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Abstract
This study examines readers’ perceptions of the effectiveness of newspapers in creating awareness about breast cancer in Ilorin East Local Government Area, Kwara State, Nigeria. Guided by the Agenda-Setting Theory, Health Belief Model, and Uses and Gratifications Theory, the research employed a quantitative survey design using structured questionnaires administered to 100 respondents selected through simple random sampling. Findings reveal that 76% of respondents have read breast cancer-related articles in newspapers, with 79% affirming that newspapers are effective in increasing public awareness. Vanguard and Punch were the most frequently cited newspapers for breast cancer coverage. The study identifies lack of adequate coverage, use of medical jargon, and cultural beliefs as major hindrances to effective reporting. Moreover, 88% of respondents reported positive behavioral changes after reading such content, and 89% discussed the information with others, underscoring newspapers’ influence on public discourse. The research concludes that newspapers remain a vital medium for health communication, but calls for more frequent, culturally sensitive, and accessible reporting to enhance their impact on breast cancer awareness.
Keywords: newspapers, breast cancer, awareness creation, health communication, Nigeria
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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
Breast cancer continues to be one of the leading causes of morbidity and mortality among women worldwide, cutting across different age groups, socioeconomic statuses, and geographic regions. It is an aggressive disease that not only affects the physical health of individuals but also leaves a significant psychological and economic toll on patients, families, and societies. Statistics reveal that one in eight women will be diagnosed with breast cancer during their lifetime, underscoring its widespread nature and the pressing need for intervention (American Cancer Society, 2022).
The disease has various subtypes, each requiring tailored treatment approaches, making it one of the most complex cancers to diagnose and manage. Advances in medical technology, such as molecular profiling and targeted therapies, have improved treatment outcomes in many parts of the world. However, these innovations are often inaccessible in developing countries like Nigeria, where financial constraints, inadequate medical personnel, and poorly equipped health facilities remain significant barriers. This creates a critical gap in healthcare equity, leaving many women vulnerable to preventable deaths (Smith, 2023).
Breast cancer awareness is pivotal in addressing this health crisis. Awareness campaigns have proven effective in shifting perceptions, encouraging proactive health-seeking behaviors, and reducing stigma associated with cancer. Education on breast self-examination, clinical examinations, and the importance of regular mammography screening is essential in early detection, which is the cornerstone of breast cancer control. However, such campaigns often struggle to penetrate rural and underserved areas in Nigeria due to logistical, cultural, and linguistic challenges (Jones & Brown, 2022).
In the Nigerian context, myths and misconceptions about breast cancer remain prevalent. For example, some women believe that breast cancer is caused by spiritual forces, witchcraft, or punishment for past sins. These cultural beliefs discourage women from seeking medical intervention, leading to a reliance on alternative or unproven therapies. Furthermore, patriarchal societal norms often limit women’s autonomy over their health decisions, as they may require consent from male family members to access healthcare. These factors exacerbate the delays in diagnosis and treatment, contributing to the high mortality rates (Ola, 2021).
The socioeconomic impact of breast cancer cannot be overstated. Beyond the cost of treatment, which includes surgery, chemotherapy, radiotherapy, and other supportive therapies, families often face loss of income due to the inability of patients or caregivers to work during the treatment period. This economic burden is especially pronounced in low-income families, where out-of-pocket expenses for healthcare are a major barrier. Additionally, the psychological effects, such as anxiety, depression, and post-traumatic stress disorder, often go unaddressed due to the lack of mental health services, further diminishing the quality of life of breast cancer patients (Adams & Lee, 2020).
Against this backdrop, the role of mass media, particularly newspapers, becomes increasingly significant. Newspapers are powerful tools for shaping public opinion and influencing behaviors. Their ability to provide in-depth, factual, and visually engaging content makes them an effective medium for health communication. By dedicating space to health columns, special features, and awareness campaigns, newspapers can serve as a bridge between healthcare experts and the public. They can also disseminate success stories of early detection and treatment, inspiring hope and encouraging others to take preventive measures (Johnson & Williams, 2024).
In addition to creating awareness, newspapers can play a pivotal role in advocacy. They can highlight the gaps in healthcare policy, such as the need for subsidized screening programs, improved funding for oncology departments, and the establishment of regional cancer centers. By engaging policymakers, newspapers can drive reforms that prioritize cancer care within national health agendas. Furthermore, investigative journalism can expose challenges faced by patients, such as the unavailability of essential drugs, the high cost of treatment, and the inefficiency of public health systems, thereby fostering accountability among stakeholders (Moses, 2023).
The intersection of traditional and digital media has further expanded the reach of newspapers in Nigeria. With the rise of online platforms, newspapers now have the ability to deliver health-related content to a wider audience. This is particularly advantageous in urban areas where internet penetration is higher. Through digital platforms, newspapers can incorporate interactive elements such as quizzes, infographics, and videos to engage readers and reinforce messages about breast cancer prevention and early detection (Nguyen & Adams, 2022).
Moreover, collaborations between newspapers and healthcare organizations can enhance the effectiveness of awareness campaigns. For instance, newspapers can partner with hospitals, non-governmental organizations (NGOs), and international agencies to organize free screening camps, publish expert opinions, and run educational series on breast cancer. These partnerships can amplify the impact of awareness initiatives, ensuring that accurate and reliable information reaches diverse populations (Kofi & Brown, 2021).
Despite the potential of newspapers to influence public health positively, certain challenges persist. The declining readership of print newspapers in favor of digital media has affected their traditional outreach. Additionally, the financial constraints faced by many newspaper organizations in Nigeria limit their ability to dedicate resources to comprehensive health journalism. Overcoming these challenges requires innovative approaches, such as leveraging social media platforms to complement print content and securing sponsorships for health-focused publications (Taylor & Green, 2024).
Breast cancer’s profound impact on individuals, families, and communities necessitates a concerted effort to address its challenges through awareness, early detection, and accessible healthcare. Newspapers remain a critical ally in this fight, offering a platform to educate, advocate, and empower individuals to take proactive steps toward breast cancer prevention and treatment (Williams, 2022).
1.2 Statement of the Problem 
Cancer is one of the deadliest diseases globally. According to the World Health Organization (WHO, 2005), approximately 12.5% of all deaths worldwide are caused by cancer, surpassing the combined deaths caused by HIV/AIDS, tuberculosis, and malaria. In Nigeria, the rising number of rural women succumbing to breast cancer raises questions about the efficacy of breast cancer campaigns in prompting early responses. The American Cancer Society (2007) confirms that breast cancer deaths are largely preventable if detected early. This study evaluates the effectiveness of media campaigns in causing positive behavioral changes among Nigerian women, particularly in performing Breast Self-Examinations (BSE) and Clinical Breast Examinations (CBE), thereby reducing mortality rates.
Cancer continues to pose a significant global threat, especially in Nigeria, where lifestyle factors, inadequate healthcare, and poor awareness exacerbate the situation (WHO, 2005). The debilitating nature of cancer has led to initiatives such as the Anambra State government’s inclusion of cervical and breast cancer topics in school curricula. However, despite global campaigns, such as the declaration of October as Breast Cancer Awareness Month and the introduction of pink ribbon symbols (American Cancer Society, 2007), challenges persist due to insufficient media attention and inadequate health facilities (NTA News, 2011).
Although previous studies highlight the importance of early detection and awareness, they have often overlooked the role of print media particularly newspapers in these campaigns. With 83% of cancer cases in Nigerian hospitals arriving too late for curative treatment (Tell Magazine, 2011), there is a pressing need to examine how effectively newspaper campaigns reach and influence women. Given the social responsibility of the media to inform and educate, this study investigates how newspaper can better disseminate breast cancer awareness and promote preventive measures among Nigerian women.
1.3	Research Objectives
i.	To assess the effectiveness of newspapers in creating awareness against breast cancer among readers.
ii.	To identify factors that may hinder newspapers from effectively creating awareness about breast cancer.
iii.	To evaluate the level of readership and engagement with breast cancer awareness content in newspapers.
1.4	Research Questions
i.	How effective are newspapers in creating awareness about breast cancer among readers?
ii.	What factors hinder newspapers from effectively creating awareness about breast cancer?
iii.	What is the level of readership and engagement with breast cancer awareness content in newspapers?
1.5 Significance of the Study
This study aims to explore the role of newspapers in creating awareness against breast cancer. The findings will benefit media practitioners, health communicators, and policymakers by identifying how newspapers can be leveraged as a tool for public health education. By assessing the effectiveness of newspapers in raising awareness about breast cancer, this research will contribute to understanding how print media can influence public health behavior and attitudes. The study will also guide health communication strategies and inform media content developers on improving coverage of health-related issues. It will be particularly useful for health professionals and non-governmental organizations (NGOs) working on breast cancer awareness campaigns.
1.6 Scope and Limitations of the Study
This study focuses on readers’ perceptions of the effectiveness of newspapers in creating awareness against breast cancer. The research targets individuals who regularly read newspapers within Kwara State, Nigeria, with a specific focus on Ilorin East Local Government. The study examines how newspaper content has influenced public awareness, understanding, and action regarding breast cancer.
Limitations of the Study
i.	Financial Constraints: Limited funding may restrict the scope of data collection, including the number of respondents and the extent of the geographical area covered.
ii.	Time Constraints: The researcher’s academic and personal commitments may limit the duration available for conducting surveys, interviews, and data analysis.
1.7	Definition of Key Terms
i.	Perception: The way readers interpret and understand the effectiveness of newspaper content in raising awareness about breast cancer.
ii.	Newspaper: A printed or digital publication issued regularly, containing news, advertisements, and articles, including health-related topics.
iii.	Effectiveness: The extent to which newspaper content successfully informs, educates, and influences readers’ awareness of breast cancer.
iv.	Awareness: The knowledge and understanding of breast cancer, its prevention, symptoms, and treatment options among the public.
v.	Breast Cancer: A type of cancer that forms in the cells of the breasts and is a significant public health concern requiring awareness for early detection and treatment
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CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction 
2.1 Conceptual Framework 
