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CHAPTER ONE
Introduction
1.1 Background to the study
The role of institutions of higher learning in the economic development of a nation in terms of equipping graduates with core skills that enhance their employability and career prospects cannot be overemphasized. Although career choice and employment prospects are major considerations for students opting for higher development their preparedness to take advantage of the openings in the chosen career path is more important than the mere choice of a career. Traditionally, the term ‘career’ was conceived as a series of work experiences associated with single-paid employment within a fixed organizational setting. However, new ways of conceptualizing careers have emerged, driven by changes in organizational hierarchies, employment relationships, and workforce demographics, which have resulted in greater opportunities for the mobility of employees, thereby making employment relationships less permanent.
Office Technology and Management (OTM), formerly referred to as Secretarial Studies in Nigeria, evolved out of a need to meet the technological and managerial demands of today’s workplace. The new name OTM was approved by the supervising body for Nigerian polytechnics, the National Board for Technical Development (NBTE), in 2014. In the curriculum document for OTM, the NBTE stated the core skills which the OTM program seeks to convey to students to prepare them for a career in OTM (NBTE, 2020). These skills include office, managerial, entrepreneurial, ICT, communication, and socio-psychological skills.
OTM is a developmental program designed to develop individuals’ abilities, skills, work ethics, and attitudes, as well as to impart the necessary knowledge required for effective entry and steady progress in gainful employment. The two main reasons for designing the Office Technology and Management program were, first, to address the needs of the conventional office environment, which has long been the desire of the Secretarial Studies students and practitioners, and, second, to enhance students’ knowledge by equipping them with the requisite skills for today’s modern office/work environment. These changes led to a change in curriculum with more emphasis on information and communication technology (ICT) and managerial and entrepreneurial competencies. OTM, thus, is an activity-based developmental program aimed at equipping students with office, technological and managerial skills, attitudes, competencies, and work habits that are required for success in occupations that have to do with secretarial and office.
Office skills include typewriting, shorthand, bookkeeping, and more (Adam, 2015). Managerial and entrepreneurial skills comprise planning, organizing, directing, decision-making, problem-solving, personal drive, creativity, and self-reliance. ICT skills include web browsing, e-mail, database and spreadsheet management, and other computer and technology skills, while communication skills include reading, writing, speaking, and listening, which are involved in the process of receiving, generating, or transmitting messages. Socio-psychological skills comprise interpersonal and intra-personal skills. Possession of these skills indicates graduating OTM students’ preparedness for the labor market, and, by implication, their employability. 
Higher development program in terms of graduate career readiness and employability has been the focus of much research in recent times; and in many cases, the lack of employability skills in higher development graduates. underscored the need for institutions of higher learning to design and implement developmental programs to produce graduates who not only possess the technical skills associated with their discipline but also interpersonal skills which meet the needs and expectations of employers.
Office technology and management graduates tackle the necessary tasks to keep small and large businesses running. They’re responsible for duties for managing an office that ranges from ensuring the office printer is working correctly to organizing a company’s finances and administrative staff. Office managers develop numerous skills as an integral component of any successful business. In this article, learn if an office management position might be right for you.
Office management oversees the administrative aspects of a business to improve the efficiency of office staff and general operations. At its core, office management is a form of leadership, as managers are expected to supervise an administrative team, orient them toward a common goal, and be equipped to handle challenges. 
An office manager generally oversees the efficiency, organization, and well-being of the company and its staff. From day to day, a manager will communicate with their staff and the heads of departments who supervise their work. Managers typically work with a company’s finances, supplying weekly and monthly reports and budgeting. An office manager must be able to work closely with a multitude of people and be a supportive resource for their administration. Successful managers are leaders and good problem-solvers who can troubleshoot various issues that may arise. 
Aspiring entrepreneurs can come up with ideas all day long, but not every idea is necessarily a good idea. For an idea to be worth pursuing, we must first determine whether the idea translates into an entrepreneurial opportunity. Entrepreneurial opportunity is the point at which identifiable consumer demand meets the feasibility of satisfying the requested product or service. In the field of entrepreneurship, specific criteria need to be met to move from an idea into an opportunity. It begins with developing the right mindset—a mindset where the aspiring entrepreneur sharpens their senses to consumer needs and wants, and conducts research to determine whether the idea can become a successful new venture.
In some cases, opportunities are found through a deliberate search, especially when developing new technologies. In other instances, opportunities emerge serendipitously, through chance. But in most cases, an entrepreneurial opportunity comes about from recognizing a problem and making a deliberate attempt to solve that problem. The problem may be difficult and complex, such as landing a person on Mars, or it may be a much less complicated problem such as making a less expensive and more comfortable mattress, as companies like Casper and Purple did.
In the twentieth century, economist Joseph Schumpeter stated that entrepreneurs create value “by exploiting a new invention or, more generally, an untried technological possibility for producing a new commodity or producing an old one in a new way, by opening up a new source of supply of materials or a new outlet for products, by reorganizing an industry” or similar means.
Entrepreneurial innovation is the disruptive force that creates and sustains economic growth, though, in the process, it can also destroy established companies, reshape industries, and disrupt employment. He termed this force creative destruction. Schumpeter described business processes, including the concept of downsizing, as designed to increase company efficiency. The dynamics of businesses advance the economy and improve our lifestyles, but the changes (sometimes through technology) can make other industries or products obsolete. For instance, Schumpeter P provided the example of the railroad changing the way companies could ship agricultural products quickly across the country by rail and using ice “cold cars,” while at the same time, destroying the old way of life for many ranchers who wrangled cattle from one location to their intended commercial destination.
More recent research has expanded on the concept of technological entrepreneurial opportunities, identifying several areas: creating new technology, utilizing technology that has not yet been exploited, identifying and adapting technology to satisfy the needs of a new market, or applying technology to create a new venture. 
Regardless of which of Schumpeter’s paths entrepreneurs pursue, before investing time and money, the business landscape requires a thorough investigation to see whether there is an entrepreneurial opportunity. Remember, the entrepreneurial opportunity is the point at which identifiable consumer demand meets the feasibility of satisfying the requested product or service. “Feasibility” in this definition includes identifying a sizable target market interested in the product or service that has sufficient profitability for the venture’s financial success.
A good place to begin your entrepreneurial quest is to read as much as you can, especially with new technology developments, even outside the field you work in. Remember that as technologies start to emerge, we often do not yet understand their commercial potential. For example, microwave technology was first applied in radars to track military submarines. But, thanks to a curious man named Percy Spencer and the accidental melting of a peanut bar in his pocket one day while tinkering with the technology, the microwave was born. It would take a few decades for it to be produced at a price the mass market could.
