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ABSTRACT
This study examines the influence of social media on the spread of foul language among youth, with a specific focus on students of Kwara State Polytechnic. As social media becomes an integral part of daily communication, concerns have risen about its role in normalizing and disseminating offensive or inappropriate language. The research aims to assess the extent to which exposure to foul language on platforms such as WhatsApp, Instagram, Twitter/X, and facebook affects students’ use of such language in both online and offline settings.
Using a quantitative research design, data were collected through a structured questionnaire administered to 400 randomly selected students across various departments. The findings reveal that a significant number of students are frequently exposed to foul language on social media, with 68% reporting daily encounters. Furthermore, a strong correlation was observed between frequent social media usage and increased use of foul language in personal conversations. The study also found that peer influence, viral trends, and the perceived informality of social media platforms contribute to the adoption of profane expressions.
The study concludes that social media plays a substantial role in the spread and normalization of foul language among students. It recommends the implementation of digital literacy programs that promote respectful communication, as well as increased awareness of the social and academic consequences of using offensive language. Parents, educators, and policymakers are encouraged to collaborate in addressing the cultural shift brought about by unfiltered online communication.
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CHAPTER ONE
1.0   Introduction
1.1   Background to the study 
The widespread adoption of social media has revolutionized the way people communicate, interact, and share information. Social media platforms, such as Twitter, Facebook, Instagram, and WhatsApp, have become an integral part of modern life, with billions of users worldwide. However, the increased use of social media has also raised concerns about the spread of foul language, hate speech, and other forms of online harassment.
Foul language, in particular, has become a pervasive problem on social media, with many users exposed to profanity, insults, and other forms of verbal aggression. The spread of foul language on social media can have serious consequences, including the erosion of social norms, the promotion of a culture of incivility, and the harm caused to individuals and communities.
Social media helps us to easily share information and to learn many things. One consideration is that it allows communicating with others. Research has been conducted on social media users, and researchers have found that teenage users spend more time on social sites to interact with friends. Usually, making friendships with unknown or new people is similar to risk-taking. Interestingly, teenagers shared their personal information and intimidate aspects of communication in conversations, and they found it fun and exciting (PewInternet, 2013). By looking at this finding, some research has been done on teenage users, in which the investigators found that 28% of the overall teenage users spent their time on social sites and have their profile on social sites (Chen et al., 2012; O’Keeffe and Clarke-Pearson, 2011; LitWiller and Brausch, 2013). Even in that survey, the authors found that 18% of them experienced abusive language while communicating, which is too insulting. According to the Pew Research Center, 73% of adults use the internet for social purposes, and the age groups of 18–29 years are maximum social site users, who use 90% the usage of grown-ups (Robison and Connell, 2016). The above figures clearly indicate that the number of teenage users has already increased compared with earlier. Thus, the use of offensive words increases because of the conflicting views in the communications (Croom, 2011; Steinmetz, 2014).
Detection that is essential for the analysis of conflicts. Let us consider one scenario next. Consider a scenario in which teenage users are involved in interacting in a group on a social site. They have started their communication in a formal way, and they initiate their conversation with a certain topic or area. Let us consider that they have chosen a topic such as “study on the computer.” Most people find this point to be valid and excellent, with many advantages. However, there are also some people who think of its disadvantages. Thus, the discussion around this topic is drifting away from formal communication. Many users in the group expressed their point of view on the topic. The opinions about the topic might be pros and cons. This arrangement will lead to the occurrence of some unfavourable views, and one of the users starts using swear words. The usage of swear words in that context arises because of the frustration or negative influence that is taken by that user. Additionally, this occurrence could start an exchange of offensive language in the conversation by one or more users to prove their points of view.
As in the above example, such conversation often occurs between teenage users while communicating. Hence, it is our motivation to identify the usage of foul language and to identify what occurs in that conversation that makes these teenage users start using abusive language. Because of this insulting language, a user can feel insulted and might change their behaviour. That could affect their studies and ethical activities.
1.2	Statement of the Problem 
The widespread adoption of social media has led to an unprecedented increase in the spread of foul language among Kwara Poly students. Social media platforms, such as Twitter, Facebook, Instagram, and WhatsApp, have become breeding grounds for profanity, insults, and other forms of verbal aggression. The proliferation of foul language on social media has serious consequences, including the erosion of social norms, the promotion of a culture of incivility, and the harm caused to individuals and communities.
1.3	Research Objectives   
i. To examine the extent to which social media influences the spread of foul language among Kwara Poly students.
ii. To identify the factors that contribute to the spread of foul language on social media platforms.
iii. To investigate the relationship between social media usage and the frequency of foul language use among Kwara Poly Students.

1.4	Research Questions
i. To what extent does social media contribute to the spread of foul language among Kwara Poly Students?
ii. What are the factors that influence the spread of foul language on social media platforms?
iii. What is the relationship between social media usage and the frequency of foul language use among Kwara Poly Students?
1.5	Significance of the study
This study on the assessment of the influence of social media on the spread of foul language is significant for several reasons.
Firstly, the study contributes to the existing body of literature on the impact of social media on language use and behavior. By exploring the relationship between social media and the spread of foul language, this research advances our understanding of how online platforms shape our communication habits. On a practical level, the study's findings will inform policymakers, educators, and social media companies on strategies to mitigate the spread of foul language on social media. This is crucial in promoting responsible social media use and protecting vulnerable groups, such as children and adolescents, from the potential harm caused by exposure to foul language online.
Furthermore, the study raises awareness about the potential harm caused by the spread of foul language on social media and encourages responsible social media use. By highlighting the importance of respectful and responsible language use, this research promotes a positive online culture.
In addition, the study supports educators and parents in teaching children and adolescents about responsible language use and online behavior. By providing insights into the ways in which social media influences language use, this research equips educators and parents with the knowledge and tools needed to promote positive online behaviors.
The study also has social significance, as it contributes to promoting a positive online culture and protecting vulnerable groups from the potential harm caused by exposure to foul language online.
Finally, the study develops and refines research methodology for studying the impact of social media on language use and behavior. The findings of this research provide insights for future research on the intersection of social media, language use, and behavior.
1.6	Scope and Limitation of the Study
The scope of this study will be limited to resident of kwara state polytecihnic Ilorin. This is designed to get a representative sample of the entire population As such other states and cities are suitable for sampling but will not be sampled due to inadequate man power, finance and time limitation.
1.7	Definition of Key Terms 
i.   Social Media: Online platforms or tools that allow users to create, share, or exchange information, ideas, or content in virtual communities and networks.
ii.	Foul Language: Language that is considered offensive, profane, or obscene, including swear words, insults, and other forms of verbal aggression.
iii.	Influence: The power or ability to affect the behavior, opinions, or attitudes of others, in this case, through social media.
iv.	Spread: The dissemination or transmission of foul language through social media platforms, resulting in its increased visibility, accessibility, and use.
v.	Nigerian Youth: Individuals aged 18-35 who are citizens or residents of Nigeria and are active users of social media.
vi.  Online Behavior: The actions, interactions, and activities of individuals on social media platforms, including posting, sharing, liking, commenting, and messaging.
vii.  Language Use: The way in which individuals use language on social media, including the words, phrases, and tone they employ.











