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ABSTRACT
The problem of resources is not even the case in the design and use of management accounting techniques among hotels but main issue relate to the factors that determine design and use of management accounting techniques that best suits the operations of these firms seems to be more important. Thus, the study investigated the determinants of management accounting practices among hotels in Ilorin metropolis, focusing on organization structure, market dynamism, information technology usage, and competitive strategy. A sample of 217 hotels was analyzed using cross-sectional research design and multiple regressions. The findings revealed significant positive relationships between organization structure, market dynamism, information technology usage, and competitive strategy with management accounting practices (β=0.102 < 0.05), market dynamism (β=0.512 < 0.05), information technology usage (β=0.375< 0.05) and competitive strategy (B= 0.269 < 0.05) respectively. The study concludes that hotels with structured reporting systems, automated business processes, and strategic orientations were more likely to use management accounting techniques effectively. The study recommends that hotel firms should formalize their organizational structure, automate processes, and adopt a strategic orientation to enhance their competitiveness and benefit from management accounting practices.



 CHAPTER ONE
INTRODUCTION
1.0 Background to the Study
The primary purpose of management accounting practice in any organization is to help management to perform their function through the provision of various accounting information for management decision making. In the recent globalization environment, all companies have to compete with each other using modern management accounting techniques. The rapid change in business environment significantly influence the way manager perform their operations in any type of organization, either manufacturing or non-manufacturing company, either big, medium or small company and either profit oriented or non-profit oriented company. To cope with such rapid changes in business environment, management accountant need to provide necessary information and data for making short term and long term forecasts for planning, controlling and decision making (Hopwood, 2019). 
Furthermore, management accountant uses techniques of statistics, like probability, trend study of correlation and regression; budgeting and standard costing; capital budgeting; marginal costing and cash flows statement to mention few. These are important tools in the hand of management accountant to organize the human and non-human resources of the business by analyzing different functions and assigning specific responsibilities such as accounting and finance function of the business on the modern lines. Management accountant through management accounting practice increase the efficiency of organization and maximize its profits by providing different tools of coordination such as budgeting, financial reporting, financial analysis and interpretation to mention few. It also helps the management to reconcile the cost and financial accounts, by preparing budgets and setting the standard costs and analyzing variances in cost to facilitate management exception (Verstegen, 2016). 
Similarly, management accountant through management accounting techniques helps in controlling the performance of the organization by using standard costing, budgetary control, cost reduction programs and evaluating the capital expenditure proposals and return on investment. It also analyze the data and presents it before the management in non-technical manner along with his comments and suggestions so that the owners and top personnel`s in the management may understand it and take decisions without any difficulty.  The management accountant also prepares various reports to communicate the results to the superior, to motivate the employees, to exercise effective control on their activities and to enable the management to take sound decisions and to communicate with the outside world about the progress of the business through published accounts and returns (Drury, 2015). 
Mahfar and Omar (2018) stated that management accounting form an integral part of the management process in an organization, where it provides essential information to the business in it planning, evaluating, controlling and decision make process. It is through management accounting practice that the managers get the tools to perform their functions. Management accountings practices assure that information provided to managers are relevant and useful to perform their functions. Gliaubicas (2016) stated that when companies become more sophisticated, competition is always increasing and management accounting phenomenon becomes more critical. Waweru, Hoque and Uliana (2020) also asserts that the recent management accounting literature suggest that the environment in which management accountant is practiced certainly appears to have changed with advanced in information technology, market dynamism, organization structure, highly competitive environments, and economic recession. The new management accounting techniques include activity based costing, target costing, kaizen costing, balance scorecard and others. 
Kader and Luther (2016) described that the most notable innovative management accounting techniques today are activity based techniques, strategic management accounting and the balance scorecard. Contemporary Management accounting practices which provide important accounting information help to create better decision making, and providing an integrating perspective to the management strategy with useful and relevant information (Sleihat, Nimer and Almahamid, 2021). Waweru, Houge and Uliana (2019) confirmed that the effect of market dynamism, organization structure, competitive strategy and accelerating technological changes drive companies to realize the need to have objectives information and awareness of the management accounting practices. In today’s business, Managers must continuously ensure that their companies could sustain in the global market. In a very competitive business market, information is the most important factor for the survival of the company. One of the information needed is management accounting information.
Going by the above discourse, the need to establish the determinants of management accounting practice among hotels in Ilorin metropolis becomes imperative in order to guide the business organization such as hotels to recognize the importance of management accounting practice in the pursuit of its objectives.
1.2	Statement of the problem
The problem of resources may not even the case in the design and use of management accounting practices among the hotels. The main problem relate to the factors that determine design and use of management accounting techniques that best suits the operations of these hotels seems to be more important. 
Furthermore, most hotel firms seems not to put in place a structure that is well organized in a way that responsibility and reporting among units can be manage and control through the generation of useful information like management like management accounting information. Organization structure that seems to be common is ill-defined to the extent that management accounting practice becomes difficult for various management usages. A formal organization structure usually enhance the flow of information from subordinate to the superior vice versa and thus, this is expected to serve as an incentive to the high usage of management accounting techniques.  
More often than not, managers of hotel firms in the hospitality industry are probably not aware of the nature of the market they faced within the industry and in effect do not see the need to install an effective accounting information system that will generate relevant management accounting information to address various challenges in the dynamic market environment.
Strategic orientation of any hotel firms towards competitions is essential to its survival. The extent to which firms in the hotel industry aware of their important factors seems unclear and much less seeing the needs to generate accounting information through the use of various management techniques of which management accounting techniques is inclusive. Thus, less importance is attached to the use of management accounting techniques especially among the hospitality firms.
Expectedly, firms with highly structure organization relationship are expected to put into use management accounting practice as well as firms that is highly orientated strategically but this seems not to be in practice in the hotel industry. Similarly, an information technological driven firm is expected to attach more relevance to the management accounting practice. Particularly, in a market environment that is highly dynamics. The extents to which these expectations are observable among the hotel deserve empirical investigation. Thus, this was put forward to achieve this.    
In addition, the accuracy of information generation is enhanced by information technology. The hotel firms that operationalized their activities using a sophisticated computer-based system are expected to adopt management accounting practice.  The type of personnel required to manage such complex technology appliances also influence the choice of management accounting practices. As such, the more the hotels are technologically inclined the higher the management accounting practices. Therefore, the study attempt to examine the effect of information technology on management accounting practices among the hotels within Ilorin metropolis. 
To circumvent this, better understanding of management accounting practice is imperative for the development and growth of hotels firms. It is against this background that this study attempt to examine the determinants of management accounting practices among hotels in Ilorin metropolis.
1.3      Research Questions
Arising from the above established research problems, the study attempts to provide answers to the following research questions:
i	What is the effect of organization structure on management practice among hotels in 	Ilorin, Kwara State
ii	To what extent does information technology influence management accounting practice 	among hotels in Ilorin, Kwara State 
iii	In what way does competitive strategy affect management accounting practice among 		 hotels in Ilorin, Kwara State?
iv	What is the effect of market dynamism on management accounting practice among 	hotels in Ilorin, Kwara State?
 