Think of drones, too. When they were invented, the multiple uses for this technology were not yet identified. Now, drone technology is being used by real estate firms, package delivery services, agriculture, underwater search and scientific research, security, surveillance, and more. Being tuned in to new experiences and information can lead to identifying opportunities. Entrepreneur Fred Smith found a system to solve the problem of overnight package delivery by founding Federal Express. As a college student, he wrote a paper for an economics class where he discussed his business idea. Many entrepreneurs start their business after working for someone else and seeing a better way to operate that business, and then start their own competing businesses 
Desktop publishing (DTP) is the creation of documents using page layout software on a personal ("desktop") computer. It was first used almost exclusively for print publications, but now it also assists in the creation of various forms of online content. Desktop publishing software can generate layouts and produce typographic-quality text and images comparable to traditional typography and printing. Desktop publishing is also the main reference for digital typography. This technology allows individuals, businesses, and other organizations to self-publish a wide variety of content, from menus to magazines to books, without the expense of commercial printing. 
Desktop publishing often requires the use of a personal computer and WYSIWYG page layout software to create documents for either large-scale publishing or small-scale local multifunction peripheral output and distribution - although non-WYSIWYG systems such as TeX and LaTeX are also used, especially in scientific publishing. Desktop publishing methods provide more control over design, layout, and typography than word processing. However, word processing software has evolved to include most, if not all, capabilities previously available only with professional printing or desktop publishing. 
The same DTP skills and software used for common paper and book publishing are sometimes used to create graphics for point-of-sale, presentations, infographics, brochures, business cards, promotional items, trade show exhibits, retail package designs, and outdoor signs.
	Desktop publishers use creativity and innovation, along with computer skills, to develop designs and layouts for books, journals or newspapers. If you're interested in pursuing a career in desktop publishing, then it might benefit you to learn what this profession typically involves and what skills you might need to succeed. In this article, we discuss what a desktop publisher is, explain what they do, and explore their skills and typical work environment.
	A desktop publisher is a professional who uses publishing software to create designs and layouts for content, such as books, brochures, magazines, or newspapers. They may design items for clients to print or publish digitally. Desktop publishers can work independently as a freelancer, or they could work for a company. Their tasks may vary depending on the size and type of project. For example, the layout and content of a newspaper may differ from the layout of a book. Since they work with different materials, desktop publishers might use various types of software for each project.
A desktop publisher is a professional who uses publishing software to create designs and layouts for content, such as books, brochures, magazines or newspapers. They may design items for clients to print or publish digitally. Desktop publishers can work independently as a freelancer, or they could work for a company. Their tasks may vary depending on the size and type of project. For example, the layout and content of a newspaper may differ from the layout of a book. Since they work with different materials, desktop publishers might use various types of software for each project.
1.2 Statement of the Problem
	In an era where digital communication and media production are pivotal to business success, desktop publishing (DTP) has emerged as a vital skill set. Office Technology and Management (OTM) graduates are trained in various administrative and technological functions, including desktop publishing. However, despite their exposure to DTP tools and techniques, there is limited evidence on how effectively these skills are harnessed for entrepreneurial ventures. Many OTM graduates face challenges in securing formal employment, making entrepreneurship a viable alternative. Yet, the extent to which they are equipped to leverage desktop publishing as a means of self-employment or business development remains unclear.
	This study seeks to examine the proficiency level of OTM graduates in DTP and evaluate how this skill contributes to entrepreneurial opportunities. It also aims to identify potential gaps in training, access to resources, and a revenue of business possibilities linked to DTP.
1.3 Objective of the study
	The general objective of the study is to focus on desktop publishing skills as the platform for the entrepreneurial possibility for office technology and management graduates. Specifically, the study intends to find out the following to:
· Determine whether entrepreneurship development skill will reduces the rate of unemployment of office technology and management.
· Find out the benefits of desktop publishing skill to office technology and management graduates 
· Identify whether entrepreneurship development & desktop publishing will be a great impact to office technology and management graduates  
· Identify the influence of entrepreneurship development skill on office technology and management graduates.
· Find out the effect of entrepreneurship development skill on office technology and management.
1.4 Research Questions
The following questions were designed by the researcher to enable her to reach conclusions through the responses that will be given to it by professionals and practitioners.
· How does entrepreneurship development skill reduces the rate of unemployment of office technology and management?
· How will desktop publishing skill be a benefit to office technology and management graduates?
· Will entrepreneurship development skill and desktop publishing skill be a great impact to office technology and management graduate?
·  How does the influence of entrepreneurship development skill on office technology and management graduates?
· How will out the effect of entrepreneurship development skill on office technology and management?
1.5 Significance of the study
· This study will be a very great benefit to OTM graduates and OTM students at large, this study will not only be a benefit to OTM graduates and OTM students alone but also to the lecturers in the department of office technology and management.
· This study will also provide information to the member of SMEDAN on how to be more productive with what they do and how they will do it.
· This study will also enable the entrepreneurial acquire the skill to operate effectively with the help of the study, and I will be a remedy to solve unemployment problem within the office technology and management graduates.
· This study will be of immense benefit to other researchers who intend to know more on this topic and can also be used by non-researchers to build more on their work. This study contributes to knowledge and could serve as a guide for other work or study.
1.6 Delimitation 
      This project is focused on desktop publishing skill as the platform for entrepreneurial possibility for office technology and management graduates. No attempt would be to go beyond this topic.
Limitation
There were no problems, challenges, constraints or limitations encounter during the course of writing this very chapter of this study.
CHAPTER TWO
LITERATURE REREVIEW
	This research is on desktop publishing skill as the platform for entrepreneurial possibility for office technology and management graduates. This study will be conducted under the following, sub headings 
2.1 The concept of entrepreneurship development skill
2.2 The concept of desktop publishing skill
2.3 influence of entrepreneurship development skill on OTM graduates
2.4 contribution of entrepreneurship development skill in the department of office technology and management 
2.5 effect of entrepreneurship development skill on unemployment reduction on OTM graduates
2.6 impact of desktop publishing skill to OTM graduates 
2.1 The concept of entrepreneurship 
The word Entrepreneurship was coined from the French word "entrepredre" which initially means the organizer of musical or other entertainments (Gautam, & Singh, 2015). The word entrepreneurship was extended to economic aspects in the 18th century. The French economist Richard Cotillion is generally accredited as being the first to come up with the term in the context of what is known today as “entrepreneurship” in about 1730.


