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CHAPTER ONE
1.0	Introduction
The significance of sobi radio as a communication tool lies in its ability to reach diverse audiences, including those in remote areas, with timely and relevant messages. Historically, sobi radio has played a key role in mobilizing communities, shaping attitudes, and promoting social change. In a society as diverse as Ilorin Metropolis, where varying ethnic, religious, and political affiliations coexist, sobi radio campaigns serve as a unifying platform to bridge divides and promote harmony. However, the extent to which these campaigns have achieved their objectives in fostering political tolerance remains an area of concern and warrants detailed investigation. This study seeks to delve into audience perceptions of these campaigns, exploring their reach, message effectiveness, and overall impact on the political landscape of Ilorin Metropolis.
The role of Sobi radio in politics has always been maximized by politicians during campaigns towards elections especially during democratic rule in Nigeria, allowing the general public the opportunity to listen to, manifestos of politicians, criticisms by aspirants or political activist.
Political tolerance is a fundamental aspect of democratic societies. It involves the willingness to respect and coexist with individuals and groups with differing political views. Media, particularly radio, has been identified as a critical tool in shaping public opinion and promoting tolerance. In Ilorin Metropolis, sobi radio remains a popular medium for disseminating information due to its affordability and accessibility. This study explores how residents perceive the effectiveness of sobi radio campaigns aimed at encouraging political tolerance.
Political tolerance is a fundamental aspect of democratic societies. It involves the willingness to respect and coexist with individuals and groups with differing political views. Media, particularly radio, has been identified as a critical tool in shaping public opinion and promoting tolerance. In Ilorin Metropolis, sobi radio remains a popular medium for disseminating information due to its affordability and accessibility. Sobi radio campaigns have been employed to address political intolerance, aiming to foster mutual understanding and respect among diverse political groups. These campaigns often focus on educating the public about the importance of peaceful coexistence, the dangers of political violence, and the benefits of maintaining a tolerant society.


