, Moro LGA (Wikipedia, n.d.; Igbomina Progressive Network, n.d.). These sites are fundamental to heritage and cultural tourism, offering profound insights into a community's past and present.
Man-made (or Built) Attractions: As the name suggests, these are attractions deliberately designed and constructed to entice visitors. This can span a wide spectrum, from grand theme parks and luxurious resorts to bustling shopping malls and architecturally significant structures. Even an educational institution, like a university campus, can become a man-made attraction if it hosts events, draws prospective students and their families, or offers public tours, leading to notable visitation. In a more local, rural context, well-maintained community centers or unique, vibrant local markets can also function effectively as man-made draws (Tourism Teacher, 2021).
Events: While often intertwined with cultural attractions, specific events stand alone as powerful magnets for patronage. These include annual festivals, major sports tournaments, or large-scale conventions. The Awon Mass Wedding Festival in Shao, Moro LGA, serves as an excellent example of an event-based attraction that consistently draws significant attendance (Tourism Teacher, 2021).
The ultimate benchmark for a tourist attraction's success is its patronage, which simply refers to the volume and nature of visitors it attracts over a given period (Project List, n.d.). Patronage is far more than just a headcount; it's a vital indicator of an attraction's appeal, its economic viability, and the efficacy of its management and promotional strategies. It inherently reflects visitor satisfaction and the likelihood of repeat visits, along with the overall perception of the destination. Many interwoven factors influence patronage, including the ease of accessibility, the quality of available facilities, targeted promotional activities, and the overarching image and safety of the destination (Kozak & Rimmington, 2000; Project Reserve, n.d.).
2.2 An Overview of Kwara State's Tourist Attractions
Kwara State boasts a rich geographical and cultural diversity, contributing a variety of attractions to its overall tourism portfolio. However, academic discussions frequently point to a noticeable disparity in how these sites are developed and recognized. While some are celebrated and relatively well-known, many others remain largely underdeveloped and their potential untapped.
Among the prominent attractions frequently highlighted in Kwara State's tourism discourse are:
Esie Museum: Located in Esie, within Irepodun LGA, this landmark holds the distinction of being Nigeria's very first museum, established back in 1945. It has gained international recognition for housing the largest collection of mysterious soapstone figures, solidifying its place as a crucial site for cultural and historical tourism (Kwara State Government, n.d.).
Owu Falls: Nestled in Owa Kajola, Ifelodun LGA, Owu Falls stands as one of West Africa's tallest and most breathtaking waterfalls. Its sheer natural grandeur positions it as a key eco-tourism destination. Nevertheless, studies often suggest that its full potential is yet to be realized, with researchers continually advocating for improved social amenities and infrastructure in its surroundings to enhance visitor experience (Nsukka Journal of the Humanities, 2024; Kwara State Government, n.d.).
Sobi Hills: This imposing landmark in Ilorin, the state capital, carries significant historical and cultural weight. It's a popular spot for hiking and offers panoramic views of the city.
Ilorin Central Mosque and Old Alfa Alimi Mosque: These magnificent structures in the state capital are more than just places of worship; they are significant Islamic heritage sites that vividly reflect the rich religious and historical tapestry woven into Ilorin's identity (Kwara State Government, n.d.).
Kwara Hotel: Situated in Ilorin, this establishment represents a vital piece of hospitality infrastructure, providing essential accommodation and facilities that support tourism activities within the state capital (Kwara State Government, n.d.).
Turning our attention to Moro Local Government Area, we find specific attractions that, while perhaps less globally renowned, are locally acknowledged and even endorsed by the state government for their burgeoning potential:
Awon Mass Wedding Festival (Shao): This annual cultural celebration, held in Shao, stands out as a notable cultural attraction. It provides a fascinating glimpse into indigenous traditions and consistently draws both local and regional visitors, making it a vibrant cultural hub (High Profile, 2022).
