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PROPOSAL
This research work is carried out on the topic “Challenges of Digitalization of the Broadcast Media in Nigeria”. This topic is centered on the challenges of digitalization faced by the broadcast media in Nigeria. This research work is divided into five chapters in order to enhance effective reading. Thus as follows; the chapter one consist of general introduction, statement of the problem, objectives of the study, significance of the study, scope of the study, limitation of the study, definition of the terms and research method. Chapter two consist of literature review this involves the various ideas of authors, ideas of authors reviewed on the chosen topic. It also contain the relevant materials used for the review, meaning of digitalization, challenges of digitalization in broadcast media in Nigeria, the system at which digitalization is sued in the broadcast media and the need for digitalization in broadcast media. The chapter three is written on the methodology used in carrying out the research work the primary and secondary method used in gathering the information on the topics. This chapter contains population and sampling procedures, data and analysis technique and the decision or criteria for validating the null hypothesis. The chapter four entails the presentation and analysis of data discussion on challenges of digitalization in broadcast media and brief historical background of the case study. The chapter five which is the final chapter contains introduction, summary of findings, conclusion, recommendations and references and appendix.     
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CHAPTER ONE
1.0	INTRODUCTION
1.1	BACKGROUND OF THE STUDY
Indigenous music in Nigeria constitutes a rich tapestry woven from diverse ethnicities, languages, and traditions. It serves as a powerful medium for storytelling, social commentary, cultural expression, and identity formation. From the rhythmic complexities of Yoruba music to the soulful melodies of Igbo highlife and the vibrant sounds of Hausa folk music, indigenous music forms a cornerstone of Nigerian cultural heritage. These musical expressions not only entertain but also transmit historical narratives, social values, and spiritual beliefs across generations.
However, the contemporary music landscape faces a significant challenge with the dominance of foreign music genres, particularly from Western cultures. This influx of foreign music, facilitated by globalization and the rapid dissemination of information through digital platforms, threatens the survival and growth of indigenous music. The constant bombardment of Western pop, hip-hop, and electronic music can overshadow local sounds, leading to a decline in interest and appreciation for indigenous music among younger generations. This phenomenon is not unique to Nigeria. Studies have shown that the globalization of music has led to the marginalization of local music genres in many parts of the world (Henderson, 2020; Kuan & Tan, 2021). This trend poses a significant threat to cultural diversity and the preservation of unique musical traditions.
Radio broadcasting has historically played a pivotal role in music dissemination, acting as a vital platform for artists to reach wider audiences. Its ability to penetrate diverse communities and its accessibility to a broad spectrum of listeners make it an influential force in shaping musical tastes and trends. In the digital age, while new media platforms such as streaming services and social media have emerged, radio continues to hold significant sway, particularly in local contexts. Local radio stations, with their focus on community engagement and their ability to cater to specific regional tastes, can play a crucial role in promoting indigenous music.
In Ilorin, SOBI 101.9 FM has established itself as a prominent radio station, recognized for its commitment to promoting local content, including indigenous music. Through its diverse programming, the station aims to connect with the Ilorin community and foster a deeper appreciation for local musical expressions. This study seeks to investigate the specific role of SOBI 101.9 FM radio programs in promoting indigenous music within the Ilorin community. By examining the station's programming strategies, audience engagement, and impact on local musicians, this research aims to understand the extent to which SOBI 101.9 FM contributes to the preservation and development of indigenous music in the region.
1.2      STATEMENT OF THE PEOBLEM
This study seeks to investigate the inadequate promotion of indigenous music by SOBI 101.9 FM radio station in Ilorin, despite its potential to contribute significantly to the preservation and development of local cultural heritage. This inadequate promotion may be manifested in limited airplay, insufficient support for local artists, and a lack of innovative programming strategies specifically designed to enhance the visibility and appeal of indigenous music within the Ilorin community. This research aims to identify the specific challenges hindering the effective promotion of indigenous music by SOBI 101.9 FM and to explore potential solutions to address these challenges.
1.3	OBJECTIVES OF THE STUDY
i. To examine the level of compliance to the local content provision of NBC code with emphasis on indigenous music by Sobi 101.9FM.
ii. To evaluate the quantity of time and number of days allocated airing indigenous Nigerian music.
iii. To determine the percentage of indigenous to foreign content with emphasis on music.
iv. To analyze the challenges in broadcasting local content programming with emphasis on indigenous music and suggest possible mitigation strategies.
1.4	RESEARCH QUESTIONS
i. To what extent has Sobi 101.9FM complied with the National Broadcasting code of 1992?
ii. How often do they air indigenous music programs?
iii. What is the percentage of indigenous to foreign content of music in Sobi 101.9FM?
iv. What are the challenges faced by Sobi 101.9FM concerning the broadcast of indigenous music and what possible mitigation strategies are there?
1.5       SCOPE OF THE STUDY
This study will focus on investigating the role of SOBI 101.9 FM radio programs in promoting indigenous music within the Ilorin metropolis. The study will specifically examine the extent to which SOBI 101.9 FM's programming contributes to the awareness and appreciation of indigenous music among listeners in Ilorin. It will assess the impact of SOBI 101.9 FM's programming on the patronage and commercial success of indigenous musicians in Ilorin. Furthermore, the study will identify the challenges faced by SOBI 101.9 FM in promoting indigenous music and explore potential strategies for enhancing its role in supporting the local music scene. Data collection will be conducted within a specified timeframe (e.g., three months) to capture current trends and audience perceptions. The study will employ a mixed-methods approach, including surveys, interviews with SOBI 101.9 FM staff, local musicians, and music industry professionals, and content analysis of SOBI 101.9 FM's radio programming. The geographical scope of the study will be confined to the Ilorin metropolis, focusing on the impact of SOBI 101.9 FM on the local music scene within this specific geographical area.


