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ABSTRACT
This research examines the influence of Nollywood celebrities' modes of dressing on the fashion trends among female students of Kwara State Polytechnic, Ilorin. Set against the backdrop of Nigeria's rich cultural and religious heritage, the study highlights how Nollywood-known for projecting both traditional and modern attire-affects students' fashion choices and social behaviors. The study identifies the increasing shift towards celebrity-inspired dressing, often reflecting Western influences, and its impact on societal values and norms. The objectives of the research include assessing the extent of exposure to Nollywood celebrities' dressing, evaluating its influence on students' fashion preferences, and determining if these trends affect the students' purchasing behaviors regarding celebrity-endorsed clothing and accessories. A survey methodology was employed, with data collected through structured questionnaires administered to a sample population of students from selected departments. The responses were analyzed using statistical tools such as frequency distribution and percentages. The findings reveal that Nollywood celebrities significantly influence the fashion choices of the students, with many adopting styles seen in movies and on social media platforms. These styles often enhance their confidence and social interactions but also raise concerns about indecent dressing and the erosion of cultural values. Students view celebrities as trendsetters, often purchasing clothing and accessories inspired by their favorite actors and actresses. In summary, while Nollywood plays a vital role in shaping contemporary fashion trends, its influence carries both positive and negative implications for cultural preservation and societal norms. The study concludes that there is a need for Nollywood stakeholders to promote dressing styles that align with Nigeria's cultural values while embracing modernity. Additionally, policy frameworks should be established to regulate content that may adversely influence impressionable audiences. This study contributes to the discourse on media influence, fashion, and culture, providing foundation for further research on the societal implications of celebrity culture in Nigeria.


CHAPTER ONE
1.0Introduction
1.1Background to the study
Nigeria is a country where culture and religion dictate the perception or stance of the people on social behavior. In fact, it is against many if not all Nigeria culture to appear nude especially among the Muslim, Hausa, Yoruba even the Igbo nation kick against indecent dressing otherwise called semi-porn. Nnabuko (2012) quoted Olu and Iduaja(2017) observes that, with the mass production of visual images through television, cinema, film, internet, etc the world has eventually become a global village sharing different world views in common.
Clothing is anything that is worn on the body which includes garments, jewelry, cosmetics, tattooing, shoes and others. Clothing is also a form of artistic expression that reflects the cognitive, moral and social aspects of human life (Kiran, Malik, Riaz, 2002). Humans expressed that during the present dynamic age, there was probably no other sphere of human activity being important to such an extent, in which values and life styles are reflected more than they are in the clothes that we choose to wear.
An individual's dress is a kind of "sign language" that communicates a complete setoff information and is usually the basis on which immediate impressions are formed. Style of clothing that people wear, the fabrics, designs and colours can speak lot about the way an individual thinks and live. Erwin et al (1979) recognized that no single conceptual framework was adequate in interpreting the significance of dress. Rather conceptual network of information that assists in apprehending the importance of clothing.
Ibrahim (2013) stated that change in clothing is inspired by fashion designers who decide to showcase their products in magazines, catalogues, newspapers and travels, cultural events such as stage play or life performance and art exhibition or a costume exhibit is also an inspiration. Similarly, clothing choice and practices are an important human activity that constitutes the selection, acquisition and utilization of clothes. These activities are affected by social reasons, values, goals and self-concept.
Celebrities are well-known personalities who are famous as a result of their achievements. According to Schlecht (2003), Celebrities are people who enjoy public recognition by a large share of certain groups of people. These recognition and achievements are usually known both locally and internationally.
The celebrities mode of dressing are usually that of the western wears and these celebrities unintentionally start trends, photographers snap hundreds of pictures and after the photos have been published, new fashions are born. It is often seen that interviews of these Celebrities are read with keen interest by young people. Young boys and girls are eager to know the personal aims and attitudes of these people. The youth observe the celebrities closely and then imitate them in every instance of their life.




The youth pay great attention to their advice even more than their parents, teachers and their well-wishers (Norton, 2006). Clothes with Celebrities names and pictures are one of the examples. Young boys and girls imitate the mode of dressing to gain some sort of psychological satisfaction. Celebrities who are viewed on television, movies, satellite, newspapers are all powerful tools of communicating dress sense and clothing styles to students (Kiran,Malik, Riaz,2002).
Dressing patterns of these celebrities are usually done in a manner that suits their personality. Schuster (2011) explained that one of the easiest way to show celebrities personality without saying a word is through their style of dress because the image the project as they walk can immediately set the right tone for their performance. The mode of dressing comes in the form of romantic wears and colours that cling so much on them making them appear bold and sexy on stage. People will always have one thing in common; they want to look nice, they want to be aware of the current trends and their appearance to be appreciated.
There is a common belief in Nigeria, that home movies (Nollywood) negatively project the culture of Nigeria. That is why Frank Aig-Imoukahude in Opubor (1995) cited in Nnabuko (2012) confirms that, “Many Nigerians have complained of the poisonous content of films shown on the screens in Nigeria. A great number of people have criticized the nation's television for featuring materials which have contradiction


