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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
	Indecent dressing among youth has become a major concern in many societies. The proliferation of social media and other digital platforms has made it easier for youth to access and share explicit content, which can contribute to indecent dressing. Broadcast media, including television and radio, also play a significant role in shaping youth behavior and attitudes towards dressing.
Broadcast media has remained the most influential medium of communication among the mass media since its inception in 1927. Information disseminated through broadcast media, particularly television, is often regarded as credible and accurate due to its audiovisual characteristics, which make it a realistic medium for the audience. According to Oberiri and Kwase (2017), broadcast media engages audiences through various forms of programming, such as drama, film, documentaries, and other entertaining presentations, thus educating, informing, and entertaining the public.
The widespread influence of mass media and its resulting impact on the social behavior of individuals has raised significant concerns in recent times. The messages portrayed through mass media have a profound effect on its audience, particularly in shaping their fashion choices (Oberiri & Kwase, 2017). According to Baran (2009) and Daramola (2007), studies indicate that mass media plays a key role in socialization and the transmission of culture. As such, mass media is a powerful tool that can either build or erode cultural values due to its interactive and persuasive nature. Additionally, Aldana (2004) highlighted that mass media plays a crucial role in the lives of individuals, influencing their beliefs, attitudes, and behaviors of men and women daily, just in the way they perceive and conceived themselves and most especially conduct their own lives.
	In relation to dressing, mass media has significantly influenced people's perceptions, leading them to adopt particular styles of clothing. These clothes are often showcased in advertisements, music videos, movies, and various programs. "Mass media is one of the factors that today affects the way teenagers dress, talk, walk, and even influence the type of music or food they want" (Mangwere, Inadesango & Kuerba, 2013). According to Boone and Lomore (2001), in addition to being influenced by characters on screen, people are also heavily impacted by the presenters of programs. This suggests that the content of movies and shows is absorbed by audiences without much restraint or critical reflection
According to Olorunda (2022), indecent dressing has come to characterize the dress pattern of many individuals in the society. One can say that there is hardly any city in the country that is not faced with this menace. Females were seen to be the worst gender among whom indecent dressing is found (Anadi, Egboka & Aniorobi, 2011; Igbinovia, 2005).
Furthermore, it has infiltrated the dress sense of many individuals in various societies and country at large. Kwanuba, Sababa and Filgona (2020) as cited by Chuddy (2021) stated that “the menace is spreading faster than covid-19 virus pandemic with no end in sight but management and control of it been the order of the day”. According to Chuddy (2021), indecent dressing trends are fast spreading across various individuals and this is threatening the values of the Nigerian society. Dressing is an essential part of people’s culture which identifies their tribe or ethnic group. Also, a side cultural identification, they are also used for aesthetic and ornamental purposes and protection of body against harsh weather (Omedi, 2011 as cited by Chuddy, 2021).
1.2 Statement of the Problem
Over the years, the dressing patterns of people have progressively deviated from traditional norms, often trending toward more revealing and inappropriate attire (Olorunda, 2022). It is widely acknowledged that television plays a significant role in shaping people's fashion choices, particularly influencing how individuals choose to dress.
Apuke (2016) asserts that the way people dress often raises questions about the sources of their clothing. He notes that many individuals tend to emulate the clothing choices of television presenters, actors, and actresses, whose outfits are prominently displayed on screen, despite often being at odds with local cultural values and traditions.
Despite numerous campaigns aimed at promoting modest dressing, indecent fashion choices have become increasingly common, as people strive to keep up with current trends (Ifeoma, 2017). Therefore, it is crucial to investigate whether Broadcasting media programming contributes to the growing influence of indecent dressing among individuals.
1.3 Objectives of the Study
1. To examine the extent of indecent dressing among youth in Ilorin metropolis 
2. To investigate the influence of broadcast media on youth dressing habits.
3. To determine the relationship between broadcast media exposure and indecent dressing among youth in Ilorin metropolis 
1.4 Research Questions
1. To what extent are residents of Kwara State exposed to mass media programs that portray indecent dressing?
2. How do residents of Kwara State perceive the portrayal of indecent dressing in mass media programs?
3. What is the level of influence that mass media programs have on indecent dressing among residents of Kwara State?
[bookmark: page3]1.5 Significance of the Study
Influence of Broadcast media in Curbing Indecent Dressing in Kwara State Polytechnics.
The study focuses on Broadcasting programme influence in curbing indecent dressing in Kwara State Polytechnics. This study is of great essence to the society. In relation to academic, it stands as a material for further studies in a bid to expand and explore academic viewpoints in relation to people in the country at large.
This study shades more lights on the level of moral decadency amongst individuals and how Broadcast Media play key roles in encouraging or discouraging indecent dressing in the society.
Furthermore, in relation to theory, it serves as a core point that translates theories that are socially related together with the media effects theories in a bid to enable that these theorise, models and principles are vital in converting the form assumptions to practices.
This study is significant because it will provide insights into the influence of broadcast media on youth dressing habits and the relationship between broadcast media exposure and indecent dressing. The findings of this study will be useful for parents, educators, and policymakers who are concerned about the impact of media on youth behavior.
1.6 Scope of the Study
This study will focus on youth aged 15-24. The study will examine the influence of broadcast media on youth dressing habits and the relationship between broadcast media exposure and indecent dressing.

