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[bookmark: _Hlk102546819]This study examined the effect of entrepreneurial behaviour on the survival of small and medium scale enterprise in Kwara State. This research measures the entrepreneurs’ mindset exhibited through innovativeness, creativity, business alertness and risk taking and how these attributes contributed to the performance of SMEs. The research focused on a population of 650 small and medium scale enterprises based in Ilorin metropolis. A self-administered questionnaire was used to collect data from a sample of 250 SMEs in Ilorin metropolis which were selected through stratified random sampling method. Collected data were analyzed using descriptive and inferential statistics with the aid of Statistical Package for Social Sciences (SPSS). Correlation and multiple regression analysis were utilised to analyse the data and test the hypotheses. The study revealed that innovativeness, creativity, business alertness and risk taking were significant in affecting performance of SMEs. The study concluded that poor entrepreneurial mindset has a major effect on SMEs performance and if any economy is bended towards development and growth, it would have to embrace this concept. It was recommended that all the policy makers and all stake holders should re-strategize and create forums that can promote entrepreneurial mindset/behaviour among the existing and potential entrepreneurs.
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CHAPTER ONE
INTRODUCTION

1.1	BACKGROUND TO THE STUDY
The concept of entrepreneurial behaviour focuses on the concrete, theoretically “actions of individuals – as solo entrepreneurs or as part of a team of entrepreneurs in the start-up or early stages of organization creation, usually the first six to seven years” (Bird, Schjoel & Baum, 2022). It manifests itself as a discrete unit of individual activities that can be observed by audiences. Institutional context are the external actors both in economic and social kind that influence a firm’s choices of direction, action and ultimately its performance. Firm performance concerns with the growth and survival of the business and finally meeting the goal of firm’s owners (Khalid, Maalu, Gathungu & McCormick, 2024). 
The behaviour of individuals that embark on entrepreneurship journey has been under review by many scholars because of the peculiarity noticed in these peoples. Entrepreneurs are known to possess certain characteristics that distinguish them from other people. Among these characteristics is ability to take risk, proclivity to innovate, and tendency to act faster than competitors in responding to business opportunities. A combination of two or more of these characteristics is what makes up what is referred to as entrepreneurial behaviour. Entrepreneurial behaviour involves ability of entrepreneurs to identify business opportunity or ideas, work on the ideas, source for physical and financial resources required for the ideas to manifest to reality (Akande, Raheem, Jimoh & Olagbemro, 2022).
Shane and Venkataraman (2019) described entrepreneurial behaviour in three words discovery, evaluation, and exploitation of entrepreneurial opportunities. In addition, Akala (2015) described entrepreneurial behaviour as the sum of processes, tasks including the operations related to seeking of opportunities and establishment of firms. This involves all mindful behaviour put into the process of searching for opportunity, recognizing opportunity, sense-making, creating organizations, launching of a products or service, exchange, and growth. From the description of scholars above it is obvious that the primary duty of entrepreneurs is to recognize business opportunity and modify it until a new firm is created. Middleton (2022) explained entrepreneurial behaviour as the combination of actions, carried out by the entrepreneur who continues to adjust and define the opportunity and position it until it is acceptable to the market such that a new venture is the primary outcome. Popoola (2024) pointed out that entrepreneurial behaviour is an outcome of interplay of multiple social-economic factors and that no single factor is entirely responsible for the supply of successful entrepreneurs.
Historically, entrepreneurship is linked with risk taking and entrepreneurs are portrayed as having a high penchant to take risk than others (Littunen, 2020). The concept of risk-taking has been long associated with entrepreneurship as evidenced in the definition of entrepreneurship which focuses on the willingness by entrepreneurs to be involved in calculated business risks (LekoSimic & Horvat, 2024). The ability to take risk has been linked with small businesses performance (Wambugu, 2015). Naldi, Nordqvist, Sjoberg and Wiklund (2025) observed that a too low risk-tolerance prevents a firm from progressing. Risk-taking is often used to describe the uncertainty that results from entrepreneurial behaviour (Tajeddini, 2020). The risk-taking dimension of entrepreneurial orientation captures the extent to which the firm’s processes involve and/or ignore risks (McMullen & Shepherd, 2022).
Innovation is another entrepreneurial behaviour that is usually seen as a driving force that stimulates entrepreneurial activities. Innovation is the introduction of something new, a new idea, method, device, or novelty. Innovation in business means novelty, new things being done, or old things being done in new ways to increase the performance in terms of sales, profitability, and market shares in an organization (Mohamed, Abdikarim & Muhamed, 2025). 
Innovation is a complex phenomenon that involves the production, diffusion, and translation of knowledge in new or modified products or services, or the development of new production or processing techniques (Bigliardi, 2023). Thus, innovation is a way to change an organization, either in response to changes in the internal or external environment of the company. It could also be an attempt to influence an environment. Even the most stable environments are subject to change, which causes the adoption of innovations over time by organizations. Small Business is a business that involves few numbers of employees and low capital outlay. The European Commission described small business as enterprises that have between one and up to fifty employees (SMEDAN, 2023). 
Small Enterprises are those enterprises whose total assets (excluding land and building) are above Ten Million Naira but not exceeding One Hundred Million Naira with a total workforce of above ten, but not exceeding forty-nine employees. Medium Enterprises are those enterprises with total assets excluding land and building) are above Fifty Million Naira, but not exceeding One Billion Naira with a total workforce of between 50 and 199 employees. According to Oyedijo (2022) small businesses employ 53% of the private workforce and account for 47% of sales and 51% of private sector gross domestic product. The success of small businesses will depend on the ability of entrepreneurs to take risk, innovate, and take proactive steps and access to outside resources which can help the organization to be competitive. As part of mechanism to know whether small business is making progress or not the concept of performance becomes necessary.

1.2	STATEMENT OF THE PROBLEM
The survival of small business is of great concerned to government and other stakeholders in Nigeria and southwest in particular simply because of the major role they play in economic development and employment generation. According to Martin and Namusonge (2024) small and medium enterprises (SMEs) constitute around 99.7 percent of the enterprises globally. In Nigeria small business employed 53percent of private workforce and account for 47percent of sales and 51percent of private sector gross domestic product (Oyedijo, 2022). The small business performance in many literatures has been linked with possession of entrepreneurial behaviour or distinctive characteristics exhibited by many entrepreneurs. Prominent among this behaviour include risk taking, innovation. Studies have shown that entrepreneurs with these types of qualities will run profitable and successful businesses (Shamsu & Fakhrul, 2025). 
Despite the enormous role played by small business in generating employment and contribution to the gross domestic product in the Nation, Small and Medium Enterprises Development Agency of Nigeria (SMEDAN) (2023), stated that SMEs performed very poor and below expectation due to the problem associated with the attitude and habits of entrepreneurs for not being proactive to take prompt and strategic decision when faced with challenges. Furthermore, lack of entrepreneurial spirit drive, lack of alertness and proper planning and poor record system, which led to inadequate capital had contributed to the rate of SMEs failure and ill-timed demise of SME and was also found to affect the growth (Ayeni & Osho, 2023). Despite the relevance of SMEs to Nigerian economy, the entrepreneurial behaviour attribute that can enhance the effective operation of business has not been fully explored. The extent to which entrepreneurial behaviour influence small business performance or its survival is worthy an exploration in Nigeria. 
1.3	RESEARCH OBJECTIVES
The primary objective of this study is to examine the effect of entrepreneurial behaviour on the survival of small and medium scale enterprise. Secondary objectives include to:
1. [bookmark: _Hlk102547870]Examine how entrepreneurial innovativeness influences the performance of small and medium scale enterprises in Kwara State.
2. Determine the significant relationship between entrepreneurial creativity performance of small and medium scale enterprises in Kwara State. 
3. Examine the significant effect of entrepreneurial business alertness on the performance of small and medium scale enterprises in Kwara State.
4. Investigate the significant effect of entrepreneurial risk-taking ability on the performance of small and medium scale enterprises in Kwara State.
1.4	RESEARCH QUESTIONS
This research work will employ the following research questions:
1. To what extent does the entrepreneurial innovativeness have significant influence on the performance of small and medium scale enterprises in Kwara State?
2. What is extent of significant relationship between entrepreneurial creativity and performance of small and medium scale enterprises in Kwara State?
3. To what extent does the entrepreneurial business alertness have significant effect on the performance of small and medium scale enterprises in Kwara State?
4. What is extent of the relationship between entrepreneurial risk-taking ability on the performance of small and medium scale enterprises in Kwara State?
1.5	RESEARCH HYPOTHESES
The following are the research hypotheses formulated:
Ho1: 	Entrepreneurial innovativeness does not have significant influence on the performance of small and medium scale enterprises in Kwara State
Ho2: 	Entrepreneurial creativity does not have significant effect on the performance of small and medium scale enterprises in Kwara State.
Ho3: 	Entrepreneurial business alertness has no significant effect on the performance of small and medium scale enterprises in Kwara State.
Ho4: 	Entrepreneurial risk-taking ability has no significant relationship on the performance of small and medium scale enterprises in Kwara State
1.6	SIGNIFICANCE OF THE STUDY
This study will provide an understanding to the concept of entrepreneurial behaviour as well as its efficiency in improving SME’s performance and survival rate, thus enabling policy makers and government to create or follow-up on programmes that would enhance the survival rate of SMEs in Nigeria as well as improve the entrepreneurial behaviour spirit.
The study will also provide more information to the body of knowledge by encouraging more research in the field of entrepreneurial behaviour and survival of SMEs. Above all, the findings of this study serve as useful material for further studies to students, researchers, entrepreneurs, business owners and others, in understanding the role played by entrepreneurial behaviour in improving survival of SME.
1.7	Scope and Limitation of the Study
The study examined effect of entrepreneurial behaviour on the survival of small and medium scale enterprise in Kwara State. It is imperative to note that the research findings will only reveal the view of the organization under study. Therefore, it cannot be assumed to be generally applicable to all organizations. Time factor can be considered as the main limitation to the study. The findings of this study will be solely based on the information provided by the respondents and the information gotten from the secondary source of data. 