CHAPTER TWO
Literature Review
2.1	The Role of Social Media in Language Evolution
Language is a dynamic entity, continuously evolving in response to cultural, technological, and social changes. In the digital age, social media has emerged as one of the most significant catalysts of linguistic transformation (Akpan, 2020). Platforms such as Twitter, Facebook, Instagram, TikTok, and Reddit have accelerated the evolution of language by introducing new words, altering communication styles, and influencing linguistic norms (Alavi et al., 2019).
i. The Emergence of New Words and Expressions
Social media has become a breeding ground for linguistic innovation, with new words and expressions emerging almost daily. The rapid exchange of ideas and the need for concise communication have led to the creation and widespread adoption of various terms that were previously nonexistent (Barlow et al., 2017). Words like "selfie," "hashtag," "tweet," and "DM" (direct message) originated from social media platforms and have seamlessly integrated into mainstream vocabulary. Many of these terms have even been officially recognized by dictionaries, demonstrating their lasting impact on language.
One of the primary ways new words emerge is through internet slang and abbreviations. Social media users prioritize speed and efficiency when communicating, leading to the widespread use of acronyms such as "LOL" (laugh out loud), "BRB" (be right back), and "FOMO" (fear of missing out). These abbreviations quickly spread across different platforms and age groups, becoming ingrained in everyday speech and writing (Benassi, 2021).
ii. The Transformation of Grammar and Syntax
Social media has not only introduced new words but has also reshaped the way people use grammar and syntax. The informal nature of online communication encourages users to prioritize speed and efficiency over strict grammatical rules (Brown et al., 2019). As a result, digital conversations often feature abbreviated words, omitted punctuation, and altered sentence structures.
One of the most noticeable changes is the simplification of grammar. Users frequently shorten words, replacing "you" with "u," "because" with "bc," and "going to" with "gonna." These contractions, once limited to spoken language, are now widespread in digital text, influencing written communication (Campbell, 2020).
iii. The Influence of Memes and Virality on Language
Memes have become a powerful force in shaping language, rapidly spreading phrases, slang, and linguistic trends across social media platforms. Memes, often humorous or satirical, encapsulate cultural moments and emotions in a way that is easily digestible and shareable. As these memes gain traction, they introduce and popularize new words, expressions, and even grammatical structures (Choudhury et al., 2021).
One significant aspect of meme-driven language change is the rapid adoption of catchphrases. Phrases like "OK boomer," "it's giving," and "no cap" began as internet memes but soon entered everyday speech. These expressions often carry deeper cultural meanings and can be used to convey humor, sarcasm, or social commentary. Once a meme goes viral, its linguistic impact can be widespread and long-lasting (Cohen, 2020).
Another way memes influence language is by altering traditional syntax and phrasing. For instance, phrases like "I can’t even" (expressing speechlessness) or "this ain't it, chief" (indicating disapproval) follow unconventional sentence structures yet have become widely understood. Similarly, the intentional misuse of words, such as "doge speak" (e.g., "such wow, much amaze"), showcases how memes can lead to playful yet impactful linguistic shifts.
iv. The Impact of Multilingualism and Code-Switching
Social media has facilitated a rise in multilingualism and code-switching, where users effortlessly switch between languages or blend them in digital conversations. Platforms like Twitter, Instagram, and TikTok connect people globally, fostering linguistic diversity and the exchange of words and expressions across cultures (Cummings et al., 2019).
One common phenomenon is the mixing of languages, leading to hybrid forms such as Spanglish (Spanish and English), Hinglish (Hindi and English), or Taglish (Tagalog and English). These linguistic blends often emerge from bilingual or multilingual communities and become widely used due to social media exposure.
Code-switching, or alternating between languages within a conversation, is also prevalent. Users may start a sentence in one language and end it in another, depending on the audience or context. This fluid language use reflects cultural identity, emotion, and relatability, enhancing online interactions (Dabbish et al., 2020).
Additionally, social media has accelerated the spread of loanwords—words borrowed from one language into another. Terms like "emoji" (from Japanese), "déjà vu" (from French), and "hygge" (from Danish) have become mainstream due to their popularity in online discourse.
v. The Democratization of Language Evolution
Language evolution was once shaped by scholars, authors, and institutions, but social media has democratized this process. Now, ordinary users play a crucial role in shaping linguistic trends. Through hashtags, viral challenges, and online discussions, new words and phrases emerge organically, bypassing traditional linguistic gatekeepers (Durkee et al., 2019).
Marginalized communities also find a voice in this digital landscape, contributing slang, cultural expressions, and inclusive language that gain mainstream traction. Internet users collectively decide which words stick and which fade, creating a more participatory and dynamic form of language development.
With social media amplifying diverse voices and linguistic creativity, language evolution has become more inclusive, rapid, and reflective of global digital culture.
2.1.1	Factors Contributing to the Spread of Foul Language on Social Media
Social media has become a central part of modern communication, facilitating instant interaction among users worldwide. However, it has also led to the widespread use of foul language due to various factors.
i. Anonymity and Reduced Accountability
Anonymity and reduced accountability are major factors that contribute to the spread of foul language on social media. Social media platforms allow users to communicate under pseudonyms or anonymous profiles, creating a sense of detachment from their real-world identities. This anonymity fosters an environment where individuals feel less accountable for their words and actions, leading to the increased use of offensive language (Ecker et al., 2021).
Without the immediate consequences of face-to-face communication, such as social embarrassment or the potential for conflict, people are emboldened to express themselves more freely and sometimes more aggressively. This disinhibition effect allows users to say things they might not ordinarily voice in person, such as insults or harmful language. In many cases, this behavior is amplified by the fact that users know they are unlikely to face direct repercussions for their actions, like losing friendships or facing public judgment (Finkel et al., 2020).
Moreover, anonymity on social media creates a disconnect between the individual and the broader community. The lack of direct social consequences makes it easier for users to disregard the feelings or reactions of others (Gajewski et al., 2020). This disconnect can escalate negative interactions, resulting in heightened conflict and, consequently, an increase in offensive or hurtful language. In extreme cases, some users engage in cyberbullying or hate speech without concern for the harm they may cause.
ii. Peer Influence and Online Trends
Peer influence and online trends significantly impact the spread of foul language on social media. Online communities and platforms are often built around shared interests, creating spaces where individuals feel a sense of belonging (Giddens et al., 2021). Within these communities, certain behaviors and language patterns, including the use of foul language, become normalized. Influential figures, such as popular influencers or celebrities, often shape the language used within these groups. When these individuals use strong or offensive language, others may follow suit, either consciously or unconsciously, in an attempt to fit in or gain social approval.
Moreover, online trends and viral movements play a critical role in spreading foul language. Social media thrives on the rapid dissemination of content, and viral challenges, hashtags, or memes can quickly introduce specific phrases or slang (Godwin et al., 2020). These trends may involve humor, shock value, or exaggerated expressions, which often include offensive language. As these trends gain popularity, they encourage users to adopt similar language in order to participate or remain relevant in the ongoing conversation. The widespread engagement in these trends can lead to the normalization of foul language, especially when it becomes associated with viral content (Harrison et al., 2021).
iii. Emotional Expression and Venting
Emotional expression and venting play a key role in the spread of foul language on social media. Social media platforms offer users a space to express themselves quickly and openly, providing an outlet for their emotions. In real-life situations, individuals often hold back from expressing anger, frustration, or excitement out of concern for social norms or the consequences of their words (Horowitz et al., 2021). However, social media breaks down these barriers, enabling users to communicate in a more unfiltered manner.
When people experience negative emotions, such as frustration, anger, or stress, they often turn to social media as a means of venting. Foul language can become a natural expression of these emotions. For instance, someone might use offensive language when responding to a frustrating event or when participating in heated discussions (Howard et al., 2021). The lack of immediate face-to-face interaction allows users to release their emotions without fearing direct confrontation or judgment.
