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INTRODUCTION
1.1	Background to the Study
The evolution of media in the 21st century has dramatically altered the way information is disseminated and consumed. With the advent of the internet, traditional media outlets such as newspapers have faced significant challenges. Online news platforms have emerged as popular sources of information, providing instant access to news updates and eliminating the geographical and temporal limitations of traditional newspapers (Aina, 2020). This shift has transformed the dynamics of news consumption in many parts of the world, including Ilorin, Nigeria, where the rise of digital media has reshaped public preferences for news content.
Historically, newspapers have been the primary source of information for the masses, offering in-depth coverage of political events, entertainment, sports, and societal issues (Onabajo, 2019). However, with increased access to smartphones and internet services, online news has become more accessible to readers. A significant factor contributing to this trend is the immediacy and convenience of online news, which allows readers to stay updated with real-time events (Oso & Kayode, 2021). This phenomenon has raised concerns about the sustainability of traditional newspapers as online platforms continue to gain traction.
In Nigeria, the proliferation of online news platforms has posed a substantial threat to the traditional print media industry. Statistics indicate a steady decline in the circulation of hard copy newspapers over the past decade, largely attributed to the preference for online news sources (Nwanne, 2017). The increased adoption of digital technology, particularly among the younger population, has shifted the landscape of media consumption. This trend has prompted traditional media houses to explore online platforms to maintain their audience base and relevance (Okon & Bassey, 2022).
The case of Ilorin, the capital city of Kwara State, reflects the broader national trend in Nigeria. With an expanding urban population and increasing internet penetration, many residents of Ilorin have transitioned to consuming news online rather than purchasing hard copy newspapers. This transition can be attributed to factors such as cost efficiency, convenience, and the diverse range of content available online (Adeleke, 2020). The growing preference for online news has had a notable impact on the patronage of hard copy newspapers, raising questions about the future of print media in the city.
Online news platforms offer several advantages that make them appealing to modern consumers. They provide instant updates on breaking news and allow readers to engage with content through comments, shares, and likes (Ekeanyanwu, 2020). Additionally, the interactive nature of online news, which often includes multimedia elements such as videos, images, and hyperlinks, enhances the user experience. In contrast, traditional newspapers, limited by their print format, cannot match the speed and interactivity of digital media (Ogunleye, 2021). This disparity has contributed to the declining patronage of print newspapers in Ilorin.
Another significant factor influencing the preference for online news is the increased use of social media platforms like Facebook, Twitter, and Instagram. These platforms have become primary sources of news for many individuals, particularly the youth, who frequently access news through shared links and updates from their social networks (Adegoke & Adekunle, 2019). The integration of news into social media has further diverted attention from traditional newspapers, as readers find it easier to access and consume news content directly on their mobile devices.
Moreover, economic factors have played a role in the reduced patronage of hard copy newspapers. The rising cost of living and economic challenges in Nigeria have led consumers to seek cost-effective alternatives for news consumption (Idowu, 2018). Online news, which is often available for free or at a lower subscription cost compared to print newspapers, has become an attractive option for many. This shift in consumer behavior has forced traditional newspapers to rethink their business models and consider digital transformations to remain competitive (Ogunlade & Balogun, 2022).
The competition between online news and hard copy newspapers has sparked a debate on the credibility and quality of news content. While online news platforms provide timely updates, concerns have been raised about the prevalence of misinformation and fake news (Obasi, 2020). On the other hand, traditional newspapers are often perceived as more reliable sources of information, given their editorial processes and journalistic standards. However, the slow speed of news delivery in print media compared to online platforms has made it challenging for newspapers to retain their readership (Adebayo, 2021).
In response to declining patronage, many traditional newspaper organizations have adopted a hybrid approach, maintaining both print and digital versions of their publications. This strategy aims to capture a broader audience and meet the needs of diverse readers who prefer different formats (Oseni & Adigun, 2020). However, the success of this approach has been mixed, as the financial sustainability of maintaining both platforms remains a significant challenge for many media houses.
The influence of online news on hard copy newspaper patronage in Ilorin is a reflection of the global trend towards digital media consumption. As more people embrace digital technologies, the traditional print media industry faces the challenge of adapting to changing consumer preferences (Nwodu & Nwabueze, 2019). The ongoing transformation in the media landscape highlights the need for print media to innovate and explore new business models that leverage the advantages of digital platforms while maintaining their core values of reliable journalism.
In conclusion, the growing influence of online news on hard copy newspaper patronage in Ilorin underscores the need for a comprehensive understanding of the factors driving this shift. This study seeks to examine the extent to which online news consumption affects the patronage of traditional newspapers in Ilorin, exploring the underlying reasons for the preference for digital media and its implications for the future of print journalism. The findings of this study will contribute to the ongoing discourse on the sustainability of traditional media in an increasingly digital world, providing insights for media practitioners and policymakers alike.
1.2	 Statement of the Problem
The rapid proliferation of online news platforms has significantly altered news consumption patterns in Ilorin, leading to a noticeable decline in the patronage of hard copy newspapers. With the increasing availability of smartphones, internet connectivity, and social media platforms, many residents of Ilorin now prefer accessing news online due to its immediacy, convenience, and interactive features. Traditional newspapers, constrained by their print format, have struggled to keep up with the fast-paced nature of digital news. This shift has raised concerns among print media organizations about the sustainability of their business models, as reduced circulation directly impacts revenue from sales and advertising. Despite the long-standing reputation of newspapers for credible and in-depth reporting, the preference for quick and easily accessible online news has continued to grow, posing a significant threat to the future of hard copy newspapers in the region.
This study aims to investigate the factors influencing the declining patronage of hard copy newspapers in Ilorin and how the increasing reliance on online news platforms contributes to this trend. By examining the preferences and behaviors of news consumers, the study seeks to identify the key drivers behind the shift to digital media and assess its impact on traditional print journalism. Additionally, it will explore potential strategies that newspaper organizations can adopt to adapt to the changing media landscape, such as enhancing their online presence and incorporating digital innovations. The insights from this research will provide valuable recommendations for media practitioners on how to balance the challenges of digital transformation while maintaining the quality and credibility of print journalism.
1.3	Objectives of the Study
The main objective of this study is to explore the influence of online news on the patronage of hard copy newspapers in Ilorin. The specific objectives are:
i. To examine the extent of the decline in hard copy newspaper sales in Ilorin
ii. To identify the factors driving the preference for online news over hard copy newspapers
iii. To evaluate the impact of online news on the revenue of traditional newspaper companies
iv. To investigate the demographics and behaviors of online news consumers in Ilorin
1.4	Research Questions
Based on the objectives of this study, the following research questions have been formulated:
i. To what extent has the patronage of hard copy newspapers declined in Ilorin in recent years?
ii. What are the key factors driving the preference for online news over hard copy newspapers among residents of Ilorin?
iii. How has the rise of online news platforms impacted the revenue of traditional newspaper companies in Ilorin?
iv. What are the demographics and behaviors of online news consumers in Ilorin?
1.5	Significance of the Study
This study on the influence of online news on the patronage of hard copy newspapers in Ilorin is significant for several reasons. First, it contributes to the understanding of changing media consumption patterns in a digital age. By examining why residents of Ilorin are increasingly opting for online news, the research provides valuable insights into the factors driving this shift. This is crucial for traditional newspaper companies as it helps them understand their audience better and adapt to new consumer preferences. Understanding these changes can guide media organizations in developing strategies to remain relevant and competitive in an increasingly digital environment.
For media practitioners and policymakers, this study is particularly beneficial as it sheds light on the challenges faced by the print media industry in the digital era. The findings can help industry stakeholders identify the key issues affecting the sustainability of hard copy newspapers and explore ways to address them. With the growing threat of digital disruption, traditional media houses need evidence-based strategies to enhance their business models, improve revenue streams, and maintain their relevance in the face of stiff competition from online news platforms.
Additionally, the study's findings will be valuable to researchers and academics interested in media studies, particularly in the context of Nigeria. It provides a localized perspective on how digital transformation is impacting the traditional media landscape in Ilorin, contributing to the broader discourse on media evolution in developing countries. The study's insights can serve as a reference for future research exploring similar issues in other regions or contexts, thereby adding to the body of knowledge on digital media consumption trends and their effects on print journalism.
Finally, this study holds importance for the general public, particularly the readers of both online and traditional newspapers. By understanding the factors influencing the preference for digital news, readers can make more informed decisions about their news consumption habits. Additionally, the research highlights the potential implications of reduced patronage for hard copy newspapers, such as the risk of losing in-depth investigative journalism and reliable reporting, which are often associated with traditional print media. Overall, the study aims to foster a better understanding of the changing media landscape and its implications for information dissemination in Ilorin.
1.6	Scope of the Study
This study focuses on exploring the influence of online news on the patronage of hard copy newspapers, specifically in Ilorin, Kwara State, Nigeria. It examines why many residents are increasingly opting for digital news platforms over traditional print media, considering factors such as convenience, cost, and the interactive nature of online content. The research is geographically limited to Ilorin, a dynamic urban area with a diverse population, including students, professionals, and business owners, making it an ideal setting to understand current media consumption patterns. The time frame for the study spans from 2018 to 2024, a period marked by rapid growth in internet access and increased smartphone usage across Nigeria. By focusing on this period, the study aims to provide relevant insights into how digital transformation has affected traditional newspaper patronage and to identify strategies that print media organizations can adopt to stay competitive in a changing media landscape.
1.7	Operational Definition of Terms
Influence: Influence refers to the capacity or power to have an effect on the behavior, opinions, or decisions of others. In the context of this study, it describes how the availability and appeal of online news affect readers' choices and the decline in the use of traditional hard copy newspapers.
Online News: Online news is the dissemination of news and information through digital platforms on the internet, such as websites, social media, blogs, and news apps. It offers real-time updates and multimedia content (e.g., videos, images) and is easily accessible on devices like smartphones, tablets, and computers.
Hard Copy: Hard copy refers to a physical, printed version of a document or publication. In the context of this study, it specifically means the printed version of newspapers, as opposed to digital or electronic formats available online.
Newspaper: A newspaper is a periodical publication, typically printed daily or weekly, that provides news, articles, editorials, and advertisements. Newspapers have traditionally been a primary source of information on local, national, and international events and are available in both physical (hard copy) and digital formats.
Patronage: Patronage in this context refers to the regular support and purchase of hard copy newspapers by consumers. It encompasses the level of readership and the frequency with which individuals buy or subscribe to printed newspapers.
Ilorin: Ilorin is the capital city of Kwara State, located in the central part of Nigeria. It is a culturally diverse and rapidly developing urban center known for its educational institutions, commercial activities, and a growing population with access to both traditional and digital media.


