1.8	DEFINITION OF TERMS
Entrepreneurial Behaviour: is a set of behaviours that an individual exhibits which allows them to innovate and/or improve upon existing ideas to market a product or service effectively in a competitive market.
Innovativeness: “the skill and imagination to create new things”, which speaks to the duality of the attribute but just scrapes the surface of the importance of innovativeness to business growth and sustainability.
Business Alertness: refers to the ability to process information and signals from the environment so that individuals can recognize business opportunities, whereas innovation modes depict the variation in firms' approaches to innovation.
Creativity: is the tendency to generate or recognize ideas, alternatives, or possibilities that may be useful in solving problems, communicating with others, and entertaining ourselves and others
Risk Taking: enables and encourages innovation, which can be an important product/service differentiator. 
Small and Medium Enterprises (SME): are non-subsidiary, independent firms which employ less than a given number of employees. This number varies across countries. The most frequent upper limit designating an SME is 250 employees, as in the European Union.

CHAPTER TWO
LITERATURE REVIEW
2.1	PREAMBLE
This chapter presented the theoretical framework that anchors this study. The chapter also presented a review of empirical studies showing the relationship between study variables. Theoretical review was carried out to show how appropriate the selected theory was in relation to study variables.
2.2	CONCEPTUAL REVIEW
2.2.1	Concept of Entrepreneurship 
[bookmark: _Toc78808336]The study of entrepreneurship has been described as a growing subject influenced by economists and development scholars. Gartner (2013) argued that entrepreneurship lacks a clear or distinct definition as there is a variety of beliefs and perceptions about entrepreneurship. Some scholars have also argued that the subject area has been taken away from the economist by the political scientist, sociologist, and psychologist. For instance, Ubong (2013) posited entrepreneurship as an act of identifying and exploiting opportunities. The study of entrepreneurship and entrepreneurs has become a growing concern among scholars and practitioners probably due to global economics challenges and problem of unemployment among citizens of many nations including Nigeria.
Various government want solution to many of their socio-economic problems and many have realized that the only solution to overcome all these problems is to focus on entrepreneurship and establishment of small businesses. More establishment of small business create more entrepreneurs in the country because entrepreneurship is belief to be associated with business creation and economic progress. Entrepreneurs are the driver that drives the entrepreneurship vehicle. Entrepreneur is an innovator and change agent he is an individual with distinctive characteristic, trait or qualities which have ability to identify business opportunity and work on the opportunity to create new business venture. 
Alabi (2017) reported that in 18th century the term ‘entrepreneur’ was applied initially to business by the French economist Cartillon who designated him as a dealer who purchases the means of production for combining them into marketable products. During the 21st Century, the concept of entrepreneurship became expanded for instance Shapiro (1975) sees an entrepreneur as someone who exhibits a kind of behaviour which includes risk taking, initiatives, organizing and re-organizing, social and economic mechanism to resources and situation in practical profitable ends, accepting risk of failure. 
Also, David McClelland (1961) views the entrepreneur as someone who is out to satisfy identified needs. He classified these needs as; need for achievement, need for power, and need for affiliation. He sees an entrepreneur as someone who has the desire for achievement of a particular need (“n” achievement). An entrepreneur is always seen as an achiever and a change agent. An entrepreneur make life easy by solving societal problems and consequently benefit from their actions.
2.2.2	Entrepreneurial Behaviour
An entrepreneurial behaviour is seen as the combination of actions, carried out by the entrepreneurs who continue to adjust and define the opportunity and position it until it is acceptable to the market such that a new venture is the primary outcome (Middleton, 2012). Shane and Venkataraman (2000) described entrepreneurial behaviour in three words: discovery, evaluation, and exploitation of entrepreneurial opportunities. While Akala (2015) defined entrepreneurial behaviour as the total of process, task including the operations related to seeking of opportunities and establishment of firm. This involves a mindful behaviour put into the process of searching for opportunities, recognizing opportunity, sense-making, creating organizations, launching of product or service, exchange, and growth. Further, entrepreneurial behaviour is seen as an outcome of interplay of multiple social, cultural economic, political, and psychological factors. Entrepreneur behaviour can be considered from different angle but in the context of this research entrepreneurial behaviour is seen from the qualities and characteristics display by of an entrepreneur. 
Authors are in concurrence to the view that understanding what entrepreneurial
behaviour is and how it is developed will facilitate entrepreneurial behaviour development. However, the behaviour that leads to entrepreneurship is not well understood as observed by Aldrich, (2003). A common approach found in the literature to understanding entrepreneurial behaviour has been the investigation of those intending to take on the role of entrepreneur. There has always been focus on the traits and characteristics or qualities of the individual, rather than the surrounding context as averred (Aldrich & Wiedenmayer, 2004). 
Oyedokun (2014) described entrepreneurial behaviour as any newly fashioned set of actions through which companies seek to exploited entrepreneurial opportunities rivals have not noticed or exploited. He sees entrepreneurial behaviour as a fundamental behaviour of firms by which they move into new markets, seize new customers, and/or combine (existing) resources in new ways (Oyedokun 2014). Kuratko (2002) listed three key entrepreneurial behaviour dimensions –innovativeness that is the act of the seeking of creative solutions to problems or needs, risk-taking (the willingness to commit significant levels of resources to pursue entrepreneurial opportunities with a reasonable chance of failure) and pro-activeness (doing what it is necessary to bring pursuit of an entrepreneurial opportunity to completion).
Furthermore, Oyedokun (2014) and explained entrepreneurial behaviour as novelty, in terms of new resources, new customers new markets, or a new combination of resources, and markets is the defining characteristics of entrepreneurial behaviour as the foundation for pursuing entrepreneurial opportunities. Entrepreneurial behaviour is the conduit which entrepreneurship is practiced in companies of all types (Oyedokun, 2014). Constantly, organizations are committing to the position that entrepreneurial behaviour is essential if they are to first survive and then achieve competitive success in a word that is being driven by accelerating change.
Some researchers, such as Gartner (2001), argue that the entrepreneurial process is of core interest and research should study the actions taken by individuals engaged in entrepreneurship instead of the individuals themselves. This research view entrepreneurial behaviour from common characteristics and qualities among successful entrepreneurs which includes risk taking, pro-activeness, networking, and innovation.
2.2.3	Entrepreneurial Behaviour Variables
Entrepreneurial behaviour variable are characteristics and qualities among successful entrepreneurs which comprises of risk taking and innovation.
2.2.4.1	Entrepreneurial Risk-taking Behaviour
Risk-taking is defined as “the capacity of the entrepreneur to perceive risk at its inception and to find avenues to mitigate transfer or share the risk”
(Ogunsiji & Kayode, 2010). Risk-taking has also been coined as the ability and willingness of a firm to pursue calculated and planned business opportunities in the marketplace, even though outcomes of these opportunities are uncertain (Lumpkin & Dess, 2001). Tis author observed that entrepreneurs take calculated risk by ensuring that the odds are in their favour through putting in place strategies such as partnering with business partners, investors and suppliers, to share and bear their inherent financial and business risk. The role of risk-taking in EO can also be established from its central position in entrepreneurial behaviour (Quaye & Acheampong, 2013). 
Neneh (2011) established that risk-taking has a positive inﬂuence on the long-term survival of SMEs. Likewise, Jalali et al. (2014) found that risk-taking had a strong positive association to form performance and growth profitability. Conversely, Gürbüz and Aykol (2009) established that risk-taking has a significant negative relationship with sales growth. Also, Zhou and de Wit (2009) did not find any significant relationship between risk-taking and employment growth. However, Hughes and Morgan (2007) explicated that firms with risk-averse behaviours have poorer performance because they are not willing to capture and take advantage of market opportunities.
Risk taking propensity refers to the predisposition of an individual to exhibit risk
avoidance or risk acceptance when confronted with risky situation (Fatai et al 2018). Historically, entrepreneurship is linked with risk taking and entrepreneurs are portrayed as having a high penchant to take risk than others (Littunen, 2000). The concept of risk-taking has been long associated with entrepreneurship as evidenced in the definition of entrepreneurship which focuses on the willingness by entrepreneurs to be involved in calculated business risks (Leko Simic and Horvat, 2006). The ability to take risk has been linked with entrepreneurs and this is what made them different from other human beings. According (Kreiser, 2011) which reported that risk-taking orientation indicates the degree of firm’s tolerance of uncertainty. While Naldi, Nordqvist, Sjoberg and Wiklund (2007) observed that a too low risk-tolerance prevents a firm from progressing.
2.2.3.2		Entrepreneurial Innovation and Innovativeness
Merriam-Webster dictionary defined innovation as the introduction of something new, a new idea, method, device, or novelty. Innovation in business means novelty, new things being done, or old things being done in new ways to increase the performance in terms of sales, profitability, and market shares in an organization (Mohamed, Abdikarim and Muhamed, 2017). Erlend Nybakk (2009) cited Josef Schumpeter (1934) to be the first important source of modern innovation theory. In his economic analyses, Schumpeter focused on the firm and the role of the entrepreneur in the economic process. In general, innovation denotes the successful introduction of novelties. The word “innovation” itself originates from the Latin word “innovare”, which can be translated as “renewal”. To be innovative thereby indicates the ability to create something new. It is normal to separate the act of innovation and the output of innovation. It is also normal to distinguish between inventions and innovations (Erlend & Nybakk, 2009). An invention is the first occurrence of an idea for a new product or process, and innovation is the act of putting it into practice (Fagerberg et al., 2005). 