1.6     SIGNIFICANCE OF THE STUDY
This research holds significant value for various stakeholders. The findings will provide valuable insights into the effectiveness of SOBI 101.9 FM's current programming strategies and identify areas for improvement in promoting indigenous music. This information can be utilized by the station to refine its programming and enhance its role in supporting local artists. Furthermore, the study will shed light on the challenges faced by local musicians in gaining exposure and achieving commercial success. These insights will be valuable for musicians and music industry professionals in navigating the local music scene. Moreover, the findings will inform policymakers and other stakeholders involved in the cultural sector on effective strategies for supporting indigenous music and fostering a vibrant music ecosystem. Finally, this research will contribute to the existing body of knowledge on the role of media in cultural preservation, the impact of globalization on local music scenes, and the effectiveness of radio broadcasting in promoting cultural diversity.
1.7     OPERATIONAL DEFINITION OF TERMS
Radio: The technology that allows for the transmission of sounds or other signals by modulation of electromagnetic waves.
Broadcasting: This is the distribution of audio or video content to a dispersed audience via any electronic mass communication medium but typically one using the electromagnetic spectrum (radio waves) in a one-to-many model. 
Role: Designation that denotes an associated set of responsibilities, knowledge, skills and attitudes.
Ilorin:Ilorin is a peaceful city, the capital of Kwara state. State slogan is Harmony because of peaceful nature of Ilorin and others notable towns.
Indigenous Music: For the purpose of this study, indigenous music refers to music originating from the diverse ethnic groups within Nigeria, particularly those prevalent in the Ilorin region, such as Yoruba music in its various forms (e.g., apala, fuji, sakara). 
Radio Programming: This refers to the planned and structured content broadcast by SOBI 101.9 FM, including music programs, talk shows, interviews, and other features related to music. 
Music Promotion: This encompasses a range of activities aimed at increasing the visibility, awareness, and appreciation of indigenous music, such as airplay, interviews with artists, live performances, and marketing campaigns. 
Audience Reach: This refers to the number of listeners reached by SOBI 101.9 FM's radio programs, including both direct and indirect listeners. 
Cultural Preservation: This refers to the efforts to safeguard and transmit cultural heritage, including indigenous music, to future generations.