1.2 STATEMENT OF PROBLEM
Musical videos are seen as source of entertainment and education, as well as conduit for promoting Nigerian culture. In the face of media imperialism by foreign media and the overshadowing of Nigerian’s cultural values, it becomes important to examine hip-hop videos to ascertain if it is influencing the dress pattern among youths.
An examination of some of the Musical videos will reveal that they portray nudity while some portray costumes that reflect the rich Nigerian culture. In the face of this challenges, it becomes necessary to examine how extent hip-hop videos influence the dressing pattern among Nigerian youths.
1.3 OBJECTIVES OF THE STUDY
The main objective of this study is to investigate the impact of musical videos on dressing habit of Nigeria students. Its objectives include:
1. To examine whether dressing pattern in musical video gain public admiration by Nigeria students
2. To enlighten the students’ perception on dress pattern on home movies.
3. To determine the extent at which musical video influence dressing pattern of Nigeria students 
1.4   RESEARCH QUESTIONS
1 Do dressing pattern in musical video gain public admiration by Nigeria students?
2. Does the dressing pattern on home movies enlighten the students?
3.  To what extent do Musical video influence dressing pattern of Nigerian students?
1.5 	SCOPE OF THE STUDY
The scope of this study is based on dressing perception in the credibility of Nigeria student.
The study was carried out among youths and adults. This study will last for two academic semester running from January to May 2023.



1.6 SIGNIFICANCE OF THE STUDY
This study is relevant for the following reasons:
It will determine the type of influence that Musical videos have on the dressing pattern of among Nigeria student and this guide policymakers and regulatory agencies in providing protection against the production and exposure to videos that negate Nigerians cultural values.
Youths who are the focus of this study will understand fully the positive and negative roles western films play in shaping their social behaviour in their immediate environment. It will also avail counselor’s viable information on where and how youths draw inferences for their social behaviours. This is because youths  might  not only behave in a certain manner because of mere peer influence, but also from what they watch on films, especially from people or celebrities they see as role models.  It is also believed that the findings of this study will provide students information on how they could dissuade themselves from indecent dressing.
The study will provide a framework for the fight against media and cultural imperialism where it is discovered that the home movie industry is serving as a stooge.
Finally, the study will be beneficial to students and mass media students because it will expose them to the theory on the influences that could be exerted via the media.

1.7 DEFINITION OF TERMS
Hip-hop: A culture that was born of the south Bronx, an Afro-American urban youth culture based on rap music, breakdancing etc.
Dress Pattern: this is refers to the choice or type of dressing or clothing preferred by a certain group of people.
Nigerian Youth: It refers to an age group or the transitional period in which children are moving out of the dependence of childhood and into the responsibility of adulthood.
Influence: this is the impact something or someone has on something or someone. This could be positive or negative. The power to affect, control or manipulate something or someone.












CHAPTER TWO
2.0	Literature Review
2.1 Conceptual Review
The Concept of Communication
	Communication is a concept that means different thing to different people because it touches different aspect of human life (Beavens, 2009).  Communication is a common phenomenon that cuts across the daily activities of human being. As food and water are very important to man’s survival so is communication. It is always a unique feature that differentiates the living from the dead (Beavens, 2009).  
	Yule, (2005) defines communication as any act by which one person gives to or receive, from another person, information about that person’s needs, desires, perceptions, knowledge, or affective states. Communication may be intentional or unintentional, may involve conventional or unconventional signals, may take linguistics or non-linguistic forms, and may occur through spoken or other modes. This means that communication involves the transmission of messages from a sender to a receiver with the aim of influencing the receiver into taking action generally known as feedback. 
	Eyre (1983) adds that communication is the transferring of a message from one party to another so that it can be understood and acted upon. Beavens (2009) supports this assertion, stressing that in communication information is encoded and imparted by a sender to a receiver via a channel/medium. The receiver then decodes the message and gives the sender feedback. Communication takes two forms: the verbal and the nonverbal. The former according to Beavens (2009), has to do with verbalized or spoken communication. Here linguistics elements whether written or oral are deployed for the transaction. The nonverbal, Beavens (2009) states, is the process of communicating through wordless means. This can be done through various means that include gunshots, leaves, and dress/costumes. Among the nonverbal information encoded and imparted in films are the dressing/costumes which are used to send message to the receivers who decode it and give way to be influenced or modify by such messages. Anderson (2007) elaborates this, stating that the communication that occurs in films could be categories as verbal and nonverbal and Beavens (2009) stressed that nonverbal communication could be object communication such as clothing, hairstyles or even symbols. 
	 Anderson (2007) adds that when it comes to nonverbal communication, most people think of body language, facial expression, voice intonation, or gestures, but what you wear is also a means of nonverbal communication.  
	This implies that clothing is a means of nonverbal communication. The nonverbal communication is usually perceived visually and emotionally  Lucas (2014) stressed that this form of communication is hinged on sight and symbols, Amoruwa (2008) adds that one of the most obvious forms of visual communication is dressing, which is called costumes in stage art and film. 
Jennifer and Molly, (2002) further submit that:
the dressing styles portrayed in American Films can be categorized under nonverbal communication because it sends its messages to the receiver/audience without any attached words but as soon as one sees the costume worn he knows what it implies.
The assertion means that the costumes/dressing used in stage art/films transmits stimuli in image form to the receivers with the intent of modifying behaviours of those who come across it. Backing this up with the  magic bullet theory as a point of reference, it could be said that  films influences a very large group of people directly and uniformly by shooting or injecting them with nonverbal messages in terms of costumes and dressing designed to trigger desired response.
Bowen (2013) adds that there is a powerful and direct flow of messages (information) in films, from the sender to the receiver. Jennifer and Molly (2002) elaborate on this stating that the sender (films) packages part of the intended information to be transmitted via costumes/dressing .which implies that non verbal messages (costumes) is liken to a bullet fired from the media gun into the viewers head. Baran (2003) adds that it is injected straight into a passive audience with the intent of influencing or modifying behaviors.
	By implication, as youths watch films and come across certain dress pattern that they admire, they quickly adopt it without having any second thought. This means films are so powerful that it can influence people directly via non verbal form (costumes/dressing and them) without the need of other factors. 