CHAPTER TWO
LITERATURE REVIEW
2.1	Theoretical Framework 
2.1.1	Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT) is a mass communication theory that examines why and how individuals actively seek specific media to fulfill their personal needs and desires. Proposed by Katz, Blumler, and Gurevitch (1974), the theory emphasizes the audience's agency in selecting media content, suggesting that media consumption is driven by purposeful behavior rather than passive reception. Unlike earlier theories that viewed media audiences as passive recipients, UGT posits that individuals actively engage with media to satisfy needs such as information, entertainment, social interaction, and personal identity.
One reason UGT is considered relevant to this study is its focus on media consumption behaviors, which directly align with understanding why people in Ilorin may prefer online news over hard copy newspapers. As online news provides instant access to current events, interactivity, and personalization, it caters to the audience's informational and time-related needs more effectively than traditional newspapers. This makes UGT an appropriate framework for analyzing the shift in media preferences in the digital age.
UGT highlights the concept of media choice—the idea that individuals select media based on how well it satisfies their specific needs. For instance, in a fast-paced world, readers often prioritize convenience and immediacy, which are key strengths of online news platforms. This theory helps explain why traditional hard copy newspapers, despite their depth and credibility, struggle to retain readership when audiences gravitate toward the immediacy and accessibility of digital news.
Another key aspect of UGT is its recognition of the role of gratification in media consumption. Readers turn to online news not only to stay informed but also to fulfill secondary needs, such as entertainment and social interaction. Features like real-time updates, multimedia content, and comment sections on news websites enhance user engagement, offering a more immersive experience compared to the static nature of print media. This dynamic demonstrates why UGT is particularly useful for understanding the growing preference for online news in Ilorin.
Furthermore, UGT's emphasis on individual differences in media use is critical to this study. The theory recognizes that media consumption patterns vary across demographic groups based on age, education, and lifestyle. For example, younger audiences in Ilorin may prefer online news because of their familiarity with technology and mobile devices, while older readers might value the traditional format of hard copy newspapers. By acknowledging these differences, UGT provides a nuanced perspective on media consumption behaviors.
The theory is also relevant for analyzing how changes in media technology influence audience behavior. UGT posits that as new media technologies emerge, audiences adapt their consumption habits to take advantage of the unique features offered by these innovations. Online news platforms, with their speed, accessibility, and interactive features, have redefined how people consume information, contributing to the decline in hard copy newspaper patronage. This makes UGT a valuable lens for understanding these changes within the context of this study.
In addition, UGT explains how audiences use media to satisfy social and psychological needs, such as building a sense of community and staying connected with current events. Online news platforms often integrate with social media, allowing users to share, comment on, and discuss news articles. This interactivity fosters a sense of participation and community, which traditional newspapers lack. By applying UGT, this study can explore how these social gratifications influence the preference for online news over hard copies.
2.1.2	Diffusion of Innovations Theory
The Diffusion of Innovations Theory (DOI) was developed by Everett Rogers in 1962 to explain how, why, and at what rate new ideas and technology spread through cultures and societies. According to Rogers (2003), innovations are communicated through certain channels over time among the members of a social system. The theory identifies several key elements in this process, including the innovation itself, the communication channels, the time it takes for adoption, and the social system within which the innovation is introduced. DOI is grounded in the belief that individuals are not passive recipients of information but actively adopt innovations based on perceived benefits, compatibility with their existing values, and the level of complexity involved.
The Diffusion of Innovations Theory is particularly relevant to this study because it helps explain the shift from hard copy newspapers to online news, particularly in the context of Ilorin. As more people turn to the internet for their news, the transition from traditional print media to digital platforms can be viewed as a form of innovation adoption. Understanding how this innovation (online news) spreads and is embraced by various demographic groups helps explain the decline in print media patronage. Online news is seen as a more efficient, accessible, and personalized way to consume information, which makes it an attractive alternative to traditional newspapers.
The DOI theory outlines different adopter categories, such as innovators, early adopters, early majority, late majority, and laggards. These categories help explain the varying rates at which individuals or groups adopt innovations. In the context of this study, innovators may be early adopters of online news platforms, often individuals who are tech-savvy and open to new technologies. The early majority will follow once they perceive the benefits of online news, such as accessibility and real-time updates. The adoption process in Ilorin may follow these stages as digital news gradually becomes the preferred medium over traditional print newspapers.
Moreover, DOI emphasizes the role of perceived attributes in influencing the adoption process. Key attributes include relative advantage, compatibility, complexity, trialability, and observability. For example, online news offers significant relative advantages over hard copy newspapers in terms of immediacy, convenience, and interactive features. It is also compatible with the fast-paced, technology-driven lifestyle that many people in Ilorin and other urban areas embrace. The ease of accessing news via mobile phones and the internet without the need for physical newspapers makes online news a more attractive option for a wide range of people.
Another important aspect of DOI is the role of communication channels in spreading information about innovations. Word-of-mouth, media coverage, and social networks all play a significant role in how innovations are adopted. In Ilorin, social media platforms such as Facebook, Twitter, and Instagram act as critical channels for disseminating information about online news platforms. These platforms allow news outlets to reach wider audiences, particularly younger generations who are more likely to adopt new media technologies. As people share news articles and discuss current events on these platforms, the diffusion process accelerates.
The rate of adoption, a key concept in DOI, also applies to the spread of online news in Ilorin. According to Rogers (2003), the rate at which an innovation is adopted depends on various factors such as the innovation's perceived advantages, communication channels, and social system. As more people in Ilorin experience the benefits of online news, the adoption rate increases. Factors such as the availability of affordable smartphones, increased internet penetration, and familiarity with digital platforms contribute to the rapid adoption of online news.
Rogers (2003) also explains that innovations often face resistance or skepticism, particularly from late adopters and laggards who may be more attached to traditional media. In the case of Ilorin, older generations or individuals with limited access to technology might be slower to embrace online news. This resistance is typical of the later stages of the adoption process, where the innovation becomes more widely accepted by mainstream society. Understanding these stages of adoption is crucial for understanding how online news continues to impact hard copy newspaper patronage in the region.
The social system within which the innovation is diffused plays a critical role in its success. Social norms, culture, and institutional support influence how quickly an innovation is accepted. In Ilorin, where there is increasing internet penetration and growing familiarity with mobile devices, the social system supports the adoption of online news. However, print media companies may need to adapt to this changing environment by offering digital subscriptions, maintaining a strong online presence, and integrating multimedia features into their content to retain readers.
2.2	Conceptual Review 
2.2.1	Concept of Online News
Online news refers to the dissemination of news and information through digital platforms on the internet, including websites, social media, and mobile applications. Unlike traditional print media, online news offers real-time updates and the ability to integrate multimedia content such as videos, images, and hyperlinks. According to Pavlik (2013), online news represents a paradigm shift in how people access and consume information, driven by the convenience of digital technologies and the increasing availability of internet-enabled devices.
One of the defining features of online news is its accessibility. Readers can access news content anytime, anywhere, using their smartphones, tablets, or computers. This has significantly changed the way news is consumed, as individuals are no longer bound by the schedules of printed newspapers or television broadcasts (Kovach & Rosenstiel, 2021). Moreover, the rise of social media platforms such as Facebook, Twitter, and Instagram has amplified the reach of online news, allowing stories to go viral and reach global audiences within minutes.
Another key characteristic of online news is its interactivity. Unlike traditional newspapers, which offer one-way communication, online news platforms allow readers to engage with content through comments, shares, and likes. This interactive nature has fostered a sense of community among readers and has made news consumption a more participatory experience (Thurman & Walters, 2013). Additionally, online news platforms often use algorithms to personalize content, ensuring that users see stories that align with their interests and preferences.
The immediacy of online news is another major advantage. News organizations can publish updates as events unfold, ensuring that readers stay informed in real-time. According to Hermida (2010), this "always-on" nature of online news has reshaped public expectations, with readers now demanding instant access to information. This has placed pressure on traditional media outlets to adapt to the fast-paced digital environment.
Despite its many advantages, online news has also raised concerns about the quality and credibility of information. The ease of publishing on digital platforms has led to the proliferation of misinformation and fake news, which can spread rapidly through social media. As Wardle and Derakhshan (2017) argue, the challenge of verifying online content has become a critical issue in the digital age, requiring readers to be more discerning about their sources of information.
The financial model of online news has also evolved significantly. Unlike print newspapers that rely on sales and subscriptions, many online platforms generate revenue through digital advertising and sponsored content. However, the reliance on ad revenue has created challenges, as news organizations must compete for clicks and views, sometimes at the expense of in-depth reporting (Pickard, 2020). This has sparked debates about the sustainability of quality journalism in the digital era.
Online news has also transformed the role of journalists. In addition to traditional reporting, journalists now use digital tools to gather information, verify facts, and engage with their audience. According to Singer et al. (2011), the integration of multimedia storytelling has become a key skill for modern journalists, allowing them to present news in more dynamic and engaging ways.
Furthermore, the shift to online news has blurred the boundaries between professional journalism and citizen reporting. Platforms like blogs and social media have empowered individuals to share their perspectives and report on events, sometimes rivaling traditional news outlets in terms of reach and influence (Gillmor, 2006). While this has democratized access to news, it has also raised questions about journalistic standards and accountability.
In Nigeria, the rise of online news platforms has been driven by increased internet penetration and smartphone usage. According to Statista (2023), Nigeria had over 109 million internet users as of 2023, a number that continues to grow. This trend has significantly impacted traditional print media, with many readers in cities like Ilorin opting for the convenience and immediacy of online news.
2.1.2	Concept of Hard Copy Newspapers
Hard copy newspapers refer to printed publications that provide news, articles, features, opinions, advertisements, and other content in a physical format. These newspapers have historically been a primary medium for disseminating information to the public, offering comprehensive coverage of local, national, and international events. According to McLuhan (1964), print newspapers have played a significant role in shaping societal discourse by serving as a platform for informing, educating, and entertaining readers. They are typically published daily or weekly, depending on the publication's schedule, and are distributed through sales points, subscriptions, or vendors.
A defining characteristic of hard copy newspapers is their tangibility. Unlike digital news, hard copy newspapers offer readers a physical product that they can hold, carry, and read at their convenience without relying on internet connectivity or electronic devices. This tactile experience is often associated with credibility and trust, as traditional newspapers are typically held to rigorous editorial standards (Barnhurst & Nerone, 2001). Additionally, the layout and design of print newspapers, including headlines, photographs, and columns, contribute to their appeal and the way information is consumed by readers.
Hard copy newspapers have traditionally served as a record of historical events, providing a detailed and permanent account of significant occurrences. As noted by Schudson (2003), they are often archived in libraries, making them an essential resource for researchers, historians, and the general public seeking to understand past events. Moreover, the editorial sections of newspapers have long been a platform for public debate, allowing readers to engage with diverse opinions and perspectives on various issues.
However, the concept of hard copy newspapers has evolved in recent years due to technological advancements and the rise of digital media. The convenience and immediacy of online news have led to a decline in print newspaper readership worldwide. In Nigeria, cities like Ilorin have witnessed a similar trend, as many readers now prefer the accessibility of online news platforms over the effort of purchasing and reading physical newspapers (Ufuophu-Biri & Iwu, 2014). Despite this decline, hard copy newspapers still maintain a loyal audience, particularly among older readers and those who value the credibility and depth often associated with print journalism.
In conclusion, hard copy newspapers have been a cornerstone of mass communication, providing a tangible and reliable source of information for decades. While their popularity has diminished in the face of digital competition, they remain an important part of the media landscape, preserving journalistic traditions and offering an alternative to the fast-paced nature of online news. The ongoing challenge for print media is to adapt to the changing preferences of readers while maintaining the quality and integrity that have defined their legacy.
2.1.3	Media Consumption Patterns
Media consumption patterns refer to the habits, preferences, and behaviors of individuals in accessing and engaging with various forms of media, including print, broadcast, and digital platforms. These patterns are influenced by factors such as technological advancements, socio-economic status, demographic characteristics, and personal preferences. According to McQuail (2010), the way people consume media is closely tied to changes in technology, with each new innovation altering how audiences interact with content. Over the years, the rise of digital platforms has significantly transformed media consumption, shifting attention from traditional outlets like newspapers and television to online and mobile-based channels.
One of the most notable shifts in media consumption patterns is the preference for on-demand content. Unlike the rigid schedules of traditional media, digital platforms allow users to access news, entertainment, and educational content at their convenience. This flexibility has contributed to the growing popularity of online news, streaming services, and social media platforms, particularly among younger audiences who value immediate access to information (Pavlik, 2013). For instance, in Nigeria, the increasing affordability of smartphones and internet services has enabled more people to consume media online, often bypassing traditional sources like hard copy newspapers.
Social media has also played a pivotal role in shaping modern media consumption patterns. Platforms such as Facebook, Twitter, and Instagram have become primary sources of news and information for many individuals, offering real-time updates and personalized content based on user preferences. As noted by Hermida (2010), social media not only serves as a distribution channel for news but also facilitates interaction and engagement, allowing users to comment, share, and discuss stories. This participatory nature has made media consumption a more interactive and communal experience compared to the passive reception of content in traditional media.
Despite the dominance of digital platforms, media consumption patterns still reflect a degree of diversity. While younger, tech-savvy individuals gravitate toward online news, older generations and those in rural areas may continue to rely on traditional media like newspapers, radio, and television. For instance, in Ilorin, the capital of Kwara State, media consumption patterns vary across demographics, with students and professionals favoring online platforms, while older residents may still prefer the reliability and familiarity of hard copy newspapers. This diversity underscores the need for media organizations to adopt a multi-platform approach to reach different segments of the audience effectively.