This study focuses on readers’ perception of the effectiveness of newspapers in creating awareness about breast cancer. Newspapers, as a traditional medium of communication, play a significant role in disseminating health information and influencing public attitudes toward health issues. Their ability to present detailed, factual, and research-based information makes them a valuable tool in public health advocacy.
The content and structure of newspapers are key components in their effectiveness. Articles, editorials, interviews, and infographics addressing breast cancer awareness can provide readers with critical information about prevention, early detection, and treatment options. For instance, newspapers may highlight the importance of regular mammograms, self-examinations, and lifestyle adjustments to reduce breast cancer risks.
Reader engagement also plays a crucial role. The way readers perceive and interact with breast cancer-related content in newspapers determines its impact. Factors such as the clarity of the message, cultural relevance, and the use of relatable language influence how well the information resonates with the audience. Furthermore, the placement of breast cancer awareness articles—whether prominently displayed on the front page or buried in less visible sections—can significantly affect the readership and attention these issues receive.
In addition, newspapers’ partnerships with healthcare organizations and experts enhance their credibility and ability to educate the public. By collaborating with medical professionals, newspapers can provide evidence-based insights and address myths or misconceptions about breast cancer. This ensures that the information delivered is accurate and trusted.
Finally, accessibility is an important factor in measuring the effectiveness of newspapers in creating awareness. Availability of newspapers in both urban and rural areas, as well as affordability, determines the extent to which different segments of society can benefit from this medium. Overall, this framework underscores the need to examine how newspapers influence public understanding and action regarding breast cancer prevention and treatment.
2.1.1 Concept of Newspaper 
A newspaper is a printed or digital publication that serves as a primary medium of mass communication, delivering news, information, and entertainment to a diverse audience. Traditionally issued daily, weekly, or at regular intervals, newspapers have long been a cornerstone of public discourse and information sharing. They are typically structured into various sections, including local, national, and international news, editorials, opinion columns, advertisements, sports, business, lifestyle, and entertainment. This structure ensures that newspapers cater to a wide range of interests and demographics, making them versatile sources of information.
The role of newspapers extends beyond simply reporting news; they also analyze and interpret events, influencing public opinion and fostering critical thinking. Editorials and opinion pieces, for instance, provide platforms for debate on pressing issues, while investigative reports expose injustices and hold powerful entities accountable. Advertising within newspapers not only supports their revenue generation but also connects businesses with their target audiences. Furthermore, newspapers play an educational role by informing the public about social, political, and economic developments, thus contributing to an informed citizenry.
With the advent of digital technology, newspapers have adapted to include online editions, mobile apps, and multimedia content such as videos and interactive infographics. This transition has expanded their reach, making news accessible to readers in real time and across borders. However, this shift has also introduced challenges, such as declining print circulation, reduced advertising revenue, and competition from social media and online news platforms. Despite these challenges, newspapers continue to maintain their credibility as trusted sources of verified and comprehensive information.
In addition to their role in disseminating news, newspapers also serve as historical records, documenting events, trends, and societal changes over time. Their archives provide valuable resources for researchers, historians, and the public. The ability of newspapers to blend factual reporting with in-depth analysis and commentary makes them indispensable in fostering public awareness, civic engagement, and societal progress. Even in the digital age, their function as watchdogs of democracy and promoters of transparency underscores their enduring importance in shaping modern societies.
2.1.2 Characteristics of Newspaper 
The newspaper is a dynamic medium of mass communication characterized by several distinctive features that contribute to its role in informing, educating, and entertaining its audience. Firstly, periodicity is a fundamental characteristic, as newspapers are published at regular intervals, such as daily, weekly, or biweekly, providing readers with consistent and timely updates. Secondly, universality ensures that newspapers cover a broad range of topics, including politics, economy, sports, entertainment, science, and culture, catering to diverse audience interests.
Another key characteristic is accessibility. Newspapers are relatively affordable and widely available in both urban and rural areas, ensuring accessibility to a large portion of the population. With advancements in technology, digital versions have further expanded their reach, making them easily accessible on mobile devices and computers. Durability is also notable; printed newspapers can be preserved as physical records, serving as references for historical events and trends, while digital archives ensure long-term access to past editions.
Newspapers are also defined by their content variety, offering various formats such as news stories, features, editorials, opinion columns, and advertisements. This variety ensures they meet both informational and recreational needs. Additionally, newspapers maintain a structured format, with content organized into sections such as front-page headlines, news articles, sports, and classifieds, enabling readers to navigate content easily.
Credibility is a significant characteristic, as newspapers often adhere to journalistic standards of accuracy, fairness, and objectivity, distinguishing them from informal or unverified sources of information. This credibility is reinforced through professional editorial processes and fact-checking. Lastly, local and global relevance allows newspapers to strike a balance between covering regional issues and international developments, making them a vital platform for both community engagement and global awareness.
These characteristics collectively make newspapers a versatile and indispensable medium for mass communication, even as they adapt to challenges posed by the digital age.
2.1.3 Historical Overview of Newspaper 
The history of newspapers is deeply intertwined with the evolution of communication and society’s need for timely and organized information dissemination. The origins of newspapers can be traced back to ancient civilizations, where handwritten news bulletins were circulated to inform the public about significant events. In ancient Rome, for instance, the Acta Diurna (Daily Acts), a carved public noticeboard, served as an early precursor to the modern newspaper, providing updates on politics, military campaigns, and social events.
The advent of the printing press in the mid-15th century by Johannes Gutenberg revolutionized the spread of information, laying the groundwork for the first printed newspapers. The early 17th century saw the emergence of regular publications, such as Relation aller Fürnemmen und gedenckwürdigen Historien in Germany in 1605, recognized as one of the world’s earliest newspapers. Similar publications began to appear across Europe, including The Weekly News in England in 1622, which marked the rise of the English newspaper industry.
By the 18th century, newspapers had become influential platforms for political and social discourse, particularly during significant events such as the American and French revolutions. In the United States, Benjamin Harris published Publick Occurrences Both Forreign and Domestick in 1690, which, though short-lived, is considered the first newspaper in the American colonies. The increasing literacy rates and advancements in printing technology during the Industrial Revolution further spurred the growth of newspapers, enabling mass production and affordability.
The 19th century witnessed the golden age of newspapers, marked by the rise of investigative journalism and sensationalism, often referred to as “yellow journalism.” Innovations such as the steam-powered printing press, telegraph, and rotary press allowed newspapers to disseminate information quickly and widely. Iconic publications like The New York Times (founded in 1851) and The Times of London solidified their reputations during this period.
In the 20th century, newspapers continued to thrive as essential sources of news and analysis, despite the advent of radio and television. However, the late 20th and early 21st centuries brought significant challenges due to the rise of the internet and digital media, leading to declining print circulation and advertising revenue. Today, newspapers have adapted to the digital era by offering online editions, mobile apps, and multimedia content, ensuring their continued relevance in an ever-evolving media landscape.
The historical journey of newspapers reflects their enduring role in documenting history, shaping public opinion, and serving as a cornerstone of democracy and free expression.
2.1.4 Function of Newspaper 
1. Information Dissemination
Newspapers serve as a vital source of accurate and timely information. They report on various events and issues occurring at local, national, and international levels, keeping readers updated on politics, economy, sports, entertainment, and technology. Through comprehensive news coverage, newspapers fulfill the public’s need to stay informed about their surroundings and the world at large.
2. Education
Newspapers play a crucial role in educating the public by offering detailed explanations, analyses, and expert opinions on various topics. They provide insights into societal issues, scientific advancements, cultural trends, and government policies. By presenting diverse perspectives, newspapers encourage critical thinking and promote intellectual growth among readers.
3. Entertainment
Besides delivering news, newspapers provide entertainment through sections like comics, puzzles, lifestyle features, and celebrity news. These segments cater to the recreational needs of readers, offering a balance between serious content and leisure reading.
4. Public Opinion Formation
Newspapers shape public opinion by publishing editorials, opinion columns, and letters to the editor. These platforms allow for the discussion of critical issues, helping readers understand various viewpoints and form their own opinions on matters affecting society.
5. Watchdog Role
Acting as the “fourth estate,” newspapers hold governments, corporations, and individuals accountable for their actions. Investigative journalism uncovers corruption, exposes injustices, and ensures transparency, thereby safeguarding democratic principles.
6. Advertising and Commerce
Newspapers serve as an effective platform for advertisements, connecting businesses with potential customers. Classified ads, job listings, and product promotions help drive economic activities, while readers benefit from learning about opportunities and offers.
7. Cultural Preservation
Newspapers document cultural practices, traditions, and societal changes over time. Through feature stories, profiles, and special reports, they preserve and promote a society’s heritage and identity for future generations.
8. Historical Record Keeping
Newspapers serve as historical archives, recording significant events and milestones. These records are valuable for researchers, historians, and policymakers, providing insights into societal progress and challenges over time.
9. Community Engagement
Local newspapers, in particular, foster community engagement by covering neighborhood news, events, and achievements. They provide a platform for community members to voice concerns, celebrate successes, and stay connected.
10. Policy Advocacy and Awareness
Newspapers highlight critical social, environmental, and political issues, advocating for policy changes or reforms. By raising awareness, they mobilize public support and encourage government action on pressing matters.
2.1.5 Types of Newspapers
1. Based on Publication Frequency
· Daily Newspapers
These newspapers are published every day, providing fresh and up-to-date news on politics, economy, sports, and other relevant topics. Examples include The New York Times and The Guardian.
· Weekly Newspapers
Published once a week, they typically focus on detailed analyses, community news, or features. Weekly newspapers are often local in scope.
· Biweekly/Monthly Newspapers
These are published every two weeks or once a month and often focus on niche topics or in-depth features, such as cultural or business reviews.