1.1   Background of the Study
Political tolerance is a cornerstone of democratic societies, enabling diverse political ideologies to coexist peacefully. In Nigeria, political campaigns often exacerbate divisive tendencies, making tolerance a critical issue. Media outlets, particularly radio, play a vital role in educating and shaping public opinion. Sobi Radio, a leading broadcaster in Ilorin Metropolis, has launched campaigns aimed at fostering political tolerance among its diverse audience (Adeyemi & Yusuf, 2020).
Radio remains a powerful medium for communication in Nigeria due to its accessibility and widespread reach, even in rural areas (Eze, 2018). Campaigns broadcast via radio can influence attitudes, behaviors, and perceptions, particularly when tailored to address specific societal challenges. Sobi Radio’s campaign, themed around promoting harmonious coexistence and mutual respect during election periods, seeks to mitigate the adverse effects of political intolerance—a phenomenon linked to violence, discrimination, and social unrest (Olagunju, 2019).
Ilorin Metropolis, known for its cultural and political diversity, provides a unique context for evaluating such campaigns. The city has witnessed instances of political tensions, emphasizing the need for proactive communication strategies (Bello & Adebayo, 2021). As such, understanding audience perception of Sobi Radio’s campaign is vital for assessing its impact and guiding future efforts.
The mass media as a communication tool hand and are still exerting great influence on a wide range of political and social issues globally. On the one hand, media can be used as political instruments for building a nation and promoting the legitimacy of a regime by shaping the nation’s political culture and influencing its public opinion (Boutros-Ghali, 2012). On the other hand, media can function as watchdog of government performance. Realizing that mass media can play very important roles in influencing politics, scholars in both political science and communication studies have conducted considerable research to explore the interaction between media and politics.
Politics here can be defined as the processes by which people and groups acquire and exercise power, or the maneuverings and discussions of people especially politicians on a particular issue or a problem (Khorler, 2018). When these discussions are done properly, we say there is tolerance in our political system. But on the other hand, when these discussions are swayed away by insults, threats, curses, slapping and other misconducts, we say there is political intolerance. 
Political tolerance is critical to democracy and fundamental to the proceedings of parliament and other bodies like the legislature. It means accepting the basic rights and civil liberties of persons and groups whose viewpoints differ from one’s own (Boutros-Ghali, 2012). These rights include freedom for one to express ideas including those that are uncommon. The World public opinion conducted pools using 21,285 respondents in 24 nations that comprise 64 per cent of the world’s population. The general finding was that, there is a strong support for political tolerance in the world however; there is a widespread perception of a serious lack of political tolerance in practice (Croteau & Hogues, 2011).
The media is made up of both print and digital, encompassing both broadcast media and social media, the media play a huge role as versatile means of communication in every society. Radio’s usefulness for example is primarily journalistic education, cultural enlightenment, people mobilization, societal propaganda and entertainment (Boutros-Ghali, 2012). Sobi radio also promotes development economically, increases political participation and the general awareness on national issues to inspire unity in the society.
The unique ability Sobi radio has is that unlike the print which has an appeal primarily to the literate class of the society Sobi radio meets the needs of the illiterate (not so educated) class of the society and also the literate class (Croteau & Hogues, 2011). Sobi radio with its appeal played important roles in sending across political messages. This role has made it contribute immensely to the education of the mass populis politically, by enlightenment, awareness, consciousness and in some cases a room for political discussions. The role of Sobi radio in politics has always been maximized by politicians during campaigns towards elections especially during democratic rule in Nigeria, allowing the general public the opportunity to listen to, manifestos of politicians, criticisms by aspirants or political activist when the aspirant is running for re-elections and other programs Sobi radio house may run in a bid to educate the public to make rational choices responsible to sustain the growth of the country (David & Tom, 2017). 
Media cannot be eradicated in any political system especially in a democratic society. They make up the fourth estate of the realm while the other three were constitutionally founded the media is not, it is independent, free of governmental influence and primarily responsible to the Public (Croteau & Hogues, 2011). The media creates awareness amongst the public by letting them know the problems and issues the state is faced with and their possible solutions or consequences if any. Media dictates the agenda of the day by putting ideas and thought before the people for them to think and talk about. 
In Nigeria, the media has been instrumental in politically transforming the minds of the public. According to Akpan (2017), media information has a tremendous energy for change. Change in political context refers to the opportunity for improvement in the political sphere of the people and taking away ignorance. In politics, the electorate need media information to ensure full participation in elections knowing what is required of them.
In a nutshell, this study purposely designed to investigate the audience perception of effectiveness of sobi radio campaign on political tolerance among residents of Ilorin metropolis with tangible evidence from Apero Mekunu a Sobi 101.9 Fm programme, Sobi FM, Ilorin Kwara State.
1.2   Statement of the Problem
Political intolerance is becoming the order of the day in the Nigerian society. It is uncommon to hear, listen to opponents of various political parties in their bit to expose their political ideas become intolerant to each other. These sometimes come in the form of invectives, intemperate language and open insinuations on opponents. Many people do not see political intolerance as a social problem in Nigerian politics which is negatively affecting individuals, groups and the nation as a whole. This research looks at a social variable; the media and its ability to ensure tolerance in Nigerian politics.
It noted that the attacks were an indication that there were still people who were highly intolerant of the media and ready to take the law into their own hands in resolving their differences with the media. It is realized in recent times that people especially politicians and phone-in-callers exhibit a lot of political intolerances in the forms of threats of violence, character assassination, vilification and others through the media. The monitoring of campaign language- use on sobi radio by the Media Foundation for West Africa (MFWA) in its week 20 monitoring revealed that a total of 16 indecent expressions were recorded. The General secretaries of the two main political parties in the country, the ruling Action Progress Congress (APC) and the opposition People Democratic Party (PDP), were part of those who made the 16 indecent expressions, unsubstantiated allegations, insulting and offensive comments and proactive remarks were the categories of indecent expressions used. This study therefore seeks to investigate the role the sobi radio is playing to prevent political intolerances.
1.3	Research Objectives
i. To examine audience perception of the Sobi Radio campaign on political tolerance.
ii. To identify the demographic factors influencing audience reception of the campaign.
ii. To assess the effectiveness of the campaign in promoting political tolerance.
1.4 Research Questions
i. How do residents of Ilorin perceive the Sobi Radio campaign on political tolerance?
ii. What demographic factors influence audience perception of the campaign?
ii. How effective is the campaign in fostering political tolerance?
1.5	Significance of the Study
This study provides insights into the role of media campaigns in promoting societal values, aiding policymakers, media practitioners, and stakeholders in designing impactful communication strategies. The findings of this study would be relevant to researchers and media practitioners. It will serve as a source of literature to any individual or institution for the purposes of further research on the subject or other related areas and also help media men and women to effectively know their role in ensuring political tolerance. The findings or outcome of this study will also help politicians and other party affiliates to know how to communicate effectively and use decent languages when given the medium.
1.6   Scope of the Study
This study covers audience perception of effectiveness of sobi radio campaign on political tolerance among residents of Ilorin metropolis with tangible evidence from Apero Mekunu a Sobi 101.9 Fm programme, Sobi FM, Ilorin Kwara State. Thus, the study will be carry out in Ilorin metropolis within the period of 2022- and no attempt shall be made beyond this.
.1.7   Operational Definition of terms
Politics: in this study refers to the process necessary to make binding policy decision for the community and to increase patronage in government activities.
Media: refers to sobi radio as a channel through which government, institutions, and political interest groups communicate with the citizens of a nation.
Political Mobilization: refers to the process of becoming attentive and active towards the political demand of the nation ensuring they take part in political activities, as electorate in exercising their rights to vote making awareness for the need participate actively and fully in the electoral process.
Political tolerance: Political tolerance is the willingness to extend basic rights and civil liberties to persons and groups whose viewpoints differ from one's own.
Political Participation: This refers is participation of people in selecting their leaders by participating in the election process of selection. 
Sobi radio Programs: Sobi FM (101.9 MHz) is a radio station based in the city of Ilorin, Kwara State, Nigeria.[1] It was established on 10 July 2017 and is located on top of the Sobi Hill, off Shao Road, about 390 metres above sea level. This are the on air programs on politic during the electoral period of 2015.
Electoral Process: Refers to the seasonal exercise of the selecting and voting in leaders into government office and positions necessary to the sustenance of democracy and political awareness.