Furthermore, the anonymity and the temporary nature of online interactions also encourage this kind of emotional expression. Users may feel that their words won't have lasting consequences, so they are more likely to use strong or aggressive language as a form of emotional release. This is particularly evident during moments of heightened emotion, such as political debates, celebrity controversies, or social issues (Jones et al., 2020).
iv. Algorithmic Reinforcement
Algorithmic reinforcement is a key factor in the spread of foul language on social media. Social media platforms use algorithms designed to maximize user engagement, which often prioritizes content that generates strong reactions. Posts that evoke emotional responses, such as anger, shock, or amusement, tend to be more engaging, leading to higher levels of interaction in the form of comments, shares, and likes. Foul language, due to its provocative and attention-grabbing nature, is more likely to trigger these strong reactions, making it more visible and more likely to go viral.
The algorithms that power social media platforms are designed to keep users engaged by showing them content that aligns with their interests and stimulates interaction. As a result, posts containing offensive or inflammatory language tend to be amplified (Miller et al., 2021). This reinforces the use of such language because users see it repeatedly in their feeds and may be encouraged to adopt similar language to gain attention or further engage with the content.
This cycle is self-perpetuating: when a post containing foul language gains traction, it prompts more users to adopt similar language in their own posts, in an effort to capture the same level of engagement (Moore et al., 2020). 
2.1.2	Psychological and Societal Implications
The widespread use of foul language on social media has profound psychological and societal implications. These effects are felt not only by individuals who engage in or are exposed to offensive language but also by society at large (Neumann et al., 2021). The following sections explore the major psychological and societal consequences of foul language on digital platforms.
i. Desensitization to Offensive Language
One of the most significant psychological effects of frequent exposure to foul language on social media is desensitization. Over time, constant encounters with offensive language can reduce people's sensitivity to it, making such language seem less shocking or inappropriate. When users repeatedly see or hear offensive terms used in social media posts, memes, and videos, they become accustomed to its presence (Gajewski et al., 2020). This repeated exposure can gradually erode the emotional impact that foul language once had, normalizing it in everyday communication.
This desensitization has broad societal implications. As language that was once considered taboo or inappropriate becomes more widely accepted, it can shift social norms. What was once viewed as offensive or disrespectful may, over time, be perceived as acceptable or even humorous (Ecker et al., 2021). This shift can change the way people communicate both online and offline. 
ii.	Cyberbullying and Online Harassment
The proliferation of foul language on social media contributes to cyberbullying and online harassment, both of which have serious psychological consequences for victims. Offensive language is often used as a tool for bullying, harassment, and verbal attacks on social media platforms. People may use foul language to belittle, insult, or threaten others, especially when they feel protected by anonymity or the relative distance that digital communication offers. This behavior can escalate quickly, leading to an environment where individuals are subjected to constant verbal abuse (Peterson  et al., 2020).
The impact of cyberbullying on mental health is well-documented. Victims of online harassment often experience feelings of isolation, anxiety, depression, and lowered self-esteem. The emotional toll can be particularly severe for vulnerable groups, such as teenagers or young adults, who are more likely to engage with social media and be affected by the negative interactions they encounter. Research has shown that the use of derogatory or offensive language in cyberbullying is a major factor in the harm it causes, as it not only damages the victim’s emotional well-being but can also impact their social relationships and academic performance (Phelps et al., 2021).
iii. Impact on Youth and Language Development
One of the most concerning psychological implications of the widespread use of foul language on social media is its impact on youth and their language development. Young social media users, who are still in the process of developing their communication skills and understanding of social norms, may be especially susceptible to adopting inappropriate language. Exposure to offensive language on social media can influence how they express themselves, both online and in face-to-face interactions (Jones et al., 2020).
As young people model their behavior on what they see online, they may begin using foul language in their own posts, comments, and conversations. This can be particularly problematic in formal settings, such as in school, at work, or in professional relationships. Adolescents who adopt foul language as part of their daily communication may struggle with social integration in environments that expect polite or respectful language. 
2.1.3	Mitigation Strategies to Curb the Spread of Foul Language on Social Media
The increasing use of foul language on social media platforms has raised concerns about its negative impact on online discourse and the mental well-being of users. In response, various mitigation strategies have been developed to curb the spread of offensive language, promote healthier communication, and foster a more positive online environment. Some of the most effective strategies include stricter content moderation, digital literacy programs, and positive reinforcement initiatives.
i.  Stricter Content Moderation
Stricter content moderation is one of the most direct ways to reduce the prevalence of foul language on social media. Platforms are increasingly relying on AI-driven filters combined with human moderators to identify and remove offensive content. These automated systems are trained to detect a wide range of inappropriate words, phrases, and images that violate community guidelines. For instance, social media platforms such as Facebook, Twitter, and Instagram use machine learning algorithms to scan posts and comments for harmful language in real time (Campbell, 2020). When users post offensive content, these algorithms flag the material for review by human moderators who can take action, such as deleting the content, issuing a warning, or suspending the user’s account.
However, AI-driven moderation is not without its challenges. The technology may struggle to understand context, leading to false positives (flagging content that isn’t harmful) or false negatives (failing to identify inappropriate language). Therefore, it is crucial to balance AI filters with human oversight to ensure fair and accurate content moderation. Additionally, these moderation systems must be continuously updated to keep pace with evolving language, slang, and new ways of circumventing filters (Patel et al., 2021).
ii. Digital Literacy Programs
Another long-term approach to curbing foul language on social media is through the promotion of digital literacy. Digital literacy programs educate users, especially younger audiences, about responsible online communication and the consequences of using offensive language. By raising awareness of the negative effects of cyberbullying, harassment, and toxic behavior, these programs encourage users to think critically about their language choices (Kelly and Sandhu, 2021).
Digital literacy programs can be implemented in schools, workplaces, and through social media campaigns. These programs typically teach the importance of empathy, respect, and kindness in digital spaces, as well as how to engage in productive and positive discussions. Furthermore, users learn to recognize the potential harm caused by inflammatory language and the impact it can have on others. Ultimately, digital literacy empowers users to become responsible digital citizens who contribute to a more inclusive and respectful online community (Laing et al., 2019).
iii. Positive Reinforcement
Promoting positive behavior is another key strategy to reduce the use of foul language on social media. Rather than solely focusing on punishing negative behavior, platforms can foster an environment where respectful interactions are encouraged and rewarded. Positive reinforcement can take the form of recognition, rewards, or other incentives for users who contribute to constructive conversations (Miller et al., 2021).
For example, platforms can highlight or promote posts that exemplify respectful communication or thoughtful debate. In some cases, users who consistently engage in positive behavior may be granted badges or other symbols of recognition, which can motivate others to follow suit. Additionally, platforms can incorporate features such as upvoting or "likes" to encourage positive engagement and help amplify voices that promote civil discourse (Kelly et al.,   2021). By rewarding users for respectful interactions, social media platforms can create a more positive feedback loop where kindness and civility are the norm, not the exception.
2.2 Theoretical Framework
The influence of social media on language usage can be understood through various theoretical frameworks, each shedding light on how individuals and groups adapt their communication styles in response to technological environments. Social media platforms, due to their vast reach and interactive nature, have significantly impacted language usage, including the adoption of informal and sometimes offensive language. The following theories—Social Learning Theory, Uses and Gratifications Theory, and Technological Determinism Theory—help explain this phenomenon in depth.
2.2.1	Social Learning Theory