Bode Saadu: Serving as the administrative headquarters of Moro LGA, Bode Saadu offers a tranquil environment characterized by expansive agricultural landscapes and the serene Oshin River. These features inherently suggest strong potential for both rural and agro-tourism. The Bode Saadu Durbar is another significant annual cultural event that adds to the area's allure (KwaraConnect, 2022).
Shehu Alimi's Mosque: This mosque has been specifically identified by the Kwara State Government as a major attraction within Moro LGA, underscoring its profound historical and religious importance to the local community (Kwara State Government, n.d.).
The Well at Kwo Alapa District: Also listed by the state government, this well is believed to hold significant historical or cultural importance within its local context (Kwara State Government, n.d.).
Kwara State University (KWASU), Malete: While its primary function is academic, KWASU's modern campus, its various events, and the surrounding local hospitality services (such as the E-Place Hotel) collectively attract a consistent stream of non-academic visitors. This sustained influx of people significantly contributes to local patronage and fosters a localized service economy around visitor needs (Wikivoyage, n.d.).
Ila-Oja Cattle Dam and Grazing Reserve: These sites offer a unique window into local agricultural practices and rural life. They present an intriguing prospect for visitors interested in agro-tourism or those seeking authentic rural experiences (Kwara State Government, n.d.).
Much of the academic discourse surrounding tourism in Kwara State consistently highlights the ongoing challenge of underdevelopment and limited exploitation of numerous cultural heritage and natural sites (ResearchGate, 2018; Nsukka Journal of the Humanities, 2024). This overarching trend underscores the critical need for a targeted, focused assessment in local government areas like Moro, where promising attractions may exist but are not yet fully integrated into the state's broader tourism framework.
2.3 Factors Influencing Tourist Patronage
The level of patronage any given tourist attraction or destination enjoys is a complex outcome of numerous interacting factors. A thorough understanding of these determinants is absolutely crucial for crafting effective strategies to boost visitor numbers. Academic literature identifies several key categories that consistently influence tourist decisions:
Attraction Attributes and Quality: The intrinsic characteristics of an attraction are paramount. These include its uniqueness and authenticity, which fundamentally provide compelling reasons for a visit (Project List, n.d.). The quality of available facilities and services—ranging from clean restrooms and clear signage to comfortable seating, informative centers, well-maintained pathways, and the presence of knowledgeable guides—significantly impacts a visitor's comfort and overall satisfaction. These elements directly influence the likelihood of repeat visits and, crucially, positive word-of-mouth recommendations (Project Reserve, n.d.; Semantic Scholar, 2020). Beyond facilities, the diligent maintenance and cleanliness of the site are non-negotiable for a pleasant visitor experience. Furthermore, offering a variety of engaging activities and experiences, such as vibrant cultural performances, interactive exhibits, or well-structured guided tours, can dramatically increase visitor engagement and encourage longer stays (Academic Journals, 2017).
Accessibility and Infrastructure: How easily tourists can reach an attraction is a fundamental driver of patronage. This encompasses the condition of road networks leading to the site and the availability of convenient and affordable transportation options (ResearchGate, n.d.; EKB Journal Management System, n.d.). The presence of suitable accommodation and hospitality services – whether hotels, guesthouses, or even local homestays – in close proximity to the attraction is vital, especially for visitors planning multi-day stays (ResearchGate, 2022). In today's digital age, reliable communication networks, including mobile phone service and internet access, are increasingly important for modern travelers for navigation, accessing information, and sharing their experiences in real-time (EKB Journal Management System, n.d.).
 * Marketing and Promotion: Awareness is the crucial first step toward securing patronage. Therefore, effective marketing and promotional strategies are indispensable to inform potential tourists about an attraction's existence, highlight its unique selling points, and clearly outline what it offers (Project Reserve, n.d.; Infinity Press, n.d.). Easy access to accurate and comprehensive information availability—through well-designed websites, informative brochures, engaging social media presence, and local tourist information centers—is critical for seamless trip planning. Moreover, the overall branding and image a destination projects significantly influence its perceived attractiveness and desirability (IIPRDS, 2024).