Clothing as a means of communication
Dress according to Bowen (2013), is a fibre or material worn on the body while dressing is the act of wearing fibre or material on the body. The wearing of cloth is a feature of nearly all human societies. Therefore, the place of dressing in communication could be categorized under the visual aspect of communication. Beavens (2009) calls it object communication. Jennifer and Molly (2002) state that dressing conveys different signal in the visual perspective of communication.
This implies that clothing/costumes in stage art/film communicate thousand words more than the verbal aspect of communication.
Anderson (2007) states that clothing is a form of nonverbal communication. It sends its messages without any attached words. Bowen (2013) supports this, stating that clothing is used to express a person’s personality and it also helps in identifying a person.   Clothing sends different messages to the observers depending on the situation. Bowen (2013) states the following as to what clothing communicates. 
Gender Identification 
Clothing plays a vital role in gender identification. In some traditions, certain types of clothing are worn exclusively or predominantly by either men or women. For example, the wearing of a skirt tends to be associated with female dress, while trousers are associated with male dress. Hairdressing in some societies may also conform to a dress code, such as long hair for women and short hair for men. Some headgears are usually geared towards women, such as hair-clips, hairpins, and barrettes (Bowen, 2013).
Social Status
In many societies, particular clothing may indicate social status, reserved or affordable to people of high rank. For example, in Ancient Rome only senators were permitted to wear garments dyed with Tyrian purple; and, in traditional Hawaiian society, only high-ranking chiefs could wear feather cloaks and palaoa or carved whale teeth. Anderson (2007) opines that in China before the establishment of the republic, only the emperor could wear yellow. This shows that a person’s social status could be known by the way he/she dresses.  
Occupation
Bowen (2013) quoting Gilmour (1983) states that a person’s occupation could be known by his dressing for instance:  
Military, police, and firefighters usually wear uniforms, as do workers in many industries. School children often wear school uniforms, while college and university students sometimes wear academic dress. Members of religious orders may wear uniforms known as habits. Sometimes a single item of clothing or a single accessory can declare one's occupation or rank within a profession.
Ethnic and political affiliation
Keyes, (2000) adds that in many regions of the world, national costumes and styles in clothing and ornament declare membership in a certain village, caste, religion, etc. A Scotsman declares his clan with his tartan. An Igbo man declares his clan by the red cap, a Hausa man dictates his ethnic member through the “Baban Riga, Garre and white rob tired or the Hula,” while the Yoruba is known by his “Agbada” “Shokoto” “Ero.” In the West a French peasant woman identified her village with her cap. 
Marital Status
According to Answer.com (2011), in many Orthodox Jewish circles, married women wear head coverings such as a hat, snood, or wig. Additionally, after their marriage, Jewish men of Ashkenazi descent begin to wear a Tallit during prayer.  Keyes (2000), states that in Nigeria, men and women may wear wedding rings to indicate their marital status, and women may also wear engagement rings when they are engaged. Ankpa (2010) adds that these forms of dressing and others convey diverse messages but are known as non verbal communication which is the core of this study.  
	The Concept of Films 
 	According to Belton (2008), films or motion picture, is a series of still images which, when shown on a screen, creates the illusion of moving images.  A movie is created by photographing actual scenes with a motion picture camera; by photographing drawings or miniature models using traditional animation techniques; by means of CGI and computer animation; or by a combination of some or all of these techniques and other visual effects. 



(Severny, 2013) gives a contemporary definition of film stating that it is the:
 Art of simulating experiences that communicate ideas, stories, perceptions, feelings, beauty or atmosphere by the means of recorded or programmed moving images along with other sensory stimulations. 
	This implies that films are channels used for the transmission of stimuli that triggers a person’s response as it communicates ideas, stories, perception, and feelings among others.
	Through films costumes/dressing are packaged and transmitted to the receivers just like the magic bullet asserts the messages are sent to the receivers in order to create impact.
	 (Ojo and Fasuba 2005) adds that to a large degree the projection of western films influences the way today’s youth dresses. They tend to fancy whatever they see in the films as they have designed role model for themselves.
This implies that films are projective tools that use costumes to send messages to the receivers. Wilson and Goldfarb (2002) support this submission stating that one of the channels used for transmitting visual stimuli is the film and television. Dress and costumes on stage, film and television is a necessary complementary adjunct. This implies that dress (costumes) in films sends message to the viewers of such film; even though nonverbal in nature exerts a strong influence on them.