2. Based on Geographic Coverage
· Local Newspapers
Focused on news specific to a city, town, or community. They report on events, policies, and issues directly affecting local residents.
· Regional Newspapers
Cover news from a larger area, such as a state or province. They cater to readers interested in regional developments and trends.
· National Newspapers
These papers have nationwide reach, providing comprehensive coverage of national and international news. Examples include The Times of India and USA Today.
· International Newspapers
These newspapers provide news with a global perspective, catering to a worldwide audience. Examples include The International Herald Tribune.
3. Based on Format and Style
· Broadsheet Newspapers
Characterized by large pages, they focus on in-depth news coverage, serious topics, and detailed reporting. Examples include The Wall Street Journal.
· Tabloid Newspapers
Smaller in size, tabloids often feature sensational stories, celebrity news, and bold headlines. Examples include The Sun.
· Hybrid Format
Some newspapers combine elements of broadsheets and tabloids to balance in-depth reporting with accessibility.
4. Based on Content Focus
· General-Interest Newspapers
These papers cover a wide range of topics, including politics, business, sports, and entertainment, appealing to a broad audience.
· Specialized Newspapers
Focus on specific subjects such as business, sports, or technology. Examples include Financial Times for business news.
5. Based on Ownership and Funding
6. Private Newspapers
Owned and operated by private individuals or organizations, often focusing on profit-making through advertisements and circulation.
· Government-Owned Newspapers
Run by government entities, these papers primarily serve as a medium for official announcements and public information.
7. Based on Language
· National Language Newspapers
Published in the official or widely spoken language of a country, catering to the majority of the population.
· Regional Language Newspapers
Published in local languages, catering to specific ethnic or linguistic communities.
8. Based on Medium
· Print Newspapers
Traditional newspapers available in physical formats such as paper copies.
· Digital Newspapers
Available online through websites, apps, or e-papers, allowing readers to access news on electronic devices.
2.1.6 Concept of Breast Cancer
Breast cancer is a type of cancer that begins in the cells of the breast. It typically starts in the ducts (tubes that carry milk) or lobules (glands that make milk), but can also develop in other parts of the breast tissue. The cancer cells can grow uncontrollably, forming a lump or tumor that can spread (metastasize) to other parts of the body, including lymph nodes, bones, liver, lungs, and brain.
Breast cancer is primarily caused by genetic mutations, although the exact cause is often unclear. Risk factors include age, family history, genetics (such as mutations in the BRCA1 and BRCA2 genes), hormonal factors, lifestyle factors like diet and alcohol consumption, and previous radiation exposure. Women are at a higher risk, but men can also develop breast cancer, although much less commonly.
The symptoms of breast cancer can vary. The most common sign is a lump in the breast or underarm, but it can also cause changes in the size, shape, or appearance of the breast, skin irritation, or nipple discharge. Early-stage breast cancer may not cause noticeable symptoms, which is why routine screening methods like mammograms are crucial for early detection.
Treatment for breast cancer depends on the stage and type of cancer and may include surgery, radiation therapy, chemotherapy, hormone therapy, or targeted therapies. In some cases, immunotherapy may be used. Early detection through self-exams and regular screenings is key to improving survival rates, as breast cancer is more treatable when caught early.
2.1.7 Causes of Breast Cancer 
Breast cancer can be caused by a combination of genetic, environmental, and lifestyle factors. While the exact cause is not always clear, several factors have been identified as increasing the risk of developing breast cancer:
1. Genetic Mutations
Inherited genetic mutations are one of the most significant risk factors. The most well-known genes associated with breast cancer are BRCA1 and BRCA2. Mutations in these genes can significantly increase the risk of developing breast cancer. Other less common genes, such as TP53 and PTEN, are also linked to higher risks.
2. Age
As a woman ages, her risk of developing breast cancer increases. Most breast cancers are diagnosed in women over the age of 50, with the risk continuing to rise after menopause.
3. Family History
A family history of breast cancer can increase an individual’s risk, especially if a mother, sister, or daughter has been diagnosed. However, most breast cancer cases occur in women without a family history of the disease.
4. Hormonal Factors
Prolonged exposure to estrogen and progesterone hormones, especially early menarche (starting menstruation before age 12), late menopause (after age 55), and hormone replacement therapy (HRT) during menopause, can increase breast cancer risk. Women who have never had children or had their first child after the age of 30 may also face an elevated risk.
5. Radiation Exposure
Previous exposure to radiation, particularly to the chest area (such as during radiation therapy for other cancers), can increase the risk of breast cancer. The risk is higher if the exposure occurred at a young age.
6. Lifestyle Factors
Several lifestyle factors can contribute to breast cancer risk:
· Diet: A diet high in saturated fats and low in fruits and vegetables may increase risk.
· Physical Activity: Lack of physical activity or obesity, particularly after menopause, increases the risk.
· Alcohol Consumption: Drinking alcohol regularly is linked to an increased risk of breast cancer.
· Smoking: Although the link between smoking and breast cancer is still under study, it may contribute to an elevated risk.
7. Previous Breast Conditions
Women who have had certain types of benign breast conditions, such as atypical hyperplasia or lobular carcinoma in situ (LCIS), have a higher risk of developing breast cancer.
8. Ethnicity and Genetics
Certain ethnic groups are more likely to develop breast cancer, with white women generally having a higher risk compared to other ethnic groups. However, African American women under the age of 40 are at a higher risk for aggressive forms of breast cancer, such as triple-negative breast cancer.
9. Environmental Factors
Exposure to certain environmental chemicals and pollutants, such as pesticides and industrial chemicals, may also increase the risk of developing breast cancer. These are still being studied to determine their long-term effects.
2.1.8 Prevention of Breast Cancer
While it is not always possible to prevent breast cancer, certain strategies can reduce the risk of developing the disease. These strategies focus on lifestyle modifications, regular screenings, and medical interventions for high-risk individuals:
1. Regular Screening and Early Detection
· Mammograms: Regular mammograms are crucial for early detection, particularly for women over 40 or those with a family history of breast cancer. Early detection can lead to more effective treatment and better outcomes.
· Breast Self-Examination: While self-exams are not a substitute for professional screening, they can help women become familiar with their breasts and detect changes that may need medical attention.
· Clinical Breast Exams: Women should have regular breast exams by a healthcare provider, especially if they are at higher risk.
2. Healthy Lifestyle Choices
· Diet: Eating a balanced diet rich in fruits, vegetables, whole grains, and healthy fats may help reduce the risk. A diet low in red meat, processed foods, and saturated fats is also recommended. Antioxidant-rich foods, like berries and leafy greens, can be protective.
· Physical Activity: Regular exercise (at least 150 minutes of moderate-intensity activity per week) can lower the risk of breast cancer by helping to maintain a healthy weight and reduce estrogen levels in the body.
· Weight Management: Maintaining a healthy weight, especially after menopause, reduces the risk of breast cancer. Obesity is linked to higher estrogen levels, which can increase the risk of hormone-related breast cancer.
· Alcohol Consumption: Limiting alcohol intake to no more than one drink per day can help reduce the risk of breast cancer. Alcohol consumption increases estrogen levels and can damage DNA, leading to an increased risk of cancer.
3. Avoiding Tobacco
Smoking has been linked to an increased risk of breast cancer, particularly in women who begin smoking at an early age. Quitting smoking or avoiding tobacco products altogether is a preventive measure.
4. Breastfeeding
Breastfeeding, especially for extended periods, may lower the risk of breast cancer. The longer a woman breastfeeds, the more protective the effect. This is likely due to the hormonal changes and the cessation of menstrual cycles during lactation.
5. Hormonal Birth Control and Hormone Replacement Therapy (HRT)
Limiting the use of hormonal birth control methods and hormone replacement therapy (HRT) after menopause can reduce the risk of breast cancer. These treatments increase estrogen and progesterone levels, which can contribute to the development of some types of breast cancer.
Women who take HRT for more than five years may have a higher risk of breast cancer, so discussing alternative treatments with a doctor is important.
6. Risk-Reducing Medications
For women at high risk of breast cancer (such as those with a family history or genetic mutations like BRCA1 or BRCA2), medications like tamoxifen or raloxifene may help reduce the risk of developing breast cancer. These drugs block estrogen or interfere with its ability to promote the growth of cancer cells.
Aromatase inhibitors, which lower estrogen levels in postmenopausal women, may also reduce the risk.
7. Surgical Interventions
· Prophylactic Mastectomy: In certain high-risk women (such as those with BRCA gene mutations), preventive mastectomy (the removal of one or both breasts) may be considered as a strategy to significantly reduce the risk of breast cancer.
· Oophorectomy: The removal of the ovaries (oophorectomy) in women at high genetic risk for breast cancer (particularly BRCA1 or BRCA2 carriers) can lower the risk, as it decreases estrogen production, which fuels some types of breast cancer.
8. Genetic Counseling and Testing
Women with a family history of breast cancer may benefit from genetic counseling and testing to determine if they carry mutations like BRCA1 or BRCA2. Those identified as high risk can make informed decisions about preventive measures such as surveillance, medications, or surgeries.
9. Environmental Factors
Reducing exposure to environmental toxins, such as pesticides, plastics, and radiation, may lower the risk of breast cancer. It is also advisable to avoid exposure to certain chemicals found in personal care products, like parabens and phthalates, which have been linked to hormonal disruptions.
2.1.9 Newspaper and Breast Cancer 
The relationship between newspapers and breast cancer primarily revolves around the role that newspapers play in educating the public, raising awareness, and disseminating important health information about breast cancer. Newspapers have long been an important medium for public health communication, and their coverage of breast cancer can significantly impact how individuals understand and manage the disease. Here’s how newspapers contribute to the breast cancer discourse:
1. Raising Awareness and Providing Information
Newspapers are essential in spreading awareness about breast cancer, including its symptoms, risk factors, preventive measures, and the importance of early detection. This includes:
· Health Campaigns and Features: Many newspapers run special health sections or campaigns, especially during events like Breast Cancer Awareness Month (October). These features often include expert advice on risk factors, the significance of regular screenings like mammograms, and the importance of self-examinations.
· Survivor Stories and Interviews: Newspapers frequently publish stories about breast cancer survivors, which can inspire hope and provide valuable insights into the experiences of those affected by the disease. These stories also help reduce stigma and promote understanding of the emotional and physical challenges faced by patients.
2. Educational Role
Newspapers play a crucial role in educating the public about the latest developments in breast cancer research, treatment options, and prevention strategies. Some of these contributions include:
· Medical Research Updates: Newspapers often feature articles discussing the latest breakthroughs in breast cancer research, such as new treatments, early detection methods, and clinical trial results.
· Health Tips: Newspapers may offer expert advice on lifestyle changes that can reduce the risk of breast cancer, such as maintaining a healthy weight, exercising, and limiting alcohol consumption.
3. Advocacy and Policy Influence