Innovation, therefore, is an essential activity linked to the survival and growth of the enterprise. However, the limited resources prevent many small companies to invest on research and development, resulting that many of the innovations in small firms are from products or services offered by suppliers or business networks which they are associated (Verhees & Meulenberg, 2004).
Innovativeness in a firm generally entails the introduction of new ideas that can allow the firm to improve its product or service oﬀering. Mirela (2008) found innovation to be a vital factor in survival, growth, development, and success of a business. Furthermore, Calvo (2006) focused on small, young, and innovative Spanish firms and found that while innovation had a positive and significant eﬀect on sales and productivity growth, it had a negligible impact on employment growth. Deschryvere (2014) reported a positive association between continuous product and process innovators and sales growth. Masona, Floreania, Miania, Beltramea, and Cappellettoa (2015) reported a positive association between innovativeness and firms’ performance. 
Conversely, Neneh (2016) fails to find any significant association between innovativeness and firm performance. Hence, given that innovation has been found to enhance a firm’s success, survival, and performance, recognizing and acknowledging innovativeness as a firm-level competence is particularly important because, if harnessed eﬀectively, should result in a superior competitive advantage for businesses.
Need for Achievement According to McClelland (1961) cited in Murad Husni Abdulwahab, (2015) explained entrepreneurship as the expression of a high need for achievement. Different studies conducted on entrepreneurs showed the need for achievement has a strong relation with the entrepreneurship (Smith, 2013). Moreover Pendergast (2003) mentioned entrepreneur deals with many characteristics, one of these characteristics need for achievement. Kedmerecet. al. (2015) stated entrepreneurs’ characteristics include need for achievement. Smith (2013) claimed need achievement is one of psychological traits of entrepreneurs, and he defined need for achievement as desire to meet an internal
standard of accomplishment. 
2.2.3.3	   Entrepreneurial Creativity
Creativity means the production of novel and useful ideas in any domain. Creativity refers to the generation of novel, useful idea, and employees’ ability to create new practical ideas. It is the start point of innovation. Creativity can be defined as the creation of something new which is in turn manifested in the act of starting up and running an enterprise (Lackéus et al. 2015). Creativity is therefore central to entrepreneurial process. It is that capability of an entrepreneur to venture into new business, to bring new products into the market, open new offices, branches, test new technology and venture into new markets. Creativity has been viewed as the construction of ideas or products which are new and potentially useful. These ideas can be internally or externally located, although the entrepreneur will tend to search and identify potential solutions shaped in part by internal competencies (Fillis & Rentschler, 2010). 
According to Amabile (1996), creativity is the production of novel and useful ideas in any domain. She went further to state that in order to be considered creative, a product or an idea must be different from what has been done before, but the product or idea cannot be merely different, it must also be appropriate to the goal at hand, correct, valuable, or expressive of meaning. Lefton (1994, as cited by Halim and Mat, 2010), defined creativity basically as a term that implies the process of developing original, novel, and appropriate response to problems. Creativity allows the organization to take advantage of opportunities which develop as the result of changing environmental conditions. Creativity plays an important role in new product development and creativity consist of three techniques: brainstorming, visual confrontation, morphological techniques (Salavou, Baitas & Lioukas, 2004). 
According to Umoh (1999), creativity is a process by which a symbolic domain in the culture is changed. For example, creativity involves new songs, new ideas, and new machines. He added that creativity is marked by the ability to create and bring into existence, to invest into a new enterprise and to produce through imaginative skills. In a nutshell, creativity encompasses innovation. 
2.2.3.4		Entrepreneurial Business Alertness
Kirzner was the first to use the term “alertness” in explaining the entrepreneurial process of opportunity recognition (Ardichvili, Richard & Souray, 2003). Alertness is defined as a process and perspective that helps some individuals to be more aware of changes, shifts, opportunities and overlooked possibilities (Kirzner, 1997). In taking the economics perspective, Kirzner (1999) further elaborated alertness as the ability to notice, without search, opportunities that have been overlooked. More recent scholars have built and advanced our understanding of alertness involving a practice stance based on a few cognitive capacities and processes such as prior knowledge and experiences, pattern recognition, information processing skills and social interactions (Tang et al. 2012). 
Alertness is the state of active attention by high sensory awareness such as being watchful and prompt to meet danger or emergency or being quick to perceive and act. Kirzner, (1979), defined alertness as an individual’s ability to identify opportunities which are overlooked by others. In business alertness is defined as an individual’s ability to identify opportunities which are overlooked by others. It is composed of judgment aspect which focuses on evaluating the new changes, shifts and information and deciding if they would reflect a business opportunity with profit potentials or not. It involves scanning the environment, searching for information, and connecting varied information after evaluating whether new information represents an opportunity (Kirzner, 1979). 
2.2.4	An Overview of Small and Medium Enterprises
Small and Medium Entities (SMEs) contribute substantially to the economic
growth of any country. Entrepreneurs of SMEs play a major role in economic and social development, and they are the economic drivers. It is a global
understanding and a duly recognized fact that the SME sector is a major contributing source to emerging economies. Small and Medium Enterprises (SMEs) are backbone of all developed and developing nations.
This is even more important to developing countries where poverty and unemployment are the persisting problems in these economies. According to Nair (2012), small businesses are an efficient process in alleviating poverty. It enhances the employment opportunities in most developing economies. Many researchers have found that most of the small-scale businesses have created the job opportunities and the self-employment opportunities.
Small enterprises are acts as the important contributor to enhancing economic growth, rural economic activity, poverty alleviation and social justice small and medium scale enterprises are those enterprises which have a minimum number of employees and work on small scale. Many of the researchers have found that the small business has increased the gross domestic product (GDP) rate of the country and Small and Medium Enterprises provide high contribution to the Gross Domestic Product (GDP). Small businesses hold an important place to enhance the growth of the country. It also provides the employment opportunities for those who are unemployed in the rising economy (Jasra, 2011).
Small and Medium Enterprises in Sri Lanka play a crucial role in the economy. A strong and diverse Small and Medium Enterprises (SME) is today acknowledged as being a critical factor in achieving sustainable economic growth (Bank of Ceylon 2017). Small and Medium Enterprise comprise more than 98 percent of the total establishments and contribute more than 65 percent of employment. According to Central Bank of Sri Lanka (CBSL 2017) recent guideline, Small and Medium Enterprises are defined as enterprises that that have an annual turnover less than Rs 600 million and its borrowings below Rs 200 million. SMEs encompass establishments operating in agriculture, mining, manufacturing construction and service sectors. However, its relative significance in the national economy cannot be estimated due to lack of information.
2.2.5	Innovation Practices and SME’s Survival 
Enterprise survival was used in the current study to indicate the amount of time the enterprise takes to carry out its activities since its inception up to closure (Nawal, 2021). There are many parties in the community who benefit from the enterprise’s survival aside from its managers. They include workers, consumers, and suppliers (Bercovitz & Mitchell, 2007). Researchers confirm that enterprise survival is one feature of its performance (Danes et al., 2008). An enterprise can survive if it can adapt to the conditions and its surrounding environment. Compared to large enterprises, SMEs have shorter life, more profitable, and largely affected by external environmental factors. Some researchers consider survival to be an objective measure of enterprise success (Miner, 1997). 
In times of crisis, the existences of SMEs are in danger. Crises weaken SMEs’ growth and threaten their projects because their negative impact extends to all elements of the external enterprise environment (Dhochak & Sharma, 2015). For instance, in time of crisis, SMEs have limited financing opportunities due to weak capital market performance, lack of sufficient information, and component defects throughout the economy (Mason & Harrison, 2015). 
The business innovations–survival relationship has been illustrated in numerous
studies. Innovation is critical to the continuity of any enterprise (Ortiz-Villajos, 2014). According to Gaynor (2002), innovation is the core factor behind the survival and continuity of enterprises; it supports the company’s expansion and growth and enhances the enterprise’s future success. Previous studies suggested using innovations to overcome the obstacles and challenges of industrial SMEs’ success and survival. Schumpeter (1942) declared that the enterprise’s survival is strongly linked to its innovation practices. Several studies have attempted to explain this link by pointing to some concepts relevant to both innovation and enterprise survival. For instance, a competitive advantage is simultaneously a product of enterprise innovation practices and a fundamental pillar of its survival (Helmers & Rogers, 2010). Schumpeter (1942) argued that enterprises cannot survive and continue their activities without being innovative. However, survival also results from achieving victory in the face of crises imposed by the external environment.
2.2.6	Entrepreneurial Innovativeness and SMEs Performance
Innovativeness portrays organizational willingness and a tendency to achieve the
desired innovation demonstrated in terms of behaviours, strategies, activities, and processes. Therefore, innovativeness usually results in new products/services or changes in service/product lines, developing new R&D processes, new methods of production, developing new systems/applications or introducing as well as implementing new procedures. Accordingly, the impact of organizational innovativeness on its performance depends on the degree of innovation that is being pursued. It has been argued that more substantial and radical types of innovation tend to have a significant impact on organizational overall performance, while incremental innovation seems to have a low and short-term impacts because such innovation usually concentrate on minor or process improvement initiatives or activities. Given this, when there is a