Musical film
The musical film is a film genre in which songs sung by the characters are interwoven into the narrative, sometimes accompanied by dancing. The songs usually advance the plot or develop the film's characters, though in some cases they serve merely as breaks in the storyline, often as elaborate "production numbers" (Steve, 2012). 
Indecent (Informal) dressing shown in Musical Videos  
Ankpa (2010) postulates the following as some types of indecent dressing depicted in the Western films that Nigerian youths in tertiary institutions emulate.
(1). Sleeveless tops,      (2). Body hugs (3). Short Knickers (4). Transparent clothes
 (6). Bogus fashion jewelries (7). Spaghetti tops (8). OFF shoulders (9). Wicket Straps 
(10). Mono Straps (11). Mini Skirts (12). Dress and Skirt with slit above the knees
(13). Tight trousers and dresses   (14) T-Shirts and jean which carry immoral messages
(15). All clothes that reveal sensitive parts of the body such as the burst, chest, belly, upper arms and buttocks 
(16). Rosy Chicks (17). Eye Shadow (18). Excessive Lipsticks (19). Rastafarian hairstyles (20). Nail attachments.	 
2.2 Theoretical Frame Work
	Theoretical studies are principles on which the subject of the study is based. These theories determine their objective parameters. These theories establish a vantage point, a perspective, a set of issues for which the study seeks for answers to the study questions. The relevant media effect theories to this study are: Uses and gratification theory, magic bullet theory, selective influence theory cultivation theory, and social learning theory. However, this research will be based on magic bullet theory and the social learning theory. 
Social Learning Theory 
The Social Learning Theory was propounded by Albert Bandura who was a psychologist at Stanford University. The theory suggests that much learning takes place through observing the behaviour of others (Anaeto, Onabanjo, & Osifeso, 2008).
Bandura (1986) proposed that:
 Individuals develop general behaviour and attitudes by modeling the behaviour of others. Individuals learn or model behaviour, values, attitudes, and skills through the observation of other individuals, or through observations of electronic or print media. This coincides with the effect of mass media on its audience, not only confined to the behaviour of others in the vicinity.
The theory suggests that a lot of learning takes place through observation first, prior to doing it personally. Observing the behaviour of others influence their behaviour especially children’s behaviour. Therefore, through exposure to films, youths tend to acquire knowledge on fashion/styles worn by actors and actress in films which some youths pick as role model, the role models then influence their consumption, attitude and behavioral patterns desired in terms of dressing.  Martin & Bush (2000) found that adolescents purchasing of product has some impact from the entertainers. Therefore, entertainers are perceived as important roles to our youths today, and women as a whole.
Social Learning Theory recognizes that much of human behaviours are learned through watching other people. Film provides such model through the actors who display such behaviour. This does not apply to only children modeling habit but also to adolescents and adults.  Hoffner and Buchanan (2005) opine that youths are affected by films once they are exposed to the media. Such exposure leads to change in knowledge, attitude and behaviour. As they watch and see the fashion therein, they will ultimately gain the knowledge on the new fads and trends on the dressing that is contemporary and popular. There is likelihood that they may change their attitude toward such fashion and probably change their way of dressing as well as they fancy such costume. Consequently, exposure to foreign cultures by Nigerian youths through western films would inadvertently affect their attitudes, thoughts, belief system, lifestyles, cultural affiliation and general worldview most especially their style of dressing.
This implies that youths are good observers of fashion trend/styles in films. As they watch western films, they observe and learn new trend of fashion and styles, make role models, thereby copying such role models way of dressing as seen in one of the latest female hairdressing style called the “Rihana’s Hairstyle” many female youths have observed this hairstyle thereby copying it which is now rampart in many tertiary institutions.  
Magic Bullet theory
The Magic Bullet Theory suggests that the mass media could influence a very large group of people directly and uniformly by ‘shooting’ or ‘injecting’ them with appropriate messages designed to trigger a desired response (Baran, 2003). Baran (2003) adds that, both images used to express this theory (a bullet and a needle) suggest a powerful and direct flow of information from the sender to the receiver.
The bullet theory graphically suggests that the message is a bullet, fired from the "media gun" into the viewer's "head". With similarly emotive imagery the hypodermic needle model suggests that media messages are injected straight into a passive audience which is immediately influenced by the message. Baran, and Davis (2003) further postulates that “the theory is with the assumption that media is a dangerous means of communicating an idea because the receiver or audience is powerless to resist the impact of the message”.
There is no escape from the effect of the message in these models. The population is seen as a sitting duck. People are seen as passive and are seen as having a lot media material "shots" at them. People end up thinking what they are told because there is no other source of information.
The Magic bullet theory is appropriate to this paper because the study looks at how packaged television programmes affects the dressing pattern of youths. Just like a bullet the messages from television influence a very large group of young people directly and uniformly by ‘shooting’ or ‘injecting’ them with messages designed to trigger a desired response and this responses is seen in their emulation of such styles/fashions shown in television.
2.3	Empirical Review
Contemporary studies on media effects examine selected films and their likely effects on certain patterns of behaviour of youths. An attempt was therefore made to briefly review some researches on how films affect youths’ dressing style. 
	Films are powerful instrument that can build or destroy a people’s culture due to its conversational nature. It also plays a role in the daily lives of men and women in the way they perceive and conceived themselves and in the way they conduct their own lives (Aldana 2004:1).
	A lot of research, most especially in developed countries suggests that visual media e.g Television (Films) influence a range of attitudes and behaviors among youths. Scholars such as Platt (1983) and Huesmann (2003) are of the view that television has authority over young people’s decision. They assert that youth just accept what the television tells them without question. Keyes (2000:1) raised fears about the negative influence that the media have on youth culture. “Youths are particularly vulnerable to outside influence from their television sets because their values and ideals have not yet fully developed”. Thus they are prone to alteration by any slightest means.
	Curran and Gurevirtch (1991:56) argued that most of what people know or think they know, they have never personally experienced it.  Chari (2005) adds that, their world is erected by the stories they hear, see and tell. Television plays significant role in this process, hence the importance of who should determine what should shape people’s perception and how. Therefore, Television in terms of fashion has influenced the youths, thereby making them believe in a particular way of dressing. The kind of clothes used  in acting, stage music, advertisement are presented to the society as the best dressing to make one look good. 
McQuail and Windaln (1993):
 also concede to the power of television to influence young people. They argue that television viewing/ watching lead to the adoption of beliefs about the nature of social world which confirms the stereotyped, distorted and much selected use of reality as portrayed in a systematic way in different films. They further content that television viewing is a ritual almost like religion except that it is attended more often.
Hoffner and Buchanan (2005) found that attractiveness of the movie character associated with the rating of female character with their wishful identification could lead to modeling effect in terms of the appearance of the women. Therefore, women are more likely to consciously model their own appearance after the model character. This leads to making TV character appealing as role models to young adults, especially women. This in turn gives an emphasis on the unique connection between audience and the media figures.
Skinner (1984), from a case study of Trinidad and Tobago found that Tv viewing was positively related with foreign values. In an attempted synthesis of the cultivation hypothesis, hawking and Nnolum (2004) concluded after viewing some audiences that films does influence the viewer’s perception of social reality.