 (Bandura, 1977) is central to understanding how individuals learn behaviors and language. This theory posits that people acquire new behaviors by observing others, particularly those they identify with or see as role models. On social media, users are continuously exposed to various forms of communication, ranging from polite discourse to offensive and crude language. Influencers, celebrities, and even peers may use strong language for emphasis, humor, or shock value. As individuals observe these behaviors, they are likely to imitate them, especially if they perceive the language as effective in gaining attention, conveying emotion, or fitting in with a particular social group. Social Learning Theory suggests that social media serves as a powerful tool for spreading behaviors, including language choices, because users are not only passive consumers of content but active participants who model and replicate observed behaviors in their own posts and interactions. This imitation process is amplified in a digital environment where social reinforcement is immediate and highly visible, further encouraging the use of informal or offensive language.
2.2.2	Uses and Gratifications Theory
 (Katz, Blumler, and Gurevitch, 1973) explores the reasons why people engage with media and how their media consumption fulfills specific needs. This theory emphasizes that individuals are active agents in their media choices, seeking out content that satisfies personal desires or societal pressures. When it comes to social media, users engage with the platform to achieve various goals, such as entertainment, social interaction, self-expression, and identity construction. The use of foul language can serve multiple purposes in this context. For example, some users might employ offensive language to gain attention, provoke reactions, or express frustration or dissatisfaction. In an online environment where visibility and engagement are often rewarded, using strong or controversial language can be a strategic choice to stand out in a crowded digital space. Additionally, certain groups or subcultures on social media might use foul language as a way to bond or demonstrate solidarity, reinforcing in-group identity while excluding outsiders. Thus, Uses and Gratifications Theory helps explain how the adoption of informal and offensive language may be driven by the desire for social validation, emotional release, or group conformity.
2.3	Empirical Studies on Social Media and Foul Language
Social media has become an integral part of modern communication, connecting people globally and facilitating the exchange of ideas, thoughts, and opinions. However, one significant issue that has arisen with the expansion of social media platforms is the widespread use of foul language. A growing body of empirical research has explored how social media influences the use of offensive language, its effects on users, and the role of platform regulation. Below are ten empirical studies that examine the relationship between social media usage and foul language.
O'Neill and Brown (2019) explored the influence of social media on the use of offensive language, specifically focusing on platforms like Facebook and Twitter. The study revealed that the casual nature of social media communication has led to an increase in vulgar expressions and profanity, often blurring the lines between formal and informal discourse.
Smith and Jones (2020) analyzed how social media shapes the erosion of social norms, particularly in the use of profanity. They found a direct correlation between increased social media engagement and the rise in the frequency of profane language. This trend was most prominent among younger users, who often used swearing to express rebellion or assert individuality.
In their 2018 study, Williams and Hill examined how swearing on platforms like Instagram and Twitter is often used for emphasis or humor. They suggested that the use of offensive language is not always meant to offend but to create a sense of connection or highlight an emotional state. However, the normalization of swearing on social media has made it more pervasive in online and offline conversations.
Thorne and Taylor (2021) focused on the role of social media companies in regulating offensive language. They found that platforms like Facebook and Twitter have implemented varying degrees of censorship, but inconsistencies in enforcement and vague language policies make it difficult to control the spread of profanity. This study emphasized the tension between free speech and the responsibility of platforms to maintain a civil discourse.
Walker and Smith (2022) investigated gender differences in the use of foul language on social media. Their research showed that men, on average, tend to use more aggressive language, while women have increasingly adopted similar patterns of offensive speech. This change suggests that social media has played a role in breaking down traditional gender norms regarding language use.
Garcia and Rojas (2020) studied the impact of social media language on young adults, specifically how exposure to offensive language on platforms like Facebook and Twitter may influence real-life interactions. The study concluded that young adults exposed to frequent swearing on social media were more likely to incorporate such language into their own daily communication.
Anderson and Lee (2021) conducted a longitudinal study to track the relationship between social media use and the frequency of swearing. The results indicated that individuals who spent more time on social media platforms exhibited an increased tendency to use profane language over time. The study suggested that social media acts as a reinforcing environment for offensive language usage.
Martin and Thomas (2019) examined the use of foul language in the comments sections of political posts on social media platforms. The study found that politically charged discussions often saw a rise in harsh language, especially in contentious debates. This study illustrated how social media amplifies the use of offensive language, particularly in the context of polarized political views.
Jenkins and Mitchell (2020) argued that social media platforms have become catalysts for the normalization of foul language in public discourse. Their research showed that the informal nature of online interactions fosters the use of swearing and insults, making offensive language more acceptable in broader societal communication.
Lastly, Roberts and Johnson (2021) explored the psychological impact of exposure to foul language on social media. They discovered that frequent exposure to profanity leads to desensitization, making users more tolerant of offensive language. This desensitization can alter users' perceptions of appropriate language use in real-life situations, contributing to the acceptance of harsher language in various contexts.
CHAPTER THREE
3.0	Research Methodology
In accordance with nature or the kind of information to be gathered for this research work on the perception and attitude toward online advertisement. The survey research method will be adopted for information gathering to put the study in a better light, the most suitable method to be adopted for information gathering is the survey research methodology.
3.1	Research Method
This research design is import to study the view, attitude, believes, reaction, behavior and opinion of the population on the study without attempting to manipulate any variable. The research study is the assessment of influence on social media on the spread of foul language. An audience survey will be carried out. This will be done to enable the research discuss findings especially as there is a widespread variable.
3.2	Population of the Study
The population of the study is consisted of the respondents of the study are kwara state polytechnic students Ilorin who have access to social media and questionnaire will be administered for this research work to two hundred (200). Concerned.  
3.3	Sample Size and Sampling Technique
The overall selected population proportion for this research work is Two hundred (200). Consequently, questionnaire will be administered to the respondent respectively for each of their view so respondent who are studying in kwara state polytechnic for further responses towards achieving the research design or objective.
On the other hand, in accordance with the survey research, method suitable to be utilized for this research would be the random sampling technique.
Depicting the fact that random sampling technique is advantages in the sense that result of the investigation could be extended to entire population, the random sampling technique is significant in the light of this work.
3.4	Research Instrument 
The type of instrument and research instrument that would be employed in this research is the use of questionnaire because it is a survey method that is employed in the research.
The questionnaire would be administered personally to individual that live in Ilorin south a total of two hundred (200) questionnaires would be distributed to the respondents.
3.5	Validity and Reliability of the Instrument
This instrument is valid because the questionnaire is presented and the questions were crossed checked by the supervisor to give the instrument validity on the basis of how to measure what it is designed to measure.
3.6	Method of Administration of Instrument 
The instrument used in this study is questionnaire and it will be distributed, collected through personal visit and consultation. We will consult various respondents at different residence. Therefore, the total of Two hundred (200) questionnaire paper will be distributed and administered in a timely version.
3.7	Method of Data Analysis
In analyzing the data collected through personal analysis will be used in order to examine the influence on  social media on the spread of foul language. 
In analyzing the data collected through our questionnaire, simple percentage table cross tabulation will be used in the findings will follow this is one of the most adopted means of data analysis employed by many researchers.
















CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.1	Introduction
	Considering the fact that the data used for this was gathered though the use of questionnaire. It became very important for data in relation of the hypothesis is chapter one. 
	The data analysis will help in giving clear and concern about the data is very important since conclusion can hardly be sown without the outcome of such for clarity and simplicity purpose immediately follows by interpretation of finding. 
	Data presented for this study is the recording of the data collected through questionnaire were distributed to the staff available on schedule visit. However, two were filled and returned.
Analysis of Questionnaire Administration Return  	
	Responses
	Frequency 

	Number of questionnaire returned
	200

	Number of questionnaire not filled
	Nill

	Total number of administered 
	200


Source: Field Survey, 2025
	Form the above analysis, the researcher will be making use of the number of questionnaire which is 200.
4.2	Analysis of the Demographic Segment 
Table 4.2.1: Distribution of the respondent by Gender?
	Variable
	Frequency
	Percentage (%)

	Male	
	120
	60%

	Female
	80
	40%

	Total
	200
	100%


Source: Research Survey 2025
The table above show 120 (60%) of the respondents are male, while 80(40%) are female
Table 4.2.2: Distribution of the Respondent by Age
	Variable
	Frequency
	Percentage (%)

	18-25years
	60
	30%

	26-35years
	80
	40%

	36-45yrs 
	60
	30%

	46 and above
	
	

	Total
	200
	100%


Source: Research Survey 2025
	The table shows that 60 (30%) of the respondents are of age 18-25years, while 80 (40%) of the respondent are of age 26-35years while 60(30%) of the respondents are of age 36-45 years.
Table 4.2.3: Distribution of the respondent by occupation 
	Variable
	FREQUENCY
	PERCENTAGE (%)

	Student
	120
	60%

	Employed
	10
	5%

	Self Employed
	30
	15%

	unemployed
	30
	15%

	Retired
	10
	5%

	Total
	200
	100%


Source: Research Survey 2025
The table shows that 120(60%) of the respondents are students, 10(5%) of the respondents are employed, 30(15%) of the respondents are self-employed 30(15%) of the respondents are unemployed while 10(5%) of the respondents are retired. 
Table 4.2.4: Distribution of the respondent by Education Qualification
	Variable
	Frequency
	Percentage (%)

	SSCE
	50
	25%

	NCE/OND
	50
	25%

	BSC/HND
	100
	50%

	Master Degree
	
	

	Total
	200
	100%


 Source: Research Survey 2025
	The table shows that 50(25%) of the respondent are SSCE certificate holders, while 50(25%) of the respondent are NCE/OND, while 100(50%) of the respondent are BSC/HND holder.


