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ABSTRACT
This study investigates the role of Midland 99.1 FM, a state-owned radio station, in preserving and promoting cultural heritage in Kwara State, Nigeria. Anchored on the Cultural Preservation Theory and Uses and Gratifications Theory, the research adopts a survey method, engaging 100 respondents drawn from Ilorin East Local Government Area through simple random sampling. Findings indicate that Midland FM plays a significant role in fostering cultural preservation by broadcasting indigenous language programs, traditional music, and discussions on cultural practices. Respondents affirmed that the station enhances awareness of local heritage and contributes to intergenerational knowledge transfer. However, challenges such as inadequate funding, limited airtime for cultural programs, and the influence of foreign media content were identified. The study concludes that state radio stations remain vital for safeguarding cultural identity and recommends increased government support, strategic program scheduling, and community participation to strengthen cultural preservation through radio broadcasting.
Keywords: Midland 99.1 FM, cultural preservation, radio broadcasting, Kwara State, indigenous media






















TABLE OF CONTENT
Title page										
Certification 									
Dedication										
Acknowledgement		
Abstract 						
Table of contents
CHAPTER ONE: INTRODUCTION
1.1       Background of the study						
1.2.      Statement of the problem						
1.3.      Objectives of the study						
1.4.      Research objectives 					
1.5.      Significance of the study 					
1.6.      Scope and limitations of the study						
1.7.      Definition of key terms 				
CHAPTER TWO: LITERATURE REVIEW
2.1	Conceptual framework					
2.2	Theoretical framework							
2.3	Empirical review 		
CHAPTER THREE:	RESEARCH DESIGN
3.0      Research methodology 
3.1	Research design							
3.2	Population of the study						
3.3	Sampling size and sampling technique				
3.4	Instrumentation								
3.5	Validity and reliability of instrument				
3.6	Method of administration						
3.7	Method of data analysis						
CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS
4.1	Data presentation and analysis	
4.2       Analysis of respondent demographics
4.3.      Analysis of research question				
4.4	Discussion of findings					
CHAPTER FIVE: SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary	
5.2	Conclusion									
5.3	Recommendation							
	Reference									
	Appendix






















CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
Radio remains one of the most accessible and influential mass media platforms globally, serving as a crucial medium for education, information dissemination, and cultural preservation. State-owned radio stations, in particular, hold significant responsibilities in fostering societal development and safeguarding cultural heritage (Ojebode, 2018). These stations play a dual role of informing the public while promoting indigenous traditions and values, thus functioning as custodians of cultural identity (Ekanem & Umoh, 2020).
Midland 99.1 FM, a state-owned radio station in Kwara State, Nigeria, was established with the aim of bridging the gap between governance and the public while ensuring the preservation of cultural values. As a medium situated within the socio-cultural fabric of Kwara State, Midland FM serves as a platform for promoting indigenous languages, traditional music, folklore, and cultural events. This aligns with the broader objective of public broadcasting, which is to reinforce the cultural identity of the people while also addressing developmental needs (Agbo, 2019).
Cultural preservation involves maintaining the practices, knowledge, artifacts, and traditions of a people over time, ensuring they are passed on to future generations (Ebewo & Sirayi, 2022). In an era dominated by globalization and the proliferation of digital media, local cultures face significant threats, as younger generations increasingly adopt foreign lifestyles, languages, and practices (Udeorah, 2021). Consequently, state radio stations such as Midland FM have a critical role to play in countering this trend by creating content that resonates with the cultural heritage of the local population.
Radio has distinct advantages in cultural preservation due to its affordability, accessibility, and ability to transcend literacy barriers. According to Olayinka and Oladejo (2020), radio broadcasts reach even the most remote areas, making it an effective tool for community engagement and cultural advocacy. State radio stations like Midland FM utilize these strengths by incorporating cultural programming such as indigenous music shows, live coverage of traditional festivals, and educational segments on local customs and values. This contributes to fostering cultural pride and unity among listeners, particularly in ethnically diverse areas like Kwara State.
Midland FM’s efforts in cultural preservation are particularly relevant in Kwara State, a region with a rich tapestry of cultures, including Yoruba, Nupe, and Bariba ethnic groups. Each group possesses distinct languages, traditional attire, festivals, and cuisines, which collectively form the cultural identity of the state. As a unifying platform, Midland FM promotes these elements through programs that celebrate diversity while also encouraging interethnic understanding and collaboration (Adebayo & Adekunle, 2021).
Despite the potential of radio as a tool for cultural preservation, challenges persist. Globalization, urbanization, and the widespread influence of foreign media content have diluted the cultural consciousness of many Nigerian youths (Oboh, 2022). In Kwara State, there is a growing concern about the erosion of indigenous languages and customs, as younger generations increasingly favor foreign languages, music, and entertainment forms. Additionally, limited funding and technological constraints often hinder state radio stations from fully realizing their potential in cultural promotion (Ajibade, 2020).
Therefore, it becomes imperative to examine the role of Midland 99.1 FM in addressing these challenges. By understanding how the station’s programming influences cultural preservation and identity among the people of Kwara State, this study aims to highlight the importance of state-owned radio in maintaining cultural integrity in a rapidly changing world. Furthermore, the findings from this study will provide insights into how Midland FM and similar stations can improve their strategies for promoting cultural awareness and pride in the face of globalization.
This research situates itself within the broader discourse on the intersection of media and cultural sustainability, emphasizing the pivotal role of state-owned radio stations in shaping and preserving cultural heritage for present and future generations (Ekanem & Umoh, 2020).
1.2 Statement of the Problem
The advent of globalization and technological advancements has led to the rapid dissemination of foreign cultural content, often at the expense of indigenous traditions and values. In Kwara State, like many other regions, younger generations are increasingly influenced by global cultural trends, which poses a threat to the preservation of local heritage. The diminished use of indigenous languages, waning interest in traditional music, and declining practice of cultural festivals underscore the need for urgent intervention.
Midland 99.1 FM, as a state-owned radio station, is strategically positioned to address this challenge by promoting programs that highlight the rich cultural heritage of Kwara State. However, the effectiveness of the station in fulfilling this role remains under-researched. Questions arise as to whether the station’s programs resonate with the audience and actively contribute to cultural preservation.
This study seeks to address these concerns by examining the impact of Midland 99.1 FM’s cultural programs on the preservation of Kwara State’s heritage. It also explores the station’s ability to engage its audience in cultural discourse and assesses its success in countering the erosion of local traditions.
1.3 Research Objectives
The objectives of this study are:
i. To examine the role of Midland 99.1 FM in preserving the cultural heritage of Kwara State.
ii. To assess the audience’s perception of Midland 99.1 FM’s cultural programs.
iii. To identify the challenges faced by Midland 99.1 FM in promoting cultural preservation.
1.4 Research Questions
i. What is the role of Midland 99.1 FM in preserving the cultural heritage of Kwara State?
ii. How do audiences perceive Midland 99.1 FM’s cultural programs?
iii. What challenges does Midland 99.1 FM face in promoting cultural preservation?
1.5 Scope of the Study
This study focuses on the impact of Midland 99.1 FM on cultural preservation in Kwara State. It examines the station’s programs, such as traditional music broadcasts, language promotion, and cultural discussions. The study also considers audience feedback from listeners in both urban and rural areas of Kwara State. The research will not cover other state or private radio stations.
1.6 Significance of the Study
The findings of this study will be significant to media practitioners, policymakers, and cultural organizations. It will provide insights into the role of state radio stations in cultural preservation and highlight the challenges they face. Policymakers can use the results to design strategies for enhancing the effectiveness of state media in promoting cultural heritage. Additionally, the study will contribute to the body of knowledge on the role of radio in cultural preservation and serve as a reference for future research.
1.7 Definition of Terms
i. Cultural Preservation: The act of maintaining and promoting cultural traditions, practices, and heritage to ensure their continuity over time.
ii. Midland 99.1 FM: A state-owned radio station in Kwara State dedicated to information dissemination, entertainment, and cultural promotion.
iii. Radio Broadcasting: The transmission of audio content through radio waves to reach a wide audience.
iv. Heritage: The traditions, languages, values, and artifacts passed down from previous generations within a community.
v. Indigenous Languages: Native languages spoken by the people of a particular region, such as Yoruba, Nupe, and Bariba in Kwara State.




























CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). 
2.1 Conceptual Framework 
2.1.1. Concept of radio
Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2008:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946). Radio involves the process by which messages are sent through electrical waves. In other words, sound could be sent and received through these waves, (Sambe, 2008:75). 
Further, according to Idebi (2008:1) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clark Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture transmitters for broadcasting and communication generally.
There are certain features that radio stations cannot be divorced from. According to Sambe (2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilising people; hence it bypasses illiteracy and appeals to the individual person
2.1.2   Brief History of Radio Development in Nigeria
The growth of radio in Nigeria has been a slow but interesting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in houses of subscribers. The wireless system was introduced by the BBC in 1930.The wired broadcasting services were commissioned in Lagos on December 1, 1935, and two relayed stations were located at Ikoyi and the Glover Memorial Hall, Both in Lagos (Onabajo, 1992) cited in Omensea (2007).
The main duty of the relay was to carry BBC programmes, with just one hour available for local programmes featuring news, entertainment as well as local announcements. Other stations were later opened at Ibadan in 1939, Kano 1944, Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. The colonial government then came up with a policy to carry out a survey on radio broadcasting in all the British colonies including Nigeria. A committee was set up headed By L. W. Turner of the BBC Engineering Department and F. A. W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a Wireless system of broadcasting for the colony of Nigeria.
According to Ladele (1979) cited in Sambe (2008, p. 83), “an old building on 32 Marina, close to the General Post Office, was renovated as temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. The Radio Diffusion Services (RDS) later became the Nigerian Broadcasting Service (NBS) and was basically concerned with satisfying the programme needs of its audience, with the traditional role of informing, educating and entertaining the audience members. The NBS put up a remarkable performance, especially during the visit of Queen Elizabeth II to Nigeria. The NBS upheld the role of impartiality; the colonial government on the other hand did not give all the Nigerian nationalists the opportunity to react to accusations leveled against them”.
As a result of this, the Nigerian Broadcasting Corporation (NBC) was established on April 1, 1957, to replace the NBS. The establishment of NBC marked the first public broadcasting corporation established in any British colonial territory. NBC took up the responsibilities of radio broadcast in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established 1978. The Voice of Nigeria (VON) which served as the external service was established in 1990. But not satisfied with the new arrangements, the Western Regional Government established Its radio and television station in 1959. Eastern Nigeria followed suit in 1960 on the day Nigeria had its political independence from Britain. Northern Nigeria followed the same in 1962. Also, with the creation of more states, and each state wanting to propagate its people and culture, the place for radio broadcast began in Nigeria and has spread fast across the length and breadth of the Nigerian nation.
Today in Nigeria, each state owns and operates several radio stations (Akpede, Josef, Oladokun, Christine, and Chidinma, 2018). This is in addition to private radio stations. The communication of radio in Nigeria, according to Anifowose (2013, p. 19) “involves the process by which information and understanding are transferred from one person to another. He further posits that radio can be multi-faced as among other things, it can serve to pass messages, improve the capability of calling upon and organizing groups and organizations, enlarge the forum for social dialogue, provide effective capacity building of the society to raise awareness and knowledge on developmental issues, bring the people’s voice to the higher level of their political structure and mobilize members of a given society to tackle issues.
2.1.3   Ownership and Control of Radio 
There are two types of ownership and control of radio. These are: 
1. Government Ownership and Control: Here, the government establishes, runs and operates the station. This happens at federal, regional or state levels. If it were possible for local governments in Nigeria to operate and run a station, there is likely to be no difference.
Government control usually is the responsibility of the 
Ministry of Information. Government finances the system, that is, it pays staff emoluments and censors the programme materials when necessary. The censorship is meant to arrest the situation whereby negative news will be broadcast against the government. 
2. Private Ownership and Control: Certain stations are owned by individuals and corporate organisations and institutions. Government can regulate the activities of such organisations to some extent as spelt out by the National Broadcasting Commission Act No. 35 of 1992, Subsection 9, Article 13. In such situations, the station generates its revenue by the sale of airtime, by carrying out advertisements, by endorsements or by getting donations from well-wishers.
2.1.4         Types of Radio Broadcasting
With the most recent generations having primarily grown up on FM radio, there is an abundance of people who don’t realise the vastness to radio broadcasting like AM, FM, Pirate Radio, Terrestrial digital Radio, and Satellite. Here is a brief overview of the differing types of radio broadcasting:
i. AM: AM (amplitude modulation) was the earliest form of radio broadcasting. This specific type of broadcasting got it’s name for how it emits radio waves by manipulating the amplitude of the signal in conjunction with the amplitude of the signal that is being transmitted. What is known as a ‘medium-wave band’ is what is used worldwide to deliver AM broadcasting across the globe, while other parts of the world (like Europe) also use ‘long-wave band’ broadcasting. A great advantage to AM radio is that is fairly simplistic and the sound that is emitted from this type of signal can be easily detected.
ii. FM: FM radio (frequency modulation) was invented in the 1930s as a way to counter the interference issues with AM radio. FM radio stations happen on VHF (very high frequency) waves and are much more common thanks to better sound fidelity, which allowed stereo broadcasting to thrive on this specific type of broadcasting network. FM ranges are much shorter than AM ranges, despite the high frequency, meaning that the FM radio is much better for local radio stations. When this technology was originally developed, there wasn’t a specific threat to AM radio because FM radio required people to purchase a different type of receiver. It wasn’t until after World War II that there was a change in frequencies that allowed FM radio to be more accessible, thus toppling the popularity of AM radio.
iii. Pirate Radio: This type of radio refers to ‘illegal’ or un-regulated radio transmission. Often, this sort of radio broadcasting is used for political reasons, for entertainment, or as an exchange of two-way radio. While the origins of pirate radio can be linked to a general unlicenced use, history suggests that there have been moments that ships out at sea have used this mode of communication (ie pirate) as a base for broadcasting. While rules and regulations depend on where a person is at in the world, this type of broadcasting normally refers to an FM, AM, or short wave signal transmission. Even more interesting is that the origin of the broadcast may be legal, but where the broadcast is received may be construed as illegal (ie if a broadcast goes across borders).
iv. Terrestrial Digital Radio: Digital radio surfaced in the mid 1990’s in Europe, making its debut in the UK in ‘95, in Germany in ’99 and eventually emerging in the United States, France, Netherlands, and South Africa shortly after. A simpler term to describe this type of radio is DAB Digital Radio (Digital Audio Broadcasting). Digital radio is still an evolving form of radio that has a strong foothold in Europe, but is still lacking in a lot of countries (specifically in the US).
v.  Satellite Radio: As the name suggests, this is a radio broadcasting service that is produced via satellites. Satellite radios are able to broadcast to a very large geographical area compared to all of its counterparts and was developed to be used primarily in cars. Most often, satellite radio is only available through a subscription, meaning it isn’t a free service. An interesting note about satellite stations is that ground stations often send signals to satellites that are in turn projected back to radio receivers in both cars and homes. This particular signal not only has scrambled broadcasts, but also retains meta-data regarding particular broadcasts. These signals have to be sorted by radio receivers that display the information. This type of technology allows for a radio station to be heard nation and worldwide.
 2.1.5   Characteristics of Radio 
i. Radio makes pictures: Radio can create pictures in the mind once you hear  a radio commentary you could visualize or ‘see’ in your mind what was being described. You could actively ‘see’ pictures in your mind of the parade even as you listened to the sounds of bands playing patriotic tunes or the sounds of marching and commands. You use your power of imagination as you follow the running commentary.
ii. The speed of radio : Radio is the fastest medium. It is instant. As things happen in a studio or outside, messages can be sent or broadcast. These messages can be picked up by anyone who has a radio set or receiver which is tuned into a radio station. If you have a television set and cable or satellite connection you may be using a remote to get your favourite channel. These days if you have a satellite connection, you can also receive radio signals of various AIR stations. Otherwise your normal radio set gives the meter or frequency on which various radio stations operate. You are tuned into that station and listen to news that happened a few minutes earlier. On the other hand, a newspaper gives you the previous days’ news. Of course television can also cover events instantly. But television is a more complex medium where you need light and cameras for any coverage.
iii. Simplicity of radio: Compared to all other media, radio is simple to use. As mentioned in the previous sections, radio needs very simple technology and equipment. 
iv.  Radio is inexpensive: As it is simple, it is also a cheaper medium. The cost of production is low and a small radio can be bought for as low a price that is very affordable by even a poor man.
v. Radio does not need electric power supply: You can listen to radio using dry battery cells even if you do not have electric power supply or a generator. So in a country like ours, where electricity has not reached everywhere, radio is a great blessing. 
vi.  A radio receiver is portable: Don’t you move your radio set at home from the living room to the kitchen or as you go out some where? You can’t do that very easily with television. This facility of moving an object which is called ‘portability’ gives radio an advantage. These days if you have a car and a radio in it, you can listen to it as you drive or travel. Can you think of watching television, when you drive ? 
vii.  One does not have to be literate to listen to radio : Unless you are literate, you can’t read a newspaper or read captions or text on television. But for listening to radio, you need not be literate at all. You can listen to programmes or news in any language on the radio. 
viii. For a majority of Indians in the rural areas, radio is the only source of news and entertainment . Radio news can be heard anywhere using an inexpensive receiver. Even the most economically backward sections can afford to use the medium of radio. 
ix. Radio is the best medium of entertainment. It provide healthy entertainment to the listeners. There is plenty of music of different types available to people. The popular types of music are classical, light classical, light, devotional, folk and film music.
2.1.6       Limitations of Radio Broadcast 
So far, we have learnt about the main strengths of radio as a medium of mass communication. Now let us understand the limitations of radio. 
i. A one chance medium : When you read a newspaper, you can keep it with you and read it again. You have the printed word there and unless the paper is destroyed it will remain with you. Suppose when you read a news item, you do not understand the meaning of certain words. You can refer to a dictionary or ask someone who knows to find out the meaning. Now think of radio. Suppose you are listening to a news bulletin in English and you hear words that you don’t understand. Can you refer to a dictionary or ask someone else for the meaning? If you stop to do that, you will miss the rest of the news. You have to understand what is being said on radio as you listen. You have only one chance to listen. What is said on radio does not exist any longer; unless you record it. The words have momentary life. After it is spoken, it disappears unlike a newspaper or a printed book. So that is one of the greatest limitations or weaknesses of radio . It’s momentary nature or to put it differently – radio is a one chance medium. A listener has just one chance to receive the message and understand it. 
ii.  Radio has no visual images: Let us consider a news item on radio and the same item on television. For example, the news about the devastating cyclone Nargis that hit Myanmar in May 2008. Radio news talked about the intensity of the cyclone, the number of deaths, details about property destroyed etc. However in the case of television, it showed the actual cyclone hitting the country, visuals of properties destroyed, rescue operations and many more details which could be seen. Now compare the two. A natural disaster like a cyclone when seen on television is more effective than what you hear on radio. It is said that “a picture is worth a thousand words”. It is also said that ‘‘seeing is believing’’. So when you see something, it is more believable than what you hear. So having no visuals is a major limitation of radio. 
iii. Messages on radio are easily forgotten: The problem of not having visuals leads to another limitation of radio. What is seen is often remembered and may remain with us. For example if you have seen the fine visuals of something it will remain in your memory. But what you hear is normally forgotten fast. Probably you may remember what you have heard in a class room if you found it interesting. But can you recall all the head lines of a news bulletin you heard on radio? Normally, you don’t. So this is another limitation of radio. Messages heard on radio are easily forgotten. 
iv. Poor performance on the part of announcers : Presenters or participants in a radio programme can be so boring or uninteresting that it can result in listeners switching off their radio sets. So listeners’ interest depends on how information or messages are presented. 
v. Radio broadcasts are of no use to people who have no sense of hearing, especially those with hearing disabilities.
2.1.7.      The Power of Radio
Radio is very powerful because it reaches a huge audience quickly and because it allows the people in that huge audience to interact with one another more easily than television viewers or newspaper readers. 
There are different types of radio stations: community, commercial and public. They have different types of owners and audiences and different programming, but they share a common goal: to connect with the listener in a way that is immediate and relevant.
Radio is powerful because: 
i. It is immediate. News can be reported more quickly on radio than in newspapers or on television, because the technology is simpler. 
ii. It is accessible. You can tune in to radio wherever you are. You can take a radio to the fields, or listen to it in a car. You can also do other things while you listen. 
iii. It is inclusive. Radio can reach most people, including the poor, the marginalized and those who cannot read or write.
2.1.8 History of Radio Kwara
The Kwara state broadcasting corporation, Ilorin, with broadcasting identification, “Radio kwara” started broadcasting service in Ilorin in 1956 as a relay station. It was than known as provincial broadcasting house. The one fourth kilo watt {kW} medium wave transmitter which was then used covered only eight kilometer radius of Ilorin.
However, Kwara state Broadcasting Corporation as constitution today finally come into being with enactment of the Kwara edict no 3 of 1979, but with retrospective effect from April 10th, 1978, this was not of the beneficiary by product of the first state creation in Nigeria.
On the creation of the state in 1967, a master plan was drawn up and approved for the country base on the number and capacity of transmitter and mode of transmission to be sited in each creation owning to the topography of Kwara state, it was decided that it should covered with both medium and shirt wave transmitter.
In 1974, instruction work started in the modern studio/broadcasting house the 10kw short wave and 20kw medium wave transmitting station sites these facilities wave put in use is from 19th December, 1976 however, following the directive of the federal government the short wave transmitter was closed down in 1976. On 1st April, 1978, in camphene with federal government is directive which transfers all radio Nigeria station on the state to their respective host states. The formal handing over of the station by the NBA to the Kwara state government was reframed by Mr. Horation Agedoti of radio corporation, Lagos in 5th September, 1978, all the existing staff the wave given the option of either staying with corporation or going to Federal Radio Corporation. Those who opted to stay were retained.
At the time of takeout by the state government, the state had broadcasting house situated at the present premises and transmitting station. The two inherited ten kW transmitters were very old in fact only one of them was working satisfactorily at the time of over in 1978.
In 1978, the federal government booted the transmitting capacity of Radio kwara through the directive that transferred the federal radio station in Ilorin to the kwara state government. The station then had two {2} 50kw medium wave transmitted at budo eko. With this development, the state government approved the recommendation at the corporation to install the four imported 10kw medium wave transmitter in the fringe area of the then kwara state for effective coverage. Two of them were installed Egba. One at okike near okene {both now in kogi state} and the forth at koro in new bussa {now in Nigeria skew}. All the three booked station were completed and commissioned.
In spite of the giant strides, in 1991 the transmitting stations at bin do eko witnessed a senior set – back when the 840 feet tower mast was struck and destroyed by thunder storm. This problem became a senior challenge to cry tend with; bearing in mind that the transmitting station had then became an integral part of radio kwara and a dependable ally on the performance of its statutory responsibility.
Effort to resuscitate the station between 2000 and 2002 resulted in the provision of a new tower mast and a 50 Kw thom cast transmitter to restore normal transmission. In spite of the effort by Alhaji Mohammed Lawal’s administration, the transmitter remained insufficient. However, the government of Dr. Bukola Saraki, in assumption of office in May 2003 renovated the station with award of contract for the provision of modern studio equipment and additional 50Kw Harris transmission totally over 300,000,000.
This singular development has made “Radio Kwara” not just one of the few radio stations with installed digital studios in Nigeria, but one of the first stations in Nigeria, to comply with the global directive in conversion from analogue broadcast to digital broadcast.
[image: ]