CHAPTER TWO
2.0	LITERATURE REVIEW
This chapter provides a comprehensive review of existing literature relevant to the study of SOBI 101.9 FM's role in promoting indigenous music in Ilorin. It explores theoretical frameworks, examines the significance of indigenous music, analyzes the role of radio in music promotion, and reviews existing research on music promotion strategies.
The literature review serves as a foundation for this study, providing a theoretical framework and contextualizing the research within existing scholarly work. By examining relevant theories and reviewing previous studies on indigenous music, radio broadcasting, and music promotion, this chapter aims to identify key concepts, research gaps, and potential avenues for further investigation.
	Literature review is a body of text that aims to review the critical points of current knowledge including substantial findings as well as theoretical and methodological contributions to a particular topic. Brace (2024) states that literature review seeks to describe, summarize, clarify and evaluate the content of primary reports. Thus, major works which are related to the research topic will be reviewed.
2.1 	CONCEPTUAL FRAMEWORK
2.1.1	THE ROLE OF MEDIA IN THE SOCIETY
	It has been observed by Anderson (1998:89) that our society is media dependent because the media is pervasive in our lives. Mass media takes place through so many channels and are simply put as the major gateway through which large numbers of people receive information and entertainment simultaneously. For this reason, Okpoko (2009) observed that, “society’s survival and growth depends on a number of things among them is a system of communication through which people could exchange symbols and this propagate learning at an accelerated rate”.
	Bittner (1989), sees the media “as a fundamental organism that carries specific roles on the society because the dominant cultural assumptions that it is normal is recreated time and time again without question through the media”. He considers it as a “mirror” of the modern society because of its ability to shape our lives. 
	Understanding the roles which the media plays is paramount. This is because the media is a functional organization that carries out specific roles in the society. It is also important to note that the role of the media has changed overtime but it is still being critically examined in furthering our understanding of the society.
	Media, according to Bittner(1989:89), plays several roles in society including serving as a means to distribute news and convey information regarding politics and education using the United States as an example, he notes that media emerged as a dominant social figure in the 19th century and since then, the media has served the purpose of providing members of the public with real time information on news surrounding local, national and international events.
	For Wood (1997), the role of media is complex and varied. He notes that at times, the media is viewed positively by society although, it is considered over bearing and obnoxious other times because of the kind of programs they are. He noted that one beneficial feature of the media is its use to promote education which is achieved through using several methods of communication including television shows and radio programs.
	In another development, Sovernik Tankard (1997) surmise that the media has played significant roles in making the world a global village and to reduce communication gap amongst the people living in the far area. However, they also noted that “the media in recent times has become as commercialized sector eyeing the news which is hot and good at selling to the detriment of the audience and active listeners of the station”. Bringing it down to Nigeria, the commercialization of the media has in recent times made broadcast station air programs that will bring profit to the organization. This can be seen in the airing of western programs to the detriment of our own indigenous programs. However it is pertinent to note that it can serve as a great force to build a national economically, educationally and importantly, culturally.
	The argument of Griffin (2000), takes another dimension. For him, the media report the news, serve as an intermediary between government and the people and help determine which issues should be discussed and also, keep people actively involved in society and politics. From the above, perhaps the most important role of the media in politics is to report news and the vast majority of people must trust the media to provide them with information. In a similar development, Tejumaiya (2003), asserts that the roles of the media is to provide a public forum for debates between political leaders. For him, many voters learn a great deal about candidates and issues by watching these debates thereby providing a forum for elected officials to explain their action via interview. It is worthy to note that the roles of the media in providing a forum for political leaders to air their views depend solely on the government in power. For this, Enahoro (1995) observed that General Sani Abacha never granted any interview to any Nigerian media from 1993 to 1998 rather, he granted a couple of interview to the United States media. This simply means that the system of government in place to a large extent determines the role of the media in a particular society.
	Furthermore, the role of the media according to Spear and Seydgart (2000) is to set the agenda by stories to present to the public. It shapes which issue will be discussed in the public. For them, “the images that appears on mass media do not only reflect society, they a part in directing it as well. This occurs through accessibility which implies that the more frequently and prominently the media cover an issue, the more instance the issue becomes accessible in audience memories. This simply means that the media’s concentration on a few issue and subjects leads the public to perceive those issues are important than other issues. 
In another development, Boyd (1997), surmise that the role of the media is socialization. For him, the media play a big role in socializing people to American society culture because much of what young people learn about American culture and politics come from magazines, television and radio shows. This has prompted Frankin and Love (2002) to say that:-  
The west has been able to define and control the world’s problem not only at the level of material which political economy is able to explore but just as importantly at the levels of ideas. In other words, what is considered worth knowing about the world is defined and controlled by the west and the media in all its globalized forms can be seen as an agent of this enterprise.
	Bringing it down to Nigeria, it is worthy to note that most programs aired on the media are western programs although there has been an attempt by the New World Information and Communication Order (NWICO) to address the problem information flow from the west to the third world countries but the problem persists because of a number of issues. One of which is the fact that international broadcast media like the Cable News Network (CNN) and the British Broadcasting Corporation (BBC) have become our main sources of information. Also, most Nigerians prefer to watch satellite stations than our own local stations. In fact, Enahoro (1995), observed that during the military rule, Nigeria was widely discussed more than ever in the international media.
	By and large, the role of the media in the society can be categorized under seven broad groups, which are:
· To inform (teacher function).
· Surveillance (a watcher function).
· Holding the society together (socialization).
· To entertain.
· Act as a communicating forum (media equivalent of town hall meeting or group discussion).
· Setting the agenda.
· Serving the political system.
	From the above, we can see that the media plays several roles in the society. However, one grey area which has not been given adequate attention is the role of the media as an agent of cultural glue. Macbride et al (1981) in Boyd (2010:1) sees the media as “a cultural instrument which supplies the cultural fare and shape the cultural experience of many people in the modern world”. This reveals the inevitable symbiotic relationship which exists between the media and the cultural promotion of every given society.
	It is pertinent to note that cultural education is done through communication channels like mass media; thus, the mass media in Nigeria has an important role to play in the area of cultural education. Therefore, the media as gatekeepers and the watchdog of the society are seen as credible source of cultural information; thus, the masses rely on them. Using Nigeria as a reference point, Maller (2000), notes that the media broadcast feature more of western programs by circulating information that pertains to the west. Hollywood films are featured more than Nollywood films, thereby promoting western culture.
	Since culture is passed from one generation to another, what then is passed to this present generation reading? How many cultural programs are promoted by our media houses which will help to preserve and promote Nigeria’s culture?
	In an attempt to answer the above question, Ayakoroma (2011) notes that “in the 90s, the Nigerian media gave adequate expression to the cultures of the diverse people of Nigeria because radio broadcasting community”. He went ahead to say that “the programs that were featured were on radio include short stories, talks, music, sports and so on but in recent times, more western entertainment music programs are featured because of their quest to have more listeners. Moreover, the messages in some of the songs do not portray the Nigerian cultural values likewise the language and the lyrics are more on personal experiences. 
	Indeed, the media permeate our daily lives and can be used as the pivot of cultural campaigns in the country, thus the media is seen as purveyor of cultural education but it is important to note as:
	Hess (2010), stated that ownership is important when discussing the role of media in the society. This is because the situation that occurs now is the fact that the media is concentrated on ownership. Fewer people own larger media corporations and their views become monopolized setting the agenda. They choose to dictate the kind of music they air that is why most radio stations concentrate on western music to the detriment of our indigenous music; in fact they can choose whether or not to promote our indigenous music. 
	On a whole, the role of media in the society with reference to promoting indigenous music refers to the role of the media in being a carrier of culture because the music of a particular society itself is a part of culture. Since culture is transferred from the older to the younger generation, there is the temptation to ask how the process of transference continue when the indigenous musicians grow old and aged as a few of them are now. This is where communication via the media (radio) comes in to ensure there is a continuous flow of the Nigerian indigenous music from one generation to another because culture plays a role for societal transformation and development, for the stability of a society according to Afume (2014:16) is ensured through the transmission of cultural values. 
2.1.2 	RADIO PROGRAMMING IN ILORIN
	It is pertinent to note that the contribution of radio to a society’s development depends largely on programming.
	Programming is the planning and execution of what radio listeners would hear and what television viewers would see on their set in a predetermined order. Broadcast program according to Sambe (2005) is a message which a broadcast medium offers to the society to justify the reason for its existence or social function. 
	Programming is also about the contents of radio and television signals that have increased in terms of varieties and duration. Such a program according to Momeka (2000), must be broadcast on radio or television, creatively and freely crafted not only to justify some taste but also to influence people or create awareness. It must be a material created to meet certain specific needs or attain some set objectives, transmitted to some predetermined audience. In other words, programming is an individual performance desired for an audience slated for a particular time in the broadcast media.
	Onabanjo (2001), defines it as a means of determining the kind of programs to make the belt or slot for the benefit of the audience. He continues by saying programming means taking programs and determining where to broadcast such materials. Programming in radio involves the task of choosing programs and scheduling them in meaningful order and evaluating their degree of success and failure. It stems from a National Broadcast Philosophy which spells out the goals and objectives of broadcasting which involves the following: program planning, program production and program placement. Program planning involves the following considerations:
DURATION: This simply means the quantity of time that will be allocated to a particular program. Some run within twenty, thirty minutes or an hour. It is important the program does not go beyond the normal time but at the specific time; the program should try as much as possible meet the needs of the audience. Since music is a major feature of radio broadcasting, it is imperative for broadcast stations in Nigeria to allocate adequate time to airing indigenous music. 
OPERATIONAL PHILOSOPHY: This means how long the program will be carried out. Indigenous music programs should have no specific time because of the sweeping wave of globalization. Constant airing of indigenous music programs helps in the promotion of our culture. 
PROGRAM PHILOSOPHY: This can be said to be the beliefs and values to be observed and expressed in a musical program aired should be void of vulgar or offensive words. 
PROGRAM PLACEMENT: This involves the time in which a particular program will be placed or scheduled in terms of the year, month, days and time, Akpan (1998).
	Rating a historical view on how programming has been, Onabanjo (2001) observed that between 1966 and 1979, there was a reduction in foreign content of broadcasting programs and between 1979 and 1985, the drive fr locally produced programs was heightened but impaired by scarcity of funds, inadequate equipment and frequent breakdown of existing equipment and lack of trained personnel. An important factor which contributed to this is the fact that prior to the advent of Decree 38 of 1992, the broadcast media was the body of both the federal and state government. Then the program policy thrust has always been the propagation of government activities. The scenario has been dull moments for the audience of broadcasting since they had no choice than to listen and watch what government thought was best for them. 
	Although, the era of private broadcasting as stated by Turrow (2009) has its own pitfalls in terms of programming; nevertheless, it has brought some improvements in terms of offering alternative to the audience. Some states have used the broadcast medium for cultural awareness and development. But from the 1990s up till the present, it has become obvious that globalization which appears to threaten the culture of developing nations among which Nigeria ranks high has become a problem. Despite this, Olugboji (1997) as cited in Onabanjo (2001), observed that little attention is paid to airing our indigenous music as western forms of music are what the broadcast stations air most often. 
	The NBC Code clearly states that broadcasting in Nigeria should be a conscious effort towards the realization of the cultural objectives for which the industry was established to fulfill in section 1.5.2 of its code which reads thus; broadcasting shall, among others: 
a) Seek, identify, preserve and promote Nigeria’s diverse culture;
b) Select critically, the positive aspects of foreign cultures for the purpose of enriching the Nigerian culture;
c) Develop and promote the application of indigenous aesthetic values; 
d) Promote the development of a high level of intellectual and artistic creativity (National Broadcasting Code, 1999:14).
Despite all these, it is imperative to note that ownership is a strong determinant of what types of programs are being aired. It is assumed that whoever controls the media can choose to set limits to what they can do. 
2.2	THEORETICAL FRAMEWORK
This study draws upon several key theoretical frameworks to understand the multifaceted role of SOBI 101.9 FM in promoting indigenous music in Ilorin. 
2.2.1	USES AND GRATIFICATIONS THEORY
Uses and Gratifications Theory (Katz, Blumler, & Gurevitch, 1974) provides a crucial lens for examining the motivations and behaviors of listeners. This theory posits that individuals actively seek out and use media to fulfill specific needs and gratifications. In the context of radio listening, individuals may tune into SOBI 101.9 FM to fulfill a variety of needs, including: 
Entertainment: Seeking enjoyment and relaxation through music, particularly the familiar and culturally resonant sounds of indigenous music. Listeners may tune in to escape from daily routines, unwind after a long day, or simply enjoy the aesthetic pleasure of the music.
Social Interaction: Feeling connected to others through shared musical experiences. Radio can foster a sense of community by providing a shared listening experience and facilitating discussions about music among friends, family, and colleagues. 
Information: Learning about local news, events, and cultural happenings. Music programs often incorporate news and information segments, providing listeners with updates on local events, artist profiles, and cultural happenings within the Ilorin community.
Cultural Identity: Reinforcing their cultural identity and connection to their community through the consumption of indigenous music. Listening to and appreciating indigenous music can strengthen a sense of belonging and connection to one's cultural heritage.
Escape: Seeking a temporary escape from daily routines and stressors. Music, particularly the emotionally resonant sounds of indigenous music, can provide a form of escapism, allowing listeners to momentarily forget their worries and immerse themselves in the sounds and rhythms of their culture.
2.2.2	CULTURAL HEGEMONY THEORY
Cultural hegemony theory developed by Antonio Gramsci, provides a crucial framework for understanding the power dynamics that shape cultural production and consumption. This theory emphasizes the role of dominant groups in shaping cultural values and beliefs. In the context of music, this can manifest in the dominance of mainstream, often foreign, music genres that may marginalize indigenous music. In the Nigerian context, local hegemonic forces, such as media owners, powerful figures within the music industry, and even international music corporations, may prioritize commercial interests and the promotion of popular, often foreign, music genres over indigenous music. This can create an uneven playing field for local artists, hinder the growth of indigenous music, and limit the visibility and accessibility of local musical traditions. 
SOBI 101.9 FM can play a crucial role in counteracting these hegemonic forces by actively promoting indigenous music, providing a platform for local artists, and fostering a greater appreciation for local musical traditions within the Ilorin community. By giving voice to local musicians, showcasing their talents, and celebrating the unique cultural expressions of indigenous music, SOBI 101.9 FM can contribute to the revitalization and preservation of local musical heritage.
2.2.3 	DIFFUSION OF INNOVATION THEORY
Diffusion of Innovation Theory, developed by Everett Rogers (2003), provides a framework for understanding how new ideas, products, or behaviors spread through a social system. In the context of music promotion, this theory can be applied to understand how SOBI 101.9 FM can effectively disseminate indigenous music to its listeners and encourage its adoption within the community. This involves:
Identifying opinion leaders: Identifying influential individuals within the community who can act as champions for indigenous music and help to spread awareness and appreciation. These opinion leaders can include local musicians, cultural leaders, and respected members of the community.
Creating a supportive environment: Fostering a community where indigenous music is valued and celebrated. This can involve organizing live music events, hosting workshops and educational programs, and collaborating with local schools and community organizations to promote indigenous music education.
Utilizing appropriate channels: Employing effective communication channels, such as social media, community events, and collaborations with local organizations, to reach target audiences and disseminate information about indigenous music events, artist profiles, and cultural happenings.
2.3	EMPIRICAL REVIEW
	According to Oluwole (2020), in his thesis on Public Relation and Nigerian Music Industry, stated that “there is no aspect of human life in which music does not play vital roles”. Right from time, music has served as man’s faithful companion. For instance, to announce the birth of a baby, music is used to announce and celebrate. 
	According to Adolophus (2024), explained that Ellouguchegbo as a type and genre of music is common with Igala people. It is a type of music used in Igala land when the people want to express themselves. It can be used in the form of praise songs and people also the type of song to tell a story.
	According to Omoniyi (2020) Fuji was from the Muslim traders who came from the Sahara and brought the Islamic religion tradition to Nigeria. In Lagos Island then, there was a tradition developed to wake Muslim faithfuls up before dawn to eat in commencement of the next day’s fasting. The musicians were called “Ajiwere”, while the music itself was called “Were music”. Music forms like Apala, Sakara and Fuji evolved from the same source but the most enduring is Fuji music. 
	According to Enwi (2021), Uta & Ekombi is sang and performed among the people of Cross River state and the Efik people respectively. It social music sang during festivals and ceremonies which is aalways accompanied by a dance. Notable musicians who performed this genre of Uta & Ekombi are Uto Akpan and Iyang Ita Henshaw.
	According to Ajirire (2022), Kalangu is a pre-Islamic social music of the Hausa speaking people; Kalangu is one of the three popular music of Northern Nigeria. The other are Bori and Goje music. Kalangu remains the most popular and most patronized by the Hausa speaking Nigerian.
	According to Chan (2023), music as performance is composed to govern enhance or support a theatrical conception. This is to say that music is the sole factor that determines the experience as it not only meant to enrich a play with decorative image or background but is indispensable for the highest effects in the imaginative theatre. Hence, the role played by music is not that of drawing out inner action but bringing an event and causing passions to flare high. 