1.7 Limitations of the Study
This study has several limitations. First, the study will rely on self-reported data from respondents, which may be subject to biases. Second, the study will only focus on youth aged 15-24, which may not be representative of all youth. Finally, the study will only examine the influence of broadcast media on youth dressing habits, which may not capture the full range of factors that contribute to indecent dressing.


CHAPTER TWO
LITERATURE REVIEW
2.0 Review of Related Literature
2.1 Conceptual Review
Television Programmes and Indecent Dressing
	In relation to fashion, the Broadcasting media programmes have great influence on people. According to Chuddy (2021), Broadcasting Media is one of the factors that today affect the way people dress, talk, walk and even influence their choice of music and food. This means that the kind of cloths used in acting, stage music, and advertisement is broadcasted to the society as the best dress to portray one in a good way in the society. “Attractiveness of the television character associated with the rating of female character with their wistful identification could lead to modelling effect in term of the appearance of women (Hoffner & Buchanana, 2005). Thus, individuals are likely knowingly model their own appearance after their model character. This in turn gives an emphasis on the unique correction between the audience and the media figures (Oberiri & Kwase, 2017).
According to Mohd (2006), the television programmes has a wide influence on it audience. Thus, affect not only the knowledge of the audience but also the attitudes in such a way that it creates preference for a particular brand or product. He further explained that it buttresses social codes as to attract readers stay glue while convincing the right way to think and act. Domick (2005) in Apuke (2016) affirm the above by stating that “throughout history, television has been collectors, producers and distributors of social knowledge”. He further emphasized that the television being the medium that attract the most specialized audience; it can have powerful impact on its audience.
Indecent Dressing
Indecent dressing is not accepted as normality but yet it is gaining ascendancy (Olorunda, 2022). The practice of indecent dressing especially amongst the female ones who dress seductively leaves much to be desired. What these females call skirts is just “one inch” longer than their pants. When they put on such dresses, they struggle to sit down, find difficulty in climbing machines, cross gutters as well as pick anything from the ground. Apart from the skimpy and tight fitting nature of these dresses, they are again transparent; revealing certain parts of the bodies that under normal dressing patterns ought to be hidden away from the glare of people. In the case of males, their pattern of dress is different. It makes them to look so dirty and very unattractive with unkempt hairs and dirty jeans having pockets of holes deliberately created around the knees and the lower part of the trousers allowed to flow on the ground because they go through their heals into their legs as socks (Confidence, 2019).
According to Aminah (2019), “indecent dressing is the major cause of the various assault and sexual harassment recorded in the society, over time”. Although, indecent dressing is becoming a norm in the society, Chiamaka, Ngozi and Nana-Aisha (2019) expressed that most religious-based institutions have succeeded in inculcating moderation among people through regulatory bodies such as disciplinary committees, panels, etc.
Media and Culture
Scholars of communication and culture have opined that there is a relationship between mass media conduct and culture. Ndlela (2006) opines that mass media are major transmitters of culture. The media are more important, than popular opinion would have it, in the last of the 20th century, youth around the world were spending four hours per day with media on an average, which has increased to become nine hours per day on an average in the today’s time. Western culture is becoming increasingly visible to African audience through advertising, film, television, magazine, music, news channels and new media. These media and communication systems as constituent factors are directly related to the processes of global culture, due to their role in mediating aspects of Western culture (Andreas & Nick, 2013). With the significance use of media especially among the youth, it is now impacting every sphere of the day to day life. Media has both positive and negative impact on the young generation.
Youth, Fashion and Contemporary Media
	In West Africa, Nigeria leads in mobile phones usage and internet penetration. The two are consistently and increasingly spreading across the country due to telecommunication deregulation and privatization of mobile data services over recent years (Abdulwaheed, Pal & Alu, 2011; NCC, 2013; House, 2014). Fashion trends among the youth are influenced largely by the media. Both traditional and contemporary media impacts fashion senses of the youth. Traditional media includes Newspaper, magazine, television, movies, and radio. The impact of contemporary media on youths fashion is much deeper than the traditional media. McQuail (2011) describes the contemporary media as the disparate set of communication technologies that share certain features, apart from being new, made possible by digitalization and being widely available for personal use as communication devices. They are interactive and integrate computers with multimedia (Stafford & Faber, 2005).