 There is no universally acceptable definition of entrepreneurship (Gedeon, 2010). According to Gautam& Singh, (2015), an entrepreneur "refers to an individual who can turn ideas into action. It includes creativity, innovation, and risk-taking, as well as the ability to plan and manage projects to achieve objectives". 
Entrepreneurship is a concept that is being widely studied (Kalyoncuoğlu, Aydıntan, Gökse, 2017). Mokaya et al.; (2022) define entrepreneurship as "the individual motivation and willingness to take a risk, create and sustain a growth-oriented and profit-making enterprise." 
According to Teshome (2014), entrepreneurship is the art of setting up and running an enterprise profitably and sustainably. An entrepreneur is a person that is never satisfied with the status quo but is ready and able to turn new ideas or invention into a successful innovation.

According to Kuratko (2009), the entrepreneur is one who undertakes to organize manage and assume the risks of a business. An entrepreneur is an innovator or developer who recognizes and seize opportunities, converts those opportunities into workable or marketable idea, adds value through time, effort, money, or skills; assume the risk of competitive market place to implement these ideas, and realizes the rewards from these efforts. 
He stated further that an entrepreneur is the aggressive catalyst for change in the world of business, an independent thinker who dares to be different amid a background of common event. However, Wilson, et. al, (2014) stated that entrepreneurs are those persons who seek to generate value through the creation or expansion of economy activity, by identifying and exploiting new products, processes or market.Ekumankama, and Ukah (2019) asserted that entrepreneurship thus occurs when an individual develops a new venture, a new approach to an old business or idea, or a unique way of giving the market place a product or service by using resources in a new way under condition of risk.
  Entrepreneurship in context can be regarded as the innovation which can be thought of as a process change comprising identification, evaluation and exploitation of an opportunity, management and creation of value through the successful exploitation of a new idea by an entrepreneur. Entrepreneurship is a vehicle to improve the quality of life for individuals, families, and communities and to sustain a healthy economy and environment to achieve this individual need an entrepreneurship development.
Entrepreneurship can be defined as the process of using private initiative to transform a business concept into a new venture or to grow and diversify an existing venture or enterprise with high growth potential. Entrepreneurs identify an innovation to seize an opportunity, mobilize money and management skills, and take calculated risks to open markets for new products, processes and services Lalkaka, R., and Lalkaka, D (2017).
Entrepreneurship development (ED) refers to the process of enhancing entrepreneurial skills and knowledge through structured training and institution-building programs. ED aims to enlarge the base of entrepreneurs in order to hasten the pace at which new ventures are created. This accelerates employment generation and economic development. Entrepreneurship development focuses on the individual who wishes to start or expand a business. Small and medium enterprise (SME) development, on the other hand, focuses on developing the enterprise, whether or not it employs or is led by individuals who can be considered entrepreneurial Pareek, U (2019). 
Furthermore, entrepreneurship development concentrates more on growth potential and innovation than SME development does. However, many of the lessons learned from experiences in both types of development are similar Bygrave, W. D (2016).
Entrepreneurial skills can encompass a broad range of various skill sets like technical skills, leadership and business management skills and creative thinking. Because entrepreneurial skills can be applied to many different job roles and industries, developing your entrepreneurial skills can mean developing several types of skill sets. For instance, to be a successful business owner, you may need to develop your business management skills. To build and maintain successful project teams you might need to improve your leadership and communication skills Jennifer H (2022).
According to Jennifer H (2022), she stated examples of Entrepreneurial skills which encompass a large range of both soft and hard skills. Because of the many business roles entrepreneurs may take on, they may also develop a variety of different skill sets to accommodate the growth of their businesses and brands. Developing the following skill sets can also help you develop your entrepreneurial skills which they are.
· Business management skills
Successful entrepreneurs will most often rely on their business skills to manage and run a business or brand. Developing your business management skills can mean building up your ability to multitask, delegate responsibilities to subordinates and making decisions regarding the health and profitability of your business.
· Teamwork and leadership skills
Becoming a successful entrepreneur can also mean taking on leadership roles and working as part of a team? Being a business owner means you will most likely act as both a supervisor and as part of a team, and you will need to rely on effective leadership skills to help motivate your team.
· Communication and listening
Business owners and entrepreneurs should also develop effective communication skills. From active listening to discussions during meetings, being able to communicate effectively can help you work with others to build your business. Likewise, effective communication can also translate to how you promote awareness of your brand. For instance, effective and clear messages through emails, content marketing, social media and other advertising methods can positively influence how you reach your target market.
· Customer service skills
No matter the industry you venture into as an entrepreneur, you may still need to develop effective customer service skills. From talking with potential clients to discussing opening partnerships, effective customer service skills can help you connect with your customer base and ensure your brand is providing the products or services your market needs.
· Financial skills
Owning a business can also mean taking care of the financial aspects of your organization. You can develop financial skills by learning from a financial planner, reading financial guidebooks and using financial software to help you organize and keep track of the financial processes in your business.
· Analytical and problem-solving skills
Successful entrepreneurs may also have exceptional analytical and problem-solving skills. This is because there can be many aspects of building a brand or business that can require difficult decisions, finding solutions to obstacles and using creative thinking to develop plans and strategies that will help you achieve your business goals.
· Critical thinking skills
Critical thinking skills, like analytical skills, can be necessary for developing your overall entrepreneurial skills. Being able to look at problems, situations, projects and operations from different perspectives can help in decision-making and problem solving. Critical thinking skills can also be necessary for strategic planning and evaluating the approaches you're using to make changes or improve your business strategies as needed.
· Strategic thinking and planning skills
Critical thinking skills can also translate into strategic thinking skills. Entrepreneurs who have built brands and businesses most likely applied their strategic planning skills to develop strategies for growing and developing their businesses. To be successful as an entrepreneur, it takes planning and being able to think strategically can allow you to find ways to beat out your competition, grow your market reach or implement effective strategies to reach your goals.
· Technical skills
Because of the availability of software programs for financial analysis, planning, marketing and other business processes, it can be extremely beneficial to develop your technical skills. Entrepreneurs with efficient technological skills can use software and other digital approaches for managing projects, tracking sales and revenue and measuring the performance of business growth.
· Time management and organizational skills
Time management and organization are also important skills for entrepreneurs to have. Strategies that can help develop these skill sets include breaking down tasks into manageable to-do lists and setting deadlines and achievable objectives for yourself and for your team. Additionally, you might implement technology to help keep business files organized or employ an office assistant to help you keep paperwork, business records and customer files organized.
· Branding, marketing and networking skills
Entrepreneurs may spend the majority of their time marketing and networking with other professionals to promote and grow their brands. Being able to implement successful branding and marketing strategies can be an essential aspect of becoming an entrepreneur. You might take a free online course to get started with branding and marketing basics, and you can also meet with other entrepreneurs to help grow your network.
2.2 The concept of desktop publishing skill
Desktop publishing is a technology skill used every time a publication is created. Desktop publishing involves using the computer to create visual displays of ideas and information by combining images and text to produce an attractive layout and design to effectively communicate a message. Common publications include brochures, postcards, newsletters, flyers, and posters.
Publisher is a desktop publishing program (DTP). Publisher simplifies the design, creating and publication of professional looking documents.
Publisher makes it especially easy by giving you hundreds of professionally designed designs to start from. Creating your own professional-looking publication with Publisher is as simple as replacing the text and graphics in a pre-designed publication with your own content.
Publisher includes designs for newsletters, brochures, business cards, postcards, greeting cards, media labels, Web pages, and more. Once you pick up the basic skills you need to start and customise a publication, you'll be able to apply those same skills to the entire range of personal and business publications now at your fingertips.