CHAPTER THREE
RESEARCH METHODOLOGY
3. O 	INTRODUCTION 
	This chapter deals with the method adopted by the researchers to collect data from the field.
3.1 	RESEARCH DESIGN
	Research design is the prerequisite to the take-off of any research work. Babbie and Mouton (2011) describe research design as a layout of how the researcher intends to carry out the research process in order to solve the question thus; this study will adopt the quantitative approaches. 
	The use of qualitative research is important to this work because it will help the researchers explore issues and answer questions by analysing and making sense of unstructured data. 
	Quantitative research on the other hand according to Adogbo (2003), is an approach that seeks precise measurements and analysis of target concepts through the process of generating numerical data or information that can be converted into numbers. 
	Therefore, what makes this study quantitative is the fact that the method is needed to address the research topic in accordance with the research objectives. The study adopts this method because of their flexibility as it will assist in the collection of data.
3.2	 POPULATION
	Population is the collection of elements about which a researcher wishes to make inference. Bello and Ajayi (2005) refer to it as a set of all possible cases of interest in a given research activity. 
	The study was restricted to Sobi 101.9 fm radio, Ilorin. The reason for choosing the location is proximity. The research will be conducted using 200 respondents.  
3.3 	SAMPLE AND SAMPLING PROCEDURE
	A sample is a part of a population. It is a proportion chosen to stand for an entirety of all the subjects or observations under consideration. To be effectively used to draw inferences of a population, a sample, Egukoipe (2008), notes, must be representative of the population. A representative sample is one that has all characteristics of the population from where it has been chosen. 
	The non-probability sampling technique will be used in the selection of the sample of this study. This is a sampling technique where the samples are gathered in a process that does not give all the individuals equal chances of being selected. 
	The convenience sampling method was employed where members of the population were chosen based on their relative case of access. This sampling technique was in the selection of the respondents. This research samples the population of the active listeners of Sobi 101.9FM between the ages of 15-60 because the listenership cuts across various age categories. 
3.4 	INSTRUMENTS OF DATA COLLECTION
	For this study, the researchers will make use of one data collection process to carry out the research which is the questionnaire 
3.4.1 	QUESTIONNAIRE METHOD
	This is the use of questionnaire comprising a list of prepared questions used for data collection. The questionnaire contains a list of questions on audience perception on radio with particular reference Sobi 101.9FM and the extent to which this broadcast station has promoted indigenous music. This questionnaire is carefully constructed to elicit appropriate responses from the respondents. The questionnaire selected for the study contains both structured and unstructured items. It covers demographics and other related questions on Sobi FM and the extent to which it has promoted indigenous music. 
3.5 	VALIDITY OF RESEARCH INSTRUMENTS
	Since a large number of scientific studies are unreliable, it is important to be able to distinguish which studies are in fact conclusive and unreliable. Thus, the instrument adopted for this research was presented to cross check the questions there in and approve them as good enough to solicit information needed for the study. 
3.6 	METHOD OF ADMINISTRATION OF THE INSTRUMENTS
	The data in this research work is collected through administration of questionnaire observation on respondents in Ilorin, Kwara state. The instruments were used to elicit demographic data and data for specific questions of the study.
	To ensure accurate data collection, the questionnaires were distributed directly by the researchers to the respondents of Ilorin, Kwara state. The interview and documentary observation were also conducted by the researchers.
3.7 	METHOD OF DATA ANALYSIS
For proper analysis of the data gathered for this study, descriptive and inferential statistical tools of measuring data were used in analysing the collected data. The use if these forms of statistical methods to test the validity and reliability of data cannot be done without appropriate coding.
	Therefore, using coding scheme, for responses to questions on the questionnaire, the responses were to be assembled in what is known as the coding sheet. Frequency and percentage were used to describe data to use the general characteristics of the sample studied and to answer research questions.
	The method of data analysis utilized in the analysis of data was the raw scores. The stories were converted into percentage based on the number of respondents. The frequency tabulation and percentage method of data analysis were adopted for the purpose of this research. 