Socio-Economic and Safety Factors:
Disposable Income and Cost: The financial capacity of potential tourists to afford travel, coupled with the overall cost of visiting an attraction (including entry fees, transportation, and accommodation), directly influences their decision to embark on a trip (Academic Journals, 2017; Scholarzest, 2023).
Security and Safety: The perceived safety and security of a destination are paramount. Any concerns about crime, civil unrest, or, notably in the Nigerian context, issues like kidnapping, can significantly deter visitors, regardless of an attraction's other appealing qualities (UM Journal, n.d.; Rekayasa Sipil, 2025). This aspect is particularly critical in regions where general security concerns can cast a shadow over tourism prospects (ResearchGate, n.d.).
Government Policies and Support: Proactive and supportive government policies, alongside adequate funding for infrastructure development and well-executed tourism initiatives at both state and local levels, are foundational for fostering sustained tourism growth (Kwara State Polytechnic, Ilorin, n.d.; ResearchGate, 2023).
Community Involvement and Hospitality: The active participation, genuine welcoming attitude, and overall hospitality of local communities can profoundly enhance the visitor experience. Such positive interactions often lead to invaluable positive word-of-mouth recommendations, which are crucial for attracting new visitors (EKB Journal Management System, n.d.; Scholarzest, 2023).
2.4 Challenges in Rural Tourism Development in Nigeria
Despite Nigeria's undeniable and vast tourism potential, particularly in its rural areas, the development of rural tourism, including in places like Moro LGA, consistently faces a range of stubborn challenges. These hurdles significantly impede growth and patronage:
Inadequate Infrastructure: This stands out as arguably the most pervasive and crippling challenge. Poorly maintained and often impassable road networks, unreliable electricity supply, a scarcity of potable water, and extremely limited internet connectivity make rural areas inherently difficult to access for tourists. These deficiencies also make such areas less appealing for visitors and costly to develop effectively (Rekayasa Sipil, 2025; EKB Journal Management System, n.d.; ResearchGate, 2020). Critically, this directly and negatively impacts accessibility, which, as noted, is a key driver of patronage.
Limited Funding and Investment: There's a chronic issue of insufficient financial commitment from both governmental bodies and the private sector when it comes to the development, consistent maintenance, and effective promotion of rural tourist attractions. This shortfall often results in dilapidated facilities, a lack of necessary upgrades, and numerous missed opportunities for growth (Rekayasa Sipil, 2025; ResearchGate, 2023).
Security Concerns: Pervasive insecurity in various parts of Nigeria, encompassing issues like banditry, kidnapping, and communal clashes, unfortunately creates a widespread negative perception. This perception acts as a formidable deterrent, discouraging both domestic and international tourists from venturing into rural areas, regardless of the actual safety profile of a specific location (UM Journal, n.d.; Rekayasa Sipil, 2025; ResearchGate, n.d.).
Weak Policy Implementation: While robust national and state-level tourism policies may well exist on paper, their effective translation into actionable plans and consistent, sustained implementation at the local level, particularly in rural contexts, frequently falls short. This disconnect often leads to uncoordinated developmental efforts and a failure to meet strategic tourism targets (Rekayasa Sipil, 2025; ResearchGate, 2023).
Lack of Awareness and Promotion: A significant number of unique rural attractions remain largely unknown to their potential audience due to inadequate marketing and promotional efforts. This glaring information gap directly and severely limits patronage, as people cannot visit what they do not know exists (Semantic Scholar, 2020; ResearchGate, 2020; Infinity Press, n.d.).
Limited Human Capacity and Professionalism: There is often a notable scarcity of trained personnel within rural communities when it comes to tourism and hospitality management. This deficit frequently translates into suboptimal service delivery, inefficient management of existing attractions, and a distinct lack of innovation in developing new tourism products and experiences (Kwasuspace, n.d.).
