CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
Corruption has been viewed by many observers as a global concern. Across the world, it can be found in almost every major organization, religion, groups, political institution, educational institution, financial institutions, the oil industry, within the media itself and many other places. However, when it comes to corruption in government, Nigeria has consistently been the spotlight, especially on issues pertaining to bribery or the looting of public funds mostly by the politicians. This has been the major reason why many Nigeria concisely find politics, as a literature business. Indeed, these are sad times. There are however a few passionate individuals who may got into politics as the only valuable means to fight corruption and help improve the living condition of the people. That withstanding, such desire is usually transition as many of such leaders, later find themselves in the shadows of the very system they promised to tackle just a little while ago. Once such politicians get into the system and find out how much money they could raise for their family within a short period, the temptation became very strong and many of them end up becoming more corrupt than them procedure. Corruption is a very serious problem that requires a strong political will and a sound moral background to tackle. But unfortunately, even the very people who have strong moral backgrounds are not interested in politics. This has given the corrupt minded a field day. 
Fighting corruption in Nigeria will therefore continue to be a tough battle. The paper examines different ways in which journalist serves as an implement to corruption. It also considers how the media can be strengthened, to enhance their role in curbing corruption. Corruption remains a system of a poorly functioning state as witnessed in most developing countries such as Nigeria included, those who give and receive bribes can expropriate a nation’s wealth leaving little for its poorest citizens.
Media reports on corruption have also taken centre stage at the global level. A case that demonstrates the importance of journalists and the media in detecting incidents of corruption is the Mossack Fonseca Papers case (widely known as the Panama Papers case). In 2015, an anonymous source leaked documents from the Panama-based firm Mossack Fonseca to the German newspaper Süddeutsche Zeitung. The newspaper investigated the documents with the help of the International Consortium of Investigative Journalists (ICIJ) and published over 11.5 million documents containing information about secret trusts, financial transactions with tax havens, and more than 200,000 offshore entities (the online database Offshore leaks, created by ICIJ, provides open access to all papers leaked from Mossack Fonseca). The release of these documents has led to lawsuits in numerous countries around the world. Over USD 1.2 billion have been recovered in countries including Iceland, Uruguay, Mexico, New Zealand, Belgium and the United Kingdom. See the list of countries that have launched investigations as a result of the Mossack Fonseca Papers and how much money they have recovered here. For further information also consider this interactive overview by the ICIJ on the impact that the exposure of the papers had on corruption around the world.
Stapenhurst (2000) distinguishes tangible (direct) and intangible (indirect) ways in which the media assists in detecting corruption. Examples of tangible effects of exposing corruption in the media include: fueling public outrage at corruption in government, forcing the impeachment and resignation of a corrupt official, prompting formal investigations into corruption, and spurring citizen pressure for the reform of corrupt States. An example of an intangible effect of the media on corruption is raising public awareness about weak economic competition, and the fact that more competition could increase accountability and create incentives for public officials to investigate corruption (Stapenhurst, 2000).
The extent to which journalists can assist in detecting corruption depends on whether the media is free and independent. For media reporting and journalism to play an effective role in corruption detection, the media has to be free and independent. Freedom of information (FOI) laws are important in determining the role of the media in detecting corruption. Further, there must be legislative frameworks in place to protect journalists and their sources from unfounded lawsuits, recrimination and victimization (OECD, 2018). On the extreme end of the scale, whistle-blowers and journalists have been killed for their role in exposing corruption. UNODC has developed the following resource tool for reporting on corruption for journalists and governments. For a broad discussion of ethics, integrity and the media.
Despite the importance and utility of the media in the fight against corruption, media ownership may undermine anti-corruption efforts, especially where politicians, business leaders or corrupt elites unduly influence the media. In such cases, media reporting may be biased and used to manipulate citizens (Freille, Harque, and Kneller, 2007). Investigative journalists have reported intimidation, attempts to undermine their professional credibility and political expressions. Moreover, journalists often receive death threats and some have been killed because of their investigations on corruption (OECD, 2018). According to a report of the Committee to Protect Journalists, 34 journalists were murdered in 2018 alone. Freelance journalists are more exposed to violence than other journalists, probably because they lack adequate institutional protection (OECD, 2018) and are also more likely to take higher risk jobs. Moreover, private media owners or the State may heavily interfere with freedom of expression.
Social media is considered more widely accessible, and more resistant to top-down control compared to traditional media. Social media fights corruption by providing information in the form of analysis, commentary and advocacy and through investigations and crowdsourcing. Social media provides an outlet for so-called "citizen journalism" as there are several social media platforms where citizens can provide information on corruption, which is then investigated by government authorities or journalists. Social media may also mobilize public opinion in a way that increases citizen engagement with particular issues (Robertson, 2018), and, on reaching a certain level, this can lead to uprisings and changes in government, as has occurred in several countries such as Tunisia, Egypt and Armenia through activism on Twitter (Enikolopov, Petrova, and Sonin, 2018). 
Notwithstanding the positive effect that social media can have in engaging citizens in the fight against corruption, it should be taken into consideration that the contemporary mass media platforms are vulnerable to abuse, which can lead to the sustained spread of disinformation among citizens. In particular, the growing prevalence of false information spread via social media - known as "fake news" - has become a major threat to public trust in both mainstream and independent media outlets. Fake news not only disseminates incorrect information, but is also often used with malicious intent, for example to discredit political adversaries by casting doubt on their integrity through weaponized reports alleging corrupt conduct, or to discredit journalists who report cases of corruption accurately (Kossow, 2018). Countering such abuses requires the coordinated efforts of the whole society, which again brings to mind the collective action problems mentioned earlier. For additional discussion on citizen journalism and social media platforms.
1.2	Statement of the Problem
The mass media in particular, the printed press enjoyed a special status which gives them protection against conventional social politics. This freedom is a vital element a safeguard of human rights in a democratic and civil society. Media autonomy must be respected and defended. Corruption is a form of dishonest or unethical conduct by a person entrusted with a position of authority often to acquire person benefit. Corruption may include activities including bribery and embezzlement, though it may also involve practices that are legal in many countries. This project discusses about the effort of the mass media in the fighting against corruption in Nigeria. The major problem facing the media in Nigeria is lack of disclosure of information either from the government or other agencies such as (EFCC) and (ICPC). Vital information on corruption is shaded from the press and such if hindered effective reporting by mass. Another corruption by the general emotion attached to the case of corruption by the general public.
Corruption remains one of the most pervasive and persistent challenges facing Nigeria, undermining governance, economic development, and public trust in institutions (Transparency International, 2023). Despite the establishment of various anti-corruption agencies such as the Economic and Financial Crimes Commission (EFCC) and the Independent Corrupt Practices Commission (ICPC), corruption continues to thrive across different levels of government and society (Akinola, 2019).
While the government has made efforts to combat corruption, these are often weakened by low public awareness, limited access to credible information, and insufficient citizen participation (Oso, 2014). Broadcasting media—radio and television in particular—possess significant potential to support anti-corruption efforts through the dissemination of information, civic education, and the promotion of transparency (Adeyemi, 2020). However, questions remain about the effectiveness of these media platforms. Are they fulfilling their watchdog role by engaging in investigative journalism and holding public officials accountable, or are they constrained by political interference and commercial pressures? (Ojebode & Akingbulu, 2009).
Furthermore, the independence and credibility of broadcasting media in Nigeria have been frequently questioned, especially in relation to government ownership and control (Uche, 1989). In some instances, media houses have been accused of either sensationalizing corruption-related news or neglecting to follow up on key cases (Akpan, 2013). These limitations raise concerns about the extent to which broadcasting media are truly contributing to the fight against corruption or merely serving as platforms for passive information sharing.
This study therefore seeks to critically examine the effect of broadcasting media in assisting the Nigerian government in combating corruption. It aims to explore the media’s reach, objectivity, challenges, and potential to influence public discourse and drive institutional accountability.
1.3 Objectives of the Study
i. To examine if Sahara reporter has programs on corruption.
ii. To find out how Sahara reporter treats stories on corruption.
iii. To examine if Sahara reporter tolerate corruption among its staff.