CHAPTER FOUR
PRESENTATION OF DATA, ANALYSIS AND DISCUSSION
4.0 	INTRODUCTION 
	This chapter deals with thepresentation of data collected through the administration of questionnaire which will be used in discussing the findings within Sobi 101.9FM. The data collected from the administration of the questionnaire was coded using statistical package for social science (SPSS) the interpreted and analyzed using descriptive tools in form of tables for better understanding and interpretation of findings. The data analysis was designed in such a way that every question is analyzed based on frequencies and their equivalent percentages in addressing the objectives of the study.
  4.1 	DATA COLLECTION/PRESERVATION 
	Data was also collected from females. A total of 200 copies of questionnaire each containing 21 items were distributed in the specified area data gathered from the field for this study were analyzed using sampling descriptive statistical tools avoiding to variables, frequencies and percentage. The questions were asked using the formal shown below.
SA- Strongly Agree
A - Agree 
N-Neutral
D –Disagree
SD- Strongly Disagree
The questionnaires were administrated and collected by the researchers and the responses were tabulated under the following heading:
1. Demographic Data
2. Data Analysis 
3. Discussion of findings based on research questions.
4. Overview of findings. 
Table 1: distribution of respondents by gender.
	Variable (Gender)
	Frequency 
	Percentages

	Male 
	95
	47.5%

	Female 
	105
	52.5%

	Total 
	200
	100%


Source: Research field survey 2025
Table 1 above indicates that 95 of the respondents representing (47.5%) are male while 105 of the respondents representing (52.5%) are female. Majority of the respondents therefore are female. 
Table 2: distribution of respondents by age 
	Variable (Age)
	Frequency 
	Percentages

	15-25
	60
	30.0%

	26-35
	40
	20.0%

	36-45
	65
	32.5%

	Others 
	35
	17.5%

	Total 
	200
	100%


Source: Research field survey 2025
The above table indicates that 60(26.5%) of the respondents represents age 15-25, 40 (23.5%) of the respondents represent age 26-35, 65 (32.5%) of the respondents represent age 36-45 while 35 (17.5%) the respondents representothers. Majority of the respondents are age 36-45 (32.5%).