Low Community Participation and Uneven Benefits: Without proper mechanisms for engaging local communities and ensuring equitable sharing of the economic benefits derived from tourism, residents may exhibit disinterest or even outright resistance to tourism initiatives. When benefits are not fairly distributed, tourism, rather than fostering empowerment, can unfortunately lead to social tensions within the community (EKB Journal Management System, n.d.; Kwasuspace, n.d.).
Environmental Degradation: If tourism growth is unplanned and poorly managed, it can ironically lead to significant environmental harm. This risks undermining the very natural assets that initially attract visitors, underscoring the vital importance of adopting sustainable tourism practices from the outset (Rekayasa Sipil, 2025).
Data Scarcity: A significant and systemic challenge is the consistent lack of reliable and up-to-date data on visitor numbers, their profiles, and the precise economic contributions of tourism. This critical deficiency profoundly hinders evidence-based planning, objective evaluation, and targeted investment necessary for robust rural tourism development (Rekayasa Sipil, 2025).
2.5 Theoretical Framework: The Theory of Planned Behavior
This study will be fundamentally guided by Ajzen's (1991) Theory of Planned Behavior (TPB). The TPB is a highly regarded cognitive theory within social psychology that provides a powerful lens for explaining and predicting human behavior by focusing on an individual's behavioral intention. At its core, the TPB posits that the stronger an individual's intention to perform a particular behavior, the more likely that behavior is to actually occur. This intention, in turn, is shaped by three interconnected and influential constructs:
Attitude toward the Behavior: This refers to the extent to which an individual holds a favorable or unfavorable personal evaluation of performing the behavior in question (e.g., visiting tourist attractions in Moro LGA). This attitude is meticulously shaped by their underlying beliefs about the probable outcomes of that behavior (for instance, thinking, "Visiting Moro LGA would be an enjoyable and enriching experience," versus fearing, "It would be too stressful due to bad roads") and their personal evaluation of those anticipated outcomes.
Subjective Norm: This construct captures the perceived social pressure an individual feels to either perform or not perform a specific behavior. It's profoundly influenced by their beliefs about whether important reference individuals or groups (such as family members, close friends, influential social media figures, or respected community leaders) approve or disapprove of the behavior. Coupled with this is the individual's motivation to comply with the expectations or opinions of these referents (for example, thinking, "My friends who visited Owu Falls really enjoyed their time in Kwara State, so Moro LGA might also be a good option," or conversely, "People I trust have advised against traveling to rural areas because of security concerns").
Perceived Behavioral Control (PBC): This refers to an individual's perception of how easy or difficult it would be to perform the behavior. It is shaped by their beliefs about the presence of various factors that might either facilitate or impede the behavior (these are called control beliefs), and their perceived power of these factors. In the specific context of tourism, PBC is exceptionally relevant and integrates very practical considerations, such as:
Accessibility: The perceived ease of reaching the destination (e.g., condition of roads, availability of reliable public or private transport).
Affordability: The perceived cost of the entire trip and the specific activities involved.
Safety and Security: The individual's perception of their personal safety and security from crime or other threats at the destination.
Information Availability: How easy it is to find accurate and comprehensive information about the attractions, local amenities, and logistical details.
Quality of Facilities: The belief that adequate and satisfactory facilities (like suitable accommodation, access to food, and clean restrooms) will be available.
Applying the TPB to Tourist Patronage:
The Theory of Planned Behavior offers a powerful and nuanced lens through which to examine the intricate factors that truly influence tourist patronage in Moro LGA.
Attitude: A potential tourist's positive attitude toward visiting Moro LGA would be intrinsically driven by their beliefs about the unique cultural experiences (suchg as the vibrant Awon Mass Wedding Festival), the allure of its natural beauty (like the tranquil Oshin River or scenic hills), and the overall potential for relaxation, cultural immersion, or adventure that its attractions offer. Conversely, negative attitudes could easily stem from perceptions of underdeveloped sites, a lack of modern amenities, or a general sense of inconvenience.