1.4	Research Questions
This study enables the researcher to formulate the following questions.
i. Does Sahara reporter have any corruption related programmed?
ii. How does Sahara reporter tract stories relate to corruption?
iii. Does Sahara reporter tolerate corruption among its staff?

1.5	Significance of the Study
This study is for educational purpose, it will serve as a reference guide to other scholars who intend to carry out research work on related study. It is also going to broaden the knowledge of researcher in other extensively further more on finding a solution to the problem on related topic. The study will enable the general public to know the problem attached to corruption in Nigeria.
Vivid understanding of this study and well structuring enhance the public to see reasons why information relating to their corruptions important and attract the public to give attention to health practitioners and professional pubic to give attention, inform all categories a chance to extensively discharge their duty and use appropriate medium to pass information on certain health related problems to the public and the society at large. Researcher who intends to carryout research on similar topic.
1.6	Scope and Limitation of the Study
This study is focused on the role been played by mass media in assisting government in fighting corruption in Nigeria. The study will be limited to the role corruption alone because it will be impossible to cover the entire role been played by newspaper in assisting government.
These under listed factors comprises of the limitation faced by the researcher.
· Time factors
· Financial constraints
· Logistic problems
1.7	Definition of Terms
Broadcasting Media: This refers to radio and television as channels of mass communication that transmit information to the public. In the context of this study, it specifically relates to their role in informing, educating, and influencing public opinion about government actions and corruption-related issues (Oso, 2014).
Corruption: The abuse of public office or entrusted power for private gain. It includes bribery, embezzlement, nepotism, and other unethical practices that undermine transparency, justice, and national development (Transparency International, 2023).
Government: The group of individuals and institutions that have the authority to make and enforce laws and policies in a country. In this study, it refers to the Nigerian federal, state, and local governments, as well as their anti-corruption agencies.
Anti-Corruption: Efforts, strategies, or policies aimed at preventing, exposing, or punishing corrupt practices. This includes legal enforcement, institutional frameworks (e.g., EFCC, ICPC), and public education campaigns.
Watchdog Role: The function of the media in monitoring government activities and exposing misconduct, with the aim of holding public officials accountable to the people (Ojebode & Akingbulu, 2009).
Public Awareness: The level of knowledge and understanding the general population has about corruption, its impact, and measures being taken to combat it. Broadcasting media play a critical role in shaping this awareness.
Investigative Journalism: A type of journalism that involves deep, in-depth reporting to uncover issues of public interest, particularly those involving corruption, abuse of power, or unethical behavior.
Mass Media: Any of the mass of communication, as television or newspapers, that reach very large number of people.
Media Advocacy Approach: This simply means the use of various medium to publicly acceptance of the target audience. This can also be considered as a channel in which communication medium can effectively participate in a troubling situation that is hazardous to human or the general public at large.
Television Programmed: This is segment of contents which intention is to broadcast using the television of contents which intention is to broadcast using the television as a medium. It could be a one-time production, or part of a duty and use appropriate medium to pass across information on certain health related problem to the public and the society at large. Researcher who intends to carry out research on similar topic.
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CHAPTER TWO
LITERATURE REVIEW
2.1	Conceptual Framework
2.1.1	Concept of Broadcasting
Broadcasting is the distribution of audio and/or video content or other messages to a dispersed audience via any electronic mass communications medium, but typically one using the electromagnetic spectrum (radio waves) in a one-to-many model.
The first broadcasting of a radio transmission consisted of morse code (or wireless telegraphy) was made from a temporary station set up by Gugliemo Marconi in 1895. This followed on from pioneering work in the field by Alessandro Volta, Andre-Marie Ampere, Georgohm, James Clerk Maxwell and Heinrich Hertz. The broadcasting of music and talk via radio started experimentally around 1905 – 1906, and commercially around 1920 to 1923. VHF (very high frequency) stations started 30 to 35 years later. When people started broadcasting television the first movie that was shown was “Batman Curse of the green pearl” it was 10 minutes long.
In the early days, radio stations broadcast on the long wave, medium wave and shortwave bands, and later on VHF (Very High Frequency) and UHF (Ultra High Frequency). However, in the United Kingdom, Hungary, France and some other places, from as early as 1890 there was already a system whereby news, music, live theatre, music hall, fiction readings, religious broadcasts, etc. were available in private homes (and other places) via the conventional telephone line, with subscribers being supplied with a number of special, personalized headsets. In Britain this system was known as Electrophone, and was available as early as 1895 or 1899 (Sources Vary) and up until 1926.