major disruption occurs, organizations concentrating too much on incremental
innovation initiatives may find themselves less competitive and lack of sustainability (Namusonge, Muturi & Olaniran, 2016).
Innovation is an incremental emergent or radical and revolutionary change in thinking, product processes and organization. In distinguishing between innovation and invention, Schumpeter (1934) said that invention is an idea made manifest while innovation is an idea successfully applied in practice. Applying the idea or not applying it is what makes the difference between one organization and the other. That organization that is geared towards applying the ideas is said to be innovative and hence its performance is enhanced and vice
versa.
The product, service or process offered to the market must be substantially new for innovation to be seen. The goal of innovation is positive change that leads to increased productivity which is fundamental source of increase in business performance (Brown & Ulijn, 2014). Similarly, Tidd and Bessant (2011) posit that innovation is driven by ability to see connections, spot opportunities and to take advantage of them by creating completely new possibilities through radical breakthroughs in technology that is, new drugs based on genetic manipulations, iPhones, iPods that revolutionalised the communication industry. Innovation, by nature, is fundamentally about entrepreneurship. It contributes severally to the growth and development of new firms and or new organizations. New product/service helps an organization to capture new markets and
maintain existing market shares. It provides firms with competitive advantage to grow, this is not only through reduced prices, but by its ability to
redesign, to repackage, to customize and improve quality of its offerings. Innovation has long been recognized as an important driver of business performance (Morris & Kuratko, 2012).
Empirical research and surveys of business activities show that innovation leads to new products and services, better quality, and lower prices. These organizations define business performance by the number of innovations that have been undertaken within a specific period and the value and number of patents right procured (Othman et al. 2005). Innovativeness not only improves operations in an organization but also creates a clear, positive effect on the growth of business income, employment, and firm’s processes and in general leads to a cost cutting system in the organization. A firm’s innovativeness is said to be a critical precedent for competitive advantage. This in turn results to superior business performance (Othman et al. 2005). This shows
that no organization can sustain its intense of competition without a high level of
innovativeness.
2.2.7	Entrepreneurial Creativity and SMEs Performance
Entrepreneurs implement creative ideas to introduce innovative products or services, or to deliver products or services in a new, more efficient, and hence innovative way. Creation and development of new products could include upgrading an existing product or developing a totally new concept to create an original and innovative product (Hisrich et al. 2008). According to Dhliwayo and Vuuren (2007), entrepreneurial mindset is about creativity, innovation and taking opportunities that leads to organisational wealth creation and success and that this type of mindset enables entrepreneurs to make realistic decisions when
faced with uncertainties. 
Creativity is a means to unlock the entrepreneurial potential of individuals, entrepreneurs, and organisations since new ideas and approaches are keyways on promoting an entrepreneurial culture. A study by Wu (2009) highlighted that creativity is very important for the success of the organisation. Similarly, Tanveer et al. (2002) in trying to examine the importance of entrepreneurial qualities amongst small business owners and non-business owners also found creativity to be one of the strongest distinguishing characteristics. Encouraging creativity is therefore a strategic choice that firms should take into
consideration, since creativity creates a significant contribution to organizational
innovation. Creating the right entrepreneurial mindset is therefore a challenge for educators and trainers, educational institutions, businesses, public authorities, and individuals. This is because the demands for entrepreneurs with the
ability to see opportunities and be creative and innovative are affecting all spheres of life (Baron, 1998).
2.2.8	Entrepreneurial Business Alertness and SMEs Performance
Entrepreneurial alertness is defined as an individual's ability to notice opportunities that are not recognized by other people (Kirzner, 1979). The alertness has been identified as a major factor influencing the way opportunities are recognized and exploited by entrepreneurs. In addition, it is this feature of being alert to opportunities that qualifies an actor to be an entrepreneur. Research has generally supported the efficacy of alertness for explaining economic development and predicting opportunities discovered in the entrepreneurial process. Researchers have examined alertness from two perspectives: behavioural and cognitive. 
The behavioural manifestation of alertness was pioneered by Israel and Johnmark (2014) where they attempted to capture differences in behaviour that can be attributed to differences in alertness. They conclude that entrepreneurs are different from executives in terms of time spent on information search, sources of information used, and attention to risk cues. The cognitive stream of research conceptualizes entrepreneurial alertness as chronic schema activation and investigates how the market environment is represented in the mind of the entrepreneur and whether such mental models differ from non-entrepreneurs (Garglio & Katz, 2001; Solesvik et al. 2013). The entrepreneurs’ motives, beliefs, and behaviour ultimately dictate whether an entrepreneur is highly alert or not. This entrepreneurial capability is essential for continual success since it creates a culture of proactiveness, quick response to business environmental changes, creates a competitive advantage and enables entrepreneurs develop strategic recompense (Marnix, 2006). Amabile (1996) also asserts that entrepreneurs are alert to business opportunities existing in markets because of their skills to interpret and exploit market information. 
2.2.9	Entrepreneurial Risk-taking ability and SMEs Performance
It is expected that firms that have better performance would also have a higher level of risk propensity (Leko-Simic & Horvat, 2006). These authors further emphasized that risk-taking propensity can be defined as a tendency to take or avoid risks and it is viewed as an individual characteristic. The positive relationship between risk-taking propensity and risk decision making by individuals is expected to translate to organizations through top management teams. The importance of risk taking and its influence on firm performance has been highlighted in both theoretical discussions and empirical research. At the theoretical level, the willingness to engage in relatively high levels of risk-taking behaviour enables SMEs to seize profitable opportunities in the face of uncertainty which leads to long term profitability (McGrath, 2001). 
Empirically, risk taking firms can secure superior growth and long-term profitability in contrast to risk avoiders (Yang, 2008; Wang & Poutziouris, 2010; Ahimbisibwe & Abaho, 2013). Wahab and Ijayi (2006) also in their research found that risk-taking are positively related to performance, but the level of the relationship is not significant. Similarly, Lim (2008) risk-taking has the lowest positive influence on performance. Muhammad et al. (2014) also confirmed that risk-taking has positive and significant relationship with financial performance. To improve performance, Small and Medium Enterprises are faced with decisions involving risk-taking. Risk-taking and risk management is a major concern especially for small and medium sized enterprises which are particularly sensitive to business risk and competition (Ahimbisibwe & Abaho, 2013).
Risk taking involves taking bold actions by venturing into the unknown, borrowing heavily or committing significant resources to ventures in uncertain environments (Wiklund and Shepherd, 2005; Coulthard, 2007). Coulthard, (2007) explains that risk taking has a positive effect on performance measure to a certain level; beyond that level an increase in risk has a negative effect on the performance. The environment in which a firm operates may influence whether a firm takes a risk or not. Firms operating in excessively hostile
environments are discouraged from taking unnecessary risks (Zahra & Garvis, 2000) whereas firms operating in munificence environments are more likely to take risks with ready resources and favorable environment. Small and Medium Enterprises with strong entrepreneurial orientation are often characterized with high risk taking in the interest of obtaining high returns. 
An organization which assumes responsibility for a specific number of risks
signals is ready to accept consequences for the ambiguity on outcomes of prospects (Hughes & Morgan, 2007) because firms take risks with a willingness to pursue opportunities that have a probability of producing losses or considerable performance inconsistencies. Since entrepreneurs are individuals who take calculated risk (Kuratko, Hornsby & Goldsby, 2007), firms adopting a modest level of risk-taking have considerable higher performance compared to their counterparts who assume very high or very low levels of risk-taking (Kreiser et.al. 2002). Meta-analysis investigating the relationship between risk-taking, and performance found positive correlation between the two elements (Othman et al. 2005). Similarly, another study in Australia found out that risk-taking which involved taking calculated risk had positive impact on firm performance but taking risk which was considered as daring actions were considered as detrimental for firm performance (Coulthard, 2007). 
Risk-taking will also offer the possibility for high payoffs in munificent environments, due to heightened availability of resources in those environments. It is likely that excessively hostile environments will discourage organizations from taking risks that they consider unnecessary and that might harm firm survival (Zahra & Garvis, 2000). These arguments are consistent with prior research claiming that even risk-taking managers would be discouraged from taking large-scale risks in extremely uncertain environments since the risk-taking would likely not be as effective (Kuratko et al. 2007). Organizations that do not take risks in dynamic environments will lose market share and will not be able to maintain a strong industry standing relative to more aggressive competitors (Covin and Slevin, 2001; Miller, 2003). Lim (2008) found a stronger relationship between organizational risk-taking and firm performance in dynamic environments. 
According to him, organizations need to make bold, risky strategic decisions to cope with the constant state of change common in dynamic environments. These arguments suggest that organizational risk-taking will be
more positively associated with firm performance in dynamic environments than in stable environment.
2.2.10	Conceptual Model of the Study
Independent Variable				Dependent Variable
Entrepreneurial Behaviour				Survival of SMEInnovativeness
Creativity
Business Alertness
Risk Taking
SMEs Performance