   2.4   Summary 
     Based on the literature of the study, it could be deduced that most Musical Video portray indecent dressing and it is a contributing factor to the dressing pattern of youths in Nigerian Student. 
        Nigerian University students have become so materialistic and pleasure Loving that they would buy hamburger, ice – cream, refrigerator, Tv sets, compact disk- sets, foreign dresses etc. rather than buying books and going to libraries to read. They would go to night parties and picnics instead of attending lectures and classes. The list is endless but more disturbing is the fact that the students often go to the extent of using their school fees to satisfy these desires.
       Students are so carried away with the films projection of reality that they adopt hair and dressing styles that are nothing but outrageous. 








CHAPTER THREE
3.0    Research Methodology
This chapter focuses on the method of data collection and analysis used in this research and the chapter usually describes what the research intend to do.
	Questionnaire and interview were used to collect data for their study, the interview was conducted at the beginning of this work in order to enable the research have an insight about the effect of radio advertising on buying habit of villagers. It is pursuit of truth with the help of study, observation, comparison and experiment. 
	This study was systematically carried out based on empirical research as mainly for the purpose of exploration (that is research purpose) findings relevant facts and also seek to create room for further rigorous findings. Population is a form of research that involves the collection of data which provides the research study. The major focus is to identify the effect of dress pattern in musical video
	Questionnaire will be excellently used to collect relevant information/data for the purpose of this study. Hence, questionnaire will be used as an instrument to carry out this research work.
3.1	Research Design
	The research design used in this study is survey method. (Hardy, & Bryman, 2004) noted that survey research design is used for observing the social and behavioral characteristics, attitude, values and beliefs of a large population using only a few people.
3.2 Population of the Study 
	The population of this study focus on the student of Kwara State Polytechnic, Ilorin Kwara State. 
3.3 Sample Size and Sampling Techniques
	The sampling technique used in this work is the purposive sampling method. This sampling method enables the researcher to use his judgment to select respondents considered to posses the required attributes or information needed for the study (Jen, 2002). The researcher chose this method because of the fact that students dress differently and picking respondents using other techniques will not provide desired data.	
	A total of 200 students from these tertiary institutions formed the sample for this study. Ikeagwu justifies the need to select a manageable sample and notes, “It is not generally feasible to interview the entire population.”  
 This sample size was drawn from the total population of the students in tertiary institutions in Kwara State, which is 35, 0000 ( Kwara State Ministry of Education, 2011). The study used the Taro Yamane technique for drawing the sample size from this population. 
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Where: 
S = Sample 
N = population  
e = error margin  
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Therefore the sample size 100. 
3.4 Data Collection Instrument
	The research instruments for data collection means the tools which will be used to collect data for the purpose of testing hypotheses or answering research questions, (Ojo, 2003: 30).  The instruments used in this study were questionnaire and observation. (Ojo, 2003) says that a questionnaire refers to a list of questions or statements designed to generate data in a survey in order to achieve research objective, answer research questions and validate or reject a hypothesis if any. 
	The questionnaire was divided into two sections; section one covered bio data of the respondents while section two covered the thematic analysis which comprises of structured and unstructured questions. This gave the respondents opportunity to express themselves in writing and at the same time be guided within the frame of the study. The researcher is motivated by the fact that the respondents are students who could read, understand and write; hence their knowledge of the topic under investigation makes it easy for the researcher to collect data
3.5	Validity and reliability of the instrument 
The concurrent validity method were used to ensure that the instrument measured what they are expected to measure. The instruments used are valid because it enables the researcher to obtain quick and accurate data. The instrument made straight effort to reach the selected group and the sampled members were able to give the required information needed for concrete analysis. 	  
3.6	Data Collection Method
       The researcher administered the questionnaire to the respondents face to face. This was done after thorough observation and identification of students who dress different from the normal dress code and norm accepted in the society. This is because such students are the target of the researcher. The respondents came from any level or department.
 The researcher administered the questionnaires to the respondents and waited a while for them to fill the questions and then retrieved them