By the 1950s, virtually every country had a broadcasting system, typically one owned and operated by the government. Alternative modes included commercial radio, as in the United States, or a dual system with both State sponsored and commercial stations, introduced in Australia as early as 1924, with Canada following in 1932. Today, most countries have evolved into dual system, including the UK. By 1955, practically every family in North America and Western Europe, as well as Japan, had a radio, A dramatic change came in the 1960s with the introduction of small inexpensive portable transistor radio, the greatly expanded ownership and usage. Access became practically universal across the world. Broadcasting has seen many improvements, refinement and challenges, these include (but are not confined to):
· International broadcasts, particularly on short wave band;
· Better technology, which saw radios becoming cheaper, and available in almost every home, as well as in cars and portable sets;
· The introduction of FM broadcasting and its effect on AM stations;
· The challenges of television, which meant that radio broadcasters later concentrated on music of varying types, news, sport and discussion programmes;
· The invention of the transistor, meaning even greater portability and even cheaper radio and television sets;
· Digital radio;
· Internet;
· Internet radio.
2.1.2	Types of Broadcasting System
Broadcasting is a term that refers to a form of communication that distributes content such as video and audio to receiving audience. And well, there has been a development in broadcasting systems Kuwait has done over the years to upgrade the outdated standards of old systems like AM and FM analogue radio, PAL, SECAM and NTSV analogue TV.
There are different types of broadcasting systems available today. Some of these are not only for home and media purposes, but also telecoms services Kuwait has embraced this as well. And without further ado, here are the different types of broadcast systems.
Teletext: This is a system that adds the data into the blanking interval of an analog television signal. It has been developed in the 1970s to relay information like weather, news and TV channel program guides.
AM Broadcasting: Amplitude modulation or AM refers to long, medium and shortwave signals that can travel across the earth for worldwide broadcast services.
Analogue Fm Broadcasting: Another audio broadcast system that delivers a much better quality compared to AM radio.
Digital Broadcast Systems: Digitalizing of the radio and television broadcasting networks has become a milestone in the broadcasting world. Digital Radio Mondiale (DRM) and Digital Audio Broadcasting systems are just a few examples. This cannot only improve audio and visual services, but also enable multimedia services and navigation and monitoring Kuwait roads through the use of Satelite and terrestrial signals. Most of the broadcast system can only be transmitted one-way.
2.1.3	The Purpose of Broadcasting
Transmission of broadcasting and television programmes from a broadcasting or television to home receives over the spectrum is referred to as OTA (Over the Air) or terrestrial license. Transmissions using a combination of Satellite and wired transmission, like cable television (which as retransmit OTA statins with their consent), are also considered broadcasting and do it require a license. Transmission of television and broadcasting via streaming digital technology have increasingly been referred to as broadcasting as well, though strictly speaking this is incorrect. Our resident educational institutions fight the battle against ignorance and illiteracy, and they provide our young nation with skills. The OECS, of which we are a founding member, fights continually for harmonious relationship between member States. Whether through education reform, natural resource management, air transportation policies, or telecommunication reform, among many other imitative, we are battling together, with our regional family of the OECS, to make our societies more United and prosperous.
The broadcasting and television stations planted on the morne, find themselves today at the forefront of the international battles in the telecommunication and broadcasting sector. Fight that we are as much for financial profit and advertising rating as they are for political and cultural influence. Terms like “cultural penetration”, “monopoly providers”, “value added services”, “interconnection”, “regulatory satellite dishes”, cable TV, cellular phones, digital equipment and the now lebigutuos internet. Here on norm fortunes ridge, we are geographical placed between the North and South of our country. A North that has enjoyed the fruits of the prosperity of the seventies and the eighties. A South that is waiting, anxiously, eagerly to enjoy its own benefits and development. And her too, we are posited, at the lip of a new country. On the three old of exposure demand. The areas of education and regional cooperation. Here too, and must relevantly to our gathering, we stand before a door way of fast emerging opportunities in the telecommunication and broadcast sector. If St. Lucia from islet to view fort, from atlantes coast to Caribbean beaches, possibilities now waiting in telecommunications and the information industry, then local and regional telecommunications reform is an urgent necessity. Review of legislation and licenses, establishment of regulatory bodies, the greater involvement of the ministries of trade and the national development corporation, are priorities for thus government. A recommendation of relationships which established providers live cable and wireless has already begun, to prepare for new license agreement due to 2001. The WTO and its international contracts have made competition the pattern of the future and St. Lucia must be ready to meet the hard challenges with skill, ability and confidence. The awareness of St. Lucia was available tradable, natural resources that the government must and will utilize for the good of all the people.