Table 3: distribution of respondent by religion
	Variable (Religion) 
	Frequency 
	Percentage 

	Christianity  
	55
	27.5%

	Islam 
	105
	52.5%

	Others 
	40
	20%

	Total 
	200
	100%


Source: Research field survey 2025
The table above indicates that 55(27.5%) of the people residing in Kwara state are Christianswhile 105 (52.5%) are Muslims, other religions are 40 (20%). This simply suggests that Muslims are the majority of people living there. 
Table 4: marital status of respondents 
	Variable (Marital Status)
	Frequency 
	Percentages

	Married 
	75
	37.5%

	Single 
	125
	62.5%

	Others
	-
	-

	Total 
	200
	100%


Source: Research field survey 2025
 The table above indicate that 75 (37.5%) of the respondents are married while 125 (62.5%) are single, other are not indicated. This simply suggests that single people are majority people living in that area.
Table 5: occupation of respondents 
	Variable (occupation)
	Frequency 
	Percentage 

	Civil servant 
	30
	15%

	Student 
	135
	67.5%

	Trader 
	20
	10%

	Other
	15
	7.5%

	Total 
	200
	100%


Source: Research field survey 2025
The table above indicates that 135 (55.5%) of the respondents are students, 30 (15%) are civil servants, traders are 20 (10%) and other 15(7.5%). This simply suggests that students are majority of people living there. 
Table 6: How often do you listenthe radio? 
	Variable 
	Frequency 
	Percentages

	Daily 
	44
	22%

	Weekly 
	58
	29%

	Occasionally 
	98
	49.%

	Never 
	-
	-

	Total 
	200
	100%


Source: Research field survey 2025
The table above indicate that 44 (22%) of people residing in Kwara state daily listen to radio, 58(29%) of people weekly listen to radio, 98 (49%) of people occasionally listen to radio while people that never listen to radio are not indicated. This suggestion states that people who occasionally listen to radio are higher than others.
Table 7: how often do you listen to Sobi 101.9fm
	Variable
	Frequency 
	Percentage

	Daily 
	40 
	20.0%

	Occasionally 
	45
	22.5%

	Weekly 
	95
	47.5%

	Never 
	20
	10.0%

	Total 
	200
	100%


Source: Research field survey 2025
[bookmark: _GoBack]The table above indicates that 40 (20.5%) of the respondents daily listen to Sobi 101.9fm, 45 (22.5%) occasionally, 95 (47.5%) weekly, 20 (10%) never listen to Sobi 101.9fm. This suggests that people that weekly listen to Sobi 101.9fm are high there.


Table 8: does Sobi fm air the music of your ethnic group.
	Variable 
	Frequency  
	Percentage

	Yes 
	115
	57.5%

	No 
	85
	42.5%

	Total 
	200
	100%


Source: Research field survey 2025
The table above indicate that 115(57.5%) of people residing in Kwara state confirm that sobi 101.9fm air their ethnic group music while 85 (42.5%) says that sobi fm does not air their ethnic group music 
Table 9: what is your ethnic group?
	Variable 
	Frequency 
	Percentage

	Yoruba 
	120
	60.0%

	Hausa 
	35
	17.5%

	Igbo 
	30
	15.0%

	Other 
	15
	7.5%

	Total 
	200
	100%


Source: Research field survey 2025
The table above indicate that 120 (60%) of people residing in Kwara state are Yoruba, 30 (15%) are Hausa, 35 (17.5%) are Igbo, 15(7.5%) are other ethnic group. This suggests that Yoruba people are high in number. 
Table 10: are you aware of the national broadcast code of 1992 which emphasizes the media’s role in promoting Nigerian culture through the airing of local content? 
	Variable 
	Frequency 
	Percentage

	Yes 
	80
	40%

	No
	120
	60%

	Total 
	200
	100%


Source: Research field survey 2025
The table above indicate that 80 (40%) of the respondents say that they are aware of the NBL of 1992 while 120(60%) of them say they are not aware of the people living there are not aware of the NBC code of  1992 which emphasized the media role in promoting Nigerian culture through in the arising of local content. 
Table 11: Sobi fm has been able to fulfill the National Broadcasting code of 1992 while stipulates the airing the local content.
	Variable
	Frequency 
	Percent 

	SA
	80
	40.0%

	A 
	30
	15.0%

	N
	65
	32.5%

	D
	15
	7.5%

	SD 
	10
	5%

	TOTAL 
	200
	100%


Source: Research field survey 2025
The table above says 80 (40%) respondents strongly agree,30 (15%) respondents agree, 65 (32.5%) respondents are neutral, 15 (7.5%) respondents disagree, 10 (5%) respondents strongly disagree that Sobi fm has been able to fulfill the National Broadcasting Code of 1992 while stipulates the airing of local content. This suggests that majority of people living there strongly agree that Sobi fm has been able to fulfill the NBC of 1992 while stipulates the airing of local content.
Table 12: most local music aired has a touch of foreign content.
	Variable 
	Frequency 
	Percent 

	SA
	15
	7.5%

	A 
	10
	5%

	N
	20
	10%

	D
	65
	32.5%

	SD 
	90
	45%

	TOTAL 
	200
	100%


Source: Research field survey 2025
From the table above, 15 (7.5%) respondents strongly agree, 10 (5%) respondents agree, 20 (10.0%) respondents are neutral, 65 (32.5%) respondents disagree, 90 (45%) respondents strongly disagree that most local music aired has a touch of foreign content. This suggest that majority of people living their strongly disagree that most local music aired on Sobi FM has a touch of foreign content. 
Table 13: western culture has affected the quality and production of indigenous music programs. 
	Variable
	Frequency 
	Percent 