Newspapers help raise awareness of the importance of government policies and funding for breast cancer research. They can:
· Highlight the need for increased funding for research and better access to healthcare services, especially for underserved populations.
· Promote legislation that advocates for mandatory breast cancer screenings and insurance coverage for early detection methods.
4. Public Health Campaigns
Media, including newspapers, are central to the success of public health campaigns designed to educate communities and encourage early detection. For instance, newspapers can:
· Collaborate with health organizations to advertise and promote screening events and other breast cancer awareness programs.
· Serve as a platform for non-governmental organizations (NGOs) and health professionals to communicate preventive measures, such as mammography screenings and lifestyle changes, to a wider audience.
5. Providing Support and Resources
Newspapers often provide information about local support groups, counseling services, and resources for individuals diagnosed with breast cancer. This can include:
· Directories of clinics and hospitals offering breast cancer screenings or treatments.
· Contact information for support groups or counseling services to help individuals cope with the emotional challenges of diagnosis and treatment.
6. Social and Cultural Impact
Through their wide reach, newspapers can influence social attitudes towards breast cancer. They can help:
· Break the silence around the disease and reduce the stigma associated with it.
· Foster a sense of solidarity and community, encouraging people to share their experiences and support one another in the fight against breast cancer.
2.2 Theoretical Framework
This research is anchored on Agenda-Setting Theory, Health Belief Model, and Uses and Gratifications Theory, offering a multidimensional framework for exploring how newspapers contribute to awareness creation about breast cancer and how readers perceive their effectiveness.
2.2.1 Agenda-Setting Theory
The Agenda-Setting Theory by McCombs and Shaw (1972) posits that while the media cannot dictate what individuals think, it significantly influences what they think about by determining the issues that dominate public discourse. Newspapers, as a key medium of mass communication, shape the public’s priorities by selecting which health issues to emphasize, including breast cancer awareness.
By featuring breast cancer prominently through articles, editorials, and feature stories, newspapers have the power to highlight its relevance and encourage public concern. For instance, dedicating special editions or publishing survivor stories during Breast Cancer Awareness Month elevates the issue in readers’ minds. The theory suggests that by setting the agenda, newspapers play a central role in structuring the conversation around breast cancer.
A critical aspect of agenda-setting is framing, which refers to how the media presents an issue. The framing of breast cancer in newspapers can significantly impact readers’ understanding and response. When newspapers frame breast cancer as a preventable disease through early detection and lifestyle changes, they influence readers to see it as an actionable health concern. Additionally, presenting expert opinions, statistical evidence, and survivor testimonies can create a sense of urgency and necessity for action.
Further research by Dearing and Rogers (1996) supports the notion that media, by focusing attention on specific issues, not only shapes public awareness but also impacts policy discussions and social behavior. In this context, newspapers serve as an intermediary between health professionals, policymakers, and the general public, reinforcing the importance of early detection, self-examinations, and regular medical check-ups.
Thus, the agenda-setting function of newspapers ensures that breast cancer remains a critical topic of public discourse, motivating readers to engage with and act upon the information provided.
2.2.2 Health Belief Model (HBM)
The Health Belief Model (HBM), developed by Rosenstock (1966), is a psychological framework that explains how individuals’ health-related behaviors are influenced by their perceptions of health risks and the benefits of taking preventive action. The model is built on six key constructs that guide individuals’ decisions to adopt or avoid health-promoting behaviors:
1. Perceived Susceptibility: This refers to an individual’s belief about the likelihood of experiencing a health problem. Through newspapers, breast cancer awareness campaigns can heighten readers’ perception of their risk. For instance, articles emphasizing the prevalence of breast cancer in certain age groups or genetic predispositions may make readers more aware of their susceptibility.
2. Perceived Severity: This construct relates to how serious individuals perceive the consequences of a health problem. Newspapers play a role in emphasizing the severity of breast cancer by sharing survivor stories or data on late-stage detection outcomes. By portraying breast cancer as a life-threatening yet manageable condition, newspapers can encourage readers to prioritize preventive measures.
3. Perceived Benefits: Newspapers can effectively communicate the benefits of early detection and preventive measures, such as regular mammograms and self-examinations. Highlighting these benefits with success stories and medical expert recommendations helps readers understand the value of proactive health behaviors.
4. Perceived Barriers: This involves addressing the factors that may discourage individuals from taking preventive action, such as cost, fear, or lack of knowledge. Newspapers can play a critical role by debunking myths, providing low-cost solutions, or directing readers to free breast cancer screening programs.
5. Cues to Action: These are external triggers that prompt individuals to take health-related actions. Newspapers often serve as cues by publishing reminders during awareness campaigns or featuring health columns that encourage readers to adopt healthy practices.
6. Self-Efficacy: This construct involves an individual’s belief in their ability to perform a health-promoting action. Newspapers can empower readers by offering step-by-step guides for self-examinations or tips for discussing health concerns with doctors.
Research by Janz and Becker (1984) emphasizes that media campaigns based on the HBM framework are more effective in influencing health behaviors. By addressing the constructs of susceptibility, severity, benefits, and barriers, newspapers can motivate readers to take preventive measures against breast cancer, fostering a culture of health consciousness.
2.2.3 Uses and Gratifications Theory
The Uses and Gratifications Theory by Katz, Blumler, and Gurevitch (1974) focuses on why individuals actively seek out specific media to satisfy their needs. This theory is particularly relevant to understanding how readers use newspapers for health information and how effective they find them in raising awareness about breast cancer.
The theory identifies several gratifications that individuals seek from media, including:
1. Information and Education: Readers turn to newspapers for credible information about breast cancer, including risk factors, symptoms, and preventive measures. Detailed health columns and special awareness campaigns in newspapers fulfill this need for knowledge and guidance.
2. Personal Identity: Newspapers help readers relate to breast cancer awareness by sharing survivor stories, which may resonate with their own experiences or those of loved ones. This creates a sense of identification and reinforces the importance of taking preventive action.
3. Integration and Social Interaction: By discussing breast cancer in articles and editorials, newspapers encourage readers to engage in conversations about the topic with their peers and families. This social discourse fosters community awareness and collective action.
4. Entertainment: While awareness campaigns primarily serve an educational purpose, newspapers can also use engaging visuals, infographics, and feature stories to capture readers’ attention and make health information more relatable.
The Uses and Gratifications Theory highlights the active role of readers in seeking out newspapers for specific health-related purposes. By meeting these needs, newspapers establish themselves as effective tools for raising awareness and fostering preventive health behaviors.
These theoretical perspectives collectively explain the role of newspapers in creating awareness about breast cancer and provide insights into how readers perceive their effectiveness in influencing health knowledge, attitudes, and behaviors.
2.3 Empirical Review
Newspapers play a significant role in raising awareness about health issues, including breast cancer, by disseminating accurate and reliable information to the public. This section reviews relevant studies on the effectiveness of newspapers in creating health awareness, focusing on breast cancer campaigns and their influence on public perceptions and actions.
A study by Adebayo (2020) examined the impact of newspaper coverage on breast cancer awareness in Lagos State. The research found that newspapers remain a vital medium for health education due to their accessibility and ability to provide detailed, well-researched articles. It was noted that health columns and feature stories highlighting breast cancer symptoms, prevention, and treatment options significantly improved readers’ knowledge. The study also emphasized the importance of visual elements such as infographics, which helped readers better understand complex medical information.
Similarly, Oluwaseun and Adeola (2021) investigated how newspapers influenced public health literacy in Ogun State. They concluded that consistent coverage of breast cancer-related topics led to an increase in awareness and early detection efforts among women. Their findings highlighted that readers were more likely to engage in breast self-examinations and seek medical advice when newspapers provided clear, actionable information. The research underscored the need for newspapers to prioritize relatable narratives and expert commentary to enhance reader engagement.
In a related study, Mohammed and Akinola (2022) explored the role of print media in promoting cancer awareness in northern Nigeria. They discovered that newspapers with health-focused sections were instrumental in educating readers about breast cancer risk factors and the importance of regular screening. The study pointed out that newspapers with localized content—using indigenous languages or culturally relevant examples—had a stronger impact on readers in rural communities, where literacy levels and access to healthcare services are often limited.
Usman (2019) assessed the effectiveness of newspaper campaigns in combating misconceptions about breast cancer in Ilorin. The findings revealed that newspapers have a unique advantage in reaching educated audiences, who often influence public opinion within their communities. Usman noted that newspapers that collaborated with health organizations to feature expert interviews and testimonials from breast cancer survivors were particularly successful in reducing stigma and encouraging preventive measures.
Furthermore, Bello and Adekunle (2020) analyzed the impact of health advertisements and editorials on breast cancer awareness in Kwara State. They found that consistent messaging, coupled with emotionally appealing stories, significantly influenced readers’ perceptions and motivated them to adopt healthier lifestyles. Their study highlighted the importance of integrating statistics, testimonials, and calls to action in newspaper articles to drive behavioral change effectively.
Another empirical study by Olawale and Ibrahim (2021) on the influence of mass media in promoting women’s health revealed that newspapers are a trusted source of information for health issues. The study emphasized that newspapers offer detailed and in-depth coverage compared to other media formats, allowing readers to better understand breast cancer prevention strategies, such as regular mammograms and healthy lifestyle choices.
A comparative study by Nwachukwu and Eze (2022) explored how different print media platforms addressed breast cancer awareness in Nigeria. Their research concluded that newspapers remain more impactful than magazines due to their wider reach and frequency of publication. They noted that newspapers that used compelling headlines and simplified medical jargon were more successful in capturing readers’ attention and sustaining their interest in health topics.
Lastly, Adediran and Folake (2020) focused on the role of newspapers in health advocacy during Breast Cancer Awareness Month campaigns in Nigeria. Their study found that newspapers effectively complemented other media platforms by providing in-depth analyses, interviews, and event coverage. They also emphasized the importance of collaboration between health professionals and media outlets to ensure accurate reporting and enhance public trust in health information.


