2.1.4	Methods of Broadcasting
Telephone broadcasting (1881 – 1932) the earliest form of electronic broadcasting (not counting data services offered by stock telegraph companies from 1867, if ticker-tapes are excluded from the definition). Telephone broadcasting began with the advert of thermophone (theatre phone) systems, which were telephone-based distribution system allowing subscribers to listen to lives, created French Inventor Clement Ander in 1881. Telephone all the line said up to now represents the broad contemporary background to our presence here this afternoon. Even while we gather to celebrate the new headquarters of this impressive facility, we dare not ignore all the other factors that affecting broadcasting.
Yet, St. Lucia is still a small Island Society, which a sense of Island-Wide community still exists. While we discuss, as we meet, the technological advance that is upon us, with the basics of information, education and entertainment. As a small, developing society, with scarce resources, St. Lucia needs a healthy balance between the necessity for public service broadcasting and the inevitable growth of competitive, commercial, advertising-based broadcasting. When you and I tune into the popular call-in programme, we join with other listeners at perhaps our only meeting place, on common cultural ground, in a similar political sphere and with shared terms of reference. Our broadcasting system provides us with a unique social space. They provide a unifying influence, exasperating our diverse background, interest and needs.
2.1.5	Broadcasting Place in Contemporary Society
A writer on the social influence of broadcasting has said that it has been a value-orienting and value forming medium of communication; broadcasting image and sounds become part of the structure and content of peoples imagining, understanding, and judgement”, he continues, “the responsibility that comes with this power is enormous. How that responsibility is exercised in the hand of broadcast managers” (James A. Brown, Broadcasting Management, 1976). No one can doubt that the press, the broadcasting, the field of broadcasting, has a very important place in contemporary society.
As a result of this, the research chooses to take her review from an angle whereby she will be able to explain the process and technicalities that make up broadcasting as a programme.
Broadcasting is the distribution of audio and/or video content to a dispersed audience via any electronic mass communication medium, but typical one using the electromagnetic spectrum (broadcasting waves) in a one-to-many model.
The term “broadcasting, derived from the method of sowing seeds in the field by casting them broadly about, was originated in the early days of broadcasting to distinguish broadcasting from method of using wired transmission (as in telegraph and telephone) or that were intended as person-to-person communication.
Broadcasting is usually associated and television transmissions take place using both wires and broadcasting waves. The receiving parties may include the general public or a relatively small subset, the point is that anyone with the appropriate receiving technology can receive the signal.
The field of broadcasting includes a wide range of practices, from relatively private exchange such as public broadcasting community broadcasting and commercial television. Admittedly, the increase of broadcasting talk shows has brought us more of the people. Secondary, the media provides a forum, a meeting place for discussion of all society social issues. Again, the increase of call-in-the past few years has done much to create a greater sense of democratic participation in matters that concern us all. This government committed to freedom of the press, to wide, open discussion of public and social affairs. But the government must repeat its call to media managers and broadcasters to self-regulation, to a greater sense of a civic responsibility. You cannot afford complacency or careless, irresponsible use of the air waves.
You must accept greater commitment to social leadership. I encourage young journalist and hose aspiring to a career in broadcasting to think much on these things. Experienced media workers will tell you that the serious journalist does not have much time for the apparent glamour of the job. It involves hard work that makes many demands on those who would do it well. And more than ever today, we as a government, are duty bound to ask the media to take matter of public morality, professional accountability and personal integrity, with the most seriousness. The thinking public expects broadcaster to behave responsibility as members of an influential profession. We cannot afford compromise on these issues.
2.2	Theoretical Framework
2.2.1	Agenda-Setting Theory
The Agenda-Setting Theory, developed by McCombs and Shaw (1972), posits that the media influence the public agenda by determining the issues that receive the most coverage. The theory suggests that frequent and prominent media attention on corruption issues can shape public perception and compel authorities to take action. As such, if corruption is consistently reported by the media, it becomes a national concern demanding government intervention (Dearing & Rogers, 1996).
2.2.2 Social Responsibility Theory
Social Responsibility Theory holds that the media have an obligation to serve the public interest by being truthful, fair, and independent (Siebert et al., 1956). This theory supports the media's watchdog role and ethical responsibility in addressing social ills such as corruption. Media must be free yet accountable, ensuring they do not spread misinformation or become instruments of political manipulation.