2.3	THEORETICAL FRAMEWORK
This study was anchored on the Schumpeterian theory of innovation and the self-theories of intelligence.
2.3.1	Schumpeterian Theory of Innovation
This theory which was propounded by Professor Joseph Schumpeter distinguished innovation as the function of the entrepreneur. The Schumpeterian theory is that which states that the entrepreneur is the prime mover in economic development and his or her function is to bring out new innovations (Hisrich et al., 2013). Joseph Schumpeter has been mentioned as the father of entrepreneurship and (irregular) growth theories. Today, entrepreneurs are powerful players in the global markets. Because enterprises dominate the global markets of commodities, they can collectively determine the rules of the game in the core market segments (Rauch, Wiklund, Lumpkin & Frese, 2009).
In the history of entrepreneurship, Schumpeter’s entrepreneurship appears to be a turning point (Schumpeter, 1949). For, Schumpeter’s entrepreneurship is more than entrepreneurship of simply up setting businesses and running them successfully or probably which is statics or stagnant view of entrepreneurship. The source of Schumpeter’s theory is his classic text, The Theory of Economic Development that heralded a new era of economic development through entrepreneurship. According to this, the free enterprise system is quite enterprising and dynamic, forever scaling higher and higher heights of business through new products and services (Ghannajeh et al., 2015; Ahmed, 2016c). Entrepreneurship is the engine of growth and represents a stream of Innovations.
“Schumpeter emphasized the role of the innovator-be-, the innovator, the developer, the promoter, the person who initiatives and recognizes technical improvements and who succeeds in getting them introduced” (Samuelson, 1980). The inventor in business terms is the entrepreneur whose function is entrepreneurship, which is the spring of all business innovations and improvements, and the main source economic development (Samuelson, 1980). Thus, the sequence of economic development is entrepreneur entrepreneurship innovations business and economic development. Innovate or perish is ‘Schumpeter’s ideology. The reward for entrepreneurship is profit.
In the entrepreneurs, “...there is the will to conquer the impulse to fight, to prove oneself superior to others, to succeed for the sake, not of the fruits of success, but of success itself… or simply of exercising one’s energy or ingenuity” (Schumpeter 1969). Further, it is noted, “Because being an entrepreneur is not a profession and as a result not a lasting condition, entrepreneurs do not form a social class in the technical sense, as, for example, landowners or capitalists or workman do. Of course, the entrepreneurial function will lead to certain class positions for the successful entrepreneur and his family” (Schumpeter 1969). For, “like the Marxian capitalist, who accumulates for the sake of accumulation, the Schumpeterian innovator, innovates, at least in part, for the sale of innovating” (Adelman, 1961).
The soul of Schumpeterian entrepreneurship is innovation (s), which is “The introduction of something new-a new idea, method or device”. Innovation is the key to the economic development of any company, region of the country, or country itself. As technologies change, old products decrease in scales and old industries dwindle. Inventions and innovators are the building blocks of the future of any economic unit. Thomas Edison reportedly said that innovative genius is “1 per cent inspiration and 99 per cent perspiration” (Hisrich et al., 2019). Innovation keeps enterprises flouting and advancing (Peters, 1997).
The companies must be on forever look out for new business opportunities of new factors, processes, products are (Drucker, 1999). The rewards for entrepreneurial efforts of organization and innovation is profit and public acclaim. But the Schumpeterian entrepreneur is not simply an Economic, Management or Home Entrepreneurs (O’Boyle, 2017). That is, entrepreneurs are not just moved by profit motive as there are higher and non-peculiar values behind entrepreneurial accomplishments and innovations. There may be higher values of accomplishment, social welfare and poverty eradication or helping the poor.
2.3.2	Self-Theories of Intelligence
The self-theories of intelligence were developed by Dweck (1999; 2000). The theories provide insight into the psychological (motivational) processes essential for achievement. She stated that individuals hold either an entity theory of intelligence, known as a fixed mindset or an incremental theory of intelligence, known as a growth mindset. Individuals with a fixed mindset belief that one’s intelligence, abilities, talents, and attributes are permanent and unchangeable. They further infer that one’s ability comes from talents rather than from their slow development of skills through learning and as such give up or decline in the face of setbacks (Dweck, 2006). According to Johnson (2009) individuals with a fixed mindset, who have low confidence, tend to adopt low performance goals, which in turn causes them to respond in a helpless characteristic manner-pattern of typical behaviours, thoughts, and feelings, when faced with challenges. Individuals with a growth mindset, on the other hand believe that one’s ability and success are due to learning, that intelligence can grow and change with effort and believe in trying other approaches or seeking help when face with difficulties and tends to adopt learning goals. These individuals with either a high or a low confidence respond with a typical response pattern of thoughts, behaviours, and feelings in any situation they face by focusing on learning new ideas (Dweck, 2006; Johnson, 2009).
The reasoning behind this is because most great business leaders who have been
successful had a growth mindset, since building and maintaining excellent organizations in the face of constant change requires it (Dweck, 2006).
2.4	EMPIRICAL REVIEW
Empirical studies conducted on the determinants of entrepreneurial small and medium scale business performance seem to be limited and inconsistent with respect to the variable constructs serving as determinant of SME performance. Ezie and Danjuma (2016) conducted a study on Entrepreneurial Orientation and Business Performance of SMEs in Nigeria: A study of Selected SMEs in North Central Nigeria. The study examined impact of entrepreneurship orientation on SMEs performance in Nigeria using north central Nigeria as a study. Findings revealed that the more SMEs adopt an EO, the more likely they are to achieve competitive advantage and enhanced performance. The study was limited to the analysis of entrepreneurial orientation based on three dimensions Innovativeness, Risk Taking and Pro-activeness and sales growth as the dimension of business performance.
Study conducted by Ibrahim, and Mustapha (2019) to identify the determinants of small and medium enterprises performance in Nigeria: The Role of Government Support Policy using the construct of entrepreneurial orientation and contemporary marketing with government support policy as moderator. The study is limited to entrepreneurial orientation and contemporary marketing as determinant of SMEs performance.
Study conducted by Olalekan and Vannie (2020) on SMEs Management Success
Determinants and its Implications on their Performance in Southwest, Nigeria was undertaken to identify influential management success determinants and the concomitant effects on SMEs’ performance in Nigerian. The used a cross sectional survey research method. The result of the study revealed significant difference in the evaluations of management success determinants to performance and management skills of the SMEs operators. The study was equally limited to management skills and competencies. Although there seems to be no specific research that collectively linked the constructs of entrepreneurial self-efficacy, as a determinant of entrepreneurial small and medium business performance, there are congruent findings suggesting that small and medium business performance is influenced by the variables of the construct. Determining their combine impact on small and medium business performance will go a long way in explaining further the strength of each variable in their relationship with performance. While the theory on ESE is quite robust, it however remains empirically underdeveloped, and its dimensionality has not been fully established.
Lawal, Worlu and Ayoade (2016) study on critical success factors for sustainable entrepreneurship in SMEs: Nigerian Perspective was conducted to establish factors that determine the extent to which SMEs can conduct business in a sustainable manner. The research utilized a descriptive method in reviewing secondary data and information in exploring theories underpinning entrepreneurship orientation. Findings revealed that attitudinal, perceptual factors, firm size, sector, ownership, innovative orientation, personality, management skills, motivation, infrastructure, working capital management, and access to finance (amongst others) are critical to sustainable entrepreneurship.
Akhamiokhor (2017) study on Entrepreneurial strategies and the development of Small and Medium Scale Enterprises (SMEs) In Ogun State, Nigeria examined the impact of entrepreneurial strategies on the development of SMEs in Ogun State, Nigeria. Results showed that entrepreneurial strategies have strong positive relationship on the development of SMEs in Ogun State. The study encouraged further research to examine the research variables in other research context, sectors, and countries to increase the generalizability of its findings. The study’s focus was on entrepreneurial strategies, not entrepreneurial self-efficacy while the dependent variable of the study is measured using the construct of ROI, Employee productivity and market share. 
Asenge and Agwa (2018) study on entrepreneurial competencies and entrepreneurial mindset as determinants of SME performance in Nigeria considered entrepreneurial competencies and entrepreneurial mindset as determinants of SMEs performance in developing countries. The study focused on SMEs in Kwara State, Nigeria. Findings of the study revealed that entrepreneurial competencies significantly affect the performance of SMEs in Kwara State, Nigeria. The study recommends that business owners and intending entrepreneurs should develop the ability to effectively manage their businesses by continuously making use of available opportunities. Sales growth and Innovativeness was used the proxy for performance. This study is recommending entrepreneurs to be efficacious.
Yushau and Solomon (2018) study on impact of entrepreneurial competencies on the performance of small and medium enterprises In Kaduna Metropolis, Nigeria was conducted to examine the impact of skills competencies on SMEs performance in Kaduna Metropolis and to evaluate the impact of personality competencies on SMEs performance in Kaduna Metropolis. The study found that skill competency has a significant impact on the small and medium scale enterprises performance and personality competency also has a significant impact on the small and medium scale enterprises performance. The study used two qualitative variables to measure performance innovation and competitiveness. The study was also limited to entrepreneurial competency and skills.
Shamsu and Fakhrul (2015) investigated impact of vision, innovation, pro-activeness, risk-taking and SMEs performance adopted a hypothetical relationship approach. In the study conducted by Kraiser et al (2013) examined the relationship between each component of EQ, innovation, proactiveness and risk-taking; they found that risk –taking and performance are negatively related. Wijetunge and Pushpakumari (2013) also in their research found that risk-taking are positively related to performance, but the lowest positive influence on performance. Muhammad et al, (2014) also confirmed that risk-taking has positive and significant relationship with financial performance, therefore, it is noted that there is positive and significant relationship between risk-taking and performance in Nigeria SMEs. From the research explanation, it is concluded from this paper that relationship between vision, innovation, pro-activeness and risk-taking on SME performance using a review of related literature it has shown that vision, innovation, pro-activeness, and risk taking may have positive and significant relationship with performance. According to the research the implication is that SMEs that set a clear vision, having the ability to innovate, with sense of proactive behaviour and ability to take calculated risk can do well in term of performance than those without that feature.
Mohamed, Abdikarim and Muhumed (2017) empirically investigated the impact of innovation on small and medium enterprises performance in Hargeisa, Somaliland. In the study, the sales volume was adopted as a proxy variable to the performance of the enterprises. The study concludes that innovation has a positive effect on business performance. According to the researcher the findings of the study is in line with those of Rosliand Sidek, (2013) and Tawaliwi and Isaac (2017). The study finally agreed that the result is in consistence with those theories that underscore the significance of innovation in business performance. The adoption of innovations usually aims to contribute to the performance or effectiveness of the company that adopts it. Leko –Simi and Horvat (2006) firm that have better performance would also have a higher level of risk propensity while risk-returned theory, asserts that the higher the risk, the higher the return. Return is one the factors for measuring performance (Lawan & Fakhrul, 2015).