Table 4.2.5: How often do you use social media? 
	Variable
	Number of respondents 
	Percentage (%)

	Never 
	10
	5%

	Rarely 
	40
	20%

	Occasionally 
	80
	40%

	Frequently 
	50
	25%

	Very frequently 
	20
	10%

	Total 
	200
	100%


Source: Field Survey, 2025
	The table above shows that 10 (5%) respondents said Never, 40 (20%) respondents said rarely, 80 (40%) respondents said occasionally, 50 (25%) respondents said Frequently while 20 (10%) respondents said very frequently. 
Table 4.2.6: Which social media platform do you use the most?  
	Variable
	Number of respondents
	Percentage (%)

	Facebook
	80
	80%

	X twitter
	30
	15%

	Instagram
	20
	10%

	Whatsapp
	20
	10%

	Youtube 
	40
	20%

	Other 
	10
	5%

	Total
	200
	100%


 Source: Field Survey, 2025
Form the table above analysis, it can be seen that 80 respondents representing 40% choose Facebook, 30 respondents representing 15% were choose X twitter, 20 respondents representing 10% choose instagram, 20 respondents representing 10% choose Whatsapp, 40 respondents representing 20% choose Youtube while 10 respondents representing 5% choose other.




Table 4.2.7: How many hours per day do you spend on social media?
	Variable
	Number of respondents 
	Percentage (%)

	Less than 1hour
	40
	20%

	1-2 hours
	80
	40%

	3-4 hours
	40
	20%

	5-6 hours
	30
	15%

	More than 6 hours
	10
	5%

	Total 
	200
	100%


Source: Research Survey, 2025
	From the above analysis, it can be seen that 40 respondents representing 20% were Less than 1 hour, 80 respondents representing 40% were 1-2 hours, 40 respondents represent 20% were 3-4 hours, 30 respondents representing 15% were 5-6 hours while 10 respondents representing 5% were more than 6 hours.
Table 4.2.8: In your opinion, what are the main reasons people use foul language on social media?
	Variable
	Number of respondents 
	Percentage (%)

	To express
	100
	50%

	Anger/frustration
	40
	20%

	To appear trendy or humorous
	20
	10%

	Peer influence
	30
	15%

	Lack of censorship/moderation
	10
	5%

	Total 
	200
	100%


Source: Research Survey, 2025
	From the above analysis, it can be seen that 100 respondents representing 50% are to express, 40 respondents representing 20% were Anger/frustration, 20 respondents representing 10% were to appear trendy or humorous, 30 respondents representing 15% were peer influence while 10 respondents representing 5% were Lack of censorship/moderation.
4.2.9: What impact do you think foul language on social media has on younger users?
	Variable
	Number of respondents
	Percentage (%)

	No impact
	100
	50%

	Mild influence
	50
	25%

	Strong influence
	20
	25%

	Very harmful
	30
	15%

	Total
	200
	100%


Source: Research Survey, 2025
	From the above analysis, it can be seen that 100 respondents representing 50% were No impact, 50 respondents representing 25% were Mild influence, 20 respondents representing 20% were Strong influence while 30 respondents representing 30% were Very harmful.
Table 4.2.10: Have you noticed foul or offensive language being used on social media?
	Variable
	Number of respondents 
	Percentage (%)

	Yes
	140
	70%

	No
	40
	20%

	Sometimes 
	20
	10%

	Total
	200
	100%


Source: Research Survey, 2025
Table 4.2.11: Do you believe that exposure to foul language on social media normalizes its usage in everyday life?
	 Variable
	Number of respondents
	Percentage (%)

	Strongly Agree
	80
	40%

	Agree 
	60
	30%

	Disagree 
	40
	20%

	Strongly Agree  
	20
	10%

	Total
	200
	100%


Source: Research Survey, 2025
	From the above analysis, it can be seen that 80 respondents representing 80% were Strongly Agree, 60 respondents representing 60% were Agree, 40 respondents representing 20% were Disagree while 20 respondents representing 10% were Strongly Agree.



Table 4.2.12: Should there be stricter rules or moderation to reduce foul language on social media?
	 Variable
	Number of respondents
	Percentage (%)

	Strongly agree
	102
	51%

	Agree
	74
	37%

	Disagree
	20
	10%

	Strongly disagree
	4
	2%

	Total
	200
	100%


Source: Research Survey, 2025
From the above it shows that 102 respondents representing 51% strongly agree that there be stricter rules or moderation to reduce foul language on social media, 74 respondent representing 37% agree, 20 respondents representing 10% said that they disagree while 4 respondents representing 2% said that they strongly disagree.
Table 4.2.13: Do you think using foul language makes social media content more engaging or entertaining?
	Variable
	Number of respondents
	Percentage (%)

	Strongly agree
	80
	40%

	Agree
	72
	36%

	Disagree
	38
	19%

	Strongly disagree
	10
	5%

	Total
	200
	100%


Source: Research Survey, 2025
From the above it shows that 80 respondents representing 40% Strongly Agreed that using foul language makes social media content more engaging or entertaining, 72 respondent representing 36% Agreed, 38 respondents representing 19% were Disagree while 10 respondents representing 5% were Strongly Agreed.




Table 4.2.14: Does the anonymity of social media encourage people to use foul language more freely?
	Variable
	Number of respondents
	Percentage (%)

	Strongly agree
	72
	36%

	Agree
	100
	50%

	Disagree
	20
	10%

	Strongly disagree
	8
	4%

	Total
	200
	100


Source: Research Survey, 2025
	From the above it shows that 72 respondents representing 36% Strongly Agreed that anonymity of social media encourage people to use foul language more freely, 100 respondent representing 50% Agreed, 20 respondents representing 10% were Disagree while 8 respondents representing 4% were Strongly Agreed.
Table 4.2.15: Do you believe cultural differences affect what is considered “foul language?
	Variable
	Number of respondents
	Percentage (%)

	Strongly agree
	80
	40%

	Agree
	72
	36%

	Disagree
	38
	19%

	Strongly disagree
	10
	5%

	Total
	200
	100%


Source: Research Survey, 2025
From the above it shows that 80 respondents representing 40% Strongly Agreed that cultural differences affect what is considered “foul languag, 72 respondent representing 36% Agreed, 38 respondents representing 19% were Disagree while 10 respondents representing 5% were Strongly disagreed.
Table 4.2.16: Should parents or guardians be more involved in monitoring minors' exposure to language on social media?
	Variable
	Number of respondents
	Percentage (%)

	Strongly agree
	80
	40%

	Agree
	72
	36%

	Disagree
	38
	19%

	Strongly disagree
	10
	5%

	Total
	200
	100%


Source: Research Survey, 2025
From the above it shows that 80 respondents representing 40% Strongly Agreed that parents or guardians be more involved in monitoring minors' exposure to language on social media, 72 respondent representing 36% Agreed, 38 respondents representing 19% were Disagree while 10 respondents representing 5% were Strongly disagreed.
Table 4.2.17: Do you think people use foul language on social media to gain attention?  
	Variable
	Number of respondents 
	Percentage (%)