2.1.4	Influence of Online News on Traditional Media
The advent of online news has significantly disrupted the traditional media landscape, redefining how information is produced, distributed, and consumed. Traditional media, such as newspapers, radio, and television, have long served as primary sources of information. However, the rise of digital platforms has introduced new dynamics that challenge their dominance. According to Pavlik (2013), the immediacy, accessibility, and interactivity of online news have made it a preferred choice for many consumers, thereby reducing the reliance on traditional media. This shift has particularly impacted newspapers, with declining circulation and readership becoming a global trend.
One of the most profound effects of online news on traditional media is the change in audience behavior. Consumers now expect real-time updates, multimedia content, and the convenience of accessing news on mobile devices. These expectations have placed traditional media outlets at a disadvantage, as they often lack the technological infrastructure and speed to compete with online platforms. For instance, Hermida (2010) notes that the "always-on" nature of online news has created an environment where traditional newspapers struggle to stay relevant, as they are limited by daily or weekly publication schedules.
Moreover, the financial impact of online news on traditional media cannot be overlooked. Advertising, a key revenue source for traditional outlets, has increasingly shifted to digital platforms, where targeted ads and programmatic advertising offer higher returns. This shift has resulted in reduced advertising revenues for print newspapers, forcing many to downsize operations or cease publication entirely. According to Picard (2020), the migration of advertisers to online platforms has reshaped the economic model of journalism, compelling traditional media to explore alternative revenue streams, such as subscriptions and paywalls, to survive in the digital age.
Despite these challenges, the influence of online news has also prompted traditional media to innovate and adapt. Many newspapers and broadcasters have established an online presence, integrating digital content into their operations to remain competitive. This includes the use of social media for audience engagement, the creation of mobile-friendly websites, and the adoption of multimedia storytelling formats. As noted by Singer et al. (2011), the convergence of traditional and digital media has blurred the lines between the two, creating hybrid models that combine the strengths of both platforms.
2.1.5	Consumer Preferences and Behavior
Consumer preferences and behavior refer to the choices individuals make when selecting and engaging with products or services, influenced by factors such as convenience, quality, accessibility, and personal needs. In the context of media consumption, these preferences dictate how people choose between traditional and digital platforms. With the rise of digital technology, consumer behavior has shifted significantly, favoring platforms that offer immediacy, personalization, and accessibility. According to McQuail (2010), media consumption behavior is shaped by evolving societal trends, technological advancements, and individual lifestyles.
One of the major factors influencing consumer preferences is convenience. The accessibility of online news, available 24/7 on mobile devices, appeals to individuals seeking instant updates without being tied to a specific time or location. This convenience is especially important in urban areas like Ilorin, where people with busy schedules find it easier to consume news on the go rather than purchasing and reading hard copy newspapers. As noted by Hermida (2010), the “always-on” nature of digital platforms aligns with the fast-paced lifestyle of modern consumers.
Personalization is another key driver of consumer behavior in the digital age. Online platforms use algorithms to tailor content based on user preferences, ensuring that readers see news and updates relevant to their interests. This level of customization enhances the user experience, making online news platforms more attractive compared to traditional newspapers, which offer generalized content (Pavlik, 2013). Consumers increasingly expect media to cater to their individual preferences, further driving the demand for digital options.
Demographics also play a significant role in shaping consumer behavior. Younger generations, who are more tech-savvy, tend to prefer online news due to their familiarity with digital devices and social media platforms. Conversely, older audiences often remain loyal to traditional media like newspapers and television, which they perceive as more credible and reliable (Schudson, 2003). This demographic divide is evident in cities like Ilorin, where media consumption patterns vary significantly across age groups.
The perceived credibility of news sources is another factor influencing consumer preferences. While online news is often favored for its speed and interactivity, concerns about misinformation and fake news have led some consumers to question its reliability. Traditional newspapers, on the other hand, are often regarded as more trustworthy due to their established editorial processes. According to Wardle and Derakhshan (2017), the challenge of verifying online content has made credibility a critical consideration for modern news consumers.
Economic factors also shape consumer behavior, especially in regions with limited disposable income. The cost-effectiveness of online news, which is often free or available at a minimal subscription fee, makes it a preferred choice for many readers. In contrast, the cost of purchasing hard copy newspapers regularly may deter some consumers, particularly in lower-income households. This economic dynamic is evident in Nigeria, where internet-enabled smartphones have become a cost-efficient way to access news.
Social media platforms have further influenced consumer behavior by serving as a primary source of news and information. Platforms like Facebook, Twitter, and WhatsApp offer real-time updates and the ability to share and discuss news with others, creating a more interactive and communal experience. According to Hermida (2010), the integration of social media into news consumption has reshaped how individuals discover, consume, and engage with media content.
Despite the dominance of digital platforms, some consumers still prefer the tangibility and permanence of hard copy newspapers. For many, the physical format offers a unique experience that cannot be replicated by digital screens. Newspapers are also valued for their comprehensive coverage and in-depth reporting, which are sometimes lacking in the quick, bite-sized updates of online news (Barnhurst & Nerone, 2001). This preference underscores the continued relevance of traditional media in a rapidly digitalizing world.
Behavioral factors, such as habits and routines, also influence media consumption. Long-time newspaper readers often develop a ritualistic connection to the act of reading a physical paper, which becomes a part of their daily lives. Breaking this habit can be difficult, even with the convenience of online news. Conversely, younger consumers, who have grown up with smartphones and social media, are more inclined to incorporate digital platforms into their daily routines (Pavlik, 2013).
2.1.6	Revenue Implications for Traditional Newspapers
The emergence of online news platforms has had profound revenue implications for traditional newspapers, significantly altering their financial landscape. Traditional newspapers have historically relied on a dual revenue model: advertising and sales from subscriptions or direct purchases. However, the shift to digital media has disrupted this model, leading to a substantial decline in both readership and advertising revenue. According to Picard (2020), the rapid migration of advertisers to digital platforms has left traditional newspapers struggling to sustain their operations.
One of the most significant revenue challenges for traditional newspapers is the loss of advertising revenue. Advertisers now prefer digital platforms due to their ability to target specific demographics, track performance, and provide real-time analytics. Platforms like Google and Facebook dominate the advertising space, offering cost-effective solutions that far exceed the reach and engagement of print newspapers (Pavlik, 2013). This has resulted in a steady erosion of the advertising budgets allocated to traditional media.
The decline in circulation revenue is another critical factor impacting the financial viability of traditional newspapers. With the growing preference for online news, fewer people are purchasing hard copy newspapers. This decline in sales directly affects the ability of newspapers to generate income from subscriptions and single-copy sales. In cities like Ilorin, where smartphone penetration is increasing, readers are turning to free or low-cost online news platforms, further reducing the demand for print editions.
Rising production costs exacerbate the revenue challenges faced by traditional newspapers. The cost of printing, distribution, and labor remains high, even as revenues dwindle. Inflation and fluctuations in the price of raw materials, such as paper and ink, have further strained the budgets of newspaper companies. This financial pressure has forced many traditional media houses to downsize their workforce, reduce the frequency of publication, or, in some cases, cease operations altogether (Schudson, 2003).
The digital shift has also created a competitive disadvantage for traditional newspapers. Online platforms operate with significantly lower overhead costs, enabling them to offer free access to news and still remain profitable through ad revenue and subscriptions. Traditional newspapers, on the other hand, struggle to match this model while maintaining the quality and depth of their content. This has created a perception among some consumers that traditional newspapers are outdated and less efficient compared to their digital counterparts (Barnhurst & Nerone, 2001).
To address these challenges, many traditional newspapers have adopted digital transformation strategies. Introducing online editions, implementing paywalls, and exploring subscription-based revenue models have become common practices. However, transitioning to digital platforms requires significant investment in technology and expertise, which is often challenging for resource-constrained newspaper companies. According to Singer et al. (2011), successful digital transformation involves not only technological upgrades but also cultural changes within the organization to adapt to the demands of the digital age.
The rise of online news has also impacted the local advertising revenue traditionally earned by newspapers. Small and medium-sized enterprises, which were once key clients of local newspapers, now prefer digital advertising solutions due to their affordability and wider reach. In Ilorin, for example, many local businesses have shifted their marketing budgets to social media platforms, leaving traditional newspapers with fewer revenue opportunities in their immediate market.
Subscription fatigue is another revenue-related challenge for traditional newspapers. As more media outlets introduce paywalls and subscription models, consumers are becoming selective about the services they are willing to pay for. This competitive environment makes it difficult for traditional newspapers to attract and retain paying subscribers, especially when free alternatives are readily available online. According to Newman et al. (2022), newspapers must find ways to differentiate their offerings to justify subscription costs and build a loyal readership base.