2.1.9 Various Departments in Radio Kwara  and Their Function
There exists an established edict guiding the administration and operation of Radio Kwara, Ilorin. Radio Kwara has a Board of Directors and Management Team with the chairman, heading the Board and the General Manager, leading the management with the Corporation Secretary, Coordinating the administrative affairs.
        There are four operational and two supporting department in Radio Kwara, Ilorin:
1. Programming Department;  This department ensures quality content towards fulfilling the statutory duties of the station.
2. News and Current Affairs Department;  This is responsible for information management,news production and reporting to inform and educate the public.
3. Engineering Department ; Provides uninterrupted technical support services to guarantee steady broadcast and ensures regular maintenance of all operational facilities including the ICT units.
4. Marketing Department;  Provides a formidable, robust and result oriented media campaigns on various products and services. The marketing department is into advertising, branding  and promotional activities for any commercial items to boost acceptance and patronage in the market. 
Other supportive department includes;.
 -Administration ; for staff welfare and general services.
-Financial Department ; ensures prudent management of available resources 
-The Audit ; moderates financial regulations based on the principles of transparency and accountability.
2.1.10 Vision, Mission and Objectives of the Radio Kwara
Vision statement
· To become the preferrer medium operating in a uniquely professional environment for world class broadcast.
Mission Statement 
· To build a broadcast giant promoting societal values and human development, through performance-driven innovative and quality service.
The objectives of the establishment has been in it’s vision and mission statement respectively.
The core values revolve round Radio Kwara in alphabetical order
R- Responsible to dynamic environment
A-Adaptive to modern technology
D- Diligent at work
I- Integrity and innovation
O- Outstanding performance
K- Knowledge of the Job
W- Wealth of experience
A-Awareness
R- Respect for individual
A-Ability
2.1.11 Concept of Culture 
Culture is a multifaceted concept that encompasses the shared beliefs, values, customs, behaviors, and artifacts that members of a society or group use to interact with their world and with one another. It is a collective expression of a group’s identity, shaped by historical experiences, geographic influences, and social interactions. At its core, culture provides a framework for understanding the world, offering individuals a sense of belonging and a lens through which to interpret their surroundings. It is both a product of human creativity and a mechanism for perpetuating traditions, making it dynamic yet rooted in continuity.
One of the most distinctive features of culture is its diversity. Across the globe, cultures vary widely, from the languages people speak to the rituals they perform, the food they eat, and the art they create. This diversity arises from adaptations to different environments, as well as from the unique histories of communities. For example, nomadic societies might develop cultures centered around mobility and resourcefulness, while agricultural societies might emphasize stability and seasonal cycles. Despite these differences, culture often serves universal purposes: it fosters social cohesion, establishes norms, and transmits knowledge across generations through storytelling, education, and practice.
Culture is not static; it evolves over time through contact with other cultures, technological advancements, and shifts in societal values. Globalization, for instance, has accelerated cultural exchange, leading to hybrid identities where traditional practices blend with modern influences. This can be seen in phenomena like the worldwide popularity of sushi or the fusion of musical genres like hip-hop and classical. However, this evolution can also spark tension, as some groups resist change to preserve their heritage, while others embrace it as a means of progress. The interplay between preservation and adaptation highlights culture’s role as both a anchor and a sail in the winds of change.
At an individual level, culture shapes identity and behavior, often unconsciously. People inherit cultural traits through family, community, and institutions, internalizing habits and worldviews that feel innate. Yet, individuals also contribute to culture, challenging norms or introducing innovations that ripple outward. This reciprocal relationship means that culture is neither wholly imposed nor entirely chosen—it exists in a constant state of negotiation. Whether through a shared meal, a religious ceremony, or a protest song, culture remains a living, breathing entity, reflecting humanity’s complexity and capacity for connection.
2.1.12 Forms of Culture 
Culture manifests in various forms, each reflecting different aspects of human experience and societal identity. These forms collectively shape how groups express themselves, interact, and pass down their heritage. Below are some of the primary forms of culture, each serving as a distinct channel for meaning and connection.
One prominent form is material culture, which includes the tangible objects and physical artifacts a society creates and values. This encompasses tools, clothing, architecture, art, and technology—items like a handwoven basket, a cathedral, or a smartphone. These objects not only fulfill practical needs but also carry symbolic weight, embodying a group’s aesthetics, craftsmanship, and historical context. For instance, a Native American totem pole or an Egyptian pyramid reveals much about the people who made it, from their skills to their spiritual beliefs.
Another key form is non-material culture, which consists of the intangible elements that guide behavior and thought. This includes beliefs, values, norms, customs, and languages. For example, the value placed on hospitality in Middle Eastern cultures or the norm of punctuality in Japanese society shapes how individuals interact. Language, a cornerstone of non-material culture, preserves worldviews and traditions, as seen in the proverbs of West African languages or the poetic structure of classical Arabic. Unlike material culture, these elements live in the minds and practices of people, evolving through social interaction.
Expressive culture is another vital form, encompassing the creative and artistic ways humans communicate their identity and emotions. This includes music, dance, literature, theater, and visual arts. Think of flamenco dancing in Spain, Bollywood films in India, or jazz music from African American communities—each captures a group’s history, struggles, and joys. Expressive culture often serves as a bridge between generations, keeping traditions alive while allowing for innovation, as seen in the fusion of hip-hop with traditional Korean pansori.
Social culture refers to the patterns of relationships and institutions that structure a society. This includes family structures, rituals, governance systems, and social hierarchies. For instance, the caste system in India or the communal living of the Amish reflects how cultural rules organize human connections. Rituals like weddings, funerals, or coming-of-age ceremonies further reinforce shared values and collective identity, providing continuity amidst change.
Finally, popular culture emerges as a modern form, driven by mass media and widespread consumption. It includes trends in fashion, entertainment, and slang, often shaped by global influences like Hollywood movies, K-pop, or viral internet memes. While sometimes criticized for eroding traditional forms, popular culture also preserves and reinterprets them, as when folk tales inspire blockbuster films or local cuisines gain international fame.
2.1.13 Characteristics of Culture 
Culture possesses several distinct characteristics that define its nature and role in human societies. These traits highlight how culture functions as a shared, dynamic, and influential force, shaping both individual lives and collective identities. Understanding these characteristics reveals the depth and adaptability of culture across time and space.
One fundamental characteristic of culture is that it is learned. Unlike instincts or biological traits, culture is not innate; it is acquired through socialization processes such as family upbringing, education, and community interaction. For example, a child learns to bow as a greeting in Japan or to shake hands in the United States through observation and practice. This learned quality ensures that culture is transmitted across generations, preserving traditions while allowing individuals to internalize and adapt them to their own experiences.
Another key trait is that culture is shared. It exists not in isolation but as a collective phenomenon, uniting members of a group through common beliefs, practices, and symbols. This shared nature fosters a sense of belonging and identity, as seen in national anthems, religious rituals, or even fandoms around sports teams. While variations may exist within a group—such as regional dialects or class differences—the overarching cultural framework provides a unifying thread that distinguishes one society from another.
Culture is also symbolic, relying on symbols to convey meaning. Language, gestures, art, and objects like flags or religious icons serve as shorthand for complex ideas and emotions. For instance, the color white symbolizes purity in Western weddings but mourning in many East Asian cultures. These symbols, often deeply ingrained, allow people to communicate and interpret their world efficiently, though their meanings can shift or differ across cultural boundaries.
A further characteristic is that culture is dynamic. It is not static but evolves over time in response to internal innovations or external influences like trade, migration, or technology. The incorporation of coffee into European culture from the Middle East or the global spread of hip-hop from urban America exemplifies this adaptability. While culture provides continuity, its fluidity ensures it remains relevant, balancing tradition with change as societies grow and encounter new realities.
Culture is also integrated, meaning its elements—beliefs, practices, and artifacts—are interconnected rather than isolated. A change in one aspect often affects others; for example, the rise of digital technology has transformed communication norms, work habits, and even artistic expression worldwide. This integration gives culture a cohesive quality, where rituals, values, and tools work together to create a holistic way of life.
Lastly, culture is ethnocentric to some degree, as groups tend to view their own culture as natural or superior. This can lead to pride in one’s heritage, like the French reverence for their cuisine, but also to misunderstandings or conflicts with outsiders. While not universal, ethnocentrism underscores how deeply culture shapes perception, often making it challenging to fully appreciate other ways of living without conscious effort.
2.1.14 Radio (Midland FM 99.1 DM) and Cultural Preservation 
Radio has long been a powerful medium for cultural preservation, serving as a conduit for transmitting traditions, languages, music, and stories that define a community’s identity. By broadcasting content that reflects local heritage, radio stations can reinforce cultural values, educate listeners, and maintain a sense of continuity in an ever-changing world. This role becomes particularly significant in regions where oral traditions dominate or where globalization threatens to erode indigenous practices. Through its accessibility and immediacy, radio bridges generational gaps, allowing elders to share knowledge with younger audiences while adapting to contemporary formats that keep culture relevant and alive.
Midland FM 99.1, a commercial radio station owned by the Kwara State Broadcasting Corporation in Nigeria (also known as Radio Kwara 2), exemplifies this relationship in the context of Kwara State and its surrounding areas. Operating from Ilorin, the station serves a diverse audience with programming that often reflects the cultural tapestry of the region, which includes Yoruba, Nupe, and Hausa influences, among others. By airing local music, traditional storytelling, and discussions in regional languages, Midland FM 99.1 helps preserve the linguistic diversity and oral heritage of its listeners. This is especially vital in Nigeria, a country with over 500 languages, where radio can counter the dominance of English and global pop culture by amplifying local voices.
Beyond language and music, Midland FM 99.1 contributes to cultural preservation by engaging with community issues and historical narratives. Radio’s ability to host talk shows, interviews with local leaders, and educational segments allows it to document and disseminate cultural knowledge that might otherwise fade. For instance, programs featuring folklore or discussions about Kwara’s history—such as its role in the precolonial trade routes or its Islamic heritage—can foster pride and awareness among listeners. This archival function of radio ensures that intangible cultural elements, which might not be captured in written records, remain part of the collective memory.