1.4	Research Objectives
The general objective of the study is to investigate the determinants of management accounting practices among hotels in Ilorin, Kwara State.  While the specific objectives are:
i	 to assess the effect of organization structure on management accounting practices among 	 hotels in Ilorin, Kwara State
ii	to examine the relationship between information technology and management 	accounting practices among hotels in Ilorin, Kwara State. 
iii	 to determine the effect of competitive strategy on management accounting practices 	among 	hotels in Ilorin, Kwara State
iv	 to investigate the extent to which market dynamism influence management accounting 	practices among hotels in Ilorin, Kwara State
1.5	Research Hypothesis
H01	There is no significant relationship organization structure and management accounting 	practices among hotels in Ilorin, Kwara State
H02	Information technology does not have significant effect on management accounting 	practices among hotels in Ilorin, Kwara State
H03	There is no significant relationship between competitive strategy and management 	accounting practices among hotels in Ilorin, Kwara State
H04	Market dynamism does not have significant influence on management accounting 	practices among hotels in Ilorin, Kwara State
1.6	Justification for the Study
Filling these identified gaps will be of relevance in terms of benefits that will be derived. In fact much of the research efforts on the determinants of management accounting practices have been devoted to large manufacturing firms such as (Mat, 2017; Rajapathirana, 2017; Hvonen, 2018; Salawu, 2018; Isa & Thye, 2019; Cemal & Dilek, 2019; Noor & Malcolm, Isreal, 2020; Babajide, 2020; 2021; Williams, 2021; Sadiya, 2021; Ahmad, 2021 and Peruma, 2022) as only few research evidences on management accounting practices focus on hotels such as (Yildiz, 2016; Oyewobi, 2018; Muhammad, 2019; Hatem, 2022; Shishini, 2022) were conducted outside the shore of Nigeria. Firstly, the study measures for the first time the determinants of management accounting practices among the hotels in Ilorin metropolis. This is because management accounting practice in hotels is more likely to be sophisticated than those used by manufacturing organizations. Secondly, the study extends indicators of management accounting practice to cover market dynamism, organization structure, information technology and competitive strategy. Thus, this study attempted to fill these identified gaps.
The study will be of benefit to the hotels in Ilorin metropolis as well as Kwara State and Nigeria as a whole. The study will also be of benefit to scholars and academicians interested in pursuing a study in the field of accounting and especially management accounting practices as it will form a foundation for further studies. Policy makers and the government can use the study findings in building and widening the awareness of management accounting practices especially in the hospitality industry, the study also helps hotels to make a right decision and the study also helps management accountants to provide management accounting information for planning, controlling and decision making.
Finally, a robust and comprehensive measure of management accounting practice is of relevance to the research community, to investigate other interesting hypotheses relating to management accounting literature. This study increases the frontier of knowledge in the study area.
1.7	Scope of the Study
The study focused on the usage level of management accounting techniques from the perspective of the factors that explain variation in the usage of management accounting practice. Precisely, the study is about contingency relationship between organization and environmental factors and management accounting practices. Thus, how management accounting practice account variation in the organization performance was not the scope of this study.   The unit of analysis in this study was hotel firms Ilorin, Kwara State. The choice of this hotel firms is connected with the fact that most studies on management accounting practice focused on manufacturing setting with view studies was carried out on hospitality service industry especially in Ilorin metropolis. Ilorin metropolis was chosen as the base of this study because of the resilient characteristics of the hotels firms in the area. Ilorin metropolis was also considered as the center of commercial activities, and has investment potentials to attract investors in the country (Oyewo, 2021). 
1.8	Organization of the Study
The study is structured into five chapters to effectively address the research questions and objectives. Chapter One introduces the study, outlining the background, problem statement, objectives, hypotheses, scope, significance, and organization. Chapter Two provides a comprehensive review of related literature and theoretical frameworks on management accounting practices. Chapter Three explains the research methodology, including design, population, sampling, data collection methods, and model specification. Chapter Four presents and analyzes the empirical results, comparing them with existing literature and testing the robustness of the findings. Chapter Five summarizes the study, draws conclusions, offers recommendations, and highlights contributions to knowledge.



