2.2.3 Development Media Theory
Emerging from the context of developing countries, Development Media Theory advocates that media should align with national development goals, including economic growth, social justice, and good governance (Mc Quail, 1987). In Nigeria, where democratic institutions are still consolidating, the media are expected to contribute actively to nation-building by promoting ethical leadership and exposing corruption.
2.3 	Empirical Review
Several empirical studies have explored the role of media in anti-corruption efforts in Nigeria and beyond.
· Akpan (2013) analyzed how the Nigerian media cover corruption-related stories. He observed that while the media have succeeded in highlighting corruption cases, they often lack depth in investigative reporting and face limitations such as government influence and media ownership bias.
· Ojebode and Akingbulu (2009) focused on community radio as a tool for democratic participation. They found that local radio stations increased public engagement on governance issues, especially in rural areas, and promoted transparency at the grassroots level.
· Akinola (2019) studied the relationship between media and anti-corruption agencies like the EFCC and ICPC. He concluded that although media coverage helps raise awareness, lack of access to classified information and poor collaboration with law enforcement agencies weakens the effectiveness of investigative journalism.
· Adeyemi (2020) conducted a survey-based study examining public perception of media influence on anti-corruption efforts in Nigeria. The findings indicated that the majority of respondents believed media coverage could pressure government agencies into taking action, but noted concerns about sensationalism and political bias.
· Ismaila and Moses (2021) found that government-owned broadcasting media were more likely to under-report corruption involving public officials, while private media were more aggressive in their reportage but faced higher risks of intimidation and censorship.
These studies point to a mixed performance by the broadcasting media. While there is evidence of media influence in exposing and fighting corruption, structural and operational challenges continue to undermine its full potential.
2.4 	Summary of Literature Review
The literature clearly establishes that broadcasting media can play a transformative role in Nigeria’s fight against corruption. The conceptual framework reveals how media functions such as information dissemination, surveillance, and agenda-setting are critical to anti-corruption advocacy. Theoretical perspectives further underscore the power and responsibility of the media in shaping governance outcomes. However, empirical findings show that several limitations including political interference, poor funding, restricted access to information, and threats to press freedom—hinder the media’s capacity to function effectively.
For the broadcasting media to be more effective in supporting government efforts, there must be improvements in media independence, journalist protection, access to public records, and public awareness strategies.
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CHAPTER THREE
3.1	Research Methodology
This study makes use of quantitative research in which questionnaire survey method has been used. The questionnaire was completed by the respondents and it consists of closed ended question. The scale was used in which rating were done from Strongly Agree (SA) to Strongly Disagree (SD), the respond were regular, radio listeners or sampling was done randomly and the result were generated. Since the quantitative research has been used, the quantitative paradian to study positive. The untidy and ratability measure were taken through can back alpha value which have been discussed below the site selected for this study was adopting in order, the data 100 respondents were asked for the data collection filled the questionnaire.
3.2	Research Design
This is descriptive research where one studies a large population and the researcher have to sample some portion of the population and generalized. It is a study that investigates the existing characteristics of large group of person objects or situation by collecting data from a popular portion or a situation.
The idea is that, whatever is found in the sample will be used to described population for large group of whom it was drawn or prospect.
According to Olayinwole (2007) survey research is a research method that described as given state or affairs at a particular time. It is commonly used in behavioural science especially in educational researcher. Survey research involve gathering data from a population at a period. From the total population a careful selected sample having fact and characteristics of interested is drawn in references are drawn from the study of the sample using appropriate statistical techniques.
Best and Khan (1989) stated that it require experts and imaginative planning careful analysis and interpretation of data gathered and logical and skillful reporting of the findings. Therefore, survey is technical research where the designed characteristics of given population are systematically examine of a general view. It involves a large number of what is the sample unit. Statistically valid sample of the whole project.
3.3	Population of the Study
The population of this study is derived from the educated residents of Kwara State in order to complete the investigation of the study. The population from which sample was drawn from this research study may not be more than 200 questionnaire which will be contributed to the above concerned personnel on the case study of Kwara State.