Desktop publishing is the process of combining and assembling text and graphic images electronically on a computer screen to output professional-looking publications such as flyers, newsletters, brochures, business forms, books and magazinesPorozny B (2017).
A desktop publisher is a professional who uses publishing software to create designs and layouts for content, such as books, brochures, magazines or newspapers. They may design items for clients to print or publish digitally. Desktop publishers can work independently as a freelancer, or they could work for a company. Their tasks may vary depending on the size and type of project. For example, the layout and content of a newspaper may differ from the layout of a book. Since they work with different materials, desktop publishers might use various types of software for each project Angstadt, Richard (2017).
Desktop publishers have a variety of duties when creating content. Although their tasks may differ depending on the project, desktop publishers have some common responsibilities for their projects. For example, they often research and collect graphics for each product. They typically organize these materials with the project's content to make a visually appealing design. Desktop publishers also select design aspects, such as font, background and spacing, when developing their materials. They collaborate with authors and editors as well to ensure that their design matches the content of the project, Stiff Paul (2016).
· Some of the other duties of a desktop publisher include:
· Editing text for spelling, grammar or punctuation errors
· Editing and formatting images or graphics
· Importing graphics and text into publishing programs
· Converting physical art into digital images
· Positioning text, images and graphics on a page



	Porozny B (2017). Stated that Desktop publishers use several skills when completing their daily duties, such as:
· Creativity
This refers to thinking of and implementing ideas in a new or innovative way. Desktop publishers use their creativity in a variety of ways while working. Primarily, they use this ability when developing designs for their projects. Desktop publishers think of creative ways to incorporate design elements onto a page. They also use creativity when selecting aspects of their design, such as colors, font styles and images. In addition, desktop publishers can use creativity to ensure that their project's design matches the tone of the content.
· Communication
Communication refers to the ability to convey messages clearly to others. Desktop publishers use communication skills when speaking with their employer, client or coworkers. They also use these skills to make sure they meet an author's or editor's needs when creating a design. If they're collaborating with other designers, desktop publishers can use communication skills to discuss the project. Communication skills can also include active listening abilities, which means the listener pays attention to what the speaker is saying. Desktop publishers use these skills when listening to clients to show that they care about their vision for a project.
· Attention to detail
Attention to detail refers to how accurately and thoroughly you work when completing a task. Desktop publishers use attention-to-detail skills to ensure that there are no mistakes in their projects. It's important that they develop materials with little to no errors to demonstrate their professionalism. For example, a desktop publisher might make sure that a book they're formatting has the correct page order. They might check for editing mistakes within the text as well.
· Computer skills
Computer skills are how professionals use computers and other devices efficiently. Desktop publishers are usually proficient in computer skills since they use several programs for their work. They often know how to operate different programs to create various types of content. It can be essential that they use each program and troubleshoot technical errors when they occur. Desktop publishers may also have different levels of computer skills, meaning some are more advanced than others.
· Critical thinking
Critical thinking is the ability to apply and analyze information to make a decision. Many desktop publishers use critical thinking skills to help them solve problems. For example, if an error occurs with their technology, these professionals may use critical thinking skills to help them diagnose the issue. Desktop publishers can also use these abilities when working with their clients. A client may ask them to revise their design or add another element to it. When this happens, desktop publishers use critical thinking to apply the client's feedback to their original design.
· Collaboration
Although some desktop publishers work by themselves, they often use collaboration skills in the workplace. They might work with professionals, such as graphic designers, authors or editors. If they're a freelance desktop publisher, they might work closely with their clients to ensure that they complete all of their directions. Collaboration is important in this profession, because desktop publishers may use elements from other artists or writers when creating their designs. Desktop publishers also use collaboration to work with various professionals to ensure that they create a cohesive product.

2.3 influence of entrepreneurship development skill on OTM graduates
Tertiary institutions are expected to take center stage in the process of continuous development of entrepreneurship in a Nation, to generate employment, and improve the economic development. Job creation will be enhanced by quality entrepreneurship development which will invariably reduce unemployment, poverty and social vices in Nigeria, Entrepreneurship, therefore, is a gateway to employment in view of volatile economic realities (Teshome, 2014).
According to Onegbu, (2014) entrepreneurship development is one of the most important fields of development for the fact that entrepreneurs are seen as the people who are driving the economies of countries. Accordingly, Oluwatobi and Ogunriola (2016) are of the opinion that one of the potent factors that enhance the wealth of nations is that of human capital. For Nigeria to accelerate its socio-economic development there is the deliberate need to focus attention on human capital development through regular interaction of planners, employers and builders of human capital to facilitate the process of meaningful national development (Raimi, et. al,. 2013).  