CHAPTER THREE
METHODOLOGY
3.0 Introduction
Research is the systematic process of gathering, analyzing, and interpreting information to provide answers to research questions or solve problems. This chapter outlines the methodology adopted for this study on the effectiveness of newspapers in creating awareness about breast cancer. It provides detailed information on the research design, population of the study, sampling technique, research instrument, validity and reliability of the instruments, method of data collection, and method of data analysis.
3.1 Research Design
This study adopted a quantitative research method, which involves collecting and analyzing numerical data. The purpose of this design is to assess the readers’ perceptions of the effectiveness of newspapers in raising awareness about breast cancer in Ilorin East Local Government Area. This approach was chosen for its ability to generate statistical evidence and enable objective analysis based on measurable data. Structured questionnaires were used to collect data from respondents, focusing on their exposure to newspaper articles about breast cancer and their awareness levels.
3.2 Population of the Study
The population of this study comprises residents of Ilorin East Local Government Area, who are regular readers of newspapers, particularly those that cover health issues, including breast cancer awareness. The population was selected because it includes individuals who have access to newspapers and could therefore have been exposed to information regarding breast cancer. The sample will represent individuals from diverse demographics, ensuring a comprehensive understanding of perceptions across different groups.
3.3 Sample and Sampling Techniques
The study used a sample size of 100 respondents selected from Ilorin East Local Government Area. A simple random sampling technique was employed to ensure that every individual within the population had an equal chance of being selected. This method was chosen to avoid bias and ensure that the sample is representative of the general population. The 100 respondents are drawn from various neighborhoods within Ilorin East, ensuring that the sample is both diverse and representative.
3.4 Research Instrument
The primary instrument for data collection was a structured questionnaire, designed to gather both qualitative and quantitative data. The questionnaire was divided into three main sections:
· Demographic Information: This section collected data on the age, gender, educational background, and occupation of the respondents.
· Exposure to Newspaper Coverage: Questions in this section aimed to understand how frequently respondents read newspapers, the type of newspapers they read, and their exposure to breast cancer-related content.
· Perceptions of Effectiveness: This section included questions to assess the respondents’ views on how effective they believe newspapers are in raising awareness about breast cancer, including whether newspaper coverage influenced their knowledge and actions regarding breast cancer prevention and early detection.
3.5 Validity and Reliability of the Instrument
Validity refers to the extent to which the instrument measures what it is intended to measure. To ensure validity, the questionnaire was reviewed by experts in mass communication and health studies, particularly those familiar with public health awareness campaigns. Feedback from these experts was incorporated to refine the questions and ensure they align with the study objectives.
 Reliability ensures that the instrument consistently measures the same construct over time. A pre-test was conducted using a small group of individuals from a different locality outside the study area to test the clarity and consistency of the questionnaire. Feedback was used to modify and improve the instrument before administering it to the actual sample.
3.6 Method of Administration of the Instrument
The questionnaires were administered in person by the researcher and trained assistants. This approach ensured that respondents understood the questions clearly and were able to seek clarification when necessary. The completed questionnaires were collected immediately after they were filled out to maximize the response rate and reduce the risk of non-responses or incomplete data.
3.7 Method of Data Analysis
Data collected from the questionnaires were analyzed using descriptive statistics, including percentages and frequency distributions. These methods are effective in summarizing the responses and presenting them in a clear and comprehensible format. The data will be presented in tables and charts for easy interpretation. The results will also be used to draw conclusions about the effectiveness of newspapers in creating awareness about breast cancer in Ilorin East Local Government Area.