3.4	Sample Size and Sampling Techniques
This study is determination by the set of choosing number of observation or replicate to include statistical sample size is an important feature of any empirical study in which the goal is to make difference about a population from a sample in practice the sample size used in a study is determined based on the expenses of data collection and the need to have sufficient statistical power in complicated studies there may be several different sample size involved in the study for example in a survey sampling stratified sampling there would be different sampling size for each population in a census, data are collected on the entire population hence the sample size is equal to the population in size.
Sampling is a short cut method for investigating a whole data gathering on a small part of the whole resident’s population in sampling frame and used to inform what the whole picture is like.
In reality there is simply not enough time energy, money, labour, manpower, equipment, access to suitable size to measure every single item or side within the resident interrelated and the problem encountered not the research process will be solved it is the framework specified the types of data collection procedure.


3.5	Instrumentation
The research instrument for the purpose of this study is questionnaire. The question composes of question drawn from the research problem.
In each course of gathering data for the study. The researcher used questionnaire used simple percentage scores (%) and frequency table. Therefore, all responses were measured in percentage and for easier understanding.
The percentage (%) score was then represented in a table. This is done to provide a load and clear interpretation of the responses. All judgement were based on response gathered from field.
3.6	Validity and Reliability of the Instrument
In this research endeavor the study instrument is the questionnaire. This is mostly used to elect the views of the audience that participate in the promotion, public health by broadcasting. It also helps to determine the rate at which audience participate in the program.
3.7	Method of Administration of Instrument
The data use in this work is gotten from primary source is used when obtaining information for the work. The questionnaire is explained to be written list of questions to be answered by large population of people living in Kwara State.
The source which stands has instrument which is a questionnaire will be distributed by hands to the respondent so what it will be easy for collection after it has been administered. It could be also referred to the statement created by researcher when they speculate on the outcome of the researcher.
3.8	Method of Data Analysis
The data collected from the respondent in the random sample techniques, there is no subjectively each member of the total population has as equal chance of being selected. It can be obtained using random member tables.
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CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Data Presentation
This chapter is about the analysis and interpretation of data from the questions administered to the respondents of Shara properties.
The questionnaire were presented in two sections, the questions of section A is all about the respondents personal data, while the section b covered information based on the study. All data collected from the questionnaire are presented in tabular form, the analysis were below. A total of 100 questionnaires were administered to the respondents and 100 were recovered at the end of the field work.
This is to show that the analysis were mostly based on the information gotten from the respondents concerning the opinion towards the questions asked, which were used to test the hypothesis through the use of chi-square method.
Section A: Table 1: Gender
	Response
	Frequency
	Percentage

	Male
	52
	52%

	Female
	48
	48%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that out of 100 respondents 52 respondents were male (52%) while 48 respondents were female (42%).
Table 2: Age
	Age
	Frequency
	Percentage

	15-20 years
	66
	66%

	21-40 years
	34
	42%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 66% percent of respondents were between the age of 15-20 years, 34% of respondents were between the age of 20-40 years.
Table 3: Religion
	Religion
	Frequency
	Percentage

	Muslim
	58
	58%

	Christian
	42
	42%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 58% of respondents are Muslim, while 42% of respondents were Christian.

Table Four: Marital Status
	Marital Status
	Frequency
	Percentage

	Married
	26
	26%

	Single
	67
	62%

	Others
	7
	7%

	Total
	100
	100%


Source: Field Survey 2025
	Table above shows that 26% of respondents were married, while 62% of respondents were single, 7% of respondents were divorced.
Table 5: Qualification 
	Qualification
	Frequency
	Percentage

	HND/BSC 
	26
	26%

	OND/NCE
	61
	61%

	WAEC/NECO
	13
	13%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 26% of respondents were HND/BSC, 61% of respondent was OND/NCE, while 13% of respondents were WAEC/NECO holder.

Table 6: Occupation
	Occupation
	Frequency
	Percentage

	Student
	59
	59%

	Civil Servant
	21
	21%

	Businessman 
	20
	20%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 59% of respondents were student, 21% were civil servant, 20% was businessman, while 0% was businesswoman.
SECTION B
[bookmark: _Hlk200961926]Table 7: Do you listen to program that promote corruption?
	Response
	Frequency
	Percentage

	Yes
	58
	58%

	No
	42
	42%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 58% respondents tick yes, while 42% respondents tick no.
[bookmark: _Hlk200961957]Table 8: Do you agree broadcasting have played vital roles in educating the populace on corruption.
	Response
	Frequency
	Percentage

	Yes
	60
	60%

	No
	40
	40%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 60% of respondents tick yes, while 40% tick no.
[bookmark: _Hlk200962007]Table 9: Which of the following station FM you think engage more don corruption?
	Response
	Frequency
	Percentage

	Harmony
	25
	25%

	Royal FM
	41
	41%

	Sobi Power
	19
	19%

	Radio Kwara
	15
	15%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 25% respondents listen through harmony FM, 41% respondents listen through Royal FM, 19% respondents listen through Ray Power, while 15% respondents listen through Radio Kwara.
[bookmark: _Hlk200962147]Table 10: Which mass media do you think is most appropriate for information on corruption? 
	Response
	Frequency
	Percentage

	Television
	31
	31%

	Radio
	23
	23%

	Freelance
	7
	7%

	Newspaper
	21
	21%

	Magazine
	18
	18%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 31% use Television, 23% respondents used Radio, 7% used Freelance, 21% respondents used Newspapers, while 18% respondent used Magazine.