2.1.7 Adaptation Strategies for Print Media
The rise of online news has forced print media to explore and adopt various adaptation strategies to remain relevant and sustainable in a digital-driven world. As consumer preferences shift towards digital platforms, print media must innovate to meet the demands of modern audiences while preserving their unique value. According to Pavlik (2013), successful adaptation requires a blend of technological integration, audience engagement, and operational efficiency to navigate the challenges posed by digital disruption.
One of the key adaptation strategies is the digital transformation of print media. Many traditional newspapers now maintain an online presence by developing websites and mobile applications to deliver real-time news to their readers. This strategy enables them to compete with purely digital platforms by providing up-to-date content that aligns with the immediacy demanded by modern audiences. For example, prominent Nigerian newspapers like The Punch and The Guardian have embraced digital platforms to extend their reach.
Another important strategy involves implementing paywalls and subscription models for digital content. While online news is often free, print media companies have begun to monetize their digital platforms by offering premium content accessible only to paying subscribers. This approach not only generates revenue but also ensures that loyal readers contribute to the sustainability of the business. According to Newman et al. (2022), this model works best when coupled with high-quality, exclusive, and in-depth reporting that differentiates the newspaper from free alternatives.
Diversification of revenue streams is also crucial for print media survival. Beyond advertising and subscription fees, newspapers are exploring alternative income sources such as organizing events, offering consulting services, and producing branded content. For instance, some media houses host conferences, seminars, and workshops on current issues, leveraging their expertise and reputation to attract sponsorship and audience participation. This diversification helps mitigate the financial risks associated with declining print sales and advertising revenue.
Collaboration and partnerships have become another effective strategy for adaptation. Traditional media organizations are increasingly partnering with tech companies, social media platforms, and other digital stakeholders to expand their audience base. For example, integrating content with platforms like Facebook, Instagram, and Twitter allows newspapers to reach younger, tech-savvy readers who primarily consume news through social media. These collaborations also help in monetizing content through digital ad placements and sponsored posts (Singer et al., 2011).
Engaging with readers through interactive and personalized content is another way print media is adapting. By leveraging data analytics, newspapers can better understand their audience's preferences and tailor their content accordingly. Personalization not only improves user satisfaction but also increases the likelihood of retaining subscribers and attracting advertisers. For example, push notifications and curated newsletters based on user interests are common personalization techniques employed by digital platforms.
Hybrid models that combine print and digital offerings have also emerged as a practical adaptation strategy. Newspapers are creating packages that include both physical copies and online access, catering to diverse audience preferences. This approach allows media houses to retain traditional readers while appealing to digital-first consumers. In Ilorin, for example, hybrid models can address the diverse demographics, ensuring both older and younger audiences are served.
Investing in quality journalism remains a cornerstone of adaptation for print media. As misinformation and fake news proliferate online, traditional newspapers can differentiate themselves by upholding credibility and delivering well-researched, fact-checked content. This focus on quality builds trust with readers and positions newspapers as reliable sources of information in a crowded media landscape (Schudson, 2003).
Technological innovation, such as the use of augmented reality (AR) and multimedia storytelling, has also been adopted by some print media outlets. These tools enhance the reader experience by integrating interactive elements into traditional formats. For instance, AR can provide readers with additional information, videos, or 3D images when scanned using a smartphone, creating a bridge between print and digital media.
2.3	Empirical Review 
This section provides an overview of previous studies related to the influence of online news on the patronage of hard copy newspapers. By analyzing the methodologies, sample sizes, instruments for data collection, findings, and theoretical frameworks employed in these studies, this review helps highlight the existing gaps in the literature, while also demonstrating how the current study aims to address these gaps.
In “The Impact of Online News on Print Media in Nigeria” by Okunlola et al. (2020), the researchers examined the influence of online news consumption on traditional media outlets in Nigeria. A survey design was used with a sample size of 300 participants, selected through simple random sampling from Lagos and Abuja. The instrument for data collection was a structured questionnaire, and data analysis was done using descriptive and inferential statistics. The study revealed that the rise in online news consumption had a significant negative impact on print media readership, with a clear shift in preference toward digital platforms, especially among the younger generation. The study recommended that traditional media outlets invest in digital strategies to remain relevant. This study is relevant to the present research as it also looks at the effects of online news on print media; however, it focuses on a broader geographical region, leaving the specific case of Ilorin unexamined. The current study fills this gap by focusing on the dynamics of media consumption in Ilorin.
Mokoena's (2018) study titled “The Decline of Traditional Newspapers: A Case Study of South Africa” explored the decline of print media due to the increasing popularity of online news. A mixed-methods approach was employed, where 250 participants were surveyed, and in-depth interviews were conducted with 20 media professionals. Data collection was done using structured questionnaires and qualitative interviews, while data analysis was carried out using both content analysis and statistical methods. The findings suggested that technological factors, such as internet accessibility, were primary drivers of the transition from print to digital media. The study concluded that traditional media outlets should adopt hybrid models, combining print and digital platforms. Though the study contributes valuable insights into the technological aspects of media consumption, its geographical focus on South Africa limits its application to the current research, which specifically focuses on Ilorin, Nigeria.
Adebayo (2021) conducted a study titled “Social Media and Its Role in the Decline of Print Media: A Study of Abuja”. The study adopted a quantitative survey design with a sample size of 500 respondents, selected using stratified random sampling. Data were collected through questionnaires, and data analysis was performed using descriptive statistics and correlation analysis. The study found that social media played a significant role in decreasing the readership of print newspapers, due to its ease of access and the interactive nature of platforms. Adebayo recommended that newspapers embrace social media platforms to increase engagement and sustain their audience. While this study focuses on social media’s role in news consumption, the current research seeks to examine the specific effects of online news on traditional newspaper patronage, providing a more focused scope relevant to the case of Ilorin.
In “The Role of Mobile Phones in Shaping News Consumption in Nigeria” (Olanrewaju, 2017), the researcher focused on how mobile technology has influenced news consumption patterns. The study used a quantitative survey design with a sample of 350 participants, selected through simple random sampling from Ibadan and Osogbo. Data were collected using structured questionnaires, and the data were analyzed using descriptive statistics. The findings indicated that mobile phones have become the primary tool for accessing news, especially among younger generations, leading to a decline in print media consumption. The study recommended that traditional media outlets develop mobile applications to reach digital audiences. While the study provides insights into technological influences on news consumption, it lacks a detailed examination of geographical differences in media behavior. The present study addresses this gap by focusing specifically on Ilorin, Nigeria.
“Trends in Newspaper Readership: A Study of Digital Versus Print Consumption” by Kola et al. (2020) investigated newspaper readership trends over a five-year period in Nigeria. The study used a longitudinal survey design with a sample size of 400 participants, selected through stratified random sampling. Data were collected using surveys and interviews, and time-series analysis was employed for data analysis. The study found a consistent decline in print media readership over the years, with a steady rise in online news consumption. The study emphasized the need for traditional media to develop digital platforms to survive in the changing media landscape. This longitudinal study provides a valuable perspective on long-term trends but does not specifically address the current media consumption patterns in Ilorin, which the present study aims to investigate.
A comparative study titled “A Comparative Study of Print and Online News Consumption in Ghana” by Boateng (2018) focused on factors influencing the preference for online news over print newspapers in Ghana. The study employed a mixed-methods approach with a sample size of 300 respondents, selected through random sampling. Data were collected using structured questionnaires and focus group discussions, and both descriptive statistics and thematic analysis were used to analyze the data. The study found that the convenience, immediacy, and lower costs of online news were primary factors influencing people's preference for digital news over print. Boateng recommended that print media outlets offer online subscriptions and invest in digital content to remain relevant. While this study provides valuable insights into the factors driving the preference for online news, it lacks a geographical focus on Nigeria and does not address regional variations in media consumption. The current study will fill this gap by focusing specifically on Ilorin, Nigeria.
Williams and Brown (2019) in “Online News Consumption and Its Impact on Traditional Newspapers in the UK” employed a quantitative research design with 500 respondents, selected using systematic sampling. Data were collected through surveys, and the data were analyzed using regression analysis. The study found that younger demographics preferred online news due to the ease of access and immediacy of updates, which negatively affected print newspaper readership. The study recommended that traditional newspapers focus on enhancing their online presence and engagement with digital audiences. Although the study provides useful information about generational preferences, it lacks specific relevance to the Nigerian context, particularly the case of Ilorin. The current study will focus on how demographic factors in Ilorin influence online news consumption and its subsequent impact on print media.