	SA
	95
	47.5%

	A 
	25
	12.5%

	N
	30
	15%

	D
	15
	7.5%

	SD 
	35
	17.5%

	TOTAL 
	200
	100%


Source: Research field survey 2025
The table above suggests that 95 (45.5%) respondents strongly agree, 25(13.5%) respondents agree, 30 (18.5%) respondents are neutral, 15(10%) respondents disagree, 35 (12.5%) respondents strong disagree. This indicates that majority of people there strongly agree that western culture has affected the quality and production of indigenous music programs.
Table 14: Sobi fm plays western music to attract more listeners
	Variable 
	Frequency 
	Percent 

	SA
	40
	20%

	A 
	45
	22.5%

	N
	-
	-

	D
	95
	47.5%

	SD 
	20
	10.0%

	TOTAL 
	200
	100%


Source: Research field survey 2025
The table above indicates that 40 (20.5%) respondents strongly agree, 45 (21.5%) respondents agree, neutral was not specified, 95 (47.5%) respondents disagreed, 20 (10.5%) respondents strongly disagreed. This suggests that majority of people living there disagree that Sobi fm plays western music to attract more listeners. 
Table 15: Foreign music programs feature more on Sobi fm 
	Variable 
	Frequency 
	Percent 

	SA
	15
	7.5%

	A 
	20
	10%

	N
	95
	47.5%

	D
	40
	20%

	SD 
	30
	15%

	TOTAL 
	200
	100%


Source: Research field survey 2025
The table above indicates that 15 (7.5%) respondents strongly agree, 20 (10%) respondents agree, 95 (47.5%) respondents are neutral, 40 (20.0%) respondents disagree, 30 (15%) respondents strongly disagree. This suggests that majority of the respondents are neutral to the assertion that foreign music programs feature more on Sobi fm 
Table 16: local music programs feature more on Sobi fm.
	Variable 
	Frequency 
	Percent 

	SA
	95
	47.5%

	A 
	25
	12.5%

	N
	30
	15%

	D
	15
	7.5%

	SD 
	35
	17.5%

	TOTAL 
	200
	100%


Source: Research field survey 2025
This table above says that of all the total respondents,95 (47.5%) strongly agree, 25 (12.5%) agree, 30 (15.0%) are Neutral, disagreed 15(7.5%), strongly disagreed 35 (17.5%). This suggest that majority of people living there strongly agree that local music programs feature on Sobi fm 
Table 17: the numbers of days allocated for airing indigenous music is adequate for music programs.
	Variable 
	Frequency 
	Percent 

	SA
	111
	55.5

	A 
	51
	25.5

	N
	25
	12.5

	D
	13
	6.5

	SD 
	-
	-

	TOTAL 
	200
	100%


Source: Research field survey 2025
This table above indicates that of all the respondents, 111(55.5%) respondents strongly agree, 51 (25.5%) respondents agree, 13 (6.5%) respondents disagree, 25 (12.5%) respondents are neutral,  while people that strongly disagree was not indicated. This suggests that majority of people living there strongly agree that the numbers of days allocated for airing indigenous music is adequate for music program. 
Table 18: the amount of the allocated time for the airing of indigenous music is adequate. 
	Variable 
	Frequency 
	Percent 

	SA
	95
	47.5%

	A 
	30
	15%

	N
	15
	7.5%

	D
	25
	12.5%

	SD 
	35
	17.5%

	TOTAL 
	200
	100%


Source: Research field survey 2025
The table above indicates that of all the respondents, 95 (47.5%) respondents strongly agree, 30 (15.0%) respondents agree, 15 (7.5%)respondents are neutral, 25 (12.5%) respondents disagree, 35 (17.5%) respondents strongly disagree. This suggests that majority of the respondents strongly agree that the amount of time allocate for the airing of indigenous music is adequate. 
Table 19: Sobi fm concentrates on airing the local music of a particular ethnic group. 
	Variable 
	Frequency 
	Percent 

	SA
	30
	15%

	A 
	40
	20%

	N
	65
	32.5%

	D
	30
	15%

	SD 
	35
	17.5%

	TOTAL 
	200
	100%


Source: Research field survey 2025
The table above indicates that of all the total respondents, 30 (15.0%) strongly agree, 40 (20%) agree, 65 (32.5%) are neutral, 30 (15.0%) disagreed, 35 (17.5%) strongly disagree. This indicates that majority of people living there are neutral towards the statement that Sobi fm concentrates on airing the local music of a particular ethnic groups. 
Table 20: western culture has affected Sobi fm compliance to the NBC broadcasting code. 
	Variable 
	Frequency 
	Percent 

	SA
	85
	42.5

	A 
	-
	-

	N
	75
	37.5

	D
	40
	20.0

	SD 
	-
	-

	TOTAL 
	200
	100%


Source: Research field survey 2025
The table above indicates that of the total sample, 85(42.5%) respondents strongly agree, agreed was not specified, 75 (37.5%) respondents are neutral, 40 (20%) respondents disagree, strongly disagreed was not specified. This suggests that majority of the respondents strongly agree that western culture has affected Sobi FM compliance to the NBC broadcasting code 
Table 21: the percentage of local to western music is adequate for music programs.
	Variable 
	Frequency 
	Percent 

	SA
	95
	47.5

	A 
	25
	12.5

	N
	30
	15

	D
	15
	7.5

	SD 
	35
	17.5

	TOTAL 
	200
	100%


Source: Research field survey 2025
The table above indicates that of all the total respondents, 95 (47.5%) respondents strongly agree, 25 (12.5%) respondents agree, 30 (15%) respondents are neutral, 15 (7.5%) respondents disagree, 35 (17.5%) respondents strongly disagree. This suggest that majority of people living there strongly agree that the percentages of local to western music is adequate for music programs. 
4.2	 ANALYSIS OF RESEARCH QUESTIONS 
RESEARCH QUESTION ONE: to what extent has Sobi 101.9fm complied with the national broadcasting code of 1992?
As contained in the NBC code, the cultural objectives of broadcasting shall encompass various aspects of community life including aesthetic, religion, ethics music, philosophy, language, history and the arts. Therefore according to NBC (2010), broadcasting shall:
a. Provide through programming a service essential to the maintenance and enhancement of national identify and cultural sovereignty. 
b. Serve to safeguard, enrich and strengthen the cultural, political, social and economic fabrics of Nigeria.
c. Develop and promote the application of indigenous aesthetic value.
In order to promote and preserve the Nigerian culture, radio broadcast stations were mandated to air 80% .
i. There’s to a little extent an equals representation of all ethnic group in their indigenous music. 