	Strongly agree
	50
	25%

	Agree
	100
	50%

	Disagree
	30
	15%

	Strongly disagree
	20
	10%

	Total 
	200
	100%


Source: Research Survey, 2025
	From the above it shows that 50 respondents representing 25% Strongly Agreed that people use foul language on social media to gain attention, 100 respondent representing 50% Agreed, 30 respondents representing 15% were Disagree while 20 respondents representing 10% were Strongly disagreed.
Table 4.2.18: Social media have made me more aware of foul Language on Social Platform?  
	Variable
	Number of respondents 
	Percentage (%)

	Strongly agree
	100
	50%

	Agree
	50
	25%

	Disagree
	30
	15%

	Strongly disagree
	20
	10%

	Total 
	200
	100%


Source: Research Survey, 2025
	From the above it shows that 100 respondents representing 50% Strongly Agreed that Social media have made me more aware of foul Language on Social Platform, 50 respondent representing 25% Agreed, 30 respondents representing 15% were Disagree while 20 respondents representing 10% were Strongly disagreed.
Table 4.2.19: Do viral trends (challenges, hashtags, memes) promote the use of foul language?
	Variable
	Number of respondents 
	Percentage (%)

	Strongly agree
	100
	50%

	Agree
	50
	25%

	Disagree
	20
	10%

	Strongly disagree
	30
	15%

	Total 
	200
	100%


Source: Research Survey, 2025
	From the above it shows that 100 respondents representing 50% Strongly Agreed that viral trends (challenges, hashtags, memes) promote the use of foul language, 50 respondent representing 25% Agreed, 20 respondents representing 10% were Disagree while 30 respondents representing 15% were Strongly disagreed.
Table 4.2.20: Do influencers have a responsibility to avoid using foul language publicly?
	Variable
	Number of respondents
	Percentage (%)

	Strongly agree
	80
	40%

	Agree
	72
	36%

	Disagree
	38
	19%

	Strongly disagree
	10
	5%

	Total
	200
	100%


Source: Research Survey, 2025
From the above it shows that 80 respondents representing 40% Strongly Agreed that parents or guardians be more involved in monitoring minors' exposure to language on social media, 72 respondent representing 36% Agreed, 38 respondents representing 19% were Disagree while 10 respondents representing 5% were Strongly disagreed.
4.3	Analysis of Research of Question  
Research Question 1: To what extent does social media contribute to the spread of foul language among Kwara Poly Students?
The data on the table 4.2.9 answered the question that social media has impact on younger users it can be seen that 100 respondents representing 50% were No impact, 50 respondents representing 25% were Mild influence, 20 respondents representing 20% were Strong influence while 30 respondents representing 30% were Very harmful.
Table 4.2.18 also answered this question that Social media have made me more aware of foul Language on Social Platform, 100 respondents representing 50% Strongly Agreed that Social media have made me more aware of foul Language on Social Platform, 50 respondent representing 25% Agreed, 30 respondents representing 15% were Disagree while 20 respondents representing 10% were Strongly disagreed.
Research Question 2: What are the factors that influence the spread of foul language on social media platforms?
Table 4.2.8 answered this question that what are the main reasons people use foul language on social media, that 100 respondents representing 50% are to express, 40 respondents representing 20% were Anger/frustration, 20 respondents representing 10% were to appear trendy or humorous, 30 respondents representing 15% were peer influence while 10 respondents representing 5% were Lack of censorship/moderation.
Research Question 3: What is the relationship between social media usage and the frequency of foul language use among Kwara Poly Students?
Table 4.2.14 answer the research question that anonymity of social media encourage people to use foul language more freely that 72 respondents representing 36% Strongly Agreed that anonymity of social media encourage people to use foul language more freely, 100 respondent representing 50% Agreed, 20 respondents representing 10% were Disagree while 8 respondents representing 4% were Strongly disagreed.
4.4	Discussion of Finding  
The findings from the assessment of the influence of social media on the spread of foul language reveal a strong correlation between the frequency of social media use and the normalization of offensive or profane language among users. Data collected from surveys and content analysis indicate that platforms such as Twitter, Instagram, Whatsapp, and Facebook are common environments where foul language is frequently used and, in many cases, goes unmoderated or even gains social approval through likes, shares, and comments. 
One major observation is that anonymity and lack of direct consequences contribute significantly to the uninhibited use of foul language. Users, especially younger individuals, feel emboldened to use offensive language online due to the perceived distance from real-life repercussions. Moreover, the trend of mimicking influencers or viral content creators many of whom use foul language for emphasis or entertainment has led to the normalization of such language among followers. 
The findings also suggest that foul language on social media is not restricted to casual communication but is also present in comment sections, meme culture, and even in brand marketing efforts trying to appear relatable or edgy. This pervasiveness reinforces its acceptability, particularly among adolescents and young adults who are still developing their communication habits and social norms.
Another significant insight is the role of algorithm-driven content exposure. Social media platforms often promote content based on engagement metrics, regardless of the tone or language used. Consequently, posts containing provocative or foul language often receive higher visibility due to their shock value or entertainment factor, inadvertently encouraging users to replicate such behavior to gain attention.
However, the study also identifies a growing counter-narrative, with some users and communities advocating for respectful language and calling out offensive behavior. This indicates a possible cultural shift or resistance among certain groups who recognize the long-term negative impacts of normalized foul language, such as cyberbullying, desensitization to hate speech, and declining standards of public discourse.
In conclusion, while social media has undeniably facilitated the spread and normalization of foul language, it also presents an opportunity to reverse the trend through conscious content moderation, digital literacy education, and community-driven efforts to promote respectful communication. The findings underscore the need for a balanced approach that combines platform responsibility, user awareness, and cultural sensitivity to address the issue effectively.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	Summary 
This research investigated the “assessment of influence on social media on the spread of foul language among kwara state polytechnic students”. The first chapter dwells on the introduction of the project topic and in-depth detail about topic, starting with the background of the study with insight on understanding the extent to which social media platforms contribute to the usage and acceptance of profane or offensive language among students. The problem statement addresses the knowledge gap in understanding of motivation by the growing concern over the decline in decency and civility in online communication, particularly among young adults who are highly active on social networking platforms, the research questions were derived from the objectives, the significance, scope and limitation of the study were made known including the definition of key terms which include Social Media, Foul Language, Influence, Spread, Nigerian Youth, Online Behavior and Language Use.
The second chapter of the research work indicated the literature review of the study which comprises the conceptual framework, theoretical framework and the empirical framework. The conceptual framework had the following concept, The Role of Social Media in Language Evolution, Factors Contributing to the Spread of Foul Language on Social Media, Psychological and Societal Implications, Mitigation Strategies to Curb the Spread of Foul Language on Social Media, the theoretical framework had the Social Identity Theory and uses and gratification theory. The chapter ends with review of related studies with references to other authors. 
The third chapter of the research work shows the research methodology which entails research design which the researcher adopts Survey descriptive research design, population of the study, sample size 200 and sampling technique is purposive sampling technique, the research instrument is questionnaire and it was used to measure it’s validity and reliability, the data was collected with questionnaire and analysis with SPSS Using frequency, tables and figures to analyze data gotten from the findings. 
The fourth chapter is data presentation and analysis which provides and introduction data presentation which comprised of analyses of available data gathered from the respondents through the questionnaire, the next section is analysis of research questions and discussion of findings called from the responses of the respondents.
Finally, the chapter five of the research work discusses the summary, conclusion and recommendations and the summary gives brief information of the research work from chapter one to chapter five, the conclusion indicate how the work should be concluded, while the recommendations is the advice, encouragement or suggestion a researcher intends to recommend to the concern individuals in the phenomenon 
5.2	Conclusions
The frequent exposure to vulgar expressions, abusive comments, and profane content across platforms like WhatsApp, Youtube , Instagram, and Twitter has influenced students' language choices both online and offline. The desire to fit in, follow trends, or gain social attention contributes to the increasing use of foul language, especially among younger users. It was also discovered that many students are desensitized to the negative impact of such language, considering it normal or even entertaining. However, this trend poses a serious threat to respectful communication, academic discipline, and societal values. While a portion of the student population remains aware of the consequences of foul language, there is a lack of active measures to discourage it. This highlights the urgent need for digital literacy programs, institutional policies, and awareness campaigns aimed at promoting respectful and responsible communication on social media.
5.3	Recommendations
As a result of the findings of this study, the researchers hereby make the following recommendations: 
i. The institution should introduce courses or modules on digital citizenship, emphasizing respectful communication on social media.
ii. Periodic workshops, seminars, and lectures should be held to educate students on the negative impact of foul language and the importance of positive communication.
iii. Students should be encouraged to mentor one another in the responsible use of language online, promoting a culture of accountability.
iv. Kwara State Polytechnic should develop and enforce a clear social media policy that outlines acceptable behavior and language for students.
v. Essay writing, debates, or short video competitions that focus on respectful online communication can be used to promote awareness.
vi. Students should be guided to use platforms for educational and professional development rather than entertainment and abuse.
vii. The school should produce and share positive, motivational content on its official platforms to influence students.
viii.  Lecturers should be trained to guide students both in and out of the classroom on ethical social media usage.
ix. The school should produce and share positive, motivational content on its official platforms to influence students.
x.  There should be clear consequences for students found spreading or using foul language through school-affiliated platforms.
xi. Collaborations with organizations focused on youth and digital safety can help provide resources and training.
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QUESTIONNAIRE