CHAPTER THREE
METHOD OF THE STUDY
3.1	Introduction
This chapter outlines the methodology adopted for the study, providing a detailed explanation of the research design, population, sample size, sampling techniques, data collection instruments, methods of data analysis, as well as the validity and reliability of the research instrument. The study aims to investigate the influence of online news on the patronage of hard copy newspapers in Ilorin, Kwara State. This chapter is essential in establishing the framework within which the research operates, ensuring that the study is conducted systematically and that the results are credible, valid, and replicable. The methods adopted in this chapter are carefully selected to enable the achievement of the study's objectives and to answer the research questions effectively.
3.2	Research Design
The research design adopted for this study is the descriptive survey design. This design is considered appropriate because it allows the researcher to collect primary data from a selected sample of newspaper readers and online news consumers in Ilorin to determine their patterns, preferences, and behaviors. A descriptive survey is best suited to this study since it seeks to describe and analyze how online news platforms are affecting the consumption and patronage of hard copy newspapers. The design allows for qualitative data to be collected, providing a more holistic understanding of the phenomena under investigation.
3.3	Research Method
The study uses a quantitative method as its primary research approach, supported by elements of qualitative inquiry. A structured questionnaire will be administered to collect data from respondents across different parts of Ilorin. This method is appropriate because it enables the researcher to gather measurable data on media consumption preferences, frequency of usage, and attitudes toward both online news and hard copy newspapers. While the focus remains on quantifiable data, a few open-ended questions are included to gain deeper insights into the motivations behind reader choices.