CHAPTER TWO
LITERATURE REVIEW
2.0   Introduction
This section deal with review of literature which insinuate on the work of past and present authors based on subject matters “the audience perception of effectiveness of sobi radio campaign on political tolerance among residents of Ilorin metropolis”. Thus, the section was arranged with the following headings: Conceptual Framework that explain the concept of Accountability and other relevant concepts; Theoretical framework that states many theories out of which adopted one that is suitable for the study; and empirical review that study related headings based on the subject matters.
2.1    Conceptual Framework
Political tolerance is defined as the willingness to allow political expression and participation by groups with differing or opposing viewpoints (Gibson, 2006). It is a crucial element of democratic societies, where divergent opinions coexist. Radio campaigns, like those of Sobi Radio, play a pivotal role in shaping public perceptions and fostering tolerance through targeted messages (Ojo, 2020). By emphasizing the need for peaceful coexistence, such campaigns aim to reduce political hostilities and promote harmony among citizens.
Political tolerance is the willingness to extend basic rights and civil liberties to persons and groups whose viewpoints differ from one's own. It is a central tenet of a liberal democracy.
  In the social sciences, scholars have devoted a significant amount of attention to the conceptualization, measurement, and analysis of one of the primary domains of tolerance, political tolerance. Although disagreements about the nature of political tolerance remain, most political theorists contend that it is one of the central tenets of democratic theory because democracies are predicated on the assumption that people with widely differing viewpoints should be able to express their opinions and participate in political processes.
The first major empirical work on political tolerance was published in 1955 by sociologist Samuel Stouffer (1900–1960). In Communism, Conformity, and Civil Liberties, Stouffer reported the results of two national surveys in which he found that most U.S. adults were unwilling to extend civil liberties to unpopular left-wing groups; community leaders, however, demonstrated greater tolerance than the general public. This presented a conundrum to many political theorists who had thought that widespread tolerance was necessary for sustaining a democratic society. Later studies provided a partial explanation: U.S. adults were very supportive of civil liberties in the abstract, but they were much less likely to apply them to specific groups and situations.
Sobi radio is very powerful because it reaches a huge audience quickly and because it allows the people in that huge audience to interact with one another more easily than television viewers or newspaper readers. The power of sobi radio grew as News could be reported more quickly on sobi radio than in newspapers or on television, because the technology is simpler, accessibility to sobi radio made its prominence increase as any owner of a sobi radio set can tune in to sobi radio programs conveniently (NORC, 2016). Its in-exclusiveness won it over in the hearts of many as sobi radio can reach most people, including the poor, the marginalized and those who cannot read or write.
Sobi radio broadcasting, while essentially of European origin, has encountered exceptionally favourable conditions in Nigeria and has thus become established over time as not only the most popular means of communication and of disseminating information. Radio, originally an instrument of colonial government subsequently became used in a variety of ways, from political tools in the fight for freedom, to economic and cultural challenges integration tools in development of the Nation (NORC, 2016).
Ochonogor (2018) sees the media as ―multipliers of sources of knowledge, raise levels of resources of knowledge and levels of aspirations. It is this source of knowledge gotten from information rendered, that makes Sobi radio broadcasting a vital informative source. Oboh (2018) captured his thoughts on the role of the media, ―the mass media institutions provide information daily to aid the steady development of the citizens as well as other socio-economic and political organizations that operate within the country. Oboh‘s point brings to the fore the connection between the level of information dissemination (as carried out through the mass media) in a society and the level of socio-economic and political operation within the country. 
Sobi radio therefore aids the stabilization of these operations, by airing vital information to aid the progress of the nation as a whole. The level of vital information the media (Radio) can give to the general public over salient issue shows the strength of the sector in knowledge propagation (Ochonogor, 2018).
2.1.1	Sobi Radio Broadcasting
McQuail (2010) establishes that sobi radio notably refused to die in the face of television and it has prospered on the basis of several distinctive features.  As a medium, it is much cheaper and more flexible in production and also cheap and flexible in the use for its audience. There is no longer limitations on the place where sobi radio can be listened to or the time of reception, since listening can be combined with other routine activities and has possibilities for interaction with its audience by the way of telephone and can accommodate many different genres.
Radio, like all mass-media, flourishes best in countries where the rule of law is respected and where media regulation is independent and even-handed. This unfortunately, is not the case in the vast majority of African countries. In most places the body that regulates the media either operates directly out of the ministry of information or its officers are direct appointees of the ruling party of the day (Ochonogor, 2018). 
Sobi radio broadcasting is a one- way wireless transmission over sobi radio waves intended to reach a wide audience. Stations can be linked in sobi radio networks to broadcast a common sobi radio format either in broadcast syndication or simulcast or both. Audio broadcasting also can be done via cable radio, local wire television networks, satellite sobi radio and internet sobi radio via streaming media on the internet. The types of signal can either be analog audio or digital audio (McQuail, 2010). 
Digital audio is broadcasting format that can be used to record, store, generate, manipulate and reproduce sounds using audio signals encoded in digital form. Analog audio is a technique where recording broadcast signals, music sound and other aspects of a broadcast is recorded then played back for airing. In analog audio the signals are stored as continuous signals (Gibson, 2010).