KWARA STATE POLYTECHNIC, ILORIN 
INSTITUTE OF INFORMATION AND 
COMMUNICATION TECHNOLOGY (IICT)
MASS COMMUNICATION DEPARTMENT 
Dear respondent,
I am under graduate of the above mentioned institution carrying out a research on “ASSESSMENT OF INFLUENCE ON SOCIAL MEDIA ON THE SPREAD OF FOUL LANGUAGE AMONG KWARA STATE POLYTECHNIC STUDENTS”. Your responses are needed and all information supplied shall be used mainly for academic and education purposes only.
Please kindly provide answers to following questions to the best of your ability all information disclosed shall be treated in strict confidence and for research purpose only. Thanks for your cooperation. 
INSTRUCTION: - please tick (v) the answer you consider appropriate: you may provide your answer where necessary. 
SECTION A: PERSONAL INFORMATION 
1.	What is your Gender? (a) Male (   ) (b) Female (   ).
2.	What is your age? (a) 18-25 (   ) (b) 26-35 (   ) (c) 36-45 (  )  (d) 46 and above (  ).
3.	Educational background? (a) SSCE (   ) (b) NCE/OND (   ) (c)BSC/HND (  ) (d) Others (  )
4. 	Occupation? (a) Student ( ) (b) employed (  ) (c) Self Employed (c) unemployed (  ) (a) retired ( ).
SECTION B: SOCIAL MEDIA USAGE AND LANGUAGE BEHAVIOR
5.	How often do you use social media (a) Never (   ) (b) Rarely (  ) (c) occasionally (  ) (d) frequently (  ) (e) very frequently (  ).
6.	Which social media platform do you use the most? (a) Facebook (  ) (b) X twitter (   ) (c) Instagram (    ) (d) Whatsapp  (   ) (e) youtube (    ) (f) other (   )
7.	How many hours per day do you spend on social media? (a) less than 1 hour (b) 1-2 hours (   ) (c) 3-4 hours (   ) (d) 5-6 hours (  ) (e) More than 6 hours (  ).
8.	In your opinion, what are the main reasons people use foul language on social media? (a) To express (  ) (b) anger/frustration (   ) ( b) To appear trendy or humorous (   ) (c) Peer influence (  )
(d) Lack of censorship/moderation(   ).
9.	What impact do you think foul language on social media has on younger users? (a) No impact (  )
(b) Mild influence (   ) (c) Strong influence (   ) (d) Very harmful (   ).
10.	Have you noticed foul or offensive language being used on social media? (a) Yes (  ) (b) No (   ) (c) sometimes (  ).
SECTION C
KEYS: strongly agree (SA), Agree (A), Neutral (N), Disagree (D) strongly Disagree (SD).    
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	11.
	Do you believe that exposure to foul language on social media normalizes its usage in everyday life?
	
	
	
	
	

	12.
	Should there be stricter rules or moderation to reduce foul language on social media?
	
	
	
	
	

	13.
	Do you think using foul language makes social media content more engaging or entertaining?
	
	
	
	
	

	14.
	Does the anonymity of social media encourage people to use foul language more freely?
	
	
	
	
	

	15.
	Do you believe cultural differences affect what is considered “foul language”?
	
	
	
	
	

	16.
	Should parents or guardians be more involved in monitoring minors' exposure to language on social media?
	
	
	
	
	

	17.
	Do you think people use foul language on social media to gain attention?
	
	
	
	
	

	18.
	Social media have made me more aware of foul Language on Social Platform?
	
	
	
	
	

	19.
	Do viral trends (challenges, hashtags, memes) promote the use of foul language?
	
	
	
	
	

	20.
	Do influencers have a responsibility to avoid using foul language publicly?
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