3.4	Population of the Study
The target population for this study comprises residents of Ilorin, specifically focusing on individuals aged 18 years and above who consume news in any form. The population includes students, professionals, civil servants, business owners, and other literate individuals who regularly consume news through online platforms and/or hard copy newspapers. This population is chosen because they are most likely to have access to both digital and print media, making their perspectives relevant in understanding shifting patterns in newspaper patronage.
3.5	Sample Size and Sampling Technique
The sample size for this study is 100 respondents, drawn from three Local Government Areas in Ilorin—Ilorin West, Ilorin East, and Ilorin South. A multi-stage sampling technique will be used to ensure representativeness:
Stage 1: Stratification by LGA – The study area will be divided into three strata based on LGA.
Stage 2: Proportional Allocation – The sample will be allocated proportionally using the estimated population sizes of each LGA.
	LGA
	Estimated Population
	Proportional Formula
	Sample Size

	Ilorin South
	120,000
	(120,000 ÷ 350,000) × 100
	34

	Ilorin West
	100,000
	(100,000 ÷ 350,000) × 100
	29

	Ilorin East
	130,000
	(130,000 ÷ 350,000) × 100
	37

	Total
	350,000
	
	100



Stage 3: Random Sampling – Respondents will then be randomly selected from each LGA using simple random sampling to ensure every individual has an equal chance of being selected.
3.6	Research Instrument
The primary research instrument used for this study is a structured questionnaire. The questionnaire will be divided into sections: one section for demographic information, another for closed-ended questions related to news consumption habits, and a final section for open-ended responses to capture deeper insights. The instrument will be designed to assess frequency of online news consumption, reasons for declining newspaper patronage, and the demographic influence on media choices.
3.7	Validity of the Research Instrument
To ensure content validity, the questionnaire will be reviewed by professionals and academics in the field of mass communication. Their feedback will help to determine whether the questions adequately reflect the research objectives and cover the scope of the topic. A pre-test will also be conducted on a small sample of 10 respondents from a different part of Ilorin not included in the study to ensure clarity, relevance, and appropriateness of the items in the questionnaire. Based on the feedback from the pre-test, necessary revisions will be made.
3.8	Reliability of the Research Instrument
The reliability of the questionnaire will be tested through a pilot study involving 10 respondents who are similar in profile to the main sample but not part of the actual data collection. Responses from the pilot study will be analyzed using Cronbach’s Alpha to test internal consistency. A reliability coefficient of 0.70 or above will be considered acceptable. Any ambiguous or inconsistent questions discovered during the pilot process will be modified to enhance the reliability of the instrument.
3.9	Method of Administration of the Research Instrument
The questionnaire will be administered face-to-face with the assistance of trained research assistants. These assistants will be briefed on the purpose of the study, confidentiality, and ethical considerations. They will help distribute and retrieve the completed questionnaires from selected respondents across Ilorin West, Ilorin East, and Ilorin South. This method allows for clarification of questions if needed and ensures a high response rate.
3.10	Method of Data Analysis
Data gathered through the structured questionnaires will be analyzed using both descriptive and inferential statistical methods. Descriptive statistics such as frequencies and percentages will be used to summarize responses to closed-ended questions towards actualizing the objectives of the study contained in chapter one of this study 

CHAPTER FOUR
DATA ANALYSIS AND RESULTS
4.1	 Introduction
This chapter presents the analysis of data collected from the field, focusing on how the findings relate to the objectives of the study. The primary aim is to interpret the responses obtained from the administered research instruments and to provide meaningful insights into the research problem. It includes descriptive statistical analyses to address each research question contained in chapter one of the study. The results are presented on frequency table showings the levels of the responses of the respondents on each items contained in the research instrument.
4.2	Field Performance of the Research Instrument
The field performance of the research instrument was assessed to determine the efficiency, reliability, and validity of the data collection process. The questionnaire was distributed to the targeted respondents, and a high response rate was recorded, indicating a strong level of engagement and cooperation from participants. Prior to full deployment, a pilot study was conducted to test the clarity and relevance of the questions, and necessary adjustments were made based on the feedback received. During the main data collection phase, the instruments were well-administered with minimal challenges such as misinterpretation or incomplete responses. The high retrieval rate and consistency in responses suggest that the instrument was appropriate for the study and capable of capturing the necessary information effectively.
4.3	Analysis of Demographic Data
Table 4.3.1: Gender Distribution of the Respondents 
	Gender 
	Frequency 
	Percentage(%)

	Male 
	55
	55

	Female 
	45
	45

	Total 
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.1 presents the gender distribution of the respondents. The data reveals that 55% of the respondents were male, while 45% were female. This shows that both genders were fairly represented in the study, though males had a slightly higher participation rate. The relatively balanced distribution suggests that perspectives from both genders are adequately captured, ensuring a more comprehensive analysis of the influence of news on hard copy of newspaper patronage in Nigeria.
Table 4.3.2: Age Distribution of the Respondents
	Age Group
	Frequency 
	Percentage(%)

	Less than 18
	10
	10

	18 – 25
	45
	45

	26 – 33
	30
	30

	34 & above
	15
	15

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.2 illustrates the age distribution of the respondents. 10 respondents representing 10% of the respondents were within the age group less than 18, 45 respondents representing 45% of the respondents were within the age group of 18-25 years, 30 respondents representing 30% of them were within the age group of 26-33 years, 15 respondents representing 15% of them were within the age group of 34 years and above. The statistics shows that the majority of the respondents (45%) fall within the 18-25 age range, indicating that young adults form the dominant group in this study. 
Table 4.3.3: Educational Qualification of Respondents
	Qualifications
	Frequency 
	Percentage(%)

	No formal education
	15
	15

	Secondary school certificate 
	25
	25

	National diploma
	30
	30

	HND/Bachelor’s Degree
	30
	30

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.3 shows the educational qualifications of the respondents. 15 respondents representing 15% of the respondents had no formal education, 25 respondents representing 25% of them had secondary school certificate, 30 respondents representing 30% of them had national diploma certificate while 30 respondents representing 30% of them had HND/Bachelor’s Degree.  By intuition, the presence of educated individuals in this study implies that the respondents are likely to be informed and capable of making reasoned judgments about media influence of online news on hard copy of newspaper patronage in Nigeria.
Table 4.3.4: Marital distribution of the Respondents
	Marital Status 
	Frequency 
	Percentage (%)

	Single
	69
	69

	Married 
	25
	25

	Divorced 
	6
	6

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.3.4 shows the distribution of the respondents by their marital status. Out of all, 69 respondents representing 69% of the respondents indicated that they were single, 25 respondents representing 25% of them indicated that they were married while 6 respondents representing 6% of them indicated that they were divorced. By intuition, the statistics shows that majority of the respondents (69%) who partook in the survey were single.
4.4	Analysis of the Research Questions
Table 4.4.1: I am aware of various online news platforms
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	35
	35

	Agree
	40
	40

	Neutral
	10
	10

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.1 shows that out of the respondents who partook in the survey, 35 respondents representing 35% of them strongly agreed with the statement that they are aware of various online news platforms, 40 respondents representing 40% of them agreed with the statement, 10 respondents representing 10% of them were neutral with the statement, 10 respondents representing 10% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (40%) agreed with the statement, paving way to conclude that people are aware of various online news platforms
Table 4.4.2: I regularly read news online
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	40
	40