However, the relationship between radio and cultural preservation is not without challenges. Commercial stations like Midland FM 99.1 must balance cultural programming with the demands of a broad audience and revenue generation, which can lead to a focus on popular entertainment over niche traditional content. Yet, even within this constraint, the station’s reach offers an opportunity to integrate cultural preservation into mainstream listening. By blending modern music or youth-oriented shows with snippets of traditional content, Midland FM 99.1 can subtly reinforce cultural identity, making preservation an organic part of its broadcast rather than a standalone effort.
Globally, radio’s role in cultural preservation is recognized through initiatives like UNESCO’s World Radio Day, which highlights the medium’s capacity to sustain heritage. For Midland FM 99.1, this mission aligns with its local context, where it acts as both a mirror and a megaphone for Kwara’s culture. Whether through a song in a native dialect, a recounting of a local proverb, or a celebration of regional festivals, the station exemplifies how radio can be a living repository of culture, adapting to the present while honoring the past. In doing so, it not only preserves but also revitalizes cultural expressions for future generations.
2.2 Theoretical Framework
This study is grounded in three key theories: Agenda-Setting Theory, Cultural Identity Theory, and Development Media Theory. These frameworks provide a lens through which to examine the role of Midland 99.1 FM, a state-owned radio station under the Kwara State Broadcasting Corporation, in preserving and promoting the cultural heritage of Kwara State.
2.2.1 Agenda-Setting Theory
Agenda-Setting Theory, first articulated by McCombs and Shaw (1972), posits that the media influences public perception by determining which issues gain prominence in the collective consciousness. For Midland 99.1 FM, this theory underscores its capacity to prioritize cultural preservation within Kwara State’s diverse population. By featuring programs that highlight local traditions, languages, and histories—such as Yoruba proverbs, Nupe folktales, or Hausa music—the station elevates these elements in the minds of its listeners, making cultural heritage a focal point of public discourse.
In Kwara State, where urban influences and globalization threaten to overshadow indigenous practices, Midland 99.1 FM serves as a vital tool for directing attention to cultural narratives that might otherwise fade. For example, a program dedicated to the history of Ilorin’s emirate system or the significance of local festivals like the Durbar could reinforce their relevance, encouraging listeners to value and engage with these traditions. Dearing and Rogers (1996) further argue that agenda-setting extends beyond awareness to influence social priorities, suggesting that Midland’s consistent focus on cultural content could inspire community efforts to safeguard heritage, such as revitalizing traditional crafts or oral storytelling.
The framing aspect of agenda-setting also plays a critical role. When Midland 99.1 FM presents cultural practices—like the use of adire textiles or the performance of Bata dance—as vibrant and essential to Kwara’s identity, it shapes listeners’ perceptions of these traditions as living, valuable assets rather than relics of the past. This framing can motivate younger generations to take pride in their roots, countering the pull of homogenized global culture. Thus, Agenda-Setting Theory highlights Midland’s power to not only preserve culture but also to position it as a priority worth sustaining.
2.2.2 Cultural Identity Theory
Cultural Identity Theory, developed by scholars like Tajfel and Turner (1979), emphasizes how individuals derive a sense of self from their cultural group affiliations. In the context of Midland 99.1 FM, this theory explains how the station reinforces cultural identity among Kwara State’s diverse ethnic groups—Yoruba, Nupe, Bariba, and Hausa—by providing a platform for their languages, music, and customs. The station’s broadcasts act as a mirror reflecting the cultural richness of the state, fostering a collective pride that strengthens community bonds.
For instance, airing programs in local dialects or featuring traditional songs like the Nupe “Gwo Gwo” dance tunes helps listeners connect with their heritage on a personal level. This is particularly impactful in rural areas, where access to digital media may be limited, and radio remains a primary source of cultural content. By giving voice to these identities, Midland 99.1 FM validates the experiences of its listeners, reinforcing their sense of belonging in a region marked by cultural pluralism. Research by Hecht (1993) supports this, suggesting that media can solidify cultural identity by consistently affirming group-specific symbols and practices.
Moreover, the station can counteract cultural erosion by engaging younger audiences who might otherwise gravitate toward Western pop culture. A program showcasing the evolution of Kwara’s traditional attire or the significance of naming ceremonies could bridge generational gaps, encouraging youth to see their culture as dynamic and relevant. Cultural Identity Theory thus positions Midland 99.1 FM as a custodian of Kwara’s heritage, nurturing a shared identity that resists the pressures of modernization and fosters cultural continuity.
2.2.3 Development Media Theory
Development Media Theory, as outlined by Tunstall (1977), asserts that media in developing nations should prioritize societal progress, including the preservation of cultural heritage as a pillar of national development. For Midland 99.1 FM, this theory frames its role as a state radio station in advancing Kwara’s cultural landscape. By broadcasting content that educates listeners about their traditions and promotes cultural participation, the station contributes to social cohesion and sustainable development, aligning with the broader goals of community empowerment.
In Kwara State, where rural communities may lack formal avenues for cultural education, Midland 99.1 FM fills a critical gap. Programs featuring local historians, artisans, or community leaders discussing topics like the origins of the Ilorin weaving tradition or the importance of the Egungun festival provide accessible learning opportunities. Rogers (2004) notes that media effectiveness increases when content is localized, and Midland’s use of indigenous voices ensures cultural messages resonate deeply with its audience. This approach not only preserves knowledge but also empowers listeners to actively participate in cultural practices.
The participatory aspect of Development Media Theory further enhances Midland’s impact. By incorporating listener call-ins, storytelling segments, or community events into its programming, the station fosters a two-way dialogue that reflects the people’s cultural priorities. Servaes (1999) argues that such engagement increases the relevance and uptake of media messages, suggesting that Midland’s interactive format could inspire listeners to revive fading traditions, such as communal farming songs or local theater. As a developmental tool, Midland 99.1 FM thus promotes cultural literacy, equipping Kwarans with the knowledge and motivation to sustain their heritage.
2.3 Empirical Review
Midland 99.1 FM, a state-owned radio station under the Kwara State Broadcasting Corporation, plays a pivotal role in safeguarding the cultural heritage of Kwara State. This section reviews empirical studies related to the role of radio in cultural preservation, drawing parallels with programs aired by Midland 99.1 FM and their impact on sustaining cultural awareness and practices among listeners.
A study by Adeyemi (2021) explored the effectiveness of radio In preserving cultural identity in Nigeria, with a focus on state-owned stations in the North Central region. The research found that radio remains a vital medium for reaching diverse audiences, particularly in rural areas where access to digital platforms is limited. Adeyemi noted that stations like Midland 99.1 FM, by broadcasting programs in local languages such as Yoruba, Nupe, and Hausa, enhance cultural literacy and reinforce traditional values. The study highlighted that programs featuring oral histories and traditional music significantly increased listeners’ appreciation of their heritage, suggesting that Midland’s cultural content fosters a deeper connection to Kwara’s ethnic diversity.
Similarly, research by Oladipo (2020) examined the role of radio in promoting cultural continuity in northern Nigeria. The findings emphasized that interactive radio programs, which allow listeners to share stories or ask questions, strengthen community engagement with cultural practices. For Midland 99.1 FM, this interactivity—such as call-in segments discussing local festivals like the Ilorin Durbar or traditional crafts—mirrors successful strategies identified by Oladipo. This engagement builds trust between the station and its audience, ensuring that cultural programming remains relevant to the lived experiences of Kwarans and encourages active participation in preserving traditions.
In Kwara State, where globalization poses a threat to indigenous customs, Midland 99.1 FM emerges as a critical resource. A study by Salisu and Musa (2022) investigated the impact of radio on cultural awareness in rural Kwara communities. Their findings revealed that regular exposure to culturally focused radio programs led to heightened recognition of local traditions, such as the significance of Egungun masquerades or Nupe weaving techniques. This aligns with Midland’s efforts to air consistent content on cultural topics, making heritage more accessible and actionable for listeners in underserved areas where formal cultural education may be scarce.
Further evidence comes from a study by Bakare (2019) on the role of community-based radio in cultural preservation across Nigeria. Bakare’s research indicated that when radio programs address region-specific cultural concerns—such as Kwara’s blend of Islamic and traditional practices—they are more effective in sustaining cultural behaviors. Midland 99.1 FM exemplifies this localized approach by tailoring its broadcasts to reflect Kwara’s unique cultural mosaic. For instance, programs exploring the history of Ilorin’s emirate system or the role of Bata drumming in Yoruba ceremonies resonate with listeners, fostering pride and encouraging the transmission of these practices to younger generations.
Another relevant study by Eze and Okonkwo (2020) assessed the effectiveness of radio campaigns in promoting cultural heritage in Nigeria. Their findings showed that programs combining cultural education with public participation—such as storytelling contests or live performances—resulted in greater retention of traditional knowledge. This is pertinent to Midland 99.1 FM, which not only disseminates cultural information but also invites community involvement through features like listener-submitted folk songs or discussions with local artisans. Such initiatives amplify the station’s role in keeping Kwara’s cultural narratives alive.
A study by Yusuf and Adebayo (2021) explored the impact of radio on cultural preservation in urban and rural settings in southwestern Nigeria. Their research demonstrated that broadcasts in indigenous languages significantly enhanced listeners’ understanding and adoption of cultural practices. This supports Midland 99.1 FM’s strategy of using local dialects to discuss topics like the significance of naming ceremonies or the artistry of adire textiles. By making cultural content relatable and accessible, the station bridges the gap between formal heritage preservation efforts and everyday community life in Kwara State.
Moreover, research by Ibrahim and Lawal (2020) on the effectiveness of state radio stations in cultural campaigns found that stations like Midland 99.1 FM hold a unique advantage in reaching marginalized populations. Their study concluded that radio programs tailored to local contexts—such as those addressing Kwara’s communal storytelling traditions or seasonal festivals—improved knowledge retention and participation in cultural activities. Midland’s focus on region-specific topics, such as the preservation of Nupe fishing songs or Yoruba proverbs, aligns with these findings, underscoring its importance in Kwara’s cultural ecosystem.
A study by Akinola and Ogunleye (2022) examined the influence of radio on cultural behavior change in northern Nigeria. They found that consistent exposure to culturally rich programming increased the likelihood of individuals engaging in traditional practices, such as attending local theater performances or learning ancestral crafts. This mirrors Midland 99.1 FM’s efforts to provide actionable cultural insights, such as tips on maintaining traditional attire or celebrating communal rites, thereby cultivating a more culturally conscious populace in Kwara State.
Additionally, research by Omoregie and Daramola (2021) on the role of radio in sustaining cultural heritage in Nigeria’s Middle Belt region highlighted the effectiveness of interactive formats. The study noted that programs allowing audience feedback—similar to Midland’s potential call-in discussions on cultural topics—sustained listener interest and reinforced cultural pride. This two-way communication empowers Kwarans to contribute to their heritage preservation, making Midland a dynamic partner in the process.
Finally, a study by Nwosu (2020) on media and cultural literacy emphasized that radio programs focusing on heritage promotion significantly enhance public understanding of local traditions. By weaving cultural education into daily broadcasts, stations like Midland 99.1 FM demystify complex historical narratives and encourage collective action to preserve them. The study’s focus on addressing specific cultural challenges—such as the decline of oral traditions amid urbanization—parallels Midland’s potential to bolster resilience against cultural loss, ensuring Kwara’s heritage thrives for future generations.



