CHAPTER FOUR
DATA ANALYSIS
 4.0. INTRODUCTION 
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. In this chapter, data are organized into tables so that statistical and logical conclusions can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation is used in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity, and vetted comprehension. The researcher presents all the questionnaire items that would provide answers to the researchers’ identified problem, and all presentations and analysis shall be in conformity with questionnaire items and responses.

 4.1. ANALYSIS OF RESEARCH INSTRUMENT
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts, etc. However, the organization and presentation of data shall be according to questionnaire items and responses. In the (20) twenty questionnaire items developed from the three framed research questions, the researcher aims at using them to provide an answer to his topic problem. A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher’s sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
DISTRIBUTION TABLE
Table 1
	Description
Respondents
Number of questionnaires distributed
Number of questionnaires returned
Number of questionnaires discarded
Number of questionnaires presented and analyzed
Number of questionnaires not returned  
	Value
100
100
100
Nil
100
Nil


Source: Field Work, 2025
From the above table, it can be seen that the respondents were youths in Ilorin Metropolis. Number of questionnaires distributed were 100, number of questionnaires returned was 100, none of the questionnaires was discarded, number of questionnaires not returned was Nil, and number of questionnaires presented and analyzed are 100.
 4.2. ANALYSIS OF RESEARCH 
 SECTION A: DEMOGRAPHY OF THE RESPONDENTS
Table 2
	Respondent Demographic Profile
	Frequency
	Percentage