Graduate employability are now issues of both national and global concern owing to the ever rising number of unemployed graduates (Aida, Norailis&Rozaini, 2015). Many countries are facing economic challenges at the moment and hence according to literature, immense pressure is now being put on higher development  to produce quality graduates that can turn around economies with their specialist knowledge and skills; Garwe, (2013).
For Graduates to be successful in the tough environment, candidates for jobs must distinguish themselves from other candidates with similar qualifications. It is no longer sufficient for new graduates to have knowledge of an academic subject but lacking in skills and competencies that is germane for a job. This was what Jarvis (Wilson, et. al., 2012) to assert that universities must prepare and equip graduates with entry-level knowledge and skills for the labor market (Wilson, et. al,. 2012).
UNESCO (2008) stated that entrepreneurship development is made up of all kinds of experiences that give students the ability and vision of how to access and transform opportunities of different kinds. It goes beyond business creation. It is about increasing student’s ability to anticipate and respond to societal changes. Development is the key to national development (Maina, 2013).
The main objective of entrepreneurship development skill in tertiary institutions is to empower graduates irrespective of their course of study with skills that will provide them the opportunity to engage in income yielding business, whether they are able or not able to secure paid employment whether in public or private sector.
The main purpose of introducing entrepreneurship development skill to tertiary institutions is to produce graduates with entrepreneurial skills needed in the private sector can also start their businesses and consequently employs others.
Entrepreneurship development skill has the mandate to equip the youth with functional knowledge and skill to build up their character, attitude, and vision. According to Fayolle, (2019), Entrepreneurship development skill consists of all activities with the objective of fostering entrepreneurial mindsets, attitudes, and skills covering a range of areas such as idea generation, startup, growth and innovation). Entrepreneurship development can positively influence students to do something productive in the area of entrepreneurship. (Mahendra, Djatmika, &Hermawan, 2017). 
2.4 contribution of entrepreneurship development skill in the department of office technology and management 
Entrepreneurship development skills are essential for students in the department of office technology and management, Entrepreneurship is becoming more and more principal tool of brawling unemployment among nations. According to Teshome (2014), entrepreneurship establish and run business productively and sustain-ably. In this case, Entrepreneurship is thus, an important avenue for employment opportunities (Teshome, 2014). Research on the area of entrepreneurship is therefore necessary in achieving the thought of Nigerian people to overcome the problem of unemployment.
Entrepreneurship education has becomes way to train the manpower by giving students the necessary skills to take any area of study and be creative, innovative, and entrepreneurial (Welsh 2016). Several assistance from governments and NGOs have been successful through a variety of training and grants as a results many Polytechnics in the northern Nigeria kickoff to offer entrepreneurship courses to promote entrepreneurship atmosphere. Nowadays, students from polytechnics are potential candidates for future entrepreneurial activities (Küttim, &Kiis, A. 2014). Entrepreneurship education render the youth with useful knowledge and skill to build up their character, attitude, and vision.
Entrepreneurship education has continued to feature as a captivating theme in local summits and international conferences because of its potency as tool for mitigating unemployment and other social-economic challenges inhibiting sustainable development in all parts of the globe. Nigeria adopted entrepreneurship education to accelerate economic growth and development. This reflects in Nigeria‟s national policy on education which states that education is the most important instrument for propelling change, as no fundamental change can occur in any society except through educational revolution that impact on the intellects (Federal Government of Nigeria, 2017). Entrepreneurship education is not a new phenomenon in the annals of Nigeria; it has always been an age-long tradition, a culture and a habit that has consistently been transferred from one generation to another within the diverse ethnic nationalities that made up Nigeria. Entrepreneurial mind-set is prevalent in Yoruba land in western Nigeria, Hausa land in the northern Nigeria and among the Igbo people of eastern Nigeria (Raimi, Shokunbi&Peluola, 2017).
Entrepreneurship education generates growth because it serves as a vehicle for innovation, change, and a conduit for knowledge spillovers. Thus, in a regime of increased globalization, the comparative advantages of modern economies are shifting towards knowledge based economic activity, not only do entrepreneurship play a more important role, but also a recommendation for economic growth (Deakins, and Freel, 2019). Education remains a vital transformational tool and formidable instrument for socio-economic empowerment, wealth creation, and employment generation, poverty alleviation and value orientation which government has talked about for so long now. Suffice it to be mentioned that education, training and experience can increase the supply of entrepreneurs by making available more skills which are suitable for entrepreneurial endeavor. Entrepreneurship education involves the willingness of persons to persistently pursue the opportunity to create wealth (Elkington 2021).
2.5 effect of entrepreneurship development skill on unemployment reduction on OTM graduates
The idea of entrepreneurship has become essential as a result of constant and growing societal and economic problems particularly unemployment (García-Rodríguez, 2017). Entrepreneurship education is a study that is mark to effect students' intentions as well as stimulating them to establish new businesses as a future career choice. Findings from (Kim-Soon et al., 2016) showed that involvement in entrepreneurship education has cause students' entrepreneurial intentions as entrepreneurship education modify students' entrepreneurial power as it allows students to better their personal control, and self-esteem, (Farhangmehr et al., 2016).
 Entrepreneurship education has becomes way to train the manpower by giving students the necessary skills to take any area of study and be creative, innovative, and entrepreneurial (Welsh 2016). Several assistance from governments and NGOs have been successful through a variety of training and grants as a results many Polytechnics in the northern Nigeria kickoff to offer entrepreneurship courses to promote entrepreneurship atmosphere. Nowadays, students from polytechnics are potential candidates for future entrepreneurial activities (Küttim, &Kiis, A. 2014). Entrepreneurship education render the youth with useful knowledge and skill to build up their character, attitude, and vision. students that take part in entrepreneurship education are positively influenced to start a business. Notably, a number of studies relating to EE and EI have reported that there is a significant relationship between EE and EI (Ekpoh and Edet, 2019). 
Moreover, it has been argued that students who got entrepreneurship training reached higher scores in EE than students who graduate in other disciplines (Noel, 2021). Despite the above cited empirical researches, no study has investigated the effect of entrepreneurship education on entrepreneurial intent using data from polytechnic students; therefore, this study aims to overcome the limitation of earlier studies. Hence, it is hypothesized that polytechnic students with higher entrepreneurship education will show high entrepreneurial intention than those with low entrepreneurship education.
 According to Ogunnaike and Kehinde (2013), social networks are groups of individuals, organizations that adhere on one or more types of reciprocity like, shared values, visions ideas, social contacts, trade, among numerous other aspects of human relationship. Social networking allows acquiring fresh data concerning innovations and new ways in entrepreneurship.
Businesses are now making use of social media sites in advertising, giving information, etc. All these activities in one way or another could promote entrepreneurial intention among Polytechnic students. Hence, the need to examine the influence of entrepreneurial education and social networks on entrepreneurial intent among OTM graduates.
Thomas S (2019) on the importance of entrepreneurship education and training, stressed that “…while education is one of the most important foundations for economic development, entrepreneurship is a major driver of innovation and economic growth. Entrepreneurship education plays an essential role in shaping attitudes, skills and culture from the primary level up to tertiary level. It is obvious that entrepreneurial skills, attitudes and behaviors can be learned, and that exposure to entrepreneurship education throughout an individual’s lifelong learning path, starting from youth and continuing through adulthood into higher education as well as reaching out to those economically or socially excluded is imperative.”
OluwakemiOlawale&Qudus (2018) investigated effectiveness of entrepreneurial skills acquisition as a tool for employment generation among polytechnic graduates in Nigeria. The study seeks to determine the stance of higher education and entrepreneurial skills acquisition in employment generation. The variables of interest are job orientation, job creation and self-employment; and its associated self-reliance, job satisfaction on employment generation. 
2.6 impact of desktop publishing skill to OTM graduates 
Desktop publishing is an important skill that can be used to enhance visual communication and streamline the process of disseminating information of all kinds. It makes it possible to efficiently produce printed and electronic—online or onscreen—documents without the expertise and expensive equipment that was once required. Although skilled graphic designers use desktop publishing, so do small business owners, freelancers, website owners, and club presidents Brand B (2017).
According to Jacci Howard Bear(2023) Office managers, teachers, administrative assistants, real estate agents, restaurant managers, and just about any office or clerical job require some level of desktop publishing skill. In the office environment, that might mean familiarity with Microsoft apps or Publisher, the Adobe family of creative software, or some other graphic design/desktop publishing app. Students, individuals on a tight budget, and jobseekers can save money by learning basic desktop publishing skills to improve the look and clarity of their papers and resumes. 
According to Jacci Howard Bear (2023) he stated some impacts of desktop publishing skills which they are:
· Cost-effective: Desktop publishing makes it possible to efficiently produce printed and electronic documents without the expertise and expensive equipment that was once required.
· Desirable skill set: Office managers, teachers, administrative assistants, real estate agents, restaurant managers, and just about any office or clerical job require some level of desktop publishing skill.
· Expanding possibilities: Desktop publishing enhances visual communication and streamlines the process of disseminating information of all kinds.
· Accessible: Desktop publishing is available to everyone.
· Drawbacks: Just because someone owns page layout software—the staple of desktop publishing—doesn’t mean that person is a good designer.  