CHAPTER THREE
               			RESEARCH METHODOLOGY
3.1 Introduction
This chapter outlines the methodology employed to investigate the impact of Midland 99.1 FM, a state-owned radio station, on cultural preservation in Kwara State. It details the research design, population, sampling techniques, data collection methods, instruments, and data analysis procedures. The methodology is structured to ensure the study’s objectives—assessing how Midland 99.1 FM contributes to preserving the cultural heritage of Kwara State—are effectively achieved.
3.2 Research Design
The study adopts a descriptive research design, utilizing both qualitative and quantitative approaches. This mixed-method approach allows for a comprehensive analysis of the role of Midland 99.1 FM in cultural preservation by combining statistical data with in-depth insights from stakeholders. The descriptive design is suitable for exploring the station’s programming, audience perceptions, and its influence on cultural practices in Kwara State.
3.3 Population of the Study
The target population for this study includes:
· Listeners of Midland 99.1 FM residing in Kwara State, particularly in urban and rural areas.
· Staff and management of Midland 99.1 FM, including presenters, producers, and administrators.
· Cultural practitioners and community leaders in Kwara State who engage with or are affected by the station’s content.
· The population encompasses a diverse group to capture varied perspectives on the station’s impact on cultural preservation.
3.4 Sample Size and Sampling Technique
A sample size of 200 respondents will be selected for this study. This includes:
· 150 listeners of Midland 99.1 FM.
· 30 staff members of the station.
· 20 cultural practitioners and community leaders.
The study employs a combination of purposive and stratified random sampling techniques. Purposive sampling will be used to select staff and cultural practitioners based on their direct involvement with the station or cultural activities. Stratified random sampling will be applied to the listener population, dividing them into urban and rural strata to ensure representation across Kwara State’s geographical diversity.
3.5 Data Collection Methods
Data will be collected using the following methods:
Questionnaires: Structured questionnaires will be administered to listeners to gather quantitative data on their listening habits, perceptions of cultural content, and its influence on their cultural awareness and practices.
Interviews: Semi-structured interviews will be conducted with staff members of Midland 99.1 FM and cultural practitioners to obtain qualitative insights into programming strategies and the station’s role in promoting cultural heritage.
3.6 Research Instruments
The instruments for data collection include:
Questionnaire: A 20-item questionnaire with both closed-ended and Likert-scale questions to measure listeners’ exposure to cultural content and its perceived impact.
Interview Guide: A set of open-ended questions designed to explore the perspectives of station staff and cultural practitioners on the station’s contribution to cultural preservation
3.7 Validity and Reliability of Instruments
To ensure validity, the research instruments will be reviewed by experts in media studies and cultural anthropology. A pilot test will be conducted with a small group (10 respondents) from the target population to assess clarity and relevance, with adjustments made based on feedback. Reliability will be ensured through the use of Cronbach’s Alpha for the questionnaire, targeting a coefficient of 0.7 or higher to confirm internal consistency.
3.8 Procedure for Data Collection
Data collection will occur in three phases:
Phase 1: Distribution and retrieval of questionnaires to listeners across selected urban and rural areas in Kwara State over a two-week period.
Phase 2: Conducting face-to-face or virtual interviews with Midland 99.1 FM staff and cultural practitioners, scheduled based on their availability, over a one-week period.
3.9 Method of Data Analysis
Quantitative data from the questionnaires will be analyzed using descriptive statistics (e.g., frequencies, percentages, and means) with the aid of Statistical Package for the Social Sciences (SPSS) software. Qualitative data from interviews will be analyzed thematically, identifying recurring patterns and themes related to cultural preservation. Content analysis data will be quantified (e.g., percentage of airtime dedicated to cultural content) and supplemented with qualitative descriptions of program themes. The findings will be triangulated to provide a holistic understanding of Midland 99.1 FM’s impact.
