	Agree
	35
	35

	Neutral
	10
	10

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.2 shows that out of the respondents who partook in the survey, 40 respondents representing 40% of them strongly agreed with the statement that they regularly read news online, 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were neutral with the statement, 10 respondents representing 10% of them disagreed with the statement and 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (40%) agreed with the statement, they regularly read news online.
Table 4.4.3: Online news is more accessible to me than hard copy newspaper
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	30
	30

	Agree
	40
	40

	Neutral
	15
	15

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.3 shows that 30 respondents representing 30% of the respondents strongly agreed with the statement that online news is more accessible to me than hard copy newspaper, 40 respondents representing 40% of them agreed with the statement, 15 respondents representing 15% of them were neutral with the statement, 10 respondents representing 10% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that with the majority (40%) of the respondents agreed to the statement, online news is more accessible to me than hard copy newspaper
Table 4.4.4: I prefer reading news online than buying newspaper
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	38
	38

	Agree
	42
	42

	Neutral
	8
	8

	Disagree
	7
	7

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.4 shows that out of the respondents who partook in the survey, 38 respondents representing 38% of the respondents strongly agreed with the statement that they prefer reading news online than buying newspaper, 42 respondents representing 42% of them agreed with the statement, 8 respondents representing 8% of them were neutral with the statement, 7 respondents representing 7% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (42%) agreed that they prefer reading news online than buying newspaper






Table 4.4.5: My use of online news has reduced how often I buy newspaper
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	45
	45

	Agree
	35
	35

	Neutral
	10
	10

	Disagree
	7
	7

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.5 shows that 45 respondents representing 45% of the respondents strongly agreed with the statement that their use of online news has reduced how often they buy newspaper, 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were neutral, 7 respondents representing 7% of them disagreed with the statement while 3 respondents representing 3% of them strongly disagreed with the statement. By intuition, majority of the respondents (40%) agree that online news has reduced how people often they buy newspaper.
Table 4.4.6: I hardly buy newspaper since I started reading news online
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	30
	30

	Agree
	15
	15

	Neutral
	10
	10

	Disagree
	35
	35

	Strongly disagree
	10
	10

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.6 shows that out of the respondents who partook in the survey, 30 respondents representing 30% of the respondents strongly agreed with the statement that they hardly buy newspaper since they started reading news online, 15 respondents representing 15% of them agreed with the statement, 10 respondents representing 10% of them were neutral with the statement while 35 respondents representing 35% of them disagreed and 10 respondents representing 10% of them strongly disagreed with the statement respectively. The statistics shows that slightly majority (35%) of the respondents disagreed to the notion that they hardly buy newspaper since they started reading news online.
Table 4.4.7: Most people I know now prefer online news over printed newspaper
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	33
	33

	Agree
	37
	37

	Neutral
	15
	15

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.7 shows that out of the respondents who partook in the survey, 33 respondents representing 33% of them strongly agreed with the statement that most people I know now prefer online news over printed newspaper, 37 respondents representing 37% of them agreed with the statement, 15 respondents representing 15% of them were neutral, 10 respondents representing 10% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (37%) of them agreed that most people they know now prefer online news over printed newspaper
Table 4.4.8: Online news is more convenient than reading hard copy newspaper
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	45
	45

	Agree
	35
	35

	Neutral
	10
	10

	Disagree
	7
	7

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.8 shows that out of the respondents who partook in the survey, 45 respondents representing 45% of them strongly agreed with the statement that Online news is more convenient than reading hard copy newspaper, 35 respondents representing 35% of them agreed with the statement, 10 respondents representing 10% of them were neutral with the statement while 7 respondents representing 7% of them and 3 respondents representing 3% of them disagreed and strongly disagreed with the statement respectively. The statistics shows that majority of the respondents (45%) of them strongly agreed that online news is more convenient than reading hard copy newspaper.
Table 4.4.9: Online news is free or cheaper than buying newspaper
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	50
	50

	Agree
	30
	30

	Neutral
	10
	10

	Disagree
	7
	7

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.9 shows that out of the respondents who partook in the survey, 50 respondents representing 50% of them strongly agreed with the statement that online news is free or cheaper than buying newspaper, 30 respondents representing 30% of them agreed with the statement, 10 respondents representing 10% of them were neutral, 7 respondents representing 7% of them disagreed with the statement and 3 respondents representing 3% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (50%) agreed to the fact that online news is free or cheaper than buying newspaper






Table 4.4.10: I receive breaking news faster through online platforms
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	42
	42

	Agree
	40
	40

	Neutral
	8
	8

	Disagree
	6
	6

	Strongly disagree
	4
	4

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.10 shows that out of the respondents who partook in the survey, 42 respondents representing 42% of them strongly agreed with the statement that they receive breaking news faster through online platforms, 40 respondents representing 40% of them agreed with the statement, 8 respondents representing 8% of them were neutral, 6 respondents representing 6% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. By intuition, the statistics shows that majority of the respondents (42%) strongly agreed that they receive breaking news faster through online platforms
Table 4.4.11: My decision to use online news is influenced by social media platforms
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	35
	35

	Agree
	40
	40

	Neutral
	10
	10

	Disagree
	8
	8

	Strongly disagree
	7
	7

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.11 reveals that out of the respondents who partook in the survey, 35 respondents representing 35% of them strongly agreed with the statement that their decisions to use online news is influenced by social media platforms, 40 respondents representing 40% of them agreed with the statement, 10 respondents representing 10% of them were neutral with the statement, 8 respondents representing 8% of them disagreed with the statement while 7 respondents representing 7% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (40%) had the believe that their decision to use online news is influenced by social media platforms
Table 4.4.12: The shift to online news has negatively affected newspaper vendors
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	30
	30

	Agree
	45
	45

	Neutral
	10
	10

	Disagree
	8
	8

	Strongly disagree
	7
	7

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.12 shows that out of the respondents who partook in the survey, 30 respondents representing 30% of the respondents strongly agreed with the statement that the shift to online news has negatively affected newspaper vendors, 45 respondents representing 45% of them agreed with the statement, 10 respondents representing 10% of them were neutral with the statement, 8 respondents representing 8% of them disagreed with the statement while 7 respondents representing 7% of them strongly disagreed with the statement. By intuition, the statistics shows that majority of the respondents (45%) agreed that the shift to online news has negatively affected newspaper vendors.
Table 4.4.13: The shift to online news has negatively affected newspaper vendors
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	40
	40

	Agree
	38
	38

	Neutral
	12
	12

	Disagree
	6
	6

	Strongly disagree
	4
	4

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.13 shows that out of the respondents who partook in the survey, 40 respondents representing 40% of them strongly agreed with the statement that the shift to online news has negatively affected newspaper vendors, 38 respondents representing 38% of them agreed with the statement, 12 respondents representing 12% of them were neutral with the statement, 6 respondents representing 6% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (40%) of the respondents strongly agreed that the shift to online news has negatively affected newspaper vendors.
Table 4.4.14: Newspaper companies have reduced the number of printed copies
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	50
	50

	Agree
	35
	35

	Neutral
	5
	5

	Disagree
	5
	5

	Strongly disagree
	5
	5

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.14 shows that out of the respondents who partook in the survey, 50 respondents representing 50% of them strongly agreed with the statement that Newspaper companies have reduced the number of printed copies, 35 respondents representing 35% of them agreed with the statement, 5 respondents representing 5% of them were neutral of the statement, 5 respondents representing 5% of them disagreed with the statement while 5 respondents representing 5% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (50%) agreed that Newspaper companies have reduced the number of printed copies.