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1 	SUMMARY 
	This study has attempted to look at the extent at which the radio has promoted our indigenous music thereby promoting the local culture because music is one of the vibrant ways for cultural promotion in a society using Sobi 101.9fm as a case study. Using music, we found out that the dominant music programs are locally inclined though it has a touch of western style. 
	Chapter (1) one of this research is based on the background of the study, statement of the study, research objectives, research questions, significance of the study, scope of the study with the definition of key terms.
	Chapter two (2) two explained the theoretical framework of the research applied by the research and the use of theory of cultural hegemony to interpret the theoretical framework. The empirical review (literature review) also explained the nature of different individual research. 
	Chapter (3) three of this work contains research methodology adopted in the study. Population of the study which are the dwellers of Ilorin metropolis, sampling size which is (200) two hundred and sampling technique, that is sampling random and the instrument used in the research study which id majority the questionnaire that was administered amidst the sampling size of the population. Chapter three also clearly stated the validity and reliability of the instrument as well as it stated the method of data analysis. 
	Chapter (4) four of this research work explained how the data gathered were analyzed for proper understanding, it also contained how data were represented.
	Chapter (5) five clearly explained and summarized the whole chapter right from the chapter one chapter four, it also contains limitation of the study, conclusion and recommendation.
5.2 	LIMITATION OF THE STUDY
	This study is restricted to residents of Kwara state. Moreover, due to the time frame scheduled for the research work to be carried out, it is not sufficient to study more than one state.
	In addition, the researchers are still expected to meet other academic demands within the scheduled range of time. This will make the researcher to strive in order to get other necessary materials for the work. Financial constraints has also limited the sample sizes, these has made the researchers to reduce the number of questionnaire and thus has reduced the study to a limited number of people.
	Despite all these limitations and challenges, the research work is still relevant, valid and reliable. 
5.3 	CONCLUSION 
	Based on this research work, it is concluded that the radio is an important mass medium which can be used to promote indigenous music thereby promoting indigenous culture. 
	This study reveals that music is a very potent tool in the promotion and propagation of cultures. Though, the west through its music and other media products has been able to export itscultures across the globe pushing quite a great percentage of indigenous music to the background. 
	This study has to large extent revealed that Sobi 101.9fm, Ilorin has to a reasonable extent promoted indigenous music. However, the radio station can improve in this aspect. 
5.4 	RECOMMENDATION
	In view of this research and its findings as a whole, the following recommendations are suggested.
	The government should be ready to sponsor indigenous music programmes in our broadcast stations. When this happens, it will be an indicator that the government is ready to promote and export our culture worldwide as contained in the NBC code.
	Parents should teach and encourage their children/wards to listen to indigenous music. By doing this, they are indirectly teaching them our indigenous culture which will be passed to the radio and the mass media, most especially the radio and T.V broadcast media should comply with the NBC code by airing 80% of local broadcast content for radio and 60% local broadcast content for open television. When this happens, the mass media which is an agent of socialization will impact cultural values on its audience.
	The general public at large should watch and listen to indigenous music programs in order to encourage the broadcast media to continue to air indigenous music programmes. They can as well sponsor such programmers 
	The researcher should cover other areas relating to culture promotion and propagation like language and impact of radio programs on people’s culture. 
	A wider coverage of the case study to also ascertain the level at which other radio broadcast stations hence promoted the Nigerian culture through music. 
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Appendix
Kwara state polytechnic, Ilorin
                                       Department of Mass Communication
Dear Respondent, 
       We are HNDII students of the department of Mass Communication carrying out a research on the role of radio in promoting indigenous music in Nigeria (a case study of Sobi 101.9FM). Your candid response to the questionnaire is hereby requested. Please accept our full assurances that your responses will be treated with utmost confidentiality.
SECTION A
INSTRUCTION: Please tick the category you belong
1. GENDER:   Male (    ) Female (   )
2. AGE:           15-25(   )   26-35(   )   36-45(   )    Others (    )
3. RELIGION:  Christianity (   )     Islam (   )     Others (   )
4. MARITAL STATUS:  Married (   )    Single (   )     Others (   )
5. OCCUPATION:  Civil servant (   )      Student (   )     Trader(   )Others (   )
SECTION B
INSTRUCTION: Please tick your preferred option
6. How often do you listen to the radio? Daily (   )  Weekly (   ) Occasionally (   )  Never (   )
7. How often do you listen to Sobi 101.9 FM? Daily (   )  Occasionally (   )  Weekly (   )  Never (   )
8. Does Sobi FM air the music of your ethnic group? Yes (   )   No (   )
9. What is your ethnic group? Yoruba (   )  Hausa (   )  Igbo (   )  Others (   )
10. Are you aware of the National Broadcast Code of 1992 which emphasizes the media’s role in promoting Nigerian culture through the airing of local content?  Yes (   )  No (   )
SECTION C
INSTRUCTION: The table below contains some statements which are to be answered with either of the keywords:
SA- Strongly Agree, A – Agree, N- Neutral, D- Disagree, SD- Strongly Disagree
	
	SA
	A
	N
	D
	SD

	11. Sobi FM has been able to fulfill the National Broadcasting Code of 1992 which stipulates the airing of local content.
	
	
	
	
	

	12. Most local music aired has a touch of foreign content.
	
	
	
	
	

	13. Western culture has affected the quality and production of indigenous music programs.
	
	
	
	
	

	14. Sobi FM plays western music to attract more listeners.
	
	
	
	
	

	15. Foreign music programs feature more on Sobi FM
	
	
	
	
	

	16. Local music programs feature more on Sobi FM
	
	
	
	
	

	17. The numbers of days allocated for airing indigenous music is adequate for music programs.
	
	
	
	
	

	18. The amount of time allocated for the airing of indigenous music is adequate.
	
	
	
	
	

	19. Sobi FM concentrates on airing the local music of a particular ethnic group.
	
	
	
	
	

	20. Western culture has affected Sobi FM’s compliance to the NBC Broadcasting Code.
	
	
	
	
	

	21. The percentage of local to western music is adequate for music programs.
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