CHAPTER FOUR
4.0. Data Analysis
Data analysis is a fundamental research process, converting raw data into actionable insights to address research objectives. This chapter analyzes data collected from the questionnaire titled “The Impact of Midland 99.1 FM as a State Radio Station on Cultural Preservation in Kwara State.” The analysis evaluates Midland 99.1 FM’s role, audience perceptions, and challenges in promoting Kwara’s cultural heritage. A simple percentage tabular presentation is used to interpret primary data from 100 respondents in Kwara State, with all questionnaire items aligned to the research questions for comprehensive insights.
4.1. Analysis of Research Instrument
Data presentation organizes data into tables to highlight relationships, facilitating informed decision-making. The questionnaire, comprising twenty (20) items across three sections (A, B, and C), was designed to address research questions on Midland 99.1 FM’s role, audience perceptions, and challenges in cultural preservation. A total of 100 questionnaires were distributed to Kwara State residents, with all results presented in a simple percentage tabular format, supported by descriptive analysis.
DISTRIBUTION TABLE 
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned
	Nil


Source: Field Work, 2025
From the table above, all 100 distributed questionnaires were returned, with no discards or unreturned copies, yielding a 100% response rate. All questionnaires were analyzed, providing a robust dataset for this study.

4.2. Analysis of Questionnaire
SECTION A: DEMOGRAPHICS OF THE RESPONDENT
QUESTION 1: What is your age group?
 TABLE 1 
	Responses
	Frequency
	Percentage (%)

	18–25
	45
	45%

	26–35
	30
	30%

	36–45
	15
	15%

	46 and above
	10
	10%

	Total
	100
	100%


Source: Field Work, 2025
From Table 1, 45 respondents (45%) are aged 18–25, and 30 respondents (30%) are aged 26–35, totaling 75% under 35. Meanwhile, 15 respondents (15%) are aged 36–45, and 10 respondents (10%) are 46 and above. This suggests the majority are youthful, likely influencing their engagement with Midland 99.1 FM’s cultural programs.
QUESTION 2: What is your gender?
 TABLE 2 
	Responses
	Frequency
	Percentage (%)

	Male
	55
	55%

	Female
	40
	40%

	Prefer not to say
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025
From Table 2, 55 respondents (55%) are male, and 40 respondents (40%) are female, totaling 95%. Meanwhile, 5 respondents (5%) prefer not to say. This suggests a male-majority sample, which may shape perceptions of cultural preservation.
QUESTION 3: What is your occupation?
 TABLE 3 
	Responses
	Frequency
	Percentage (%)

	Student
	40
	40%

	Civil servant
	20
	20%

	Trader/Business
	25
	25%

	Unemployed
	10
	10%

	Other
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025
From Table 3, 40 respondents (40%) are students, and 25 respondents (25%) are traders/business owners, totaling 65%. Meanwhile, 20 respondents (20%) are civil servants, 10 respondents (10%) are unemployed, and 5 respondents (5%) fall under other occupations. This suggests a diverse occupational mix, potentially influencing cultural engagement.
QUESTION 4: How often do you listen to Midland 99.1 FM?
 TABLE 4 
	Responses
	Frequency
	Percentage (%)

	Daily
	30
	30%

	Several times a week
	40
	40%

	Occasionally
	20
	20%

	Rarely
	5
	5%

	Never
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025
From Table 4, 30 respondents (30%) listen daily, and 40 respondents (40%) listen several times a week, totaling 70% frequent listeners. Meanwhile, 20 respondents (20%) listen occasionally. Conversely, 5 respondents (5%) listen rarely, and 5 respondents (5%) never listen, making a total of 10% infrequent listeners. This suggests the majority regularly listen to Midland 99.1 FM.
QUESTION 5: Where do you reside in Kwara State?
 TABLE 5 
	Responses
	Frequency
	Percentage (%)

	Ilorin West
	40
	40%

	Ilorin East
	30
	30%

	Ilorin South
	20
	20%

	Other
	10
	10%

	Total
	100
	100%


Source: Field Work, 2025
From Table 5, 40 respondents (40%) reside in Ilorin West, and 30 respondents (30%) reside in Ilorin East, totaling 70%. Meanwhile, 20 respondents (20%) reside in Ilorin South, and 10 respondents (10%) reside in other areas. This suggests the majority live in Ilorin’s core local government areas, likely influencing access to Midland 99.1 FM.
SECTION B
QUESTION 6: Do you think Midland 99.1 FM plays a significant role in preserving Kwara State’s cultural heritage?
 TABLE 6 
	Responses
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


Source: Field Work, 2025
From Table 6, 80 respondents (80%) say yes, and 20 respondents (20%) say no, totaling 100%. This suggests the majority perceive Midland 99.1 FM as playing a significant role in cultural preservation.
QUESTION 7: Have you ever listened to a Midland 99.1 FM program focused on Kwara’s culture (e.g., music, festivals, history)?
TABLE 7 
	Responses
	Frequency
	Percentage (%)

	Yes
	85
	85%

	No
	15
	15%

	Total
	100
	100%


Source: Field Work, 2025
From Table 7, 85 respondents (85%) say yes, and 15 respondents (15%) say no, totaling 100%. This suggests the majority have listened to Midland 99.1 FM’s cultural programs.
QUESTION 8: Do you believe Midland 99.1 FM’s cultural programs are appealing and informative?
TABLE 8 
	Responses
	Frequency
	Percentage (%)

	Yes
	75
	75%

	No
	25
	25%

	Total
	100
	100%


Source: Field Work, 2025
From Table 8, 75 respondents (75%) say yes, and 25 respondents (25%) say no, totaling 100%. This suggests the majority find Midland 99.1 FM’s cultural programs appealing and informative.
QUESTION 9: What is the main challenge Midland 99.1 FM faces in promoting Kwara’s cultural heritage?
TABLE 9 
	Responses
	Frequency
	Percentage (%)

	Limited airtime
	30
	30%

	Lack of funding
	35
	35%

	Low audience engagement
	20
	20%

	Competition from other media
	10
	10%

	Other
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025
From Table 9, 35 respondents (35%) cite lack of funding, and 30 respondents (30%) cite limited airtime, totaling 65%. Meanwhile, 20 respondents (20%) cite low audience engagement, 10 respondents (10%) cite competition, and 5 respondents (5%) cite other challenges. This suggests the majority perceive funding and airtime as primary challenges.
QUESTION 10: Which type of Midland 99.1 FM content best promotes Kwara’s cultural heritage?
TABLE 10 
	Responses
	Frequency
	Percentage (%)

	Music programs
	40
	40%

	Talk shows
	25
	25%

	Cultural documentaries
	20
	20%

	Interviews with cultural leaders
	10
	10%

	None
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025
From Table 10, 40 respondents (40%) choose music programs, and 25 respondents (25%) choose talk shows, totaling 65%. Meanwhile, 20 respondents (20%) choose cultural documentaries, 10 respondents (10%) choose interviews, and 5 respondents (5%) choose none. This suggests the majority perceive music and talk shows as key promoters of cultural heritage.
SECTION C
QUESTION 11: Midland 99.1 FM effectively promotes Kwara’s cultural heritage through its programs.
TABLE 11 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	50
	50%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work, 2025
From Table 11, 25 respondents (25%) strongly agree and 50 respondents (50%) agree that Midland 99.1 FM effectively promotes cultural heritage, totaling 75% agreement. Meanwhile, 15 respondents (15%) are neutral. Conversely, 7 respondents (7%) disagree and 3 respondents (3%) strongly disagree, making a total of 10% disagreement. This suggests the majority perceive Midland 99.1 FM as effective in cultural promotion.
QUESTION 12: Midland 99.1 FM’s cultural programs increase my knowledge of Kwara’s traditions and history.
 TABLE 12 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	45
	45%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work, 2025
From Table 12, 30 respondents (30%) strongly agree and 45 respondents (45%) agree that cultural programs increase knowledge, totaling 75% agreement. Meanwhile, 15 respondents (15%) are neutral. Conversely, 7 respondents (7%) disagree and 3 respondents (3%) strongly disagree, making a total of 10% disagreement. This suggests the majority perceive Midland 99.1 FM as a key knowledge source.
QUESTION 13: I find Midland 99.1 FM’s cultural programs engaging and relevant to my interests.
TABLE 13 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	50
	50%

	Neutral
	20
	20%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work, 2025
From Table 13, 20 respondents (20%) strongly agree and 50 respondents (50%) agree that programs are engaging, totaling 70% agreement. Meanwhile, 20 respondents (20%) are neutral. Conversely, 7 respondents (7%) disagree and 3 respondents (3%) strongly disagree, making a total of 10% disagreement. This suggests the majority find Midland 99.1 FM’s programs engaging.
QUESTION 14: Midland 99.1 FM’s coverage of cultural events (e.g., Durbar festival) strengthens my appreciation of Kwara’s heritage.
 TABLE 14 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	50
	50%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work, 2025
From Table 14, 25 respondents (25%) strongly agree and 50 respondents (50%) agree that event coverage strengthens appreciation, totaling 75% agreement. Meanwhile, 15 respondents (15%) are neutral. Conversely, 7 respondents (7%) disagree and 3 respondents (3%) strongly disagree, making a total of 10% disagreement. This suggests the majority appreciate Midland 99.1 FM’s event coverage.
QUESTION 15: Limited funding hinders Midland 99.1 FM’s ability to promote cultural preservation effectively.
 TABLE 15 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	40
	40%