[bookmark: _Hlk200962226]Table 11: How will you rate degree of interactive in broadcast promoting corruption?
	Response
	Frequency
	Percentage

	Very high
	51
	51%

	High
	29
	29%

	Undecided
	7
	7%

	Low
	13
	13%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 51% of respondents tick Very High, 29% tick High, 7% tick Undecided, while 13% tick Low.
Table 12: Mass media are influential agent in sensitizing people on corruption.
	Response
	Frequency
	Percentage

	Strongly agreed
	40
	40%

	Agree
	18
	18%

	Neutral
	40
	40%

	Disagreed
	2
	2%

	Strongly disagreed
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 40% of respondents tick Strongly Agree, 18% tick Agree, 40% tick Neutral, 2% tick Disagree, while 0% tick Strongly Disagreed.
Table 13: Phone in program will be helpful in allowing people to make contribution on corruption program.
	Response
	Frequency
	Percentage

	Strongly agreed
	33
	33%

	Agree
	6
	6%

	Neutral
	18
	18%

	Disagreed
	41
	41%

	Strongly disagreed
	2
	2%

	Total
	100
	100%


Source: Field Survey 2025
	The table shows that 335 of respondents tick Strongly Agree, 6% tick Agree, 18% tick Neutral, 41% tick Disagree, while 2% tick Strongly Disagreed.



Table 14: Broadcast media message on earth related issue are not enough towards improving corruption.
	Response
	Frequency
	Percentage

	Strongly agreed
	25
	25%

	Agree
	11
	11%

	Neutral
	13
	13%

	Disagreed
	48
	48%

	Strongly disagreed
	3
	3%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 25% of respondents tick Strongly Agree, 11% tick Agree, 13% tick Neutral, 48% tick Disagree, while 3% tick Strongly Disagreed.







Table 15: Radio should allocate more active to programs on corruption.
	Response
	Frequency
	Percentage

	Strongly agreed
	25
	25%

	Agree
	44
	44%

	Neutral
	29
	29%

	Disagreed
	2
	2%

	Strongly disagreed
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 25% of respondent’s ticks Strongly Agree, 44% tick Agrees, 29% tick Neutral, 2% tick Disagree, while 0% tick Strongly Disagreed.








Table 16: System and other stockholder in health care should engage on people more in their campaign in sensitizing people on corruption.
	Response
	Frequency
	Percentage

	Strongly agreed
	17
	17%

	Agree
	41
	41%

	Neutral
	35
	35%

	Disagreed
	6
	6%

	Strongly disagreed
	1
	1%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 17% of respondent’s ticks Strongly Agree, 41% tick Agrees, 35% tick Neutral, 6% tick Disagree, while 1% tick Strongly Disagreed.






Table 17: Poor finding and lack of sustainable campaign are few challenges radio is facing in sensitizing Kwara on corruption.
	Response
	Frequency
	Percentage

	Strongly agreed
	11
	11%

	Agree
	21
	21%

	Neutral
	30
	30%

	Disagreed
	35
	35%

	Strongly disagreed
	3
	3%

	Total
	100
	100%


Source: Field Survey 2025
	The table above shows that 11% of respondents tick Strongly Agrees, 21% tick Agree, 30% tick Neutral, 35% tick Disagree while 3% tick Strongly Disagreed.







Table 18: Government effort against corruption is adequate 
	Response
	Frequency
	Percentage

	Strongly agreed
	0
	0%

	Agree
	17
	17%

	Neutral
	31
	31%

	Disagreed
	42
	42%

	Strongly disagreed
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 0% of respondents ticks Strongly Agree, 17% ticks Agree, 31% tick Neutral, 42% tick Disagree, while 10% tick Strongly Disagreed. 
4.2	Analysis of Research Questions
Research Question 1: What impact does broadcast media play on corruption in Nigeria?
	According to the research question it was discovered in table one that majority of the respondents are male, in table five majority of the respondents have OND.NCE as educational qualification. It was also discovered in table eight that majority of the respondents know role play by broadcasting on corruption in Nigeria. 
THE TABLE SHOWING THE NUMBER OF RESPONDENTS 

Research Question 2: Mass media are influential agent in sensitizing people on corruption.
	According to the respondents in table twelve it shows that mass media are influential agent in sensitizing people on corruption. They agree that mass media are influential in educating the populace on the issues related with corruption and how it can be used to reduce the source of corruption.

	The chart above shows the respondents that strongly agree, agree, disagree, neutral.
Research Question 3: Phone in program will be helpful in allowing people to make contribution on corruption.
According to the respondent in table thirteen it can be seen that majority of the respondents agree that phone in programme, will be helpful because it will enable the listeners to make meaningful contribution programs on corruption.