Sobi radio is a medium of entertainment, information and education, and a good medium of Advertising. It is been regarded as the most flexible medium of communication which allows changes and shift from one language to another. It is also known all over the world for its portability and mobility. Radio, is one of the most effective and cheapest medium of communication available to man today. It provides opportunity for man to understand both his immediate and distant environment (McQuail, 2010). Through radio, messages or information are received by means of electromagnetic waves.
Sobi radio provides man with the opportunity to send spoken word, music, codes and other communication signals through the waves to any part of the world. With the use of radio, we can communicate across space, sea and distant points (Gibson, 2010). Like any electronic media, sobi radio broadcasting involves three stages of technical communication. The first is production of programs, the second is transmission and the third stage is reception.
2.1.2   Political Mobilization
Mobilization is the organization people social groups with the same interest together for a particular course. Mobilization is creating a relationship between two parties, the individuals and the cause or interest group involved. The concept of mobilization consists of three major steps: interest formation amongst the intended parties and individuals, community building based on trust from the same interest created, and lastly the action process (Hirst, 2016). 
Political mobilization can be defined as the attempt of mobilized actors to influence and change the political belief and situation already existing. In political mobilization the major difference is the goal and direction which determines the type of relationship existing between the individuals and political interest groups or parties (Hirst, 2016). 
According to Stefano (2017) states the types of practical mobilization: downward mobilization looks at how to mobilize actors from the smaller groups all to form a larger enclave of ideas, there’s also the historical mobilization which is based on past the past of the party its history and progress while in power, the Leninist concept of mobilization vies it from a political party view; grass-root or populist mobilization and the ideal-democratic model of mobilization where mobilization is done by popular vote or ideals of the party. Another mobilization type is the horizontal mobilization which incorporates the stability of internal process of mobilization taking place within the two types of actors. 
Since the media deal with the provision relevant information, politics form a major topic that arouses public interest and debate. This is because politics provides a platform that rallies people together in knowing, participating and deciding the person that governs and represents their interest. Merkl (2017) described politics as “A notable quest for good order and justice at its best and at its worst, a selfish grab of power, glory and riches”. 
Umechukwu (2017) also described politics as the “Conjuring the images of power domination and struggle to grab state apparatus”. From these definition politics can be seen as a social struggle in choosing electoral leaders to use state apparatus to make citizens life better or to enrich their pockets. Politics can be seen as a struggle for power, and a few politicians use it as a means of actualization their ambitions at the expense of the larger society. In order to understand the importance of politics to the society, before we can appreciate the role of the media in mobilizing the populace to participate in the political process, we can quote Harold Lasswell (2016) expression of politics as “who gets what, when and how.” This implies the sharing of available resources, by those in position of authority. 
According to Osuji (2011) politics is the pursuit and exercise of the political process necessary to make policy decisions for the community and to distribute patronage and government benefits. Politics is invariably the activities or a set of process which includes a community, a set of laws and constitution. The object of this is to promote general good of the people. Political process on the other hand is the activities of politicians, administration, elected officials and even those aspiring to lead. Political process includes the formation of political parties and their organization, conduct of elections, assigning responsibilities to those holding political offices either elected or appointed, drafting of rules and regulations, bye- laws, constitution, amendments and the overall existence of a corporate entity. 
For a virile political process and the growth and sustenance of democracy, the citizenry must be effectively informed, sensitized and adequately mobilized through mass media channels. There are other important media channels such as intra- personal, inter-personal, group communication, public speaking and oral media/ folk media but our focus in this piece is sobi radio and its role in politics (Hirst, 2016). 
2.1.3   The Role of Media in Politics
The role of the media is important to this study. The media with reference to newspapers, radio, television and the International News Network (Internet) play a very important role. The media, as vanguard for political, economic and social development represent a working organism. In the case where the media carry out its role with professionalism, truth, fairness, and justice then the society would not suffer but rather benefit. But where the media becomes bias mainly for profits and personal gains the society and the country suffers as a whole (Gandhi, 2015). The media play five main roles and these roles are described as the fourth estate, agenda setter, watch dog, force multiplier and the gatekeeper. 
According to Davis (2014) the operation of a modern industrial democracy required that those who provide information, provide that which is not a judgmental distortion of reality and fact, not as accurate humanly as possible – or else a society can quietly with the permissiveness of modern media, be thrown of balance. There are five (5) main roles of the media. First of all, the media serves as the fourth estate (Knowlton, 2014). Liberal theorists have long argued that the existence of an unfettered and independent press within each nation is essential in the process of democratization, by controlling towards the right of freedom of expression, thought and conscience strengthening the responsiveness and accountability of governments to all citizens, and providing a pluralist platform and channel of political expression for a multiplicity of groups and interests. 
 The term fourth estate is frequently attributed to the nineteenth century historian Carlyle, though he himself seems to have attributed it to Edmund Burke. The notion that the media as a fourth estate rests on the idea that the media’s function is to act as a guardian of public interest and as a watch dog on the activities of government (Knowlton, 2014. The media is therefore an important component of the checks and balances that form part of modern democracy. 