3.7 Method of Data Analysis 
All data generated were quantitatively analyzed. Quantitative measurement of data requires that the occurrence of variables be communicated using numbers.
The completed questionnaires would be collected, edited analyzed. A simple percentage mode of calculating would be adopted to communicate the frequency of occurrence of variables. All data were analyzed in tables, the tables are used to present relevant information which include interpretations and Chi-square (X2) statistical technique would be used to test the formulated research hypothesis











CHAPTER FOUR
Data Presentation, Analysis and Interpretation
4.1	Analysis of the Field Performance of the Instrument
	For collecting the relevant data needed for this research, copies of the
Questionnaire were distributed among the respondents on campus. 100 respondent respond to the questionnaire. This gives the questionnaire a mortality rate of 90%. Respondents’ responses were shown in tables and simple percentages as shown
below:
4.2	Analysis of the demographic segment to the instruments.
	Data collected will be presented in the table and responses will be in simple percentage for easy understanding of the readers.
TABLE 1: Distribution of Respondents By Age
	Options
	Respondents
	Percentage

	16-20
	29
	29%

	21-25
	56
	56%

	26-30
	8
	8%

	31-35
	3
	3%

	35above 
	4
	4%

	Total
	100
	100%


Sources: research survey 2024	
	

Table 1 above shows that between ages 16-20 has a total number of 29 (29%) while 21-25 has  (56%) and 26-30 has 8(8%), 31-35 represented by 3% while 35 above were 4 respondents represented by 4%
TABLE 2: Distribution of Respondents By Sex
	Options
	Respondents
	Percentage

	Female
	61
	61%

	Male
	39
	39%

	Total
	100
	100%


Sources: research survey 2024	
	From the above table, the female has the highest number of count with 61% while the opposite counterpart male has 39% count. However based on this figure it can deduced that the female has the largest regarded or give priority.
TABLE 3: Distribution of the respondent by marital status
	Options
	Respondents
	Percentage

	Single
	84
	84%

	Married
	16
	16%

	Total
	100
	100%


Sources: Research survey 2024
	Finding above in marital status, 84 respondents representing 84% were single while 16 respondents representing 16%were married. 
TABLE 4: Distribution of Respondents by the Question Religion
	Options
	Respondents
	Percentage

	Islam
	54
	54%

	Christians
	46
	46%

	Total
	100
	100%


Sources: research survey 2024	
	The above table indicate that 54 respondents representing by 54% were Islam by religion while 46 respondents represented by 46% were Christians
SECTION B
TABLE 5: Do you watch Musical Video?
	Options
	Respondents
	Percentage

	yes
	84
	84%

	No 
	10
	10%

	Indefinite
	6
	6%

	Total
	100
	100%


Sources: research survey 2024	
	Table above indicate that 184 respondents represented by 84% says yes they watch musical video, 10 respondents represented 10% says no and 6 (6%) are indefinite
TABLE 6:  How often do watch Musical Video?
	Options
	Respondents
	Percentage

	Seldom
	35
	35%

	Regular
	60
	60%

	Indifferent
	5
	5%

	Total
	100
	100%


Sources: research survey 2024	
	The table above indicates that 35(35%) says they seldom watch musical video, 60 respondents represented by 60% says they watch musical video regular while 5% of the remaining respondent Indifferent watch musical video
TABLE 7: Do you notice the dress patterns in this Musical Video? 
	Options
	Respondents
	Percentage

	yes
	95
	95%

	no
	5
	5%

	Total 
	00
	100%


Sources: research survey 2024	
	Table 7 above says 95 respondents represented by 95% of the total respondent says yes they notice the dress patterns in this Musical Video, while 5(5%) says no they did not notice the dress patterns in this Musical Video
TABLE 8: What is your impression of those dress patterns in the Musical Video?
	Options
	Respondents
	Percentage