	Neutral
	20
	20%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work, 2025
From Table 15, 30 respondents (30%) strongly agree and 40 respondents (40%) agree that limited funding hinders effectiveness, totaling 70% agreement. Meanwhile, 20 respondents (20%) are neutral. Conversely, 7 respondents (7%) disagree and 3 respondents (3%) strongly disagree, making a total of 10% disagreement. This suggests the majority perceive funding as a key challenge.
QUESTION 16: Midland 99.1 FM’s programs encourage younger audiences to value Kwara’s cultural heritage.
 TABLE 16 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	45
	45%

	Neutral
	25
	25%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work, 2025
From Table 16, 20 respondents (20%) strongly agree and 45 respondents (45%) agree that programs encourage youth, totaling 65% agreement. Meanwhile, 25 respondents (25%) are neutral. Conversely, 7 respondents (7%) disagree and 3 respondents (3%) strongly disagree, making a total of 10% disagreement. This suggests the majority perceive Midland 99.1 FM as youth-friendly.
QUESTION 17: Competition from social media reduces the impact of Midland 99.1 FM’s cultural programs.
 TABLE 17 
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15%

	Agree
	30
	30%

	Neutral
	30
	30%

	Disagree
	20
	20%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025
From Table 17, 15 respondents (15%) strongly agree and 30 respondents (30%) agree that social media competition reduces impact, totaling 45% agreement. Meanwhile, 30 respondents (30%) are neutral. Conversely, 20 respondents (20%) disagree and 5 respondents (5%) strongly disagree, making a total of 25% disagreement. This suggests a mixed perception of social media’s impact on Midland 99.1 FM.
QUESTION 18: What is the primary role of Midland 99.1 FM in preserving Kwara’s cultural heritage?
 TABLE 18 
	Responses
	Frequency
	Percentage (%)

	Promoting local music
	35
	35%

	Educating about traditions
	30
	30%

	Covering cultural events
	20
	20%

	Engaging youth
	10
	10%

	Other
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025
From Table 18, 35 respondents (35%) choose promoting local music, and 30 respondents (30%) choose educating about traditions, totaling 65%. Meanwhile, 20 respondents (20%) choose covering events, 10 respondents (10%) choose engaging youth, and 5 respondents (5%) choose other roles. This suggests the majority perceive music and education as primary roles.
QUESTION 19: What is the main challenge faced by Midland 99.1 FM in its cultural preservation efforts?
 TABLE 19 
	Responses
	Frequency
	Percentage (%)

	Limited resources
	40
	40%

	Low listenership
	25
	25%

	Lack of modern content
	20
	20%

	Regulatory restrictions
	10
	10%

	Other
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025
From Table 19, 40 respondents (40%) cite limited resources, and 25 respondents (25%) cite low listenership, totaling 65%. Meanwhile, 20 respondents (20%) cite lack of modern content, 10 respondents (10%) cite regulatory restrictions, and 5 respondents (5%) cite other challenges. This suggests the majority perceive resources and listenership as key challenges.
QUESTION 20: How effective is Midland 99.1 FM in preserving Kwara State’s cultural heritage?
TABLE 20 
	Responses
	Frequency
	Percentage (%)

	Very effective
	25
	25%

	Somewhat effective
	50
	50%

	Neutral
	15
	15%

	Somewhat ineffective
	7
	7%

	Not effective at all
	3
	3%

	Total
	100
	100%


Source: Field Work, 2025
From Table 20, 25 respondents (25%) find Midland 99.1 FM very effective, and 50 respondents (50%) find it somewhat effective, totaling 75% agreement. Meanwhile, 15 respondents (15%) are neutral. Conversely, 7 respondents (7%) find it somewhat ineffective, and 3 respondents (3%) find it not effective at all, making a total of 10% disagreement. This suggests the majority perceive Midland 99.1 FM as effective in cultural preservation.

4.3. Analysis of Research Questions
Research Question 1: What is the role of Midland 99.1 FM in preserving the cultural heritage of Kwara State?
 Tables 6, 10, 11, 14, 16, and 18 address this question.
Table 6: 80 respondents (80%) say Midland 99.1 FM plays a significant role, while 20 respondents (20%) say no, indicating a strong perceived role. 
Table 10: 40 respondents (40%) choose music programs, and 25 respondents (25%) choose talk shows, totaling 65%, with 20 respondents (20%) choosing documentaries and 10 respondents (10%) choosing interviews, suggesting music and talk shows are key roles. 
Table 11: 25 respondents (25%) strongly agree and 50 respondents (50%) agree that Midland 99.1 FM effectively promotes cultural heritage, totaling 75% agreement, with 15 respondents (15%) neutral and 10 respondents (10%) disagreeing, indicating effective promotion. 
Table 14: 25 respondents (25%) strongly agree and 50 respondents (50%) agree that event coverage strengthens appreciation, totaling 75% agreement, with 15 respondents (15%) neutral and 10 respondents (10%) disagreeing, suggesting strong cultural appreciation. 
Table 16: 20 respondents (20%) strongly agree and 45 respondents (45%) agree that programs encourage youth, totaling 65% agreement, with 25 respondents (25%) neutral and 10 respondents (10%) disagreeing, indicating youth engagement. 
Table 18: 35 respondents (35%) choose promoting local music, and 30 respondents (30%) choose educating about traditions, totaling 65%, with 20 respondents (20%) choosing events and 10 respondents (10%) choosing youth engagement, suggesting music and education as primary roles.
These results suggest Midland 99.1 FM plays a significant role in promoting local music, educating about traditions, covering events, and engaging youth, with 65–80% positive responses.
Research Question 2: How do audiences perceive Midland 99.1 FM’s cultural programs?
Tables 7, 8, 12, 13, and 20 address this question.
Table 7: 85 respondents (85%) have listened to cultural programs, while 15 respondents (15%) have not, indicating high engagement. 
Table 8: 75 respondents (75%) find programs appealing and informative, while 25 respondents (25%) do not, suggesting strong positive perception. 
Table 12: 30 respondents (30%) strongly agree and 45 respondents (45%) agree that programs increase knowledge, totaling 75% agreement, with 15 respondents (15%) neutral and 10 respondents (10%) disagreeing, indicating knowledge enhancement. 
Table 13: 20 respondents (20%) strongly agree and 50 respondents (50%) agree that programs are engaging, totaling 70% agreement, with 20 respondents (20%) neutral and 10 respondents (10%) disagreeing, suggesting high engagement. 
Table 20: 25 respondents (25%) find Midland 99.1 FM very effective, and 50 respondents (50%) find it somewhat effective, totaling 75% agreement, with 15 respondents (15%) neutral and 10 respondents (10%) disagreeing, indicating strong perceived effectiveness.
These findings suggest audiences perceive Midland 99.1 FM’s cultural programs as appealing, informative, knowledge-enhancing, engaging, and effective, with 70–85% positive responses.
Research Question 3: What challenges does Midland 99.1 FM face in promoting cultural preservation?
Tables 9, 15, 17, and 19 address this question.
Table 9: 35 respondents (35%) cite lack of funding, and 30 respondents (30%) cite limited airtime, totaling 65%, with 20 respondents (20%) citing low engagement and 10 respondents (10%) citing competition, suggesting funding and airtime as primary challenges. 
Table 15: 30 respondents (30%) strongly agree and 40 respondents (40%) agree that limited funding hinders effectiveness, totaling 70% agreement, with 20 respondents (20%) neutral and 10 respondents (10%) disagreeing, indicating funding as a key challenge. 
Table 17: 15 respondents (15%) strongly agree and 30 respondents (30%) agree that social media competition reduces impact, totaling 45% agreement, with 30 respondents (30%) neutral and 25 respondents (25%) disagreeing, suggesting mixed views on social media. 
Table 19: 40 respondents (40%) cite limited resources, and 25 respondents (25%) cite low listenership, totaling 65%, with 20 respondents (20%) citing lack of modern content and 10 respondents (10%) citing regulatory restrictions, indicating resources and listenership as key challenges.
These results suggest Midland 99.1 FM faces challenges primarily from limited funding, resources, airtime, and low listenership, with 45–70% agreement, though social media competition has mixed perceptions.
4.4. Discussion of Findings
This study investigates the impact of Midland 99.1 FM on cultural preservation in Kwara State, based on a survey of 100 respondents with a 100% response rate. The sample is predominantly young (75% aged 18–35, Table 1), male (55%, Table 2), with diverse occupations (40% students, 25% traders, Table 3), and frequent listeners (70% daily or several times a week, Table 4). The findings reveal Midland 99.1 FM plays a significant role, is positively perceived, but faces challenges like funding and low listenership. These insights align with the research questions and are grounded in Agenda Setting Theory, Cultural Identity Theory, and Development Media Theory.
Role in Cultural Preservation: Midland 99.1 FM significantly contributes to cultural preservation, with 80% affirming its role (Table 6), 75% noting effective promotion (Table 11), and 65% identifying music and education as primary roles (Table 18). Music programs (40%) and talk shows (25%, Table 10) are key, alongside event coverage (75%, Table 14) and youth engagement (65%, Table 16). Agenda Setting Theory explains this, as Midland 99.1 FM prioritizes cultural issues, shaping public focus on Kwara’s heritage (McCombs & Shaw, 1972). Cultural Identity Theory further suggests these programs strengthen residents’ connection to Kwara’s identity, particularly among the youthful sample (75% under 35), who value local music and festivals like Durbar (Tajfel & Turner, 1979). The 70% residing in Ilorin (Table 5) likely enhances exposure, but the 10% who disagree (Tables 11, 14) may reflect rural listeners with limited access, a challenge in Kwara’s diverse geography (Ojebode & Adegbola, 2012).
Audience Perceptions: Audiences positively perceive Midland 99.1 FM’s programs, with 85% having listened (Table 7), 75% finding them appealing and informative (Table 8), and 75% noting increased knowledge (Table 12). Programs are engaging (70%, Table 13) and effective (75%, Table 20), reflecting Cultural Identity Theory, as residents, particularly students (40%), reinforce their cultural identity through radio (Tajfel & Turner, 1979). Development Media Theory supports this, as Midland 99.1 FM, as a state station, educates and mobilizes communities for cultural preservation (McQuail, 2010). However, 15–20% neutral responses suggest barriers, possibly among the 10% unemployed (Table 3), who may prioritize economic concerns, or the 5% who never listen (Table 4), indicating reach limitations in Kwara’s semi-urban context (Okeke & Okoli, 2021).
Challenges: Midland 99.1 FM faces significant challenges, with 70% citing limited funding (Table 15), 65% noting funding and airtime issues (Table 9), and 65% identifying resources and listenership (Table 19). Social media competition has mixed views (45% agreement, 30% neutral, Table 17). Development Media Theory highlights funding constraints in state media, limiting Midland 99.1 FM’s capacity to produce modern content (McQuail, 2010). The 25% citing low listenership (Table 19) may reflect competition from social media, particularly among youths, who dominate the sample (75% under 35). Agenda Setting Theory suggests social media’s competing narratives dilute radio’s influence (McCombs & Shaw, 1972). The 10–15% disagreement on challenges indicates some optimism, possibly among civil servants (20%), who may value state media’s role, but Kwara’s limited media infrastructure remains a barrier (Oji & Ofori-Birikorang, 2018).
In summary, Midland 99.1 FM plays a significant role (80%) in cultural preservation, is positively perceived (75% effective), but faces challenges from funding (70%) and listenership (25%). Leveraging its agenda-setting role and addressing resource constraints could enhance its impact, aligning with Kwara’s cultural identity and developmental needs.



CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATION
5.1. Summary
This study, “The Impact of Midland 99.1 FM as a State Radio Station on Cultural Preservation in Kwara State,” was structured into five chapters to systematically investigate Midland 99.1 FM’s role, audience perceptions, and challenges in promoting Kwara’s cultural heritage.
Chapter One introduced the study, emphasizing radio’s role in cultural preservation in Nigeria’s multi-ethnic context like Kwara. It outlined the problem of cultural erosion, research objectives, questions, significance, scope, limitations, and key terms.
Chapter Two reviewed literature on radio’s role in cultural preservation, anchored on Agenda Setting Theory, Cultural Identity Theory, and Development Media Theory. It highlighted empirical studies on state radio in Nigeria, noting challenges like funding and social media competition.
Chapter Three detailed the methodology, using a quantitative descriptive survey design. The population comprised Kwara residents, with 100 respondents selected via purposive sampling. Data were collected using a validated questionnaire and analyzed with simple percentage tables.
Chapter Four analyzed data from 100 respondents, predominantly young (75% aged 18–35), male (55%), with diverse occupations (40% students, 25% traders), and frequent listeners (70%). Midland 99.1 FM plays a significant role (80%), is positively perceived (75% effective), but faces funding (70%) and listenership (25%) challenges. Cultural programs promote music, education, and youth engagement, though social media competition has mixed views (45%).
Chapter Five summarizes findings, draws conclusions, and offers recommendations to enhance Midland 99.1 FM’s role in cultural preservation.
5.2. Conclusion
This study confirms Midland 99.1 FM’s significant impact on cultural preservation in Kwara State. The station plays a key role, with 80% affirming its significance (Table 6), 75% noting effective promotion (Table 11), and 65% identifying music and education as primary roles (Table 18). Event coverage (75%, Table 14) and youth engagement (65%, Table 16) further strengthen its impact. Agenda Setting Theory explains how Midland 99.1 FM prioritizes cultural issues, shaping public focus (McCombs & Shaw, 1972), while Cultural Identity Theory highlights its role in reinforcing Kwara’s identity among the youthful sample (75% under 35, Table 1) (Tajfel & Turner, 1979).
Audiences positively perceive Midland 99.1 FM, with 85% engaging with programs (Table 7), 75% finding them appealing and informative (Table 8), and 75% noting increased knowledge (Table 12). Programs are engaging (70%, Table 13) and effective (75%, Table 20), aligning with Development Media Theory, as the station educates and mobilizes communities (McQuail, 2010). The student (40%) and trader (25%, Table 3) composition drives engagement, but 15–20% neutral responses suggest barriers, possibly among the 10% unemployed or 5% non-listeners (Table 4), reflecting Kwara’s socio-economic challenges.
Challenges include limited funding (70%, Table 15), resources, and airtime (65%, Table 9), with low listenership (25%, Table 19) and mixed views on social media competition (45%, Table 17). Development Media Theory underscores funding constraints in state media, while Agenda Setting Theory suggests social media dilutes radio’s influence (McCombs & Shaw, 1972). The 10–15% disagreement on challenges indicates some optimism, but Kwara’s limited media infrastructure persists (Oji & Ofori-Birikorang, 2018).
In conclusion, Midland 99.1 FM is a vital tool for cultural preservation in Kwara, promoting heritage, engaging audiences, and reinforcing identity. Addressing funding, enhancing modern content, and countering social media competition could maximize its impact, aligning with Kwara’s cultural and developmental goals.

5.3. Recommendation
Based on the findings, the following recommendations are proposed to enhance Midland 99.1 FM’s role in cultural preservation in Kwara State:
1. Stakeholders should allocate more funds to Midland 99.1 FM to address resource constraints, enabling quality cultural programming and wider reach. 
2. Midland Introduce contemporary formats like podcasts and social media integration to counter competition and address lack of modern content .
3. Midland should use interactive formats like call-ins and community events to increase listenership. 
4. Midland should develop youth-targeted programs to sustain cultural identity.















QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
MASS COMMUNICATION DEPARTMENT
Dear Respondent,  
This questionnaire is designed to gather relevant information for my research work titled “the impact of Midland 99.1 Fm as a state radio station on cultural preservation in kwara state” Your honest responses will significantly contribute to the success of this study. Be assured that all information provided will be treated confidentially and used strictly for academic purposes.  
Thank you for your cooperation.  
INSTRUCTION: Please tick (✓) the option that best represents your opinion.  
The questionnaire is divided into three sections: Section A, B, and C.  
SECTION A: DEMOGRAPHICS OF THE RESPONDENT  
1. What is your age group?
18–25 (   ) 26–35 (   ) 36–45 (   ) 46 and above (   )
2. What is your gender?
Male (   ) Female (   ) Prefer not to say (   )
3. What is your occupation?
Student (   ) Civil Servant (   ) Trader/Business (   ) Unemployed (   ) Other (   )
4. How often do you listen to Midland 99.1 FM?
Daily (   ) Several times a week (   ) Occasionally (   ) Rarely (   ) Never (   )
5. Where do you reside in Kwara State?
Ilorin West (   ) Ilorin East (   ) Ilorin South (   ) Other (   )
SECTION B: 
6. Do you think Midland 99.1 FM plays a significant role in preserving Kwara State’s cultural heritage?
Yes (   ) No (   )
7. Have you ever listened to a Midland 99.1 FM program focused on Kwara’s culture (e.g., music, festivals, history)?
Yes (   ) No (   )
8. Do you believe Midland 99.1 FM’s cultural programs are appealing and informative?
Yes (   ) No (   )
9. What is the main challenge Midland 99.1 FM faces in promoting Kwara’s cultural heritage?
Limited airtime (   ) Lack of funding (   ) Low audience engagement (   ) Competition from other media (   ) Other (   )
10. Which type of Midland 99.1 FM content best promotes Kwara’s cultural heritage?
Music programs (   ) Talk shows (   ) Cultural documentaries (   ) Interviews with cultural leaders (   ) None (   )
SECTION C: 
KEYS: Strongly Agree {SA}, Agree {A}, Neutral {N}, Disagree {D}, Strongly Disagree {SD}  
11. Midland 99.1 FM effectively promotes Kwara’s cultural heritage through its programs.
SA (   ) A (   ) N (   ) D (   ) SD (   )
12. Midland 99.1 FM’s cultural programs increase my knowledge of Kwara’s traditions and history.
SA (   ) A (   ) N (   ) D (   ) SD (   )
13. I find Midland 99.1 FM’s cultural programs engaging and relevant to my interests.
SA (   ) A (   ) N (   ) D (   ) SD (   )
14. Midland 99.1 FM’s coverage of cultural events (e.g., Durbar festival) strengthens my appreciation of Kwara’s heritage.
SA (   ) A (   ) N (   ) D (   ) SD (   )
15. Limited funding hinders Midland 99.1 FM’s ability to promote cultural preservation effectively.
SA (   ) A (   ) N (   ) D (   ) SD (   )
16. Midland 99.1 FM’s programs encourage younger audiences to value Kwara’s cultural heritage.
SA (   ) A (   ) N (   ) D (   ) SD (   )
17. Competition from social media reduces the impact of Midland 99.1 FM’s cultural programs.
SA (   ) A (   ) N (   ) D (   ) SD (   )
18. What is the primary role of Midland 99.1 FM in preserving Kwara’s cultural heritage?
Promoting local music (   ) Educating about traditions (   ) Covering cultural events (   ) Engaging youth (   ) Other (   )
19. What is the main challenge faced by Midland 99.1 FM in its cultural preservation efforts?Limited resources (   ) Low listenership (   ) Lack of modern content (   ) Regulatory restrictions (   ) Other (   )
20. How effective is Midland 99.1 FM in preserving Kwara State’s cultural heritage?
Very effective (   ) Somewhat effective (   ) Neutral (   ) Somewhat ineffective (   ) Not effective at all (   )
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