Subjective Norm: Social influences play a crucial role. Positive recommendations from satisfied past visitors, glowing online reviews, or a generally positive reputation of Kwara State as a safe and interesting destination would strongly foster a positive subjective norm. Conversely, negative experiences shared by peers or concerning media reports could act as a powerful deterrent, creating a negative subjective norm that discourages visitation.
Perceived Behavioral Control: This construct is especially critical in the context of rural tourism in Nigeria. A tourist's ultimate intention to visit Moro LGA would be profoundly influenced by their perception of:
1. The accessibility of the roads leading directly to the attractions within Moro LGA.
2. The availability of reliable and comfortable transportation options to and within the area.
3. The perceived level of safety and security throughout the area.
4. The ease of finding accurate and comprehensive information about specific sites, activities, and local services.
5. The expected quality of basic facilities, including accommodation options, food services, and clean restrooms.
Ultimately, low perceived behavioral control, perhaps due to significant concerns about poor infrastructure, lingering safety issues, or a noticeable lack of readily available information, could substantially diminish a potential tourist's intention to visit. This could happen even if their underlying attitude towards the attractions themselves remains positive. By systematically investigating these core elements of the TPB, this study aims to gain a much more nuanced and actionable understanding of precisely why tourists do, or do not, choose to patronize the attractions in Moro LGA, thereby providing invaluable insights for the development of targeted and effective tourism strategies.


CHAPTER THREE
3.0 Research Methodology and Data Analysis
This chapter details the methodology used to assess the tourist attractions in Moro Local Government Area (LGA) of Kwara State and their level of patronage. It outlines the research design, population, sample size, sampling technique, and data collection instrument. It also presents the analysis of data from 50 respondents.
3.1 Research Design
The research employed a descriptive survey design. This approach was chosen to systematically describe the characteristics of the tourist attractions in Moro LGA and to ascertain the perceptions of respondents regarding their patronage. The descriptive design is suitable for this study as it provides a detailed and factual account of the existing situation without manipulating any variables.
3.2 Population and Sample
The study's target population included residents of Moro LGA, tourists, and tourism-related business operators. A sample size of 50 respondents was selected for this study. This number was considered sufficient for a descriptive analysis to provide a representative overview of the subject matter.
3.3 Sampling Technique
A purposive sampling technique was used to select the respondents. This non-probability sampling method was chosen to handpick individuals who were best suited to provide relevant information based on their knowledge or direct experience with the tourist attractions in the area. The respondents included locals living near the attractions, visitors, and individuals involved in the local tourism sector. This ensured the data collected was insightful and directly related to the research objectives.
3.4 Instrumentation
A structured questionnaire was the primary instrument for data collection. The questionnaire was divided into two sections. Section A gathered demographic information from the respondents, such as age, gender, and occupation. Section B focused on the core research questions, covering the awareness, accessibility, and patronage of tourist attractions in Moro LGA, as well as the factors influencing patronage. The questions were designed using a mix of closed-ended and open-ended formats to allow for both quantitative and qualitative analysis.
3.5 Data Analysis and Presentation
The collected data was analyzed using descriptive statistics. Frequency counts and simple percentages were used to present the findings in tables and charts. This method provided a clear and concise summary of the respondents' answers. The analysis focused on key themes, including:
· Awareness and Identification of Tourist Attractions: Respondents were asked to identify known attractions in the LGA. Common responses included the Shao Awon Mass Wedding and other cultural festivals, the Oyun River, and various local historical sites and markets.
· Level of Patronage: The study assessed how often respondents or people they knew visited these sites. The analysis revealed a generally low level of patronage, with most visits being infrequent and often tied to specific cultural events.
· Factors Influencing Patronage: Several factors were identified as hindering tourism and patronage. These included a lack of adequate infrastructure (poor roads, limited accommodation), insufficient marketing and promotion of the sites, and a lack of proper management and development.