	Age of Respondents 
	
	

	18–25                
	35
	35%

	26–35
	40
	40%

	36-45 

46 and above         
	25
0
	25%
0%

	Total 
	100
	100%

	Gender of Respondents 
	
	

	Male 
	51.5
	51.5%

	Female 
Prefer not to say
	48.5
0
	48.5%
0%

	Total
	100
	100

	What is your occupation?
	
	

	Student
Civil Servant 
Business Owner 
Other
	29
31
20
20
	29%
31%
20%
20%

	Total
	100
	100

	What is your highest level of education?

	
	

	SSCE
OND/NCE
HND/Bachelor’s Degree
Master’s Degree or above
	3
7
85
5
	3%
7%
85%
5%

	Total 
	100
	100%


Source: Field Work, 2025
The demographic profile of respondents in this study reveals that the majority (40%) are within the 26–35 age group, followed by 35% aged 18–25, while 25% are aged 46 and above, with no representation from the 36–45 age range. Gender distribution shows a near balance with 51.5% male and 48.5% female, ensuring a fair representation of perspectives from both genders. In terms of occupation, 31% of respondents are civil servants, 29% are students, and both business owners and those in other occupations make up 20% each. Regarding educational qualifications, the vast majority of respondents (85%) hold HND/Bachelor’s degrees, followed by 7% with OND/NCE, 5% with Master’s degrees or above, and only 3% with SSCE. This indicates a highly educated and diverse respondent base, suggesting a broad awareness of issues related to investigative journalism and corruption.
SECTION B: EFFECTIVENESS OF NEWSPAPERS IN CREATING AWARENESS ABOUT BREAST CANCER AMONG READERS 
Table 3  
	Items
	Frequency
	Percentage

	Have you read any breast cancer-related article in a newspaper before?
Yes 

No 
Total
	
76
24
100
	
76%
24%
100%

	Which of the following newspapers have you seen breast cancer awareness content in?
Punch 
The Nation   
Vanguard 
Tribune
Other
Total
	
20
15
35
10
20
100
	
20%
15%
35%
10%
20%
100%

	How often do newspapers publish content on breast cancer awareness, in your opinion?
Regularly  
Occasionally 
Rarely 
Never
Total 

Do you think newspapers are effective in increasing public awareness of breast cancer?
Yes 
No
Total
	

40
15
10
35
100



79
21
100

	

40%
15%
10%
35%
100%



79%
21%
100



Source: Field Work, 2025
The data on the effectiveness of newspapers in creating awareness about breast cancer among readers reveal that a significant majority of respondents (76%) have read breast cancer-related articles in newspapers, while 24% have not. When asked which newspapers they have encountered such content in, Vanguard had the highest mention at 35%, followed by Punch (20%), The Nation (15%), Tribune (10%), and other newspapers (20%), showing that breast cancer awareness content is spread across multiple publications. In terms of frequency, only 40% of respondents believe newspapers publish breast cancer awareness content regularly, 15% say occasionally, 10% rarely, while 35% believe such content is never published, indicating varied perceptions of consistency. Lastly, a large majority (79%) of respondents believe newspapers are effective in increasing public awareness of breast cancer, while 21% do not share this view, suggesting that newspapers are perceived as an important channel for health communication, even though there are concerns about how often they address the Issue.
SECTION C: FACTORS HINDERING NEWSPAPERS FROM EFFECTIVELY CREATING AWARENESS ABOUT BREAST CANCER 
Table 4  
	Items
	Frequency
	Percentage

	What do you think limits newspaper effectiveness in breast cancer awareness?
	
	

	Lack of adequate coverage 
	65
	64%

	Use of medical jargon

Low public interest 

Poor newspaper circulation 

All of the above 
	15
4
6
10
	35%
4%
6%
10%

	Total 
	100
	100%

	Do you believe cultural beliefs affect how breast cancer is reported in newspapers?
	
	

	Yes
	70
	70%

	No 
	30
	30%

	Total
Do newspapers face challenges in accessing verified medical information on breast cancer?
Yes 

No

Total 
	100

90
10
100
	100%

90%
10%
100%


Source: Field Work, 2025
The analysis of factors hindering newspapers from effectively creating awareness about breast cancer reveals that the majority of respondents (64%) believe the lack of adequate coverage is a major limitation, while 15% cited the use of medical jargon, 4% indicated low public interest, 6% mentioned poor newspaper circulation, and 10% believe all these factors contribute collectively. Additionally, a significant majority (70%) of respondents believe that cultural beliefs influence how breast cancer is reported in newspapers, suggesting that cultural sensitivities may shape the framing or depth of reporting on the issue. Furthermore, 90% of respondents think newspapers face challenges in accessing verified medical information on breast cancer, while 10% do not see this as a problem, indicating that information sourcing could also affect the accuracy and depth of reporting. Overall, the findings highlight the need for newspapers to address these barriers to improve their effectiveness in creating awareness about breast cancer in Nigeria.
SECTION D: LEVEL OF READERSHIP AND ENGAGEMENT WITH BREAT CANCER AWARENESS CONTENT IN NEWSPAPERS 
Table 5 
	Items
	Frequency
	Percentage

	How often do you read health-related articles in newspapers?
	
	

	Always 
	65
	65%

	Sometimes

Rarely

Never,

	25
4
6
	25%
4%
6%

	Total 
	100
	100%

	What type of breast cancer content do you pay most attention to?
	
	

	Medical facts/statistics 
	10
	10%

	Personal stories 
	28
	28%

	Expert interviews 
	2
	2%

	Campaign adverts 
	60
	60%

	Total
Have you ever changed your attitude or behavior after reading breast cancer content in a newspaper?

Yes 

No
Tota
Have you ever discussed breast cancer information from newspapers with others?

Yes
No
Total
Which section of the newspaper do you usually find breast cancer-related content?
Health page

Feature story  

Editorial/Opinion 

Advert section 

Total 

How do you usually access newspapers?

Print copy   

Online version 

Social media links 

Through others 

Total

How much attention do you pay to newspaper articles on breast cancer compared to other health issues?

More attention 

Same attention 

Less attention 

No attention 

Total

Do you believe regular newspaper coverage can increase early detection of breast cancer?
Yes 