	Trendy
	85
	85%

	Old fashioned
	8
	8%

	Conventional
	4
	4%

	Not sure
	3
	3%

	Total
	100
	100%


Sources: research survey 2024	
The above table indicates that 85 respondents represented by 85% of the total respondents the impression of those dress patterns in the Musical Video was Trendy, while 4% says it was old fashioned, 4% says it was Conventional and 3% are not sure
TABLE 9:  Which of these dress patterns would you emulate in the Musical?
	Options
	Respondents
	Percentage

	Trendy
	15
	15%

	Old fashioned
	25
	25%

	Conventional
	40
	40%

	Not sure
	20
	20%

	Total
	100
	100%


Sources: research survey 2024	
	15% from the total respondents says they would emulate the trendy dress pattern in the musical video, 25% says they would emulate the old fashion, 40% says they would emulate the Conventional and 20% are not sure 

TABLE 10:   What kind of dress patterns do these Musical Video portray?
	Options
	Respondents
	Percentage

	African
	16
	16%

	Western
	81
	81%

	Not sure
	3
	3%

	Total
	100
	100%


Sources: research survey 2024	
	Table above indicate that 16 respondents says Musical Video portray the African culture, and 81 respondents say Musical Video portray the western culture and 3% of the remaining respondents are not sure.
TABLE 11 Do the Musical Video determine the type of cloth you wear?
	Options
	Respondents
	Percentage

	Slightly
	45
	45%

	Strongly
	33
	33%

	Not at all
	22
	22%

	Total
	100
	100%


Sources: research survey 2024	
	45% of the total respondent says Musical Video Slightly determine the type of cloth they wear, 33 respondents choose strongly and 22 respondents are not sure if Musical Video determine the type of cloth they wear
Table 12:  Do the Musical Video make you proud of African traditional attires
	Options
	Respondents
	Percentage

	Yes
	90
	90%

	No
	55
	55%

	Not sure
	5
	5%

	Total
	100
	100%


Sources: research survey 2024	
	90 respondents represented by 90% says yes Musical Video make you proud of African traditional attires, 55(55%) says no and 5(5) are not sure
TABLE 13: What are your impressions of these dress patterns Influenced by Musical Video?
	Options
	Respondents
	Percentage

	Decent
	11
	11%

	Indecent
	83
	83%

	Outrageous
	3
	3%

	Not sure
	3
	3%

	Total
	100
	100%


Sources: research survey 2024	
	The above table indicates that 11(11) of the total respondents the impressions of these dress patterns Influenced by Musical Video is decent, 83(83%) says indecent while 3(3%) says it outrageous and another 3(3%) are not sure
TABLE 14:  What do you think is responsible for the Musical Video Influence?
	Options
	Respondents
	Percentage

	Ethics
	66
	66%

	Peers
	26
	26%

	Role Modeling
	55
	55%

	Not Sure
	53
	53%

	Total
	100
	100%


Sources: research survey 2024	
	The table above indicate that 66(66%) of the total respondents Ethics is responsible for the Musical Video Influence, 26(26%) says Peers, 55(55%) says Role Modeling, while 53(55) are not sure 

TABLE 15:  Foreign media have Influence on Musical Video?
	Options
	Respondents
	Percentage

	True
	89
	89%

	False
	9
	9%

	Not Sure
	2
	2%

	Total
	100
	100%


Sources: research survey 2024
The above table shows that 89(89) of the total respondents says true Foreign media have Influence on Musical Video, 9(9%) choose false, while 2(2%) are not sure.
TABLE 16:  What is your impression of dress patterns in the Musical Video?
	Options
	Respondents
	Percentage

	Foreign
	85
	85%

	African input
	12
	12%

	Not Sure
	3
	3%

	Total
	100
	100%


Sources: research survey 2024
The above table shows that 85 respondents has foreign impression of dress patterns in the Musical Video, 12% has African input while 3 respondents represented by 3% are not sure. 