CHAPTER TWO
                                                	Literature Review
2.0	Conceptual Review or clarification
2.1	Meaning and attributes of management accounting practices
Various scholars and practitioners have defined management accounting from different angles, primarily emphasizing its role in providing information to support managerial functions. The Institute of Management Accountants (IMA) defines it as the process of generating and communicating financial information to aid planning, evaluation, and control within organizations. Other scholars, such as Horngren et al. (2018), Wilson and Chua (2016), and Romney and Steinbart (2014), highlight management accounting as a set of techniques or systems used to support decision-making, enhance control, and improve organizational performance. Textbook authors also share similar views, portraying management accounting as a tool for providing relevant financial and non-financial information. Based on the literature reviewed, this study adopts the definition by Horngren, Sundem, and Stratton (2018).
2.1.1	Determinants of Management Accounting Practices
Godwin (2017) described determinants as a set of variables or factors that determine whether a particular accounting practices or system is more or less appropriate for an organization. Bedford (2015) defined determinant as those variables that are both internal and external to management accounting practices. Fabia (2016) also defined determinants as intra and extra organizational factors. He named four specific determinant factors; information technology, market dynamism, organization structure, and competitive strategy. 
2.1.2	Organization Structure	
Organization structure refers to a system that outlines how certain activities should be aligned to achieve the goals of the organization (Bensala, 2019). Kamara (2019) conceptualized organization structure as a method by which work flows through an organization. It allows groups to work together within their individual functions to manage tasks. Madhoun (2020) defined organization structure as a system that outlines how certain activities are directed in order to achieve the goal of the organization. These activities include rules, role and responsibilities. Organization structure determines how information flows between the various levels within the organization. In a centralized structure, decisions flow from the top down and in a decentralized structure, decision making power is distributed among various levels of the organization. This study operationalizes organization structure in line with this definition. 
2.1.3	Competitive Strategy	
Azudin (2017) defined competitive strategy as the details of the business game plan for successfully competing and gaining a competitive advantage over competitors in the marketplace. According to Jenkins (2021) competitive strategy is a long term action plan of a company which is directed to gain competitive edge over its rivals after evaluating their strength, weaknesses, opportunities and threats in the industry and compare it with his own. Trivedi (2018) conceptualized competitive strategy as a long term marketing plan that companies develop to defend their market position and gain competitive advantage.  Hokoma (2016) Vander (2021) defined competitive strategy from the two perspectives cost and differentiation strategy. Cost leadership strategy: Cost leadership strategy means that companies using a cost leadership strategy are the lowest price sellers in the market. Hence, the cost price of a product show is low to make a profit. Differentiation leadership is a killer strategy that allows brands to stand out among competitors. It requires identifying a unique quality that makes a company different. With this strategy, business becomes superior to their rival in the market, which allows them to charge more for their products. This thesis conceptualized competitive strategy in line with this definition.
2.1.4	Market Dynamism
Caroline (2021) defined market dynamism as the forces that will impact prices and the behaviors of producers and consumer. Robert (2020) defined market dynamism as a market that is characterized by a high rate of entry and exit. The effect of changing pricing that affects demand and supply of a product leads to a firm’s profitability, hence survival (Webb, 2017). Dynamism refers to the degree of uncertainty in market and industry conditions, including the state of technology and general economic performance (Thornhill, 2016). 
Laforet (2016) described market dynamism as the environment in which changes often take place, but the direction and consequences of this change are unpredictable. Market dynamism refers to the change that the firms face from a set of clients and competitors (Ikhsha, 2017). Zehir and Cemal (2018) defined market dynamism as the environment in which changes often take place, but the direction and consequences of this change are unpredictable. This study operationalized and defined market dynamism from the perspective of Zehir and Cemal (2018).
2.1.5	Information Technology Usage
Castagna (2021) defined information technology as the use of electronic devices such as hardware, software, services and other supporting infrastructure to manage and deliver information using voice, data and video. According to Valforex (2020) information technology can be defined as the design and implementation of computer networks for data processing and communication. This include designing hardware for processing information and connecting separate components, and developing software that can efficiently and faultlessly analyze and distribute the data. Bensala (2019) defined information technology as the use of computer technology or electronic devices to access, process, and transfer and communicates information to the management and other users for decision making. This study operationalized and defined information technology from the perspective of Bensala (2019).
2.2.0	Theoretical Review
The general objective of this study is to provide a comprehensive understanding of the factors determining the management accounting practices and how these factors influence the choice of management accounting practices among hotels in Ilorin, Kwara State. Thus, theories relating to the variable measurement become relevant for discourse in order to give a basis for this study`s theoretical framework. These theories are: classical theory, institutional theory, contingency theory, resourced based theory and decision making theory     
2.2.1	Institutional Theory	
Institutional theory, introduced by John Mayer and Brian Rowan in 1970, explores how organizations align with and are influenced by their broader environments. The theory suggests that organizations adopt widely accepted structures and practices like job titles and procedures not necessarily for efficiency, but to gain legitimacy and ensure survival. These formal structures, though legitimizing, can reduce efficiency, prompting organizations to decouple their core operations from them. They may downplay evaluation and implementation to maintain appearances. Additionally, innovation spreads more steadily in cooperative environments, while contentious ones slow adoption.
Institutional theory also emphasizes the influence of institutions like banks and governments in shaping economic patterns through organizational interactions. It suggests that organizations often follow societal rules and norms to gain legitimacy and ensure survival, rather than purely for economic efficiency. Management practices are shaped more by social pressures for conformity than by technical or economic needs. Institutions act as governance structures, and organizations that adhere to their rules gain legitimacy, which supports their continued existence.
The major criticisms of institutional theory have been its assumptions of organizational passivity and its failure to address strategic behavior and the exercise of influence in its conceptions of institutionalization.
2.2.2	Contingency Theory.
The inception date of this theory is unknown as claimed by Donaldson (2001). But Budapest (2012) asserts that the theory is first mentioned in the literature by Lawrence and Lursh (1967). The theory assumed that to design an effective management accounting practice, it is necessary to consider the circumstances under which such practices will be implemented or used. It is important to note that there is no universally best management accounting practice or system which can be applied to all organizations. The applicability of the practices is contingent on the situational factors faced by organizations and this is the contingent theory approach to management accounting. The situational factors represent the contingent factors or variables or contextual factors. The contextual factors that have been examined and found prominence in the literature include the external environment that organizations encounter, the competitive strategy adopted by the organization, organization structure and nature of the production process (Drury, 2008). Burns and Stalker (1961) posit that contingency theory provides an explanation of why management accounting practices vary between firms operating in different sector of the Nigeria economy. 
Otley (1980) suggests that the contingency theory of management accounting is based on the assumption that there is no universally appropriate or best accounting system applicable to all organizations in all circumstances. Rather the contingency theory demonstrates a matching between specific aspects of an accounting system and defined circumstances under which the company operates. Accordingly, the contingency theory argue that how accounting information systems are designed and applied is contingent on the environment and the setting of the organization in which these system operate and function.
Hopper and Powel (1985) criticized that the theory portraits management accounting practice in technical role and disregard other discretion process by the decision makers and how value, believe and ideology influence choice. Dobark, (2006) also identified imperfection of the theory to be too mechanical as it ignore the possible choice opportunity of the organization. Notwithstanding the above criticism, contingency theory has well been adopted in many empirical works of Clarkson, King and Wallace (2016); Dropulic (2013) and Bedford and Malmi (2016). 
2.2.3	Resourced Based Theory
Resource-Based Theory was introduced by Wernerfelt (1984). The theory argues that a firm's internal resources can provide a sustainable competitive advantage if they are valuable, rare, inimitable, and non-substitutable. The theory emphasizes focusing on unique internal resources and core competencies, rather than external factors, to stand out in the market. Barney (2010) supports this by stating that competitive advantage comes from firm-specific capabilities that are hard to replicate. Additionally, controlling critical resources grants power, which influences behavior. Thus, organizations aim to reduce dependence on others while increasing their own control and influence.
Researcher recognized the importance of resources in organizations was Newbert (2007) and argued that organization growth is due to how resources are employed. An organization consists of different kinds of productive resources and these resources can contribute to an organization’s competitive position if they are used correctly and made available within the organization (Newbert, 2007). The performance of a company is driven directly by its products and services, but indirectly by its resources and organizations can perform above normal by identifying and acquiring vital resources (Newbert, 2007). 
2.3.0	Empirical Review
This section review previous empirical evidences related to the study. These include studies that provide evidences on the determinants of management accounting practice. The section is divided into cross country studies and country specific studies.
2.3.1	Empirical Studies on Developed Economy
Recent studies have examined the determinants of management accounting practices in the developed countries; one of the prominent studies is Rokibul (2019) which examine management accounting dynamics in Indian: Areas and factors behind the changes. The study reveals that the changes that have taken place from 2010 to 2021 period in MAP are mainly in the operational areas while after 2021 the changes in MAP have mostly taken place in the area of strategic decision making. This finding amplifies the limitation of over reliance on accounting control system. Hadrian (2018) investigates the determinants of Management Accounting Control System in Malaysian Manufacturing Companies. The data were collected using a mailed questionnaire survey to manufacturing companies in West Germany. Results of this study showed that, the level of management accounting practices in West Germany manufacturing companies were consistent with the International Federation of Accountants (IFAC) frameworks on the management accounting evolution. The results also identified technological advancement and strategic change as important predictors of change in MACS. However, due to the relatively small sample size, any generalization of the study’s results to non-manufacturing organization or beyond cannot be made without considerable caution. Such a low response rate is consistently a major limitation in accounting research
Haldma and Laats (2020) studied how contingency factors like organizational age and technology impact management accounting practices, using data from 62 postal survey respondents. They found that these factors positively affect organizational performance. However, their model lacked other key contingency factors such as top management discipline, environmental uncertainty, organizational size, and competition. Ana and Vicente (2019) explored management accounting techniques in the hotel sector using a qualitative and explanatory approach. Their findings highlighted the growing need for specific and relevant information, driving the adoption of new techniques. However, the study lacked depth, suggesting that a qualitative case study could offer more insight.