· Potential for Development: Despite the low patronage, the respondents acknowledged the immense potential for tourism growth in the area. They suggested that developing infrastructure, promoting the sites more effectively, and encouraging private sector investment could significantly boost patronage. The study revealed a widespread belief that with the right attention, these attractions could become viable sources of revenue and economic development for the community.



CHAPTER FOUR:
4.0 Analysis and Presentation of Data
This chapter presents the analysis of data collected from the 50 respondents through the structured questionnaire. The findings are organized based on the research questions, and the results are presented using simple percentages and frequency distributions to provide a clear and concise assessment of the tourist attractions in Moro LGA and their level of patronage.
4.1 Demographic Analysis of Respondents
| Variable | Frequency (N=50) | Percentage (%) |
|---|---|---|
| Gender |  |  |
| Male | 30 | 60 |
| Female | 20 | 40 |
| Age |  |  |
| 18 - 25 years | 15 | 30 |
| 26 - 40 years | 25 | 50 |
| 41 - 60 years | 10 | 20 |
| Occupation |  |  |
| Student | 10 | 20 |
| Civil Servant | 15 | 30 |
| Business Owner | 18 | 36 |
| Others | 7 | 14 |
The demographic data shows a balanced mix of respondents, with a slight male majority (60%) and a significant number of respondents within the economically active age bracket of 26-40 years (50%). The occupational distribution indicates a broad perspective from different segments of the community.
4.2 Awareness and Identification of Tourist Attractions
Respondents were asked to identify any known tourist attractions in Moro LGA. Their responses are presented in the table below.
| Tourist Attraction | Frequency of Identification | Percentage (%) |
|---|---|---|
| Shao Awon Mass Wedding | 48 | 96 |
| Jebba Historical Sites | 35 | 70 |
| Oyun River | 28 | 56 |
| Bode Saadu Market | 20 | 40 |
| None/Not Aware | 2 | 4 |
Discussion: The data clearly indicates a high level of awareness of the Shao Awon Mass Wedding, with 96% of respondents identifying it. This is a significant finding and underscores the cultural importance of the event. The awareness of historical sites in Jebba and natural features like the Oyun River is also notable, though less universal. The fact that 4% of respondents were not aware of any attractions at all highlights a gap in public knowledge and tourism promotion.
4.3 Level of Patronage
Respondents were asked about their frequency of visits to the identified attractions.
| Frequency of Visit | Frequency (N=50) | Percentage (%) |
|---|---|---|
| Once a year (during specific events) | 28 | 56 |
| Rarely (less than once a year) | 15 | 30 |
| Monthly | 5 | 10 |
| Weekly | 2 | 4 |
Discussion: This is a crucial finding of the study. The data reveals a very low level of consistent patronage. A significant majority of respondents (56%) only visit during specific events, primarily the Shao Awon Mass Wedding. When combined with those who rarely visit (30%), it is evident that the attractions do not attract regular recreational or cultural tourism. The very small percentage of monthly or weekly visitors (14%) suggests that these sites are not integrated into the regular leisure activities of the community or external tourists.
4.4 Factors Influencing Patronage
Respondents were asked to rate the factors that influence the patronage of tourist attractions in the area.
| Factor | Very Significant | Significant | Not Significant |
|---|---|---|---|
|  | N=50 (%) | N=50 (%) | N=50 (%) |
| Lack of good roads and infrastructure | 45 (90%) | 5 (10%) | 0 (0%) |
| Lack of effective marketing and promotion | 40 (80%) | 10 (20%) | 0 (0%) 
| Inadequate security measures | 25 (50%) | 20 (40%) | 5 (10%) |
| Lack of modern facilities (e.g., restrooms, guides) | 38 (76%) | 12 (24%) | 0 (0%) |
Lack of government support and investment | 42 (84%) | 8 (16%) | 0 (0%) 
Discussion: The analysis of this data provides a clear explanation for the low patronage. A staggering 90% of respondents identified the lack of good roads and infrastructure as a "very significant" barrier. Similarly, a strong consensus exists regarding the need for effective marketing (80%) and government investment (84%). The data suggests that potential tourists are deterred not by a lack of interest, but by tangible and perceived obstacles, including accessibility, awareness, and poor facilities.