CHAPTER THREE
            METHODOLOGY
        This chapter deals with the procedures and methods used for obtaining the data needed for the analysis and completion of this research work focused on desktop publishing skill as the platform for entrepreneurial possibility for office technology and management graduates.
The detail will take this form
· 3.1 Instrument used
· 3.2 Population for the Study
· 3.3 Sample and Sampling Technique
· 3.4 Distribution and Collection of Data
· 3.5 Validity
· 3.6 Reliability
· 3.7 Method of Data Analysis.

3.1 Instrument used
Data for the research work were gathered through the use of questionnaires. The research questionnaire was designed for the collection of data necessary to provide information to the research questions stated in chapter one. The questionnaire was vetted and scrutinized by the researcher's supervisor, to ensure that it was in line with the topic.
3.2 Population Of the Study
This research aimed to critically look at on desktop publishing skill as the platform for entrepreneurial possibility for office technology and management graduates the entire population of employee used was 20 EED center kwara state polytechnic ilorin.
3.3 Sample and Sampling Technique
A sample of 20 individuals of the total population was selected in the organizations.
3.4 Distribution and Collection of Data
20 copies of the questionnaire were distributed by the researcher at the chosen case study and we were returned by the respondent to the questionnaire was framed in such a way that it is selective of the research questions highlighted in chapter one. After the necessary correction by my supervisor, approach the distribution of copies of the questionnaire as given to the respondents.
3.5 Validity
A validity test was carried out to ensure that the research instrument measured what it was supposed to measure. The four methods of measuring external validity face validity face and content validity were carried out in this work.
Content validity measures the appropriateness of the wording of the instrument and the objectives of the study while face validity enables the researchers to assert to claim to have measured what he or she end to measure. The researcher also confirmed id the format used in designing the instrument is appropriate for obtaining the information required from the respondents.
3.5 Reliability
The reliability test ensures that the instrument measures consistently as required by the work. All of the 20 copies of a questionnaire sent out, 20 copies of the questionnaire containing 20 questions were disturbed, twenty copies (20) were returned and analyze or otherwise convert to data into usable information. The statistical package for social science (SPAS) data entry form contains all collected on the instrument used it was validated by the expert,) contain all collected on the instrument used was validated by the experts in educational respondents.
3.7 Method of Data Analysis.
The data collected through the questionnaire were analyzed manually, using tables and percentages to explain the analysis. The analyses are presented in the next chapter.




















CHAPTER FOUR
DATA ANALYSIS
4.1	Introduction
This chapter illustrates the presentation and analysis of data collected through the questionnaire.
As stated in Chapter three, twenty copies of the questionnaires were distributed to the organizations chosen as the case study.  Twenty (20) copies were completed and returned. The results obtained from the questionnaires formed the basis of this chapter.
The information gathered through the questionnaire is carefully analyzed below and all the questions are adequately effective of questions raised in chapter I of the research questions
4.2	Presentation and Analysis of Data
Table 1: Career choice and employment prospects are major considerations for students opting for higher development.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	10
	50

	Agree
	4
	20

	Strongly disagree 
	5
	25

	Disagree 
	1
	5

	Total 
	20
	100


Source: Field Survey, 2025
	Table 1 shows that 10(50%) of the respondents strongly Agreed, 4(20%) agreed, 5(25%) partiallygreed. 1(5%) disagreed whether or not the Career choice and employment prospects are major considerations for students opting for higher development.
Table 2: Office technology and management graduates tackle the necessary tasks to keep small and large businesses running.
	Choice 
	No of respondents 
	Percentage (%)

	Strongly agree 
	10
	50

	Agree
	2
	10

	Strongly disagree 
	5
	25

	Disagree 
	3
	15

	Total 
	20
	100


Source: Field Survey, 2025
Table 2 states that 8(40%6) strongly agreed, 2(10%) agreed, 5(25%) disagreed, 1(5%) strongly disagreed whether or not Responses of the respondents on whether that the Office technology and management graduates tackle the necessary tasks to keep small and large businesses running.
Table 3: An office manager generally oversees the efficiency, organization, and well-being of the company and its staff.
	Choice 
	No of respondents 
	Percentage (%)