Hopwood (2018) explored the role of budgeting in evaluating organizational performance and encouraged further research in this area. Subsequent studies have yielded mixed findings. Outley (2018) found a link between budget style and the accuracy of estimates, while Merchant (2018) discovered that larger, more diverse, and decentralized firms tend to use more advanced budgeting systems, based on data from 19 manufacturing firms. Clarke (2019) studied Irish manufacturing firms and found limited use of activity-based costing (ABC), attributing it to the marginalization of management accounting in Ireland. Xiao (2019) examined management accounting practices (MAPs) in China and reported a general increase in their use, though the study lacked specific proxies for MAPs and omitted key indicators like budgeting and ABC. Waweru (2020), using contingency theory, reported significant changes in management accounting systems, with increased adoption of modern practices like ABC and the balanced scorecard in four case studies.
Declarice (2019) examined the link between management accounting practices and contingency factors in England using a mail survey and multiple regression analysis, finding a negative association between the two. Rajapathirana (2017), studying Russian hospitality firms, identified competitive strategy and firm size as key determinants of management accounting practices. Similarly, Hvonen (2018) explored accounting information adoption in large Finnish manufacturing firms and found that effective systems support financial performance and cost control, though the study was limited to a single period. Mat (2017) investigated Malaysian manufacturing firms and reported that organizational change, driven by competition and technology, led to significant shifts in management accounting practices, influenced by company structure and strategy.
Adler, Everett, and Waldron (2018) studied management accounting practices in New Zealand manufacturing firms, finding that traditional techniques like full, direct, and standard costing were more commonly used than advanced methods such as strategic management accounting. Adler (2020) and Ainikkal (2017) similarly noted the limited adoption of advanced techniques. Anand (2021) examined Indian manufacturing firms and found that organizations using activity-based costing (ABC) systems were better at capturing accurate cost and profit information for value and supply chain analysis. Abdel-Kader and Luther (2020) surveyed UK food and drink industry managers and found that greater environmental uncertainty led to increased use of sophisticated management accounting practices. In Malaysia, Isa and Thye (2019) reported a high rate of management accounting practice adoption among manufacturing firms, based on responses from senior-level managers.
Waweru (2018) investigated management accounting practices among publicly quoted companies in Ghana, focusing on techniques used, reporting frequency, and report purposes. The study found that most reports are produced monthly and primarily serve planning and control. There was no significant link between budgeting practices and company ownership or sector. While simple techniques were preferred over complex ones due to cost and complexity, there was minimal gap between theory and practice. The study recommended a shift toward strategic management accounting in Ghana. Thanju (2019) examined management accounting changes in three private hospitals in Nairobi from 2011 to 2017. Using surveys and interviews, the study identified drivers of change, including competition, technology, performance needs, regulatory demands, and board expectations. Key barriers to change were high staff turnover, poor communication, regulatory constraints, and limited access to competitor information.
Ovidian (2018) emphasizes that accurate accounting information is essential for effective decision-making, helping organizations maximize profitability and use resources optimally. Gray (2018) highlights that accounting systems ensure validity through auditing and accountability, while Paulson (2019) and Arneld and Hope (2020) stress that accounting serves as a tool for recording, reporting, and evaluating economic events that affect businesses, providing crucial information to internal and external users. Noor and Malcolm (2021) explored the alignment between accounting information system (AIS) requirements and the capacity of AIS in Malaysian manufacturing SMEs, finding no significant relationship between AIS alignment and factors like IT maturity, owner/manager knowledge, or external expertise. Azize (2021) studied the use of AIS in Turkish SMEs and found a positive correlation between AIS usage and managers' educational status, firm size, and business growth. On the other hand, Baines (2019) and Verveeten (2020) found that information technology had little impact on changes in management accounting practices.
2.3.2	Studies on Developing Economy
Shahzadi et al. (2018) studied the impact of internal and external factors on management accounting practices (MAPs) in Pakistan. The findings reported that factors like environmental uncertainty, advanced production technology, and strategies such as just-in-time and integrated quality management influenced organizational structures and MAPs. The study showed that MAPs in Pakistani industries transitioned from simple to complex systems. Achchi and Thirunavukarsu (2021) reviewed global empirical evidence on MAP adoption and found significant differences across countries. Traditional MAPs are widely used worldwide, while advanced MAPs like activity-based costing and balanced scorecards are more common in developed countries. The review identified several factors influencing MAP adoption, including national culture, competition, technology, organizational strategy, and firm characteristics such as size and life cycle stage.
Oyewobi (2018) studied the impact of information technology changes on management accounting practices (MAPs) in Ghana’s selected hospitality firms. The findings revealed that the dynamic business environment in Africa has prompted organizations to adopt proactive MAPs to capitalize on opportunities. Hui (2018) investigated the effect of competition on MAPs in Japan. The findings indicated that competition among hospitality firms significantly influences their accounting practices. Cemal and Dilek (2019) explored the relationship between market dynamism, firm performance, and innovativeness, with positive environmental conditions mediating the effects. Their findings showed significant relationships between market dynamism, environmental conditions, and firm performance, though the study's limitation was its focus on firms in Istanbul, Turkey, and reliance on subjective performance measures. Muhammad (2019) examined the use of accounting information in hospitals in Tehran, finding that private hospital managers used accounting information for planning and control, while public hospital managers used it primarily for cost determination. The study suggested that public hospitals use accounting information less due to lower accountability and reliance on government resources.
Sudhashini et al. (2022) examined factors affecting management accounting practices (MAPs) in SMEs in Thailand's food and beverage industry. The findings revealed that company size and total quality management had a significant positive impact on MAPs. Similarly, William (2021) investigated the effect of MAPs on the financial performance of manufacturing companies in Ghana. The findings conclude that decision-making information was the most widely used practice, followed by strategic analysis, budgeting, performance evaluation, and costing. Thanju (2019) assessed the determinants of MAP changes in private hospitals in Ghana, identifying factors such as competition, technology, financial performance, board expectations, and regulatory requirements as key drivers of change. Hatem (2022) examined the use of management accounting techniques in hotels in Bahrain. The finding reported a positive association with competition intensity but no significant relationship with hotel quality or size. Yıldız (2016) investigated the impact of competitive strategy on MAPs in hotels and restaurants in Tunisia. The findings reported that competitive strategy had a significant positive effect on MAPs in the hospitality sector.
2.3.1	Studies in Nigeria 
Shishini (2022) investigated the determinants of management accounting practices (MAPs) among hospitality firms in Lagos State, Nigeria. The findings revealed that environmental uncertainty and company size had a significant positive impact on MAPs. However, the study was limited by being cross-sectional and did not allow for trend analysis. Mohanad, AL-Dweikat, and Mohmoud (2021) examined the impact of strategic management accounting techniques on the quality of financial information. The study employed structural equation modeling. The findings found that benchmarking, value chain costing, and balanced scorecards all had a significant positive impact on the relevance, understandability, and comparability of financial information. Babajide (2020) evaluated determinants of management accounting effectiveness among the Nigerian firms. The findings reported that factors like company size, age, sector, and the presence of a management accounting department significantly influenced the effectiveness, with the presence of the department being the strongest predictor. Ganna and Chia (2019) explored the determinants of MAPs in Nigeria, highlighting environmental uncertainty as a key factor in the development of MAPs, while competition and perceived security had an insignificant impact. Amara and Benelifa (2020) studied the relationship between the intensity of competition and MAPs among manufacturing firms in Nigeria, concluding that higher competition significantly influenced the adoption of MAPs.
Isreal (2020) investigated the impact of accounting information systems (AIS) on decision-making in Nigeria, finding that AIS significantly influences organizational decision-making. Okoli (2018) assessed how accounting information aids management decision-making using various data collection methods. The study concluded that a good accounting system leads to higher profit margins and recommended that staff in the accounts department cooperate to produce accurate information. Sadiya (2021) explored the effect of accounting information transparency on decision-making effectiveness in Nigeria, finding that transparency positively influences financial report quality and information advantage, which in turn enhances decision-making. Shamsudeen (2020) examined the relationship between system quality, information quality, and service quality in Nigerian banking. The study found that system and information quality significantly influence the effectiveness of accounting information systems. Yusuf and Bolarinwa (2019) studied the role of AIS in decision-making, revealing that AIS is vital for effective decision-making and advising organizations to invest in information technology for improved performance. Kingsley (2019) investigated the adoption of activity-based costing (ABC) in Nigerian manufacturing organizations, finding that ABC adoption was in its early stages, with key adoption factors being decision usefulness, organizational support, and internal performance measures.
Ahmad (2021) examined management accounting practices in three manufacturing companies in Lagos State, Nigeria. The finding reported that factors like timeliness, technology, and information needs influenced management's choice of practices for decision-making. Similarly, Francis (2019) assessed the determinants of employee performance in Nigerian Islamic banks. The findings revealed that job stress, motivation, and communication as key determinants of employee performance. Majeed (2018) examined the role of accounting information in decision-making among Nigerian construction companies. The findings indicate that accounting information systems are crucial for supporting decision-making in these firms. Daniel (2017) analyzed factors influencing the development of managerial accounting systems in Nigerian manufacturing and trading enterprises. The findings identifying key determinants such as enterprise age, size, business environment, manager information needs, product characteristics, and the quality of accountants. Mohammad (2016) investigated the impact of interactive and diagnostic uses of management control systems on the adoption of contemporary management accounting practices in Nigeria's public sector. The study found that these management control system uses positively influence the adoption and success of practices like benchmarking, activity-based costing, and balanced scorecards. Salawu (2018) surveyed the adoption of activity-based costing (ABC) among Nigerian manufacturing companies, reporting that the inadequacy of traditional costing methods was the main reason for ABC adoption. The study found that 60% of firms adopted ABC due to increased product variety, competition, and overhead costs, while 40% did not adopt it due to its cost and complexity.
2.4	Summary and Gaps Identified in the Literature
This literature review focuses on conceptual, theoretical, and empirical studies relevant to the objectives of the research, particularly on the determinants of management accounting practices (MAPs) among hotels. While numerous studies have explored MAPs, especially in manufacturing firms, gaps remain regarding their application and determinants in SME hotels. Most existing studies have limitations in scope, conceptualization, and methodology. Specifically, few have examined factors like organizational structure, information technology, market dynamism, and competitive strategy together as determinants of MAPs. Empirical evidence on MAPs among hotels in Ilorin, Kwara State, is lacking, making this study unique. Moreover, while many Nigerian studies employ basic statistical tools such as t-tests and correlation, fewer utilize more robust techniques like multiple regression and ANOVA. By addressing these conceptual, scope, and methodological gaps, this study aims to contribute new and reliable insights into the field.
2.5	Theoretical framework
The study is based on contingency theory, which argues that there is no single best management accounting practice suitable for all organizations. Instead, the effectiveness of a practice depends on specific contextual or situational factors. This theory supports the idea that organizations should adopt accounting practices that align with their unique operating environments, echoing Drury's (2015) view that such practices are contingent on each organization’s circumstances.