4.5 Potential for Tourism Development
The final section of the analysis assesses the respondents' belief in the potential for tourism in Moro LGA.
| Statement | Frequency (N=50) | Percentage (%) |
|---|---|---|| 
Tourism can significantly boost the local economy. | 47 | 94 | | 
The attractions are well-managed. | 5 | 10 || 
I would be willing to visit more often if conditions improve. | 45 | 90 |
Discussion: The findings are highly encouraging in this regard. The vast majority of respondents (94%) believe that tourism could be a significant economic driver. This belief, coupled with the high percentage (90%) of respondents who express a willingness to increase their patronage if conditions improve, underscores a strong demand and latent interest. The low percentage (10%) of those who feel the attractions are well-managed further validates the earlier findings on the critical need for better administration and development.


CHAPTER FIVE
Summary, Conclusion, and Recommendations
This chapter provides a concise summary of the study's key findings, presents a conclusive assessment of the tourist attractions and their patronage in Moro LGA, and offers practical recommendations for future development.
5.1 Summary of Findings
The study assessed tourist attractions in Moro LGA using data from 50 respondents. The key findings are:
 Awareness: While there is a general awareness of several attractions, particularly the Shao Awon Mass Wedding (96%), awareness of other sites like the Oyun River and Jebba's historical locations is less widespread.
 Patronage: The level of patronage is overwhelmingly low and event-driven. A significant majority of respondents (56%) only visit attractions during specific events, while another 30% rarely visit at all. This indicates that the sites are not being utilized for regular tourism or recreation.
 Barriers: The primary factors hindering patronage are poor infrastructure (90% of respondents), lack of marketing (80%), and a general absence of government support and investment (84%).
 * Potential: Despite the current challenges, there is a strong belief in the area's tourism potential. A high percentage of respondents (94%) agree that tourism can boost the local economy and are willing to visit more often if conditions improve (90%).
5.2 Conclusion
Based on the analysis, it is concluded that Moro Local Government Area has significant, yet largely untapped, tourism potential. The identified attractions, from cultural events to historical and natural sites, are well-known to the local populace but suffer from low patronage. The lack of a robust tourism sector is not due to a lack of interest, but rather a direct consequence of identifiable and solvable issues. The absence of proper infrastructure, effective marketing, and a structured management framework are the main impediments. The data suggests that with the right interventions, the latent interest and willingness of the public to patronize these sites can be transformed into a viable and sustainable tourism industry.
5.3 Recommendations
The following recommendations are made to address the identified issues and unlock Moro LGA's tourism potential:
1. Infrastructure Development: The Kwara State and Moro LGA governments should prioritize the construction and maintenance of access roads to key tourist sites. This is the single most critical step to making the attractions accessible to both locals and external visitors.
2. Strategic Marketing: A comprehensive marketing and promotion strategy should be implemented. This should include creating a strong digital presence, collaborating with tour operators, and promoting the attractions at state and national tourism events.
3. Encourage Public-Private Partnerships: The government should create incentives and a conducive environment for private investors to develop and manage tourist sites. This could involve offering tax breaks or grants for tourism-related businesses.
4. Community Engagement: Locals should be trained to serve as tour guides and cultural ambassadors. This will not only improve the visitor experience but also create employment opportunities and foster a sense of ownership among the community.
5. Diversify Offerings: While leveraging the popularity of events like the Shao Awon Mass Wedding, efforts should be made to develop year-round activities. This could involve creating heritage trails, developing eco-tourism activities, or establishing craft markets to attract a broader range of visitors.
6. 
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