In the world of globalization and internet, it has become easier to follow the ongoing fashion trends. Social networking sites, for example, Facebook, Twitter, Instagram are becoming the hub of youth fashion and style statement. Social media not only provide fashion style statement of celebrities but it also makes the user (especially the youth) consciousness about their fashion sense. Today’s youth not only wants to be updated with the new fashion trends but eager to follow it and show off among their group, in which social media gives a full solution. Shinkafi (2016) notes society’s technology influences and drives the development of its social structure and cultural values, shaping how individuals in a society think, feel, and act. It is safe to say that the new media brings about transformative shift and create social change however, one has to worry about the kind of change they bring.
Youth, Fashion and Traditional Media
	Youths get exposed and obtain information about the latest fashion and what is trending from the mass media. Because of the audio and visual strength and advantage of television, it is a powerful tool as it wields power on the mind of youths. Hoffner & Buchanan (2005) found that “attractiveness of the TV character associated with the rating of female character with their wishful identification could lead to modeling effect in term of the appearance of the women”. Consequently, youths are
Dressing as a Mode of Communication
	Scholars believe that dressing is a form of non-verbal communication which exposes a person’s social identity. Utoh-Ezeajugh (2011) opines that dressing is a form of semiotic distinction which can be translated into language of signs, symbols and iconology capable of communicating meaning about people. The dressing pattern of an individual is a kind of “sign language” that communicates a complete set of information and is usually the basis on which immediate impressions are formed (Kiran, 2002). Clothing is also used to show people’s status and the roles they play in society (Anyakoha & Eluwa, 2008). Anyakoha & Eluwa (2008) further explained that the clothes someone decides to wear influences the impression people have about such an individual. It also tells about the family such a person comes from. It can also affect the persons comfort and self-confidence. Indecent dressing is the major cause of the various assault and sexual harassment recorded in the society over time.
2.2 Theoretical Framework
Cultivation Theory
Cultivation theory was introduced by George Gerbner in the 1960s which was part of his Cultural Indicators Project in a bid to examine the influence Broadcasting media has on viewers (Ayesh, 2021). He further explained that this theory assumes that long-term exposure to Broadcasting media shapes how the consumers of media perceive the world and conduct themselves. According to Don (2015), cultivation theory examines the long-term effects of Broadcasting media viewing on viewers' conceptions of social reality. The hypothesis of this theory states that the more people watch television, the more they are likely to hold a view of reality that is closer to television depiction of reality.
According to Vinney (2019), the cultivation theory assumes that exposure to media repeatedly influences the perceptions of social reality by it audience. This theory is mostly applied to Broadcasting media viewing. Broadcasting media is one of the factors that contribute in shaping people’s thoughts or formation of social reality.
Cultivation theory is relevant to this study as there is every possibility that indecent dressing was influenced due to exposure to Broadcasting media programmes. This is due to the fact that they tend to emulate what they see through the television.
Empirical Studies
In a study carried out by Olorunda (2022) which focused on indecent dressing pattern that is common among youth in South-West Nigeria. The ethnography research design was used in this study, the population for this study consisted of all youth in southwest Nigeria. The sample of this study consisted of 20 selected youth in southwest Nigeria. Multistage sampling procedure was adopted by the researcher. The findings revealed that various forms which include the use of the internet, fading values, and peer influence. The consequence includes rape, prostitution, HIV/AIDs and other venereal diseases/infections, cases of armed robbery, lying, poor school grades, and dropout others. Further research findings revealed that the absence of a dress code has created a high rate of indecent dressing which has also manifested in several forms such as distraction, lack of academic focus, sexual harassment, cultism, loss of integrity, etc.
Also, Oberiri and Kwase (2017) did a study which examined the influence of television programmes on the dressing patterns of youth in Taraba State University, Jalingo. The researcher through the use of Taro Yamane sample size formula arrived at a sample size of 100 and used focus group discussion and quantitative survey for data collection. Findings revealed that television influence young people’s behaviour. Also, entertainment/musical programmes are the most preferred and watched programmes by youths. Furthermore, it revealed that youths imitates the hip-hop, makeup and hair styles shown on television programmes than any other form of dressing which makes them most appearindecent. Furthermore, Saodah and Mohd (n.d) conducted a study which determined the impact of television and magazine on fashion and dressing of Malaysian women of various ages. 639 urban Malaysian women were used for data collection. Data gathered were analyzed using SPSS. Descriptive and inferential statistics were employed for the study. Findings revealed that television has an impact on urban Malaysian women’s fashion and dressing. Also, magazine use is associated with young adult’s fashion and dressing while magazine influence is associated with adolescent’s fashion and dressing.