CHAPTER THREE
METHODOLOGY

[bookmark: _Toc79663843]3.1	PREAMBLE
This chapter will first explain descriptive research and the purpose that it entails in the domain of this research. The focus will then shift to spotlighting the survey approach that has been adopted for this study. 
3.2	RESEARCH DESIGN
Research methodology dwells on the steps and procedures employed by the study in assembling the raw data for processing. In this chapter, a detail description of the methodology adopted the research work is made for the purpose of clarity and to show more information on the research work in general. A survey research design was used in this study. This enabled the researcher to collect responses of SMEs owners in Ilorin, Kwara State with regards to the study variables.
3.3	STUDY POPULATION
The total population was 650 licensed SME’s established in Ilorin  metropolis. The population statistics was obtained from Kwara Chamber of Commerce, Industries, Mines and Agriculture (KWACCIMA) and Kwara State Ministry of Trade and Investment.
3.4	SAMPLE AND SAMPLING TECHNIQUE
Stratified sampling techniques was used to select 250 SMEs. A stratified random sample technique was a useful blend of randomization and categorization, which enabled both a quantitative and qualitative process of study to be undertaken.
3.5	VARIABLE/MODEL SPECIFICATION
This study is anchored on two major variables namely; the independent variable (entrepreneurial mindset) and the dependent variable (SMEs performance). The beta (β) coefficients for each independent variable generated from the model, was subjected to a t–test, in order to test each of the hypotheses under study. The regression model used to test is shown below:
PSMEs = f (EM)
𝑦=𝛼+𝛽1𝑥1+𝛽2𝑥2+𝛽3𝑥3+𝛽4𝑥4+𝜀 Where; y = SMEs Performance α - Constant
β1, β2, β3 and β4 - Coefficient estimates. 
X1 - Innovativeness
X2 - Creativity
X3 - Business Alertness 
X4 - Risk-taking
𝜀 - Error term
All the above statistical tests were analyzed using the Statistical Package for Social Sciences (SPSS), version 1. All tests were two- tailed. Significant levels were measured at 95% confidence level with significant differences recorded at p < 0.05.
3.6	DATA COLLECTION INSTRUMENT
The study used a structured questionnaire in data collection. The questionnaire was carefully designed and administered to the respondents. The questionnaire was designed on a four point Likert-Scale which ranged from strongly agree (4 points), agree (3 points), disagree (2 points) and strongly disagree (1 point). The items were structured to capture information on the dependent variable (SMEs performance) and the independent variables (innovativeness, creativity, business alertness and risk taking).


3.7	VALIDITY AND RELIABILITY OF INSTRUMENT
Factor analysis was used in this study to measure the validity of the instrument. Exploratory Factor Analysis (EFA) and Confirmatory Factor Analysis (CFA) were used to assess the construct validity of each variable in the study. At 1% level of significance, the result shows that the data is highly significant (p<0.001).
The result shows that the Kaiser- Meyer- Olkin (KMO) which measures the sample adequacy was .684 while the Bartlett's Test of Sphericity was significant (App. chi-square= 232.557, sig. = .000) which indicates the sufficient inter correlations of the factor analysis. Also, before the questionnaire was administered to the management of the selected SMEs, the researcher tested its reliability by conducting a pilot research on eighty-three (1/3 250 = 83) entrepreneurs in Makurdi town.
	The Cronbach’s coefficient alpha was applied on the results obtained to determine how items correlate among them in the same instrument. Cronbach’s coefficient Alpha of more than 0.7 was taken as the cut off value for being acceptable which enhanced the identification of the dispensable variables and deleted variables. It is evident through the Cronbach’s Alpha values that the reliability coefficients of all the study variables are high and suitable for the current study objectives.
Table 1: Cronbach’s Alpha Reliability Coefficient of the Study Variables
	Variable Coefficient
	Number of Items
	Reliability

	Innovativeness
	4
	0.717

	Creativity
	3
	0.892

	Business Alertness
	4
	0.736

	Risk Taking
	4
	0.728

	SMEs Performance
Overall Reliability
	6
	0.851
0.785

	Source: Field Survey, 2022
	
	


3.8	METHOD OF DATA ANALYSIS
Collected data were analyzed using descriptive and inferential statistics with the aid of Statistical Package for Social Sciences (SPSS). Correlation and multiple regression analysis were employed to analyse the data and test the hypotheses.