2.6	Conceptual Framework
Conceptual framework on the determinants of management accounting practices among hotels in Ilorin, Kwara State
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Source: Author`s Conceptualization (2022)
The above conceptual model illustrates the determinants of management accounting practices which was proxy using; organization structure, information technology, market dynamism and competitive strategy. 			


CHAPTER THREE
                                                      Methodology
This chapter outlines the methodology used to collect, validate, and analyze data for addressing the research questions and hypotheses. It includes the research philosophy, method, design, sampling frame and technique, sample size, model specification, instrument design, and data analysis procedures.
3.1	Research Design
The study aims to identify and measure the determinants of management accounting practices specifically organizational structure, market dynamism, information technology, and competitive strategy. It adopts a cross-sectional research design, which is suitable for gathering data from multiple respondents at a single point in time. Data were collected from registered hotels in Ilorin, Kwara State.
3.2	Population of the study
This study focuses on identifying the determinants of management accounting practices among hotels in Ilorin, Kwara State. The population includes all 494 registered hotels in the Ilorin metropolis, as reported by SMEDAN (2024). The target respondents are hotel staff involved in management accounting, specifically General Managers and Accountants, who form the study's sampling frame.
Table 3.1	Population of the study
	S/N
	Respondents
	Number of Staff
	Total
	No. of hotels and restaurants
	Grand Total
	Proportion of questionnaires to be randomly distributed

	1.
	Manager
	         1
	   1
	       247
	  247
	247 ×  217   =  109
494

	2
	Accountant
	         1
	    1
	      247
	  247
	247  x 217    =  109
494

	
	Total
	
	
	      494
	  494
	               217


Source: Authors Compilation (2025)
3.3	Sample Size and Sampling Techniques 
Since the sampling frame for this study has been established in table 3.1 as 494, Krejcie and Morgan (1970) was used to determine the sample size. The resulting sample size was 217. With the aid of random sampling technique, 109 questionnaires were distributed to managers and the remaining109 questionnaires were also distributed to accountants.
3.4 	Method of Data Collection	
This study collected primary data using a structured questionnaire, divided into two sections. The first section captured respondents' demographic information, while the second focused on variables related to the determinants of management accounting practices in Ilorin hotels. A five-point Likert scale was used. The questionnaire was distributed to senior management staff, including General Managers and Accountants, with follow-up conducted via phone. A 95% response rate was achieved.
3.5.   Validity and Reliability of the Research Instrument
To ensure the quality of the research instrument, the study conducted several tests, including validity, reliability, normality, and multicollinearity checks. Validity was ensured by expert review, while reliability was assessed using Cronbach’s Alpha, with values between 0.7 and 0.8 considered acceptable. Normality was tested using the Kolmogorov-Smirnov and Shapiro-Wilk tests, with non-significant results at the 0.05 level indicating normal distribution. Pearson’s correlation was used to test for multicollinearity, with values below 0.7 indicating no severe multicollinearity among the explanatory variables.
3.6.   Model Specification
The model specifications of Hieu and Thi Huong (2020) on the determinants of management accounting practices in Vietnam was calibrated to come up with the new model to achieve the objectives of the study. The theory underpinning this model is contingency theory which was propounded by Lawrence and Lursh (1967). Contingency theory assumed that the choice of management accounting practices depends on situational factors facing the organizations. The study further modified the model to include other variables such as organization structure, information technology, market dynamism and competitive strategy. Variables such as company size, environmental uncertainty and discipline of the top management were excluded in the study. This is due to the fact that most of the previous studies make use of those variables. Unmodified model of Hieu and Thi Huong (2020) is as follows:
DMAP = F (CS, EU, DTM and IT)
Where: CS = Company size
	EU = Environmental uncertainty
	DTM = Discipline of top management
	IT = Information technology usage
DMAPi = β0+β1CSi+β2EUi+β3DTMi+β4ITi+εi
Thus, modified model is as follows:
MAP = ᶂ (DMAP)…………………………………………………………………………….3.1
Where: DMAP = Determinants of management accounting practice
MAP = Management accounting practice
Where: MAP = OS, MD, CS and IT:
It then follows that
MAP = ᶂ(OS,MD, CS, IT)……………………………………………………………………3.2
Substituting equation (3.2) into (3.1), a multivariate relationship is arrived at as follows;
MAPi=β0+β1OSi+β2MDi+β3CSi+β4ITi+εi…………………………………………………..3.3
Where:
MAP = Management accounting practice
DMAP = Determinants of management accounting practice
OS = Organization structure
MD = Market dynamism
CS=    Competitive strategy
IT =    Information technology usage
β0 = Intercept of the model.
β1 = Coefficient of each independent variable in the model.
	B1, B2 , B3 B4 > 0
εi = Error term
The a-priori expectation of the model is a positive relationship between the dependent variable and independent variables, i.e. B1 > 0; B2 > 0; B3 > 0; B3> 0
3.7.   Table 3.2.	Measurement of Variables
The definition of the variables is operationalized as a statement of a particular dimension or element through which certain variable is measured. Operationalization gives room for specificity and to decisively defining variables into quantifiable factors. Therefore, all the variables employed in this study are defined in line with the intent of the study (Sekaran & Bougie, 2014). The variables (organization structure, market dynamism, information technology usage and competitive strategy) were measured through scale already developed and validated in previous and empirical study as detailed in the following table below.
	S/N
	    Variables
	                      Measurement
	    Sources