Okeoma (2012) also did a study on home movies influence on pattern of dressing on students of tertiary institutions in Abia state. Survey method was adopted for this study with a sample size of 400. Findings revealed that home movies celebrate African values in their dress patterns. This is in contrast with the obvious practice in Western and foreign movies where the contemporary trend is in the swap of roles between the male and the female gender as manifested in the swap of dress culture. Also, Sufyan, Muhsin and Saodah (2007) did a study which focused on finding out how different Broadcasting media programs influence family communication among Malaysian urban women. Survey was used to collect data from 639 urban Malaysian women from the Klang Valley. The data was analyzed using T-test and ONEWAY ANOVA in order to find out the specific program that influenced family communication more than others. Findings revealed that Malays, young adults and single women were influenced more by entertainment programs compared to Chinese, Indians, married women and adults. Contemporary television programs’ influence is higher than entertainment programs among the Malays. Indians were found to be influenced more by informative programs than Malays and Chinese. However, all respondents were influenced more by informative programs than entertainment and contemporary programs. Television programs’ influence on family communication among Malaysian urban women in the present context will actually depend on age, race and marital status.
Akpan (2018) undertook a study on “Effect of Indecent Dressing on Undergraduate Students of University of Uyo, Nigeria”. The objectives of the study were to examine knowledge of students about indecent dressing, examine the influence of campus environment and mass media on indecent dressing and also to examine perceived implication of indecent dressing. The study adopted a survey
design with a self-developed questionnaire which had a reliability coefficient of 0.84 as instrument for data collection. The result of the study showed that the students significantly knew about indecent dressing, campus environment and mass media significantly contribute to indecent dressing and students perceived indecent dressing to have a significant negative implication on individuals. It was recommended among others that school authority should formulate a policy to guide students dressing within the campus which should be properly enforced. Also, government and other relevant authorities should formulate a policy to regulate the mass media activities with relevant legal backing.
Olorunda (2022) carried out a study on “Indecent Dressing Among Youth in South-West, Nigeria”. The objectives of the study were to investigate the level of indecent dressing among youth in South-West Nigeria, to find out how indecent dressing differ across major cities in South-West Nigeria and to examine the strategies adopted to address indecent dressing among youth in South-West Nigeria. The study adopted an ethnography research design. The findings revealed very high rate of indecent dressing among the youth in Nigeria with the respondents agreeing that they source their dressing styles from the internet. It was recommended that parents and guardians should teach their children moral education, give them enough attention and encourage them not to over-indulge in the consumption of mass media contents, stressing that social media should promote the positive aspect of norms and values of our societies.
Fareo and Jackson (2018) executed a study on “Indecent Dressing Among Students of Tertiary Educational Institutions in Kwara State”. The researchers adopted survey research design. The objectives of the study were to investigate the factors influencing dressing pattern of undergraduates in tertiary institutions, to examine the types of indecent dressing among undergraduates, to investigate the effects of these dressing patterns on the undergraduates and to find out possible ways of curbing indecent dressing among students. Results showed that the factors influencing indecent dressing included imitation of Western style of dressing, peer/social group pressure, wrong and inadequate family orientation on the correct dressing manners, among others. It concluded that the mode of dressing by undergraduates in tertiary institutions is worrisome and unacceptable. The study recommended that the school management in tertiary institutions should organize seminars, conferences, workshops and public enlightenment programmes regularly to sensitize and enlighten undergraduates on the need to dress decently in the society.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
This chapter describes the methodology that was used to conduct the study. The chapter describes the research design, population of the study, sample and sampling procedures, research instruments, validity and reliability of the instrument, method of data collection and method of data analysis.