 	Secondly, the media plays its role as an agenda setter (Wilson, 2011). Agenda setting is one of the important roles of the news media. The power of the news media is to set nation’s agenda and to focus public attention on a few key public issues. Agenda setting is defined as the process whereby the media determine what we think and worry about. Television news also offers numerous cues about salience. The opening story on the newscast, length of time devoted to the story etc. These cues repeated day after day effectively communicate the importance of each topic. In other words, the news media can set the agenda for the public’s attention to that small group of issues around which public opinion forms. This idea was by Walter Lippmann in his 1922 classic, Public Opinion, which began with a chapter titled “The World Outside and the Pictures in our Heads”. As he noted, the media is a primary source of those pictures in our heads about the larger world of public affairs, a world that for most citizens is “out of reach, out of sight, out of mind”. 
2.2     Theoretical Framework
This study is anchored on two theories; three mass communication theories and one from political science. They are:
1.   Media Social Responsibility Theory.
2.   Voting Behaviour Theory.
2.2.1  Media Social Responsibility Theory
According to John C. Nerone (1995),   theory was propounded by The Hutchins Commission (whose official name was the Commission on Freedom of the Press) was formed during World War II , when Henry Luce (publisher of Time and Life magazines) asked Robert Hutchins (president of the University of Chicago) to recruit a commission to inquire into the proper function of the media in a modern democracy.
After deliberating for four years of deliberation, the Commission came to this conclusion in 1947: the press plays an important role in the development and stability of modern society and, as such, it is imperative that a commitment of social responsibility be imposed on mass media. According to this social responsibility theory, the press has a moral obligation to consider the overall needs of society when making journalistic decisions in order to produce the greatest good. Though there had been journalism "codes of ethics" for decades, the Commission's report was considered landmark by some scholars; they believed it was a pivotal reassertion of modern media's role in a democratic society (John, 2015).
Social-responsibility theory was born at a time when large and powerful publishers were unpopular with the public, and when the public had a high degree of suspicions about the motivations and objectives of the press. The press had mushroomed into an unwieldy and powerful entity, and criticism of the Fourth Estate was widespread. Critics contended that the media had monopolistic tendencies that corporate owners were not concerned with the rights or interests of those unlike themselves, and that commercialization produced a debased culture as well as dangerously selfish politics (John, 2015).
Social-responsibility theory thus proposes that the media take it upon themselves to elevate society's standards, providing citizens with the information they need to govern themselves. It is in the best interest of the media to do this; if they do not, social theorists warn, the public will demand that the government regulate the media.
2.2.2	Theory of Voting Behaviour.
Diener, E. (2010) said voting behaviour is the degree to which voting decision is affected by internal processing systems of political information and external influences, that alters the quality of making truly democratic decisions. To make inferences and predictions about behaviour concerning a voting decision, certain factors such as gender, race, culture or religion must be considered. Moreover, key public influences include the role of emotions, political socialization, tolerance of diversity of political views and the media. The effect of these influences on voting behaviour is best understood through theories on the formation of attitudes, beliefs, schema, knowledge structures and the practice of information processing (John, 2015). For example, surveys from different countries indicate that people are generally happier in individualistic cultures where they have rights such as the right to vote. 
Fowler and Schreiber (2018) over the last several decades, there has been a gradual introduction of biological, neurological, endocrinological, physiological, and genetic models focused on political behaviour.
Affective influence
 Winkielman and Knutson (2017) explained that works on affective influence largely follows from findings in psychology regarding the ways in which affective states are involved in human judgment and decision- making. A growing literature on the significance of affect in politics finds that affective states play a role in public voting behaviour that can be both beneficial and biasing. Affect here refers to the experience of emotion or feeling, which is often described in contrast to cognition.
Research in political science has traditionally ignored non-rational considerations in its theories of mass political behaviour, but the incorporation of social psychology has become increasingly common. Marcus, Neuman and Mackuen (2020) in exploring the benefits of affect on voting, argued that affective states such as anxiety and enthusiasm encourage the evaluation of new political information and thus benefit political behaviour by leading to more considered choices. 
However, the discovery that the emotional state and mood of the voter can significantly affect his or her voting choice and bias has aided the theory greatly. Healy, Malhotra, and  Hyunjung Mo (2010) after a research found evidence that a variety of events that are irrelevant to the evaluation of candidates can stir emotions, such as the outcome of football matches and Gome, Hansford and Kraus (2007) also said the weather, can have a significant impact on voting decisions.
Several variables have been proposed that may moderate the relationship between emotion and voting. Miller (2011) explained that such variables may be political sophistication, the higher the sophistication of the voters the more likely the voter will experience emotions in response to political stimuli and thus more prone to emotional biases in voting choice. Healy, Malhotra and Hyunjung Mo (2010) explained that affective intensity has also been shown to moderate the relationship between affect and voting, with one study finding a doubling of estimated impact for higher-intensity affective shocks.
Some of the variable s that affect voting behaviour: affective influences are; surprise, anger, anxiety, fear, pride and shame. Brader (2016) explained that the implication emotion in voting is that political parties can appeal emotionally through political campaigns to increase support for a candidate or decrease support for a challenger is a widely recognized practice and a common element of any campaign strategy.