No 

Total
	100


88
12
100

89
11
100

54
26
10
10
100

20
76
3
1
100


12
67
21
0
100

77
23
100
	100%


88%
12%
100%

89%
11%
100%

54%
26%
10%
10%
100%

20
76%
3%
1%
100%


12%
67%
21%
0%
100%

77%
23%
100


Source: Field Work, 2025
The analysis of readers’ engagement with breast cancer awareness content in newspapers shows that a majority (65%) of respondents regularly read health-related articles in newspapers, while 25% do so occasionally, 4% rarely, and 6% never. Most respondents (60%) pay the most attention to breast cancer campaign advertisements, followed by 28% who are drawn to personal stories, 10% to medical facts or statistics, and only 2% to expert interviews. A significant majority (88%) have changed their attitudes or behaviors after reading breast cancer content in newspapers, indicating that such content has a strong influence on public perception and actions. Additionally, 89% have discussed breast cancer information from newspapers with others, suggesting that newspaper content helps drive conversations and information sharing. Respondents mostly find breast cancer-related content in the health pages (54%), followed by feature stories (26%), editorial/opinion sections (10%), and advert sections (10%). Regarding newspaper access, 76% read online versions, 20% access print copies, 3% rely on social media links, and 1% receive it through others. When comparing attention paid to breast cancer articles versus other health issues, 12% said they pay more attention, 67% give the same attention, and 21% give less attention, while none completely ignore it. Lastly, an overwhelming majority (77%) believe that regular newspaper coverage can promote early detection of breast cancer, while 23% do not. Overall, the data suggests that newspapers play a significant role in shaping public attitudes, knowledge, and behavior regarding breast cancer, but attention is mostly captured through campaign adverts and health pages, with most readers accessing content online.
4.3. DISCUSSION OF FINDINGS
The purpose of this study was to examine readers’ perceptions of the effectiveness of newspapers in creating awareness against breast cancer, using selected respondents as the study population. Data gathered through questionnaires and analyzed in Section 4.2 provided valuable insights into the readership patterns, engagement with breast cancer content, factors hindering newspaper effectiveness, and the overall impact of newspaper coverage on breast cancer awareness.
Findings reveal that newspapers play a significant role in disseminating information on breast cancer to the public. The data shows that a majority of respondents (76%) have previously read articles related to breast cancer in newspapers, indicating that newspapers serve as a key channel for spreading awareness. Furthermore, respondents identified Vanguard (35%) and Punch (20%) as the primary newspapers featuring breast cancer content, highlighting these platforms as popular sources of health information. However, there appears to be a perception that coverage is not consistent, as only 40% of respondents believed newspapers publish breast cancer content regularly, while 35% felt it is rarely published, suggesting that there is room for improvement in the frequency of reporting.
A strong majority of respondents (79%) agreed that newspapers are effective in raising public awareness about breast cancer, underscoring the importance of newspaper content in shaping readers’ knowledge and attitudes. However, certain factors were identified as limitations to the effectiveness of newspapers. A significant 64% of respondents cited the lack of adequate coverage as a major challenge, while others pointed to the use of medical jargon (15%), low public interest (4%), poor newspaper circulation (6%), and a combination of these factors (10%). Cultural beliefs were also seen as an influential factor, with 70% of respondents acknowledging that cultural perceptions affect how breast cancer is reported in newspapers. Furthermore, access to verified medical information emerged as a concern, with 45% agreeing that newspapers sometimes struggle to source accurate health data.
In terms of readership engagement, the study found that 65% of respondents regularly read health-related articles in newspapers, while 25% do so occasionally. A significant portion of respondents (60%) pay the most attention to breast cancer campaign adverts, followed by 28% who are drawn to personal stories, indicating a preference for relatable and advocacy-driven content over purely technical information. Encouragingly, 88% of respondents reported that they have changed their attitudes or behaviors after reading breast cancer content in newspapers, while 89% have discussed such content with others, indicating that newspapers not only inform but also influence public dialogue and promote action. The health page (54%) and feature stories (26%) were identified as the primary sections where readers encounter breast cancer information, while a vast majority (76%) of respondents access newspapers online, reflecting a shift towards digital readership.
When comparing attention paid to breast cancer articles against other health issues, 67% of respondents give equal attention, while 12% pay more attention, and 21% pay less attention, suggesting that breast cancer is viewed as an important, though not necessarily the most dominant, health concern in newspaper coverage. Lastly, an overwhelming 77% of respondents believe that regular newspaper coverage can contribute to early detection of breast cancer, affirming the potential of newspapers as an effective tool for promoting health awareness and encouraging preventive action.
In summary, the findings confirm that newspapers are a vital medium for creating awareness about breast cancer in Nigeria. Readers perceive newspapers as effective in delivering information and shaping attitudes, although there are areas requiring improvement, such as the consistency of coverage, use of accessible language, and overcoming cultural and logistical challenges. Newspapers remain influential in driving conversations, promoting early detection, and supporting public health efforts. However, for newspapers to sustain and enhance their effectiveness in breast cancer awareness, a more strategic approach in content creation, regular publication of health features, and collaboration with medical professionals will be essential.









































CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
 5.1. SUMMARY
This study, titled “Reader Perception on the Effectiveness of Newspapers in the Creation of Awareness Against Breast Cancer,” was organized into five chapters. The research explored how newspapers serve as effective tools in disseminating information and raising public awareness about breast cancer, with a focus on readers within Ilorin East Local Government Area. The study aimed to understand how readers perceive the effectiveness of newspaper coverage in educating the public about breast cancer, the extent to which such information influences awareness, and the challenges associated with newspaper-based health communication.
Chapter One introduced the study by outlining the background, problem statement, objectives, research questions, significance, and scope of the research. It emphasized the public health burden of breast cancer in Nigeria and the critical role that newspapers play in educating and sensitizing the public about health issues. The chapter also highlighted the rationale for focusing on breast cancer awareness in the study area.
Chapter Two provided a comprehensive review of relevant literature, examining concepts such as health communication, breast cancer awareness, and the role of mass media, particularly newspapers, in public health advocacy. The theoretical framework anchored the study on Agenda-Setting Theory, Health Belief Model, and Uses and Gratifications Theory, offering a multidimensional lens to understand how newspapers influence public perceptions and behaviors regarding breast cancer. The chapter also reviewed empirical studies related to media effectiveness in health communication.
Chapter Three detailed the research methodology, adopting a quantitative survey design. The population consisted of residents of Ilorin East Local Government Area who are regular readers of newspapers, especially those covering health-related topics, including breast cancer. A sample was drawn to reflect diverse demographics, ensuring inclusivity in perspectives across gender, age, and educational backgrounds. Data were collected using structured questionnaires, and results were analyzed using descriptive statistics.
Chapter Four presented the data analysis and interpretation of findings. The results revealed that a significant proportion of readers perceive newspapers as effective tools in creating awareness about breast cancer. The study found that most respondents believe newspapers contribute to increased knowledge, influence attitudes towards breast cancer screening and early detection, and help in dispelling myths and misconceptions about the disease. However, challenges such as limited health-related content in newspapers, low accessibility for some demographic groups, and inadequate follow-up reporting on breast cancer stories were also identified.
Chapter Five provides a summary of the study, draws relevant conclusions, and offers recommendations for improving the effectiveness of newspapers in breast cancer awareness campaigns.
5.2 Conclusion
This study concludes that newspapers play a vital role in creating awareness about breast cancer among readers in Ilorin East Local Government Area. The findings validate the Agenda-Setting Theory, which suggests that newspapers can influence public priorities by highlighting important health issues like breast cancer. The study also supports the Health Belief Model, as it reveals that exposure to newspaper content on breast cancer has shaped readers’ perceptions of susceptibility, severity, benefits of early detection, and barriers to action. Furthermore, the Uses and Gratifications Theory is reflected in the study’s findings, as readers actively seek newspapers to fulfill their informational needs regarding breast cancer, demonstrating the audience’s agency in health knowledge acquisition.
However, the study also identified challenges, such as the limited frequency of breast cancer-related content, the need for more localized and culturally relevant reporting, and the importance of using diverse channels alongside newspapers to reach wider audiences. Despite these challenges, newspapers remain an essential medium for health communication, particularly in raising awareness about breast cancer, promoting preventive measures, and encouraging early detection and treatment.
5.3 Recommendations
Based on the findings and conclusions of this study, the following recommendations are proposed to enhance the effectiveness of newspapers in creating awareness about breast cancer:
1. Increase the Frequency and Prominence of Breast Cancer Coverage:
Newspapers should dedicate more space and prominence to breast cancer stories, especially during awareness campaigns like Breast Cancer Awareness Month, to maintain public engagement.
2. Promote Culturally Sensitive and Localized Health Reporting:
Newspaper content on breast cancer should reflect local realities, using language and examples that resonate with the cultural context of the readership to enhance understanding and relevance.
3. Collaborate with Health Professionals for Accurate Reporting:
Journalists should partner with medical experts and cancer organizations to ensure that information disseminated is accurate, scientifically sound, and actionable for readers.
4. Encourage Health Columns and Reader Engagement:
Newspapers should introduce dedicated health columns focused on cancer awareness and prevention. Interactive features such as reader letters, Q&A segments, and testimonials from breast cancer survivors can foster reader involvement and personal connection to the issue.
5. Enhance Accessibility and Reach:
Efforts should be made to ensure newspapers are affordable and accessible, including the availability of digital versions, to reach a broader audience, including rural and low-income readers.
6. Support Capacity Building for Health Journalists:
Training workshops on health reporting, particularly on sensitive topics like cancer, should be organized for journalists to improve the quality and impact of their reporting.
7. Leverage Multimedia Synergy:
Newspapers should integrate visual elements such as infographics, photographs, and survivor stories to enhance reader comprehension and emotional connection to the topic.
8. Foster Collaborative Health Campaigns:
Newspapers should work in collaboration with government health agencies, NGOs, and advocacy groups to amplify breast cancer awareness efforts and ensure coordinated messaging.
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