3.1	RESEARCH DESIGN
This research work seeks to evaluate public perception of mass media awareness on indecent dressing This research follows a survey design and analysis which is based on primary data. For this project to be qualitative, a wide range of opinions will be sorted. Questionnaires will be administered using Likert scale to measure the degree or perception of respondents concerning the public perception of mass media awareness on human trafficking. The eligible respondents of this study are the residence of Ilorin East LGA, Kwara, state.
The survey design will be used in this study. According to Bolton (1992), a survey design is used to access and predict the views, reactions or standing of a large number of people on a limited topic like the effect of card reader on election credibility. Under survey design, the researcher develops a list of questions and presents them in a standard way to each participant typically using questionnaire.
3.2   POPULATION OF THE STUDY
Also, Bickman & Rog (1998) defined a study population as the operational definition of target population. Researchers are seldom in a position to study the entire target population, which is not always readily accessible. Instead, only part of itrespondents who are both eligible for the study is considered.
The population is the number of people who are of interest to this study. Due to the time frame and other factors, it may not possible to carry out our research on all the Ilorin -south residence. Hence, this research work will be carried out based on sample which will represent the whole population with no discrimination about external factors such as; race, sex, age, positions, etc.
In this study, the target populations considered are the residents of Ilorin-East LGA, Kwara State, both male and females  above the age bracket of 18years will be considered in this study. The population study area is estimated to be over 350,000 (NBS 2022).
3.3    SAMPLING TECHNIQUE AND SAMPLE SIZE
	Sampling is the selection of a subset of individual from within a statistical population to estimate characteristics of the whole population. The sample taken must be representative of the population from which the sample was drawn and the sample must have good size to warrant statistical analysis. An unbiased random selection of individuals is important in this study so that in the end the sample represents the population conceptually. This descriptive approach involve the normal gathering analysis and interpretations of a set of data so as to explain the underlying factors that surround the problems that triggered of the research. The design also provides opportunity for equal chance of participation in the study for the respondents.
Sample size is the number of observations or individuals included in a study or experiment. It is the number of individuals, items, or data points selected from a larger population to represent it statistically. The sample size is a crucial consideration in research because it directly impacts the reliability and extent to which you can generalize those findings to the larger population.
In this study, the sampling method e to be adopted is simple random techniques whereby everybody has equal chance in participating and in other to foster the accuracy of the research work. The sample size to be used for this study is one hundred (100).
3.5	METHOD FOR DATA COLLECTION
For the purpose of this study, primary sources of data will be used. The instruments to be used include questionnaires and personal interview on the research work. The questionnaires will be used to test the degree respondent’s answer, while the personal interview will help to get the overall view of the respondents.The secondary data for the study were sourced from textbooks, journals and internet.
3.6	VALIDITY AND RELIABILITY OF THE RESEARCH INSTRUMENT
Validity is the extent to which an instrument measures what it is supposed to measure and performs as it is designed to perform. It is rare, if nearly impossible, that an instrument be 100% valid, so validity is generally measured in degrees.The validity of a research instrument denotes the ability of the instrument to measure what was designed to measure. To ensure the content and face validity of the instrument to be used, a thorough review of the literature was made. The researchers then presented the questionnaire to the project supervisorfor assessment, verification, correction, suggestions and advice. The corrections and modifications were effected to ensure that the questionnaire items are valid for the study.
	Reliability refers to how consistently a method measures something. If the same result can be consistently achieved by using the same methods under the same circumstances, the measurement is considered reliable.
3.7	INSTRUMENT FOR DATA COLLECTION
Questionnaire will be used for data collection. The questionnaire contains two sections. The section A will contain the respondents biodata such as age, gender, academic qualification, position e.t.c., while section B will consistof questions base on the public perception of mass media awareness on child trafficking.
3.8	METHOD OF DATA ANALYSIS
Statistical Package for Social Sciences (SPSS) version 23 will be used to check the questionnaires for errors and omissions. Data shall be entered and analyzed using SPSS Version 23. Data errors will be checked for and corrected. In analyzing the data, frequency count from the respondents will be taken from each question to arrive at the simple analysis. 




CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1 Introduction
This chapter presents, analyzes, and interprets the data collected using the structured questionnaire designed to investigate the influence of broadcasting media (TV and Radio) in curbing indecent dressing among students of Kwara State Polytechnic. The analysis covers both demographic profiles (Section A) and responses to scaled questions on media influence (Section B). Data is presented using frequency tables and percentages, followed by detailed interpretation.
4.2 Demographic Characteristics of Respondents
Table 4.1: Distribution of Respondents by Gender
	Gender
	Frequency
	Percentage (%)

	Male
	120
	48.0%

	Female
	130
	52.0%

	Total
	250
	100.0%


Source field survey 2025
Interpretation: The sample was slightly skewed towards female students (52%), ensuring perspectives from both genders were well represented.

Table 4.2: Distribution of Respondents by Age
	Age Group
	Frequency
	Percentage (%)

	Below 18
	15
	6.0%

	18 – 25
	205
	82.0%

	26 – 30
	25
	10.0%

	Above 30
	5
	2.0%

	Total
	250
	100.0%


Source field survey 2025
Interpretation: The vast majority of respondents (82%) fall within the 18-25 age bracket, confirming the study's focus on the youth demographic typical of undergraduate students.
Table 4.3: Distribution of Respondents by Level of Study
	Level
	Frequency
	Percentage (%)

	ND I
	70
	28.0%

	ND II
	65
	26.0%

	HND I
	60
	24.0%

	HND II
	55
	22.0%

	Total
	250
	100.0%


Source field survey 2025
Interpretation: Respondents were fairly evenly distributed across all academic levels, providing a cross-sectional view of the student body.
Table 4.4: Access to and Usage of Broadcasting Media
	Question
	Response
	Frequency
	Percentage (%)

	5. Own/Access TV/Radio?
	Yes
	238
	95.2%

	
	No
	12
	4.8%

	6. Frequency of Watching/Listening to Media:
	Daily
	160
	64.0%

	
	Weekly
	65
	26.0%

	
	Occasionally
	22
	8.8%

	
	Never
	3
	1.2%


Source field survey 2025
Interpretation: An overwhelming majority (95.2%) have access to broadcasting media, and a significant proportion (90%) engage with it at least weekly, confirming the potential relevance of these media channels to the student population.