2.3	 Empirical Review 
2.3.1   Use and Misuse of the New Media for Political Communication in Nigeria
The article spoke on the new media and how it is improving political communication in Nigeria especially during election season, during the post-election periods the new media becomes scanty on political. However, the new media has improved and increased political participation among users but it is misused by theses same users to causes tension and conflict. To stop this negative media effects, Internet industry professionals should engaged set up a proper communication strategy on political issues. Because the Internet is open to diverse users it requires a high level of usage responsibility. 
The print and broadcast media should not emphasize its reliance on the new media as a primary news source but rather, they must see them to be secondary gatekeepers. While sourcing for stories through the internet the mass media must have the requisite skill and capacity to read in-between the lines, verify and consult as many sources as possible from different credible internet and even local sources.
Voters in Nigeria should not relent from interaction with the politicians immediately after election. They should keep using the social media to reach out and air their views to politicians as it provides a platform for transactional communication.
2.3.2 A Review of Shifting Salience between Media and Policy Agenda. 
This seeks to explore empirically the field of contemporary political communication with the notion that policy agenda-setting by news agencies have an effect on this communication. The research confirmed the impact of the media on politics as far as news agenda on television and governments’ agenda are concerned
It revealed that the idea of a news effect is in accordance with the hypothesis of the non-linearity of media effects on public policies confirmed in the most recent Western European studies (Boydstun, Hardy, Vliegenthart, Walgrave, 2012). They point to the fact that the increase in media attention does not always create a strong and visible reaction in public opinions and in the minds of political elites. It creates and intensifies political tension to evoke a policy decision, it is necessary for news to go beyond the threshold of media storm. A media storms happen rarely, but if they take place when the impact of the news agenda and the media agenda on the particular policy agenda is strong and meaningful to instigate a policy change. Media storms usually happen when an issue is framed as a scandal, a crisis when the mainstream media attention to the issue grows rapidly blowing the issue bigger than it may seem.
The article also proclaimed that media political tension ignites shifting public policy priorities. As a result, rash and hasty decisions take effect. This does not mean that the media are the only agenda setters; rather they are an important part to the decision making process on political issues. The media logic which is applied in public policy making is also described as ‘media reflexivity‘, that is the situation when politicians are not simply influenced by specific media content but rather adapt to the way the media operates. In this sense the media act as a part of almost every political decision and as a kind of anticipatory constraint limiting political actors‘ manoeuvring space (Strombäck, 2008; Van Aelst, S. And Walgrave, 2011: 295-313).
2.3.3	A Review of a publication by Policy and Legal Advocacy Centre 
This study contended that the significant use of social media during the 2011 general elections in Nigeria was a result of three key factors, namely: (1) its usage by stakeholders in the electoral process in Nigeria to follow the global trends in the use social media as a political communication tool, (2) its use by Nigerian politicians and political parties in reaching out to their constituents and voters and engaging them on a meaningful front, and (3) the use of social media as a tool to aid efficiency in electoral observation. The study argues that the stakeholders in Nigerian electoral process being the Independent National Electoral Commission (INEC), politicians/political parties, the electorate, and Civil Society Organizations (CSOs) made great use of social media platforms during the 2011 elections.
The stakeholders used social media to achieve a number of objectives. INEC used the social media as a medium of broadcasting messages on the elections and receiving feedbacks from the public as regards their experience with the process, it acted as an interactive informative channel. Politicians/political parties used the social media to reach out to the voters in a bid canvass for support. The electorates used social media to report on their experiences as the election process is going and on the information gotten from INEC on the electoral process, while the CSOs used the social media to mobilize and educate the electorate also reporting observations noted on the electoral process.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
Research study is an important tool for advancing knowledge, promoting progress and for enabling man to relate more effectively to his environment in order to accomplish his purposes and to resolves his conflicts. Basically, this chapter is concerned with the methods used in collecting, analyzing and interpreting the data for the study. Therefore, it contains the research design, population of the study, sample techniques and sampling size, source and method of data collection, techniques of data analysis as well as variables of the study.
3.1	Research Design
According to Tobi, K. (2018). Research design is the framework of research methods and techniques chosen by a researcher to conduct a study. 
The research design used for this study is the survey research method. Closed ended questionnaire was used for collecting data from the respondents. According to Okoro (2001) cited in Suleiman. 3.2	Population of the Study
The population of the study comprises residents of the three Local Government Areas (LGAs) that make up Ilorin Metropolis: Ilorin West, Ilorin East and Ilorin South
According to the National Population Commission (NPC, 2006) and subsequent projections, the combined estimated population of the metropolis is over 900,000. For this study, a multi-stage sampling technique was adopted to ensure fair representation across the various wards.
3.3   Sample Size and Sampling Technique
According to Lance, P.; Hattori, A. (2016) Sampling is the selection of a subset (a statistical sample) of individuals from within a statistical population to estimate characteristics of the whole population. According to Lance P.; Hattori, A. (2016) “the sample size is a term used in market research to defining the numbers of subjects included in a sample size”.