CHAPTER FOUR
DATA ANALYSIS AND INTERPRETATION OF RESULTS
4.1	PREAMBLE
The study conducted initial data analysis using simple descriptive statistical measures such as, mean, standard deviation and variance to give glimpse of the general trend. However, correlation analysis was used to determine the nature of the relationship between variables at a generally accepted conventional significant level of P = 0.05. In addition, multiple regression analysis was employed to test the hypotheses. Multiple regression analysis is applied to analyze the relationship between a single dependent variable and several independent variables (Hair, 2005). The study also utilized variable inflation factor (VIF) to handle the issue of Multicollinearity.
4.2	SOCIO-DEMOGRAPHIC VARIABLE OF RESPONDENTS
	Attributes
	Frequency
	Percentage (%)

	Gender
	
	

	Male	
	117
	53.2

	Female	
	103
	46.8

	Total	
	220
	100

	Age
	
	

	Below 27 years	
	63
	28.6

	28-37 years	
	62
	32.7

	38-47 years	
	67
	30.5

	48 years above	
	18
	8.2

	Total	



Educational Status
	220
	100

	Secondary level	
	73
	33.2

	Tertiary level	
	101
	45.9

	Professional	
	46
	20.9

	Total	
	220
	100

	Experience
	
	

	1-5 years
	58
	26.4

	6 – 10 years
	59
	26.8

	11 – 15 years
	47
	21.4

	16 – 20 years
	37
	16.8

	21 years above
	19
	8.6

	
	220
	100

	Source: Field Survey, 2025
	
	



The distribution of respondents by gender in Table 2 revealed that 117 sampled respondents (representing 53.2 %) were males while 103 (representing 46.8 %) were females. This implies that most of the respondents were males. The result in Table 1 also shows that, 63 respondents (representing 28.6 %) were 18-27 years old, 72 respondents (representing 32.7 %) were between 28 and 37 years while 67 respondents (representing 30.5 %) were within the age range of 38-47 years and 18 respondents (representing 8.2 %) were 48 years and above. 
This age distribution showed that the respondents were old enough to understand the subject matter of the research. The distribution of the respondents by educational qualification revealed that, 73 respondents (representing 33.2 %) had secondary school qualification, 101 respondents (representing 45.9 %) respondents had tertiary level qualification while 46 respondents (representing 20.9 % %) had professional qualifications. This distribution of the respondents’ educational qualification represents a very literate sample that can provide valid information on the subject matter under study. Finally, the result in Table 2 showed that 58 respondents (representing 26.4 %) had 1- 5 years’ experience, 59 (representing 26.8 %) respondents had experience between 6 and 10 years. Also, 47 respondents (representing 21.4 %) respondents have 11-15 years business experience while 37 respondents (representing 16.8 %) had experience from 16–20 years and 19 respondents (representing 8.6 %) had experience doing business from 21 years and above. This gives a representation of people who had better understanding of the subject under study.
Table 3: Correlation Statistics for Linear Relationship between Variables
	Variable
	SMEs
Performance
	Innovativeness
	Creativity
	Business Alertness
	Risk Taking

	SMEs
Performance
	
1
	
	
	
	

	Innovativeness
	.487**
	1
	
	
	

	Creativity
Business Alertness
	383**
.426**
	463**
359**
	1
345**
	
1
	

	Risk Taking
	.428**
	274**
	451**
	413**
	1


	**Correlation is significant at the 0.01 level (2-tailed).
4.3	CORRELATION STATISTICS FOR LINEAR RELATIONSHIP BETWEEN VARIABLES
Pearson’s measures the strength and direction of the linear relationship between variables. From the results, a significant relationship exists between the variables. Innovativeness was shown to contribute 48.7% of the change in SMEs performance as indicated by the correlation coefficient value of 0.487 which is significant at α = 0.01. Creativity was positively correlated to SMEs performance as indicated by correlation coefficient value of 0.383 indicating that the creativity was a significant factor and contributed up to 38.3% of the change in SMEs performance. Business alertness was also shown to contribute 42.6% of the change in SMEs performance as indicated by the correlation coefficient value of 0.426 which is significant at α = 0.01. The correlation for risk taking showed that 42.8% of the change in SMEs performance was significantly accounted for by risk taking as shown by correlation coefficient value of 0.428 (significant at α = 0.01). This paves way for multiple regression analysis.
Table 4: Multicollinearity Analysis Test for Independent Variables
	Dimensions of Entrepreneurial Behaviour
	Multicollinearity
	Statistics

	
	Tolerance
	VIF

	Innovativeness
	0.708
	1.413

	Creativity
	0.941
	1.062

	Business Alertness
	0.640
	1.562

	Risk Taking
	0.623
	1.605



4.4	Multiple Regression Analysis and Hypotheses Testing
Results in table 4 showed that the VIF value for all the estimated parameters was found to be less than 4 and the tolerance values are more than 0.2 which indicate the absence of multi-collinearity among the independent variables of the study. This implies that the variation contributed by each of the independent factors was significant independently and all the factors should be included in the prediction model.

Table 5: Model Summary
	R
	R2
	Adj. R2
	Std. Error of the Estimate
	Durbin Watson

	.870a
	.721
	.688
	.879
	1.612


a. Predictors: (Constant), risk taking, creativity, business alertness, innovativeness.
b. Dependent Variable: SME performance

	
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	Regression
Residual
Total
	9.186
9.714
18.900
	4
215
219
	20.297
7.943
	32.186
	0.000b


a. Dependent Variable: SMEs performance
b. Predictors: (Constant), risk taking, creativity, business alertness, innovativeness.

The study assessed the contribution of the independent variables on dependent variable. The findings of the study in table 5 illustrates multiple regression model had a coefficient of determination (R2) of about 0.721. This means that 72.1% variation of SMEs performance is explained by joint contribution of innovativeness, creativity, business alertness and risk-taking. The findings are supported by ANOVA (F test) results that the model was fit or none of the parameters was equal to zero hence significance adjusted R square (F = 32.186, ρ<0.05). In addition, Durbin Watson test had value less than two indicating minimal autocorrelation with no effect on the study output (Watson value = 1.612). The rule of thumb was applied in the interpretation of the variance inflation factor which states that a principle with broad application that is not intended to be strictly accurate or reliable for every situation.
4.5	TEST OF HYPOTHESES
Hypothesis one (H01) estimated that innovativeness has no significant effect on SMEs performance. However, research findings showed that innovativeness had coefficients of estimate which was significant based on β1 = 0.330 (p-value = 0.001 which is less than α 0.05) implying that we reject the null hypothesis stating that there is no significant effect of innovativeness on SMEs performance in Kwara State. This indicates that for each unit increase in the positive effect of innovativeness, there is 0.330 units increase in SMEs performance. Furthermore, the effect of innovativeness was stated by the t-test value =3.500 which implies that the standard error associated with the  parameter is less than effect of the parameter.
Hypothesis two (H02) stated that creativity has no significant effect on SMEs performance. Findings showed that creativity had coefficients of estimate which was significant based on β2 = 0.282 (p-value = 0.004 which is less than α 0.05) hence we reject the null hypothesis and conclude that creativity has significant effect on SMEs performance in Kwara State. This indicates that for each unit increase in the positive effect of creativity, there is 0.282 units increase in SMEs performance. Furthermore, the effect of creativity was stated by the t-test value = 2.913 which implies that the standard error associated with the parameter is less than effect of the parameter.
Hypothesis three (H03) stated that business alertness has no significant effect on SMEs performance. Research findings indicated that business alertness had coefficients of estimate which was significant based on β2   = 0.297 (p-value = 0.045 which is less than α 0.05) hence we reject the null hypothesis and conclude that creativity has significant effect on SMEs performance in Kwara State. This indicates that for each unit increase in the positive effect of creativity, there is 0.203 units increase in SMEs performance. Furthermore, the effect of business alertness was stated by the t-test value =2.031 which implies that the standard error associated with the parameter is less than effect of the parameter.
Hypothesis four (H04) stated that risk taking has no significant effect on SMEs performance. However, findings of the study revealed that risk taking had coefficients of estimate which was significant based on β2 = 0.208 (p-value = 0.038 which is less than α 0.05) hence we reject the null hypothesis and conclude that risk taking has significant effect on SMEs performance in Kwara State.
This indicates that for each unit increase in the positive effect of risk taking, there is 0.208 units increase in SMEs performance. Also, the effect of risk taking was stated by the t-test value = 2.888 which implies that the standard error associated with the parameter is less than effect of the parameter.
Table 7: Multiple Regression Model
	Variable
	Coefficient
	Std. Error
	Beta
	t-Statistics
	Sig.
	Tolerance
	VIF

	(Constant)
	2.196
	.578
	
	3.797**
	.215
	
	

	Innovativeness
	.346
	.099
	.330
	3.500**
	.001
	0.708
	1.413

	Creativity
	.265
	.091
	.282
	2.913**
	.004
	0.941
	1.062

	Alertness
	.204
	.020.297
	2.031**
	.045
	0.640
	1.562
	

	Risk Taking
	.293
	.083.208
	2.888**
	.038
	0.623
	1.605
	

	
	
	
	
	
	