CHAPTER FIVE

Summary, Conclusion and Recommendations
5.1 Summary
This research work set out to assess the influence of Hip-Hop musical videos on the dressing habits of Nigeria students. The Nigerian music industry supposed to be an active player in promoting the Nigerian culture but what is obtainable is nearly apathetic. The music industry has deviated from transmitting indigenous culture to foreign culture where nudity, hooliganism, indecent dressing serves as the central themes.
The value of musical video as a medium of mass communication is esteemed all over the world. In Nigeria there are over one million audiences of musical video films who are affected in one way or the other, by the subjects treated in Nigerian musical video. These movies portray message that have Influence on the viewers, mostly, their mode of dressing
Dress patterns reflect a people’s manifest culture and the media are the dominant carriers of these cultural manifestations. Youths, especially of impressionable age range, 21-25, who constitute the population in kwara state imitate what they see in these media especially the musical video medium. 
Musical video have influence on the dress patterns of these students, is not in doubt as this study has shown, but of concern is the fact that could these influences be harmful or positive? If they try to erode Nigerian cultural values and replace them with foreign or Western values which in the most part, are antithetical to African cultural values as expressed in the decency and simplicity of their dress patterns, they are negative. If they reinforce African values, they are positive.
The responses revealed that musical video do not celebrate African values in their dress patterns they project dressings of nudity, outrageousness and that is harming the youths thereby making them emulate such dressings. As the study revealed youth imitation of musical video dressing has made them look indecent in campuses.
Finally, the study used questionnaire and oral interview to collect data. The sample of the study was two hundred (200) respondents who were randomly selected The researcher used descriptive statistics with reference to devices such as tables and percentages to present and analysis data.
5.2 Conclusion
This study has established that, dress patterns in musical video have influence on the dress style of students in kwara state Polytechnic But this Influence is negative. This is manifested in the dressing pattern and styles these students adopt which is very embarrassing.
The study showed that most of these students expose themselves to the home movie medium and even a higher percentage do so at regular basis and are more prone to noticing the dress patterns on these musical video such as hip hop/hippies, make-ups/hairstyles.
Some of the musical video however, as the study showed, do not reflect the good values and moral rectitude of Nigerian and African culture.




5.3 Recommendations
The study therefore recommends the following:
1. Media and film regulatory frameworks must continue to be vigilant in screening contents of home movies so as to ensure the preservation of Nigerian/African cultural values both in the content and costume of these musical video.
2.  A proactive media approach to issues containing cultural imperialism should be adopted by the media.
3.  The home movie industry should use their medium to promote the very rich cultural values of Nigeria and African.
4. Media and film training institutions should as a matter of national importance encourage the increase in local content of their training curricula and structure.
5. It is imperative that the National Film and Video Censor Board (NFVCB) and other regulatory agencies continue to review the educational curriculum of movies training institutes in the country and the emphasis should be on the promotion of African culture.
6.  The Tourism industry should cash in on the large audience that the entertainment sector is drawing, to re-brand, package and present the good image of Nigeria as a country of economic opportunities and decent moral values.
7. National agencies like the National Orientation Agency, should take advantage of the musical video medium to address issues of defiance, attitude and patriotism among students 
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APPENDIX 
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (ICT) 
DEPARTMENT OF MASS COMMUNICATION
QUESTIONAIRE ON, INFLUENCE OF HIP-HOP MUSICAL VIDEOS ON THE DRESSING HABITS OF NIGERIA STUDENTS
Dear Respondent 
This questionnaire is designed for the purpose of researching in the above topic by obtaining data as relevant to the study the intention is purely academic without any basis (political or ethnic). All the information will be treated with strict and confidently.
SECTION A
PLEASE TICK AS IS APPROPRIATE

1. Age: (a) 16-20 (   ) (b) 21-25(   ) (c) 26-30(  ) (d) 31-35(   ) (e) 35 and Above ( )
2. Sex: (a) Male (   ) (b) Female (   )   
3. Marital status: (a) Single (b) (b) Married (b) (c) Divorced (   )   
4.  Religion: (a) Christianity (   )   (b) Islam (   ) 
SECTION B
5. . Do you watch Musical Video? (a) Yes (  ) (b) No (   ) (c) Indifferent (   )
6. How often do watch Musical Video? (a) Seldom (   ) (b) Regularly (   ) (c) Indifferent (   )
7.  Do you notice the dress patterns in this Musical Video? (a) Yes (   ) (b) No (
8. What is your impression of those dress patterns in the Musical Video? (a) Trendy (  ) (b) Old fashioned (  ) (c) Conventional (  ) (d) Not sure (  )
9. Which of these dress patterns would you emulate in the Musical Video? a) Trendy (  ) (b) Old fashioned (  ) (c) Conventional (  ) (d) Not sure (  )
10. What kind of dress patterns do these Musical Video portray? (a) African (  ) (b) Western (  ) (c) Not sure(  )
11. Do the Musical Video determine the type of cloth you wear?  (a) Slightly (  )(b) Strongly (  ) (c) Not at all (  )
12.  Do the Musical Video make you proud of African traditional attires? (a) Yes (  ) (c) No (  ) (c) Not Sure (  ) 
13. If ‘Yes’ to question above, why?....................................................................
14. If No, why……………………………………………………………
15. What are your impressions of these dress patterns Influenced by Musical Video? (a) Decent (  ) (b) Indecent (  ) (c) Outrageous (  ) (d) Not sure (  )
16.  What do you think is responsible for the Musical Video Influence? (a) Ethics (  ) (b) Peers (  ) (c) Role Modeling (  ) (d) Not Sure (  )
17.  Foreign media have Influence on Musical Video? (a) True (  ) (b) False (c) Not Sure (  ) 
18. What is your impression of dress patterns in the Musical Video? (a) Foreign (  ) (b) input African input (  ) (c) Not sure (  )
19. Do you think Musical Video celebrate African culture in their dress patterns? (a) Yes (  ) 
[bookmark: _GoBack](c) No (  ) (c) Not Sure (  ) 
xlviii

image1.png
1+35000(0.05)>




image2.png
1+35000(0.0025)




image3.png
K 5