Research Question 4: Radio Should Allocate More Active To Programs On Corruption
	According to respondents in table fifteen, it can be seen that majority of the respondents agree that radio should allocate more airtime/active to programs on corruption, with more airtime programs on corruption will be given more priority thereby be able to enlighten the populace on the issue.
4.3	Discussion of Findings
The discussion of findings among the student it was discovered that majority of the respondents agree that corruption is a course that has to be credited the economic so as to be able to manage the nation.
In the course of analysis, it was discovered that majority of the respondents are male and majority of them have OND/NCE as their educational qualification. It was discovered that majority of them knows role played by broadcasting on corruption in Nigeria.
It was explained that without broadcast media most people don’t know about the effect of corruption, according to the respondents it can be seen that majority of the respondents make contribution on corruption programs.
Therefore, from the above information one can say that people of Shara believes that television is the most appropriate media on the average of fire disaster campaign, which as television the highest number of respondents has followed by others.
According to the respondents, mass media are influential agent in sensitizing people on corruption. They agree that mass media are influential in educating the populace on the issues relating on corruption and how it can be used to reduce the scourge of corruption.
According to respondents, it can be seen that majority of the people agree that radio should allocate more airtime to programs on corruption with more airtime program on corruption will be given more propriety, thereby will be able to enlighten the populace on the issues.
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CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	Summary
Chapter one explains the full introduction and it was revealing that broadcasting is intensively employed in corruption vast sums a respect annually for materials and salaries that have gone into the production and distribution of booklets, pamphlets, exhibits newspapers articles, and radio and television programs.
These broadcasting are employed at all levels of corruption in the hope that three effects might occur, the learning of correct health information, the changing of health attitudes and values. The research works the role of broadcasting media in corruption in which Kwara State sight as an example to elaborate the role of broadcasting media in promoting public health behaviors.
Chapter two which explains the theoretical frame work of the research applied is the uses and gratification media theory.
Chapter three explains the nations of individual research efforts and the targeted goal often determined which design to employ in realizing them. A researcher depending on her focus could decide to employ any of the following content analysis, field survey and observational study designs or more than one at a time.
Survey design method was adopted to realize these research objectives since it is essentially a design that recognizes importance of people in data gathering about people reaction to media programmes procedure.
Chapter four explains how the data was a analyzed for proper understanding. While the last chapter which is chapter five allows us to know the summary of the whole research work, how they recommend the research for another upcoming research and how that conclude the whole work. 
5.2	Conclusion
The impact of broadcasting media cannot be over emphasized from the result of the research carried out; it is obvious that broadcasting media programme help in the enhancing audience participation in promoting issues on corruption in society. It creates a source and avenue for continuous interaction between the source and their receiver.
Corruption as presently practiced is a recent addition to the dictionary of global woes. Though rampart globally corruption varies from region and country in its intensity. Corruption is contrasts tend to be systematic in its occurrence especially that its span increase as the globalization process intensifies. Though previously existence in form such as prostitution, child contemporary corruption is an organized business woman and children have been the victims of corruption for thousands of years.
5.3	Recommendations
Since broadcasting is a government owned media outfit, it is suggested that its promoter step up its finance to enable it perform where this is not feasible, joint ownership should be worked out.
	As established in the course of the research work by the researchers, regular system of feedback collection though broadcasting programme should be worked out consideration by the media operators/managers which will enable them act efficiently and effectively in enhancing the indispensable role of feedback though pone in programs in FM broadcasting.
	Government should ensure regular controlling and monitoring of media outlets to ensure that they perform their duties according to the law.
	Public health worker should be limited regularly by media houses to educate the general public on health matters.
	Attention should be paid towards packaging of phone in programs which will serve as a means of audience participation fully in the program that promotes public health with this help audience pulse to be felt by media message managers.
	Finally, regular maintenance procurements of equipment should be carried out as at when due so that breakdown in transmission will be minimized.           
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QUESTIONNAIRE
Department of Mass Communication, 
Information Communication Technology,
Kwara State Polytechnic, Ilorin.
Dear Respondent,
We are Students in the Department of Mass Communication of the above-named Institution carrying out research on "EFFECT OF BROADCASTING MEDIA IN ASSISTING GOVERNMENT IN FIGHTING AGAINST CORRUPTION IN NIGERIA (A Case Study of Sahara reporter)" This questionnaire is designed as a; research tool purely for academic purposes; therefore, it will be highly appreciated if you objectively answer the questions in the questionnaire.
Thanks for your anticipated cooperation.
The question will be in three sections, section (A), (B) and (C) 
SECTION A
1. Age: (a) 15 – 20	 (b) 21 – 40	
2. Sex:	(a) Male	(b) Female 
3. Religion:	(a) Muslim 	(b) Christian
4. Marital Status:	(a) Single 	 (b) Married 	(c) Others 
5. Educational Qualification: (a) SSCE/GCE    (b) OND/NCE 	(c) HND/BSc  
6. Occupation: (a) Student	(b) Civil Servant	(c) Businessman
SECTION B
7. Do you listen to program that promote corruption? (a) Yes	(b) No
8. Do you agree broadcasting have played vital roles in educating the populace on corruption? (a) Yes	(b) No
9. Which of the following station FM you think engage more don corruption?
(a) Harmoney Fm	(b) Radio Kwara Fm	(c) Royal Fm	(d) Sobi Fm
10. Which mass media do you think is most appropriate for information on corruption?? (a) Television    (b) Radio     (c) Freelance	(d) Newspaper (e) Magazine
11. Eleven: How will you rate degree of interactive of broadcast promoting corruption? 
(a) Very High    (b) High	(c) Undecided		(d) Low	
SECTION C
Key words: Strongly Agreed (SA)	Agreed (A)	Neutral	(N)	Strongly Disagreed (SD)	Disagreed (D)
	S/n
	QUESTION
	SA
	A
	N
	SD
	D

	12
	Phone in program will be helpful in allowing people to make contribution on corruption program.
	
	
	
	
	

	13
	Broadcast media message on earth related issue are not enough towards improving corruption.
	
	
	
	
	

	14
	Radio should allocate more active to programs on corruption.
	
	
	
	
	

	15
	System and other stockholder in health care should engage on people more in their campaign in sensitizing people on corruption.
	
	
	
	
	

	16
	Poor finding and lack of sustainable campaign are few challenges radio is facing in sensitizing Kwara on corruption.
	
	
	
	
	

	17
	Government effort against corruption is adequate
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