	
	


a.	Dependent Variable: SMEs Performance


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	DISCUSSION OF FINDINGS
The study assessed the relationship that exists between entrepreneurial behaviour and the survival of SMEs in Kwara State. Objective one examined the effect of innovativeness on SMEs performance and findings of the study revealed that there is a positive relationship between innovativeness and SMEs performance in Kwara State. Those entrepreneurs scoring high means scores on innovativeness showed high SMEs performance.
The findings of this study are in agreement Othman et al. (2005) who asserted that a firm’s innovativeness is said to be a critical precedent for competitive advantage. This in turn results to superior business performance. This shows that no organization can sustain its intense of competition without a high level of innovativeness. Brown and Ulijn (2004) also asserted that the goal of innovation is positive change that leads to increased productivity which is fundamental source of increase in  business performance.
The second objective assessed the relationship between creativity and SMEs performance. The study revealed that those entrepreneurs scoring high mean scores on items measuring creativity also scored highly on SMEs performance. The study revealed that creativity has positive significant effect on the performance of SMEs in Kwara State. This finding corroborates previous studies by Wu (2009) highlighted that creativity is very important for the success of the organisation. Similarly, Tanveer et al. (2002) who examined the importance of entrepreneurial qualities amongst small business owners and non-business owners also found creativity to be one of the strongest distinguishing characteristics.
Objective three assessed the relationship between business alertness and SMEs performance. Business alertness is positively correlated to SMEs performance. Findings of the study revealed a significant effect of business alertness on SMEs performance in Kwara State. This finding agrees with Amabile (1996) who found that entrepreneurs are alert to business opportunities existing in markets because of their skills to interpret and exploit market information. A study by Wu (2009) highlighted that creativity is very important for the success of business organisations and creativity helps to unlock the entrepreneurial potential of individuals, entrepreneurs and organisations.
Similarly, Tanveer et al. (2002) in trying to examine the importance of entrepreneurial qualities amongst small business owners and non-business owners also found creativity to be one of the strongest distinguishing characteristics.
Lastly, the fourth objective examined the effect of risk taking on SMEs performance. The study also found out that there is a significant relationship between risk taking and SMEs performance in Kwara State. In agreement with this finding, Coulthard (2007) found out that risk-taking which involved taking calculated risk had positive impact on firm performance. Kreiser et al. (2002) also found firms adopting a modest level of risk-taking having considerable higher performance compared to their counterparts who assume very high or very low levels of risk-taking, a meta-analysis by Othman et al. (2005) investigating the relationship between risk-taking and performance found positive correlation between the two elements. Lim (2008) found a stronger relationship between organizational risk-taking and firm performance in dynamic environments.
Khandwalla (2007) argued that the organizational flexibility inherent in organic structures enhanced the value of risk-taking within organizations. He claimed that risk-taking managements usually seize opportunities and make commitments of resources before fully understanding what actions need to be taken.

5.2	CONCLUSION
The purpose of this study was to explore the effect of entrepreneurial behaviour on the survival of SMEs in Kwara State. Entrepreneurs/individuals with an entrepreneurial mindset see needs, problems and challenges as opportunities and develop innovative ways to deal with the challenges, and exploit and merge opportunities. Acquiring an entrepreneurial mindset requires re-learning how to motivate themselves, identify business opportunities, take risk, and become creative and innovative. From the forgoing discussion, it can be concluded that entrepreneurial mindset contributed most towards SMEs performance in Kwara State.
Using the four independent variables (innovativeness, creativity, business alertness and risk taking) as a measure of entrepreneurial mindset, the research found out that the entrepreneurs with high levels of each also performed better than those that had low level of these variables. This means that the entrepreneurial mindset or lacks of it have a major effect on a firm’s performance.
The study concludes that in order to find a means to increase the entrepreneurial mindset of entrepreneurs, it is necessary to understand factors that link directly with entrepreneurial mindset such as; continuous education, growth mindset, creativity, motivation and risk taking propensity.
The entrepreneur must be able to always scan the environment and seek new business opportunities to stay ahead of competitors, he or she must also become very innovative to improve on processes and products to remain attractive and create customer loyalty, the entrepreneur must bring new processes and products into the market and SMEs must take modest levels of risk in order to succeed.
5.3	RECOMMENDATIONS
Based on findings of the study, the study recommends the following:
i. Since the findings of the study revealed that those entrepreneurs rating high on innovation also perform better, it is recommended that the policy makers and all stake holders re-strategize and create forums that can boost innovativeness among the existing and potential entrepreneurs.
ii. It is also recommended that government should recognize and reward any creativity displayed by entrepreneurs and create forums that can challenge entrepreneurs to be more creative. Government should also develop creativity, critical thinking, and curiosity among entrepreneurs by providing seminars and training.
iii. Seminars should be organized for entrepreneurs in Kwara State to encourage entrepreneurs identify business opportunities. The manufacturers association being the body in so much contact with manufacturers should organized programme awareness forums, exhibitions and use networks to pass new information to their members and reward entrepreneurs for their new business ideas. Owners of small and medium scale enterprises should not be intimidated by the high risks involved in doing business and invest more resources in order to make profits.
5.4	SUGGESTIONS FOR FURTHER STUDIES
This study was carried out to examine the relationship between the entrepreneurial behaviour and the survival of Small and Medium Scale Enterprises performance in Kwara state. The study only focused on selected SMEs within Ilorin metropolis hence it is limited in scope and the findings cannot be generalized to other state in the country. To augment the research finding of this study, the study recommends that another research can be done on a wider geographical area. Furthermore, conducting a replication study in other industries is also needed; for example in the educational sector. Although the research has revealed that the entrepreneurial mindset extensively affect the business performance, it’s not clear how the entrepreneur acquires such mindset. Could it be an inherent trait or could it be environmentally acquired and this should be an area for further research. The role of government policies in areas of training and its effect on business performance should be investigated as its impact on creating entrepreneurial mindset could be an option in Nigeria.
Although the study revealed that entrepreneurial mindset significantly relate to the performance of small and medium scale enterprises, there is no evidence that business performance is entirely dependent on the three independent variables. As such further research need to be carried out to establish what other factors contribute significantly to the SMEs performance.
5.5	PRACTICAL IMPLICATIONS OF FINDINGS
The findings from this study are essential for practical reasons as business owners and entrepreneurs are expected to evaluate and explore business opportunities in seeking their career path by developing self-competencies and entrepreneurial mindset. This study contributes to an evolving body of literature on the effect of entrepreneurial mindset on the performance of small and medium scale enterprises. The insights are meant to create an understanding to the policy makers, practitioners and other stakeholders on the need to promote entrepreneurial mindset and create the infrastructures necessary so that the manifestation of these traits through innovativeness, creativity, business alertness and risk taking can increase. The findings will challenge the entrepreneurs and business owners strategize to promote the entrepreneurial mindset in their organizations for good performance.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF FINANCE AND MANAGEMENT STUDIES,
DEPARTMENT OF BUSINESS ADMINISTRATION AND MANAGEMENT.

Dear respondent,

This questionnaire is to gather information in respect to an undergraduate on the subject-topic: effect of entrepreneurship behaviour on the survival of small and medium scale enterprise (SMEs) in Kwara State. In partial fulfilment of the requirements for the award of Higher National Diploma in Business Administration Department.             

I promise that all information given will be kept strictly confidential and used for the purpose of the research work and my education only. I am sorry for any inconveniency caused.

SECTION A:
PERSONAL INFORMATION
INSTRUCTION – PLEASE TICK THE APPROPRIATE BOX ( )
1. [bookmark: _Hlk102544453]Gender:
(a) Male										[     ]
(b) Female										[     ]
2. Age
(a) Below 27 years								[     ]
(b) 28 – 37 years									[     ]
(c) 38 - 47 years									[     ]
(d) 48 years above									[     ]
3. Educational Qualification
(a) Secondary Level								[     ]
(b) Tertiary Level									[     ]
(c) Professional									[     ]
4. Experience
(a) 1-5 years									[     ]
(b) 6 – 10 years									[     ]
(c) 11 -  15 years									[     ]
(d) 16 – 20 years									[     ]
(e) 21 years above									[     ]

SECTION B
Key:	Strongly Agree = (SA), Agree = (A), Disagree = (D), Strongly Disagree (SD)
	S/N
	STATEMENTS

	RESPONDENTS

	
	
	SA
	A
	D
	SD

	7
	Lack of entrepreneurial innovativeness impacts negatively on entrepreneurship and performance of SME
	
	
	
	

	8
	Unfavourable government policy towards survival of SMEs affects entrepreneurial innovativeness 
	
	
	
	

	9
	Poor infrastructural facilities of government affect the development of
entrepreneurial creativity.
	
	
	
	

	10
	Lack of the right business connection impact on entrepreneurship and employment creation
	
	
	
	

	11
	Funding is a major challenge to entrepreneurship and employment creation of small and medium business.
	
	
	
	

	12
	The spate of insecurity in the country affects entrepreneurial risk-taking ability.
	
	
	
	

	13
	Small and medium enterprises perform major role in the development of indigenous technology capability.
	
	
	
	

	14
	The business alertness of entrepreneurs puts them on their toe for increased survival rate of SMEs.
	
	
	
	

	15
	Most small and medium enterprises are unable to access loan facilities from bank and government.
	
	
	
	

	16
	Unavailability of material resources affects the entrepreneurship development in Lagos state.
	
	
	
	

	17
	Government policies do not favour establishment of small and medium enterprises in Lagos state.
	
	
	
	

	18
	Consumer preference for imported goods affects patronage of small and medium businesses.
	
	
	
	

	19
	Lack of proper training of have significant impact on entrepreneurship and employment creation among small and medium business.
	
	
	
	

	20
	Unavailable infrastructural facilities affect the development of entrepreneurship and employment creation in Lagos state.
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