	1.
	Management accounting practice
	five items relating to management accounting practices were measured to obtained management accounting practice adopted by the firm
	Saints (2015)

	2.
	Organization structure
	This is measured through five items reflecting the structure that the firm put in place to suit it management accounting practice
	George (2019).

	3.
	Market dynamism
	This is measure using five items reflecting the degree of uncertainty in market and industry conditions in order to determine the management accounting practices that must be put in place to maintain competition for companies in dynamic industries
	Collins (2015)

	4.
	Information technology usage
	Proxy with five items to reflect the design and implementation of computer networks that match the organization management accounting practice.
	Stigler (2017)

	5
	Competitive strategy
	Competitive strategy is proxy with five variables to measure the type of management accounting practice adopted by the business organization for successful competition and to gain a competitive advantage over competitors in the marketplace
	Ardekani (2018)



3.8	Method of data Analysis
The data collected through the questionnaires was edited, coded and tabulated for completeness, efficiency and accuracy. First raw data gathered was analyzed using the latest version of the Statistical Package for Social Scientist (SPSS) program. Descriptive statistics such as tables was used in the presentation of the data and the qualitative data collected which requires a descriptive statistics and content analysis was explicitly interpreted. Multiple regressions were used for the testing of research hypotheses.
	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	









CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
This chapter presents and analyzes the data collected from the study, divided into four parts. The first part examines the demographic characteristics of the respondents, the second focuses on the determinants of management accounting practices in Ilorin hotels, the third tests the hypotheses, and the final part discusses the results and findings.
4.1      Descriptive Statistics  
4.1.1 Descriptive Statistics of the Respondents Profile
Table 4.1.1 presents the demographic characteristics of the respondents. The survey included 73.2% male and 26.7% female participants, showing no gender bias. Most respondents (48.8%) were aged 26-35, with smaller percentages in other age brackets. Regarding academic qualifications, 44.7% of respondents were university or polytechnic graduates, indicating a high level of literacy. In terms of discipline, 35% studied management science, 31.3% social sciences, and smaller percentages in other fields, suggesting that management accounting practices are likely effective. Additionally, 44% of respondents held ANAN qualifications, 23% had ICAN, and smaller percentages held other professional certifications.
Table	4.1.1	Descriptive Statistics of the Respondents Profile
	Description
	       Characteristics
	    Frequency
	        Percentage

	Gender of Respondents
	              Male
             Female
             Total
	          159
           58
          217
	             73.2
             26.7
             100

	Age of Respondents
	    Less than 25 years
         26-35 years
         36-45 years
      46 years and above
             Total
	          26
         106
          74
          11
         217
	             11.9
             48.8
             34.1
              5.1
             100

	Professional         Qualification
	            ICAN
           ANAN
            CIMA
             CFA
          OTHERS
            Total
	          51
          96
          43
          13
          14
         217
         
	             23.5
             44.2
             19.8
              5.9
              6.4
             100

	    Disciplines
	Management Science
Social Sciences
Pure and Applied Sciences
Humanities
Engineering
	          76
          68
          47
          23
           3
         217
	             35.0
             31.3
             21.6
             10.5
             1.3
             100

	 Academic            Qualification
	Primary School Certificate 
WAEC?GCE?NECO
NCE/ND/A LEVELS
B.Sc. or its Equivalent
Others
Total
	          12
          42
          55
          97
          11
         217
	              5.5
             19.3
             25.3
             44.7
              5.1
             100



Source: Author`s Survey, 2025.
4.1.2.   Summary Statistics of the Study Variables
Table 4.1.2 The summary of the response rate on the determinants of management accounting practice give an insight on how these variables determine the firm’s management accounting practice as all the variable are less than 3.00. Organization structure has a mean of 4.5774 indicated that more than average respondents strongly believe that organization structure has a significant influence on management accounting practice. 4.2685 respondents also agreed that market dynamism has a significant positive impact on management accounting practice. Information technology usage has a mean of 4.7022 implied that management accounting practice has a significant positive relationship with information technology usage. Competitive strategy has a mean of 4.5208 revealed that more than average respondents strongly believe that competitive strategy has a significant positive influence on management accounting practice
Table 4.1.2	Summary Statistics of the Study Variables
	Variables
	      N
	   Mean
	Standard Deviation

	Organization structure
	    217
	  4.5774
	       .32685

	Market dynamism
	    217
	  4.2685
	       .34698

	Information technology usage
	    217
	  4.7022
	       .26717

	Competitive strategy
	    217
	  4.5208
	       .31906


Source: Author`s Computation, 2025.
4.2.    Preliminary Analysis of Quantitative data
4.2.1   Test of Normality
The extent to which the score on the study variables are normally distributed was measured using the test of skewness and kurtosis as presented in table 4.1.3.  Based on the threshold of -3 to 3 for skewness and kurtosis, all the scores on the study variables were to a greater extent normally distributed as reflected in table 4.1.3. In which the skewness and kurtosis figures are within the range of the threshold.
Table 4.1.3: Normality Test
	S/N
	          Constructs
	   Mean
	Standard deviation
	   Skewness
	  Kurtosis

	1.
	Organization structure
	    4.5774
	    .32685
	     -1.271
	     1.746

	2.
	Market dynamism
	    4.6462
	    .34698
	     -1.392
	     1.603

	3.
	Information technology
	    4.7022
	    .26717
	     -1.497
	     1.535

	4.
	Competitive strategy
	    4.5208
	    .31906
	     -1.023
	     1.556


 Source: Author`s Computation, 2025.