Sample Size and Sampling Technique by LGA and Ward
	LGA
	Wards in LGA
	No. of Respondents per Ward
	Total per LGA

	Ilorin West (40% of 400 = 160)
	Adewole, Ajikobi, Oja-Oba, Baboko, Alanamu, Ogidi, Ubandawaki, Warah/Osin, Balogun Fulani, Magaji Aare
	16 per ward (10 wards)
	160

	Ilorin East (30% of 400 = 120)
	Ibagun, Zango, Sabo-Oke, Marafa/Oja Gboro, Gambari, Apado, Agbeyangi, Iponrin
	15 per ward (8 wards)
	120

	Ilorin South (30% of 400 = 120)
	Fate/Tanke, Okaka, Gaa Akanbi, Egbejila/Akanbi, Oke-Ogun, Oke-Aluko, Fufu, Balogun Oja
	15 per ward (8 wards)
	120



Notes on Sampling Process
Stage 1: Stratification – Ilorin metropolis was divided into 3 LGAs.
Stage 2: Proportional Allocation – Based on population density, more respondents were allocated to Ilorin West.
Stage 3: Random Sampling within Wards – Within each ward, households were randomly selected. In each household, one adult Sobi FM listener was selected.
Total Sample Size – 400 respondents.
3.4   Method of Data Collection
The method of data collection used in this study is the survey method through the administration of a structured questionnaire. This approach is considered most appropriate due to the descriptive and quantitative nature of the study, which aims to obtain first-hand information from a large population of respondents within the Ilorin metropolis.
Instrument Used
The main instrument for data collection was a self-administered questionnaire, which was designed in three sections:
Section A: Demographic data of respondents (age, gender, education, occupation, etc.)
Section B: Awareness and perception of Sobi FM political tolerance campaigns
Section C: Influence of the campaign on respondents’ political attitudes and tolerance behavior
The questions consisted of both close-ended (mostly Likert scale and multiple choice) and a few open-ended items, allowing for quantifiable responses and some qualitative insights.


3.5 Research Instrument
The primary research instrument used for this study was a structured questionnaire, carefully designed to elicit relevant and reliable data from the respondents regarding their perception of Sobi FM's political tolerance campaign. The questionnaire was divided into three sections as follows:
Section A: Demographic Information
This section collected basic socio-demographic data such as:
· Age
· Gender
· Marital status
· Educational level
· Occupation
· Frequency of radio listenership
· Preferred radio station
Section B: Awareness and Exposure to Sobi FM Campaigns
This section measured the level of awareness and exposure of respondents to Sobi FM’s political tolerance campaigns. Items included:
· Whether the respondent listens to Sobi FM
· Frequency of listening
· Awareness of specific programs (e.g., Oro Oselu, Political Update, etc.)
· Perceived consistency and clarity of messages
Section C: Perception and Influence of Campaigns
This section assessed how the campaigns influenced respondents’ political attitudes and behavior. Respondents were asked to rate:
· The credibility and relevance of messages
· Whether the messages encouraged tolerance of opposing views
· Whether the campaigns promoted peaceful political engagement
3.6	Method of Data Analysis
After the data collection process, the completed questionnaires were sorted, coded, and entered into a computer for analysis using the Statistical Package for the Social Sciences (SPSS). The choice of SPSS was based on its efficiency and reliability in handling quantitative data, particularly for social science research. The data were analyzed using both descriptive and inferential statistical methods.
3.7	Validity and Reliability of the Instrument
Ensuring the validity and reliability of the research instrument was a critical step in maintaining the integrity and accuracy of the data collected in this study. Validity refers to the degree to which an instrument measures what it is intended to measure while reliability refers to the consistency and stability of the measurement over time and across different populations.
To ensure reliability, the study employed Cronbach’s Alpha coefficient to test the internal consistency of the Likert-scale items in Sections B and C of the questionnaire. The result of the reliability test showed a Cronbach’s Alpha value of 0.82, which is above the acceptable threshold of 0.70, indicating a high level of internal consistency and reliability of the instrument.




















CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.0	Introduction
This chapter presents, analyzes, and interprets the data collected from the respondents through the structured questionnaire. The analysis is guided by the research questions outlined in Chapter One. Data are presented in tables and figures, showing frequencies and percentages, while interpretations are made in relation to the study objectives.
A total of 400 copies of the questionnaire were distributed across selected wards in Ilorin Metropolis. Out of these, 384 copies were properly completed and returned, representing a 96% response rate which is considered adequate for meaningful analysis.
4.1	Socio-Demographic Characteristics of Respondents
Table 4.1.1: Distribution of Respondents by Gender
	Gender
	Frequency
	Percentage (%)

	Male
	210
	54.7

	Female
	174
	45.3

	Total
	384
	100


Source: Field Survey, 2025
Interpretation: The table shows that male respondents (54.7%) slightly outnumbered female respondents (45.3%), indicating a fair gender representation in the study.
Table 4.1.2: Distribution of Respondents by Age
	Age Group (Years)
	Frequency
	Percentage (%)

	18–25
	96
	25.0

	26–35
	120
	31.3

	36–45
	88
	22.9

	46 and above
	80
	20.8

	Total
	384
	100


Source: Field Survey, 2025
Interpretation: The highest proportion of respondents (31.3%) fall within the 26–35 age group, indicating that the study captured a youthful population segment that is likely to be active in political discourse.
Table 4.1.3: Distribution of Respondents by Educational Qualification
	Qualification
	Frequency
	Percentage (%)

	No formal education
	22
	5.7

	Primary education
	46
	12.0

	Secondary education
	110
	28.6

	Tertiary education
	206
	53.6

	Total
	384
	100


Source: Field Survey, 2025
Interpretation: Over half of the respondents (53.6%) possess tertiary education, suggesting a high literacy level among the sampled population. This enhances the credibility of responses related to political awareness and tolerance.
Audience Awareness of Sobi Radio Political Tolerance Campaign
Table 4.1.4: Awareness of Sobi Radio Political Tolerance Campaign
	Awareness Level
	Frequency
	Percentage (%)