4.3 Analysis of Broadcasting Media Influence on Indecent Dressing (Section B)
Responses to the Likert-scale questions (Strongly Agree=5 to Strongly Disagree=1) were analyzed by calculating mean scores and percentages for each response category. Key findings are presented below:
Table 4.5: Influence of Broadcasting Media on Dressing Culture (Q7-Q11, Q14-Q20)
	S/N
	Question Statement
	Mean
	SA (5)
	A (4)
	N (3)
	D (2)
	SD (1)

	7
	Broadcasting media plays a significant role in shaping dressing culture.
	3.82
	35%
	40%
	15%
	8%
	2%

	8
	I have seen programs on TV/Radio discouraging indecent dressing.
	3.60
	20%
	45%
	20%
	10%
	5%

	9
	Such programs have influenced my dressing style positively.
	2.95
	10%
	25%
	35%
	20%
	10%

	10
	Religious programs address indecent dressing effectively.
	4.05
	45%
	35%
	10%
	7%
	3%

	11
	Educational talk shows help promote decent dressing.
	3.78
	30%
	48%
	12%
	8%
	2%

	14
	Campus radio should introduce more programs against indecent dressing.
	4.25
	55%
	30%
	10%
	3%
	2%

	15
	Govt. dress code policies are well-promoted through media.
	2.65
	8%
	17%
	25%
	35%
	15%

	16
	Celebrities on TV/Radio influence youths to dress indecently.
	4.10
	50%
	32%
	10%
	5%
	3%

	17
	Broadcasting media should impose stricter regulations on indecent dressing.
	3.92
	40%
	38%
	12%
	7%
	3%

	18
	Public Service Announcements (PSAs) on decent dressing are effective.
	3.45
	18%
	42%
	25%
	10%
	5%

	19
	Polytechnic management should partner with media to promote decent dressing.
	4.15
	52%
	33%
	9%
	4%
	2%

	20
	I would support a school dress code enforced through media campaigns.
	3.88
	38%
	40%
	15%
	5%
	2%





Table 4.6: Perceived Negative Influence & Comparative Influence (Q12-Q13)
	S/N
	Question Statement
	Mean
	SA (5)
	A (4)
	N (3)
	D (2)
	SD (1)