4.2.2:	Multicollinearity Test
In order not to include two variables with a bivariate correlation, leading to problems of multi-collinearity, Pearson correlation analysis was conducted on all the independent variables. The results of the pairwise correlation analysis are presented in table 4.1.4. As revealed, none of the pair-wise correlation among independent variables exceeds 0.70. Thus, there is no issue of multicollinearity among the variables.
Table 4.1.4:	Pearson correlation matrix for all independent variables
	
	Organization 
Structure
	Market dynamism 
	 Information technology usa
	Competitive strategy

	Organization
Structure
	          1
	
	
	

	Market 
Dynamism
	       0.57
	              1
	
	

	Information
Technology
	       0.60
	           0.62
	                  1
	

	Competitive
Strategy
	      0.59
	          0.66
	               0.57
	               1


Source: Author`s Computation, 2025.
4.2.3     Reliability Test using Cronbrach’s Alpha
Table 4.1.5 shows that the Cronbach Alpha coefficient for each of the above variables is relatively high at 0.713%, 0.763% 0.721%, and 0.735% for organization structure, market dynamism, information technology usage and competitive strategy respectively. The overall Cronbach`s alpha coefficient is 0.733. This value is above 0.70, which implied that the items is not measuring something different from the scale, Hence,  the scale can be considered reliable with the sample (Pallant, 2007).
Table 4.1.5     Reliability Test using Cronbrach’s Alpha
	Variable
	 Cronbach’s alpha
	  N

	Organization structure
	           0.713
	  6

	Market dynamism
	           0.763
	  6

	Information technology usage
	           0.721
	  6

	Competitive strategy
	           0.735
	  5

	Overall
	           0.733
	 23


Source: Author`s Survey, 2025.
4.3    Restatement and Testing of Hypotheses 
This section presents the results of multiple regression for the testing of hypotheses to answer the research questions raised in Chapter one. It also provides discussion of findings on each of the research questions. In order to answer research question one, two, three and four. The following hypotheses were raised:
H01:	What is the effect of organization structure on management accounting practice?
H02:	To what extent do market dynamism influence management accounting practice? 
H03:	What is the effect of information technology on management accounting practice?
H04:	To what extent does competitive strategy influence management accounting practice?
4.3.1	Regression results on the determinants of management accounting practice among 	the hotels in Ilorin, Kwara State
The multiple regression results show significant positive relationships between management accounting practices and all four determinants at the 5% significance level. Specifically, organization structure, market dynamism, information technology, and competitive strategy all positively impact management accounting practices, with regression coefficients of 0.102, 0.512, 0.375, and 0.269, respectively. The model's R-square value of 0.682 indicates a strong relationship between the dependent and independent variables, with 68% of the variation in management accounting practices explained by the predictors, and 32% attributed to error.
Table 4.1.6   Regression results on the determinants of management accounting practice among the hotels in Ilorin, Kwara State
	Variables
	 Coefficient
	Standard Errors
	      t-value
	    P-value

	Organization structure
	     0.102
	        0.024
	       4.248
	      0.021

	Market dynamism
	     0.512
	        0.026
	      19.692
	      0.043

	Information technology
	       
      0.375
	    
        0.029
	     
       12.931
	     
      0.012

	Competitive strategy
	     0.269
	        0.043
	      6.256
	       0.002

	
 Constant
	      
      0.184
	     
        0.089
	     
        2.067
	      
      0.040


	F-statistic
	       72.50
	

	P-value
	       0.002
	

	R-square
	       0.682
	

	Adjusted R-square
	       0.680
	


Sources: Author`s computation, 2025
4.5.   Discussion of Findings
This section discusses the first research objective, which examines the effect of organizational structure on management accounting practices. The findings reveal a significant positive relationship (β=0.102, t=4.248, p<0.05), indicating that a formal organizational structure enhances information flow and promotes the use of management accounting techniques. Hotels with structured reporting systems are more likely to utilize accounting information for management functions. This aligns with studies by Anikkakal (2017), Mat (2017), and others, but contrasts with findings by Muhammad (2016) and Daniel (2019), possibly due to differences in how management accounting practices were measured. In line with contingency theory, the study suggests that decentralization can improve information flow within organizations.
The second research objective investigates the impact of market dynamism on management accounting practices. The findings indicate a significant positive relationship (β=0.512, t=19.692, p<0.05), showing that hotels operating in unstable market environments tend to rely more on management accounting techniques to address market-related challenges. This supports previous studies by researchers like Sadiya (2016) and William (2021), who identified market dynamism as a key determinant of management accounting practices. However, it contrasts with studies by Noor and Malcolm (2017), Arneld and Hope (2019), and Ovidian (2018), which found no significant relationship.
The third research objective assesses the impact of information technology (IT) usage on management accounting practices. The study found a significant positive relationship (β=0.375, t=12.931, p<0.05), indicating that IT-driven hotels are more likely to adopt management accounting practices. This aligns with previous studies by Okoli (2018), Ahmad (2019), Shamsudeen (2020), and others, who reported similar positive associations. However, the findings contradict those of Baines (2019) and Verveeten (2020), who found no or negative relationships. Oyewobi (2018) also supports the positive link, noting that IT advancements push firms toward proactive management accounting practices in Africa's dynamic business environment.
The fourth research objective explores the impact of competitive strategy on management accounting practice. The study found a significant positive relationship (β=0.269, t=6.256, p<0.05), indicating that hotels pursuing strategic responses to competition tend to use management accounting techniques. This aligns with previous studies by Yıldız (2016), Rajapathirana (2017), Hui (2018), Ganna and Chia (2019), and Amara and Benelifa (2020), who identified competitive strategy as a key driver of management accounting practice. The findings also support the contingency theory, which posits that management accounting practices should align with a firm's specific strategic context.
  