	Strongly agree 
	12
	60

	Agree
	3
	15

	Strongly disagree 
	2
	10

	Disagree 
	3
	15

	Total 
	20
	100


Source: Field Survey, 2025
Table 3 affirmed that 12(60%) of the respondents strongly agreed, 3 (15%) agreed, 2(10%) strongly disagreed, 3(15%) disagreed whether or not the An office manager generally oversees the efficiency, organization, and well-being of the company and its staff.
	Table 4:An office manager must be able to work closely with a multitude of people and be a supportive resource for their administration
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	1
	5

	Agree
	15
	75

	Strongly disagree 
	2
	10

	Disagree 
	2
	10

	Total 
	20
	100


Source: Field Survey, 2025
Table 4 shows that 1(5%) strongly agreed, 15(75%) agreed, 2(10%) strongly disagreed, 2(10%) disagreed whether or not that the office manager must be able to work closely with a multitude of people and be a supportive resource for their administration.
Table 5: Aspiring entrepreneurs can come up with ideas all day long, but not every idea is necessarily a good idea.
	Choice 
	No of respondents 
	Percentage (%)

	Strongly agree 
	17
	85

	Agree
Strongly disagree 
	1
1
	5
5

	Disagree 
	1
	5

	Total 
	20
	100


Source: Field Survey, 2025
Table 5 indicates that (85%) strongly agreed, 1(5%) agreed, 1(5%) disagreed, 1(5%) strongly disagreed whether or not thataspiring entrepreneurs can come up with ideas all day long, but not every idea is necessarily a good idea.
Table 6: Entrepreneurial opportunity is the point at which identifiable consumer demand meets the feasibility of satisfying the requested product or service.
	Choice 
	No of respondents 
	Percentage (%)

	Strongly agree 
	8
	40

	Agree
	4
	20

	Strongly disagree 
	5
	25

	Disagree 
	3
	15

	Total 
	20
	100


Source: Field Survey, 2025
Table 6 shows that 8(40%) of the respondents strongly agreed, 4(20%) agreed, 5(25%) strongly disagreed while 3(15%) disagreed whether or not that entrepreneurial opportunity is the point at which identifiable consumer demand meets the feasibility of satisfying the requested product or service.









Table 7: Entrepreneurial innovation is the disruptive force that creates and sustains economic growth.
	Choice 
	No of respondents 
	Percentage (%)

	Strongly agree 
	5
	25

	Agree
	2
	10

	Strongly disagree 
	9
	45

	Disagree 
	4
	20

	Total 
	20
	100


Source: Field Survey, 2025
Table 7 shows that 5(25%) of the respondents strongly agreed, 2(10%) agreed, 9(45%) strongly disagreed, 4(20%) disagreed whether or not that an entrepreneurial innovation is the disruptive force that creates and sustains economic growth.
Table 8:The dynamics of businesses advance the economy and improve our lifestyles.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	4
	20

	Agree
	15
	75

	Strongly disagree 
	1
	5

	Disagree 
	0
	0.00

	Total 
	20
	100


Source: Field Survey, 2025
Table 8 affirmed that 4(20%) of the respondents strongly agreed and 15 (75%) agreed and 1 respondent strongly agree while nil for disagree that the dynamics of businesses advance the economy and improve our lifestyles.
	Table 9:This technology allows individuals, businesses, and other organizations to self-publish a wide variety of content, from menus to magazines to books, without the expense of commercial printing.
	Choice 
	No of respondents 
	Percentage (%)

	Strongly agree 
	12
	60

	Agree
	0
	0.00

	Strongly disagree 
	7
	35

	Disagree 
	1
	5

	Total 
	20
	100


Source: Field Survey, 2025
	Table shows that 12 (60%) strongly agreed, 7935%) strongly disagreed while 1(5%) disagreed whether or not thatthis technology allows individuals, businesses, and other organizations to self-publish a wide variety of content, from menus to magazines to books, without the expense of commercial printing.











	Table 10:A desktop publisher is a professional who uses publishing software to create designs and layouts for content.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	2
	10

	Agree
	10
	50

	Strongly disagree 
	5
	25

	Disagree 
	3
	15

	Total 
	20
	100


Source: Field Survey, 2025
	Table 10: indicate that 2(10%) strongly disagreed, 3(156) disagreed whether or not that desktop publisher is a professional who uses publishing software to create designs and layouts for content.
	Table 11:Students that have acquired the knowledge of vocational skills in office technology and management are highly equipped with effective work competencies. 
	Choice 
	No of respondents 
	Percentage (%)

	Strongly agree 
	8
	40

	Agree
	7
	35

	Strongly disagree 
	2
	10

	Disagree 
	3
	15

	Total 
	20
	100


Source: Field Survey, 2025
	Table 11 indicates that 8(40%) strongly agreed, 7(35%) agreed that the Students that have acquired the knowledge of vocational skills in office technology and management are highly equipped with effective work competencies.
	Table 12: The graduate are trained to fit properly into the office of any organization and perform professionally.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	4
	20

	Agree
	0
	0.00

	Strongly disagree 
	16
	80

	Disagree 
	0
	0.00

	Total 
	20
	100


Source: Field Survey, 2025
	The table 12 shows that 4(20%) strongly agreed, 16(80%) strongly disagreed that the graduate are trained to fit properly into the office of any organization and perform professionally.