	Aware
	324
	84.4

	Not aware
	60
	15.6

	Total
	384
	100


Source: Field Survey, 2025
Interpretation: A large majority (84.4%) of respondents were aware of Sobi Radio’s political tolerance campaign, indicating the campaign’s wide reach in Ilorin Metropolis.
Perceived Effectiveness of the Campaign
Table 4.1.5: Perception of Effectiveness
	Perception Level
	Frequency
	Percentage (%)

	Very effective
	140
	36.5

	Effective
	160
	41.7

	Not effective
	52
	13.5

	No opinion
	32
	8.3

	Total
	384
	100


Source: Field Survey, 2025
Interpretation: Most respondents (78.2%) considered the campaign effective or very effective, demonstrating a positive audience perception.
Influence on Political Tolerance
Table 4.1.6: Influence of Campaign on Political Tolerance
	Influence Level
	Frequency
	Percentage (%)

	Greatly influenced
	128
	33.3

	Somewhat influenced
	156
	40.6

	Not influenced
	100
	26.1

	Total
	384
	100


Source: Field Survey, 2025
Interpretation: About 74% of respondents admitted that the campaign influenced their views on political tolerance to some degree, suggesting its success in shaping public opinion.
4.2 Analysis of Research Questions
Research Question 1: What is the level of awareness of the Sobi Radio political tolerance campaign among residents of Ilorin Metropolis?
	Awareness
	Frequency
	Percentage (%)

	Aware
	324
	84.4

	Not aware
	60
	15.6

	Total
	384
	100


Finding: High campaign awareness (84.4%), indicating wide reach.
Research Question 2: What is the perception of the effectiveness of the campaign?
	Perception
	Frequency
	Percentage (%)

	Very effective
	140
	36.5

	Effective
	160
	41.7

	Not effective
	52
	13.5

	No opinion
	32
	8.3

	Total
	384
	100


Finding: 78.2% considered the campaign effective or very effective.
Research Question 3: To what extent has the campaign influenced political tolerance?
	Influence Level
	Frequency
	Percentage (%)

	Greatly influenced
	128
	33.3

	Somewhat influenced
	156
	40.6

	Not influenced
	100
	26.1

	Total
	384
	100


Finding: 73.9% were influenced to some degree.
4.3 Testing of Hypotheses
Hypothesis One
H₀: There is no significant relationship between awareness of the Sobi Radio campaign and political tolerance among residents of Ilorin Metropolis.
A Chi-square test was conducted:
	Variable
	χ²-value
	df
	p-value

	Awareness × Tolerance
	15.24
	2
	0.001


Decision: Since p = 0.001 < 0.05, we reject H₀.
Conclusion: There is a significant relationship between awareness of the campaign and political tolerance.
Hypothesis Two
H₀: There is no significant relationship between perception of campaign effectiveness and political tolerance.
	Variable
	χ²-value
	df
	p-value

	Perception × Tolerance
	18.76
	3
	0.000


Decision: Since p < 0.05, we reject H₀.
Conclusion: Positive perception of the campaign significantly correlates with higher political tolerance.
4.4 Discussion of Findings
The study found that 84.4% of respondents were aware of the campaign. This aligns with previous studies (e.g., Adeyemi, 2021) showing radio as a dominant medium for political awareness in Nigeria. A combined 78.2% rated the campaign as effective or very effective, suggesting that Sobi Radio’s messaging resonates with its audience. Nearly three-quarters of respondents acknowledged some influence, consistent with the theory of media effects, which posits that repeated exposure can shape attitudes and behaviors. Chi-square results confirmed that awareness and positive perception significantly influence political tolerance levels, implying that continuous broadcast campaigns can foster democratic attitudes in the community.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary of Findings
This chapter presents a summary of the major findings of the study on the Audience Perception of Effectiveness of Sobi Radio Campaign on Political Tolerance among Residents of Ilorin Metropolis, draws conclusions based on the results, and offers recommendations for policy, practice, and further research. The study investigated the awareness, perception, and influence of the Sobi Radio political tolerance campaign in Ilorin Metropolis, using a multi-stage sampling technique and a structured questionnaire for data collection. 84.4% of respondents were aware of the Sobi Radio campaign, indicating the station’s strong reach and influence in Ilorin Metropolis. 78.2% of respondents rated the campaign as either effective or very effective in promoting political tolerance. 73.9% reported being influenced to some degree by the campaign, showing that radio can be an effective medium for shaping democratic attitudes. 
5.2	Conclusion
The study concludes that the Sobi Radio political tolerance campaign is effective in fostering political tolerance among residents of Ilorin Metropolis. The high levels of awareness and positive perception, coupled with the significant influence on political attitudes, underscore the role of radio as a vital platform for civic education and democratic engagement.
5.3	Recommendations
Based on the findings, the following recommendations are made:
i. Sobi Radio should continue airing the political tolerance campaign and consider expanding the coverage to rural areas of Kwara State to reach a wider audience.
ii. Incorporating phone-in programs, debates, and panel discussions can make the campaign more engaging and encourage active public participation.
iii. Partnerships with civil society organizations, electoral bodies, and community leaders can reinforce campaign messages and enhance their credibility.
iv. Broadcasting in multiple local languages (Yoruba, Hausa, Fulani, and Nupe) will ensure inclusivity and broader comprehension among diverse listeners.
v. Regular evaluation of the campaign’s content and impact should be conducted to ensure it remains relevant, credible, and effective.
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