CHAPTER FIVE
  SUMMARY, CONCLUSION AND RECOMMENDATIONS
This chapter concludes this study on the determinants of management accounting practice among the hotels in Ilorin, Kwara State. This chapter presents the summary, conclusions and recommendations based on the findings of the study. This chapter further presents the contribution to the knowledge and suggestion for further studies 
5.1   Summary
Previous studies on the determinants of management accounting practice among hotels in Ilorin metropolis have provided valuable insights, identifying various influencing factors beyond organizational structure, market dynamism, information technology usage, and competitive strategy such as environmental uncertainty, firm size, top management discipline, just-in-time policy, and total quality management. Motivated by these findings, this study aimed to investigate the key determinants of management accounting practices in Ilorin hotels. To achieve this, four research questions and corresponding objectives were formulated, focusing specifically on the roles of organizational structure, market dynamism, IT usage, and competitive strategy.
The study developed its research questions and hypotheses based on an extensive review of relevant literature, including key concepts, theories, and prior empirical studies. The conceptual review helped define the key variables, while the theoretical review provided the foundation for predicting their relationships. Previous research findings informed the study’s hypotheses. A qualitative approach was adopted, using a questionnaire distributed to managers and accountants in selected hotels in Ilorin metropolis. The collected data was analyzed using multiple regressions to derive the study’s key findings.
The study's findings indicate that all four examined factors significantly influence management accounting practices among hotels in Ilorin metropolis. First, organizational structure has a positive effect (coefficient = 0.102, p = 0.021), implying that more structured organizations are more likely to adopt management accounting practices. Second, market dynamism also shows a strong positive impact (coefficient = 0.512, p = 0.043), suggesting that greater market uncertainty leads to increased use of such practices. Third, information technology usage significantly enhances management accounting practice (coefficient = 0.375, p = 0.012). Lastly, competitive strategy is also a key determinant (coefficient = 0.269, p = 0.002), supporting the contingency theory that firms adapt accounting practices based on competitive pressures.
5.2	Conclusion 
The study concludes that organizational structure, market dynamism, information technology usage, and competitive strategy significantly influence management accounting practices among hotels in Ilorin metropolis.
Consequently, the following major conclusions drawn from the study is in line with the objectives of the study stated in chapter one above:
i. The study revealed that hotel with highly structure reporting system tend to engage in the management accounting practice in generating accounting information for various management functions. 
ii. The study reported that hotel face unstable market environment and often makes use of management accounting techniques to generate accounting information to manage various issues in the market environment.
iii. The study suggests that an information technological driven hotel is expected to attach more relevance to the management accounting practice. In addition, hotels that also automate its business process and activities find it more useful to adopt management accounting practice.
iv. The study conclude that hotel with strategic orientation towards managing competition often required information through the use of management accounting techniques to pursue it strategies.
5.3	Recommendations
Based on the preceding discussions and conclusion, the study provides the following recommendations:
i. Given the conclusion reach on the effect of organization structure on management accounting practice. Hotel firms are advice to formalize their organization structure in order to have a highly structure reporting system.
ii. In line with the concluded stance on the effect of market dynamism on management accounting practice, the study recommend that hotel should install an effective accounting information system that will generate relevant management accounting information to address various challenges in the dynamic market environment. 
iii. Since the study conclusion affirmed the potency of information technology usage on management accounting practice among the hotels in Ilorin metropolis. Measures should be taken by the management to ensure that information technology usage has reflected in their record keeping, production management, recruitment process and supplier`s management as a means to avoid unnecessary expenditures.
iv. Based on the inferred conclusion on the effect of competitive strategy on management accounting practice. The study conclude that hotel with strategic orientation towards managing competition often required information through the use of management accounting techniques to pursue it strategies.
5.4	Contribution to knowledge
 This section presents areas in which the present study contributes to the management accounting literature.
i. For the first time, management accounting practice was studied among the hotels in Ilorin metropolis.
ii. The dimension of management accounting practices in the context of organization structure, market dynamism, information technology usage and competitive strategy will provide informative insight to manager in the adoption of management accounting techniques to perform various management functions.
5.5	Study Limitations 
A limitation of this study is the lack of specific literature in the developing country context, which restricted comparisons with previous research. The study had to rely on theories and evidence from other disciplines. Additionally, as the research was conducted in Ilorin metropolis, replicating it in other parts of Nigeria or developing countries is necessary for broader validation. The study's cross-sectional design only provides a snapshot, and a longitudinal study or randomized control trials (RCTs) could offer a more comprehensive understanding of the determinants of management accounting practices over time.
5.5	Suggestion for further Studies
The implications and limitations reported by the findings on management accounting practice from the hospitality industry perspective prompts the presentation of potential directions for further research as presented below;  
i. Future research should explore the use of qualitative designs to assess the determinants of management accounting practice among the hotels.
ii. Additionally, further research could also be considered by examining the effect of management accounting practice on the performance of hotels in Nigeria.
iii. Finally, future studies may also integrate size of the organization, age of the organization and national culture as contingency factors to allow for more robust study across the countries.
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APPENDIX I
LETTER OF INTRODUCTION AND QUESTIONNAIRE

Department of Accountancy,
Institute of Finance and Management Studies, Kwara State Polytechnic, Ilorin,
Kwara State.
10th of February, 2025.

Dear Sir/Ma,	
I am HND student in the Department of Accountancy, Institute of Finance and Management Studies, Kwara State Polytechnic, Ilorin. I am presently carrying out a research titled “Determinants of management accounting practices among hotels in Ilorin Metropolis. A questionnaire has been developed essentially for this research work. I humbly request your valuable contribution to the success of this work. All information will be treated with strict confidentiality.
Thank you in anticipation for your kind assistance and cooperation.
Yours Faithfully,

BELLO Zainab Banke
HND/23/ACC/FT/0004
DIRECTION: Please go through the questions and tick as appropriate.
 A:	DEMOGRAPHIC DATA OF THE RESPONDENTS 
INSTRUCTION: Kindly tick the box by marking or ticking with the most appropriate alternative provided (    )
1) Gender :
Male 			(	)		Female 		(	)
2) Age of the respondents:
Less than 25 years 	(	)	          26-35years 		(	)
36-45 ears 		(	)	          46years and above 	(	)		
3) Academic Qualification: 
	First School Leaving Certificate 			(	)
WAEC /GCE/NECO/SSCE				(	)
NCE/OND/A’LEVELS				(	)
B Sc. Or it equivalent					(	)
Others 							(	)
4) Discipline 
Management Sciences		(	)	Social Sciences		(	)
   	Pure and Applied Sciences	(	)	Humanities	 		(	)
e	Engineering			(	)     
5) Professional Qualifications
ICAN				(          )	ANAN				(          )
CIMA				(          )	CFA				(          )
Very high influence (VHI) = 5, High influence (HI) = 4, Indifference (ID) = 3, Low influence (LI) = 2, and Very low influence (VLI) = 1. Very Highly Unstable (VHU) = 5, Highly Unstable (HU) = 4, Moderately Stable (MD) = 3, Highly Unstable (HU) = 2, and Unstable (U) = 1. Very high often (VHO) = 5, Very often (VO) = 4, Often (O) = 3, Not often (NO) = 2, Not very often (NVO) = 1. Very High extent (VHE) = 5, High extent (HE) = 4, Moderate extent (ME) = 3, Low extent (LE) = 2, Very low Extent (VLE) = 1.
B)	Measurement Questions on Variables	
1)	Organization structure 
	A
	Indicate the existence of influence that your subordinates has on the following business operation or activities	
	VHI
%
	 HI
%
	ID
%
	LI
%
	VLI
%

	1
	 Development of new products or services 

	
	
	
	
	

	 2
	Pricing decision

	
	
	
	
	

	3
	Investment decision

	
	
	
	
	

	4
	Financing decision or resource allocation

	
	
	
	
	

	5
	Strategic planning process of the organization
	
	
	
	
	


2)	Market dynamism 
	A
	Kindly rate how unpredictable or unstable are the following market parameters to your business operation or activities	
	VHU
%
	HS
%
	MS
%
	HU
%
	U
%

	1
	Customer brand loyalty
	
	
	
	
	

	2
	Supplier commitment
	
	
	
	
	

	3
	Competitors action or behavior
	
	
	
	
	

	4
	Regulatory action
	
	
	
	
	

	5
	Other market parameters or conditions
	
	
	
	
	


3)	Information technology 
	A
	How often does your business organization use information technology to carry out the following business operations or activities	
	VHO
%
	VO
%
	O
%
	NVO
%
	NO
%

	1
	Recruitment process
	
	
	
	
	

	2
	Production management
	
	
	
	
	

	3
	Suppliers management
	
	
	
	
	

	4
	Inventory management
	
	
	
	
	

	5
	Record keeping
	
	
	
	
	



4)	Competitive strategy 
	
	Kindly rate the level of extent to which competitive strategy has enables you to achieve the following in your business operations or activities	
	VHE
%
	HE
%
	ME
%
	LE
%
	HLE
%

	1
	High demand
	
	
	
	
	

	2
	Least cost on advertising, research and development
	
	
	
	
	

	3
	Consumer brand loyalty
	
	
	
	
	

	4
	Broad customer base
	
	
	
	
	

	5
	High profit margin
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