	Table 13: TheEntrepreneurial program arrive to produce well qualified and competent ND and HND graduates of Office Technology and Management.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	20
	100

	Agree
	0
	0.00

	Strongly disagree 
	0
	0.00

	Disagree 
	0
	0.00

	Total 
	20
	100


Source: Field Survey, 2025
	Table 13 states that 20 (100%) of the respondents strongly agreed that theEntrepreneurial program arrive to produce well qualified and competent ND and HND graduates of Office Technology and Management.
	Table 14:The good quality to professional office management who are outstanding among their equals and are able to discharge their duties with excellence.
	Choice 
	No of respondents 
	Percentage (%)

	Strongly agree 
	5
	25

	Agree
	5
	25

	Strongly disagree 
	7
	35

	Disagree 
	3
	15

	Total 
	20
	100


Source: Field Survey, 2025
	Table14 shows that 5(25%) strongly agreed, 5(25%) agreed, 7(35%) strongly disagreed that the good quality to professional office management who are outstanding among their equals and are able to discharge their duties with excellence while 3(15%) disagreed.
Table 15: The training the students have acquired will able them to perform effectively as office managers.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	8
	40

	Agree
	7
	35

	Strongly disagree 
	2
	10

	Disagree 
	3
	15

	Total 
	20
	100


Source: Field Survey, 2025
Table 15 indicates that 8(40%) strongly agreed, 7(35o) agreed, 2(10%) strongly disagreed and 3(15%) that the training the students have acquired will able them to perform effectively as office managers.
Table 16:Entrepreneurship is the art of setting up and running an enterprise profitably and sustainably.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	18
	90

	Agree
	0
	0.00

	Strongly disagree 
	2
	10

	Disagree 
	0
	0.00

	Total 
	20
	100


Source: Field Survey, 2025
Table 16 above indicates that 18 (90%) respondent strongly agreed that Entrepreneurship is the art of setting up and running an enterprise profitably and sustainably, while 2(10%) respondents strongly disagreed with the Statement.
	Table 17: Publisher simplifies the design, creating and publication of professional looking documents.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	13
	75

	Agree
	7
	25

	Strongly disagree 
	0
	0.00

	Disagree 
	0
	0.00

	Total 
	20
	100


Source: Field Survey, 2025
	Table 17 above shows that 13(75%) respondents strongly agreed and 7(25%) respondents agreed that the Publisher simplifies the design, creating and publication of professional looking documents.
	Table 18: Desktop publishing is the process of combining and assembling text and graphic images electronically on a computer screen.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	10
	50

	Agree
	10
	50

	Strongly disagree 
	0
	0.00

	Disagree 
	0
	0.00

	Total 
	20
	100


Source: Field Survey, 2025
This table 18 shows that 10(50%) respondents strongly agreed and 10(50%) respondents agreed that the desktop publishing is the process of combining and assembling text and graphic images electronically on a computer screen.
Table 19: Graduate employability are now issues of both national and global concern owing to the ever rising number of unemployed graduates.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	10
	50

	Agree
	5
	25

	Strongly disagree 
	2
	10

	Disagree 
	3
	15

	Total 
	20
	100


Source: Field Survey, 2025
Table 19 shows that 10 (50%) respondents strongly agreed and 5 (25%) respondent also agreed that graduate employability are now issues of both national and global concern owing to the ever rising number of unemployed graduates. While 2(10%) respondents strongly disagreed and 1(5%) respondent disagreed with the statement.
Table 20:For Graduates to be successful in the tough environment, candidates for jobs must distinguish themselves from other candidates with similar qualifications.
	Choice 
	No of respondents 
	Percentage (%) 

	Strongly agree 
	18
	90

	Agree
	0
	0.00

	Strongly disagree 
	2
	10

	Disagree 
	0
	0.00

	Total 
	20
	100


Source: Field Survey, 2025
[bookmark: _GoBack]Based on table 20, it is clear that 18(90%) respondents strongly disagreed and 2(10%) respondents agreed that for the graduates to be successful in the tough environment, candidates for jobs must distinguish themselves from other candidates with similar qualifications
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 	Summary
This study is based on the on desktop publishing skill as the platform for entrepreneurial possibility for Kwara state polytechnic, ilorin. employee.
The establishment of Centers of Entrepreneurial Studies (CES) in tertiary institutions across the country is a step in the right direction. Furthermore, this study is not exhaustive as regards entrepreneurial development in Nigeria Kwara State research on the subject matter can focus on concept of entrepreneurship development skill, concept of desktop publishing skill, influence of entrepreneurship development skill on OTM graduates, contribution of entrepreneurship development skill in the department of office technology and management, effect of entrepreneurship development skill on unemployment reduction on OTM graduates, and  impact of desktop publishing skill to OTM graduates.
Data were also collected with the use of questionnaire. The questionnaire was designed by the researcher with the assistance of her supervisor and distributed to the chosen case studies, twenty (20) copies of questionnaire were distributed, answered, and returned. Data were later analyzed and presented in chapter four (4).
Finally, it was observed that the entrepreneurship education is important in term of development, reason is because any country that want to grow should not eradicate entrepreneurship, many successful individuals in Nigeria are entrepreneurial, and even been an entrepreneurial, more jobs will be created.



5.2    Conclusion
Conclusively, any nation that abandons or treats entrepreneurship education with levity undermines rapid and transformational development; hence if Nigeria seriously intends to tackle the scourge of unemployment and technologically backwardness.
5.3 Recommendations 
>It is recommended that relevant stakeholders; authorities of the government, management of tertiary institutions should fashion sustainable measures to inculcate entrepreneurship education amongst the teeming undergraduates.
> Government must ensure necessary modifications in the educational system in the country that would make graduates to be employers of labor and self-employed, instead of looking for scarce job opportunities.
>Government must also urgently attend to the nagging issue of infrastructural deficits in the country especially that of power supply.
> OTM students should encourage themselves to learn one or two skills when they are still on campus. 






				
Questionnaire
1. Career choice and employment prospects are major considerations for students opting for higher development.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
2.	Office technology and management graduates tackle the necessary tasks to keep small and large businesses running.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
1. An office manager generally oversees the efficiency, organization, and well-being of the company and its staff.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
2. An office manager must be able to work closely with a multitude of people and be a supportive resource for their administration.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
3. Aspiring entrepreneurs can come up with ideas all day long, but not every idea is necessarily a good idea.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
4. Entrepreneurial opportunity is the point at which identifiable consumer demand meets the feasibility of satisfying the requested product or service.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
5. Entrepreneurial innovation is the disruptive force that creates and sustains economic growth.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
6. The dynamics of businesses advance the economy and improve our lifestyles.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )

7. This technology allows individuals, businesses, and other organizations to self-publish a wide variety of content, from menus to magazines to books, without the expense of commercial printing.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
8. A desktop publisher is a professional who uses publishing software to create designs and layouts for content.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
9. Students that have acquired the knowledge of vocational skills in office technology and management are highly equipped with effective work competencies.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
10. The graduate are trained to fit properly into the office of any organization and perform professionally.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
11. TheEntrepreneurial program arrive to produce well qualified and competent ND and HND graduates of Office Technology and Management.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
12. The good quality to professional office management who are outstanding among their equals and are able to discharge their duties with excellence.
Strongly agree (   ) Agree (  ) Strongly disagree (   ) Disagree  (   )
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