Table 4.4.15: Journalists are now more active online than in traditional media
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	50
	50

	Agree
	30
	30

	Neutral
	10
	10

	Disagree
	7
	7

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.15 shows that out of the respondents who partook in the survey, 50 respondents representing 50% of the respondents strongly agreed with the statement that Journalists are now more active online than in traditional media, 30 respondents representing 30% of them agreed with the statement, 10 respondents representing 10% of them were neutral with the statement, 7 respondents representing 7% of them disagreed with the statement and 3 respondents representing 3% of them strongly disagreed with the statement. The statistics shows that majority of the respondents (50%) strongly agreed that Journalists are now more active online than in traditional media.
Table 4.4.16: Newspaper organizations are adapting to digital platforms for survival
	Response
	Frequency 
	Percentage(%)

	Strongly Agree
	42
	42

	Agree
	40
	40

	Neutral
	8
	8

	Disagree
	6
	6

	Strongly disagree
	4
	4

	Total
	100
	100


Source: Researcher’s Fieldwork, 2025
Table 4.4.1642 respondents representing 42 respondents representing 42% of the respondents strongly agreed with the statement that Newspaper organizations are adapting to digital platforms for survival, 40 respondents representing 40% of them agreed with the statement, 8 respondents representing 8% of them were neutral with the statement, 6 respondents representing 6% of them disagreed with the statement while 4 respondents representing 4% of them strongly disagreed with the statement. By intuition, majority of the respondents (42%) strongly agreed that Newspaper organizations are adapting to digital platforms for survival.
4.5	Discussion of Findings
Objective 1: To examine the extent of the decline in hard copy newspaper sales in Ilorin
The findings from Tables 4.4.5, 4.4.6, and 4.4.14 provide clear insights into the extent of the decline in hard copy newspaper patronage in Ilorin. A significant majority (80%) of respondents admitted that their use of online news has reduced how often they buy newspapers. Furthermore, 45% strongly agreed and 15% agreed that they hardly buy newspapers since switching to online platforms, signaling a notable behavioral shift. In support of this trend, 85% of the respondents also affirmed that newspaper companies have reduced the number of printed copies, indicating a supply-side response to the reduced demand for hard copies. These findings suggest a substantial decline in the patronage of hard copy newspapers in Ilorin, driven primarily by digital consumption patterns.
Objective 2: To identify the factors driving the preference for online news over hard copy newspapers
Several factors influencing the preference for online news were revealed in the analysis. Convenience stood out prominently, with 80% of respondents agreeing that online news is more convenient than reading hard copy newspapers (Table 4.4.8). Similarly, affordability was another key driver; 80% of respondents agreed that online news is free or cheaper (Table 4.4.9). Accessibility also played a significant role, with 70% agreeing that online news is more accessible than printed newspapers (Table 4.4.3). Moreover, speed of information delivery was a compelling factor, as 82% of respondents confirmed that they receive breaking news faster through online platforms (Table 4.4.10). These findings show that ease of access, cost-effectiveness, and real-time updates are primary motivations for the preference for online news over traditional formats.
Objective 3: To evaluate the impact of online news on the revenue of traditional newspaper companies
The data points to a strong perception among respondents that online news has adversely affected the revenue and operations of traditional newspapers. Tables 4.4.12 and 4.4.13 show that 75% and 78% respectively of respondents agreed that the shift to online news has negatively impacted newspaper vendors, suggesting a decline in sales and profit margins for the print segment. Additionally, 85% of respondents agreed that there has been a reduction in the number of printed copies (Table 4.4.14), which implies a downsizing of production due to declining revenue. These indicators underscore that the rise of digital news consumption is not only changing reader behavior but also reshaping the economic viability of traditional print media in Ilorin.
Objective 4: To investigate the demographics and behaviors of online news consumers in Ilorin
The survey findings provide valuable insights into the demographics and behaviors of online news consumers. From Table 4.4.1, 75% of respondents acknowledged being aware of various online news platforms, and 75% reported regular reading of online news (Table 4.4.2). Behavioral patterns also reveal a strong preference for digital consumption, with 80% indicating they prefer reading news online to buying newspapers (Table 4.4.4), and 70% acknowledging that most people they know share this preference (Table 4.4.7). Social influence appears to be a key behavioral driver as well—75% of respondents agreed that their decision to consume online news is influenced by social media platforms (Table 4.4.11). These behaviors suggest a digitally inclined, socially influenced demographic that is gradually displacing traditional newspaper readership in Ilorin.









CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
This study was conducted to explore the influence of online news on the patronage of hard copy newspapers in Ilorin. The findings revealed a notable decline in the purchase and readership of printed newspapers, indicating that the popularity of digital platforms has significantly affected traditional print media. A large percentage of respondents admitted to reducing their frequency of buying newspapers since they started accessing news online. This decline suggests that the rise of digital news platforms has contributed to the reduced relevance and patronage of printed newspapers in the study area.
Several factors were identified as major drivers of this shift. Respondents pointed to the convenience, affordability, and easy access associated with online news platforms. Many agreed that they now receive breaking news faster online than through any printed medium. The study also showed that most people prefer reading news on their phones or devices rather than buying newspapers, and that online news is perceived to be free or significantly cheaper. These findings highlight the increasing preference for immediacy and cost-effectiveness in news consumption, which traditional newspapers are struggling to match.
Additionally, the study evaluated the economic impact of this digital shift on traditional newspaper organizations. It was found that revenue has declined for vendors and publishers alike, as supported by respondents who believe that newspaper companies have had to reduce the number of printed copies due to lower demand. There was also a general agreement that the activities of journalists have shifted more towards online platforms, indicating that newspaper organizations are now embracing digital media to stay afloat in a changing media landscape.
Lastly, the study investigated the demographics and behaviors of online news consumers in Ilorin. The responses showed that social media has a strong influence on the choice of online news platforms, and that the younger, tech-savvy population leads in digital news consumption. This demographic trend reflects a broader shift in media consumption habits, where digital literacy and smartphone usage are central to how news is accessed and shared. Altogether, the study offers important insights into how technological advancement is reshaping the news industry and influencing consumer behavior in Ilorin.
5.2	Conclusions
The findings of this study clearly indicate that the emergence and rapid adoption of online news platforms have significantly contributed to the decline in the patronage of hard copy newspapers in Ilorin. With the majority of respondents affirming that they now prefer reading news online due to its accessibility, convenience, and affordability, it is evident that digital platforms are reshaping how news is consumed. The study also confirms that breaking news is received faster via online media, and this immediacy gives digital platforms a competitive edge over traditional newspapers.
Moreover, the shift toward online news has not only altered consumer behavior but has also impacted the operational and financial stability of newspaper vendors and organizations. Many respondents agreed that newspaper companies have reduced the number of printed copies, and journalists are becoming more active on digital platforms than in traditional media. It is, therefore, conclusive that while online news presents numerous advantages for consumers, it also poses serious challenges for the sustainability of print media in Ilorin and potentially across Nigeria.
5.3	Recommendations 
At the end of the study, the following recommendations are made:
i. Newspaper companies should invest in developing user-friendly digital platforms for wider audience engagement.
ii. Traditional media should adopt hybrid models combining print and online content for survival.
iii. Vendors should be retrained to manage online news subscriptions or digital sales.
iv. Government should support local print media through technology grants and innovation incentives.
v. Journalists should be trained in digital reporting tools and content optimization strategies.
vi. Online platforms must ensure accuracy to maintain public trust and credibility.
vii. Newspapers should offer exclusive stories online to attract and retain digital readers.
5.4	Limitations of the Study 
This study encountered certain limitations that may have affected the depth and generalizability of its findings. Firstly, the study was restricted to Ilorin metropolis, which may limit the applicability of the results to other regions in Nigeria. The behaviors, preferences, and accessibility to online news platforms may vary in other states or rural areas.
Secondly, the study relied solely on self-reported data from respondents, which may be prone to biases such as exaggeration or underreporting. In addition, time and financial constraints limited a broader sampling size and more in-depth interviews with media professionals and newspaper vendors, which could have enriched the findings.
5.5	Contributions to Knowledge
This study has made several notable contributions to the body of knowledge regarding media consumption patterns in Ilorin, Nigeria. Firstly, it has provided empirical evidence on how online news platforms are reshaping reader behavior and reducing the patronage of hard copy newspapers. By analyzing the preferences and accessibility associated with digital media, the research highlights a clear shift in audience loyalty towards more convenient and cost-effective online news sources.
Secondly, the study has contributed insights into the socio-demographic profile of online news consumers in Ilorin, identifying key drivers behind their choices, such as affordability, speed, and ease of access. Furthermore, the research sheds light on the economic implications of this shift, particularly the reduction in newspaper circulation and the financial strain faced by traditional newspaper vendors and companies. This serves as a basis for future academic inquiry and for media organizations seeking to adapt and thrive in the digital age.
5.6	Suggestions for further Study 
Further studies can explore the long-term effects of online news consumption on journalism standards and ethics, as well as examine the contrast in access and usage between urban and rural populations. Researchers may also investigate how newspaper companies are adapting operationally and financially to digital transformation. Additionally, future work could analyze the influence of social media on news credibility and audience trust. 
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