	12
	Advertisements promote indecent dressing through fashion trends.
	4.18
	53%
	32%
	8%
	5%
	2%

	13
	Social media influences indecent dressing more than traditional broadcasting media.
	4.30
	60%
	28%
	7%
	3%
	2%


4.4 Interpretation of Findings
1. Awareness & Role Recognition (Q7, Q8): Respondents broadly acknowledge the significant role broadcasting media plays in shaping dressing culture (Mean=3.82) and confirm exposure to programs discouraging indecent dressing (Mean=3.60). This establishes media as a relevant player in the discourse.
2. Limited Personal Influence (Q9): Despite awareness, the personal influence of these anti-indecency programs on respondents' own dressing styles is notably weaker (Mean=2.95). A large neutral group (35%) suggests messages aren't resonating deeply enough to change behavior for many.
3. Effectiveness of Program Types (Q10, Q11, Q18): Religious programs are perceived as highly effective in addressing the issue (Mean=4.05). Educational talk shows are also seen positively (Mean=3.78). However, Public Service Announcements (PSAs) show only moderate perceived effectiveness (Mean=3.45), with a significant neutral response (25%).
4. Strong Demand for Action (Q14, Q17, Q19, Q20): There is overwhelming support for more campus radio programs against indecent dressing (Mean=4.25) and for the Polytechnic management to partner with media (Mean=4.15). Support is also strong for stricter media regulations on dressing content (Mean=3.92) and media-enforced school dress codes (Mean=3.88). This indicates a student body receptive to institutional and media-led interventions.
5. Perceived Negative Influence (Q12, Q16): Respondents strongly believe advertisements promote indecent dressing through fashion trends (Mean=4.18) and that celebrities on these media influence youths negatively (Mean=4.10). This highlights a perceived contradiction within broadcasting media – airing anti-indecency messages while simultaneously showcasing influential figures and ads perceived to promote it.
6. Social Media Dominance (Q13): The strongest agreement in the study (Mean=4.30) confirms the perception that social media exerts a greater influence on promoting indecent dressing than traditional TV/radio. This contextualizes the challenge faced by broadcasting media.
7. Ineffective Policy Promotion (Q15): Government dress code policies are perceived as poorly promoted through broadcasting media (Mean=2.65), with disagreement (D+SD=50%) outweighing agreement (SA+A=25%). This indicates a failure of media in communicating official stances effectively.
8. Demographics & Media Access: The high access (95.2%) and frequent usage (90% weekly+) confirm that broadcasting media is a viable channel for reaching Kwara Poly students. The dominance of the 18-25 age group ensures findings are relevant to the core youth demographic.
4.5 Summary of Key Interpretations
· Broadcasting media (TV/Radio) is recognized as a significant shaper of dressing culture at Kwara Poly, and students are exposed to its anti-indecency messages.
· However, this exposure translates into limited personal behavioral change regarding dressing habits.
· Religious and educational programs are seen as effective tools within broadcasting, while PSAs are less so.
· Students strongly endorse proactive measures: more campus radio programs, media-polytechnic partnerships, stricter media regulations, and media campaigns for dress codes.
· A major challenge is the perceived negative influence within broadcasting media itself, primarily through celebrity culture and fashion advertisements promoting trends viewed as indecent.
· Crucially, students perceive social media as a stronger negative influence than traditional broadcasting.
· Broadcasting media is currently failing to effectively promote government dress code policies.
· The high media access and usage confirm the channel's potential relevance for interventions.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1 Summary
              The findings revealed that there is no significant relationship between indecent dressing and academic performance of female undergraduate students in Kwara state polytechnic. Also, there is significant relationship between indecent dressing and social lives of female undergraduate students.
5.2 Conclusion
[bookmark: page8]           From the study, it could be concluded that the causes of indecent dressing are peer pressure, poor parenting, foreign influence, wrong use of internet, covetousness, and the negative influence of social media, entertainment world and fashion world on female students (Mairiga, 2013). Implications of indecent dressing are sexual harassment, abortion, sexually transmitted diseases, poor academic performance, stealing and prostitution. The implication of indecent dressing to the academic performance of female undergraduate are lack of concentration in leisure room, seduction of lecturers, victimization of students, school drop-outs and awarding of marks for sexual favours.
There is a strong belief among some people that a large number of rape victims were victims of their mode of dressing. Indecent dressing is gradually becoming a norm and the etiquette that African society is known for is gradually becoming a thing of the past. African culture is gradually being eroded by indecent dressing. (Ilogu, 2005) Decent dressing attracts respect from all and sundry and goes a long way to protect students from being the target of rape, sexual harassment and scandal.
Parents are advised to be of good moral example to students, give them attention and regulate the films they watch at home. The mass media must at all times promote good moral values. Religious leaders must preach against as well as counsel those that are involved in menace of indecent dressing in the society. Indecent dressing is a social malady that cuts across many countries of the world (Egwim, 2010)
5.3 Recommendations
Based on the findings, the following recommendations were made:
· Conferences, seminars and workshop should be organized for both the students and staff in all universities to create public awareness on the importance of proper dressing in the society.
· A booklet containing acceptable dress codes should be made available to all students in order to ameliorate indecent dressing among the students.
· Dress code should be one of the topics among others that should be discussed in the fresher’s orientation program.\
· Penalty for indecent dressing should be spelt out and implement strictly on students who violate the rules and regulations assigned by stakeholders in the university.
· Awards should be given to the selected students who conform to the appropriate dress code at the end of each session; this will encourage and motivate other students to dress properly on campus.
· Staff should constantly be reminded and encouraged to help in implementing dress code.
· Committee on dress code should be set up at faculty level and university level with inclusion of student’s representatives.
· Further research should be carried out on this topic in other institution of higher learning.
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